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Preface

This dictionary provides a basic vocabulary of terms used in the media and
entertainment industries. It is ideal for all students of Media Studies and
related subjects, as well as those working for the first time in jobs such as
journalism, radio and television production and advertising.

Each headword is explained in clear, straightforward English and quotations
from newspapers and specialist magazines show how the words are used in
context. There are also supplements including an overview of media law,
details of major national publications and a list of media resources on the
Web.

Thanks are due to Andrea Esser for her help and advice during the
production of this book.



Pronunciation Guide

The following symbols have been used to show the pronunciation of the main
words in the dictionary.

Stress is indicated by a main stress mark (') and a secondary stress mark (, ). Note
that these are only guides, as the stress of the word changes according to its position
in the sentence.

Vowels Consonants
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a: harm d dead

D stop a other

ar type dz jump

au how f fare

aro hire g gold

auvo hour h head

o1 course j yellow

o1 annoy k cab

e head 1 leave

ed fair m mix

el make n nil

eu 2o ] sing

31 word p print

it keep r rest

i happy s save

k) about ) shop

1 fit t take

16 near tf change

u annual 0 theft

ur pool \% value

[ book w work

09 tour X loch

A shut 3 measure
z zone



A abbreviation amp

A&R /.e1 oand 'a:/ noun the section of a
record company that tries to find new acts,
works out contracts and copyright issues
and generally protects their artists’ inter-
ests. Full form Artists and Repertoire
AB /e1 'bi:/ noun the highest socio-
economic group, consisting of profes-
sionals with a high disposable income
abbreviate /o'briviert/ verb to make a
piece of text shorter

ABC abbreviation 1. Audit Bureau of
Circulation 2. Australian Broad-
casting Corporation

AB deadline /1 'bi: ,dedlain/ abbre-
viation advance booking deadline
aberrant decoding /xberont di
'koudin/ noun an understanding of a
media product by an audience which is
not the one intended by its maker
aberrant reading /& beront 'ri:dm/
noun an interpretation of a text which was
not the meaning which was intended when
the text was written

aberration /&bo'rerf(o)n/  noun
distortion of a television picture caused by
a corrupt signal or incorrect adjustment
abjection /'zbdzek[(9)n/ noun the
condition of, for example, a minority
group, that has been cast out or expelled
above-the-fold /o,bav 080 ‘'fould/
adjective 1. E-COMMERCE referring to the
most valuable area of a webpage which
appears at the top of the screen so that the
user does not have to scroll down to see it
2. referring to the position of an important
story or photograph on the front page of a
newspaper so that it is visible when the
newspaper is folded

above-the-line advertising /o,bav
do lam '®dvetaizin/ noun advertising
for which commission is paid to the

advertising agency, for example an adver-
tisement in a magazine or a stand at a
trade fair

above-the-title /o,bav 0o 'tart(o)l/
adjective CINEMA relating to the credits
that appear before the title of a film, listing
the names of the starring actors, the direc-
tors and the producers

abridge /o'brids/ verb to make a text
shorter by reducing detail or cutting
sections out

AB roll /,e1 'bi: ;roul/ noun a sequence
of two video or music segments that are
synchronised so that one fades as the
second starts

absolute cost / &bsolu:t 'kost/ noun
the actual cost of placing an advertisement
in a magazine or other advertising
medium

absolute time /'zbsolu:t taim/ noun
the length of time that an audio disc has
been playing

abstract data type / bstrekt 'deito
,tarp/ noun a general data type that can
store any kind of information

Academy Award /5 kedomi o'wo:d/
noun an award that the Academy of
Motion Picture Arts and Sciences in the
United States gives to particularly
outstanding actors and many other
workers in the film industry each year.
Also called Oscar

acceleration factor /ok,selo'rerf(o)n
[faekta/ noun the idea that increased effi-
ciency in communication and transport
links speeds up the exchange of informa-
tion, which has an immediate impact on
the media

accent /'zksant/ noun the way in which
a language is pronounced, which is char-
acteristic of a whole region, social group
or other community



access

access /'zkses/ noun the ability of the
public to question the actions and motives
of major media companies. v right of
reply

access controller /'zkses kon
travla/ noun an electronic device that
transfers image data to a video controller
accessed voices /xzksesd 'vorsiz/
plural noun those people in a society who
are given exposure by the media, for
example celebrities, politicians and
experts in various fields, whose views are
not necessarily representative of the views
of society as a whole

access head /'zkses hed/ noun the
part of a disk drive that moves to a partic-
ular part of the disk’s surface and reads
information stored on the disk

access number /'zkses ,nambo/
noun ONLINE the telephone number that a
computer uses to establish a dial-up
connection to an Internet service provider
or other network provider

accessory shoe /sk'sesari [u:/ noun
PHOTOGRAPHY a bracket on a camera to
which an accessory such as a flash unit
may be fitted

access panel /'xkses ,pen(a)l/ noun
a group of people that allows their televi-
sion watching habits to be monitored for
research purposes. Also called panel
access provider /'zkses pra,vaidos/
noun same as Internet service provider
access television /,&ekses
'teliviz(e)n/ noun television which is
free of state control and broadcast inde-
pendently, usually on a small budget and
within a particular area

account /a'kaunt/ noun an area of busi-
ness such as design or publicity, that one
company handles on behalf of another
account director /o'kaunt dar,rekto/
noun a person who works in an adver-
tising agency and who oversees various
account managers who are each respon-
sible for specific clients

account executive /o'kauvnt 1g
,zekjutiv/ noun an employee, especially
in an advertising or public relations
company, who handles all of a client’s
business

account handler /o'kaunt heandlo/,
account manager /o'kaont ;manidzo/
noun a person who works in an adver-
tising agency, and who is responsible for a
particular client

acid house /,&sid 'haus/ noun elec-
tronic disco music that was popular in the
late 1980s, and is associated with the use
of the drug ecstasy

acid jazz /'zsid d3&z/ noun a mixture
of funk, jazz, and soul music that was
developed in the 1980s

acid rock /2sid 'rok/ noun a type of
rock music that was popular in the late
1960s, with weird electronic instrumental
effects suggestive of psychedelic experi-
ences

ACORN /'etkomn/ noun MARKETING a
classification of residential areas into
categories, based on the type of people
who live in them, the type of houses, etc.,
much used in consumer research. Full
form a classification of residential
neighbourhoods

acoustic /o'ku:stik/ adjective 1. refer-
ring to sound 2. referring to a musical
instrument or musical performance which
is not amplified

acoustic coupler /5 ku:stik 'kapla/
noun a device that connects to a telephone
handset, converting binary computer data
into sound signals to allow it to be trans-
mitted down a telephone line

acoustic panel /s ku:stik 'pan(a)l/
noun a soundproof panel placed behind a
device to reduce noise

acoustic rock /s'ku:stik rok/ noun
rock music that is mainly played on
instruments without electronic amplifica-
tion

acoustics /o'ku:stiks/ noun the study
of sound and sound recording
acquiescent /,&kwi'es(o)nt/ noun in
advertising audience classifications, a
person who has an easy-going attitude to
advertising and is more likely to be
impressed by adverts which are funny,
clever or eye-catching. y ambivalent,
cynic, enthusiast

acquisition / &kwi'zif(a)n/ noun 1.
the accepting, capturing or collecting of
information 2. the act of or acquiring new
customers for a company, brand or
product, one possible aim of an adver-
tising campaign. Compare retention

Acrobat /'zkroubat/ » Adobe
Acrobat
action /'ekfon/ interjection the

command a film director uses to tell actors
to begin acting as filming begins ® noun,
adjective a genre of film featuring action



adman

sequences such as natural disasters,
violence and acts of heroism

action code /'&kfon koud/ noun one
of five codes used in the analysis of texts,
describing events in a narrative. (y enigma
code, referential code, semantic
code, symbolic code

actioner /'&k[ono/ noun a film that
particularly features a large number of
action sequences

ActionMedia / &k fon'mi:dio/ a trade
name for a digital video system developed
by Intel that uses its 1750 video processor
chip to allow a computer to record, play
back and manipulate digital video

action replay /,zk[on 'ri:pler/ noun
the repeat of a brief part of a filmed event
such as a sports match, often in slow
motion

action shot /'&k[on [pt/ noun a scene
with movement either in a film or on TV

active audience /a&ktiv 'o:dions/
noun the audience for a media product,
seen not as accepting a product as it is
presented to them, but as interpreting,
interacting with and using it for their own
agenda. ¢ uses and gratifications
theory

active listening /aktiv 'lis(o)nig/
noun the act of listening with the attitude
of wanting to understand the speaker’s
point of view, thinking that it is worth
considering. Compare deliberative
listening

active participation /'zktiv pa:,tist
'pe1f(a)n/ the way in which media intru-
sion can influence the stories which they
are supposed to be reporting impartially

active pixel region /,zktiv 'piks(a)l
rirdzon/ noun an area of a computer
screen that can display graphic image
information

active video /,zktrv 'vidiou/, active
video signal /,zktiv 'vidiou ,sign(o)l/
noun a part of a video signal that contains
picture information

actor /'xkta/ noun a person who acts in
plays, films or television

ACTT /ex si: tiz 'tiz/ noun formerly, the
trade union representing workers in the
film and television industries. Full form
Association of Cinematograph and
Television Technicians. » BECTU

actuality /aktfu'eliti/ noun live or
recorded sound of an event on location as
it actually happens

ad /xd/ abbreviation advertisement
ADA abbreviation audio distribution
amplifier

adaptive control model /5 ,daptiv
kon'troul ;mod(a)l/ noun a model for
planning advertising expenditure which
takes into account changes in consumer
responses to advertising

adaptor /o'depto/ a device which
converts a single plug socket into two,
three or four sockets

add /ad/ noun additional material in the
form of new paragraphs which updates or
expands on an existing article

added value /&did 'valjuy/ noun,
adjective any extra promotion that a
publication can offer its advertisers, such
as press events, supplements or special
sections M noun extra promotional items
that are offered with publications as an
enticement to buy, such as free gifts or
offers

addendum /a'dendom/ noun an extra
section of a book or magazine, such as an
appendix

additive printing /'editiv printig/
noun PHOTOGRAPHY a printing process in
which all other colours are produced by
mixing the three primary colours
addressee /xdre'si:/ noun in human
interaction, the person who is receiving a
piece of communication or at whom it is
aimed. Compare addresser
addresser /o'dresa/ noun in human
interaction, the person who is trying to
communicate with somebody. Compare
addressee

ad impression /'&d 1m,pref(a)n/
noun the number of times an advertise-
ment is downloaded from a webpage and
assumed to have been seen by a potential
customer. Also called ad view
adjacency /o'dzers(o)nsi/ noun a
commercial which is run between two TV
programmes

ad lib /'ad lib/ noun improvised speech
W verb to improvise a speech

AdLib™ /'zdlib/ noun a type of sound
card for a PC with basic sound playback
and MIDI functions

adman /‘zdmen/ noun a man whose
job is in advertising



admass

admass /'edmas/ noun MARKETING the
part of society that advertising is aimed at
Adobe Acrobat /5,doubi '&krobet/ a
trade name for a piece of software that
converts documents and formatted pages
into a file format that can be viewed on
almost any computer platform or using a
web browser on the Internet

adperson /'ad,p3ison/ noun a person
whose job is in advertising

ADR abbreviation Automatic Dialogue
Replacement

ADR editor /,er di: 'a: ,edito/ nounin
film and television production, the crew
member who has responsibility for
dubbing re-recorded sound (ADR) onto
filmed pieces

adshel /'zdfel/ noun advertising space
that is often illuminated and holds large
posters in bus shelters

adspeak /'&dspi:k/ nounjargon used in
the advertising trade
“You obviously wouldn’t bring in Stone
to do a table-top (adspeak for static,
studio-based commercial with endless
close-ups of food products).” [Belinda
Archer, The Guardian]

adspend /'edspend/ noun the amount
of money that is spent on advertising a
particular product

adult-oriented rock /,edalt
Jorrientid 'rok/ noun classic rock music
which appeals to an older audience.
Abbreviation AOR

advance /od'vains/ noun a statement
offered in advance to the media, giving
them time to cover it while it is still rele-
vant news

advance booking deadline /od
,vains ,bukip 'dedlamn/ noun the date by
which an advertiser must book a particular
media slot in order to guarantee the best
rates and quality. Abbreviation AB dead-
line

advertise /'advataiz/ verb to present
information to the public, such as infor-
mation about a product or service that is
available

advertisement /od'va:itismont/,
advert /'&dv3:t/ noun the public promo-
tion of a product or service, in forms such
as posters, short television or radio broad-
casts and announcements in the press.
Abbreviation ad

advertisement panel /ad
'vartismant ,pen(a)l/ noun a specially
designed large advertising space in a
newspaper

advertiser-financed program-
ming /,@dvataiza [famansd
'prougraemin/ noun programmes whose
making costs are paid by individual spon-
sors, rather than out of a larger budget for
all programmes paid for by advertising, a
licence fee or subscription. Abbreviation
AFP

advertising /'edvotaizig/ noun the

public promotion of something such as a

product, service, business, or event in

order to attract or increase interest in it
COMMENT: Advertising is a multi-billion
pound industry worldwide and
advertisers are forced to come up with
new and innovative ways of catching the
public eye. Techniques range from
conventional television and radio slots,
inserts in magazines and newspapers,
maildrops and posters to less usual
methods such as promotional weblog
entries and e-mail spam, as well as
product placement and subliminal
advertising techniques.

advertising agency /'‘zdvotaizip
.e1rdzansi/ noun a company which creates
advertising campaigns for products, from
the advertisement concept and storyboard
to its filming and production and finally
its placement

advertising appropriation
/'&dvotaiziy o,prouvprieif(a)n/ noun
money set aside by an organisation for its
advertising

advertising boycotts /'zdvotaizip
borkots/ the practice of advertising
companies influencing media coverage by
threatening to take their business else-
where unless the newspaper publishes a
particular story in their interests, or aban-
dons one that they would prefer not to be
published

advertising brief /'edvotaiziy bri:f/
noun basic objectives and instructions
concerning an advertising campaign,
given by an advertiser to an advertising
agency

advertising budget /'zdvotaizip
.badzit/ noun money planned for
spending on advertising

advertising campaign /'zdvotaizip
kaem pein/ noun a coordinated publicity
or advertising drive to sell a product



aesthetic

advertising control /'zdvotaizip
kon,trouvl/ noun legislative and other
measures to prevent abuses in advertising
advertising department
/'®edvatarziy di,paitmont/ noun the
department in a company that deals with
the company’s advertising

advertising expenditure
/'®edvatarziy 1k,spenditfa/ noun the
amount a company spends on its adver-
tising

advertising hoarding /'edvotaizip
ho:ding/ noun a billboard or wooden
surface onto which advertising posters are
stuck

advertising impression
/'&dvataizin im,pre[(2)n/ noun the total
number of times that an advertisement of
any type reaches a person, including
duplications. Also called gross audi-
ence. Compare net audience
advertising jingle /'zdvotaizip
d3mg(@)l/ noun a short and easily
remembered tune or song used to adver-
tise a product on television or the radio
advertising manager /'zdvotaizip
;manid3a/ noun the manager in charge
of advertising a company’s products
advertising medium /'edvotaizip
.mirdiom/ noun a type of advertisement
such as a TV commercial

advertising rates /'advotaizip rerts/
noun the amount of money charged for
advertising space in a newspaper or adver-
tising time on TV

advertising sales /'edvotaizip
sellz/ noun the work of selling adver-
tising space in the media

advertising space /'‘zdvotaizip
spers/ noun any available ‘slot’ in a
media product, for example part of a
newspaper page, 30 seconds of radio time,
a banner on a webpage etc, which can be
sold to companies for placing an adver-
tisement

advertising specialities
/,@dvataizig spefi'aelatiz/ plural noun
special items given away as part of an
advertising campaign, such as T-shirts,
mugs or umbrellas

Advertising Standards Authority
/,&dvataiziy 'steendadz o:,0prati/ noun
the body which regulates marketing and
advertising in non-broadcast media, to
make sure that it is ‘legal, decent, honest
and truthful’. Abbreviation ASA

advertising time /'&dvotaiziy tarm/
noun the time on television or radio set
aside for advertising
‘Clear Channel said the results reflected
its strategy of cutting advertising time
on radio stations to improve its product.’
[Aline van Duyn, The Financial Times]

advertising weight /'edvotaizip
weit/ noun 1. the amount of advertising
given to a brand 2. the amount of adver-
tising of all types used in a particular
campaign

advertorial /&dvs:'torial/ noun a
piece of text in a newspaper or magazine
which is advertising a product or service

advice column /od'vars ,kolom/ noun
the section of a newspaper or magazine
where advice is given to readers who have
sent in questions or problems

ad view /'ad vjui/ noun same as ad
impression

advocacy advertising /'zdvokosi
.&dvataizin/ noun advertising by a busi-
ness that expresses a particular point of
view on an issue

advocacy journalism /'edvokosi
,dz3m(d)liz(e)m/ noun a type of jour-
nalism which seems neutral, but which in
fact presents the facts in a persuasive way
towards one point of view

adwoman /'dwuman/ noun a woman
whose job is in advertising

AE abbreviation auto exposure

aerial /'earial/ noun a part of a radio or
television system, often in the form of a
metallic rod or wire, that transmits or
receives radio waves. An aerial is attached
to a radio or TV to improve the reception.
aerial advertising /,earial
‘edvataiziy/ noun advertising displayed
in the air from balloons or planes or in
smoke designs
aerial perspective /eoriol po
'spektiv/ noun ART the technique of
making objects appear more distant by
painting them less sharply and brightly
aerial shot /'eariol [pt/ noun a shot
taken from an extremely high angle,
above the action. Also called bird’s-eye
view
aesthetic /i:s'Oet1k/ nounbeauty, form,
composition, as opposed to content
‘...stylish sofas that compete with top
end Conran in terms both of finger-on-



aesthetics

the-pulse  aesthetic and price...’
[Victoria Stanley, The Sunday Times]
COMMENT: The adjective aesthetic
means ‘pleasing to the eye, exciting or
arousing the senses’, and refers to the
guiding principles by which we judge that
something is beautiful or striking.
aesthetics /i:s'Oetiks/ noun the study,
pursuit and evaluation of beauty

aesthetic theory /i: sfetik 'Orori/
noun a philosophical discipline in which
art and media texts and products are eval-
uated in terms of their aesthetic qualities
AF abbreviation 1. PHOTOGRAPHY auto-
focus 2. average frequency

affective behaviour /o'fektiv br
Jhervja/ noun the category of human
behaviour associated with feeling,
believing and holding attitudes. Compare
cognitive behaviour

affiliate /o'filiett/ noun a local TV
station which is part of a national network

affiliate marketing /o'filiat
;ma:kitig/ noun the practice of
marketing products for companies that
pay to have their goods or services adver-
tised on a centralised website

affiliate partner /o'filiot pa:tnos/
noun a company that puts advertising
onto its website for other companies, who
pay for this service

affiliate programme  /o'filiot
,prougrem/ noun a form of advertising
on the Internet, in which a business
persuades other businesses to put banners
and buttons advertising its products or
services on their websites and pays them a
commission on any purchases made by
their customers

affordable method /o'fo:dab(o)l
,meBad/ noun a method of budgeting how
much can be spent on marketing and
promotion, which is based on what you
can afford, rather than what you want to
achieve

AFM abbreviation assistant
manager

AFP abbreviation advertiser-financed
programming

Afropop /'&fraupop/ noun contempo-
rary music from Africa and African
communities elsewhere in the world
afterpiece /'a:ftopiis/ noun a short
dramatic entertainment, usually comic,
that follows the performance of a play

floor

AFTRA /'zftro/ abbreviation BROAD-
CAST American Federation of Televi-
sion and Radio Artists
agate line /'zgot lain/ noun a measure
of publishing space on a page, for
example in classified advertising, one
column that is 1.8mm deep
ageism /'eidziz(o)m/ noun the high-
lighting of differences between older and
younger people, especially when this
leads to discrimination or prejudice
‘The IT sector has a youthful image...
however, the sector has a reputation for
ageism and is often perceived as dealing

unkindly or unfairly with older
workers.”  [Peter Skyte, = Computer
Weekly magazine]

agency /'erdzonsi/ noun 1. an organisa-
tion, especially a company, that performs
a particular type of service for its clients
2. the fact or condition of doing some-
thing, of being active
agency commission /'eid3onsi ko
.mif(e)n/ noun the fee charged by an
advertising agency for its services
agency mark-up /.erdzonsi 'ma:k
Ap/ noun an amount of money added by
an advertising agency to purchases, which
forms parts of the agency’s commission
agency roster /'eidzonsi ,rosta/ noun
a group of different advertising agencies
all which work for a large company
agenda /o'dzendo/ noun 1. a list of
items to be dealt with by somebody,
according to priority 2. the idea of a list of
items, such as news items or issues, that
should be considered important
agenda-setting /o'dzendo setip/
noun the power of the media to decide
which issues are covered and to define the
way in which they are covered, their order
of importance and so on
‘The paper continues to build on its
reputation for breaking agenda-setting
stories, not least the exclusive revelation
of the ministerial rule breach that led to
the resignation of David Blunkett.’
[The Independent on Sunday]
COMMENT: McCombs and Shaw describe
agenda-setting as a process of allowing
the public to decide what is important,
from a finite list of issues which the media
have told them are worth thinking about.
agent/'erd3ont/ noun 1. somebody who
officially represents somebody else in
business, especially in arranging work in



alienation effect

entertainment 2. the means by which an
effect or result is produced 3. a computer
program that works automatically on
routine tasks such as sorting e-mail or
gathering information

age profile /'erd3 ,proufail/ noun the
audience a particular media product is
targeted at, defined by age group, such as
teenagers or over-60s

aggregator /'zgrigeita/ noun a
website which collects syndicated news
from other websites, often using RSS
technology

agit-prop /'ed3it prop/ noun the prac-
tice of using the media to distribute prop-
aganda

agony aunt /'zgoni a:nt/ noun a
woman who gives personal advice to
readers, viewers or listeners, in a news-
paper or magazine, or on a radio or televi-
sion programme

agony column /'&goni kolom/ noun
1. the section of a newspaper or magazine
where advice is given to readers who have
written in about their personal problems
2. a newspaper column containing
personal messages and advertisements,
usually relating to missing relatives or
friends

agony uncle /'zgoni ,agk(a)l/ noun a
man who gives personal advice to readers,
viewers or listeners, in a newspaper or
magazine, or on a radio or television
programme

agora /'®gora/ noun a marketplace on
the Internet

agreed doorstep /s gri:d 'do:step/
noun an interview which appears to be a
doorstep, but which has been agreed to
beforehand by the interviewee. y door-
step

Agreement on Trade-Related
Aspects of Intellectual Property
Rights noun full form of TRIPS agree-
ment

Al abbreviation Audience Apprecia-
tion Index

AIDA model /'‘etdo ,mpd(a)l/ noun a
model for what should be provoked by an
advertisement for a product in its prelimi-
nary stages, that is: Awareness, Interest,
Desire and Action

aided recall /,exdid 'rizko:l/ noun an
advertising research test to see how well
someone remembers an advertisement by
giving the respondent some help such as a

picture which he or she might associate
with it. Compare unprompted recall
aid-to-trade /.e1d to 'trerd/ noun a
service, such as banking or advertising,
that supports trade

air /ea/ verb to broadcast a radio or tele-
vision programme or to be broadcast
AIR abbreviation Average Issue Read-
ership

airbrush /'es braf/ noun 1. ART a
device that uses compressed air to force a
fine spray of paint onto a surface 2. a tool
in graphics and design software which
allows flaws to be removed from images
B verb to modify pictures in order to
remove flaws etc using a computer
airbrush tool

airdate /'eadert/ noun the date of aradio
or television broadcast

airing /'earig/ noun the occasion of a
radio or television broadcast

airplay /'eapler/ noun an occasion when
a recording of music is broadcast on the
radio, or the number of times a recording
is broadcast on the radio

air time /'ea taim/, airtime noun 1. the
amount of time given to a programme or
subject in radio or television broadcasting
2. the time at which an item is scheduled
to be broadcast

airwaves /'eowervz/ plural noun the
radio waves used in broadcasting, often
used to refer to radio and television broad-
casting in general

A law /'er lo:/ noun a method of
encoding digital audio data so that an 8-bit
data word can contain a 13-bit audio
sample

album /'&lbam/ noun 1. a recording of
music that is issued and marketed as a
single product 2. the sleeves for several
gramophone records, bound together like
a book
ALC
control
Aldis lamp /'«&ldis ,leemp/ noun a port-
able lamp used to flash messages in Morse
code

Alexandra Palace /&leksa:ndra
'p&las/ noun the studios from which the
United Kingdom first broadcast television
in 1936, remaining in use until 1955
alienation effect /eilio'nerf(o)n 1
fekt/ noun in Marxist theory, the practice
of using alienating techniques such as

abbreviation automatic level



alignment

unsettling and unnatural lighting effects,
or music to force an audience to develop a
critical attitude to what they are seeing

alignment /5'lainmant/ noun the posi-
tioning of text and headlines within
columns on a page

Al-Jazeera /&l dzo'zioro/ noun a

satellite TV channel that is based in Qatar

and broadcasts in Arabic
COMMENT: Al-Jazeera came to public
notice with coverage of Taliban-
controlled areas in Afghanistan and has
long been the subject of international
controversy because of its willingness to
broadcast such footage as the interview
with Osama Bin Laden which defended
the September 11th attacks on New York
City. Many claim that this supports the
views of terrorists and helps spread their
message to a wider audience, but the
network says that such footage is news
and should be broadcast uncensored.

all-age personals /o1 erd3
'p3isan(a)lz/ plural noun advertisements
placed with Internet dating agencies by
people of all ages who are looking for a
romantic relationship

allegory /'zlog(a)ri/ nouna story that is
a metaphor for another situation, often
carrying a moral message

alliteration /o, lito'rerf(o)n/ noun a
poetic or literary effect achieved by using
several words that begin with the same or
similar consonants. Compare assonance

allness attitude /'a:lnos ,&trtju:d/
noun the attitude that it is possible to
know everything there is to know about a
person or issue. This shapes perceptions
and therefore makes communication more
difficult.

Alpha /'z1fo/ noun COMMUNICATION an
internationally recognised code word for
the letter A, used in radio communications

alt /o:1t/ noun a type of newsgroup on the
Internet that contains discussions about
alternative subjects

alterity /o:1'teriti/ noun in the theories
of structuralism and discourse, the state in
which a person recognises that he or she is
uniquely different from other people
alternate media /o:1,ts:mnot 'mi:dio/
plural noun forms of advertising such as
TV commercials or magazine inserts,
which are not direct mailing

alternate route /o:1,t3:not 'ruit/ noun
a backup path in a communications

system, used in case of a fault or break-
down

alternative comedy /ol tamotiv
'komadi/ noun the presentation of
comedy material that is deliberately
different in style and subject matter from
mainstream comedy

‘l have infinite respect for Eric
Morecambe. He exuded comedy, but he
was also such an innovator. He was
deconstructing humour way before
alternative comedy came along.’
[Simon Pegg, interview by Robert
Colville, The Daily Telegraph]

alternative media /o:l tamotiv
'mi:dia/ plural noun 1. media forms such
as pamphlets and graffiti, which are not
mainstream, and which challenge tradi-
tional controls over what is made public 2.
any media form which is used to transmit
non-mainstream messages or is subject to
more liberal controls, regulations over
content etc
COMMENT: Alternative media is often
cited as a method of avoiding the
dangers of mainstream news
presentation, which is subject to outside
pressures and bias. However, the quality
of reporting is often less reliable due to a
lack of strong financial backing.
alternative press /o:l,ts:inativ 'pres/
noun non-mainstream news publications
such as those with radical political stand-
points or a narrow focus, usually with a
small circulation
alt rock /'5:1t rok/ noun rock music that
is considered alternative because it is not
by well-known performers or promoted
by large record companies
always on /o:lweiz 'pn/ adjective 1.
referring to a feature of high-speed broad-
band communications devices such as
cable modems and ADSL that link a
computer to the Internet so that the
computer appears to be permanently
connected and there is no need to dial up
a special number 2. describes a home or
business with several computers and
mobile phones, in which Internet access is
not restricted to specific times
am, AM abbreviation RADIO amplitude
modulation
ambient advertising /@mbiont
‘edvataizig/ noun advertising such as
posters on the side of a bus or in a public
toilet, to which people are exposed during
their everyday activities



anarchist cinema

ambient media /@mbiont 'mi:dio/
plural noun advertising media outdoors,
such as posters and advertisements on the
sides of buses

ambient noise /,@mbiont 'no1z/ noun
background noise such as traffic noise or
birdsong

ambisonics /,@mbi'spniks/ noun the
technique of using several separate chan-
nels to record and then reproduce sounds
so that they seem to completely surround
the listener. ¢ surround sound
ambivalent /em'bivolont/ noun in
advertising audience classifications, a
person who is neither interested in nor
opposed to advertising, but passively
accepts its influence. 1 acquiescent,
cynic, enthusiast

ambush interview /'®&mbu
JIntavjui/ noun a line of questioning that
surprises an interviewee, perhaps by intro-
ducing a topic which was known to be
unwelcome or contentious

American dream /o, merikon 'drizm/
noun the belief that anybody can succeed
in America, regardless of their social
background

American Federation of Televi-
sion and Radio Artists /o,merikon
fedarerf(e)n ov  teliviz(d)n on
‘rerdiou/ noun a trade union in the USA
representing more than 70,000 artists,
performers, actors and broadcast journal-
ists. Abbreviation AFTRA

Americanisation /o,mer1kanar
'ze1f(9)n/ noun the process of globalisa-
tion by which American cultural forms
become more widespread and eventually
supplant others

American Sign Language /s
;merikon 'sain |lepgwid3z/ noun a
dialect of sign language used primarily in
the US. Abbreviation ASL

America Online /5,meriko on'lain/
noun a company that is the largest Internet
service provider in the world. Abbrevia-
tion AOL

amp /&mp/ noun a measure of current
flow. Abbreviation A

ampersand /‘zmposend/ noun a
symbol (&) that means ‘and’

amplifier /'emplifars/ noun 1. a device
that makes sounds louder, especially one
which increases the sound level of
musical instruments 2. an electronic

device that increases the magnitude of a
signal, voltage or current

amplify /'2mplifar/ verb 1. to become
louder, or make a sound become louder,
by electronic or other means 2. to increase
the magnitude of a signal using an ampli-
fier, or undergo such an increase
amplitude /'emplitju:d/ noun a meas-
urement of radio waves, describing the
distance of the waves upwards or down-
wards from the centre point. ) frequency,
wavelength

amplitude modulation /'emplitju:d
;mpodjule1f(a)n/ noun a method of trans-
mitting audio or visual information using
radio waves, where the frequency remains
constant but the amplitude varies
according to the input signal. Abbrevia-
tion am, AM. Compare frequency
modulation

anaglyph /'enoglif/ noun PHOTOG-
RAPHY the visual effect created by super-
imposing two images of the same object,
taken from slightly different angles and
each of a different colour, often red and
green. The image appears three-dimen-
sional when viewed through spectacles
with one red and one green lens.
analogue /'&n(a)lbg/ noun, adjective a
form of transmission in which a signal is
sent in one continuously-varying stream.
Compare digital

analogue channel /'zn(s)lng
tf&n(a)l/ noun a communications line
that carries analogue signals such as
speech

analogue line /'&n(a)log lain/ noun a
communications line such as a telephone
line, that carries analogue signals
analogue recording /.&n(s)lng r1
'ko:dig/ noun non-digital recording using
magnetic tape

analytic editing /@nolitik 'editip/
noun a type of editing in which a
sequence of images is constructed to
follow an argument, rather than to explain
a narrative

anamorphic /,&ns'mo:fik/ adjective a
picture which is anamorphic has been
stretched or distorted by changing the
aspect ratio inefficiently

anamorphic lens /,&ns'mo:fik lenz/
noun a lens which distorts the image in a
particular way

anarchist cinema /&nokist 'sinimo/
noun a type of film-making which juxta-



anchor

poses images to express the view that life
is unfair and unequal

anchor /'zpka/ verb to present a news
programme M noun a presenter who reads
the news and introduces news reports and
interviews from reporters located outside
the studio. Also called anchorperson

anchorage /'epkeoridz/ noun the
ability of a piece of accompanying text or
sound to focus the message of an image so
that it is interpreted in the way that was
intended

anchorman /'apkoman/ noun a man
who presents a news programme

anchorperson /'&pko,p3ison/ noun
same as anchor

anchorwoman /'&pko,wuomoan/ noun
a woman who presents a news programme

ancillary-to-trade  /ensilori  to
'trerd/ noun a service such as banking or
advertising, which supports trade

Andersch, Staats and Bostrom’s
model of communication 1969
/,@nds:f stets ond 'bostrom/ noun a
model which stresses the transactional
nature of any communication, in which
meanings are constructed and interpreted
by both the sender and the receiver and are
also subject to outside influences

androcentric /,&endrau'sentrik/
adjective referring first to men and male
perspectives
‘Rich also commends the emerging field
of Women’s Studies for offering a
"woman-directed  education" that

transforms curricula and develops
critical thinking about androcentric
scholarship and society.” [NWSA
Journal]

androgyny /en'drod3mi/ noun in
feminism, the theoretical condition of
being both male and female

anecdote /'znikdout/ noun a small
personal story which helps to illustrate
and stir up human interest in a more
general issue

anechoic chamber /anekouik
't fermba/ noun a perfectly quiet room in
which sound or radio waves do not reflect
off the walls

angle /'engsl/ noun the main point of
focus when covering a story, usually
stressed in the headline or introducing
paragraph. Also called hook

animate /'‘@nmmert/ verb to make a
series of drawings which, when filmed,
will create moving images. (y animation

animatic /,&ni'matik/ noun same as
storyboard

animation /@nr'meif(o)n/ noun a
moving image created from still objects
such as drawings or models that are
exposed on film for a few frames at a time,
then moved slightly. The process is then
repeated many times until an entire
sequence has been completed.

animation cell /&ni'meif(o)n ,sel/
noun a single picture or part of a picture
on a transparent sheet which can be over-
laid with other sheets and backgrounds,
used to create animations

animator /‘&nimeits/ noun a person
who is involved in making animated films

animatronics /,&enimos'troniks/ plural
noun puppets, models and prosthetics
which are controlled electronically or
mechanically to create movement

anime /‘&nimel/ noun manga anima-
tion. ) manga

annals /'&n(a)lz/ plural noun the
records that are published of events and
developments in a particular field

Annan Commission Report on
Broadcasting 1977 noun a report on
the future of the broadcasting industry,
which made recommendations for
reforms for when the licences of various
media companies expired in 1979. A
change of government from Labour to
Conservative led to most of the recom-
mendations, such as the setting up of new,
independent authorities, being rejected.

announce /a'navns/ verb 1. to read the
news headlines or introduce programmes
on the television or radio 2. to present
something such as a television or radio
show

announcement /o'navnsmont/ noun
a formal notice, making public the news
of a birth, wedding, or other event

announcer /a'navnsa/ noun a person
who reads news headlines or gives
programme information on the television
or radio

annual /'znjual/ noun a book or maga-
zine, especially one for children, that is
published every year and focuses on a
particular subject or area of interest



aperture

anomie /'znomi/ noun the state in
which there are either insufficient social
norms governing behaviour in a particular
society or for a particular individual or far
too many, which is therefore confusing.
This state is blamed for social breakdown
and general malaise, and is believed by
some to make people more susceptible to
the effects of mass media.

anonym /'&nanim/ noun a publication
by an unnamed or unknown author
answer /'a:nsa/ verb to reply to a signal
and set up a communications link
answer/originate /,a:nso o'ridzinert
dr,vars/, answer/originate device noun
a communications device such as a
modem, that can receive or send data
answerprint /‘arnsoprint/ noun the
first print of a filmed piece for show,
which is sent from the laboratory and
checked for final changes

antenna /en'tena/ noun same as aerial

anthology /zn'06plod3i/ noun 1. a book
that is made up of essays, stories or poems
by different writers 2. a collection of
works from different musicians or artists
anthropology /,&nfra'polad3zi/ noun
the study of the human species, focusing
on its cultural, historical and social devel-
opment. Compare sociology
COMMENT: The study of anthropology
draws together such diverse areas as
archaeology, biology, linguistics,
psychology and many more, to create a
conception of a society’s culture and its
‘sense of self’.
anti-aliasing /,@nti 'eiliosig/ noun a
method of ‘smoothing’ digital picture or
sound signals, by removing the parts of
the signal which are too high-frequency to
be represented correctly on the available
technology and which may therefore
create interference
anticlimax /,@nti'klarmaks/ noun a
sudden or disappointing change from the
serious to the trivial or from compelling to
dull
anti-climax order /&nti 'klaimaks
,0:da/ noun a method of arranging the
arguments or main points in a narrative so
the most important point is presented first.
Compare climax order
antics /'&ntiks/ noun the outrageous
behaviour required of an actor or
performer playing an exaggerated comic
role

antifeminist / enti'feminist/ adjec-
tive referring to the conscious rejection of
feminist principles ® noun a person who
is hostile to feminist principles
antihero /'zntihiorou/ noun the central
character in a story who is not a tradition-
ally brave or good hero
anti-language /'@nti lepgwidsz/
noun a new dialectal form of a language
which has been developed and designed to
exclude outsiders from a group
anti-realism / &nti 'rioliz(o)m/ noun a
method of presenting narrative in a film or
novel in which no attempt is made to
represent a realistic situation
‘In the new novel, Rooke seems to have
outdone himself in wild, complex anti-
realism. The narrative is steeped in
parody, caricature... surrealism and
general comic bumptiousness.” [The
Toronto Star]

antisexist /@nti'seksist/ adjective
GENDER ISSUES referring to somebody or
something that challenges all discrimina-
tion on the grounds of sex, most particu-
larly that against women
Anti-Terrorism, Crime and Secu-
rity Act 2001 noun an act of Parliament
that introduced the new offence of inciting
racial hatred using the media. Rules on
privacy were also relaxed, making
personal information more freely avail-
able to the authorities when investigating
crimes. It was introduced after the New
York attacks of September 11th, 2001.

anti-trust laws /@nti 'trast loiz/
plural noun legislation designed to
prevent large corporations forming a
monopoly to the detriment of smaller
enterprises, for example by price-fixing.
Companies found guilty of this practice
can be fined up to 10% of their annual
sales under EU law. ¢ price-fixing

AOL abbreviation America Online

AOR abbreviation MusiC adult-oriented
rock

AP abbreviation 1. Associated Press
2. assistant producer

apache silence /o,patfi 'sailons/
noun the use of silence as a form of non-
verbal communication in situations in
which words are difficult to find, such as
when a person has been bereaved
aperture /'&pat [a/ noun the hole at the
centre of a lens which admits light, meas-



aperture card

ured in f-stops. It may be increased or
decreased in size to alter the exposure of
the film.

aperture card /'zpat[o kard/ noun a
piece of card that surrounds and supports
microfilmed pages so that they can be
handled easily

aperture priority /'@pot o prar,oriti/
noun PHOTOGRAPHY an exposure system
where the photographer decides on the
aperture of the lens and the appropriate
shutter speed is set automatically by the
camera

apocryphal /o'pokraf(a)l/ adjective

referring to information or stories of false

or doubtful origin
‘And though the story of the judge who
said: "What are the Beatles?" appears to
be apocryphal, there are plenty of other
stories which back up the commonly
held view that judges live in a well-
appointed cloud cuckoo land.’ [Jennifer
Selway, The Express]

apology /o'polad3zi/ noun a written
retraction of something which was printed
but has later been found to be inaccurate
or to have caused offence

aporia /&'po:ria/ noun in the theories of
structuralism and discourse, a state in
which there is doubt or uncertainty about
how to proceed with an argument
appeal /'pi:l/ nouna short radio or tele-
vision programme or a charity campaign
asking for donations, usually for a partic-
ular cause

appendix /o'pendiks/ noun extra mate-
rial that appears at the end of a book or
document

Apple /'zp(d)l/ a trade name for
computer technology company which has
developed, among other products, the
Apple Macintosh personal computer and
the iPod

Apple Macintosh /,&p(d)l
'makintof/ noun a user-friendly
personal computer developed by Apple
with the Mac OS X operating system.
Also called Mac

appreciation data /o pri:fi'eif(o)n
derta/ noun details of a viewer’s or
listener’s reactions to a broadcast, used
alongside audience numbers
appreciation index /5, pri:fi'eif(o)n
indeks/ noun a measure of how much a
person has enjoyed a programme that they

have watched, recorded as a score from 1
to 10
aquatint /'zkwotint/ noun PRINTING a
technique of etching with acid on a copper
plate in order to produce prints that
resemble watercolours
arbitrary /'a:bitrori/ adjective referring
to something that is chosen or determined
at random. Human language described as
arbitrary because the words or sounds that
denote objects do not reflect their features
in any meaningful way, but have been
chosen as a name for convenience.
Onomatopoeic words such as ‘buzz’ are
an exception to this. Compare represent-
ative
arbitrary signifier  /a:bitrori
'signifaro/ noun in semiology, a sign or
symbol which bears no direct relation to
the thing it signifies or refers to. Compare
icon
arc /a:k/ noun a type of powerful light
used for filming W verb to change the size
or shape of a picture using an aspect ratio
converter
ARC  abbreviation
converter
archaeology /,a:ki'plad3i/ noun in
cultural theory, the study of ideas and
theories, their history and how they inter-
relate
archive /'a:karv/ noun a store of old
material such as newspaper articles or
pieces of film that can be used again later
if needed
archive material /'a:karv mo,troriol/
noun film or footage which has been
stored in an archive and can be reused at a
later date
archive site /'a:karv sait/ noun a
computer on the Internet that provides a
vast collection of public-domain files and
programs copied from other computers
around the Internet, that a user can down-
load
Areopagitica /,@riov'pegrsita/ noun
the title of a pamphlet distributed by John
Milton in 1644, which defended the
freedom of the press and the sanctity of
books
COMMENT: Milton wrote the Areopagitica
in protest at the Licensing Act 1643, in
which Parliament banned printing without
a licence and set up committees to
monitor and censor all publications. The

Areopagitica was  addressed to
Parliament and was writing in the style of

aspect ratio



aspect ratio converter

a speech, imitating the original
Areopagitica which was written by the
Athenian Isocrates in 355 BC.
A roll /'ex raul/ noun the primary footage
used in an edited sequence, mainly inter-
views or pictures which are directly rele-
vant to the issue. Compare B roll
array /o're1r/ noun TELECOMS the spacing
or arrangement of aerials so that their
effectiveness is maximised
Arri /'@ri/ a trade name for a German-
made type of film camera
Arriflex /'rifleks/ a trade name for a
German-made type of film camera
art director /'a:t dar,rekto/ noun 1. a
person who coordinates creative work in
advertising 2. a crew member in televi-
sion, film and theatre production, who is
responsible for overseeing the look and
feel of the set and instructing the set
designer
artefacts /'a:tifaekts/ plural noun items
such as media products, that hold infor-
mation about the culture that produced
them
‘Among the bones were those of the
Mayan king Kan Maax and his wife,
identified by their  jewellery,
headdresses and other precious
artefacts.” [Andrew Gumbel, The
Independent]

art film /'a:t film/ noun a film that is
made not for commercial reasons, but as a
work of art, usually on a low budget

art gallery /a:t  gelori/i noun a
building or room where works of art can
be seen by the public

art-house /'a:t haus/ adjective 1. refer-
ring to films that are not mainstream and
are more devoted to the art of film-making
than to mass entertainment 2. referring to
cinemas that show art-house films
article /'a:tik(o)l/ noun 1. a text on a
particular subject in a newspaper, maga-
zine or reference book 2. ONLINE a
message or posting to an Internet news-
group

Article 19 /,a:tik(a)l namn'tiin/ noun a
clause in the European Convention for the
Protection of Human Rights and Funda-
mental Freedom. The Article defends
both the right to freedom of expression
and the need for legal conditions and
restrictions to be placed upon expression
in order to protect other rights such as the
right to privacy.

articulation /a: tikju'lerf(o)n/ noun
the process of expressing something
artificial language /a:tifif(o)l
'lengwid3/ noun a language that has
been invented for a particular purpose,
such as for use with computers. The best-
known human artificial language, devel-
oped for international communication, is
Esperanto.

artificial light /,a:tifif(o)l 'latt/ noun
lighting used to enable filming where
there is no natural light source, for
example in a studio

artistic media /a:, tistik 'mi:dia/ noun
media such as paint, photography, sculp-
ture, collage etc which are used to create
works of art

arts /a:ts/, the arts plural noun 1. activ-
ities enjoyed for the beauty they create or
the way they present ideas, for example
painting, music, and literature 2. nonsci-
entific and nontechnical subjects at school
or university

artwork /'a:tws:k/ noun 1. graphics
such as charts, diagrams or maps that
accompany textual material 2. in printing,
any material which can be printed,
whether illustrations or text

ASA abbreviation Advertising Stand-
ards Authority

ascender /o'senda/ noun PRINTING 1.
the part of a lowercase letter such as d, h
or k, that extends above its lower half 2. a
letter with an ascender

ascription /&'skripf(a)n/ noun the
adjustment of statistics to reflect unex-
pected circumstances, for example a
reduced circulation for a magazine caused
by a delay at the printers

A-side /'e1 said/ noun the more impor-
tant side of a pop, rock, or jazz single that
usually contains the title track

ASL abbreviation American Sign
Language

as-live / &z 'larv/ adjective referring to
film or sounds that are pre-recorded and
then replayed as if live

aspect ratio /'&spekt reifiouv/ noun
the ratio between the width and height of
an image on-screen, such as 4:3, which is
the usual television screen size, or 16:9,
which is wide screen

aspect ratio converter /'mzspekt
reifiou kon,v3:ito/ noun a device for
converting pictures into a form that can be



aspirational value

shown on a screen with a different aspect
ratio. Abbreviation ARC

aspirational value /,zspi'reifon(o)l
veeljui/ noun a quality in fiction that
makes it appeal to an audience, in which it
describes situations and objects which
people aspire to or aspire to have, for
example romance, money, prestige
aspirer /o'spaira/ noun in advertising
audience classifications, a person who
wants products which improve their
image and are fashionable. { main-
streamer, succeeder, reformer
assertiveness /o's3:tivnas/ noun the
ability to express needs, desires, values
and opinions in a direct and confident
manner. Assertiveness is not always
considered a positive attribute since in
many collectivist cultures it is considered
more polite to consider the needs of others
above your own.

assets /'xsets/ plural noun separate
data elements such as video, audio and
image that are used in a multimedia appli-
cation

assimilate /o'similert/ noun 1. to inte-
grate somebody into a larger group, so
that differences are minimised or elimi-
nated, or become integrated in this way 2.
to integrate new knowledge or informa-
tion with what is already known
assistant floor manager /o
sist(@)nt 'flor  menidza/ noun an
assistant to the floor or stage manager,
who does such tasks as checking props
and coordinating rehearsals. Abbreviation
AFM

assistant producer /o,sist(o)nt pro
'djursa/ noun in television production,
the crew member who is responsible for
directing the content and action, roughly
equivalent to a director in film production.
Abbreviation AP

Associated Press /o sousiertid
'pres/ noun a major international news
agency founded in 1848. Abbreviation AP
associate producer /5,sousiot pra
'djuisa/ noun in television and film
production, the producer’s head assistant
Association of Cinematograph
and Television Technicians /o
,sausierf(e)n ov smmmatogra:f on
telrviz(o)n tek'nif(9)nz/ noun full form
of ACTT

assonance /'xsonons/ noun a poetic
or literary effect achieved by using several

words that contain the same or similar
vowel sounds. Compare alliteration

asterisk /'astorisk/ noun a symbol (*)
used to indicate that there is a footnote
relating to the text after which the symbol
appears. Asterisks are also used to replace
letters of words which cannot be printed
in full because they are considered
obscene.

asterism ['est3iriz(o)m/ noun
PRINTING three asterisks that form a
triangle and draw the reader’s attention to
the next piece of text

Aston /'&ston/ a trade name for a char-
acter generator which lays captions on an
image

Aston operator /'aston ,pporerto/
noun the member of a television produc-
tion team who is responsible for on-screen
graphics

Astra /'estro/ noun a satellite operator
which broadcasts BSkyB and other Euro-
pean satellite channels, based in Luxem-
bourg

atmosphere /'«etmosfia/, atmos noun
ambient noise, recorded and added to a
radio recording to make it sound more
realistic. Also called wild track

atmospherics / &tmos'feriks/ noun
noises that interfere with radio reception,
caused by natural electrical disturbances
in the atmosphere

ATR /1 tiz 'ai/ noun a model showing
stages in the effects of advertising on the
consumer. According to this model, the
customer becomes aware of the product,
buys it once to try it, and then buys it again
when he or she finds it is satisfactory. Full
form awareness, trial, repeat

attachment /o'tet fmont/ noun same
as work experience

attack /o'teek/ noun RADIO the shape of
the start of a sound signal over time

attention economy /o'tenfon 1
Jkonomi/ noun the view that people’s
attention, particularly their attention to
websites, is a driving force in the
economy

attention model of mass commu-
nication /5,tenfon ,mod(a)l ov ,mas
ko,mju:nr'keif(a)n/ noun the idea that
communication (especially in advertising)
is a matter of attracting and holding the
attention of the consumer or receiver



audio feed

attention value /o'tenfon ,veelju:/

noun the likelihood of an advertisement

attracting and holding attention
‘Newspaper advertising is done at least
twice a week, and David reports that the
company is ‘experimenting with TV and
radio. The typical men’s stores in
Detroit don’t do much advertising, so
we get good attention value.”” [Stan
Gellars, DNR]

attitude /'@titju:d/ noun the way in
which a person approaches or receives
something, formed by social norms, expe-
rience and personal taste. Attitudes can be
shaped, refined and changed, for example
by the presentation of stereotypes in the
media.

attitude research /'etrtju:d r1,sa:tf/
noun research into the feelings, tastes and
perceptions of an audience

attribution / &tri'bju:f(e)n/ noun a
credit for the original source of a piece of
news, quote or photograph

attribution theory /atri'bju:f(e)n
01011/ noun » dispositional attribution,
situational attribution

audience /'o:dions/ noun 1. the group
of people who are exposed to a media
product. ¢ target audience 2. the people
who receive a media product, or at whom
a piece of advertising is aimed
COMMENT: Audience research plays an
important role in dictating which media
products are made and the way in which
they are packaged. The more closely a
product matches the needs and desires
of its target audience, the more likely it is
to be accepted and successful.
audience appreciation /o:dions o
priifi'erf(a)n/ noun a measure of how an
audience responded to a media product,
used as a factor in ratings research along-
side the bare statistics of how many
people were watching
Audience Appreciation Index
/,0:dions 9,priifi'‘erf(a)n ,indeks/ noun
a study of audience opinions on
programmes they have watched. Abbrevi-
ation Al
audience differentiation /o:dions
diforenfi'erf(o)n/ the process of split-
ting an audience into groups according to
age, social status and considering the
needs of each group
audience duplication /o:dions
.djuzpli'ke1f(o)n/ noun the percentage of

audience for an advertisement that is
reached by it more than once, or in more
than one form

audience factor /'o:dions [fakto/
noun the average number and constitu-
ency of viewers in each television-owning
home

audience flow /'o:dions flou/ noun
the way in which the audience for a partic-
ular channel changes throughout the day,
expressed by the percentage that changes
the channel, turns the television on or off
or leaves the room

audience measurement /'s:diens
,me3amant/ research into how many
people are receiving a particular media
product and what they are like, their social
status etc.

audience research /,o:dions r1'sait/
noun research into the attitudes of an
audience to an advertising campaign

audimeter /'o:dimi:to/ noun an elec-
tronic device attached to a TV set, which
records details of a viewer’s viewing
habits

audio /'5:diouv/ noun recorded material

audiocassette /'o:diouko,set/ noun
an audiotape in a plastic box, for use in a
tape recorder

audioconferencing ['a:diou
konf(a)ronsin/ noun BUSINESS the prac-
tice of holding a meeting between several
people in different locations, whose
discussions take place over the telephone

audio console /'o:diov konsoul/
noun a piece of furniture designed to
house the separate components of an
audio system such as a radio tuner, a
compact disc player, a tape recorder and a
record deck

audio description /'oidiov di
,skripfan/ noun a spoken description of
what is happening onscreen for the visu-
ally impaired

audio distribution  amplifier
/,o:diou distrr'bju:f(e)n ,eemplifare/
abbreviation ADA. v distribution ampli-
fier

audio EDL /,5:diou iz di: 'el/ noun »
editing decision list

audio feed /'o:diou fi:d/ nounrecorded
sound sent from one place to another
where it can be used



audio insert

audio insert /'o:diou 1n,s3:t/ noun a
feature on some video equipment which
allows dubbing
audiophile /'s:disufail/ noun some-
body who has an enthusiasm for hi-
fidelity sound reproduction, especially
recordings of music
audiotape /'o:diouterp/ noun 1. a
length of magnetic tape containing a
sound recording for use in a tape recorder
2. magnetic tape that is used for recording
sound
audio-video support system
/,ordiou | vidiou sa'po:t sistom/ noun
full form of AVSS
audiovisual /o:diou 'vizual/ noun
media that can be seen and also heard, for
example a TV commercial. Abbreviation
AV
Audit Bureau of Circulation /o:dit
Jbjuerav av ,s3tkju'lerf(a)n/ noun the
body which provides official figures for
newspaper circulation. Abbreviation ABC
audited circulation /,o:drtad ,s3:kju
'letf(a)n/ noun circulation figures for
newspapers or magazines that have been
independently verified
aura /'o:ro/ noun in aesthetic theory, the
idea that a piece of art retains its special
unique qualities and mystical value even if
it is mass-reproduced
aural signature /oral 'signitfo/
noun a set of musical sounds used to iden-
tify a product or service
Australian Broadcasting Corpo-
ration /pstrerlion  'bro:dka:stip
korparerf(e)n/ the government-owned
public service broadcaster of radio and
television programmes in Australia.
Abbreviation ABC
auteur /5:'t3:/ noun a film director who
is known for their distinctive individual
style
‘But the talents of movie directors
remain shrouded in mystery and
ignorance. One of the complications is
an ambiguous label — that of ‘auteur’,
which attracts as much derision as it
does respect and eulogy.” [Don Boyd,
Time Out]
auteurism /o:'tsiriz(o)m/ noun the
principle that a director’s influence on a
film is its defining characteristic
auteur theory /o:'ta: 61ori/ noun the
theory in film criticism that suggests that

a director may be regarded as a film’s
author

author /'5:09/ verb to create a computer
application such as a multimedia docu-
ment, usually using special software
authoring software  /,0:0aorip
'softwea/, authoring system / 0:0ar1p
'sistom/ noun a special application for
creating multimedia titles. Authoring soft-
ware is for designing the pages of a multi-
media book and placing video clips,
images, text and sound on a page.
authorship /'0:0af1p/ noun the idea
that a particular person in a film’s produc-
tion (usually the director) is mainly
responsible for the look and style of the
film, rather than looking at the larger body
of people who produced it as a whole
author’s marks /'5:00z ma:ks/ plural
noun proofreading marks made by the
author on a piece of text
auto-conforming  /oitou  kon
'formin/ noun the process of conforming
done by a special computer program,
which automatically recreates the editing
done during the off-line edit

autocracy /o:'tokrasi/ noun a system
of government based on the principle of
absolute power invested in one ruler,
usually a monarch. Compare democracy
Autocue /'o:toukjui/ a trade name for a
type of electronic scrolling script
prompter, often used generically to mean
any type of device like this

auto exposure /o:tou 1k'spavzoe/
noun a feature on a camera to set the
exposure level automatically. Abbrevia-
tion AE

autofocus /'ortoufoukas/ noun a
camera system that allows the lens to be
adjusted automatically so that the image is
in focus. Abbreviation AF
auto-function /'o:tou fapkfen/ noun
a feature in editing and playback equip-
ment that performs functions such as
focusing or tracking automatically. This
can be helpful for amateur users but is
usually set manually by the professional
to give greater control over the output.
Automatic Dialogue Replacement
/,ottomaetik  'darelpg  r1,plersmont/
noun 1. a device which allows actors to
watch themselves on screen while re-
recording their lines simultaneously, for
greater clarity 2. the practice of re-
recording lines from a filmed piece, either
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because the sound was incorrectly
recorded or just to make it louder and
clearer, and dubbing them over the top so
that they appear to be part of the original
dialogue » abbreviation ADR

automatic exposure /,o:tometik 1k
'spau3a/ noun a camera system that auto-
matically sets the lens aperture and shutter
speed, after measuring how much light
there is

automatic frequency control
/,ortomaetik  'fritkwonsi  kon,troul/
noun a control system in a radio or televi-
sion receiver that keeps it tuned to the
incoming signal, even if its frequency
varies slightly

automatic gain control /,o:tomeatik
'gein kan,traul/ noun a control system in
a radio receiver, that keeps the amplified
volume constant in spite of variations in
the volume of the signal

automatic level control / o:tometik
'lev(d)l kon,troul/ noun a device on
recording machines that maintains a
constant recording level. Abbreviation
ALC

autonomy /o:r'tonomi/ noun in
aesthetic theory, independence, without
relying on any other idea, cultural form or
value

autoscript /'o:touskript/ noun a type
of prompting system used by television
presenters

auto white balance /o:itou 'wart
,baelons/ noun a feature on a camera that
sets the white balance automatically.
Abbreviation AWB

AV abbreviation MEDIA audiovisual

availability /o,verlo'biliti/ noun the
time and number of advertising slots
which are available to be used

avant-garde /zvoy 'ga:d/ adjective
novel, experimental and outside the main-
stream
‘Braunstein... published an article
called Stalking Kate in BlackBook, a
progressive magazine that describes
itself as ‘clandestine and avant garde’.’
[Tony Allen-Mills, The Sunday Times]

avatar /'zvotar/ noun a computer-
generated icon or figure representing a
character in a virtual world

average audience /zv(o)rid3
'ordions/ noun the average of the minute-
by-minute audience rating throughout the

duration of a radio or television
programme
average frequency /zv(o)rids

'frizkwansi/ noun 1. the number of times
on average that the same person is reached
by advertising in the same campaign,
either in the same or different media vehi-
cles 2. the average number of opportuni-
ties to see an advertisement. Abbreviation
AF

average hours per head / &v(o)ridz
,a09z pa 'hed/ noun the average number
of television viewing hours across the
whole population who did or could have
watched

Average Issue Readership
/,ev(e)ridz 1fur 'rirdaf1p/ noun an esti-
mate of the number of people who have
read or looked at a publication during its
issue period. Abbreviation AIR

average quarter-hour figure
/,ev(e)ridz kwortor 'ave fige/ noun
the average number of people watching a
TV programme during a 15-minute period
avi /,e1 vi: 'ar/ noun COMPUTING a file
extension for a multimedia video format
file

Avid technology /'«vid tek,nolod3zi/
the market leader in software for non-
linear editing

AVSS /el vi: es 'es/ noun a digital video
system, originally for MS-DOS, used to
play back video and audio files on a
computer

awareness /o'weonas/ noun same as
brand awareness

awareness, trial, repeat /5,weonas
.traral r1'piit/ noun full form of ATR

AWB abbreviation auto white balance
AWM /e1 ,dab(d)l jur 'em/ noun a
system developed by Yamaha to sample

natural sounds and convert them to digital
form

axe /xks/ noun a rock guitar or a brass
instrument used in jazz, particularly a
saxophone (informal)

axeman /‘zksmon/ noun a rock
guitarist, a jazz saxophonist or other horn
player (informal)



B/A abbreviation back-anno
baby legs /'beibi legz/ noun a camera
tripod with especially short legs for low-
angle shots
back /bxk/ noun the part of a book
where the pages and the binding are
joined together
back-anno /'bxk ,&nouv/ noun an
announcement following an audio piece
on the radio, explaining what has just been
heard. Abbreviation B/A
backbench /bakbentf/ noun a
committee of senior journalists who
decide the overall look, structure and
focus of a particular newspaper
back catalogue /bxk 'kat(s)log/
noun all the publications, recordings or
films a particular artist or company has
ever produced
back cover / bak 'kava/ noun the back
of a magazine cover, which can be used
for advertising
backfile /'bakfail/ noun a collection of
all the previous issues of a newspaper or
magazine
background /'bekgravnd/ noun part
of a feature that gives background details
to the main part of a news story
backgrounder /'bakgraunds/ noun a
feature that gives background details to
another major news story
background music /‘bzkgraund
;mju:zik/ noun music that accompanies
action or dialogue in a film, or music
played to create a pleasant environment
and make people feel comfortable, for
example in a shop or at a party
‘When the BBC finally manages to give
us a decent programme, why must they
ruin it with irritating background music
that runs right through the show? In
many cases it completely drowns out the

dialogue.” [Letters The Sun

Newspaper)

backing /'bakin/ noun the accompani-
ment for a solo musician or singer of
popular music

backing track /'bakiy trak/ noun a
recording that is used as an accompani-
ment to a solo performance

back issue /bak ,1fui/ noun a
previous edition of a paper or magazine
backlight /'beklait/ noun a light that
illuminates the subject from behind on a
film set, helping them to stand out against
the background. Also called rim light

backlight correction /'baklait ko
rek[(a)n/ noun an automatic function on
some cameras to reduce the shadowing
effect of lighting an object from behind.
Abbreviation BLC

back projection /bak pro
'dzekJ(a)n/ noun the cinematic technique
of creating a background for a scene by
projecting other moving images onto a
screen behind the action being filmed
back-story /'bak ,storri/ noun CINEMA,
TV same as prequel

back up /,bek 'Ap/ verb to print on the
second side of a sheet of paper

backup /'bakap/ noun a copy of saved
data that can be used if the original is lost,
or a second source of energy or facilities
that may be used if the first source fails
back-up /'bak Ap/ noun the accompa-
niment to the main performer of a piece of
popular music or jazz

badged /badzd/ adjective referring to a
distinctive branding that is given to a
product to appeal to its target audience
bad language / bad 'leeggwid3s/ noun
the use or misuse of language which is
likely to cause offence to its audience, for
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example swearing, poor grammar or the

use of certain accents or dialects
‘Millions of pounds are spent
researching whether television violence
makes children more aggressive, but the
mere price of a bus ticket will
demonstrate conclusively that television
swearing makes children use bad
language more readily.” [Christopher
Middleton, The Daily Telegraph]

bad taste /bad teist/ ¢ in bad taste
referring to a comment or joke that is
considered unsuitable because it may
offend a group or individual, particularly
because of being ill-timed. An example of
this would be light-hearted comments
made about a person shortly after their
death.

Bafta /'bafto/ noun an award given in
the UK every year by the British Academy
of Film and Television Arts for
outstanding work in films and television

BAFTA /'bafto/ abbreviation British
Academy of Film and Television Arts

balanced audio /balonst 'o:diou/
noun audio signals which are transmitted
along the cable in inverted form, which
eliminates any interference

balanced programming /balonst
'prougremin/ noun the practice of
giving fair coverage to all subject matter,
representing each view in an impartial
manner and not marginalising any
programming by, for example, always
broadcasting it at off-peak times

ballad /'bazlod/ noun a slow romantic
song in popular music, or an older song
that tells a sentimental story

balloon /ba'luin/ noun the rounded
space on a cartoon picture where the text
of a character’s speech or thoughts is
printed. Also called bubble

ballyhoo /beli'hu:/ noun sensational
publicity for something such as a story or
product

band /band/ noun a horizontal section
of a reel-to-reel tape

bandpass filter /'bendpa:s filto/
noun a device that filters out all sounds
except those within a certain frequency
bandspreading /'baend,spredin/
noun a tuning system on some radios that
allows a narrow band of frequencies to be
spread wider apart to enable more accu-
rate tuning to a particular frequency

B & W abbreviation PHOTOGRAPHY
black-and-white

bandwidth /'bendwid6/ noun 1. a
range of frequencies that is used for radio
or telecommunications transmission and
reception 2. ONLINE the amount of data,
often measured in bits per second, that a
communication channel such as an
Internet connection, can transmit

bang /ban/ noun PRINTING an exclama-
tion mark (!)

bangtail /'bayteil/ noun atype of enve-
lope with a piece that can be torn off and
used as an order form or to collect
marketing data

bank /bapk/ noun PRESS a secondary
part of a headline running below the main
headline in smaller type

banner /'benas/ noun PRESS same as
banner headline

banner ad /'bano &d/, banner adver-
tisement /bxno od'vaitismont/,
banner advertising /'bena
,&dvataizin/ noun an advertisement that
stretches across the top or bottom of a
printed page or a webpage. Also called
banner
‘...amistake by the Lycos search engine
resulted in the fledgling casino’s banner
advertising being flashed across the
world. The surge in internet traffic was
almost too big for the company’s servers
to cope with.” [Matthew Garrahan, The
Financial Times|

banner exchange /bzno 1ks
tfeind3/ noun an agreement between
two or more businesses, in which each
allows the others’ advertising banners to
be displayed on its website

banner headline /bzno ‘'hedlamn/
noun a large headline that stretches across
the top of the page of a newspaper. Also
called banner

bar /ba:/ noun in music, a fundamental
unit of time into which a musical work is
divided, according to the number of beats
BARB abbreviation Broadcasters’
Audience Research Board
barbershop /'ba:bafop/ noun a style
of arranging unaccompanied popular
songs, originally for four male voices, that
was developed in the US in the 1920s and
1930s. There are now many female
barbershop groups and larger barbershop
choirs.
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bar counting /'ba: kauvntiy/ noun a
method of timing camera shots by
counting the bars of accompanying music
barn door /ba:n 'do:/ noun THEATRE,
CINEMA one of four adjustable flaps on the
front of a large industrial light used on
film sets and in the theatre

baron /'beron/ noun the main owner
and controller of a newspaper or media
empire. Examples include Rupert
Murdoch, Robert Maxwell and Silvio
Berlusconi.  (informal)  Also called
magnate, mogul

barrier signals /'bario ,sign(a)lz/
plural noun in human interaction, non-
verbal communication such as crossing
the arms or holding a hand in front of the
face, which are seen as defensive signals
barter /'ba:ts/ noun a system in which
advertising space or time is exchanged for
goods from the advertiser

base /beis/ noun 1. RADIO the studio 2.
MARKETING the actual number of individ-
uals that were asked questions in a survey

base and superstructure / beis on
'surpastrakt[a/ noun a Marxist theory in
which the economy is the ‘base’ of any
society, around which is built the ‘super-
structure’ of the law, religion, culture etc.
baseband /'beisband/ noun 1. TELE-
coms the narrow range of frequencies
necessary to transmit a single message 2.
the form of a satellite signal as it is trans-
mitted, before it is received and converted
into viewable pictures and sound

base station /'bers sterf(o)n/ noun a
fixed radio transmitter/receiver that relays
radio signals to and from data terminals or
radios

basher /'be o/ noun a small hand-held
lamp used on a film shoot

basic service /bersik 's3:vis/ noun
the basic package of television channels
that are available on a cable or satellite
subscription service. Extra channels can
usually be paid for.

‘Sky launched the service in October
2004, a month before the meeting,
offering a set-top box and basic service
for a flat £150.” [Jane Martinson and
Rob Evans, The Guardian)

Basic Telecommunications
Agreement 1997 /beisik teliko
;mju:ni'keif(e)nz 9,grizmant/ noun an
agreement introduced by the World Trade

Organisation to allow free trade for tele-
communications services, signed by 69
countries

Baskerville /'beskavil/ noun PRINTING
a typeface characterised by serifs and
traditionally regarded suitable for books
and periodicals

Bass’s double action model of
internal news flow 1969 /bas/ noun
a model which describes news as being
processed in two stages before release —
firstly by the newsgatherers, who are
concerned only with factual reporting,
then by the editors, who are more
concerned with the values and norms of
the news organisation

bastard title /'ba:stod ,tart(o)l/ noun
PRINTING same as half title

batter /'bato/ noun PRINTING 1. the
impression produced by a damaged
printing plate 2. a damaged or worn area
of printing type or a defective block

battery pack /'bat(a)ri pek/ noun a
powerful battery that can be recharged
and used in portable machines such as
laptop computers and video cameras

baud rate /'bo:d rert/ noun the speed of
data transfer within a network, measured
in bits per second
BBC /bi: bir 'sit/ noun the public
service broadcaster in the UK that was
established in 1922. As the BBC is non-
commercial, it is funded by an annual
licence fee paid by television owners. Full
form British Broadcasting Corpora-
tion
COMMENT: The BBC has been subject to
many reports since it was founded in
1922, primarily looking into the quality of
its programming, its funding via the
licence fee and the need for competition
in the British broadcasting market. The
most recent government white paper
(called ‘The Future of the BBC: Serving
the Nation, Competing Worldwide’)
recommended that the BBC should
continue to develop worldwide services,
pay particular attention to matters of taste
and decency and should provide
programming dedicated to education,
news and ‘bringing the nation together’.

BBC digital /bi: bi: sir 'did3it(e)l/
noun the six extra BBC channels available
to digital viewers since 2002. These chan-
nels include a 24-hour news channel and
round-the-clock children’s programming.
BBC English/,bi: bi: si: 'igglif/ noun
the standard form of spoken English used
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by announcers on BBC television and
radio

BBC World /bi: bi: si: 'wa:ld/ noun
the BBC’s international 24-hours new
service, which is commercially funded
BBC World Service /bi: bir si:
,waild 's3:vis/ noun the BBC’s interna-
tional radio news service, which is funded
by the British government and broadcasts
in 43 languages

BBC Worldwide /,bi: bi: sir wa:ld
'ward/ noun a BBC company which
makes consumer products relating to their
television and radio broadcasts, such as
audio books, magazines and book tie-ins
BBC written archives /bi: bi: si:
rit(d)n 'arkarvz/ noun a store of more
than 200,000 files from the BBC’s first 40
years of broadcasting, kept by the BBC
Monitoring Service in Reading

BBFC abbreviation British Board of
Film Classification

BBS abbreviation 1. Bulletin Board
System 2. British Business Survey
BCNZ abbreviation Broadcasting
Corporation of New Zealand

BCU abbreviation big close-up

BDL /bi: di: 'el/ noun a company that
makes autocue equipment. Full form
Broadcast Development Ltd

BDS abbreviation Broadcasting Data
Services

beach box /'bi:t[ boks/ noun a device
for connecting an external microphone to
a hand-held digital video camera, to
provide better sound recording quality

beam /bi:m/ verb to broadcast radio or
television signals to a particular place
beam aerial /'birm ,earial/ noun an
aerial that sends or receives radio or tele-
vision signals to or from a particular
direction

beam splitter /'bizm ,splita/ noun a
device that can split a beam such as a
laser, into two beams of light that can be
used to create a three-dimensional image
such as a hologram

beatbox /'bi:tboks/ noun MusIC a drum
machine used in popular music to provide
repetitive thythm accompaniments
BECTU /'bektu:/ noun a trade union in
the UK, representing employees in the
film and television industries and also in
theatre. Full form Broadcasting, Enter-

tainment, Cinematograph and
Theatre Union

bed /bed/ noun BROADCAST music or
other background sounds that are played
under an item such as the news

Beeb /bitb/ noun an informal way of
referring to the BBC

beermat /'bromat/ noun MARKETING a
cardboard mat for use under a beer glass
in a pub, that often carries advertising for
breweries or other drinks companies
behaviourism /br'hervjariz(o)m/
noun a psychological movement that
focuses on what can be observed and
measured about a person’s behaviour,
rather than what can only be inferred
about their thought processes. Compare
cognitive psychology

bellows /'belouz/ noun the telescopic
part of a camera or photographic enlarger,
that houses its lenses

bells and whistles /belz ond
'wis(o)lz/ plural noun every possible
feature that could be included, for
example, in an advertising campaign
below-the-fold /brlov 3o ‘'fould/
adjective relating to the parts of a
webpage that can be seen only by
scrolling down the page and that are there-
fore less commercially valuable for
marketing purposes

below-the-line /bi,1ou 05 'lamn/ adjec-
tive 1. relating to advertising that is not
mainstream, for example mailouts, beer
mats, etc 2. relating to advertising that is
not paid for and for which no commission
is paid to an advertising agency, for
example work by staff who are manning
an exhibition

belter /'belta/ noun a song that can be
sung loudly and enthusiastically, espe-
cially by a group singing together
(informal)

benchmark measure /'bent/ma:k
,me39/ noun the measure of a target audi-
ence’s response at the beginning of an
advertising campaign which is then
compared to the response at the end of the
campaign to test the efficiency of the
campaign

benday /'bender/ adjective referring to
a method of adding tone or shading to a
line drawing by overlaying the image with
a screen that bears a pattern of, for
example, lines or dots, before a plate is
made



Berliner

Berliner /ba:'lino/ noun a newspaper
format slightly larger in size than tabloid,
used by several European newspaper
including France’s Le Monde and The
Guardian in the UK

Berlusconi phenomenon /bs:lu
'skouni fo,nominan/ noun the way in
which Silvio Berlusconi reached power as
Italian prime minister due to his control of
the country’s media

best boy /best 'bor/ noun 1. the
assistant to the chief lighting technician
on a film or television set 2. the chief
assistant to the key grip on a film set

best-of-breed / best ov 'bri:d/ adjec-
tive COMPUTING, MARKETING referring to a
product that is the best in its class

‘...consumers can mix and match
components at will, without having to
replace the entire system. They can buy
individual components from specialised
suppliers and then assemble these ‘best-
of-breed’ components into a customised
system.” [The Financial Times]

bestseller /best'selo/ noun a product
such as a book or a CD that sells very well,
often very quickly

Betacam /'bi:tokem/ a trade name for
a videotape format, overtaken in the
consumer market by VHS but still used
for some professional productions

Beta SP / bi:to es 'pii/ a trade name for
variant of the Betacam format for video-
tapes (the SP stands for ‘superior
performance’)

Beta SX / bi:to es 'eks/ a trade name for
a digital version of the Beta SP videotape
format

beta testing /'bi:to testiy/ noun the
practice of asking consumers to test a
product, after it has been officially tested,
but before it is released to the general
public

Beveridge Committee report on
broadcasting 1950 /'bevorids/ noun
a report into the monopoly on broad-
casting held by the BBC at the time. It
recommended closer surveillance of
governors’ activities and output and some
regional devolution of activities, but
advised against greater competition, such
as from commercial broadcasters, because
it would reduce the overall quality of
output.

bf abbreviation PRINTING boldface

BFI abbreviation CINEMA, UK British

Film Institute

B-girl /'bi: g3:l/ noun a young woman

who is enthusiastic about hip-hop music

and culture
‘Another rising star in the British B-girl
camp is Firefly — real name Andrea
Parker. She’s 26. She lives in Leeds.
Now a full-time professional B-girl, she
packed in her nine-to-five office job as
an accounts director in a solicitors’ firm
six years ago.” [The Independent]

bhangra /'baggro/ noun a style of
popular music in British Asian communi-
ties that mixes elements of traditional
Punjabi folk music and western pop music
bias /'baras/ noun 1. the failure to report
news in an impartial, factual manner,
whether intentional or not 2. a prejudiced
or non-objective attitude, which may not
fairly represent all sides of an issue
bibliography / bibli'ngrafi/ noun 1. a
list of books and articles consulted,
appearing at the end of a book or other text
2. a list of books and articles on a subject
3. a list of the books and articles written
by a specific author or issued by a specific
publisher 4. the history of books and other
publications, and the work of classifying
and describing them

big beat /'big bi:t/ noun a type of elec-
tronic music, later more usually called
electronica, that incorporates elements of
both dance and rock music and is charac-
terised by its rock-style drum patterns
Big Brother noun a concept in George
Orwell’s novel 1984, describing an
authoritarian government which
‘watches’ every move of its citizens, inter-
cepts their communications etc and moni-
tors them for any signs of unrest or non-
conformity M a trade name for a reality
television show format, in which a group
of ordinary people are put together in a
house and their behaviour monitored
continuously by television cameras

big close-up /big 'klous ,Ap/ noun
PHOTOGRAPHY an extreme close-up shot
of a person’s face, in which the lower chin
and top of the head are cut off. Abbrevia-
tion BCU

Bigfoot /'bigfut/ noun US a celebrity
journalist employed by a large media
organisation (slang)

big idea /,big ar'dia/ noun the main
new idea behind an advertising campaign,



black-and-white

the aim of which is to attract potential
customers

bigotry /'bigotri/ noun unreasonable
intolerance of other people’s beliefs,
values or opinions

big screen /,big 'skri:n/ noun 1. films
that are made to be seen in a cinema rather
than on a television 2. a television report
in which the presenter stands in front of a
large screen, which is showing charts,
graphs, short interviews etc

bill /b1l/ noun MARKETING a piece of
paper such as a poster or leaflet with an
advertisement on it

billboard /'bilbs:d/ noun 1. a poster
advertising a newspaper by displaying the
main headline of the day, usually
displayed outside newsagents on news-
paper stands 2. a sponsorship message
shown before, after and in the breaks of a
sponsored television programme

billing /'bilig/ noun 1. the particular
importance or prominence given to a
performer or event in advertisements 2.
the details such as the cast list and length
of a radio or television programme, as
supplied to the Broadcasting Data Serv-
ices 3. the total amount of business done
over a given period, especially in adver-
tising 4. the way in which a performance,
event, or product is publicised

billing form /'bilig fo:m/ noun one of
the four forms which must be submitted
when delivering a programme to the BBC,
giving billing details for listings maga-
zines. () transmission form, music
reporting form, Programme as
Completed form

billposter /'bilpausts/ noun a person
whose job it is to put up advertisements in
public places

bi-media /bar 'miidie/ adjective
involving both radio and television
bi-media journalism /bar mi:dio
'd33in(o)liz(e)m/ noun a BBC scheme
whereby journalists are trained for both
television and radio at the same time
binary opposition /bamori ,bpo
'z1[(a)n/ noun a pair of direct opposites
such as good and evil, white and black or
male and female

binaural /bain's:ral/ adjective referring
to stereo sound that is recorded and then
reproduced through two separate chan-
nels, one for each side of a pair of head-
phones

bind /baind/ verb PRINTING to make
pages into a book form by fastening them
together inside a cover

binder /'bainds/ noun 1. a machine that
fastens pages together in the form of a
book 2. a firm cover that can hold separate
items such as sheets of paper or maga-
zines securely together

binding /'baindig/ noun the material
that is used to fasten the pages of a book
or booklet together

biodata /'barouderts/ noun details
about an individual, relating for example,
to his or her education or professional
history

biographee /baingra'fiz/ noun a
person who is the subject of a biography
biography /bai'pgrafi/ noun the story
of a person’s life, told by somebody else
biopic /'baroupik/ noun a biographical
film

bird’s-eye view / ba:dz a1 'vju:/ noun
same as aerial shot

biscuit /'biskit/ noun the connecting
mechanism that allows the attachment of
the plate on the bottom of a camera to the
head of a tripod

bit /bit/ noun a binary digit, either ‘0’ or
‘1’. More bits indicate more digits in a
string, which means more possible combi-
nations, so that a 24-bit palette of colours
will have more shades and combinations
available than a 16-bit palette.

BITC abbreviation burned-in timecode

bitmap /'bitmap/ noun an image, the
data for which is stored in the form of bits

bitmapped font /bitmapt ‘font/
noun a typeface formed as a pattern of
pixels or dots that are stored separately for
each font size

biweekly /bar'wiikli/ noun a magazine
or paper that is published once every two
weeks

black /blak/ noun a back-up copy of a
story, originally made using a carbon
sheet when typing the story on a type-
writer

black-and-white adjective 1. referring
to images shown only in black, white and
shades of grey 2. PHOTOGRAPHY, TV,
CINEMA reproducing images in which
colours have been converted to black,
white, and shades of grey W noun
PHOTOGRAPHY a visual medium without



BlackBerry

colours, and in hues of black, white, and
shades of grey. Abbreviation B & W, BW
BlackBerry /'blekbori/ a trade name
for a hand-held wireless device which
combines e-mail and Internet access, a
phone and software applications
black comedy /blek 'komadi/ noun
comedy based on serious subjects that are
not normally regarded as humorous, such
as death or illness
black letter / blak 'leto/ noun same as
gothic
black level /'blaek (lev(a)l/ noun the
level of a video signal that represents
absolutely no light, i.e. total blackness
blacklist /'bleklist/ noun a list of
people from whom e-mails are not
welcome on a particular account
black out /'blek aut/ verb 1. to exclude
all light from an area 2. to stop news or
information about a particular subject
being made public 3. to lose radio contact,
for example with a vessel or aircraft 4. to
be unable to broadcast radio or television
programmes, usually because of a strike B
noun a period during which no news
stories may be reported, imposed by a
government or other organisation
black wrap /'blek rep/ noun black,
reflective heat-resistant foil used to black
out or direct light
blanket /'blegkit/ noun PRINTING a
rubber or plastic sheet around the cylinder
of a printing press, which transfers images
in ink to the surface being printed on
blanket coverage /,blegkit
'kav(e)ridz/ noun advertising to the
general public with no particular target
audience in mind
‘More and more companies in the
North-East are recognising the value of
sending their message via taxis. It’s a
surprisingly cost-effective method of
outdoor media advertising, achieving
blanket coverage over a wide
geographical area.’ [The Journal]
blasphemous /'blesfomas/ adjective
offensive because it defames the name of
God
blasphemy /'blesfomi/ noun defama-
tion of, or irreverance towards, God
blat /blxt/, blatt noun US a tabloid
newspaper (slang)
blaxploitation /bleksplor'terf(o)n/
noun a style of film-making popular in the

1970s in which black people are repre-
sented as stereotypes

BLC abbreviation backlight correction

bleed /bli:d/ verb 1. to print something
or be printed so that the colours run into
each or beyond the edge of an illustration
2. to print something or be printed so that
part of a text or graphic is missing when
the page is trimmed W noun a graphic or
piece of text, printed so that it runs off the
edge of the page

bleep /bli:p/ verb to attract a person’s
attention by activating their bleeper — an
electronic device that emits one or more
short, high-pitched signals

bleep out / bli:p 'aut/ verb to cover an
offensive word on a radio or television
programme with a high-pitched electronic
sound

blimp /blimp/ noun a cover that was
formerly used to muffle the sound of the
camera whirring when recording sound

blind certificate /blaind so'tifikot/
noun ONLINE a type of cookie that is used
to track which websites a person visits by
identifying their computer system, rather
than their name

blind spot /'blaind ,spot/ noun a place
where radio reception is poor, even
though it is within the normal range of the
transmitter

blink /blipk/ verb to send a signal by
flashing a light

blinker /'blinks/ noun a flashing light,
used as a signalling device, for example,
to indicate which way a vehicle is going to
turn. Blinkers were used to send coded
messages, especially between ships, to
avoid interception of radio signals during
World Wars I and II.

blitz /blits/ noun a marketing campaign
which starts at full pressure, as opposed to
a gradual build-up

blob paragraph /'blob peragra:f/
noun in newspaper terminology, a para-
graph in a newspaper that is marked with
a bullet point

block /blok/ noun a piece of hard mate-
rial with a carved image in relief, that can
be printed in ink W verb to use a block to
print a design, especially a title on a book
cover

block capital /,blok 'kepit(o)l/ nouna
single capital letter



boil down

block letter /blok 'leto/ noun a

compressed sans serif typeface or indi-

vidual letter

block out /,blok 'aut/ verb to mask part

of a photographic negative during

processing, to prevent light from passing

through it

block printing /,blok 'printig/ noun

the technique of printing from carved

blocks

blog /blog/ noun same as weblog
‘Blogging’s conversational style and
anti-establishment ethos have attracted a
growing and loyal  readership.
Technorati, the internet search
company, says the size of the known
‘blogosphere’ is about 20m blogs and
counting.’
[Kevin Allison, The Financial Times]

blogger /'bloga/ noun a person who
creates or runs a weblog
blogging /'blogiy/ noun the act of
creating or maintaining a weblog
COMMENT: Blogging provides an easy
way of maintaining an online diary or
news site, as new content can be easily
uploaded and also filtered and archived.
It also makes it simple for outside
contributors (visitors to the site) to submit
content without prior programming
knowledge.
blogosphere /'blogs,sfia/ noun the
parts of the World Wide Web where blog-
gers communicate with each other
blogware /'blogwes/ noun computer
software that is designed to help people
create weblogs
blonde /blond/ noun Tv a 2,000 watt
halogen spotlight
blow-in /'blou 1/ noun a postcard-size
advertising card inserted in a magazine
blow up / blou 'Ap/ verb 1. to enlarge all
or part of a photograph 2. to make the
images of a motion picture fit a larger
gauge of film
blowup /'blou,Ap/ noun 1. an enlarge-
ment of all or part of a photograph or
picture 2. a motion picture that has been
enlarged from a smaller gauge of film, for
example from 16mm to 35mm
blue-eyed soul /,blu: aid 'saul/ noun
soul music that is performed by white
musicians
blue-pencil /blu: 'pensil/ verb to edit
a piece of writing or a film, especially in
order to censor it

blues /blu:z/ noun 1. a style of music
that developed from African American
folk songs early in the 20th century. The
structure and harmony of the blues is
usually uncomplicated and the music is
often slow and sad. 2. a piece of music in
the style of the blues

blue-screen director /blu: skriin
dar'rekta/ noun the member of a film or
television production team who is respon-
sible for managing effects using chro-
makey, or blue-screen, technology
blue-screen effect /blu: skrimn 1
'fekt/ noun same as chromakey

bluesman /'bluizzmoen/ noun a man
who plays or sings the blues

blueswoman /'bluizwumon/ noun a
woman who plays or sings the blues

bluesy /'blu:zi/ adjective reminiscent of
a blues style

Bluetooth /'blu:tu:6/ a trade name for a
technology that enables portable elec-
tronic devices such as mobile phones, to
connect with each other and the Internet

blurb /bla:b/ noun a short piece of
complimentary text about a product, often
written about a book on its cover

BMIG abbreviation British Media
Industry Group

bodkin /'bodkin/ noun a long pointed
tool used for making corrections in type-
setting

Bodoni /bo'douni/ noun PRINTING a
font or style of typeface

body /'bodi/ noun the main part of a
piece of text after the introductory para-
graph
body double /'bodi ,dab(a)l/ noun a
person whose job is to substitute for a star-
ring actor when body, rather than facial
shots are being filmed
body language /'bodi leggwidz/
noun gestures, expressions, and move-
ments which show what somebody’s
response is to a situation
‘Body language is a strong factor. If
someone isn’t making eye contact or
paying attention to what I'm saying,
perhaps it’s because they don’t
understand, so now I'll go over it again
or deliver it in a different way.” [The
Times]

boil down / boil 'daun/ noun to shorten
a piece of text



bold

bold /bould/ noun lettering with darker
thicker lines than usual B adjective refer-
ring to lettering with darker and thicker
lines than usual. Also called boldfaced m
verb to set, print, or display text in bold
type P also called (all senses) boldface

boldface /'bouldfers/ verb to make
letters darker and thicker for emphasis.
Abbreviation bf B adjective PRINTING
same as bold

Bollywood /'boliwud/ noun a
humorous name for India’s prolific film
industry, based in Bombay. Typical Bolly-
wood films are colourful epics with big
musical numbers.

bongs /bopz/ noun the clock chimes
that are heard before a news broadcast

bonk journalism /'bopk
,d33:(a)l1z(a)m/ nounjournalism which
is frivolous and more concerned with
reporting sex scandals and titillating
gossip than serious events (informal)

bonus spot /'bounss spot/ noun a free
television or radio slot offered to an adver-
tiser as part of an advertising package

book /buk/ noun a publication in book
form, such as a magazine or brochure

bookbinding /'buk,baindiy/ noun the
process of creating a bound book with a
spine and cover from separate sheets of
paper and other materials

bookmaker /'bukmeika/ noun a
person whose job it is to design, print or
bind books

bookmark /'bukma:k/ noun 1. the
address of a website that is stored on a
computer so that it can be revisited easily
2. an electronic marker that enables the
user to return quickly to a particular place
in a document W verb to list a website on
a computer for future reference

book palette /'buk ,pelot/ noun a set
of colours that is used in a particular
multimedia application

bookstall /'buksto:l/ noun a stand or
stall where it is possible to buy newspa-
pers, magazines or books

boom /bu:m/ noun a long, adjustable
pole, used during filming to suspend a
microphone above what is being filmed
without getting in shot

boom box /'bu:m boks/ noun a port-
able machine that contains a radio and
cassette or CD player with built-in

speakers at each end and a carrying handle
on top

boomerang response /‘bu:morzn
r1,spons/ noun a response by an audience
to a media text which is the opposite of the
one intended

boom shadow /'buim ,fedou/ noun
the accidental shadow of a boom micro-
phone cast on set

boom swinger /'buim ,swiga/ noun
the person who controls a boom

boost /buist/ noun a promotion or
advertising campaign

boosted sample /buzstrd
'sarmp(9)l/ noun a sample of a particular
sub-section of the population, rather than
the whole

booster /buiste/ noun a radio-
frequency amplifier that strengthens weak
television or radio signals

booth /bu:d/ noun a soundproof room
used in sound recordings or for broad-
casting

borderless world /bo:dolos 'wa:ld/
noun the global economy in the age of the
Internet, which is thought to have
removed all the previous barriers to inter-
national trade

bounce /bauns/ verb to reflect light
from a source onto a subject to make it
less harsh

bowdlerise /'baudloraiz/ verb to
censor something by removing all
possibly offensive or contentious material
from it
COMMENT: The word bowdlerise comes
from Thomas Bowdler, an Englishman
who in 1818 published an edition of
Shakespeare called Family Shakespeare
in which he omitted scenes that he
considered unsuitable.

box camera /'boks keem(a)ra/ noun a
camera shaped like a box, with a simple
lens, a single shutter speed and an elemen-
tary viewfinder

box number /'boks ,namba/ noun a
reference number used instead of an
address for mail that is delivered to a post
office or in answer to a newspaper adver-
tisement

box office /'boks ,pfis/ noun 1. the
office in a cinema, theatre or concert-hall
where the public can buy tickets 2. the
income generated from ticket sales for an
entertainment event
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breakdancing

boy band /'bor bend/ noun a young,
all-male pop group that uses backing
tracks to accompany their singing and
dancing
‘They were the biggest-selling boy band
since the Beatles — five likely lads who
churned out a seemingly endless stream
of hits, while pushing all the right
buttons for a generation of young
females’ [Nicola Methvyn, The Mirror]

B picture /'bi: ,piktfo/ noun 1. in a
cinema double bill, the first-shown, less
important film 2. a general, old-fashioned
term for any less successful film with poor
production values and usually a small
budget

brace /breis/ noun either of a pair of
brackets, { }, used singly to group lines of
text together or as a pair in mathematical
formulae where parentheses and square
brackets have already been used. Also
called curly bracket

bracket /'brakit/ noun 1. an informal
word for parenthesis, square bracket or
brace 2. one of a pair of shallow, curved
signs, (), used to separate words from the
surrounding text. Also called round
bracket, parenthesis

Braille /breil/ noun a writing system for
visually impaired people, consisting of
patterns of raised dots that are read by
touch

Brailler /'breilo/ noun a machine that
can be used to type documents in Braille

brains trust /‘breinz trast/ noun a
panel of knowledgeable or respected
people who discuss topics in public, espe-
cially on television or radio

brainwash /'breinwp/ verb to make a
person believe or do something such as
buy a new product, as a result of
constantly repeated advertising

brainwashing /'breinwo 1/ noun the
process of changing a person’s attitude,
usually by isolating them and subjecting
them to intense coercion, replacing previ-
ously-held beliefs with new ones

brand awareness /'brand o,weanas/
noun a measure of how many people are
aware of a brand, and how aware they are.
Also called awareness

brand image /brend 'tmidz/ noun
the associations and feelings that an audi-
ence has of a particular brand

‘Indeed, Mr. Maradona, 44, is re-
emerging as the hottest ad pitchman in
Argentina. ‘‘He now  personifies
resilience and social responsibility,”’
values advertisers are keen to associate
with their brands, said Horacio Castelli,
a brand image consultant.” [Charles
Newbery, Advertising Age]

branding /'brandiy/ noun the practice
of attaching distinctive associations and
meanings to a product, which identify it
and assure consumers of its quality and
the reputation of the company producing
it
COMMENT: The branding of a product
makes an important contribution to its
public perception and the future success
of other products in that line. For
example, a particular manufacturer of
cars may wish their products to be seen
as safe, comfortable, reliable and good
for a family, so when that future models
are designed and released they will
already have these associations.

brand loyalty /brend 'lorlti/ noun
the tendency of consumers to buy the
same brands they have bought before

brand X /brend 'eks/ noun the anony-
mous brand used in television commer-
cials to compare with the named brand
being advertised

Bravo /'bra:vou/ noun an internation-
ally recognised code word for the letter B,
used in radio communications

bray /bret/ verb PRINTING to spread ink
over a printing block or type

break /breik/ noun the point at which a
word is hyphenated at the end of a line of
text

breakbeat /'breikbi:t/ noun a type of
electronic music characterised by its elec-
tronically produced drum patterns, used
mostly in jungle, drum and bass, and
breakbeat hard-core music

break bumper /'breik ,bampo/ noun
the technique of announcing a competi-
tion or quiz during a programme, the
answer to which is contained in the
commercial break. The aim is to get
viewers to pay attention to the advertise-
ments.

breakdancing /'breik,da:nsig/ noun
an acrobatic style of solo dancing to rap
music, typically involving spinning of the
body on the ground



breaker

breaker /'brerka/ noun any device such
as a subtitle, which breaks up a solid piece
of text to make it more accessible

breakfast paper /'brekfost ,peipo/
noun an early edition of a daily newspaper

breakfast television /brekfost
'teliviz(e)n/ noun informal, magazine-
style television programmes that are
broadcast early in the morning

break in /breik 'in/ verb to interrupt
another programme to broadcast some-
thing such as a news flash

breaking news / breikiy 'nju:z/ noun
same as spot news

break up /breik 'ap/ verb to start to
lose clear communication when using a
mobile phone

bribery /'braib(o)ri/ noun the practice
of offering money or other incentives to
persuade somebody to do something,
especially something dishonest or illegal

bricolage /'briksla:3/ noun the tech-
nique, frequently used in postmodern art,
of putting together different articles that
are already available, to create something
new

bricoleur /'brikals:/ nouna person who
uses bricolage

bridge /bridz/ noun 1. a passage in a
song or other musical work which links
two sections 2. ONLINE a connection
between two local area networks

brief /bri:f/ noun a short news article,
anything from a few lines to a couple of
paragraphs long. Also called nib, filler
Bristol board /'brist(o)l bo:d/ noun
fine quality lightweight cardboard that is
used in design and drawing

British Academy of Film and Tele-
vision Arts / britif o kedomi ov ,film
on 'teliviz(o)n ,a:ts/ noun an organisa-
tion in the UK that gives annual awards
for achievements in film and television.
Abbreviation BAFTA

British Board of Film Censors
/,britif bo:d ov 'film ,sensaz/ noun the
name for the British Board of Film Classi-
fication before the 1984 Video Recording
Act

British Board of Film Classifica-
tion /britif bo:d ov  'film
klasifikerf(a)n/ noun the Soho-based
organisation that gives certificates to films
in the UK based on how suitable they are

for particular audiences. Abbreviation
BBFC

British Broadcasting Corporation
/,britrf 'bro:dka:stig  ko:poreif(a)n/
noun full form of BBC

British Business Survey /britif
'biznas ,s3:iver/ noun a wide-ranging
survey into the readership of business
magazines and the lifestyle of their
readers, used for advertising strategies.
Abbreviation BBS

British Code of Advertising Prac-
tice /britif koud ov 'advo,tarzip
praektis/ noun same as Code of Adver-
tising Standards and Practice
British Film Institute /britif 'film
Jnstitju:t/ noun a body in the UK that
promotes the cultural heritage of film. It
also produces a range of educational
books, sponsors British film projects and
runs festivals and the National Film
Theatre. Abbreviation BFI

British Media Industry Group
/,britrf mi:dis 'indastri ,gru:p/ noun a
pressure group comprising several large
media groups in the UK, which lobbies
against restrictions on cross-media owner-
ship. Abbreviation BMIG

British Rate and Data / britif rert
on 'derto/ noun a regular publication
which lists British newspapers and maga-
zines, giving information about their
circulation, rates, frequency and other
advertising services offered

British Sign Language /,britif 'sain
Jleepgwids/ noun a dialect of sign
language used primarily in the UK.
Abbreviation BSL

British Sky Broadcasting /britif
skar 'brordka:stig/ noun full form of
BSkyB

broadband access /'bro:dbend
,&kses/ noun a connection to the Internet
that allows it to remain connected while
still using phone and fax facilities on the
same line, as many signals can be trans-
mitted simultaneously. Compare dial-up
access

broadband cable /'bro:dbend
keib(a)l/ noun a cable which allows
broadband communications
broadband communications
/,bro:dband ko,mju:nr'keif(a)nz/
plural noun the number of different
communications channels which are
available using broadband cable



broadsheet

broadcast /'bro:dka:st/ noun1. a tele-
vision or radio programme 2. the trans-
mission of a radio or television
programme B verb 1. to take part in a
radio or television programme 2. to
transmit information or a television or
radio programme

Broadcast Development Ltd
/,brordka:st dr'velopmont limrtid/
noun full form of BDL

Broadcasters’ Audience
Research Board /bro:dka:stoz
,oidians ri's3itf ,bord/ noun a body that
provides official viewing figures for
broadcasters, based on a panel of approx-
imately 5,000 homes in the UK. Abbrevi-
ation BARB

broadcasting /'bro:dka:stip/ noun
the practice of making and transmitting
television and radio programmes
Broadcasting, Entertainment,
Cinematograph and Theatre
Union noun full form of BECTU
Broadcasting Act 1980
/'bro:dka:stiy @kt/ noun the act of
Parliament that set up provisions for the
new Channel 4 in the UK and S4C in
Wales, administered by the Independent
Broadcasting Authority

Broadcasting Act 1990
/'bro:dka:stiy @kt/ noun the act of
Parliament that proposed Channel 5 in the
UK, and recommended a devolution of
power from the BBC by creating more
satellite radio and television channels and
by allocating television franchises
Broadcasting Act 1996 noun the act
of Parliament that removed regulations on
licensing for media groups in the UK and
also paved the way for a greater number of
digital channels

Broadcasting Complaints
Commission /bro:dka:stin  kom
'pleints ka,mif(a)n/ noun the body that
formerly investigated complaints about
decency and unjust treatment in broad-
casting. It was merged with the Broad-
casting Standards Council in 1994 to form
the Broadcasting Standards Commission.
Broadcasting Corporation of New
Zealand /,bro:dka:stig \ko:porerf(o)n
ov nju: 'zirlond/ noun until 1988, the
company that had the monopoly on televi-
sion and radio broadcasting in New
Zealand. It was dissolved to allow freer
competition. Abbreviation BCNZ

Broadcasting Data Services
/,broidka:stig 'derta ,s3:visiz/ noun a
company that supplies television schedule
information to listings programmes and
magazines. Abbreviation BDS
broadcasting media /'bro:dka:stip
.mi:dio/ plural noun media such as radio
or television

Broadcasting Standards
Commission /brordka:stip
'steendonz ko,mif(a)n/ noun the body
formerly responsible for regulating broad-
casting standards in the UK, adjudicating
on complaints and undertaking research
into standards and fairness. It was formed
in 1994 by the merger of the Broadcasting
Standards Council and the Broadcasting
Complaints Commission, and was itself
replaced by OFCOM under the 2003
Communications Act. » OFCOM

Broadcasting Standards Council
/bro:dka:stiy 'steendonz  kauns(a)l/
noun a body formerly responsible for
monitoring broadcasting standards in the
UK, particularly in relation to the amount
or sex, drugs and violence broadcast. It
was merged with the Broadcasting
Complaints Commission in 1994 to form
the Broadcasting Standards Commission.

broadcast quality /bro:dka:st
'kwnoliti/ noun a quality of video image or
signal that is the same as that used by
professional television stations

‘In what they describe as the first ever
interactive and broadband election, they
will beam broadcast quality video
footage directly to people’s computers.’
[Richard Alleyne, The Daily Telegraph]

broadsheet /'bro:dfi:t/ noun a large-
size newspaper such as the Daily Tele-
graph, with the added implication that it
covers the news in a serious, informative
way. Compare tabloid

COMMENT: The Guardian, The Times and
The Independent have recently changed
from the broadsheet format to smaller
formats, leaving The Daily Telegraph and
The Financial Times as the only national
broadsheets in the UK In most cases the
new format adopted by these
newspapers was the tabloid format —
blurring the alleged quality distinction
between the two formats — but The
Guardian instead adopted the Berliner
format. The main reason for the change
in format was to make the newspapers
more portable, and this seems to have
had the effect of increasing sales.



brochure

brochure /'braufa/ noun a booklet or
pamphlet that contains advertising and
descriptive details of products or services

brochure site /'broufo sait/ noun a
simple website that advertises a
company’s products and gives contact
details

B roll /'bi: roul/ noun the secondary
footage used in an edited sequence, such
as scene-setting background  shots,
footage of the interviewer etc., used for
cutaways. Compare A roll

bromide paper /'broumaid ,peipo/
noun a type of light-sensitive photo-
graphic paper that is coated with a layer of
silver bromide emulsion

Bronze Lion /,bronz 'laren/ noun an
award given at the Cannes International
Advertising Festival

browse /bravz/ noun a leisurely look
through something such as a magazine or
newspaper, or around a shop W verb to
look up and view websites, particularly on
the Internet

browser /'bravzs/ noun a software
program that allows a user to browse the
World Wide Web

browsing /'bravzig/ noun the activity
of moving through sites on the Internet, a
list of files or a multimedia title in no
particular order

brute /bru:t/ noun Tv a large arc lamp
B-side /'bi: sa1d/ noun the less impor-
tant side of a pop, rock, or jazz single,
which does not usually contain the title
track

BSkyB /,bi: skar 'bi:/ noun a company
operating the most popular subscription
satellite television service in the UK. Full
form British Sky Broadcasting
BSL  abbreviation  British
Language

bubble /'bab(a)l/ noun PRESS same as
balloon

bubblegum /'bab(s)lgam/ noun a type
of commercial pop music that is aimed at
young teenagers and usually considered to
be unoriginal and banal

bucket /'bakit/ noun the bottom bar in a
colour bar test pattern, which is usually
red

buddy movie /'badi ,mu:vi/ noun a
film that focuses on the adventures and
relationship of two friends

Sign

buffo /'bufou/ noun a male opera singer,
especially a bass in a comic role

bulk eraser /balk 1'reiza/ noun a
device for wiping the contents from
magnetic tape

bulk mail /'balk meil/ noun mail,
usually advertising, that is sent by post at
reduced rates because there is a lot of it
bulk rate /'balk reit/ noun a cheap rate
offered to advertisers who take large
amounts of advertising space

bullet /'bulit/ noun a printed dot placed
before a line of text to highlight it, for
example, at the beginning of a paragraph
or to introduce an item in a list. Also
called bullet point

bulleted /'bulitid/ adjective referring to
a line of text such as the beginning of a
paragraph, or an item in a list, that is
marked by a bullet

bulletin /'bulitin/ noun a radio report
with information on for example the
weather or the traffic

bulletin board /'bulitin bo:d/ noun a
website that allows members of an interest
group to exchange e-mails, chat online
and access software

Bulletin Board System /'bulstin
bo:d ,sistoam/ noun a precursor to the
Internet, using software that could dial up
a connection and upload and download
information. Abbreviation BBS

bullet point /'bulit point/ noun same
as bullet

bumper /'bampa/ noun a short sepa-
rating device such as a piece of music,
after and before a commercial break in a
radio or television programme

bumper sticker /'bampo stiko/ noun
an sticker put onto the bumper of a car to
advertise a product or convey a message
burden of representation
/,b3:d(e)n ov reprizen'terf(a)n/ noun
the difficulties faced by the media when
they use a single character to represent an
entire social group, wishing to avoid
creating stereotypes or unwelcome asso-
ciations

bureau /'bjuorov/ noun an office
attached to a newspaper but in a different
country

burn /ba:n/ verb to copy data onto a CD
burned-in timecode /bsind 1n
'tarmkoud/ noun a timecode which is
included in a video signal as an image that



byte

is visible on any television or monitor.
Abbreviation BITC

burn in /b3in 'in/ verb to expose to
light part of an image on photographic
paper, while protecting other areas so that
they do not darken any further

burst campaign /'ba:st keem,pemn/
noun a concentrated period of advertising
for a product, such as before the launch of
a new product line. Compare drip
campaign

bury /'beri/ verb 1. to release news at a
time at which it will be given less
coverage, for example when a another
large important story is breaking 2. to
place important information within the
body of the text so that it is less noticeable
and loses its impact

bush telegraph /,buf 'teligra:f/ noun
1. a primitive method of communicating
over long distances, such as by beating a
drum 2. a method of communicating
information or rumours swiftly and unof-
ficially by word of mouth or other means

business /'biznis/ noun an action or
series of actions that an actor includes for
dramatic or comic effect or to fill in a
pause when nothing of interest is
happening on stage

business-to-business adver-
tising / biznis to 'biznis ,&dveataizig/
noun advertising aimed at businesses and
not at households or private consumers
bust /bast/ noun the situation when an
article or headline is larger than the space
allotted to it. Compare fit

button apathy /'bat(e)n ,&pabi/ noun
the condition of a television viewer who
watches a programme purely because they
were watching the previous programme
on that channel and they cannot be both-
ered to change channels

buying service /'baig ,s3:vis/ noun
an agency that buys advertising space or
time for its clients

buy-up /'bar Ap/ noun MEDIA same as
chequebook journalism

buzz track /'baz trek/ noun BROAD-
CAST same as atmosphere

BW abbreviation PHOTOGRAPHY black-
and-white

byline /'bailain/ noun a credit for the
journalist who has written an article,
sometimes with a photograph. Also called
sign-off

byte /bait/ noun the basic unit of elec-
tronic data storage. The size of files and of
a computer’s memory are measured in
bytes, kilobytes, megabytes or gigabytes.



cabaret /'’keborer/ noun live entertain-
ment in a restaurant, club or bar,
consisting of singing, dancing or comic
acts

cable /'kerb(a)l/ verb 1. to send a tele-
gram 2. to supply a place with a link to a
cable telecommunications network W
noun 1. a telegram, nowadays sent abroad
by telephone, radio or satellite, and
formerly sent by submarine cable 2. TV
same as cable television

cable-access /'keib(s)l &kses/
adjective relating to television program-
ming that is made for and by a particular
community, as opposed to commercially
produced material

cablecast /'keib(o)lka:st/ noun a
broadcast that is transmitted on a cable
television network

cable duct /'’keib(a)l dakt/ noun a
permanent channel under some sort of
obstacle such as a road, through which
cables for broadcast equipment can be run

cable modem /'keib(a)l ,moudem/
noun a modem that enables a computer to
connect to the Internet via a cable televi-
sion network

Cable News Network /keib(o)l
nju:z 'netw3aik/ noun full form of CNN

cable penetration /keib(s)l ,peni
'trexf(9)n/ noun the number of homes in
the UK that have cable television
subscriptions

cable reel extension / kerb(a)l ri:l 1k
'stenfon/ an extension lead that can be
wound up on a reel and stored away

cable release /'keib(a)l r1,lizs/ noun
an extension cable on the shutter release
system of a camera that is used to take
photographs without shaking the camera,
for example on long exposures

cable run /'keib(a)l ran/ noun the route
of a cable for broadcast equipment

cable television /keib(o) teli
'viz(o)n/, cable TV /keib(a)l  tir'viy/
noun a television service that a viewer
receives via a cable from a particular
station and pays for by subscription. Also
called cable

cache /ke[/ noun a system of storing
data from visited websites in a temporary
file on a person’s computer, speeding up
access to related pages

café society /'kafer sa,sarati/ noun
the people, particularly working in the
media, who attend fashionable events and
visit fashionable restaurants, clubs and
bars

‘But after a few weeks I began to tire of
the constant round of promotional
parties that fuel this bright, shiny and, of
course, ultimately false world. It was the
worst excesses of café society and my
boyfriend hated it.” [Julia Stephenson,
The Daily Mail]

Cahiers du Cinéma /kaier dou
'sinema:/ noun a French film magazine
of the 1950s, concerned with New Wave
cinema

Calcutt Committee Report on
Privacy and Related Matters 1990
/'kaelkat/ noun a report which investi-
gated privacy issues and the press, recom-
mending the formation of the Broad-
casting Complaints Commission

call /ko:1/ verb 1. to contact a person by
telephone or radio 2. to give a running
commentary on a sports event, especially
a horse race

callback /'ko:lbak/ noun the practice
of making a second or further attempt to
contact a person for interview, random



campaign

sampling etc., after the first attempt has
failed

caller /'ko:1a/ noun a person who gives a
running commentary on a sports event,
especially a horse race

call-in /'ko:l 1/ noun a telephone call
from a radio listener or a television viewer
to a talk show

call letters /'ko:l |letoz/ plural noun a
particular sequence of letters that a radio
station uses to identify itself when broad-
casting

call sheet /'ko:l [irt/ nouna schedule of
the times that each actor in a film should
arrive on set for a day’s shooting

calotype /'keloutaip/ noun 1. an early
photographic process in which a negative
was produced on paper coated with silver
iodide 2. a photograph produced by the
calotype process

calypso /ko'lipsau/ noun Caribbean
dance music that has syncopated rhythms,
is usually improvised, and is often played
by a steel band

camcorder /'kemkordo/ noun a
camera that both films and records video
pictures

cameo /'kemiou/ noun a short appear-
ance by a famous actor in a film or play

camera /'kaem(a)ro/ noun 1. a device
for taking photographs by letting light
from an image fall briefly onto sensitized
film, usually by means of a lens-and-
shutter mechanism 2. a device that
converts images into electrical signals for
television transmission, video recording
or digital storage

camera angle /'kem(o)ro ,a&pngol/
noun the relation between the position of
the camera and the action being filmed,
for example higher, lower, closer or
further away

camera card /'’kem(a)ro ka:d/ noun
the directions for an individual camera,
attached to the camera for constant refer-
ence throughout a film shoot

camera control unit / kem(a)ro kon
'troul ,juinit/ noun a console in a televi-
sion production control room that allows
cameras on the studio floor to be
controlled remotely. Abbreviation CCU
camera lucida /ka&m(o)ro 'luisido/
noun an instrument that allows an image
to be projected onto a surface such as a
piece of paper, so that it can be traced

camera obscura /ke&m(a)ro pb
'skjuara/ noun the precursor of a modern
camera that uses a dark chamber with a
small aperture allowing light in, which
brings an image of an object outside into
focus on a facing surface

cameraperson /'’kem(a)rs,p3:san/
noun the operator of a video, film or tele-
vision camera

camera-ready /'kem(o)ra redi/
adjective referring to material that is of
good enough quality to be photographed
for the purpose of creating printing plates

camera script /'’kem(o)ro skript/
noun a script which includes camera
directions

camera-shy /'’kem(a)ro [al/ adjective
referring to a subject who dislikes being
photographed or filmed

‘No Direction Home is the first-ever
film biography of this notoriously
camera-shy figure and sees Dylan
granting Scorsese his first full-length
interview in 20 years.” [Fiona Sturges,
The Independent]

camerawoman /'kem(a)ra,womoan/
noun a woman who operates a video, film
or television camera

camerawork /'kem(o)rows:k/ noun
the camera techniques used in making
films or television programmes

cam L/ kam 'el/ nounthe left-hand side
of a stage or set from the camera’s point of
view, facing towards the actors. Compare
stage left

camp /kemp/ adjective referring to the
intentionally theatrical, often effeminate
behaviour supposedly characteristic of
homosexual men

campaign /kem'pemn/ noun a coordi-
nated attempt to persuade an audience of
something. ) advertising campaign
Campaign for Press and Broad-
casting Freedom /kem pein fo pres
an 'bro:dka:stiy fritdom/ noun a pres-
sure group in the UK that campaigns for
greater accountability of the media,
particularly for the right to reply

Campaign for Quality Television
/keem,pein fa 'kwolati 'teliviz(a)n/
noun a campaign relaunched in 1995 that
maintains that the quality of television
programming is being compromised as a
result of deregulation, independent



campaighing journalism

production and the increasing number of
channels available

campaigning journalism /kem
,pemiy 'dzainaliz(a)m/ noun the prac-
tice of reporting a story from a particular
viewpoint or promoting a cause

cam R /kam 'a:/ noun the right-hand
side of a stage or set from the camera’s
point of view, facing towards the actors.
Compare stage right

Canadian Broadcasting Corpora-
tion /ka,nerdion 'bro:dka:stin
korparerf(e)n/ noun the government-
owned public service broadcaster of radio
and television programmes in Canada.
Abbreviation CBC

Canadian Press /ko'neidion pres/
noun the major multimedia news and
information service for Canada. Abbrevi-
ation CP

cancel /'kens(9)l/ noun 1. a page or
section of a book that needs to be replaced
because it contains an error 2. a page or
section of a book that is inserted to replace
one that was missing or one that was
faulty

candid /'kendid/ noun an unposed and
informal photograph of a person or group
W adjective referring to a photograph or
film that was taken without the subject
knowing or having the opportunity to
prepare or pose
‘...this book, with its candid
photographs of Lennon, like this one
with Yoko Ono and baby son Sean, is
something different from the usual look
at the boys with their haircuts and
guitars.” [The Express]

candid camera / kandid 'ka&m(o)ro/
noun the practice of secretly filming
subjects who are likely to do something
amusing in situations that are often stage-
managed for the sake of viewers’ enter-
tainment

canned /kend/ adjective 1. referring to
audience laughter on a television
programme which is dubbed in later,
rather than provided by a live audience
reacting to the jokes in the show 2. refer-
ring to a website that is designed
according to a standard template rather
than to particular specifications

Cannes Film Festival /ken 'film
[festival/ noun a prestigious film festival
held annually in May in Cannes, south-

east France and attended by stars and the
media

Cannes International Advertising
Festival / kan Jntonaf(a)nal
'®dvataiziy festrval/ noun an annual
festival held to honour the best in adver-
tising, which awards the prestigious
Palme d’Or to the best production
company and Gold, Silver and Bronze
Lion awards to advertising agencies

canon /'kanon/ noun 1. in aesthetic
theory, the collection of literature from
classical to modern times, which forms
the backbone of literary culture and
embodies all human and moral values 2.
the accepted ‘history’ of a fictional char-
acter, which provides background for
their current actions

cans /kanz/ plural noun a set of head-
phones

cap /kap/ abbreviation capital letter

CAP abbreviation Committee of
Advertising Practice

CAP codes /si: er 'pir koudz/ plural
noun the codes of advertising standards
and practice which are written by the
Committee of Advertising Practice and
enforced by the ASA

capi abbreviation computer-assisted
personal interview

capital /'kapit(a)l/ adjective referring
to the form of letters used at the beginning
of sentences and names, for example A, B
and C as distinct from a, b and ¢ ® noun
same as capital letter

capitalise /'kepitolaiz/ verb to write
or print something with an initial capital
letter or entirely in capital letters
capitalism /'’kapit(o)liz(o)m/ noun an
economic system in which goods are
owned and controlled by private individ-
uals and their movements dictated by the
free market

capitalist /'kepit(o)list/ adjective
relating to capitalism in terms of outlook
or policy

capital letter / kapit(a)l 'leta/ noun
an alphabetical letter in the larger form
used to begin sentences and names, for
example A, B or C. Also called capital.
Abbreviation cap

caps /kaeps/ plural noun capital letters

capstan /'kepston/ noun a spindle of a
tape player that keeps the tape pressed



cast

against the magnetic read/write head or
pinch roller

caption /'’kep[an/ noun 1. a few words
accompanying a picture or piece of
artwork 2. a short piece of on-screen
writing which explains something that is
happening, for example the name of a
person that is talking 3. same as subtitle

capture card /'kapt[o ka:d/ noun a
removable device on video equipment
which receives analogue signals, which
the computer converts to digital

carabiner /keara'biino/ noun a steel
coupling link for connecting equipment
securely

carbon process /'ka:bon prouses/
noun a method of making photographic
print by soaking carbon tissue in a sensi-
tising solution to produce positive prints

card deck /'ka:d dek/ noun a series of
small cards, advertising different products
or services, that are posted to prospective
customers as a pack in a plastic envelope

cardioid microphone /ka:dioid
'markrafoun/ noun a microphone with a
pick-up pattern which captures most
sounds in the vicinity

card rate /'ka:d reit/ noun an adver-
tising charge which is based on the
charges listed in a rate card, i.e. without
any discounts

caret /'karat/ noun a symbol written on
a piece of text to show where something
such as a letter or word should be inserted

caricature /'kerikotjua/ noun a
drawing, description or performance that
exaggerates somebody’s or something’s
characteristics for humorous or satirical
effect

‘Wright is not only something of a
genius as a writer, he is also clearly a
good sport who has no objection to
being portrayed as a hilariously camp
and po-faced caricature gay.” [Rebecca
Tyrell, The Daily Telegraph]

carnival /'ka:mniv(a)l/ noun the idea of
an ‘escape from reality’, in which people
temporarily ignore the restrictions society
normally imposes on them and enjoy
excess in all its forms for a short period

carousel /kara'sel/ noun a circular
holder for photographic slides that turns
through the projector so that the pictures
can be viewed one after the other

carrier /'keerio/ noun 1. a company that
conveys telecommunications messages 2.
a high-frequency electromagnetic wave
that is modulated to carry a signal in radio
or television transmission

carrier wave /'kario werv/ noun
BROADCAST, TELECOMS same as carrier
carry /'kari/ verb to publish or broad-
cast an article, picture, item of news or
piece of information

cartel /ka:'tel/ noun a group of compa-
nies who illegally and secretly agree to fix
the price of their products in order to
destroy the competition

cartoon /ka:'tu:n/ noun 1. a humorous
or satirical drawing relating to a topical
event and published in a newspaper or
magazine 2. a strip of drawings, some-
times with captions, that tell a short story
and are published in a newspaper or maga-
zine 3. an animated film, especially a
humorous one intended primarily for chil-
dren. Also called toon 4. a full-size
drawing, often including a large amount
of detail, that is done as preparation for a
painting or other work of art
cartoonish /ka:'tunif/ adjective
relating to or reminiscent of an animated
cartoon

cartridge /'ka:trids/ noun 1. the end
section of the arm of a record player that
holds the needle over the record 2.
cartidge, cart a plastic box containing a
length of magnetic tape for recording
cascading style sheet /ka,skerdip
'stail ,[iit/ noun a method of describing
the font, spacing and colour of text within
a webpage and storing this information in
a style sheet that can be applied to any text
within the page. Abbreviation CSS

case /kers/ noun 1. PRINTING a compart-
mentalised tray in which loose metal type
is kept before being combined for printing
2. one of the two kinds of printed letters of
the alphabet, either a capital or small letter
cassette /ko'set/ noun a sealed plastic
box containing a length of audiotape or
videotape for playing or recording
cassette recorder /ko'set rikordo/
noun a machine for transferring audio
signals onto magnetic tape

cast /ka:st/ noun 1. the actors or other
performers in a drama, dance or other
production 2. each individual part of a
multimedia presentation or animation.
The members of a cast can be individual



casting agency

images, sound clips or text. m verb to
choose somebody for a particular role in a
drama, dance, or other performance, or
choose people for all the roles in a produc-
tion

casting agency /'ka:stiy ,erdzonsi/
noun a company which will audition and
hire actors for a particular production
Casting Society of America
/ ka:stin so,saroti av o'merikas/ noun an
association of film, television and theatre
casting directors in the USA. Abbrevia-
tion CSA

cast off / ka:st 'nf/ verb to estimate the
potential length of a story

castoff /'ka:stof/ noun an estimate of
how much space a piece of text will
occupy when it is printed in a particular
font and size

casual /'kezusl/ noun a journalist
employed on a temporary rather than a
permanent basis by a newspaper
casualisation /ka3zuslar'zeif(a)n/
noun the process whereby jobs in the
media industry are shifting from generally
full-time, long-term contracts to more
part-time or project-based appointments.
This is seen as a double-edged sword,
opening up the field to free competition
based on talent, but raising concerns about
training and specialisation of employees.
catalyst effect /'katolist 1,fekt/ noun
the process whereby coverage of an issue
in the media can draw attention to it or
present it in a particular way, which can
lead to knock-on effects for the issue
itself, such as increased funding for a
charity

catch /kat[/ verb to manage to capture
somebody or something on film or tape
catchline /'k&t[lamn/ noun a word at
the top of a script that identifies an item on
aradio programme. Also called slug
catchword /'kat[w3:d/ noun the first
word on a page of printed text, that also
appears in the bottom right-hand corner of
the previous page, originally placed there
to draw the binder’s attention to it
catharsis /ka'0a:s1s/ noun the idea that
exposure to emotive media products such
as violence on television, or a tragic play
in a theatre, is therapeutic for the audience
and releases emotions in a harmless way
cathode ray tube /kz6oud 'rer
tjurb/ noun a display device for televi-
sion and computer screens which uses

electron beams fired at the screen’s phos-
phorescent coating to display video
pictures

Catholic Legion of Decency
/ keblik lizd3(a)n av 'diis(a)nsi/ nouna
US pressure group advocating severe film
censorship from the 1930s, made up of
religious leaders from all Catholic denom-
inations

CATV abbreviation TV community
antenna television

CBC abbreviation BROADCAST Cana-
dian Broadcasting Corporation

ccC /,sit 'sit/ noun a copy of an e-mail
message sent to another recipient B verb
to copy a message to another recipient,
either by using the cc line on an e-mail or
by sending a photocopy

CC abbreviation closed captioning
CCIR 601 /si: sir a1 ax ,siks au 'wan/
noun a recommended standard for
defining digital video

c-clamp /'si: kleemp/ noun the standard
clamp used to attach lights to a studio’s
lighting rig

CCTV abbreviation BROADCAST, TV
closed-circuit television

CCU abbreviation camera control unit
CD /,si: 'diz/ noun a small disk on which
data can be stored and read by a computer
or other device

CD+G /si: dix  plas  'dziy,
CD+Graphics /it dir plas 'grefiks/
noun a CD format that adds graphics data
to an audio disc and so can be used to store
song title information or display the lyrics
of the song for use in karaoke

CD-ROM /si: dir 'rom/ noun a disc
which has computer-readable data on it
CDV abbreviation RECORDING, VIDEO
CD-video

CD-video /si: di: 'vidiou/ noun 1. a
machine that plays compact discs that
store and play back video images 2. a
compact disc that can store video images.
Abbreviation CDV
CE abbreviation
editing

Ceefax /'siifeks/ a trade name for the
teletext service of the BBC

celebrity /si'lebrati/ noun a person in
the public eye, who audiences are inter-
ested in finding out more about. Compare
star

ONLINE  creative



channel

‘So if Mr and Mrs Joe Public forget to
pay for stuff they get the book thrown at
them. But if you’re a millionaire C-list
celebrity who might help sell their
clothes and give them a bit of free
publicity — then, hey, take what you
want.’

[Carole Malone, The Sunday Mirror]
COMMENT: A celebrity may be famous for
a particular talent or skill that they have,
but the fact that the are famous is often
for other reasons such as a relationship
with another famous person or the ability
to ‘sell’ their personality and to appear
interesting, attractive and entertaining.

celebrity journalism /si'lebroti
,d33:m(a)liz(e)m/ noun journalism which
is concerned with the private lives of the
rich and famous

cell /sel/ noun 1. the local area covered
by one of the transmitters in a mobile tele-
phone network 2. same as animation cell

cell phone /'sel foun/ noun a mobile
telephone

cellular /'seljulo/ adjective relating to a
system of cells, such as in a mobile tele-
phone network

cellular radio /,seljulo 'rerdiouv/ noun
radio frequencies which operate in cells
according to position, so that if a person is
using a radio communications system in a
car, they will be swapped to the right
frequency as they move through cell areas

celluloid /'seljulord/ noun 1. the photo-
graphic film used for making films 2. the
cinema as a medium or art form

censor /'sensa/ verb to remove or
change any part of a play, film or publica-
tion because the content is considered
offensive or a threat to security B noun an
official who examines plays, films or
publications with a view to removing or
banning content considered to be offen-
sive or a threat to security

censorship /'sensafip/ noun 1. the
practice of deciding that something or part
of something may not be broadcast,
published, distributed etc., because of its
content.  pre-emptive censorship,
punitive censorship 2. the suppression
or attempted suppression of anything
regarded as objectionable

centralised organisational struc-
ture /,sentralaizd ,o:gonaizerf(a)n(a)l
'strakt[o/ noun a method of organising
international advertising and promotion

where all decisions are made in a
company’s central office

centralised system /sentrolaizd
'sistom/ noun a system where advertising
and other marketing activities are run
from one central marketing department
centrality /sen'treliti/ noun the idea
that a person is more influential because
they communicate with a greater number
and wider range of people

central machine room /,sentral mo
'fiin ,ruzm/ noun in a broadcasting
studio, a separate room in which heavy
machinery is kept so that it does not
produce excessive heat

centrefold /'sentofould/ noun 1. an
illustration, advertisement or feature that
stretches across the two facing pages in
the middle of a magazine or newspaper 2.
the subject of a centrefold photograph,
especially a naked or nearly-naked model
3. PRESS same as centre spread

centre spread / ;sento 'spred/ noun 1.
the single piece of paper that forms the
central two pages of a magazine or news-
paper 2. an article that appears in the
middle of a newspaper or magazine to
give it prominence

cert. abbreviation CINEMA certificate

certificate /so'tifikert/ noun the rating
given to films which dictates how old a
person must be to see it, based on its
content. Abbreviation cert.

COMMENT: In the United Kingdom, the
ratings designated by the British Board of
Film Certification are: Uc and U (suitable
for children), PG (parents may not want
extremely young children to see it), 12 (or
12A for films which children under the
age of 12 can see if accompanied by an
adult), 15 and 18 (suitable for viewers
older than the specified age), and R18
(extremely explicit content). In the United
States, the ratings designated by the
Motion Picture Association of America
are: G (suitable for all), PG, PG-13 (as
PG but with some content not suitable for
children under 13), R (not suitable for
viewers under the age of 17 unless
accompanied by an adult), NC-17
(suitable for viewers over the age of 17
only).
CGl /si: dzir 'a/ noun special visual
effects created by a computer. Full form
Computer Generated Imagery
channel /'t fazn(o)l/ noun 1. a television
or radio station which broadcasts on a
particular band of radio frequencies 2. a
band of frequencies set aside for a partic-



Channel 4

ular purpose, such as broadcasting for a
television or radio station

Channel 4 /tfen(o)l 'fo:/ noun a
commercial television channel in the UK
which was started in 1982 with a commit-
ment to quality wide-ranging program-
ming

Channel 5 /tfen(o)l 'farv/ noun a
commercial television channel in the UK
which started broadcasting in 1997

channel capacity /tfen(e) ko
,p&s1ti/ noun the amount of information
that a communication system can carry

channel-hop /'tfen(a)l hop/ verb to
browse through different television chan-
nels, especially using a remote control
device
‘...if you are a pop kid, it will be your
kind of station. [My daughter] watches it
occasionally. She channel hops and
shows no loyalty to the channels. I think
she is representative of her age.’
[Jo Whiley, The Independent]

channel mapping /'t fn(o)l ,mapiny/
noun a function inside a television or
digital set-top box that allows the device
to find channels on the best frequency
without the need for retuning

channel of communication
/,tfeen(a)l ov ko,mju:ni'keif(a)n/ noun
something such as a cable or a satellite
system which is capable of transmitting
signals

channel share /'tfan(a)l [ea/ noun
the percentage of all viewers who are
watching a particular channel

channel-surf /'tfen(o)l s3:f/ verb
same as channel-hop

chaos theory /'keips ,01ari/ noun the
idea that although many natural systems
are apparently based on rules and laws,
they are prone to wild, seemingly random,
changes in response to the tiniest change
in conditions

chapel /'tfep(o)l/ noun the National
Union of Journalists’ newspaper division

character /'kerikto/ nouna person in a
book, play, or film

character actor /'karikto ,akto/
noun an actor who does not generally play
the lead role in productions but smaller,
usually humorous roles such as the hero’s
best friend

character generator /karikto
.dzenarerts/ noun a device for gener-
ating text on a screen

charge artist /'t fa:d3 ,a:tist/ noun the
member of a theatre production team who
is responsible for overseeing the painting
of stage scenery according to the set
designer’s plans

charge-coupled device /tfa:d3
kap(9)ld di'vais/ noun a high-speed
semiconductor that processes the light
patterns of images into digital signals for
a computer, especially in digital cameras
and optical scanners

Charlie /'t[a:li/ noun an internationally
recognised code word for the letter C,
used in radio communications

chart /tfa:t/ verb to appear in the charts
of best-selling recordings

charts /t[a:ts/ plural noun a list of the
best-selling musical recordings of the last
week or month, etc.

chart-topping /'t fa:t ,topiy/ adjective
referring to a musical number or
performer at the top of the charts of best-
selling musical recordings

chase /tfers/ noun PRINTING a rectan-
gular metal frame into which metal type
or blocks are placed as on a page, before it
is printed

chat group /'t [et gru:p/ noun a group
of people who share a common interest
and exchange messages about it online

chat room /'t &t ruim/ noun a website
where computer users can exchange
messages in real time

chat show /'t f&t [ou/ noun a television
or radio show on which the host inter-
views celebrities

chauvinism /'[ouviniz(e)m/ noun
extreme pride in belonging to a group,
such as ones gender or nationality, espe-
cially when expressing disdain or hatred
for a rival group

check call /'t [ek ko:l/ noun a call made
or visit paid by a journalist to a place such
as a police station to see whether any news
is breaking

chequebook journalism /'tfekbuk
,d33m(a)liz(e)m/ noun the practice of
paying somebody for an exclusive story,
usually a dramatic one which will sell
many copies of the newspaper and be
prestigious for the journalist reporting it.
Also called buy-up
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cherry-picker /'tferi ,pikoe/ noun a
hoist used to raise lights high above the
action when making a film at night on
location

chiaroscuro / t fera'skjuarou/ noun a
term originally from art appreciation that
refers to a style of lighting which creates
deep shadows and contrasts

chick flick /'tJ1k flik/ noun a film that

is aimed at or intended to appeal primarily

to women
“This  enjoyable but meandering
picture... is a chick flick about the
relationship between two sisters and
how a crisis between them precipitates
the discovery of some family secrets.’
[Henry Fizherbert, The Sunday Express]

chick lit /'t f1k 1it/ noun a genre of book
which is aimed at or intended to appeal
primarily to women, on the same basis as
chick flicks

Chief Income Earner /t[i:f 'inkam
,31n9/ noun a term used by advertisers to
describe the individual in a household
who earns the highest income

Chief Shopper /,tfi:f '[opa/ noun a
term used by advertisers to describe the
individual in a household who does the
shopping for that household

chillout /'t f1lauvt/ noun MuSIC same as
downtempo

chimera /kar'miora/ noun a box that is
put over a harsh light to soften the effect

chopsocky /'t [ppsoki/ noun a genre of
excessively violent films in which martial
arts such as kung fu feature prominently
chora /'kora/ noun the link between
two worlds, such as between mind and
body, or between thoughts and feelings.
This link is often described in feminist
theory as the bridge between mother and
child.

chorus /'koiras/ noun 1. a set of lines
that are sung at least twice in the course of
a song, usually being repeated after each
verse 2. a group of people who appear,
sing, and sometimes dance together as a
unit in a performance, usually providing
backing for the principal performers 3. a
group of actors in ancient Greek drama
who sing or speak in unison, generally
commenting on the significance of the
events that take place in the play
chroma /'krouvma/ noun the parts of an
image or video signal which control the

colour of the image, represented by the
symbol ‘C’. Compare luma

chromakey /'krovmokiy/ noun a
filming technique in which a particular
colour in a shot is ‘keyed out’ and
replaced by another background. An
example of this on television is in weather
reporting, where the presenter stands in
front of a chromakey screen and the
weather map is superimposed over it. Also
called blue-screen effect, colour sepa-
ration overlay

chrome tape /'kroum terp/ noun
magnetic recording tape coated with chro-
mium dioxide

chrominance /'krouvminans/ noun the
part of a video signal or image which
contains colour hue and saturation infor-
mation. Compare luminance

chronology /kro'nolod3i/ noun the
order in which events occur, or their
arrangement according to this order

chronotope /'kronotoup/ noun a
combination form from the Greek words
for ‘time’ and ‘place’, describing the
historical setting of a work such as a novel
churn /tf3:n/ noun the rate of turnover
of a company’s customers
“The operator has managed to reduce
churn with its tempting discount
packages in the first half of this year,
and will be looking to keep defections
low.’
[Jessica Ramakrishnan, World Markets
Analysis]

chutney /'t[atni/ noun a popular up-
tempo style of East Indian song, usually
written in Hindi or English and much
influenced by calypso rhythms and
subjects

cicero /'sisorau/ noun a size of type
slightly larger than the pica

cine- /smi/ prefix relating to film or
motion pictures

cineaste /'smerest/ noun 1. a film-
maker. Also called cinephile 2. a film
enthusiast

cine camera /'smi k&m(a)ra/ noun a
camera with a moving film in it for taking
moving pictures

cine-club /'smi klab/ noun an inde-
pendent rival to conventional cinemas
showing less mainstream and often non-
fictional films



cine film

cine film /'sini film/ noun photographic
film used in a cine camera, for taking
moving pictures
cinema /'sinima/ noun 1. a building or
room designed for people to watch films
in 2. the art or business of making films 3.
films considered collectively 4. cinemas
considered collectively
cinema advertising  /'sinimo
. &dvotaiziy/ noun advertising using
short films or still messages on cinema
screens
cinemagoer /'sinims,goud/ noun a
person who regularly goes to the cinema
CinemaScope /'sinimoskoaup/ noun
the brand name for the anamorphic
process which resulted in widescreen
pictures developed by 20th Century Fox in
the 1950s
cinematheque /'sinimotek/ noun a
small cinema with an intimate atmosphere
cinematic /sini'matik/ adjective 1.
relating to films or film-making 2. refer-
ring to or reminiscent of the style in which
films are made
‘What Minghella has done... is to marry
his genius for arresting cinematic
images with the language of traditional
Japanese theatre to create a truly
spectacular production.’ [Barry
Millington, Evening Standard]

cinematise /'sinimotaiz/ verb to make
a play, novel or other work into a film for
the cinema

cinematograph  /sini'matogra:f/
noun a combined cine camera, printer and
projector now rarely used
cinematographer /,sinimo'togrofo/
noun the person who is responsible for
lighting and cameras on a film shoot
cinematographie / sinimatogree'fiz/
noun a brand of French camera for
filming

cinematography /smimo'togrofi/
noun the lighting and photography in a
film

cinephile /'sinifail/ noun same as
cineaste

Cinerama /,sini'ra:moa/ a trade name
for a method of producing widescreen
pictures developed in the 1950s, in which
3 separate projectors are used
ciné-verité /smer 'veriter/ noun a
genre of film in which the film-maker tries
to shoot documentary-style footage while

interfering as little as possible in the
scenes being filmed, usually with a small
hand-held camera. Also called direct
cinema

circular /'sa:kjulo/ noun a message
such as an advertisement or announce-
ment, that is distributed to a large number
of people

circulation / ss:kju'leif(a)n/ noun the
number of copies sold of each issue of a
publication. Compare readership

citizenship /'sitiz(e)nfip/ noun the
idea of being a participating, aware
member of a community such as a state
city desk /'siti desk/ noun the section
of a newspaper devoted to financial
reporting

city editor /'siti edito/ noun 1. the
newspaper editor who deals with financial
and commercial news 2. the newspaper
editor in charge of local news

city room /'siti ruim/ noun the depart-
ment of a newspaper that deals with local
news

cityscape /'sitiskerp/ noun a picture of
all or part of a city or town

civil inattention /siv(e)l o
'tent[(2)n/ noun a typical way that stran-
gers behave, for example in the street, in
which they may make brief eye contact,
but quickly retract it to remove the need
for recognition or further contact

civil society /,s1v(a)l so'sarati/ noun
the institutions, social relationships and
organisations that function under the rule
of the state but are not necessarily aligned
with it

clapper board /'klepo bo:d/ noun a
pair of hinged boards filmed at the start of
each take in a film to identify it, and
clapped together to help to synchronise
the soundtrack with the film. Also called
slate

clapper/loader /'kleps louda/ noun
an assistant on the camera crew whose job
it is to reload the cameras with film and to
operate the clapper board at the start of
each shot

Clarendon /'klerondon/ noun a style
of boldface roman type

class /kla:s/ noun 1. a social classifica-
tion loosely based on the comparative
level of wealth and opportunity into which
a person is born 2. » JICNARS scale
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classification / klesifr'ker[(a)n/
noun the process of putting people or
things into categories such as grouping
people according to their economic status
or classifying films according to the
minimum age that a person must be to
watch it

classified ads /'klzsifaid 2dz/, clas-
sifieds plural noun advertisements that
are grouped together in a newspaper or
magazine according to their subject
matter, usually without illustrations.
Compare display ads

classified display advertising
/ klesifaid dis'pler ,&edvataizig/ noun
advertising that, although it is classified,
may also have individual features such as
its own box border or the company logo
Claymation /kler'merf(o)n/ a trade
name for the process of creating animated
films from sequences of images of clay
figures. The figures are moved slightly
between each shot so that they appear to
move when the sequence is run at the
correct speed.

clean /kli:n/ adjective referring to text
that contains relatively few mistakes or
corrections

clean feed /'kli:n fi:d/ noun 1. a video
recording without any added captions 2. a
sound recording without added commen-
tary 3. an earpiece that a television or
radio presenter uses to hear all sound apart
from their own commentary. Also called
clean FX, mix minus

clean FX/kli:n ef 'eks/ noun same as
clean feed

Clean Up TV Movement /kli:n ap
tir 'vir 'muivment/ noun formerly, a
movement dedicated to clean, moral and
wholesome programming, formed in 1963
by Mary Whitehouse

clear /klis/ verb to release a communica-
tions link when transmissions have
finished

clearing house /'kliorig haus/ noun
an central agency that collects and distrib-
utes information

clear scan /'kl1o skeen/ noun a function
that reduces the flicker seen when filming
a computer monitor or television screen,
by adjusting the scan rate of the recording
device

cliché /'klizfer/ noun a phrase or word
that is overused and has therefore lost its
original effectiveness or power

click /klik/ verb to press and release a
key or a button on a keyboard or the
mouse M noun the act of pressing a mouse
button or a key on a keyboard

clicker /'klika/ noun a foreman or fore-
woman in a printing press

clickstream /klikstriim/ noun a
record of how a user navigates around a
website, sometimes used in marketing
research

click through /'klik 6ru:/ noun an act
of clicking on a banner ad or other on-
screen advertising that takes the user
through to the advertiser’s website

click through rate /'klik Oru: rert/
noun a method of charging an advertiser
for the display of a banner advertisement
on a website. Each time a visitor clicks on
a displayed advertisement which links to
the advertiser’s main site, the advertiser is
charged a fee.

‘The interactive banners could be
downloaded and include hilarious,
cartoonish ads... the ad campaign
boasted a click-through rate 12% higher
than the average.” [Advertising Age]

client list /'klaront list/ noun a list of
clients of an advertising agency
cliffhanger /'klifhens/ noun an unre-
solved ending in a part of a serialised
drama or book that leaves the audience or
reader eager to know what will happen
next

climax order /'klaimaks ,0:da/ noun a
method of arranging arguments or main
points in a narrative so that the most
important point is presented at the end.
Compare anti-climax order

Clio /'klizou/ noun an annual award for
excellence in package design and adver-
tising in print, on television and on radio

clip /klip/ noun an extract from a
recording. Also called cut

clipart /'klipa:t/ noun commercially
produced artwork that is available freely
at low cost. Many computers contain free
clipart.

clipper chip /'klips t[ip/ noun a data-
encryption chip proposed in the mid-
1990s allowing communication by
computer that it was implanted in to be
recorded and >‘spied on’. It was thought
invasive and potentially insecure and was
never developed.



clippings

clippings /'klipigz/ plural noun PRESS
same as cuttings

clipsheet /klipfi:t/ noun text from a
newspaper or magazine reprinted on one
side of plain paper and used for distribu-
tion to interested parties

clone /kloun/ noun an exact copy of a
digital recording, taken as back-up

closed /klouzd/ adjective referring to a
narrative that is brought to a conclusion at
the end. Compare open

closed-captioned / klovzd
'keep[ond/ adjective referring to a broad-
cast that has captions, for example for the
hard of hearing, that can be seen if the
television set is fitted with the correct
decoder

closed captioning / klovzd
'keep[onin/ noun a system that transfers
text information with a video signal so
that the text data can be decoded and
displayed at the bottom of the television
screen. Abbreviation CC

closed-circuit television /klouzd
s3tkit 'telviz(o)n/ noun a television
transmission system in which cameras
transmit pictures by cable to connected
monitors. Surveillance systems are based
on this type of transmission.
closed-face lamp /klouzd fers
'lemp/ noun same as spot

close down / klouz 'daun/ verb to stop
broadcasting for the day

closedown /'klouzdaun/ noun the end
of a period of broadcasting

closed text /klouzd 'tekst/ noun a
text which leaves very little room for free
interpretation of meaning. Compare open
text

close-up /'klous Ap/ noun a shot which
shows the whole of a person’s face, but no
other part of their body. Abbreviation CU
closing sentence / klouziy 'sentons/
noun the last sentence in a marketing e-
mail which pushes the customer to take
action

closure /'klouza/ noun a situation in
which somebody receiving a piece of
communication ‘closes down’ and refuses
to accept any more of it, usually because it
conflicts with the receiver’s already-held
beliefs or values

clown /klaun/ noun 1. a person who
behaves comically 2. a comic performer,

usually in a circus, who often wears an
outlandish costume and heavy makeup
cluster group /'klasts gru:p/ noun in
audience analysis, a group of people with
similar traits, lifestyle, social background
etc

clutter /'klato/ noun 1. a mass of adver-
tising units shown together, so that any
single advertisement or commercial tends
to get lost 2. visual stimuli which distract
aviewer or reader from the main message,
such as flashy advertisements on a
webpage

CMA abbreviation Community Media
Association

CMCCR  abbreviation  combined
mobile central control room

CMCR abbreviation colour mobile
control room

CMYK /si: em war 'ker/ noun the
standard colour model for printing in
which all colours are described in terms of
cyan, magenta, yellow and black

CNN /;si: en 'en/ noun an international
news and broadcasting company which
was founded in 1980 and which was the
first to introduce 24-hour news coverage.
Full form Cable News Network
coanchor /kou'egka/ verb to present a
television or radio programme jointly
with another presenter

co-anchor / kau '®pka/ noun either of
two presenters who jointly present a tele-
vision programme, especially a news
programme

cobranding /kou'brandiy/ noun the
practice of displaying two or more corpo-
rate logos on a product or website to show
that it is a joint enterprise

cobweb site /'’knbweb sait/ noun a
website that has not been updated for a
long period of time

co-channel /kou 'tfenol/ adjective
relating to a radio transmission that occu-
pies the same frequency band as another
cock /kok/ verb to set a device or mech-
anism such as a camera shutter release, so
that it will work when it is triggered
code /koud/ noun a set of rules
governing some form of behaviour, either
rigidly enforced or used for guidance only
Code of Advertising Standards
and Practice / koud ov ,&edvataizip
stendadz ond 'praktis/ noun a code
formerly administered by the Independent
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Broadcasting Authority, which stated that
advertisements should not be misleading,
immoral or underhanded, but that they
should be ‘legal, decent, honest and
truthful’
COMMENT: The Code is mandatory and is
enforced by OFCOM. Failure to meet
standards may result in an advertisement
being dropped, whereas failure to
properly vet an advertisement before
transmission can lead to financial
penalties or even the loss of the
transmitter’s broadcasting licence.

Code of Programme Sponsorship
/,kaud av 'prougreem ,sponsafip/ noun
arule imposed by the Independent Televi-
sion Commission (now administered by
OFCOM) stating that any programme
may be sponsored apart from news and
current affairs programmes, but that
product placement must not occur as a
result
COMMENT: Organisations which may not
sponsor programmes or are restricted in
their sponsorship include: political
bodies, tobacco companies,
manufacturers of drugs available only on
prescription, and betting or gaming
companies.

codes of narrative /koudz ov
'n@rativ/ plural noun a set of five codes
used in the analysis and deconstruction of
texts. » action code, semantic code,
enigma code, referential code,
symbolic code

coffin /'kofin/ noun a frame that holds
electrotype or stereotype printing plates

co-financing/ kou 'famensig/ nouna
situation in which two or more film
studios share production costs of a film in
return for sharing the profits, rights etc

cognitive behaviour /'kognitiv br
Jhervjo/ noun the category of human
behaviour associated with knowing,
reasoning and understanding. Compare
affective behaviour

cognitive dissonance /kognotiv
‘disonons/ noun the feeling of dissatis-
faction experienced by a person who
cannot deal with apparently contradictory
information, for example when making
buying decisions or comparing purchases
with the claims made for them in adver-
tising

cognitive = mapping /kognitiv
'meapiy/ noun the process of creating a
mental ‘map’ of one’s environment

(cultural, social, physical, etc.) and using
this to make decisions

cognitive processing /kognitiv
'prousesiy/ noun the way in which a
person changes external information into
patterns of thought and how these are used
to form judgments or choices

cognitive psychology /kognitiv
sar'koladzi/ noun a psychological move-
ment which infers people’s thought proc-
esses from their behaviour, and believes
that these thought processes can be
affected by behaviour and/or changed to
affect behaviour. Compare behav-
iourism

col. abbreviation PRINTING column
cold media /kould 'mi:dia/ plural
noun media which demand a greater
degree of interaction and interpretation
from the audience, for example television.
Compare hot media

cold type /'kould taip/ noun PRINTING
typesetting that is done without casting
metal

collate /ko'lert/ verb to make sure that
the pages in a book are sequenced
correctly and completely

collateral services /kolxt(o)ral
's31visiz/ plural noun agencies which
provide specialised services such as
package design, production of advertising
material or marketing research
collation /ka'lerf(a)n/ noun 1. the tech-
nical description of a book that includes
its bibliographical details and information
about its physical construction 2. the
process of assembling sheets of paper in
the right order, particularly the sections of
a book before it is bound

collective representation /ko
Jlektiv reprizen'teif(a)n/ noun the
creation of media texts by a community
which reveal or represent something about
its culture, history, beliefs etc.
collectivist /ka'lektivist/ adjective
referring to a culture that places an
emphasis on the needs and achievements
of the group rather than of the individual.
Personal achievement and assertiveness is
considered less important than conformity
to society and an ‘unselfish attitude’. Such
communities have a strong sense of
family and community. Compare individ-
ualist

collodian process /ka'loudion
,prouses/ noun an early process of
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photography development, using collo-
dian solution to fix light-sensitive iodide
to the photography plate

colonialism /ka'lounisliz(e)m/ noun
in Marxist theory, a situation in which one
powerful country has taken control of the
economic and political systems of others,
which has a far-reaching impact on its
cultural forms

colonisation / kolonai'ze1[(a)n/ noun
the process of using cultural signifiers
from one community to appeal to another
in order to sell a product

colorcast /'kaloka:st/ noun a colour
television broadcast

colour /'’kala/ noun the type and amount
of inks used in a printing job ® adjective
referring to an article or section of an
article, focusing more on descriptions,
impressions and subjective reporting
rather than impartial reporting of the facts
colour bar /'kals ba:/ noun a type of
test pattern on paper or a screen,
consisting of vertical coloured bars
colour correction filter /kalo ko
'rekf(a)n [f1lta/ noun same as gel
colour grading /'kalo ,grerdig/ noun
the process of preparing film so that
colours and lighting effects are uniform
throughout the feature, these days most
often done digitally

colourise /'kaloraiz/ verbto add colour
to a black-and-white film

colourist /'’kalorist/ noun the person
who does the primary and secondary
grading to a piece of film

colour mobile control room / kalo
;moubail kon'trovl ruim/ noun a
mobile control room used for coordina-
tion on small outside broadcasts. Abbrevi-
ation CMCR

colour separation overlay /kalo
sepa'rerf(9)n ,ouvaler/ abbreviation
CSO. Same as chromakey

colour standard /'kalo ,stendod/
noun one of three international standards,
NTSC, PAL and SECAM, used to
describe how colour TV and video images
are displayed and transmitted

colour subcarrier / kalo 'sabkerio/
noun the component of an analogue tele-
vision signal that transmits colour infor-
mation to the receiver

colour supplement /'kalo
saplimant/ noun a magazine that is

distributed with a newspaper, usually with
a weekend issue, printed in colour and
containing a lot of advertising

colour temperature /'kalo
stemprit[s/ noun the ‘warmth’ of any
colour, as measured on the Kelvin scale

colour temperature blue /kalo
stempritfo 'blur/ noun a gel that is
placed over an artificial light source to
make it appear more like natural light
(blue-toned). Abbreviation CTB

colour temperature orange /kalo
temprit [9 'prind3/ noun a gel which is
placed over a natural light source to make
it appear more like artificial light (orange-
toned). Abbreviation CTO

colour TV / kalo ti: 'vii/ noun a televi-
sion set showing pictures in colour, which
was first available in the US in 1954
Columbia Pictures /ko lambia
'piktfaz/ noun a major film studio based
in Hollywood and formed in 1914. It has
produced many popular family films
including Karate Kid (1984), Men in
Black (1997), Stuart Little (1999),
Charlie’s Angels (2000) and the
Spiderman films (from 2002).
column /'kolom/ noun the arrangement
of newspaper copy on a page in a vertical
strip. Abbreviation col.
column inch /'kolom 1ntf/ noun the
amount of printed type that would fill an
area on a page one column wide and one
inch deep
‘Posters of several of the Ashes heroes
can be found in cricket magazines, the
England players’ thoughts fill endless
column inches in the newspapers, and
every aspect of the forthcoming Test
series is being dissected.” [Jonathon
Dyson, The Observer]

columnist /'kolomnist/ noun a jour-
nalist who writes a regular feature for a
newspaper or magazine, usually based on
personal comment

column rule /'kolom ru:l/ noun the
blank line between columns of text

comb filter /'koum filto/ noun an
electronic device used to separate the
luma (Y) and chroma (C) signals from a
composite video signal

combination commercial /kombi
'neif(o)n ko,m3:[(9)l/ noun a television
advertisement which combines still
pictures with action shots
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combination rate /kopmbi'neif(o)n
,reit/ noun a special rate or discount for
advertising in two or more magazines

combined mobile central control
room /kombaind ,moubail  sentral
koan'troul ,ruim/ noun a mobile control
room used for coordination on large

outside broadcasts. Abbreviation
CMCCR

comedian /ko'mi:dion/ noun an enter-
tainer who specialises in comedy
comedienne /komi:di'en/ noun a
female entertainer who specialises in
comedy

comedy /'komadi/ noun 1. comic
entertainment, especially plays, consid-
ered as a literary genre 2. a genre of film
that focuses on comic characters in
humorous situations

come in /kam '/ verb to enter a
discussion or reply to a radio signal
come on/kam 'pn/ verb to appear on a
television programme, or to begin to
speak on the telephone

comic-book movie /komik buk
'mu:vi/ noun a genre of film that is based
on a comic strip and tries to recreate that
style, with strong images and cartoonish
characters

comic opera/ komik 'op(a)ra/ noun a
genre of opera that involves humorous
situations and characters and often, a lot
of dialogue

comic relief /komik ri'lizf/ noun a
comic scene or passage in an otherwise
serious work, that provides a contrast and
therefore some relaxation for a short time
comics /'’komiks/ plural noun the part
of a newspaper where the comic strips
appear

comic strip /'’komik strip/ noun a
sequence of drawings that tell a story or a
joke. Also called strip cartoon
comic-strip oriented / komik strip
‘orrientid/ adjective referring to a film
image that is oriented at right angles to the
outer edge of the film

comix /'komiks/ plural noun comics
and comic strips that are designed for
adults, especially those containing nudity
and obscenity

commentariat / komon'teariot/ noun
the print and broadcast journalists who
comment on current affairs

commentary /'komont(a)ri/ noun a
report broadcast live from an event which
comments on what is happening, for
example at a sports match
commentary box /'koment(o)ri
boks/ noun a room from which a televi-
sion or radio commentator broadcasts
while watching an event such as a football
match
commentary position /'komont (o)ri
pa,z1f(a)n/ noun the vantage point from
which a commentator can watch the
action
commentate /komonteit/ verb to
provide personal and professional
comments and opinions, either in radio or
television broadcasting or on texts
commentator /'’kopmonterts/ noun 1.
a journalist who analyses the news for
radio, television or a newspaper 2. a radio
or television broadcaster who describes
and comments on events, especially
sporting events, as they happen
commercial /ko'ms:[(a)l/ noun a radio
or television advertisement W adjective
referring to enterprises that use money
raised from advertising
commercial art /koms:f(d)l 'a:it/
noun graphic art that is created for
commercial reasons such as advertising
and packaging
commercial break /koms:if(a)l
'breik/ noun a slot during a radio or tele-
vision programme when advertisements
are broadcast
commercial confidentiality /ko
m3:f(d)] konfidenfi'eliti’  noun
grounds for not allowing information to
be published because it may damage
commercial interests
‘Ofwat refused to be drawn on its plans,
saying its ability to provide more
information on individual investment
decisions was limited by commercial
confidentiality, as MPs had recognised.’
[Andrew Taylor, The Financial Times]
commercial Internet exchange /ko
.ma3:[(3d)l 'intonet 1ks,tfeinds/ noun a
multilateral agreement between Internet
service providers to allow commercial
traffic on the Internet
commercial laissez-faire model
of media communication /ko
.m3:f(d)l leser fea ,mod(a)l ov mi:dia
ko,mjuint'kerf(e)n/ noun a model
which states that there is free trade in the



commercial minutage

market for media texts, with each
producer having to compete against others
for the consumer’s attention, and so the
audience are unlikely to be swayed by any
one communication. Compare mass
manipulative model of media commu-
nication

commercial minutage /ko,ms:[(o)l
'minitid3/ noun the number of minutes
over the course of a day which are used for
broadcasting adverts on a particular
channel

commercial radio /koms:if(a)l
'rerdiou/ noun a radio station which
broadcasts advertisements, which help to
pay for its programming costs
commercial services /koms:if(a)l
's31visiz/ plural noun services which
support trade, for example banking and
advertising

commercial television /ko'ms:if(a)l
telr'viz(o)n/, commercial TV /ko
ma3:[ (o)l tiz'viy/ noun a television station
which broadcasts advertisements, which
help to pay for its programming costs
commercial time /ko'ms:[(a)l tarm/
noun the amount of time that a television
or radio station devotes to advertising
commere /'’kpmea/ noun a woman who
introduces people as they appear on a tele-
vision, radio or stage show
commissionaire /ko,mifo'nea/ noun
a uniformed doorman at a cinema, hotel or
theatre

commission rebating /ko'mif(o)n
ritbertin/ noun the practice by which an
advertising agency may discount invoices
for media costs sent to clients, in effect
taking them out of its own commission or
profit margin

Committee of Advertising Prac-
tice /ko,miti ov '®dvotarzin ,praktis/
noun the body which produces the codes
of advertising practice which are inde-
pendently administered by OFCOM
(broadcast advertising) and ASA (non-
broadcast advertising). Abbreviation CAP
commoditisation of information
/ko,moditaizeif(a)n ov ,info'meif(a)n/
noun the idea that information is a
commodity that can be bought and sold,
not something which should be freely
available

commodity fetishism /ko'moditi
fetifiz(o)m/ noun a Marxist theory
which suggests that objects produced,

sold and exchanged under a capitalist
system take on the characteristics of a
fetish, replacing some other desire or form
of social interaction

commonality /komoa'naloti/ noun all
the things that a community have in
common, in terms of beliefs, ideas,
cultural heritage etc.

common carrier /komon ‘'keario/
noun a company, such as a telephone
company, that provides telecommunica-
tions services to the general public

common culture /komon 'kaltfo/
noun cultural forms that are shared
between all members of a community, and
are one of the things which define them as
such

common intermediate format
/,komon ,intomi:diot 'formeet/ noun a
standard for video images that displays an
image 352 pixels wide and 288 pixels high
common sense / komon 'sens/ noun
the idea that most of the sets of meanings
attached to things can be easily under-
stood and do not need to be studied or
analysed

communicate /ko'mju:nikert/ verb 1.
to reveal or express a feeling, thought or
idea by words or gesture so that it is
clearly understood 2. to give or exchange
ideas or information by words or gestures

communication /ko,mju:ni
'kerf(a)n/ noun 1. the exchange of infor-
mation between people, for example by
means of speaking, writing, or using a
common system of signs or behaviour 2. a
spoken or written piece of information

communication  network /ko
;mjuint'keif(o)n netwsik/ noun any
method of communicating multiple
messages between multiple people, such
as the Internet

communication objectives /ko
;mjurni'kerf(a)n ab,dzektivz/ plural
noun objectives that a company tries to
achieve through its advertising, for
example creating awareness, knowledge,
images, attitudes, preferences or purchase
intentions

communications /ko,mjuint
'ke1f(a)nz/ plural noun the systems used
for sending and receiving information, for
example postal, computer and telephone
networks M noun the study of the way
people communicate with each other



competence

Communications Act 2003 /ko
;mjuini'keif(a)nz ,&ekt/ noun the Act
which created the ‘super-regulator’
OFCOM, which replaced 5 former regula-
tory bodies covering radio, television and
telecommunications in the UK. y OFCOM
COMMENT: The former regulatory bodies
which  were replaced were: the
Broadcasting Standards Commission,
the Office of Telecommunications, the
Radio Authority, the
Radiocommunications Agency and the
Independent Television Commission.
Communications Decency Act
1996 /komjuinikerf(o)nz 'di:sonsi
.&kt/ noun the Act in the US designed to
prevent the transmission of pornography
on the Internet. The Act has been criti-
cised for being almost impossible to
enforce and also on the grounds that it
goes against the principle of freedom of
speech.
communications gap /ko,mjuini
'ke1f(a)nz ,gap/ noun a lack of under-
standing because of some failure in
communication, such as between different
cultural groups without a common refer-
ence point
communications management /ko
;mju:ni'keif(e)nz ;menidzmant/ noun
the process of managing communications,
so that advertising messages are sent effi-
ciently to people who need to receive
them
communications satellite /ko
;mjuini'kerf(e)nz satalart/ noun a
satellite used to relay radio, telephone and
television signals around the world
communication task /ko,mjuini
'kerf(o)n ta:sk/ noun things that can be
attributed to advertising, for example
awareness, comprehension, conviction
and action, following the DAGMAR
approach to setting advertising goals and
objectives
communication theory /ko,mju:ni
'kerf(9)n 'O1ari/ noun the study of the
principles and methods of communication
communicative  /ko'mjuimnikativ/
adjective relating to the transfer of infor-
mation or ideas
communicology /ko,mnjuini
'kolad3i/ noun the study of forms of
communication
communiqué /ko'mjurniker/ noun an
official announcement or statement, espe-
cially to the press or public

communisuasion /ko,mju:nt
'swerz(9)n/ noun communication that is
intended to persuade

Community Action Programmes
/ko,mjuiniti 'eek[on ,prouvgremz/ noun
a programme which centres on some
social issue such as crime or health care

community antenna television /ko
,mju:niti &n,tens 'teliviz(a)n/ noun Tv
same as cable television

Community Media Association
/ko,mjuiniti 'mi:dio  9,sousierf(a)n/
noun a not-for-profit organisation in the
UK which promotes access to the media
for all. Abbreviation CMA

commutation test /komju'teif(o)n
test/ noun 1. a test used in semiotics in
which one symbol in a set is replaced to
see how it affects the ‘reading’ of the
others 2. a method of analysing meaning
in a text, by taking elements of meaning
and substituting them for alternatives to
see what effect this has on the whole

compact camera /'kompakt
'kem(a)ro/, compact /'kompekt/ noun
a small camera with a built-in lens

comparative advertising /kom
perativ 'edvataiziy/ noun advertising
that compares a company’s product with
competing brands to its own advantage

comparative analysis  /kom
perat1v a'nzlasis/ noun the practice of
carrying out analysis of the different
media available to an advertiser in order to
decide which should be used during an
advertising campaign
compassion fatigue /kom'pz[(o)n
fo,tizg/ noun a loss or lessening of
sympathy for the suffering of others,
experienced by an audience that has been
over-exposed to media images of
suffering
‘The charity Oxfam said less than 30 per
cent of the UN’s original target had been
pledged. There are concerns that
compassion fatigue has set in after a
series of natural disasters, including the
tsunami and Hurricane Katrina.” [Justin
Huggler, The Independent]

compere /'’kompea/ noun a person who
introduces people as they appear on a tele-
vision, radio or stage show

competence /'kompit(a)ns/ noun 1.
the ability to carry out a task safely and
efficiently 2. a person’s ability to use a



competitive analysis

language because they understand its
rules, structures etc

competitive analysis /kom,petitiv o
'naelosis/ noun the practice of carrying
out analysis of an industry, and the
customers and competitors within that
industry, in order to discover how compet-
itive an organisation, project or product is,
especially by evaluating the capabilities of
key competitors

competitive check /kom,petitiv
'tfek/ noun the analysis of rival adver-
tising levels and patterns, often conducted
on the basis of data supplied by moni-
toring organisations

compilation film /kompr'lerf(o)n
[f1lm/ noun a film which is put together
from previously shot footage

complementary /kompli'ment(a)ri/
noun referring to colours which are
‘opposite’ and produce a shade of grey
when mixed, such as green and orange or
blue and yellow

complicity of users /kom,plisiti ov
'juzzaz/ noun the idea that the audience
does not want to be given the full truth in
news reports about difficult situations,
crises etc., which reinforces the jour-
nalist’s tendency to censor coverage

component video /kom'pounont
,vidiou/ noun 1. a video signal in which
the colour and the light/dark portions of
the signal are kept separate, allowing for
easier editing without distortion. Compare
composite video 2. a method of trans-
mitting video information, used in profes-
sional video systems, that has separate
signals for the luminance and two chromi-
nance channels to avoid interference

composer /kom'pauza/ noun a creator
or writer of music for a film score

composite monitor /kompozit
'monita/ noun a colour monitor that
receives one video signal from a graphics
display adapter, which is then electroni-
cally separated inside the monitor into the
red, green and blue colour signals

composite photograph / kompozit
'foutagra:f/ noun an image that is made
up of two or more images, for example
overlapping or superimposed on each
other

composite video /kompozit
'vidiou/ noun a method of transmitting a
video signal in which the colour signals

and the monochrome signal are combined
into one single signal

composition /kompa'zif(e)n/ noun
1. the way in which objects are arranged
in a space, their shape, size, colour and
relation to each other 2. the different
target groups which make up the reader-
ship of a publication or the audience of a
broadcast

compositor /kom'ppzita/ noun a
person whose job is to assemble text for
printing

compressed video /komprest
'vidiou/ noun video signals that have
been compressed to reduce the data rate
required to transmit the information.
Whereas a normal television picture is
transmitted at around 5090 Mbits/second,
a compressed video signal can be trans-
mitted at around one tenth of the data rate.
compulsory heterosexuality /kom
palsari  hetorousekfu'liti/ noun in
feminism, the idea that homosexuality is
repressed by the prevailing ideology that
says that heterosexual behaviour is the
norm

computer-assisted personal
interview /kom,pjuite  9,sistid
,p3:s(d)nal 'intovjui/ noun a face-to-
face interview for research purposes in
which the interviewer reads the questions
from a computer and directly inputs the
answers. Abbreviation capi

computer conferencing /kom
.pjuite 'konf(e)ronsiy/ noun the prac-
tice of people at distant sites, each with a
computer, exchanging text and graphic
messages and participating in meetings
together

Computer Generated
/kom,pjuito ,dzenorertid
noun full form of CGI
computer illiterate /kom,pju:to 1
'Iitarat/ adjective unable to understand
computer-related expressions or opera-
tions

computer literacy /kom,pju:to
'Iit(a)rasi/ noun the understanding of the
basic principles of computers, related
expressions and concepts, and the ability
to use computers for programming or
applications

computer-literate /kom,pjuita
'Iit(a)rat/ adjective able to understand
expressions relating to computers and
how to use a computer

Imagery
'tmid3zori/



connotation

‘As internet chat and instant messaging
increasingly become a part of life for
China’s computer-literate youth, the use
of internet slang has grown and adoption
of the terms has permeated all areas of
Chinese life.” [Robert Hughes, The
Independent]

computer-telephone integration
/kam pjuite telifoun ntr'grerf(e)n/
noun the integration of telephone and
computer systems so that the same
networks can be shared by voice and data
traffic
Comstockery /'’komstokari/ noun the
practice of censoring anything that could
be seen as immoral or obscene in
published material
COMMENT: The word comstockery
comes from Anthony Comstock, a US
reformer who campaigned in the late
1800s for stronger obscenity laws and
was behind the Comstock Law which
prohibited the delivery of ‘obscene, lewd
or lascivious material’.
conative /'kounotiv/ adjective of a
message or piece of communication,
having the function of instilling feelings
in the listener covertly. i emotive, meta-
lingual, phatic, poetic
conceal /kon'si:l/ verb to hide informa-
tion or graphics from a user, or not to
display them
concentrated marketing
/, konsontrertid 'ma:kstin/, concen-
trated segmentation /konsontrertid
,segman'te1f(a)n/ noun the promotion of
a product aimed at one particular area of
the market
conceptual art /kon,septfual 'a:t/
noun art in which the ideas expressed by
the work are more important to the piece
than the means used to put them across
concrete music / kopgkri:t 'mju:zik/
noun a type of electronic music created by
editing together recordings of live sounds,
usually including natural and mechanical
sources, and combining them with previ-
ously-composed musical tracks
concurrence-seeking tendency
/kan'kurans sitkin ,tendonsi/ noun the
tendency of people in a group to agree
with each other
condensation / konden'se1f(a)n/
noun one of the two main mechanisms by
which dreams express the subconscious,
by ‘condensing’ a number of fears into a
small yet complex sign. iy displacement

conditional access /kon,dif(o)n(a)l
‘eekses/ noun the practice of encrypting
signals such as digital television channels
so that they can be decoded only by
people who have paid for the privilege

conference /'konf(o)rons/ noun a
meeting to discuss the previous edition of
a newspaper or magazine and to plan the
forthcoming one

confidence limits /konfid(e)ns
'ltmrts/ plural nounthe likelihood that the
results of a survey are true and trust-
worthy, taking into account such things as
survey methods, size of sample etc

confirmation /konfa'meifon/ noun
an expression of agreement from some-
body which reinforces the opinion,
beliefs, values etc. that you already hold.
Compare disconfirmation

conforming /kon'formin/ noun the
practice of using the off-line edit of a tele-
vision film to make the final piece, using
the actual shots rather than the low-quality
copies

conglomerate /kon'glomorat/ noun a
large business organisation that consists
of a number of companies that deal with a
variety of different business, manufac-
turing, or commercial activities

congruence theory /'kongru:ons
B10r1/ noun the relationship between
people who either like or dislike each
other, based on whether they are in agree-
ment (‘in congruence’) on other issues
and the imbalance this creates

conjuncture /kon'dzapkt o/ noun in
Marxist theory, the interrelation of all
social factors which bring about a change
or new movement. The factors can include
the political climate, economic system or
technological advances.

connect /ko'nekt/ verb to enable
people and organisations in different
places to contact each other, for example
by computer or telephone

connection /ka'nekfon/ noun a link
such as between telephones
connectivity / konek'tiviti/ the ability
to communicate with another system or
piece of hardware or software, or with an
Internet site

connotation/ kono'terf(a)n/ noun the
meanings implied or suggested by a word,
image, phrase etc., as opposed to the
literal meaning. Compare denotation



consciousness

consciousness /'kpn[osnas/ noun in
Marxist theory, the attitudes, values and
beliefs that characterise a person’s self-
awareness
consensus /kon'sensas/ noun a
shared acceptance of values, norms and
beliefs, a similar outlook. Compare
dissensus
consent form /kon'sent form/ noun a
form giving the official consent of any
person appearing on film for that footage
to be broadcast, usually featuring their
name and signature
consistency /kon'sistonsi/ noun the
practice of ensuring that media coverage
is uniform and does not contradict itself.
The aim of this is to make the audience
more likely to believe the coverage.
console /'konsaul/ noun a desk, table,
display, or keyboard onto which the
controls of an electronic system or some
other machine are fixed
consolidated viewing /kon
solidertid 'vjuig/ noun all viewing,
including video recording and playback
within 7 days of the original transmission
conspiracy of silence /kon,spirosi
ov 'sailons/ noun an agreement not to
broadcast a certain piece of sensitive
information between those who have
access to it
‘The parents of Leo Blockley, the
Oxford University rower who died
during a training trip to Spain, have
spoken of their fight to... expose a
conspiracy of silence surrounding
allegations that the head coach was
drunk.’ [Russell Jenkins, The Times]

conspiracy theory /kon'spirasi
01011/ noun a suspicion that there is a
conspiracy among people in power to
cover up or suppress sensitive information
constellation / konsta'lerf(a)n/ noun
the ‘pattern’ caused by events of the
present combined with events of history
constituency /kon'stitjuonsi/ noun
the readership of a newspaper. The
suggestion from this term is that the polit-
ical views of a readership are shaped by
the newspaper they read.

construct /kon'strakt/ verb to create
something such as a theory, concept,
image or media text by putting parts
together systematically B noun the idea
that media products are "made’ artificially
and not taken directly from nature

construction /kon'strakfon/ noun a
visual work of art that is a combination of
a variety of abstract materials, and is
usually three-dimensional

constructivism /kon'straktiviz(o)m/
noun the theory that a person’s perception
of reality is dependent on the language
that is used to construct and interpret that
reality

consumer /kon'sjuima/ noun 1. the
person who buys a product advertised, at
whom the advertising is aimed 2. a person
who is exposed to a media product, i.e. the
audience

consumer advertising /kon'sjuimo
,&dvataizig/ noun advertising direct to
individual consumers, as opposed to busi-
nesses
consumer culture /kon'sjurmo
kaltfa/ noun a view of society as domi-
nated by consumerism
*...the rise of the 'new puritans’: young
people who have reacted against
consumer culture by refusing to drink,
smoke, buy big brands, take cheap
flights, drive a fancy car or get fat.’
[Jemima Lewis, The Independent]

consumerisation  /kon,sjurmorar
'ze1f(9)n/ noun the process by which a
society becomes dominated by consum-
erism, caused by globalisation resulting in
a much greater range and availability of
competing products

consumerism /kon'sjurmoriz(o)m/
noun a view of society which is overly
concerned with material goods
consumer panel  /kon'sjurmo
.pen(a)l/ nouna group of consumers who
report on products they have used so that
the manufacturers can improve them or
use what the panel says about them in
advertising

Consumer Protection Act 1987
/kan,sjurmo pra'tekfon ,akt/ noun an
act of Parliament that bans the use of
misleading information to encourage
potential purchasers to buy

consumer sovereignty /kon,sjuimo
'sovrinti/ noun the view that the
consumer of a media product should
dictate through their tastes and opinions
what is broadcast

consumer survey /kon,sjurmos
'sarvel/ noun a questionnaire into the
lifestyle, habits and behaviour of a partic-



contrastive

ular group of established or potential
consumers
cont.

continued

contact /'kontakt/ noun a person who
provides information for a journalist
contact print /'kontakt print/ noun a
photographic print made by exposing a
negative to light directly on top of photo-
sensitive paper

contacts book /'kontakts buk/ noun
a small book containing contact details of
sources, carried by a journalist

contagion effect /kon'teidzon 1,fekt/
noun a situation in which media coverage
of something creates a craze or fad, for
example copycat crimes based on
coverage of an original crime
contd abbreviation
continued
content analysis /'kontent o
.n&losis/ noun research into what is
broadcast by the media in order to identify
and assess trends
content management /'kontent
;manid3zmant/ noun the management of
the textual and graphical material
contained on a website
content provider /kontent pro
varda/ noun 1. a media company that
produces material for broadcast on a
particular network, for example cable or
satellite distribution 2. any organisation or
individual which provides content to be
broadcast or published elsewhere, such as
contributors to a website
content-rich / kontent 'rit [/ adjective
containing a lot of useful information
‘As the broadband juggernaut finally
gathers momentum, a few content-rich
sites are coming into their own. Leading
the pack is Shockwave’s interactive
feast of games, films, sounds and
pictures.’
[James Knight, The Sunday Times]

contents /'kontents/ plural noun a list
at the beginning of a publication such as a
book, that shows how it is divided up and
gives the number of the first page of each
chapter, article or part

context /'’kontekst/ noun 1. the words,
phrases, or passages that come before and
after a particular word or passage in a
speech or piece of writing and help to
explain its full meaning 2. the circum-

abbreviation BROADCAST

BROADCAST

stances or events that form the environ-
ment within which something exists or
takes place 3. additional information
about a product that is considered to be
helpful to customers and is shown on a
website, for example, reviews by other
customers displayed on the site for a
particular book

continuity /konti'njuiti/ noun 1. a
comprehensive script that details each
shot or scene of a film or broadcast,
including such items as cast movements,
props and camera positions and costume
features 2. the announcements that link
television or radio programmes 3. the
maintenance of smoothness in the narra-
tive flow in a film or broadcast 4. the job
of making sure that the costumes,
lighting, make-up etc. used in consecutive
scenes are the same even if the scenes are
not shot continuously 5. commentary by a
television or radio broadcaster that fills
the time between the end of one
programme or programme segment and
the beginning of the next 6. the process of
making sure that details of time, place,
costume etc. are kept consistent from one
part of a film or broadcast to another
continuity editing /konti'nju:rti
.edrtig/ noun the job of editing a film to
make sure that the details of time, place,
costume etc. are kept consistent
throughout the entire sequence

continuity person /konti'nju:iti
,p3:s(e)n/ noun the member of a film or
television production team who is respon-
sible for continuity of costume, lighting,
make-up etc.

continuity programme /konti
'njuirti ,provgreem/ noun a marketing
programme that offers a series of products
that are sent to customers at regular inter-
vals

contracting company /kon, traktiy
'kamp(a)ni/ noun an independent broad-
casting company that sells advertising
time

contrast /'kontra:st/ noun 1. the effect
created when very different things such as
colours, shades or textures are placed near
or next to each other 2. the different levels
of brightness and darkness in a single
image or moving image

contrastive /kon'tra:stiv/ adjective
referring to the effect of a contrast, or



contrasty

using colours, tones or

textures

contrasty /'kontra:sti/ adjective refer-
ring to a sharp contrast between the
lightest and darkest areas in a photograph
or television or movie image
contributed content website /kon
tribjurtd kontent 'websait/ noun a
website that allows visitors to add their
contributions to its content, for example,
to write reviews of books that are adver-
tised on the site

contribution / kontri'bju:f(a)n/ noun
an article or other material that is
submitted for use in a publication or
broadcast

control group /kon'traul gru:p/ noun
in research, the ‘average’ or unaffected
group against which an experimental
group is measured. Compare experi-
mental group

controlled circulation /kon trould
sa:kju'lerf(a)n/ noun the circulation of
a publication only to the people on a
particular mailing list

controlled circulation magazine
/kan,trould s3:kjulerf(o)n ;maega'ziin/
noun a magazine which is sent free to a
limited number of readers, and is paid for
by the advertising it contains

conventions /kon'vepf(e)nz/ plural
noun the ‘rules’ that are generally under-
stood and accepted when producing a
media work in a particular genre. For
example, the conventions of a soap opera
include the setting in a small community
of place of work, the fact that there is
generally one episode broadcast per day,
often with an omnibus at the weekend, the
cliff-hanger ending to encourage the audi-
ence to watch again tomorrow, and many
more. Observing these conventions makes
a media product more ‘mainstream’.

convergence /kon'vsidzons/ noun
the ability of a single device to receive two
or more different media inputs, such as a
television which has interactive digital
access and can also receive radio channels

conversion rate /kon'vs:f(o)n rert/
noun the proportion of people contacted,
by mailing, advertising or e-mail
marketing, who actually end wup
purchasing a particular product or service

cooperative /kou'pp(a)rativ/ noun a
business that organises cooperative

contrasting

mailing or advertising for different
companies
cooperative  advertising /kou

,op(@)ratrv 'advotaizin/ noun 1. the
practice of mailing advertising material
from different companies in the same
mailing pack 2. the practice in which two
companies, often a producer and a distrib-
utor, share advertising costs

co-ordinating  producer /kou
oidmertiy  pra'djuisa/  noun  the
member of a television or film production
team who is responsible for coordinating
two or more producers working on related
projects

copperplate /'kopoplert/ noun 1. a
polished copper printing plate with an
etched or engraved design on it 2. a print
made from a copperplate

co-producer /kou pro'djuisa/ noun
in television and film production, a
producer who works in tandem with other
producers on the same project

co-production /kou pra'dakf(a)n/
noun a film or television production
which has more than one producers,
financers etc

copy /'kopi/ noun 1. written information
designed to be read out on the radio 2. text
that will be laid out and printed on a page
copy approval /kopi 9,pruiv(e)l/
noun the right to check and approve copy
before it is published
‘The tabloids may strike deals with
publicists that hand over control to the
star — a practice exposed by Piers
Morgan, the former editor of the Daily
Mirror, when he announced that he
would no longer give copy approval to
celebrities.’
[Alan Ruddock, The Guardian]

copyboy /'kopibor/ noun a person
whose job is to run errands in a newspaper
office

copy brief /kopi bri:f/ noun the
instructions from an advertiser to a copy-
writer explaining the objectives of an
advertising campaign

copy-cat crime /'kopi kat kramm/
noun a crime which mimics another crim-
inal’s ‘style’, after this has been reported
in the media

copy date /'kopi dert/ noun the date by
which an advertisement must be delivered
to the media concerned



cosmopoliteness

copy desk /'kopi desk/ noun a desk at
which copy is edited for publication, espe-
cially in a newspaper office

copy-edit /'’kopi ,edit/ verb to read
written text and correct it for publication
copy editor /'kopi ,edito/ noun a
person whose job is to read and correct
written texts for publication

copy fitting /'kopi ,fitig/ noun the
arrangement of advertising text so it fits
the space allowed for it

copy protection /'kopi pro,tekfon/
noun a way of preventing copying from a
copyrighted CD or DVD, such as by
encoding it or downgrading the quality
dramatically when copied

copyright /'kopirait/ noun legal
ownership of a piece of intellectual prop-
erty, protection by law against its theft or
exploitation

copy tasting /'kopi  teistiy/ noun
checking copy to select which pieces will
be published. Also called tasting
COr.  abbreviation  PRESS
spondent

core audience /ko: 's:diens/ noun
the percentage of viewers of a radio or
television programme who watch or listen
to the entire show from beginning to end
core nations /ko: 'nerf(o)nz/ plural
noun those nations with greater access to
information, generally those thought of as
industrial or ‘developed’ such as the USA,
the UK, Japan etc. Compare peripheral
nations

corporate advertising / ko:p(o)rat
‘edvataiziy/ noun the advertising of an
organisation rather than a product
corporate discount /ko:p(e)rot
‘diskavnt/ noun a reduction in adver-
tising charges calculated on the basis of
the total advertising revenue from all the
brands of a company

corporate media /ko:p(a)rat
'mi:dia/ noun the mass media, with the
suggestion that such forms of media are
controlled by large corporations
corporate portal  /koip(o)rot
'po:t(9)l/ noun a main website that allows
access to all the information and software
applications held by an organisation and
provides links to information from outside
1t

corporate  speech /'koip(o)rot
spiitJ/ noun the way in which large busi-

corre-

nesses ‘speak’ to an audience, primarily
through advertising
Corporation for Public Broad-
casting /ko:poreif(o)n fo pablik
'bro:dkarstig/ noun an organisation in
the USA which funds local broadcasters
to produce educationally- or culturally-
valuable programming. Abbreviation
CPB
corpse /ko:ps/ verb to mess up spoken
lines in a script by laughing or becoming
distracted
COrr.  abbreviation
spondent
correlation /koro'lerf(o)n/ noun a
relationship in which two or more things
are mutual or complementary, or one
thing is caused by another
correspondence /kori'spondons/
noun the process of communicating by
writing letters or messages such as e-
mails
correspondence column /Xkori
'spondons kplom/ noun a section of a
newspaper or magazine where readers’
letters are published
correspondent / kor1'spondant/
noun a journalist who regularly reports
from a particular geographical area or on
a particular topic. Abbreviation cor.,
corr.
cosmeceutical /kosmo'sju:tik(o)l/
noun a product such as an antiperspirant
or anti-wrinkle cream that is marketed as
a cosmetic, but which contains biologi-
cally active ingredients and should there-
fore possibly be designated as a pharma-
ceutical
‘...the seaweed extracts help give the
skin a toned appearance, while the
caffeine penetrates it, enters the fat cells
and helps them release their fatty
content — a real ‘cosmeceutical’ double
act if ever there was one.” [Amanda
Ursell, The Sunday Times]

cosmopolitanism / kpzma
'politoniz(a)m/ noun 1. a situation in
which a place or culture is composed of or
influenced by people from different coun-
tries or cultures 2. in cultural theory, the
condition of belonging less to one state
than to many, being ‘multi-lingual’ in
various cultural forms

cosmopoliteness / kpzmapa
'laitnas/ noun the degree to which a
person has contact with others outside

PRESS corre-



cost efficiency

their own social structure and is aware of
and involved in other social situations

cost efficiency / kost 1'fifonsi/ noun
the ‘value’ of an advertisement (the
number of consumers it reaches, the
amount of revenue it attracts etc.) in rela-
tion to the cost of placing it

cost per click-through /kost po
'klik Orui/ noun a method of pricing
online advertising, based on the principle
that the seller gets paid whenever a visitor
clicks on an advertisement

cost per thousand /kost pa:
'Bavz(a)nd/, cost per mille noun the
cost of an advertisement, calculated as the
cost for every thousand people reached or
the cost of a thousand impressions for a
website

cost rank /'kost renk/ noun the cost
efficiency of a particular section of the
media in relation to others

costume /'kostjurm/ noun clothes
worn to make a person look like some-
body or something else, especially in a
dramatic performance

costume designer /'kostjurm di
,zaind/ noun the member of a television
or film production team who is respon-
sible for designing, sourcing and main-
taining the actors’ costumes

costume drama /'’kpstjurm ,drarmo/
noun a drama which is set in a particular
historical period, requiring elaborate
costumes and sets to create the right
effect. Also called period drama

couch potato / kaut [ pa'tertou/ noun
a person who watches a lot of television
(informal)

counter /'kaunta/ noun PRINTING the
hollow part of a piece of type that is not
filled with ink, for example the inside of
the letter ‘D’

counteradvertising / kavntor
'®dvotalziy/ noun advertising which is
aimed as a reply to a competitor’s adver-
tisements

counter-argument /'kauntaer
,argjomont/ noun a response that is
opposed to the suggestion of an adver-
tising message

counterculture /'kavnta,kalt fa/
noun the cultural networks such as the
music scene, drug use, communal
mentality etc. which sprang up in opposi-
tion to post-Vietnam War America

counterleak /'kauntolitk/ noun the
process of anonymously revealing to a
reporter the fact that somebody else has
leaked information, which then leads to
the reporter suspecting a conspiracy
counter-programming  /'kaunto
,prougremin/ noun the technique of
presenting television programmes that are
designed to appeal to the audience of
competing programmes run during at the
same time

counterproof /'kauntopru:f/ noun a
second print of an engraving, taken as an
impression of the first, while it was still
wet

coupon ad /'ku:pon ad/ noun an
advertisement with a form attached,
which the consumer cuts out and returns
to the advertiser with their name and
address for further information

coups and earthquakes
syndrome /ku:z ond 's:Bkwaiks
,sindraum/ noun the supposed Western
attitude to events in less-developed
nations, namely that unless they involve
major political turmoil or a natural
disaster they are not newsworthy

court circular / ko:t 'sa:kjula/ nouna
report of the official duties of a country’s
monarch and other members of the royal
family, published in a national newspaper

cover /'kavo/ verb to have the job of
reporting on an event or a particular class
of events for a newspaper or a broad-
casting company B noun 1. the outer
binding of a book or magazine 2. MUSIC
same as cover version

coverage /'kav(e)rid3z/ noun 1. the
attention that the media give to an event or
topic 2. the percentage of the public who
are reached by a newspaper or radio or
television station 3. same as reach
cover boy /'’kava bor/ noun a young
man whose picture is on the cover of a
newspaper or magazine

cover girl /'’kava g3:l/ noun a young
woman, especially a glamorous model,
whose picture is on the cover of a news-
paper or magazine

cover lines /'kavs lainz/ plural noun
short phrases on the cover of a magazine
describing major articles inside. Also
called teasers

covermount /'’kavomaunt/ noun an
item fixed to the cover of a magazine as a



critical pluralism

gift to the reader, for example a diary or a
lipstick

cover story /'kavo stoiri/ noun the
most important article in a magazine, that
is featured on the front cover

cover version /'kavo ,v3i[(a)n/ noun
a new recording of a song by a different
artist from the one that originally recorded
it. Also called cover

cowboy /'kaubor/ noun a typical male
character in stories and films about the
western United States in the late 1800s,
who is usually a cattle herder, but who is
often shown fighting Native Americans or
outlaws

cowgirl /'kauvgs:l/ noun a typical
female character in stories and films about
the western United States in the late
1800s, who is often involved in the same
adventures as cowboys

CP abbreviation PREss Canadian
Press

CPB abbreviation BROADCAST Corpora-
tion for Public Broadcasting

CPT abbreviation cost per thousand
crab /kraeb/ noun a sideways movement
of a camera using a moveable mounting
while filming

crane /kremn/ noun 1. a large movable
arm for a camera on which the cameraman
and assistants can stand when filming 2. a
moving platform with a long support for a
film or television camera

crane shot /'kremn fot/ noun a film
shot taken from a crane, creating a high
angle

crash /kre[/ verb to carry on broad-
casting a live event for longer than
intended because of overruns etc.
Crawford Committee /'kro:fod ko
.miti/ noun the committee whose 1925
recommendations for an independent,
public-service broadcasting body led to
the inauguration of the BBC

crawl /kro:l/ noun the process of
scrolling text across a television or motion
picture screen to convey information, for
example programming credits or news
updates

crawler /'kro:la/ noun a line of text
which scrolls along the screen from right
to left

creative /kri'eitiv/ adjective relating to
the conceptual or artistic side of adver-
tising

creative director /kriertiv dar
'rekta/ noun an employee of an adver-
tising agency who is in overall charge of
finding the right words and images to
promote the product during an advertising
campaign

creative editing /kriertiv 'editip/
noun the process of editing pieces
together to create a sequence, effect etc.,
rather than to tidy up or shorten an
existing piece. Abbreviation CE

creative shop /krieitiv '[op/, crea-
tive boutique /kri,ertrv bu:'tizk/ noun a
highly specialised business offering crea-
tive customer advertising services

credit /'kredit/ noun text that names the
photographer or illustrator when their
work is used

credit line /kredit lam/ noun a
published acknowledgment of who wrote
something or where it was sourced from

credit roller /'kredit rouloe/ noun a
series of credits which roll from the
bottom to the top of a television or cinema
screen

credits /'kredits/ plural noun text at the
end of a broadcast programme or film
giving details of the people that worked on
1t

crew /krui/ noun the group of people
who do technical work for a television
programme or film production

crisis definition /'kraisis
,definif(a)n/ noun the theory that a crisis
is only defined as such in its media
coverage, forcing those in authority to
react accordingly. ) agenda-setting

critic /'kritik/ noun a person, especially
a journalist, who expresses opinions about
the quality of literary works, drama
productions, art exhibitions and society as
a whole
‘His first Whitney show in 1975 caused
a furore, with the public and many
critics unable to appreciate his radical
vision. ‘One critic raged that it was a
disgrace: pathetic, boring rubbish.”’
[Claire Henry, The Financial Times]

critical news analysis /kritik(o)l
njuiz 9'nalasis/ noun an approach to
analysing news coverage, its content,

presentation, effects and degree of
neutrality
critical pluralism / kritik(9)l

'pluaraliz(e)m/ noun the theory that



critical theory

while there are many different ideas and
value systems within society, some of
them are powerful and some suppressed,
and that there is a struggle for dominance
critical theory / kritik(o)l 'O1ori/ noun
in Marxist theory, a form of social theo-
rising aimed at discovering, and
suggesting answers to, social problems,
rather than merely understanding them
criticise /'kritisaiz/ verb to judge and
express an opinion on the qualities of
something, especially a creative work
criticism /'’kritisiz(e)m/ noun the
process of judging and expressing opin-
ions on the qualities of something, espe-
cially a creative work. Also called
critique

critique /kri'ti:k/ verb in Marxist
theory, to analyse and explain the valid
features, weaknesses and strengths of a
piece of work B noun same as criticism
crop /krop/ noun to cut down a picture to
make it the correct size for use or to cut
out unwanted parts of it

cross-border / kros 'bo:ds/ adjective
referring to programmes broadcast in
several different countries

crosscut /'kroskat/ noun same as
cross-cutting m verb to alternate short
sections of two or more scenes of a film to
give the impression that the events they
show are happening at the same time
cross-cutting / kros 'katig/ noun 1.
repeated alternation between brief filmed
sequences to give the impression that the
events they show are happening at the
same time 2. the technique of running
several different narratives simultane-
ously and cutting between scenes from
each

cross fade /'kros ferd/ verb 1. a way of
mixing from one image to another in
which one image gradually fades in as
another fades out. Also called dissolve.
Compare wipe 2. in film or television
editing, to gradually introduce a new
sound or picture while causing another
one to disappear

cross-generic  /kros  d3o'nerik/
adjective referring to the blending of
conventions from different genres
crosshead /'krpshed/ noun a subtitle
of one or two words, used to break up
chunks of text in news articles

crossing the line /krosig 8o 'lamn/
noun » 1809 rule

cross-media advertising /kros
mi:dio 'a&dvotaiziyg/ noun advertising
the same product or service in several
different types of media which are offered
by a single-company media provider

cross-media ownership /kros
,mi:dia 'sunafip/ noun the situation in
which one company owns different media
outlets in press, television, radio etc.

cross-over /'kros ,ouva/ noun a media
product which was made for one genre,
but gains popularity in another
cross-promotion / kros pra
'mauf(9)n/ noun a process in which two
or more advertisers of a product or service
associate themselves with each other to
increase their profile, reach more people
etc.

cross ref /'kros ref/ noun a note refer-
ring the reader to another page to continue
the story or find a related story

cross-reference /kros 'ref(o)rons/
noun a note to the reader of a text, that
tells him or her to look in another speci-
fied place for information

crosstalk /'krostatk/ noun  the
unwanted noises or sounds that may come
through on, for example telephones or
loudspeakers, when signals are trans-
ferred from one channel to another

crossword /'krosw3id/ noun a word
game in which words that are the answers
to numbered clues, are entered horizon-
tally or vertically into a correspondingly
numbered grid of squares
cryptography / krip'togrofi/ noun the
act of transferring messages into code so
that the information can only be accessed
by the appropriate people

crystal set /'kristal set/ noun a simple
early form of radio receiver that used a
quartz crystal as a detector and had no
amplifier or loudspeaker speaker, there-
fore requiring an ear phone

CSA abbreviation Casting Society of
America

CSO abbreviation colour separation
overlay

C-SPAN /'sir span/ noun a US cable
television channel that covers politics and
current affairs such as cultural and social
issues
CSss
sheet

abbreviation cascading style



culture

CTB abbreviation colour temperature
blue

CTO abbreviation colour temperature
orange

CU abbreviation close-up

cub reporter /kab ri'po:to/ noun a
trainee reporter

cue /kju:/ noun 1. a written introduction
to a piece of audio 2. a signal given for the
next item to begin 3. a signal given
through headphones to someone to begin
broadcasting ® verb to get a piece of pre-
recorded audio or video ready to play at
the correct time during a live broadcast
cue card /'kju: ka:d/ noun a card near
a television camera that a presenter reads,
while appearing to look straight at the
audience

cue light /'kju: lart/ noun 1. a light that
comes on to tell a television or radio
presenter that they should begin to speak
2. the red light on top of a television
camera that tells the cameraman or
presenter that the camera is recording.
Also called tally light

cue sound /'kju: saund/ noun a sound
feed of what is being broadcast, that
outside broadcast staff can hear, so that
they are aware of what is going on

cue vision /'kju:r ,viz(e)n/ noun a
monitor showing pictures that are being
broadcast, so that outside broadcast staff
are aware of what is going on

cult /kalt/ adjective relating to a media
product that is not mainstream, but
gathers a devoted group of enthusiastic
followers by word of mouth

cultivation /kalti'verf(a)n/ noun the
slow process by which an audience is
‘persuaded’ to hold values, ideas, beliefs
etc. that are presented to them by media
coverage over a period of time
cultivation  differential /kaltr
'veif(o)n ,diforenfal/ the degree to
which a person has been exposed to culti-
vation and the effect that it has had on
their views and beliefs

cultivation theory /kalti'verf(o)n
01011/ noun the theory that the mass
media ‘cultivates’ ideas, attitudes, values
etc which are already present but have not
been reinforced or widely disseminated
cultural apparatus / kaltfor(o)l ,&epo
're1tas/ noun the means by which a domi-
nant institution such as a government uses

culture to impose values, definitions,
opinions etc. on the general public
cultural capital / kaltfor(a)l
'kaepit(9)l/ noun the accumulated knowl-
edge, accomplishments and qualifications
that a person has, which would allow them
to enter a given social circle

cultural identity /kaltf(o)ral ar
'dent1ti/ noun the way in which an indi-
vidual defines themselves in terms of their
cultural background and heritage
cultural imperialism / kalt for(a)l im
'prarializ(a)m/ noun the belief that the
globalisation of communication has been
driven entirely by Western technological
advances, and as such constitutes a form
of rule by the West over other countries.
Also called media imperialism
cultural intermediaries / kalt for(a)l
Janto'mirdroriz/  plural noun people
working in advertising, design and other
industries, who try to tailor products to the
consumer according to cultural values
culturalism /'kaltfaraliz(e)m/ noun
the idea that a society can be understood
through analysis of their cultural prod-
ucts, such as literature, throughout history
cultural materialism /kalt[ar(o)l
moa'trarializ(d)m/ noun the view of
culture as being embedded in and inextri-
cable from its material products
cultural memory  /kaltfor(o)l
'mem(9)ri/ noun the knowledge and
experience which is accumulated from
being immersed in a culture and which
defines an individual or group

cultural metaphor /kaltfor(o)l
'metofa/ noun an object or image which
is seen as representative of a culture, for
example a bonsai tree or geisha costume
for Japan

cultural mode /'kaltfar(s)l moud/
noun the way in which cultural works are
transmitted, either orally or through liter-
ature

cultural politics / kaltfor(a)l
'polrtiks/ noun the view of culture
through the filter of politics, for example,
the effect of governmental funding on the
Arts

cultural theory /kaltf(o)rol B1ori/
noun analysis of the mass media and its
relationship with and effect on people’s
identities, sexuality and behaviour
culture /'kaltfo/ noun the beliefs,
customs, practices, characteristics and



culture industries

social behaviour of a particular nation or
people
COMMENT: The notion of culture has been
variously defined as: a common view on
the world; the shared products of
civilisation within a community; the codes
of behaviour by which people within the
community abide; the artefacts, texts,
symbols or activities produced by a
society; and a mechanism by which a
community is unified and stabilised.
culture industries I'kaltfa
ndastriz/ plural noun organisations in
media and the arts, which produce and
distribute cultural goods and services
culture of deference /kaltfo ov
'def(o)rons/ noun the idea that news
reporters may unconsciously censor
themselves, because they know that their
coverage may not be acceptable to the
larger organisation for which they work
cumulative audience
/ kjurmjulotiv 'ordions/ noun 1. the
proportion of a target audience for a
broadcast who have had the opportunity to
see it after a given number of advertise-
ments have been shown 2. same as net
audience
cumulative readership
/ kjuirmjolativ  'rirdafip/ noun the
proportion of a target audience for a publi-
cation who have had opportunity to see it
after a given number of advertisements
have been published
curly bracket /ksa:li 'brekit/ noun
PRINTING same as brace
cursive /'k3:s1v/ noun a typeface which
resembles handwriting in that the letters
are joined together
curtain raiser /'ks:tin ,rerza/ noun a
story that goes before, and provides the
background to, another event
custom audience research
/ kastom ,o:dions rr's3:tf/ noun audi-
ence research undertaken by a company
with particular focus on their own prod-
ucts or services, which is often seen as
less objective
cut /kat/ noun same as clip m verb to
remove unwanted text W interjection an
instruction from a director to stop filming
cutaway /'kato,we1/ noun a short scene
inserted in between two scenes to avoid a
clumsy edit. v jump cut
cut-in /'’kat 1/ noun in a filmed
sequence, a scene that is inserted into
another shot or scene

cutline /'katlain/ noun a caption to a
photograph or illustration
cut-off /'kat of/ noun a stance or gesture
which avoids interpersonal communica-
tion, for example avoiding a person’s gaze
cutout /'kataut/ noun the subject of an
illustration or photograph which has been
removed from its the original background
so that it appears against a plain white
background
cut-out /'kat auvt/ noun arecording sold
at a discount because it is out-of-date and
supply exceeds demand
cut spot /'kat spot/ noun an edited
television report
cut throat /'kat 6rout/ noun a signal
given by a floor manager to a television
presenter, telling them to finish immedi-
ately, indicated by drawing a flat hand
across the throat in a ‘cutting’ motion
cutting /'katig/ noun 1. the technique
of moving from one shot to another when
editing a film 2. the process of editing a
text, film or recording 3. an article, photo-
graph or other piece that has been cut out
of a newspaper or other publication
cutting copy /'katiy kopi/ noun a
copy of a film which is physically cut and
joined with leader tape by an editor, then
copied and printed as a whole when
complete
cutting room /'katig ruim/ noun the
room in which film editing is done
‘Sadly, most of Paul’s scenes ended up
on the cutting-room floor — though he
does appear on the two-disc DVD.’
[Nick Webster, The Mirror]

cuttings  /'’katinz/  plural  noun
published stories taken from newspapers,
usually filed. Also called clippings
cyan /'saron/ noun a deep greenish-blue
colour that, with yellow and magenta, is
one of the three primary subtractive
colours

cybercafé /'saibs kafer/ noun a café
where people can pay to browse the
Internet

cyberfeminism /'saibo,feminiz(o)m/
noun the study of new technology and its
effect on women’s issues

cyber mall /'saibs ma:l/ noun a shop-
ping centre on the Internet that links a
homepage with a large number of online
businesses, allowing customers to collect
purchases in a shopping cart and pay for



cynic

them all at once, for example by credit
card
cybermarketing /'saibo,ma:kitig/
noun the use of any kind of Internet-based
marketing promotion, for example
targeted e-mails, bulletin boards, websites
or sites from which the customer can
download files
cybernetics /saibo'netiks/ noun the
organisational and control systems in
networks using computers
cyberporn /'saibapoin/ noun material
that is sexually explicit and available on
the Internet or using virtual reality
cyberpunk /'saiboapapk/ noun a move-
ment associated with the technological
breakthroughs of the early 80s and their
effect on the underground pop culture of
the time
cybersales /'saibaseilz/ plural noun
the activity of trading over the Internet or
the total amount sold
cybersex /'saibaseks/ noun sexual
activity involving virtual reality or the
Internet
“The remainder of the resource pack
comprises worksheets and games, such
as the Face Exploitation Game, a board
game with questions and scenario cards
that prompt specific discussions, such as
What is cybersex and is it legal?’
[Su Clark, The Times Educational
Supplement]
cybershopping /'saibo, fopiy/ noun
the activity of buying goods and services
over the Internet
cyberspace /'saibaspers/ noun the
notional space where Internet activity

takes place, by analogy to a real, physical
space

cybersurfer /'saibo,sa:fo/ noun a
person who spends a lot of time browsing
on the Internet

cyberwar /'saibowo:/ noun the use of
electronic communications and the
Internet to damage an adversary’s
computer-based information systems

cyborg /'saiborg/ noun a living
organism which has been ‘enhanced’ by
the use of robotic technology, such as with
a prosthetic limb

cyc /saik/ abbreviation cyclorama

cyclorama /saiklouv'raima/ noun a
curved wall or stretched cloth backdrop in
a television studio, used for projecting
lighting

cyclostyle /'saiklou,stail/ noun a
duplication method, now obsolete, in
which ink is forced through the tiny holes
of a waxed paper stencil to produce
multiple copies of the original design or
text

cyc track /'saik trak/ noun the curtain
rail on which a cyc cloth is hung

cylinder /'silindo/ noun a rotating metal
drum of a printing press

cylinder press /'silinds pres/ noun a
printing press in which the type is carried
on a flat bed that moves under a revolving
cylinder carrying the paper

cynic /'siik/ noun in advertising audi-
ence classifications, a person who does
not welcome advertising and regards it as
intrusive and insidious. 1 acquiescent,
ambivalent, enthusiast



D3 /,di: 'Orii/ noun a digital tape format
that records composite video signals
DA abbreviation distribution amplifier

DAB abbreviation Digital Audio Broad-
casting

dabber /‘debo/ noun a pad used by
printers to apply ink or colour to a surface
by hand

dagger /'dega/ noun a sign () that is
used in printed texts to indicate a refer-
ence, especially to a footnote. Also called
obelisk, obelus m verb to mark text with
a dagger sign

DAGMAR /'degma:/ noun a model
showing stages in the effect of advertising
on a consumer, for example awareness,
comprehension, conviction and action.
Full form defining advertising goals
for measured advertising results
daguerreotype /da'g3rriou,tarp/
noun an early forerunner of the photo-
graph, which fixed images onto a silver-
coated plate treated with mercury iodide
dailies /'deiliz/ plural noun us same as
rushes

daily /'deili/ noun a newspaper that is
published every day except Sunday
Dalek /'da:lek/ noun a fictional robot-
like alien in a metal casing and with a
harsh monotonous voice, from the British
science-fiction television series Dr Who
dance hall /'da:ns ho:l/ noun a type of
electronically produced dance music with
a disc jockey talking or rapping over
reggae-style music

dance music /'dains ;mju:izik/ noun
electronic music that people dance to in
nightclubs

DAR abbreviation day-after-recall
darkroom /'da:kru:m/ noun a room for
developing photographs and handling

light-sensitive photographic materials,
from which natural light is excluded
DAT abbreviation digital audio tape
data /'derto/ noun information available
on computer, for example letters or
figures

data acquisition /'derta
.&kwizif(a)n/ noun the act of gathering
information about a subject

data analysis /'deito 9,nzlosis/ noun
the process of extracting information and
results from data

database /'dertobers/ noun an archive
of data stored electronically, that can be
accessed and manipulated

database management system
/. dertobers 'manidzment  sistom/
noun a computer program that is specially
designed to organise and process the
information contained in a database
database modelling /'dertobers
;mod(a)liy/ noun the technique of using
the information from a database to create
a website or to forecast trends in a market
database publishing /'dertobers
pablif1y/ noun the practice of publishing
of information selected from a database,
either on-line where the user pays for it on
a per-page inspection basis or as a CD-
ROM

data capture /'derto keptfo/, data
entry /derto 'entri/ noun the act of
putting information onto a computer by
keyboarding or by scanning

data mining /'derto ,mainiy/ noun the
act of searching through large quantities
of data to find hidden patterns, for
example analysing the shopping habits of
a product’s customers to determine its
advertising strategy

dataport /'dertopo:t/ noun COMPUTING
a socket, such as an infrared, parallel or



decisive moment

serial port, that is used for data communi-
cations

data protection /'deito pro,tekfon/
noun technology, legislation etc. used to
prevent data being used by unauthorised
people and thereby protecting people’s
privacy

Data Protection Act 1984 /deito
pra'tekf(a)n ,a&kt/ noun an act of Parlia-
ment which regulates the way in which
personal data can be used, stored and
passed on by companies, and allows indi-
viduals access to their own data records

datasheet /'dertafi:t/ noun a docu-
ment available online that gives a detailed
description of a product

data word /'derts w3:d/ noun a unit of
data storage in an electronic processing
device, measured in bits

dateline /'dertlain/ noun the day on
which a story coming in from abroad was
filed

DATV  abbreviation TV
assisted television

Da Vinci /,d& 'vint [i/ a trade name for
a grading system for use in post-produc-
tion

day-after-recall /,der ,a:fto 'rizko:l/
noun the ability of a television viewer to
remember what programmes, channels
etc. they were watching the day before.
Abbreviation DAR

day after recall test /der ,a:fto
'ritkoirl test/ noun an advertising
research test to see how much someone
can remember of an advertisement the day
after it appeared or was broadcast

‘day in the life’ feature /,der in 0o
'laif firtJa/ noun a feature that describes
the events of one day in the life of a
subject. Compare ‘life in the day’
feature

daypart /'derpa:t/ noun a division of
the day for programming and advertising
purposes

day player /'der ,plera/ noun an extra
who is only involved in the production of
a film for one day

DBS abbreviation direct broadcasting
by satellite

DCC abbreviation RECORDING digital
compact cassette

DCD abbreviation RECORDING digital
compact disc

digitally

dead air /'ded eo/ noun a period when
the feed of audio and video signals unex-
pectedly stops during a broadcast, causing
silence and a blank or frozen television
screen

deadline /'dedlain/ noun the time by
which copy must be submitted

dead spot /'ded spot/ noun a place
where radio reception is poor, even
though it is within the normal range of the
transmitter

Dead White European Male /,ded
warit juarapiion 'meil/ noun a man such
as a writer or philosopher, who is conven-
tionally regarded as important, but whose
significance may have been exaggerated
simply because he came from Europe or
North America

dead zone /'ded zoun/ noun an area
where mobile phone networks do not
operate

‘Rural England hasn’t quite caught up

with the technological revolution. Vast

tracts have no access to broadband

Internet, are in mobile phone dead zones

and receive few, if any, digital radio

stations.’

[Rory Clements, The Mail on Sunday]
dealer aids /'di:lor erdz/ plural noun
types of advertising material used by
shops to stimulate sales
dealer tie-in /di:lo 'tar ,in/ noun
advertising that advertises the names of
local dealers that stock the product
death knock /'def nok/ noun the prac-
tice of breaking the news of somebody’s
death to the public through news coverage
death metal /'de® met(3)l/ noun a
type of heavy metal music characterised
by brutality and speed, growling vocals
and horror film iconography
decentralised system /diz
,sentrolaizd 'sistom/ noun a system
where responsibility for marketing, adver-
tising and promotion lies with a product
manager rather than a centralised depart-
ment

decipher /di'saifo/ verb to succeed in
establishing what a word or piece of
writing says when it is difficult or almost
impossible to read

decisive moment /d1,sars1v
'moument/ noun the exact moment when
a photographer presses the shutter release
button and captures a shot



deck

deck /dek/ noun a part of a newspaper
headline that summarises the story
decks /deks/ noun same as turntables
decode /di:'koud/ verb to receive an
encoded signal and understand (or appear
to understand) the message it is carrying
decoder /di:'kouda/ noun 1. a device
for unscrambling satellite signals using a
decoder card, obtained by paying a
subscription 2. same as receiver
decoding /di'koudi/ noun the process
of interpreting the meanings in a text or
other media product

deconstruction /di:kon'strakf(s)n/
noun the act of analysing a media text to
find its component signifiers and how they
affect the meaning of one other

décor /'derko:/ noun the scenery of a
stage

dedicate /'dedikert/ verb to play a
piece of music on the radio as a greeting
or tribute to someone

dedication /dedr'kerf(o)n/ noun a
piece of music that is played or requested
as a greeting or tribute, especially on the
radio

dedolights /'derdou,laits/ plural noun
small, highly-directional set lights for

filming, designed by German Dedo
Weigert
deductive reasoning /didaktiv

'rizz(d)n1iy/ noun the use of an already-
established principle to make a decision
about what to do in an individual relevant
situation. Compare inductive reasoning
deejay /'di:dzel/ noun a disc jockey
deep-focus /,di:p 'foukas/ nounasitu-
ation in which the depth of field in a
camera shot is very large, meaning that
everything in the scene is in focus
deep structure / di:p 'straktfo/ noun
in linguistics, the idea that there is an
underlying organisational structure to
language, which is expressed through
grammar and word order, forming surface
structure
Deep Throat /'di:p Orout/ noun 1. the
anonymous informant to the press during
the  Watergate scandal, eventually
revealed as W. Mark Felt, the second most
important official with the FBI at the time.
2. any anonymous informant on a major
scandal

‘Sir Christopher says that Jack Straw,

the foreign secretary, blocked the book

personally and that it will not be
published  ‘until another foreign
secretary occupies that chair’. ‘Deep
throats inside the Foreign Office tell me
s0,” he adds.” [Julian Glover and Ewen
MacAskill, The Guardian]

defamation / defo'meif(a)n/ noun a
statement made about a person which is
untrue and is harmful to their reputation in
some way. i libel, slander
defamiliarisation / dizfomilrorar
'ze1[(9)n/ noun same as estrangement
defensive communication /dr
fensiv  ko,mjuini'kerf(a)n/  noun
communication in which the recipient
deliberately misreads or rejects the
intended message because of its disso-
nance with their own values, beliefs etc.
definition /defi'nif(o)n/ noun the
degree of clarity an image in a photograph
or on a screen has

defocus /di'foukas/ verb to soften or
blur an image by deliberately allowing it
to go out of focus W noun the condition of
being defocused, for example the blurring
of a photographic image

defog /di:'fog/ verb to clear a lens of
condensation, especially by allowing it to
warm up, or to lose condensation in this
way

del abbreviation COMPUTING, PRINTING
delete

DEL /del/ noun a telephone line. Full
form direct exchange line

delay line /dr'ler lamn/ noun a device
that delays the transmission of an elec-
tronic signal by a given interval

delay system /dri'ler ,sistom/ noun a
device that delays transmission of some-
thing being broadcast live by a few
seconds so that, for example, any profani-
ties can be bleeped out

dele /'deli/ verb to mark part of a printed
text for deletion W noun a mark in the
margin of a printed page indicating that
something that has been highlighted
should be deleted

delegitimation / di:lod3iti'merf(a)n/
noun the process by which certain values,
ideas and beliefs etc. are rejected and
deemed to be almost or totally unaccept-
able by the society in which they are
found. Compare legitimation

delete /dr'li:t/ verb to remove some-
thing printed or written from the
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surrounding text, or to mark it for
removal. Abbreviation del

deliberative listening /dos liborotiv
'lis(e)niy/ noun the act of listening with
the sole intention of deciphering the
message being sent. Compare active
listening
delineate /di'lmiert/ verb to sketch or
draw the outline of something
delivery system /dr'liv(o)ri ,sistom/
noun the combination of hardware and
software required to play a particular
multimedia title
Delta /'delto/ noun an internationally
recognised code word for the letter D,
used in radio communications
dematerialisation / dimotroriolar
'zer(9)n/ noun a process in conceptual art
in which the thing represented (the object)
becomes less important and more
detached from the way it is represented
demo /'demou/ noun a demonstration
recording of music produced for audition
or promotional purposes
democracy /di'mokrasi/ noun a
system of government based on the prin-
ciple of majority decision-making, repre-
senting the rights of each and every citizen
in a society. Compare autocracy
demodulate /di:'modjulert/ verb to
decode an analogue signal into digital
data
demographic analysis
/,demagrafik o'nalosis/ noun the
research and interpretation of data
according to demographic principles
demographics /,demoa'grafiks/
plural noun the practice of grouping
people according to their social character-
istics, for example gender, age, social
class, wealth, occupation etc.
demonisation / dimonar'zeif(a)n/
noun the act by the media of undermining
a public figure such as a politician who is
speaking out on issues which are consid-
ered dangerous or unacceptable, usually
by attacking them on a personal level
‘He is the Republican paymaster, one of
the authors of the K Street Project and
the driving force behind a vicious,
organised demonisation and attempted
marginalisation of Democrats...” [Will
Hutton, The Observer]

demonstration effect /demon
'strerf(o)n 1,fekt/ noun the theory that

people buy products to impress or stay on
the same level as their neighbours

demy /'demi/ adjective referring to
printing paper that is 444.5 mm/17.5 in by
571.5 mm/22.5 in or writing paper that is
393.7 mm/15.5 in by 508 mm/20 in
denotation /,dirna'terf(o)n/ noun the
literal meaning of a word, image or phrase
etc., as opposed to the meanings which are
merely suggested or implied. Compare
connotation

departmental system /di:pa:t
'ment(9)l ,sistom/ noun a way of organ-
ising an advertising agency into depart-
ments such as creative, media, administra-
tion etc.

dependency theory /di'pendonsi
01011/ noun the idea that audiences are
dependent upon the mass media to feed
them ideas, interpretations and values
depth interview /'dep6® ,ntovju:/
noun an interview with no preset ques-
tions and following no fixed pattern, but
which can last a long time and allows the
respondent time to express personal views
and tastes

depth of field /,dep6 ov 'fi:ld/ noun
the distance in front of a camera within
which subjects are shown in focus, which
can be adjusted by changing the lens aper-
ture

depth of focus /,dep6 ov 'foukos/
noun the distance that a camera lens can
be moved closer to or further from the
film, without the image being focused on
becoming unclear

deregulation /diz regju'lerf(o)n/
noun the relaxation of government restric-
tions on what the media can and cannot
report

desaturated colour /di: st forertid
'kala/ noun colour that is watery and less
vivid than is usual. Compare saturated
colour

descender /di'senda/ noun the lower
part of a lowercase letter that extends
below its upper half, for example on a y or

g

desensitisation /diz,sensitar

'ze1f(a)n/ noun the theory that repeated

exposure to something shocking such as

violence will lead an audience to be less

affected by it. ) compassion fatigue
‘Yet, no matter how well-intentioned,
the frequent broadcasting of the brutal
images of war may bring about a
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progressive desensitisation and
brutalisation of those viewing them.’
[John Peacock, The Independent]

desexualise /di:'seksjuslaiz/ verb US
to remove sexist features from something
design audit /di'zain ,o:dit/ noun the
process of checking and evaluating
design, especially in advertising materials
or on a website

design department /di'zamn dr
,paitmont/ noun the department in a
large company that designs the company’s
products or its advertising

design factor /di'zain fekts/ noun
the margin of possible error in a survey,
caused by not having used a 100% random
sample of the population

design grid /di'zain grid/ noun the
basic form used for designing the page
layout of a magazine

desire /di'zars/ nounin psychoanalysis,
a conscious or unconscious longing for
something or somebody

desk /desk/ noun a control panel in a
radio broadcasting studio where different
audio feeds can be mixed for transmission
desk editor /'desk ,edito/ noun a
person whose job is to prepare text for
publishing

deskman /'deskman/ noun a man who
works at a desk and edits news copy
deskperson /'deskps:son/ noun a
worker at a desk, especially one who edits
copy for a newspaper

desk research /'desk r1,s3:tf/ noun
the process of looking for information
which is in printed sources such as direc-
tories

desks /desks/ noun departments within
a newspaper, for example the sports desk,
the City desk

desktop /'desktop/ noun the way that a
computer screen has been designed to
simulate the traditional desk layout, with
tools for writing, drawing, making calcu-
lations etc.

desktop media /desktop 'mi:dio/
plural noun a combination of presentation
graphics, desktop publishing and multi-
media

desktop publishing /desktop
'pablifiy/ noun the use of a personal
computer and specialist software to lay
out and produce typeset-quality docu-
ments for printing

despatch rider /di'spetf rardo/
noun a reporter who is sent off on a
motorbike to the scene when a piece of
news breaks, to capture the first pictures.
Abbreviation DR

detection /dr'tek[on/ noun the act or
process of extracting information, espe-
cially audio or video signals, from an elec-
tromagnetic wave

detector /dr'tekto/ noun a piece of
equipment which extracts information
such as audio or video signals from an
electromagnetic wave

determination  /di,tsimr'nerf(a)n/
noun a Marxist theory that the economy
determines or shapes the society’s ‘super-
structure’

determiner deletion /dr'taimimas dr
liz[(@)n/ noun the journalistic practice of
omitting a determiner (‘a’ or ‘the’) when
mentioning a person, instead using their
defining, news-worthy characteristic to
‘label’ them O ‘LOVE cheat Jude Law has
desperately been pulling out all the stops
to salvage his rocky romance with blonde
beauty Sienna Miller” (Suzanne Kerins,
Sunday Mirror, 14 August 2005)

develop /di'velop/ verb to use chemical
treatments to produce visible images from
photographic film that has previously
been exposed to light

developer /di'velopa/ noun 1. a person
who works in an industry such as software
production, creating new and innovative
products and making more advanced tech-
nology available to users 2. a chemical
solution used to treat photographic film
and produce visible images. Also called
developing agent

developing agent /di'velopip
.erdzont/ noun PHOTOGRAPHY same as
developer

development media /di'velopmont

.mi:dia/ noun media companies that are

concerned with aid programmes
‘National development is a matter for
the media in its entirety. Development
media ought to include economic
programmes, interviews, and cultural
and social information directed by the
official authorities to the society.” [BBC
Monitoring International Reports]

deviance /'dirvions/ noun social
behaviour which is considered to be unac-
ceptable within a particular society
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deviancy amplification spiral
/,dirvionsi ,@mplifr'keif(o)n ,sparral/
noun a situation in which coverage of a
deviant event in the media makes it appear
more common and more of a social
problem than is actually the case, causing
more attention to be paid to it and more
people to engage in the behaviour
device control /di'vais kon,troul/
noun a tool that allows another device to
be controlled remotely, such as a video
editing package from which it is possible
to control the recording camera

devil /'dev(a)l/ noun a printer’s appren-
tice

DG abbreviation BROADCAST director-
general

diachronic /daro'kronik/ adjective
referring to the study of something as it
has changed through history. Compare
synchronic

diachronic linguistics /,darokronik
lip'gwistiks/ the study of language
focusing on the changes that have taken
place over its history. Compare
synchronic linguistics

diagonal /dar'&gon(a)l/ noun PRINTING
same as slash

diagram /'darogreem/ verb to show or
demonstrate something by making a
diagram of it ® noun a chart, graph or
simplified drawing that illustrates or
explains a point or argument

dial /'daral/ noun 1. a round control disc
that is turned with the fingers to adjust a
piece of electrical or mechanical equip-
ment such as a radio 2. a panel on a radio
with a movable pointer that shows the
frequency and waveband of the station it
is tuned to M verb to tune to a radio or tele-
vision station or programme using a dial
dialect /'darslekt/ noun a regional form
of a language, usually involving small
variations in vocabulary, grammar and
pronunciation to those of other regions

dialectical montage / daiolektik(o)l
'monta:3/ noun a sequence which juxta-
poses different scenes to highlight the
struggle described in the theory of dialec-
tics

dialectics /dara'lektiks/ noun in
Marxist theory, the idea that change
comes about through the constant struggle
of opposing ideas, producing eventual
synthesis

dialogics /,daro'lodziks/ plural noun
in theories of structuralism and discourse,
a model in which verbal utterances in a
dialogue is seen as being both opinionated
and ideological, caught and implicated in
a power struggle

dialogist /'darslogist/ noun a person
who writes dialogue for films, television
or radio

dialogue /'darslog/ noun conversation
that takes place between characters in
fiction, such as in a film or play
dialogue coach /'damlog kout/
noun the member of a film or television
production team who is responsible for
helping the actors to master accents and
dialects for a role

dial-up access /daiol ap 'ekses/
noun a connection to the Internet that is
not permanent but requires a modem or
ISDN adapter to dial a telephone access
number to connect to the Internet, as in
making a normal telephone call. Compare
broadband access

diaphragm /'darofrem/ noun 1. a
curved muscular membrane separates the
abdomen from the area around the lungs
and is used in singing to control the
breathing 2. a disc with an opening to
control the amount of light that is allowed
to enter a camera or other optical instru-
ment

diary column /'darori \kolom/ noun a
column written by a journalist about their
life and including pieces of gossip that
people have told them

diary method /'darori ,me6od/ noun a
market research method in which
respondents keep a regular written
account of the advertising they have
noticed, purchases they have made and
products they have used

diary piece /'darori pirs/ noun an
article which has been scheduled to be
covered, for example an event which has
happened and needs to be written up, or a
follow-up to a previous article. Compare
off-diary piece

diaspora /di:'espora/ noun the
dispersal of communities that once lived
together in a single location, for example
because of war, persecution or natural
disaster

diazo /dar'&zou/ noun a photograph or
photocopy made using the diazotype
process. Also called dyeline
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diazotype /dar'zzoutaip/ noun a
reproductive printing or photographic
process that makes use of the way diazo
compounds, formed from nitrogen,
decompose when exposed to ultraviolet
light
dicroic filter /da1 krovik 'filta/ noun a
glass filter placed over a light that only
allows light of a certain colour to pass
through
Dictaphone /'diktofoun/ a trade name
for a small tape recorder used for dictating
letters or documents which can then be
typed by someone playing the recording
back
diegetic sound /,darodzetik 'savnd/
noun sound from a recognisable source in
a piece of film, for example dialogue from
a character. Compare non-diegetic
sound
diesis /'darizsis/ noun PRINTING same as
double dagger
différance /'di:fera:ns/ noun the view
of the concept of difference with the
consideration that terms and meanings are
constantly ~ shifting, and therefore
affecting and reconstructing each other
difference /'dif(o)rons/ noun the idea
that meaning can be defined by what it
does not represent. So the verb ‘to drink’
can be defined using the differences
between it and the verb ‘to eat’, or
between it and any other verb or noun.
differend /'diforend/ noun the idea that
conflicts between cultural forms can not
always be resolved, because of insur-
mountable differences between the two
differential pricing /diforenfsl
'prarsiy/ noun the practice of adjusting
the pricing of products according to how
much each market can afford to pay for it
‘Companies like Priceline and E-Bay
and major hotels and airlines are
already... offering the same product at
different prices to different customers.
While differential pricing had been
prevalent in the traditional economy
also, the degree of differentiation was
not so acute and also not so
personalized.’ [Dipayan  Biswas,
Journal of Business Research]
diffuse /di'fju:z/ verb to make some-
thing, especially light, less bright or
intense, or become less bright or intense
diffuser /di'fju:za/ noun tracing paper
or some other transparent material, fixed

over a light to make it less bright and
harsh

diffusion /d1'fju:3(s)n/ noun the chan-
nels through which the idea of an innova-
tion reaches all members of a social
community

dig /dig/ verb to do deep research for a
journalistic piece

digerati /didzo'ra:ti/ plural noun
people with expertise or professional
involvement in computers, the Internet or
the World Wide Web

‘...plonk the digital camera into its
dock’, and then plug in the A/V cables
that came with the camera. Stick those
into the back of the TV, and voila,
instant photo slideshow. The real
digerati will go one better, and load their
photos onto an iPod Photo or other
digital media player.” [Charles Arthur,
The Independent]

digest /'daidzest/ noun a compilation
of articles or stories, originally from
different sources, edited and brought
together in a magazine, book or broadcast

digibeta /'did3ibi:to/ noun a type of
videotape format

digicam /'didzik&m/ noun PHOTOG-
RAPHY, COMPUTING same as digital
camera

digilink /'did3iligk/ noun a camera that
transmits a digital signal to a nearby
receiver

digital /'did3it(o)l/ adjective referring
to a form of transmission in which a signal
is sent in small, separate packages.
Compare analogue

Digital Audio Broadcasting
/,didz1t(a)l ,o:diou 'bro:dka:stig/ noun
the process of broadcasting using digital
recordings which give clearer sound than
analogue recordings. Abbreviation DAB
digital audio tape /,didzit(a)l 'o:diou
,teip/ noun a magnetic tape used in the
digital recording of music. Abbreviation
DAT

digital camera /,did31t(9)l
'kem(a)ro/ noun a camera that takes
pictures that are stored in digital form and
so can be viewed, manipulated and
printed using a computer. Also called
digicam

digital colour proof/,didzit(o)l kalo
'pru:f/ noun a colour proof taken from
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digital files prior to film output at high or
low resolution

digital compact cassette
/,didzit(a)l  kompeekt ka'set/ noun
magnetic tape in a compact cassette box
that is used to store computer data or
audio signals in a digital format. Abbrevi-
ation DCC

digital compact disc /didzit(o)l
kompakt 'disk/ noun a form of
compact disc which offers a greater
storage capacity

digital divide /didzit(o)l dr'vard/
noun the state of inequality that exists
between people who have access to
modern information technology and those
who do not, since the former have many
more opportunities open to them than the
latter

digital imaging /,did3zit(o)l 'tmid3ig/
noun photography using digital equip-
ment, instead of the traditional exposure
of an image onto light-sensitive film
digitally assisted television
/,didzit(a)li 9,s1stid 'teliviz(a)n/ nouna
system for reducing the bandwidth needed
for sending a television signal by sending
part of it through digital means. Abbrevi-
ation DATV

digitally  originated graphic
/,didz1t(a)li 9,ridzmertid 'grefik/ noun
a small stationary logo, usually used to
identify a channel, shown in one corner of
a screen. Abbreviation DOG

digital radio /.didzit(a)l 'rerdiou/
noun radio broadcasting that is trans-
mitted in digital form, is received on a
digital receiver, provides a greater choice
of stations and does not suffer from inter-
ference

digital recording /didzit(e)l 11
'kordig/ noun sound recorded using a
computerised system (as opposed to
analogue), which can therefore be copied
without loss of quality

digital retouching /did3it(e)l ri:
'tat [/ noun the process of using digital
technology to alter a photograph, either to
remove imperfections or to subtly change
what appears to be happening in the
picture, while still giving the impression
that the photograph has not been altered
digital television /,didz1t(a)1
'teltviz(a)n/ noun 1. television broad-
casting in which the picture is transmitted
in digital form and decoded at the televi-

sion receiver. Abbreviation DTV 2. a tele-
vision set specially constructed or adapted
for receiving digital signals

digital terrestrial broadcasting
/,did3it(a)l to,restrial 'bro:dka:stin/
noun the policy of making all of a
country’s terrestrial television and radio
broadcasting digital, which offers greater
choice and quality of sound and picture,
but requires special receiving equipment

digital transmission area /,d3it(o)l
treenz'mif(a)n ,earia/ noun the control
suite used to transmit the BBC digital
channels. Abbreviation DTA

digital TV / did3it(e)l tiz'vii/ noun a
television that can receive and decode
television images and audio sent as digital
data, then displayed on a standard screen
digital video /didzit(s)l 'vidiou/
noun the format used by small, hand-held
video recorders which record digitally.
Abbreviation DV

digital video camera /didzit(o)l
'vidiou ,kaem(a)ra/ noun a video camera
which records digital files. Abbreviation
DvC

digital video edit /,did31t(o)l 'vidiou
.edit/ noun the editing of a piece of video
using digital technology

digital video effects / didzit(o)l
'vidiov 1,fekts/ noun any program which
can be used to create complex video
effects. Abbreviation DVE

digital video recorder / didzit(o)l
'vidiou r1,korda/ noun a video recorder
which records on an internal data storage
system, without the need for removable
videotapes. Abbreviation DVR

digital zoom /,did3z1t(a)l 'zuim/ noun
a zoom facility on a camera which crops
and enlarges an already-captured image,
losing some quality. Compare optical
zoom

digitisable /'did3itaizob(a)l/ adjective
referring to conversion into digital form
for distribution via the Internet or other
networks

digitisation / didzitar'zeif(a)n/ noun
1. the process of converting analogue
signals to digital 2. the process by which
most media forms are becoming digitised
so that they can be more readily accessed,
reproduced with no loss of quality and
stored in a permanent, non-perishable
form
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‘...digitisation of content — which has
made it very easy for internet pirates to
steal, copy and share movies via
cyberspace — has put pressure on movie
studios to make changes to the way they
distribute movies.” [Scott Morrison, The
Financial Times]

digitise /'didzitaiz/ verb 1. to convert
analogue signals to digital, for example so
that they can be edited using digital equip-
ment 2. to put data into a digital form so
that it can be stored, accessed and repro-
duced more effectively

digitising /'didzitaizig/ noun the
process of burning the rushes of a film
onto the hard disk of a computer, ready for
editing

digizine /'didzin/ noun a magazine that
can be accessed by computer, either on the
Internet or on a CD-ROM

dimmer /'dims/ noun a device that
allows you to make a light brighter or
dimmer

DIN /di: ar 'en/ noun a system of
numbers used to indicate the speed of a
photographic film

dingbat /'digbxt/ noun PRINTING a
typographical symbol or character other
than a letter or numeral, for example a star
or pointing hand

DIN number /,di: a1 'en ,namba/ noun
a number that indicates the speed of a
photographic film

diorama /,daro'ra:moa/ noun a scene
that appears to be three-dimensional, for
example one that is painted on layers of
translucent material which the viewer
looks at through a small hole

dip into /,dip 'into/ verb to browse
through a text such as a book or magazine
rather than read it all

Diploma in Journalism /di,ploumos
n 'd33:no,liz(a)m/ needs def

dipstick survey /'dipstik s3:ver/
noun a survey which only reveals one
aspect of the true picture, such as the
number of viewing hours but not the
programme watched

direct-action advertising /dar,rekt
,&k[on 'advataiziyg/ noun advertising
that aims to get a quick response

direct broadcast by satellite /dar
rekt bro:dka:st bar 'setolart/ noun
the process of broadcasting radio and tele-
vision signals over a wide area from an

earth station via a satellite, that are
received with a dish aerial

direct broadcasting by satellite
/dar rekt bro:dka:istig bar 'satolart/
noun broadcasting in which the television
signal is sent directly from the satellite to
individual receiver dishes. Abbreviation
DBS

direct cinema /dar rekt
noun same as ciné-verité

direct democracy /darrekt di
'mokrasi/ noun a proposed form of
democratic government in which all citi-
zens have direct input into the legislative
process

direct entry /dar rekt 'entri/ noun the
process of entering journalism through a
training course run by the publication
offering the job

direct exchange line /darrekt 1ks
't feind3 ,lain/ noun full form of DEL

direct input /dar,rekt 'input/ noun the
process by which copy can be transferred
directly from the reporter’s computer to
the computer on which typesetting is
done, rather than the layout being assem-
bled by hand using printouts of the text
directional /dar'rekfon(a)l/ adjective
able to transmit or receive sound waves,
nuclear particles, light or radio waves
more efficiently if they travel in a partic-
ular direction

directional antenna /dai,rekfon(o)l
@n'tend/ noun an antenna which sends
and receives signals more effectively in
one particular direction. Compare omni-
directional antenna

directional medium /dai,rekfon(o)l
'mirdiom/ noun an advertising medium
that gives potential customers information
on where to find products or services, for
example a directory

directional microphone  /dar
rekfan(9)l 'maikrafoun/ noun a micro-
phone which picks up audio signals only
from a particular direction or within a
narrow range, cutting out extra back-
ground noise

direct-mail advertising /dar,rekt
'mei1l ,@dvataizig/ noun the practice of
advertising by sending leaflets to people
through the post

direct marketing /dar,rekt
'ma:kitig/ noun methods of marketing
that bypass retailers, such as mail order,

'sinima/



discursive gap

direct-mail advertising, telephone sales,
Internet shopping etc.
direct-marketing media /dar,rekt
'ma:kitiyg  mi:dio/ plural noun media
that are used for direct marketing, for
example direct mail, telemarketing, and
television

director /dar'rekto/ noun 1. the
member of a film production team who is
responsible for directing the actors, the
camera crew and other staff 2. the member
of a television production team who is
responsible for deciding which shots will
be used

director-general /dar,rekto
'dzen(a)ral/ noun the chief of a govern-
mental agency or other organisation
which is headed by several directors.
Abbreviation DG

directorial /darrek'toiriol/ adjective
relating to, belonging to, or suitable for a
director

director’s chair /darrektoz 'tfea/
noun the chair used by the director on a
film set

director’s cut /dar'rektoz kat/ noun a
version of a film that its director has
complete artistic control over, often not
the version that is released commercially

direct response advertising /dar
rekt ri'spons ,a&dvataiziny/ noun the
practice of advertising in such a way as to
get customers to send in inquiries or
orders directly by mail

direct response television /dax
rekt ri'spons teliviz(e)n/ noun adver-
tising which seeks an immediate response
from the audience, such as calling an on-
screen number. Abbreviation DRTV

disaster movie /di'za:sto ,mu:vi/
noun a genre of film in which the plot
centres on a natural disaster such as an
earthquake, or a human-made crisis such
as a train crash or the collapse of a
building etc.

disavowal /diso'vaual/ noun the
ability of a person to both admit to and
deny their own desires, a concept of
particular interest in feminist study of
sexuality

disc camera /'disk ka&m(a)ro/ nouna
camera that uses film on a disc rather than
on a roll or a cartridge

disc jockey /'disk ,d3pki/ nounmusic,
RADIO full form of DJ

disclosure of information /dis
klauzor av ,infa'merf(a)n/ noun the act
of or process of passing on information
that was intended to be kept secret or
private to someone else

disco /'diskau/ noun 1. a place such as
a club, or an event such as a party, where
people dance to recorded pop music, often
introduced by a DJ. Full form disco-
theque 2. a style of up-tempo pop music
originating in the early 1970s for dancing.
It developed from soul music, in response
to the growing popularity of discos. 3. the
equipment used to play recordings for
people to dance to at a disco, usually
comprising amplifiers, speakers, and a
record, tape or CD deck, often with
lighting equipment

discography / disk'ngrafi/ noun the
full list of the recordings of a particular
type, for example by one performer or
group, or of a particular category of music

disconfirmation /,diskonf3:
'me1f(a)n/ noun an expression of disa-
greement from somebody which chal-
lenges already-held opinions, values,
beliefs etc. Compare confirmation

discotheque /'diskotek/ noun music,
DANCE full form of disco

discourse /'disko:s/ noun the form of
language used in a given situation,
including such things as choice of appro-
priate vocabulary, tone, grammar, level of
formality etc.

discourse analysis /'diskois o
.neelasts/ noun the analysis of a media
text such as a news bulletin, focusing on
the discourse used in its presentation

discretionary income /d1
,skre[(a)n(o)ri 'nkam/ noun the income
left after fixed payments have been made
and the spending of which is therefore
subject to advertising influence

discursive contestation /dis ks:siv
kontes'terf(a)n/ noun the potential for
the audience of a news broadcast to chal-
lenge or disagree with its presentation
discursive gap /diskaisiv 'gap/
noun the distinction between formal,
written language used in a text such as a
news article, and the less formal, more
personal internal language of the reader.
The popular press try to mimic this
language in a way which engages the
reader more.



discussion group

discussion group /di'skaf(o)n
gru:p/ noun a feature of a website that
lets any visitor write and post a message
on a particular subject, which is displayed
to any other visitors, who can then add
their comments in reply to the message
discussion list /di'skaf(o)n list/
noun a subscription e-mail service
disempowerment /,disem
'pavomont/ noun the reduction of the
power which individuals have to make
their own choices and shape their own
lives

dish /dif/ noun1. same as dish aerial 2.
a satellite dish, or a vehicle transporting
one on an outside broadcast

dish aerial /'dif ,eoriol/ noun ELEC-
TRONICS a transmitting and receiving
aerial in the form of a dish-shaped
reflector, as used in satellite broadcasting
disinformation /disinfo'merf(o)n/
noun forged information presented as real
as a form of propaganda, to discredit a
person in power such as a politician

disk /disk/ noun a storage facility for
data on a computer, either built-in and
permanent (hard disk) or removable and
rewritable (floppy disk)

Disneyesque /dizni'esk/ adjective
resembling or reminiscent of the style of
the films and cartoons created by Walt
Disney or the Disney studios
disparaging copy /disparidzip
'kopi/ noun advertising copy which is
critical of another company’s products
dispatch /di'spat[/ noun 1. a news
item or report sent by a news corre-
spondent or agency 2. an official message
or report, especially from a diplomat or an
officer in the armed forces
displacement /dis'pleirsmont/ noun
one of the two main mechanisms by which
dreams express the subconscious, by
using other signs to represent a fear which
we feel unable to face head-on. ) conden-
sation

displacement effect /dis'plersmont
1,fekt/ noun the way in which new media,
such as the World Wide Web, have pushed
other older media such as television and
books into a different, smaller role
display /di'spler/ adjective referring to
typefaces that are designed for prominent
use in advertising B noun printed adver-
tising that uses attractive pictures, typog-
raphy or other features

display ads /dis'pler &dz/ plural noun
large advertisements, usually containing
illustrations, appearing in a newspaper.
Compare classified ads

display advertising  /dr'spler
,e&dvoataizig/ noun advertising that has
individual features such as photographs,
its own box border, or the company logo
in addition to text

display colour /dis'pler kalo/ noun
the colour of characters in a videotext
display system

display memory /dis'pler ,mem(a)ri/
noun memory on a graphics card or held
separate from the main processing
memory in a computer, which is used to
store image display information
dispositif /dis,pozi'ti:f/ noun in
French philosophy, an agent of power and
control over the general population
dispositional attribution
/, dispazifan(a)l ,&tri'bju:f(s)n/ noun
the tendency to analyse a person’s actions
in light of their personality traits, rather
than the situation that they are in.
Compare situational attribution
disqualifying communication
/,diskwolifarim kom, ju:ni'keif(a)n/
noun a type of defensive communication
in which the recipient steers the subject to
a less challenging one or avoids facing the
issue head-on in some other way
disseminate /di'seminert/ verb to
distribute or spread something, especially
information, widely, or become wide-

spread
dissemination /d1,sem1'nerf(o)n/
noun the distribution of something

throughout an area or medium
dissensus /di'sensas/ noun a situation
in which two or more people fail to agree
on values, norms, ideas, beliefs, etc.
Compare consensus

dissolve /di'zolv/ verb same as cross
fade

dissonance /'disonans/ noun conflict
between the ideas, values, beliefs, etc. that
a person already holds and those directed
at them in some form of communication,
the effect being that of some discomfort
dissonance/attribution model
/,disanons ,etri'bju:f(s)n ,mod(a)l/
noun a response model which follows the
opposite  sequence  from  normal:
consumers first act in a specific way, then
develop feelings as a result of their behav-



dodge

iour, and then look for information that
supports their attitude and behaviour

Distagon /'distogon/ a trade name for a
type of prime lens

distantiation / ,distensi'e1f(a)n/ noun
the idea that a media product or piece of
art has an ‘internal distance’ from the
ideology in which it was created
distinction /di'stigkfon/ noun the
power conferred upon somebody with
cultural capital, as distinguished from the
masses

distort /di'sto:t/ verb to process some-
thing such as a radio or television signal
inaccurately to the extent that it becomes
unclear or unrecognisable, for example in
amplification

distortion /di'sto:[(a)n/ noun the way
in which images are stretched, squashed
or twisted by a lens which bends the light
ineffectively. For example, a fisheye lens
produces extreme distortion around the
edges of the image.

distribution /distri'bju:f(o)n/ noun
1. the act of sending information out,
especially via a network 2. the selling and
delivery of goods to retailers, such as
films to cinemas or magazines to shops

distribution  amplifier /distr1
'bjuif(e)n ,@mplifara/ noun a piece of
equipment which takes one feed, either
video or audio, and splits it to multiple
destinations on different lines without loss
of quality. Abbreviation DA

distribution rights / distri'bju:f(e)n
rarts/ noun the right to copy and
distribute a piece of work such as a film
within a certain market area

distributor /di'stribjuto/
company that advertises
supplies them to cinemas

district office / distrikt 'ofis/ noun
any newspaper office which is not the
main base of the operation

diversification /dar,vs:sifi'kerf(a)n/
noun a major media company’s spread
into ownership of other related and unre-
lated products. For example, Virgin
started as a music distributor, expanded
into a record label, radio empire, mobile
phone provider, book publishing and then
into cosmetics, soft drinks, personal
finance, an airline and many more prod-
ucts and services.

noun a
films and

diversity /dar'vasiti/ noun the range
of different programmes broadcast on a
single network

division of labour /diviz(e)n ov
'letba/ noun the process of dividing work
into specific sections to be completed by
experts in that field, traditional in the
media

DJ /'dixdzer/ noun 1. a person who plays
recordings of music, for example at a
dance or on the radio 2. a person who uses
various electronic techniques to manipu-
late samples of recorded music, often to
the point where a new composition has
been created. Full form disc jockey

D-notice /'di: ,nautis/ noun an official
communication from the UK government,
advising newspapers that they should not
publish specific information for security
reasons

doco /'dokou/ noun TV same as docu-
mentary

Doctrine of Misappropriation
/doktrin  ov  miso,pravpri'erf(e)n/
noun a principle introduced by a 1918
Supreme Court judgment that news gath-
ered by a press agency be considered
intellectual property and protected from
exploitation by rivals. ¢ International
News Service

docudrama /'dokju:,dra:ma/ noun a
film or television drama that is based on
true events

document /'dok jumont/ noun a paper,
especially an official paper, with written
information on it

documentary /,dokju'ment(a)ri/
noun a television programme or film that
depicts facts and real-world events. Also
called doco

document reader /'dokjumont
rizda/ noun a device that converts written
or typed information to a form that a
computer can understand and process

docusoap /'dokju:soup/ noun a serial
that follows the lives of real people, for
example in a place of work or a family
home, creating a ‘real-life’ soap opera
docutainment /dokju:'ternmont/
noun TV same as infotainment

dodge /dondz/ verb to manipulate a
photographic print during exposure to
allow more or less light to reach particular
parts of it



dodger

dodger /'dod3a/ noun a small leaflet or
handout

DOG abbreviation digitally originated
graphic

dog-eat-dog /,dpog it 'dog/ noun
marketing activity where everyone fights
for their own product and attacks compet-
itors mercilessly

Dolby /'dplbi/ a research laboratory that
provides ways to improve the quality of
recorded sound

dolly /'doli/ noun a mobile apparatus for
mounting a camera, allowing it to be
easily moved

dolly shot /'doli fot/ noun a tracking
shot using a dolly rather than a guiding
rail

dolphin arm /'dolfin a:m/ noun a short
arm on which a camera is mounted

domain name /dou'mein nerm/ noun
the Internet address of a computer or
network

dominant /'dominont/ adjective more
powerful than the others in its field

dominant discourse /,dpminont
'diskois/ noun that form of discourse
which is most socially accepted and has
precedence over others

dominant response / dominont r1
'sppns/ noun one of three supposed
responses to receiving a message, a domi-
nant response involves whole-hearted
acceptance of whatever messages, values,
ideas etc. are being received. iy subordi-
nate response, radical response

donut /'dounat/ noun a piece in which a
reporter on an outside broadcast intro-
duces a guest or piece of pre-recorded
video

doorstep /'do:step/ verb to try to
obtain a photograph of, or interview with
someone by waiting for them outside their
home or workplace B noun an interview
achieved by waiting outside a celebrity’s
house or place of work until they come out

doorstepping /'do: stepiy/ noun the
practice of putting pressure on an
unwilling source for a story by standing
outside their house or place of work to ask
them questions as they walk by
doo-wop /'du: wop/ noun a type of
harmonised singing in a rhythm-and-
blues style, which became popular in the
US in the late 1950s

dot-com /,dot 'kom/ noun a company
that conducts its business on the Internet
or that provides Internet services

dot-com bubble /,dot kom 'bab(a)l/
noun the unsustainable situation that was
the result of multiple dot-com businesses
becoming successful in the late 1990s,
leading to many more being started up and
also enjoying success, but later failing

dot-com crash /dot kom 'kref/
noun a phrase to describe how the dot-
com bubble eventually burst, as starting
businesses invested far more capital than
they could make back and were forced to
retreat

‘Lastminute, which survived the dot-
com crash that claimed expensive UK
start ups such as Boo.com and
Letsbuyit.com, saw its shares surge...’
[Nic Hopkins, The Times]

dot-comer /,dot 'kamo/ noun a person
who owns or works for a dot-com

dots per inch / dots pa:r 'intf/ noun
an expression of the resolution of a printer
or image based on the number of dots of
ink or toner it can print in a linear inch.
The higher the number, the better quality
of the printing. Abbreviation dpi

double /'dab(a)l/ verb to substitute for
an actor in a film in scenes such as those
that include danger, special skill or nudity
W noun 1. a substitute who resembles a
film actor and takes their place, for
example in scenes that involve danger,
special skill or nudity 2. PRINTING same as
doublet

double bill /dab(e)l 'bil/ noun a
cinema or television programme that
shows two feature films consecutively

double dagger /,dab(a)l 'deega/ noun
a sign (%) that is used in printed texts to
indicate a reference, especially to a foot-
note. Also called diesis, double obelisk

double-decker /,dab(a)l 'deka/ noun
two advertising panels, one on top of the
other

double exposure /dab(d)l 1k
'spouza/ noun the exposure of two
images onto a single piece of film, so that
they appear as though they have been
photographed at a single time

double feature /,dab(a)l 'fi:t fo/ noun
a cinema programme of two full-length
films shown consecutively. Also called
twin bill



dramatic

double-header /,dab(a)l 'heds/ noun
a radio programme with two presenters

double obelisk /,dab(o)l 'pbalisk/
noun PRINTING same as double dagger

double opt-in /,dab(s)l 'ppt ,1n/ noun
a method by which users who want to
receive information or services from a
website can register themselves as
subscribers

double-page spread /,dab(s)l perd3
'spred/ noun a feature or article that runs
across the middle folding page of a news-
paper or magazine. Also called double
spread

double quote /,dab(a)l 'kwaut/ noun
a quotation mark that consists of two
marks ("), not one

double-space /,dab(o)l 'spers/ verb to
arrange printed text with one blank line
between each typed or printed line

double-spotting /,dab(o)l 'spotig/
noun the practice of running an adver-
tising spot twice

double spread /,dab(a)l 'spred/ noun
PUBLISHING same as double-page
spread

doublet /'dabloat/ noun a letter, word or
line that is printed a second time in error.
Also called double

doughnut /'dounat/ verb 1. to make
sure that a speaker in frame on a television
broadcast is closely surrounded by people,
to give viewers the impression that there is
a large crowd present when there is not 2.
to surround a Member of Parliament who
is speaking and being filmed for television
in order to give the impression that the
chamber is fuller than it really is

downbeat /'daunbi:t/ noun electronic
music that is for listening to instead of
dancing to

downlink /'dauvnlipk/ noun the trans-
mission of data from a satellite down-
wards to receivers within its footprint.
Compare uplink

download /,daun'laud/ verb to transfer
data from the Internet to a computer, or
from one computer to another B noun a
file which has been transferred from the
Internet to a personal computer

downpage /'davnperds/ noun the
lower half of a newspaper page. Stories
are said to ‘appear downpage’.

downtable /'dauvnteib(a)l/ noun all the
subeditors of a newspaper other than the
chief and deputy chief

downtempo /daun'tempou/ noun
electronic music in a variety of styles that
is usually for listening to instead of
dancing to. Also called chillout
down-the-line /,daun 05 'lain/ adjec-
tive referring to an interview carried out
over the phone. Abbreviation DTL

downtime /'dauntarm/ noun a period
of time that a communications network is
not functioning, because of breakdown or
maintenance

dpi /,di: pi: 'a/ noun a measure of the
density of the image on a computer screen

DR abbreviation despatch rider

drabble /'drab(a)l/ noun a short piece
of fiction, often fan fiction, usually 100
words in length. Also called ficlet

drag /drag/ noun the clothing of the
opposite sex used as a costume for
performances, most usually used to refer
to glamorous and ostentatious female
clothing worn by males

drag king /'dreeg kiy/ noun a woman
who dresses in men’s clothes and attempts
to appear ‘male’ with facial hair, a male
body shape etc, especially as a performer

drag queen /'dreg kwiin/ noun a man
who dresses in women’s clothes, espe-
cially a performer affecting exaggerated
feminine mannerisms for comic effect

drama /'draima/ noun 1. the genre of
literary works written for performance on
the stage, radio or television 2. a play
written to be performed on the stage, tele-
vision or radio 3. exciting, tense, and grip-
ping events and actions, or an exciting,
tense, and gripping quality, either in a
work of art or in a real-life situation
drama documentary /'draimo
,dokjument(a)ri/ noun a television or
radio programme based on real events
which are dramatised, or in which real
events and characters are mingled with
fictional ones

drama series /'dra:mo srori:z/ noun
a television or radio drama shown in
several episodes, as a series

dramatic /dro'metik/ adjective 1.
involving exciting, tense or gripping
events and actions 2. referring to a
medium that involves movement and



dramatic irony

performance such as dance. Compare
static

dramatic irony /dro,metik 'amroni/
noun an effect created in a dramatic
performance by the difference between
what a character is seen to understand
about their situation and what the audi-
ence knows to actually be the case, having
been party to extra information

dramatisation /dramotar'zerf(o)n/
noun 1. an adaptation of a work of fiction
or a presentation of a real event that is
intended for performance on the stage,
television or radio 2. the act, art, or
process of turning a literary work or a real
event into a drama for performance on the
stage, television, or radio

dramatise /'dremotaiz/ verb to
present a real event as a dramatic presen-
tation for the stage, television or radio

dramatist /'dremotist/ noun some-
body who writes drama for the stage, tele-
vision or radio

drawing /'dromig/ noun 1. the art,
activity, or practice of making pictures
using lines of pencil, crayon or pen, rather
than colours 2. a picture of something
made with lines, often with shading, but
generally without colour

dream-work /'drirm w3:k/ noun the
mechanisms by which unconscious
thoughts are transformed into dreams,
including condensation and displacement

DreamWorks SKG /,drizmws:ks ,es
ker 'dzii/ noun a major film studio
formed by Steven Spielberg and David
Geffen along with Jeffery Katzenberg
(former head of the Walt Disney
Company) in 1997. It is best-known for its
co-production and co-distribution deals
with other studios such as Universal.

dress /dres/ noun the clothes that a
person wears and the way in which they
visually present themselves, an important
factor in non-verbal communication

dresser /'dresa/ noun 1. a person from
the wardrobe department who fits actors
for their clothes 2. the member of a televi-
sion, film or theatre production team who
is responsible for helping the actors into
and out of their costumes

dress rehearsal /'dres r1h3is(e)l/
noun 1. the final rehearsal of something
such as a play, opera, or ballet in full
costume and with lights, music, and

effects, before it is given its first public
performance 2. a full-scale practice before
any important event

drip campaign /drip/, drip method
/'drip kaem,pemn/, drip /'drip ,me6od/
noun a steady low-level stream of adver-
tising for a product, to maintain awareness
of the brand in general. Compare burst
campaign
‘The Meat and Livestock Commission is
taking a £10m gamble with its new
umbrella campaign... The idea is to
encourage all consumers to eat meat
more often, with a drip campaign
running for 35 weeks of the year.’
[Alex Benady, Marketing]

drive /draiv/ verb ‘to drive the desk’ —to
operate an editing or mixing desk

drive-time /'drarv taim/ noun a peak
period in the late afternoon when there are
lots of radio listeners in their cars on the
way home

drop /drop/ noun a short branch line
from a cable television trunk line, that
feeds signals to an individual house or flat
drop cap /'drop kep/ noun a larger-
size capital letter appearing at the start of
an article or paragraph, which drops
below the line on which it appears

drop out /'drop aut/ noun a broad-
casting situation in which a video feed is
lost or distorted because of poor recep-
tion, faulty tape or a faulty playback
machine

dropped call /,dropt 'ko:l/ noun a call
on a mobile phone which is terminated
because of loss of signal

‘For the moment, a number of problems
at 3 have meant that competitors have
been able to dismiss its pricing
challenge. Dropped calls, patchy
customer service and bulky, unattractive
handsets with low battery life are still
putting off  many customers.’
[Maija Pesola, The Financial Times]

DRTV abbreviation direct response
television

drum and bass /,dram an 'bers/ noun
electronic music originating in the UK in
the 1990s that is very fast, has reggae bass
lines and complex percussion

dry hire / drar 'hars/ noun the hire of
equipment, facilities etc. without opera-
tors, so it must be self-staffed



dystopia

dry run /drar 'ran/ noun a rehearsal
which does not use any recording equip-
ment

DSL /,di: es 'el/ noun a high-speed tele-
phone line that can be used for telephony,
television and Internet access and has a
much greater digital capacity than an ordi-
nary telephone line

D-SUB connector /,di: sab ka'nekta/
noun a video connector commonly used
on PC monitors to carry all the video
signals in one cable

DTA abbreviation digital transmission
area

DTL abbreviation down-the-line

DTV abbreviation BROADCAST digital
television

dual path /'djuisl pa:®/ noun the
ability to broadcast two separate feeds
from a single source, as for different chan-
nels

dub /dab/ verb to make a copy of some-
thing recorded, usually from one source to
another, for example from cassette to disc

dubbing /'dabig/ noun the work of
adding extra sound to film, such as music
and sound effects

dumbing-down /,damiy 'daun/ noun
the process of making popular media texts
such as newspapers less intellectually
challenging

dummy /'dam1/ noun a rough version of
the layout of a newspaper page, showing
placement of advertisements

dump bin /'damp bin/ noun a basket or
tub situated in a shop in which products
can be prominently placed and brought to
consumers’ attention

duodecimo /,djusu'dekimou/ noun a
book size traditionally created by folding
one sheet of standard-sized printing paper
to make 12 leaves or 24 pages. Also called
twelvemo

duopoly /dju:'ppali/ noun a situation in
which two organisations have control of
their field, as opposed to a monopoly, in
which only one has total control
duplicator /'dju:plikerts/ noun a
machine or device that makes copies,
especially a machine for copying printed
matter

duration /dju'reif(a)n/ noun 1. the
length of time of a broadcast item, to the
nearest second 2. the amount of time that
an advertising poster is visible to the
average passer-by

DV abbreviation digital video

DVC abbreviation digital video camera
DVC-Pro /di: vi: sir 'prou/ a trade
name for a type of videotape format
DVD /di: viz 'di:/ noun a CD on which
can be stored large amounts of data, most
usually a compressed .mpeg file of a
feature film. They have largely replaced
video cassettes as the most popular format
for watching (although not recording)
films at home, as they are less prone to
distortion and damage. Full form Digital
Versatile Disc

DVD-video/,di: vi: ,di: 'vidiou/ nouna
standard that defines how full-length films
can be compressed and stored on a DVD
and played back on a dedicated player
attached to a television set or viewed on a
computer fitted with a DVD drive

DVE abbreviation 1. digital video edit
2. digital video effects

DVR abbreviation Tv digital video
recorder

dyad /'darzed/ noun a unit of two people

dyeline /'dailain/ noun PRINTING same
as diazo

dynamic microphone /dar,nzmik
'markrofoun/ noun a microphone that
uses electromagnetic principles to convert
audio signals to an electrical current
without using external power

dysequilibrium / disekwr'libriom/
noun the appearance of tensions within a
narrative. The end is usually reached by
resolving these tensions and achieving
equilibrium once more. Compare equilib-
rium

dystopia /dis'toupia/ noun a represen-
tation of a society in which everything is
flawed and much has gone wrong, espe-
cially when intended as a condemnation
of modern society’s values. Examples of
dystopian works are 1984 (George
Orwell, 1949) and Brave New World
(Aldous Huxley, 1932). Compare utopia



Ealing comedy /,i:lig 'komadi/ noun
one of the characteristically British
comedy films that were made at Ealing
Studios between 1945 and 1955

Ealing Studios /,i:lip 'stjurdiovz/
noun the film studios in Ealing, West
London, where the ‘Ealing comedies’
were made

ear /19/ noun a box in the top corner of
the front page of a newspaper, used for
advertising or a weather forecast

earned rate /,3:nd 'rert/ noun 1. the
actual rate for a printed advertising space
after taking discounts into account 2. a
discounted rate for advertising space
earned by repeated or loyal custom by an
advertiser

earpiece /'1opiis/ noun the part of a
listening device such as headphones that
is placed on the ear and converts signals
into sound

earth /3:0/ verb to equip an electrical
circuit or appliance with a connection to
the ground so that current is carried safely
away in the event of a fault

earth hum /'3:0 ham/ noun audio or
visual interference caused by the equip-
ment being inefficiently earthed

easy listening /,i:zi 'lis(o)niy/ noun a
style of popular music that usually incor-
porates simple melodies, sometimes with
lyrics, simple harmonies nearly always
orchestrated, and gentle rhythms, often
suitable for dancing to

e-blocker /'i: ,bloka/ noun an employer
who uses special software to prevent

employees from visiting particular
websites while at work
e-book /'i: buk/ noun a hand-held

reading device for displaying electronic
text such as a complete book, on a high-

resolution screen. E-books can be updated
either from a book shop or a website that
sells digital texts.

e-business /'i: ,biznis/ noun 1. a
company that operates through the
Internet 2. the practice of conducting busi-
ness using Internet technology

ECCA abbreviation European Cable
Communications Association

echelon /efolon/ noun a global
computer surveillance system used by UK
and US security services, which intercepts
and analyses communications

echo plate /'ekou plert/ noun an elec-
tromechanical device used in broad-
casting or recording to create reverbera-
tion or echo effects

ecology /1'kolad3i/ noun in sociology,
the study of the relationships between
living organisms and their environments,
especially in political arguments against
capitalism and industrialisation

e-commerce /,i: 'koma3:s/ noun trans-
actions that are carried out over the
Internet, either between consumers and
businesses or between businesses them-
selves

economic determinism
/,izkkonomik dr't3:miniz(a)m/ noun the
theory that economic inequalities can
explain most social and cultural
phenomena

economies of scale /1, konomiz ov
'skei1l/ plural noun the savings that can be
made per unit by producing larger quanti-
ties of a product, for example by reducing
wastage

e-consulting /'i: kon,saltiy/ noun the
business of providing services such as
webpage design and marketing advice to
companies doing business on the Internet



effective reach

écriture /'ektritjus/ noun in the theo-
ries of structuralism and discourse,
‘writing’ as a critical concept

écriture feminine /ecktritjus [femi
'n@n/ noun writing seen as a feminist
concept, in which the author uses female
constructions of identity to analyse and
challenge symbolic representation

ECS abbreviation TELECOMS European
Communications Satellite
e-democracy /' di,mokrasi/,
eDemocracy noun the use of Internet
technology to freely distribute informa-
tion on politics and hold discussions,
think tanks, polls, mock elections etc
edge numbers /'ed3 ,namboz/ plural
noun the numbers that appear beside each
frame on a piece of film, helping to iden-
tify shots

edit /'edit/ verb 1. to alter text to make it
clearer or more concise, or simply to make
it shorter 2. to be in overall charge of the
publication of a newspaper, magazine or
broadcast 3. to trim an audio recording
down to make it ready for transmission,
for example to make it more concise or
flow better

edit caravelle /'edit karavel/ noun a
van on an outside broadcast containing an
entire editing suite for on-the-spot editing
editing decision list /editigp dr
's13(9)n st/ noun 1. a list of all the
shots, audio pieces etc. available to edit
together for a filmed sequence 2. a list of
instructions to a computer, telling it which
frames (by edge number) should begin
and end a particular shot, so that it can
automatically create an edited sequence »
abbreviation EDL

edition /1'dif(a)n/ noun 1. all the copies
of a publication such as a newspaper or
book that were printed at the same time 2.
one version of a publication that may be
reissued at other times or in other formats
3. a particular version or instalment of a
regular broadcast

editio princeps /1, ditiov 'prinseps/
noun the first printed edition of a book
editor /'edits/ noun 1. the person in
charge of the style, direction and editorial
content of a newspaper, magazine or book
2. somebody who edits written text,
scripts, radio programmes, etc to make it
clearer or more concise

editorial /,edr'torrisl/ noun 1. all copy
in a newspaper or magazine with no

advertising content 2. a column in a news-
paper giving opinion on news items
covered elsewhere in that issue. Also
called leader
editorialise /,edr'torriolarz/ verb 1. to
express an opinion or view in an editorial
in a newspaper or magazine 2. to intro-
duce personal comments or opinions,
especially in inappropriate contexts
‘Cooper’s interview with Patrick
Bennett, a victim of the paedophile
cleric Sean Fortune, was not just a
powerfully moving piece of radio. It was
exemplary in its approach to the subject:
Cooper drew out Bennett’s testimony
with subtlety and gentleness, without
trying to editorialise.” [Gerry McCarthy,
The Sunday Times]
editor in chief /,edito n 'tfi:f/ noun
the controlling editor of a publication or
publishing house
edit out /edit 'avt/ verb to delete
unwanted parts from a text, film or
recording
e-division /'i: di,vi3(o)n/ noun a part
of an organisation that deals with its
Internet business
EDL abbreviation editing decision list
EDTV /,i: di: tiz 'vi/ noun an enhance-
ment to the NTSC standard for television
transmission that offers higher definition
and a wider aspect ratio. EDTV normally
has an aspect ratio of 4:3, if the broad-
caster provides a greater aspect ratio than
this, the standard is EDTV-wide. Full
form extended-definition television
educational advertising /edju
'kerf(o)nal ,edvotaiziy/ noun adver-
tising that informs consumers about a
product, particularly important when the
product has only recently been introduced
edutainment /edju'tenmoant/ noun
any media which both educates and enter-
tains, such as an interactive CD-ROM
effective  frequency /1 fektiv
'frizkwonsi/ noun the exposure to an
advertisement thought to be ‘optimum’,
i.e. enough to make the consumer aware
of your product without being tiresome or
wasting money
effective reach /i, fektiv 'rizt[/ noun
the percentage of an audience which has
had effective exposure to an advertise-
ment
‘John Sintras,
Starcom and head of the

chief executive of
Media



effective sample size

Federation of Australia, said the
campaign and “the staggering” number
of ads had been a significant talking
point in the industry. “There is a fine
line between effective reach and overkill

and they have crossed it”.” [Simon
Canning, The Australian]
effective sample size /1 fektiv

'sarmpal ;sa1z/ noun the size of a survey
sample after weighting

effects /1'fekts/ plural noun » visual
effects, special effects

effects co-ordinator /r'fekts kou
,ordmerta/ noun the member of a film or
television production team who is respon-
sible for planning and directing special
effects

effects model /1'fekts ,mod(a)l/ noun
a model of communications that attempts
to explain the effect that a media product
has on its audience

EFJ abbreviation European Federa-
tion of Journalists

e-fraud /'i: fro:d/ noun criminal decep-
tion for financial gain, that takes place
over the Internet

18/ er'tizn/ noun in the United Kingdom,
arating given by the British Board of Film
Classification to films and videos that are
considered unsuitable for people under
the age of 18

eighteenmo  /ertiin'mou/
PRINTING same as octodecimo

eightvo /'eitvou/ noun PRINTING same
as octavo

EJC abbreviation European Jour-
nalism Centre

elaborated code /1 leborertid 'koud/
noun speech patterns that are thought to
be more common among middle-class,
educated people, using a large vocabulary,
full grammatical structures, without the
assumption of mutual understanding
based on shared information or back-
ground. Compare restricted code

elasticity / 1le'stisiti/ noun the sensi-
tivity of an economic variable, for
example demand, in response to changes
in other variables, for example price or
income

e-learning /'i: |13:n1y/ noun education
that is based on electronic technologies
such as computer networks and Internet-
based courseware

noun

electrician /1 lek'trif(a)n/ noun the
member of a film or television production
team who is responsible for operating and
maintaining electrical equipment

electro /1'lektrau/ noun 1. MUSIC same
as electronic music 2. a style of elec-
tronic dance music that became popular in
the 1980s, making use of drumming
machines, synthesisers and many other
artificial sounds

electro-funk /i'lektrov fagk/ noun
same as electronic music

electrograph /i'lektragra:f/ noun 1. a
picture transmitted by an electrograph 2.
an machine that transmits pictures by
electrical means, for example by fax
electron beam /1'lektron bizm/ noun
part of a television’s internal display
mechanism, which fires charged particles
over a light-responsive screen to create a
picture

electronic /elek'tronik/ adjective
relating to, using, or accessed through a
computer or computer network, for
example the Internet

electronica /1lek'troniko/  noun
popular dance music that includes a range
of styles, all characterised by electronic
production

electronic bookmark /elektronik
'bukmatk/ noun a function on an Internet
browser that allows you to return to a
particular webpage easily

electronic  church /elektronik
'tf3:tJ/ noun us the use of electronic
media such as radio, television and the
Internet, to broadcast religious subject
matter and involve people in religious
activities

electronic flash /elektronik 'flaf/
noun a device used in still photography to
produce a very bright flash of light,
caused by passing an electric charge
through a gas-filled tube

electronic journalism /elektronik
'dz3m(a)liz(a)m/ noun the practice of
transmitting news coverage electronically,
for example by television or over the
Internet

electronic magazine /elektronik
'maegaziin/ noun a magazine that readers
access online using a computer network
electronic media /elektronik
'miidio/ plural noun electronic-based
media, for example television and radio



Ellul’s theory of technique

electronic music  /elektronik
'mju:zik/ noun music that is created by
being processed through electronic
machines, either directly or including
previously-recorded material, especially
with the aid of a computer. Also called
electro

electronic news gathering
/,elektronik 'nju:z ,gedorig/ noun the
practice of using small video cameras and
minimal crew to record footage for the
news. Abbreviation ENG

“The speed of electronic news-
gathering has turned newspapers into
magazines”, says Peter Ibbotson, former
editor of Panorama and now a media
consultant. “Being unable to compete on
news, they put their resources into

features”.
[Bob Woffinden, The Guardian]

Electronic News Production
System /elektronik njuiz  pro
'‘dakf(e)n ,sistom/ noun a desktop

computer program that allows newsroom
production on a personal computer.
Abbreviation ENPS

Electronic News Provision
Service / elektronik nju:z pra'viz(d)n
,s31vIs/ noun the electronic system used
by the BBC to organise their audio and
text items. Abbreviation ENPS

electronic payment system
/,elektronik 'permont sistom/ noun a
means of making payments over an elec-
tronic network such as the Internet

Electronic Programme Guide
/,elektronik 'prougreem ,gard/ noun an
on-screen guide with cable and satellite
systems that identifies and gives informa-
tion about programmes and channels.
Abbreviation EPG

electronic publishing /elektronik
'pablifig/ noun the production of mate-
rial in forms such as CD-ROMs that can
be accessed by readers using computers

electronic shopping /elektronik
'[op1y/ noun the practice of buying goods
and services over a computer network,
especially the Internet

electronic smog/ elektronik 'smog/
noun the electromagnetic fields produced
in the atmosphere by the overflow of non-
ionising radiation from radar, radio and
television broadcasting and electrical
appliances such as microwave ovens and

mobile phones, considered by some

people to pose a general health risk

electronic town hall /elektronik
taun 'hoil/ noun the use of electronic
communication such as television and the
Internet, between members of the public
and public institutions for the purposes of
feedback, comments, suggestions and
discussion

electrophotography /1 lektroufa
'tografi/ noun any form of photography
such as laser printing and photocopying,
that uses electricity rather than chemicals
to transfer an image onto paper

electrostatic printing Nt
Jlektroustetik 'printin/ noun the
process of photocopying or printing
images on a surface using electrostatic
charges

electrotactile illusion n
Jektrouteektail 1'lu:z(a)n/ noun the use
of virtual reality technology to recreate
‘touch’ sensations such as texture,
temperature etc.

electrotype /1'lektrautaip/ noun 1. a
copy of a block of type or engraving made
by depositing copper on a wax, lead or
plastic mould of the original by electrol-
ysis 2. an item printed from an electrotype
H verb to print something using an elec-
trotype

elephant folio /'elifont ,fovliov/ noun
a book size from 61 to 63.5 cm/24 to 25 in
in height

elephant trunking /'elifont ,tragkimn/
noun a raised platform, with sloped edges
and grooves in it to carry cables so that
vehicles can drive safely over

eligibility criteria /,elid31'biliti krar
,t1aria/ noun requirements for a person to
be able to take part in a survey, such as
being in the right age range

elite /er'li:t/ adjective the small subsec-
tion of people within a society who
conform to its most serious and important
values — for example intellectual, moral,
financial, artistic, etc.

ellipsis /1'lips/, ellipse noun a printed
mark, either three dots (...) or asterisks
(***), indicating that something has been
omitted from a text

Ellul’s theory of technique /'elol/
noun the idea that technological advances
contribute to a world which is increas-
ingly ruled by efficiency and conformity,



em

and are beyond the control of govern-
ments which must conform to them
em /em/ noun 1. a unit for measuring
print size, equal to the height of the type-
face being used 2. PRINTING same as pica
e-mail /'i: meil/, email /'izmeil/ noun 1.
a system that allows the electronic trans-
mission of text-based messages, for
example between computers or mobile
phones 2. a message sent by e-mail B verb
to send somebody an e-mail
e-mail address /'i: meil o,dres/ noun
a string of characters that identifies where
an e-mail should be delivered or where it
has originated
e-mail campaign /'i: meil keem,pein/
noun a series of e-mails which deliver
marketing messages to individuals
embargo /im'ba:gov/ noun a request
not to release material until a particular
time or date
‘International critics were fuming last
week over their treatment at the hands of
The War of the Worlds people.
Germany’s official critics’ body urged
its members to boycott the film entirely
after it was asked to sign embargos
promising not to publish any reviews
before its global release date of 29 June.’
[Jason Solomons, The Observer]

embed /im'bed/ noun a war reporter
who officially accompanies an active
military unit and is able to report any
information that does not endanger
national security W verb to officially
assign a reporter to accompany a military
unit during a war

embedded audio /im, bedid 's:diov/
noun audio which is included as part of
the digital video signal

embedded journalist /imbedid
'd33:n(e)list/ noun same as embed

em dash /'em d&[/ noun PRINTING a
printed dash that measures one em long.
Abbreviation m, M

emergent  culture /1ms:dzont
'kalt o/ noun the idea that radical cultural
forms will always emerge from the
general population to challenge the estab-
lished ‘order of things’

Emmy /'emi/ a trade name for an award
in the form of a small statue, that is given
annually by the American Academy of
Television Arts and Sciences for
outstanding  television programming,
production or performance

emo /1 mau/ noun a type of punk rock
music that began in the mid-1980s in
Washington, D.C., is noted for its
thoughtful lyrics and the tendency of its
performers to become emotionally
affected by them on stage

emotional appeal /1, mauf(a)n(a)l o
'pizl/ noun an attempt by advertising to
persuade through an emotional rather than
a rational message

emotive /1'mout1v/ adjective 1. causing
or intended to cause emotion 2. of a
message or piece of communication,
having the function of revealing the
speaker’s feelings covertly. () conative,
metalingual, phatic, poetic

emotive language  /1,moutiv
'leengwid3/ noun words that carry certain
connotations, designed to make the reader
reach a particular conclusion or feel a
particular emotion
empathy /'empabi/ noun the ability to
identify with and understand another
person’s feelings or difficulties
‘...Sigal’s unhistrionic prose makes the
chaos and sadness in his novel seem
manageable, and he renders the
schizophrenic characters that people it
with a rare empathy and dignity.’
[Laurance Phelan, The Independent on
Sunday]

empirical /im'pirik(a)l/  adjective
referring to research that is based on direct
observation and experience, rather than on
theory

empirical data /im pirik(o)l 'derto/
noun data or information that comes from
actual observation or that can be proved

empowerment /im'pavemont/ noun
the process or policy of giving people the
ability to make their own choices and
control their own lives

emulsion /1'malfan/ noun the chemical
coating on film that is light-sensitive and
records the image, available in different
speeds and altitudes

en /en/ noun a unit for measuring print
width, being half that of an em. Also
called nut

encode /in'koud/ verb to transmit a
message in such a form that the recipient
can decode it easily and fully

encoder /in'kouda/ noun same as
sender



epic

encompassing situation /in
Jkampaosiy sitju'erf(e)n/ noun the
social context in which an action or piece
of communication takes place

encrypt /in'kript/ verb to encode or
scramble a signal such as for pay-per-
view television, so that only those with the
correct decoder can receive them
encrypted service /i kriptid
's31vIs/ noun same as pay-per-view
encryption technology /in'kripfon
tek,nolod3zi/ noun software etc. that
encrypts information so that it cannot be
accessed easily

enculturation /i kaltfa'rerf(a)n/
noun the process by which a person is
exposed to and acquires cultural values,
ideas, beliefs etc.

en dash /'em daf/ noun PRINTING a
printed dash that is one en in length.
Abbreviation n, N

end board /'end bo:d/ noun a clapper
board that is used at the end of a film
shoot, rather than at the beginning, and is
always shown upside down

endnote /'endnout/ nouna comment or
reference that appears at the very end of a
chapter, book or essay, rather than at the
bottom of a page

endorse /in'dois/ verb to publicly
approve of a product for advertising
purposes

endorsement /in'do:smont/ noun the
act of giving or instance of having given
public support for a product for adver-
tising purposes

ENG abbreviation electronic news
gathering

engr.  abbreviation
engraving 2. engrave
engrave /in'grerv/ verb 1. to cut a
design into a hard surface for decoration
or printing 2. to carve or etch a design or
lettering into a hard surface for decoration
or printing 3. to print a design or image
from an engraved printing plate
engraving /in'grerviy/ noun 1. the art
or process of carving images or lettering
into a hard surface 2. a design engraved
for decoration or printing 3. an image that
was printed from an engraved block 4. a
plate or block on which an image has been
engraved for printing

enigma code /i'nigmo koud/ noun
one of five codes used in the analysis and

PRINTING 1.

deconstruction of texts, describing secrets
and how they are alluded to and disclosed
in a narrative. ¢ action code, referential
code, semantic code, symbolic code
enlarge /in'la:d3/ verb to make a copy
of a photographic print or image that is
larger than the original

enlargement /in'la:dzmont/ noun a
copy of a photographic print or image that
is larger than the original from which it
was made

enlightenment /in'lart(o)nmont/
noun an 18th-century movement in
philosophy which stressed the power and
beauty of reason

ennage /'enid3/ noun a calculation of
the number of ens contained in a piece of
text for typesetting

énoncé /er'nonser/ noun in cultural
theory, the content of that which is said, a
statement or proposition. Compare énon-
ciation

énonciation /ernpnsi'eif(o)n/ noun
in cultural theory, the form of that which
is said, an utterance. Compare énoncé
enprint /en'print/ noun a photographic
print in standard size, usually 15 cm x 10
cm/6 in x 4 in, enlarged from a negative
ENPS abbreviation 1. Electronic News
Production System 2. Electronic
News Provision Service

enterprise fiction  /'entopraiz
f1k[an/ noun fiction written by women,
on the theme of triumphing in a male-
dominated society through hard work and
determination

enthusiast /in'Oju:ziest/ noun in
advertising audience classifications, a
person who is interested in advertisements
and watches them keenly. p acquiescent,
ambivalent, cynic

entropy /'entrapi/ noun the proportion
of words in a piece of communication
which are meaningful. Compare redun-
dancy

envelope stuffer /'envoloup stafo/
noun advertising material that is mailed in
an envelope

environment /in'vairanmoant/ noun a
framework within which a computer,
program, or user operates
EPG abbreviation
Programme Guide
epic /'epik/ noun 1. a work of literature,
cinema, television, or theatre that is large-

Electronic



epilogue

scale and expensively produced and often
deals with a historical theme 2. a lengthy
narrative poem in elevated language cele-
brating the adventures and achievements
of a legendary or traditional hero, for
example Homer’s Odyssey M adjective
impressive by virtue of greatness of size,
scope or heroism

epilogue /'epilog/ noun 1. a short
chapter or section at the end of a literary
work, sometimes detailing the fate of its
characters 2. a short programme broadcast
at the end of the day, often having reli-
gious content

episode /'episoud/ noun one of the
separate instalments of a serialised story
or programme

épistéme /,ep1'stem/ noun in the theo-
ries of structuralism and discourse, the
ways of thinking, knowing and analysing
that are characteristic of an intellectual era
.eps noun a computer image format that
allows the image to be placed in a text
document. Full form Encapsulated
PostScript

equal time /i:kwal taim/ noun a
broadcasting policy in the US that allows
exactly the same amount of radio and tele-
vision air time to opposing political candi-
dates

equilibrium / i:kwi'libriom/ noun 1. a
state or situation in which opposing forces
or factors balance each other out and
stability is attained 2. within a narrative,
the absence of tensions in need of resolu-
tion. Compare dysequilibrium

errata /e'ra:tom/ plural noun a list of
errors that were noticed after a book was
printed and inserted in the book as a sepa-
rate sheet

escapism /1'skeipiz(a)m/ noun the act
of ‘escaping’ from reality, daily routine,
drudgery etc. by using fantasy, daydreams
or other absorbing entertainment
escapist /i'skeipist/ adjective refer-
ring to a novel or film that is purely enter-
taining, allowing the viewer a ‘break from
reality’

essentialism /1'senf(o)liz(o)m/ noun
in feminist theory, the idea that every
object or text possesses an underlying
‘essence’ which defines it and all others of
its genre

establishing shot /i'steblifig [ot/
noun an extended panning shot at the
beginning of a filmed scene to set the

mood, establish location, characters
present etc.
establishment survey N

'steeblifmont ,s3:vel/ noun a quarterly
survey to try to determine the television-
owning population of the UK

estrangement /1'streindzmoant/ noun
in aesthetic theory, the process of
becoming detached or alienated, either
from one’s sense of self or from the world
and situation in which you exist

e-system /'i: ;sistom/ noun multiple
electronic communications or information
systems or networks, viewed as one for
operational purposes

etch /etf/ verb 1. to create a design or
drawing on the surface of something,
especially a printing plate, by the action of
an acid 2. to cut a design or mark into the
surface of something using a sharp point
or laser beam

etching /'etfiy/ noun 1. a print made
from an etched plate 2. the art or process
of creating etched designs or making
prints from etched surfaces 3. a printing
plate with an etched design

ethics /'eBiks/ noun 1. the study of the
notion of right and wrong, morally
speaking, in thought, feelings, beliefs etc.
2. the internal set of rules and guidelines
which a person has regarding these
notions of right and wrong

ethnicity /e0'nisiti/ noun 1. the social
and cultural characteristics of a person
which form part of their definition of self,
alongside considerations such as race,
gender, political standpoint etc. 2. ethnic
affiliation or distinctiveness
““A highly effective team is a rare
thing”, [chief Executive Andy] Green
says. “It has to be diverse in all sorts of
ways, in terms of gender, ethnicity,
nationality even”.” [Claire Dight, The
Times]

ethnic media /,ebnik 'mi:dio/ plural
noun magazines or TV stations that
appeal to ethnic audiences

ethnocentric /,eOnou'sentrik/ adjec-
tive 1. referring to study that is based on
ethnic considerations and differences 2.
having a tendency to view things through
the filter of one’s own ethnicity

ethnocentric stage /ebnousentrik
'sterd3/ noun an early stage in a
company’s marketing when goods are



experiential advertising

sent overseas with no concessions to local
needs or tastes

ethnography /e6'nogrofi/ noun the
anthropological study of a particular
society or section of society, using a long
period of personal research of and expo-
sure to the group

euphemism /'ju:fomiz(e)m/ noun a
word or phrase used in place of a term that
might be considered too direct, harsh,
unpleasant or offensive

eurocentric / juorou'sentrik/ adjec-
tive focussed or based primarily on
Europe, sometimes to the detriment of
other nations and cultural groups

Euronet /'jusrounet/ noun a collection
of computer companies aiming to create a
Europe-wide database, keeping control of
information in European hands

European Cable Communica-
tions  Association / juoropion
kerb(a)l ko,mju:ni'kerf(a)nz )
,sausierf(a)n/ noun a trade association
representing cable companies. Abbrevia-
tion ECCA

European Communications
Satellite  /juoropion  ko,mju:ni
'ke1f(a)nz satoalart/ noun a telecommu-
nications satellite that primarily serves
Europe. Abbreviation ECS

European Federation of Journal-
ists /juoropizon fedorerf(o)n ov
'd33malists/ noun the European arm of
the International Federation of Journal-
ists. Abbreviation EFJ

European Journalism Centre
/,juerapiron  'dz3imaliz(o)m sentd/
noun a not-for-profit training centre for
established journalists, based in the Neth-
erlands. Abbreviation EJC

Eurovision song contest
/,juaraviz(a)n 'sopy kontest/ noun an
competition held annually and broadcast
on television, in which singers from many
European countries perform a specially
composed song and judges from each
participating nation vote for their
favourite. The contest has been criticised
for the blandness of the winning entries
and the political nature of the voting.
Eutelsat /'ju:telszt/ noun a major
international satellite services provider for
broadcasters

evaluation /1, valju'erf(o)n/ noun an
analysis of how well a media product has

met its original aims, often requested by
those that have funded the product
event /1'vent/ noun in news coverage,
something that takes place which has
news value

event television /1'vent teliviz(o)n/
noun programming which reports live or
as-live on a particular event, such as a
sports match, concert, state funeral etc
everyday life / evrider 'laif/ noun the
routine practices of daily existence, as
followed by reality television shows
excess /ik'ses/ noun in feminist theory,
the unrestricted, enjoyable expenditure of
resources such as energy, money, time etc.
exclusive /ik'sklu:siv/ noun a story
which has only been covered in one news-
paper in advance of its rivals
excorporation /eks ko:pa'rerf(a)n/
noun the act of using objects from a
society’s dominant culture to express a
person’s affiliation with a subculture, for
example safety pins as worn by punks
executive producer /1g,zek jutiv pra
'djuzsa/ noun 1. the member of a televi-
sion production team who is responsible
for finding money to finance a project, as
well as being involved in creative and
business matters 2. the member of a film
production team who is responsible for
supervising other producers and some-
times for financing

existential /egzi'stenf(a)l/ adjective
concerned with or relating to existence,
especially human existence
exnomination /eks,nomr'nerf(o)n/
noun the assumption that certain values
are so widely held that they cannot be
challenged and need not be expressed
exotica /1g'zotiks/ noun items, trends,
ideas etc. from a different ethnic group
expanded /ik'spendid/ adjective
referring to type or printed characters that
are wider than usual in relation to their
height. Also called extended
expansion card /ik'spenf(a)n ka:d/
noun a small device that can be inserted
into a computer to improve its memory or
other capabilities, such as a sound card
expectations /,ekspek'terf(a)nz/
plural noun ideas that a person has about
what other people expect them to do, how
to behave etc.

experiential advertising  /ek
,sprarienfal 'a&dvotaizig/ noun adver-



experimental group

tising which gives the customer the real
sensation of using the product

experimental group  /ik,spert
'ment(a)l ,gruip/ noun in research, the
group which is being experimented upon,

measured against the control group.
Compare control group
experimental method /ik spert

'ment(a)l ,;meOad/ noun the use of
controlled experiments to discover the
influence of variables in marketing such
as types of promotion and sales training

expose /1k'spauz/ verb to allow light to
contact photographic film, usually by
opening a camera shutter

exposé /ek'spauzel/ noun a report,
usually in a newspaper, that reveals details
of a scandal or crime W verb to publish or
broadcast new information about a
scandal or crime

exposure /ik'spau3za/ noun the amount
of light that a film is exposed to,
controlled by the size of the lens aperture
exposure meter /ik'spouzo miita/
noun an instrument that measures the
strength of light for photography, so that
the correct combination of shutter speed
and lens aperture can be set. Also called
light meter

expressionism  /ik'sprefoniz(o)m/
noun 1. the technique of exaggerating
elements such as lighting, sound etc. in
order to show ideas and feelings 2. an
artistic movement that flourished in
Germany between 1905 and 1925 whose
adherents sought to represent feelings and
moods rather than objective reality, often
distorting colour and form 3. a literary
movement of the early 20th century, espe-
cially in the theatre, that represented
external reality in a highly stylised and
subjective manner, attempting to convey a
psychological or spiritual reality rather
than a record of actual events
extended  /ik'stendid/
PRINTING same as expanded
extended-definition television /ik
stendid ,definif(o)n 'teliviz(a)n/ noun
full form of EDTV

extended-play /ik;stendid ‘'pler/
adjective 1. referring to the format of a
vinyl record of the same size as a single
but with two tracks on each side 2. refer-
ring to a videotape format that can store

adjective

four or six hours of material on a two-hour
tape

extender /ik'stenda/ noun the part of a
lower-case letter such as p or h that
extends above or below the rounded body
of the letter

extension lead /ik'stenfon led/ noun
a long cable has a plug at one end and a
socket at the other so that it can be used to
plug in a piece of electrical equipment a
long way away from the socket

exterior /ik'stiario/ adjective referring
to an outdoor setting for a photograph or
film scene

external analysis /ik;stam()l o
'naelosis/ noun the analysis of an organi-
sation’s customers, market segments,
competitors and marketing environment
external search /ik,st3:mn(a)l 's3itf/
noun a method of finding information
from external sources such as advertising,
or from the World Wide Web using a
search engine

external search engine /ik st3:n(o)l
's31t[ ,end3In/ noun a search engine that
allows the user to search millions of
Internet pages rapidly

extra /'ekstra/ noun 1. a special issue of
a newspaper or magazine, often reporting
more recent developments in the news or
concentrating on a particular subject 2. a
person who is temporarily employed in a
minor, usually non-speaking partin a film,
for example in a crowd scene. Also called
supporting artist
extremely high frequency /ik
,strimli har 'fritkwonsi/ noun a radio
frequency in the range between 30,000
and 300,000 megahertz
extremely low frequency /ik
,strimli lov 'frizkwonsi/ noun a radio
frequency below 30 hertz
eyeballs /'aibo:lz/ plural noun users of
the Internet who visit a particular website
or use a particular product
eye candy /'ar kendi/ noun ONLINE,
COMPUTING decorative, but non-essential
features on a webpage
‘We want access to your corporate
information, to your plans and
strategies, your best thinking, your
genuine knowledge. We won’t settle for
the four-color brochure, for websites
stuffed with eye candy but lacking any



e-zine

substance.’

[Stephen Pizzo, Mortgage Technology]
eye contact /'ar kontazkt/ noun a
feature of interpersonal communication
which is non-verbal, which helps to
express meaning and attitude
eyeline /'ailain/ noun the direction in
which a performer is looking
eye-movement test /'ar ;muivmont
test/, eye tracking /'a1 trakin/ noun
an advertising research test which
involves recording the movement of a
person’s eyes as they look at an advertise-

ment to see which parts are of special
interest

eye-witness account /a1 ,witnos o
'kaunt/ noun a story given about some-
thing that has happened by somebody who
was there to observe it

eye-witness reporting /ar ,witnos
r1'portin/ noun a story filed by a reporter
who was actually present at an event,
rather than gathering details from a desk
e-zine /'i: ziin/ noun a magazine
composed of webpages, available on the
World Wide Web



fable /'feib(a)l/ noun 1. a short story
with a moral, especially one in which the
characters are animals 2. a story about
supernatural, mythological, or legendary
characters and events

fabliau /'fablisu/ noun a comic story in
verse, usually bawdy and popular in 12th-
and 13th-century France

fabula /'febjula/ noun a Russian term
meaning ‘story’ — the narrative

face /feis/ noun 1. somebody who is
well-known or important and who repre-
sents a company, brand or product in its
advertising 2. a typeface, or the printing
surface of a type character

facial expression /feif(s)l 1k
spref(9)n/ noun the way in which the
face can reveal emotions, attitudes etc., in
addition to those expressed by what the
person is saying

fact book /'fakt buk/ noun data put
together about a product on the market
that can be used for reference by the
producers or by an advertising agency

fact file /fakt fail/ noun a list of short,
snappy facts relating to a story, often
boxed

fact-finding mission /'fekt faindiy
mif(a)n/ noun a visit by a person or
group of people, usually to another
country, to obtain information about a
specific issue

fact sheet /'fakt [i:t/ noun an informa-
tion sheet or booklet giving further details
about a subject, especially one covered in
a broadcast programme

fad /feed/ noun something that is very
popular but only for a short time, for
example an image, joke or game on the
Internet

fadeaway /'ferdo,wer/ noun the
process of gradually decreasing light or
sound until it disappears completely
fade down / faid 'daun/ verb same as
fade out
fade-down /'faid dauvn/ noun same as
fade-out
fade in / ferd '/ verb to increase the
volume of a sound from nothing or allow
an image to become visible, or gradually
to become audible or visible. Also called
fade up
fade-in /'ferd i/ noun the process of
gradually introducing light or sound until
it is visible or audible. Also called fade-
up
fade out / ferd 'aut/ verb to gradually
disappear
fade-out /'feid aut/ noun 1. a gradual
loss of reception of a television or radio
broadcast signal 2. a gradual decrease in
brightness or sound until an image or
sound completely disappears
fader /'ferds/ noun a mechanism in a
radio studio that controls the volume of an
audio channel
fade up /ferd 'Ap/ verb BROADCAST,
CINEMA, TV same as fade in
fade-up /'ferd Ap/ noun BROADCAST,
CINEMA, TV same as fade-in
fairness doctrine /'feonos ,doktrin/
noun the principle in the US that broad-
casters should allow equal air time to
opposing points of view on controversial
issues
false claim /fa:ls 'klerm/ noun an
untrue or exaggerated claim made in the
advertising of a product
‘...have been barred from marketing
“HGH Revolution” and “Natural
Rejuvenator HGH-R” — which don’t
actually contain human  growth



fear appeal

hormone, or HGH. Among the other
false claims, the FTC said, were that the
products could... increase strength and
energy, restore the size of “bodily
organs that shrink with age” and
improve memory.” [Rebecca Carroll,
Associated Press]

fan /faen/ noun a person who is passion-
ately interested in and attached to a
performer

fandom /'feendom/ noun the state of
being a fan of something or somebody

fan fiction /fen  [fik(o)n/, fanfic
/'feenf1k/ noun a piece of fiction written
by the fan of a famous person, which uses
the celebrity as a character in the story,
often posted and shared on websites

fantasy /'fentosi/ noun, adjective a
genre of film that creates an alternative,
imaginative ‘reality’ that is escapist
fanzine /'fenziin/ noun a magazine,
usually produced by amateurs for other
fans of a pastime or celebrity

FAQ /fek, ,ef e 'kju:/ noun a section on
many websites which answers basic ques-
tions which visitors may have about the
site, or the product or service offered on
the site. Full form frequently asked
questions

farce /fa:s/ noun 1. a comic drama in
which ordinary people are caught up in
extraordinary, usually ludicrous events 2.
farce as a genre

farceur /fa:'s3:/ noun a comedian or
writer of comedy

fare /fes/ noun the type of material
usually found in a magazine, television
show or other form of entertainment
fascicle /'faskik(a)l/ noun one part of a
book that is published in instalments
fashion photography /fz[(o)n fo
tografi/ noun the art or practice of
photographing models wearing new fash-
ions or clothing accessories, especially for
newspapers or fashion magazines
fashion plate /'fa[(a)n pleit/ noun an
picture showing a style of clothing, espe-
cially a new fashion

fashion shoot /'faf(o)n [u:t/ noun a
session for photographing models
wearing new fashions

fast /fa:st/ adjective referring to photo-
graphic equipment that requires or
permits a short exposure time

fast-forward noun 1. a function on a
tape machine causes the tape to wind
forwards quickly 2. a button or switch that
controls the fast-forward function on an
electronic recording device m verb to
wind a tape forwards quickly on an tape
machine

fast motion /fa:st 'mouf(a)n/ noun
action on film that appears faster than is
naturally possible because it was shot at a
slower rate than it is projected at. It is
often used for comic effect.

fast stock /'fa:st stok/ noun film that
has high-speed emulsion on it which
responds quickly to the light it is exposed
to

fatalistic  /ferto'listik/  adjective
showing resignation in the face of events
regarded as controlled by fate

fat face /'fat fers/ noun PRINTING a
typeface with wide main strokes and
prominent serifs that produces a relatively
heavy dark image when set as text

father of the chapel /fa:ds ov 0o
'tfep(@)l/ noun a shop steward repre-
senting members of a publishing or
printing trade union. Abbreviation FoC

fat suit /'feet su:t/ noun a costume
designed to make an actor appear natu-
rally overweight

fatwa /'fetwo/ noun a pronouncement
according to Muslim religious law. The
most famous fatwa was that issued in
1989 declaring that author Salman
Rushdie should be killed for the blasphe-
mous views expressed in his book The
Satanic Verses.

fax /feeks/ noun a method of sending and
receiving images in digital form over a
telephone or radio link

FCC abbreviation Federal Communi-
cations Commission

fear appeal /'f15 o,pi:l/ noun an adver-
tising message that makes the reader
anxious about something, especially
about not doing something

‘...a long-term health fear appeal may
have little or no effect on the attitudes
and behaviour of adolescents towards
smoking. Short-term cosmetic fear
appeals, on the other hand, discuss
negative  social consequences of
smoking, such as bad breath, smelly hair
or yellow teeth. These risks are both
immediate and important to



feathering

adolescents.’
[Journal of Consumer Behaviour]

feathering /'fedorig/ noun 1. the way
that printing ink spreads in lines on paper
that is too absorbent 2. the process of
putting extra leading between the lines of
typeset text, in order to make the type area
of the page longer

feature /'fi:tfo/ noun 1. an newspaper
article that is longer and more descriptive
than a news story, containing more back-
ground and colour 2. an item for a radio or
television programme, usually consisting
of interviews, actuality and links edited
together

feature creature /'fiitfo  kriitfo/
noun a designer who adds excessive
unnecessary features to a design, espe-
cially a software program or website,
often at the expense of coherence or utility
feature film /'fi:tfo film/ noun a full-
length film made for the cinema
feature-length /'fi:t[s lend/ adjective
referring to a film that is full-length
feature programme  /fiitfo
,prougraem/ noun a television or radio
programme devoted to a special issue or
topic

Federal Communications
Commission /fed(o)ral ko ,mju:ni
'kerf(o)nz ko,mifon/ noun a regulatory
body in the US whose job is to monitor all
non-government communications and
broadcasts. Abbreviation FCC
Fédération Internationale des
Editeurs de Journaux et Publica-
tions abbreviation FIEJ. ;) World Asso-
ciation of Newspapers

feed /fi:d/ noun 1. the signal a network
sends to local radio or television stations
for broadcast 2. audio or video material
which is sent from one place to another,
such as instructions into a presenter’s
earpiece

feedback /'fi:dbak/ noun 1. response
to a publication from readers or
colleagues 2. a high-pitched howling
sound caused by the signal from a micro-
phone being transmitted through
speakers, which is then picked up by the
microphone, for example when a radio
listener phones in and has the radio
playing in the background. Also called
howl, howlround

feeder /'fi:do/ noun a line connecting an
aerial to a receiver or transmitter

feed point /'fi:xd point/ noun perma-
nent feed equipment in outside broadcast
locations that are often used, such as the
High Court
feint /feint/ adjective referring to paper
printed with faint horizontal lines across it
as a guide for writing
Felliniesque /fs lizni'esk/ adjective
referring to or reminiscent of the blend of
reality and fantasy that Federico Fellini
creates in his films
female /'fixmeil/ adjective 1. relating or
belonging to women or girls 2. describes
a component or part of a component such
as an electric socket that has a recess
designed to receive a corresponding
projecting part
female suffrage /firmeil 'safridz/
noun GENDER ISSUES same as women’s
suffrage
feminise /'femmaiz/ verb 1. to cause
somebody to behave in ways convention-
ally associated with women 2. to give
somebody or something characteristics
conventionally considered suitable for
women
‘Sarah Sands, the editor of The Sunday
Telegraph launches her new magazine
today. She is keen to emphasise the
“incredibly pretty design” of the section,
which is unarguably a central plank in
her plan to feminise the newspaper.’
[Jane Thynne, The Independent on
Sunday]

feminism /femmiz(o)m/ noun a
movement which advocates the same
rights and opportunities for women as are
enjoyed by men

feminist theory /feminist 'Orori/
noun the study of concepts and symbols
in such fields as literature which create
and perpetuate an image of women
fetish /'fetif/ noun an object, idea, or
activity that somebody ‘worships’, is irra-
tionally obsessed with or attached to and
which may have sexual associations
fetishism /'fetifiz(e)m/ noun in
psychoanalysis, the desire to invest new,
usually sexual meanings in objects not
usually associated or so deeply associated
with them

feuilleton /'fa:1aton/ noun 1. a section
of a European newspaper containing
fiction, reviews and articles of general
interest 2. an article published in a feuil-
leton



filter

fibre /'faiba/ noun a fibreoptic cable

fibreoptic cable /farborpptik
'ke1b(a)l/ noun a glass or plastic tube the
width of a hair, through which signals can
be sent in the form of light pulses

fibreoptics /'faibar 'pptiks/ noun the
transmission of data using light pulses
that are sent through hair-thin glass fibres.
It is possible to send more data this way
with less risk of corruption or interfer-
ence.

ficlet /'fiklot/ noun same as drabble

fiction /'f1k fon/ noun novels and stories
that describe imaginary people and events

fiction values /'fikfon  valjuiz/
plural noun the criteria that an issue must
supposedly fulfil to be ‘fiction-worthy’,
such as being relevant to the reader and
having aspirational value

FIEJ abbreviation Fédération Interna-
tionale des Editeurs de Journaux et
Publications

field /fi:ld/ noun in sociology, an area in
which a person has multiple interpersonal
relationships and experiences conflict and
struggle

field of view /fi:ld ov 'vju:/ noun the
amount of a scene which can be captured
by a lens, measured as an angle. For
example, a fisheye lens may capture as
much as 180° (but with distortion),
whereas a telephoto lens may have a field
of view of as little as 5°.

field research /'fi:ld r1,s3:t [/ noun the
process of looking for information that is
not yet published and must be obtained in
surveys

15 /fif'tizn/ noun in the United Kingdom,
arating given by the British Board of Film
Classification to films and videos that are
considered unsuitable for people under
the age of 15

figure /'figo/ noun an illustration or
diagram in a book or article
file /fail/ verb to send in a story to a news-
paper’s offices from abroad

file header /'fail ;heds/ noun the part
of a file description that describes what
format it is in

filler /'f1lo/ noun same as brief

fillet /'f1lit/ noun a thin line impressed
around the edge of the cover of a book, or
the wheel-like tool used to make it

fill light /'f1l lart/ noun a light source
used when filming, which eliminates
shadows caused by the key light

film /film/ noun 1. a series images
recorded by a camera and projected onto a
screen as a sequence of moving pictures,
usually with an accompanying soundtrack
2. films collectively, considered as an art
form 3. a thin strip of cellulose coated
with a light-sensitive emulsion, fed
through a camera to take still or moving
pictures B verb 1. to record images on
film 2. to record a story or event on film 3.
to make or be involved in making a film 4.
to be a suitable subject for being filmed

filmgoer /'filmgous/ noun a person
who goes to the cinema to see films, espe-
cially regularly

filmi /'f1lmi/ noun a famous actor in the
Indian film industry ® adjective relating
to the Indian film industry

filming stage /'filmip sterds/ noun
the period during a film’s production
during which all material is filmed

filmless camera/ filmlos 'kaeem(o)ro/
noun same as digital camera

filmmaker /'film,meika/ noun a
producer or director of films for the
cinema. Also called moviemaker
film noir /,film 'nwa:/ noun dark crime
thrillers as a genre, highly stylised and
characterised by fatalistic, existential
themes
‘Double Indemnity... The textbook film
noir, with a classic ‘let’s kill my
husband and get the insurance’ plot. It’s
beautifully designed and delectably
moody, and despite the rapid-fire
dialogue, the leads manage to play it
totally cool.” [The Guardian]
filmography /film'ngrofi/ noun 1.
writing about films and the cinema 2. a
complete list of the films made by a
particular actor or director or on a partic-
ular subject

filmsetting /'film,setiy/ noun a type-
setting process in which the text to be
printed is projected onto photographic
film and then printing plates are made
from the film

film star /'film sta:/ noun a famous film
actor or actress

filter /'f1lta/ noun a cover which is put
over a light or camera lens to give a partic-
ular effect, for example a colour cast



filter wipe

filter wipe /filto waip/ noun a soft
cleaning cloth that can be used on camera
lenses and lens filters

final cut / famn(a)l 'kat/ noun the final
edited version of a film, which is released
for viewing by the public

financial advertising /far,nenf(s)l
'®dvotarziy/ noun advertising by
companies in the field of financial invest-
ment

financial audit /far,nanf(o)l 'o:dit/
noun an examination of the books and
accounts of an advertising agency

Financial Times  /fainenf(o)l
'tarmz/ noun a global business news
organisation that publishes a daily news-
paper in 23 cities internationally and also
has a news website. Abbreviation FT
fine cut /famn kat/ noun the final
version of a programme, with no edits left
to be made

finial /'fainial/ noun a curve that ends a
main stroke in some italic typefaces

fireman /'fartomon/ noun a journalist
sent out from the office to cover a major
story

fireside chat / farosaid 't[et/ noun a
broadcast in which the president of the
United States talks in an informal manner
to the people of the nation. During the
Great Depression Franklin D. Roosevelt
gave fireside chats over the radio as a way
of raising national morale and explaining
his policies.

first /f3:st/ abbreviation first assistant
director

first assistant director /fs:st o
,sist(e)nt dar'rekta/ noun the person in a
television production team who is respon-
sible for making sure that each person is in
the right place at the right time, and that
shooting stays on schedule. Also called
first

first edition / f3:st 1'dif(o)n/ noun 1.
the first printed copy or batch of a daily
newspaper 2. the first batch of copies of a
book issued by the original publisher
firsthand information /fs:sthand
1nfa'meif(a)n/ noun information from
an original source

first impressions /fsist 1m
'pref(9)nz/ noun the initial information
received about and impressions formed of
an individual, which can be difficult to

forget, even when they are contradicted
later
‘From first impressions, Davydenko
appears to be gawky and slightly
lightweight. But he is an awkward
opponent who hits the ball much harder
than should be possible from his skinny
frame, and he has electric speed around
the court.” [Mark Hodgekinson, The
Daily Telegraph]
fisher boom /'fifo buim/ noun a type
of boom microphone used in television
studios
fisheye lens / fifa1 'lenz/ noun a wide-
angle lens with a field of view of up to
180°, but producing extreme distortion at
the edges of the image
fishpole boom /'f1fpoaul buim/ nouna
boom which is small and light enough to
be moved and adjusted by one person (the
boom swinger)
fist /f1st/ noun PRINTING same as index
fit /f1t/ noun the situation when an article
or headline is the right size for the space
allotted to it. Compare bust
fix /fiks/ verb to make an image such as a
photograph, permanent, by treating it with
chemicals
fixed break /fikst 'breik/ noun the
practice of placing a television or radio
advertisement in a specific commercial
break on a specific day, at the advertiser’s
insistence
fixed point / fikst 'point/ noun a non-
movable camera
fixed spot / fikst 'spot/ noun an item
that is regularly broadcast in a programme
at a particular time, for example news on
the hour
fixer /'fiksa/ noun a chemical that is
used to treat a photographic image on film
or paper in order to make it permanent
flack /'fl&k/ noun a publicity agent m
verb to act as a publicity agent for some-
body
flag /fleeg/ noun 1. a piece of flat wood,
cardboard or other material used to shield
the camera lens from unwanted light
sources 2. PRESS same as masthead
flak /flak/ noun criticism of something
broadcast, received as a ‘storm’ of
complaints, letters, phone calls etc.
flaneur /fl&'n3:/ noun in sociology, an
aimless wanderer, a man-about-town,
used as an allegory for the writer or poet



flong

who can ‘stroll along’ in a society
observing it while pursuing their own
agenda

flare /flea/ noun the undesirable effect of
light reflecting off a camera lens, or being
reflected off a shiny surface into the
camera lens

flash /flef/ noun 1. a device used in
photography to produce a short bright
flash of light 2. the brief moment when a
subject is brightly lit for photographic to
be taken 3. an important news story that is
broadcast immediately. Also called news
flash m verb to broadcast a newsflash,
often interrupting a scheduled programme
flash back /'fleef bak/ verb to go back
to an earlier time in a narrative, to fill in
information or explain something that is
happening in the present

flashback /'fle[bak/ noun a narrative
device showing an event that happened
earlier that has a bearing on the plot
flashbulb /'fle[balb/ noun a small
glass bulb that can produce a very bright
flash of light for taking photographs. Also
called photoflash

flash forward / fle[ 'forwad/ verb to
jump forward to a later point of time in a
narrative, usually for dramatic effect or
irony M noun a scene or event from the
future that appears in a narrative out of
chronological order

flashgun /'fleefgan/ noun a camera
attachment with a flashtube or flashbulb
in it that produces a bright flash of light as
the camera’s shutter opens

flashlight /'fleflait/ noun a brief
intense flash of light produced by a flash-
tube or flashbulb

flash-mobbing /'fle[ ;mobig/ noun
the practice of people being alerted by e-
mail to appear together in a predetermined
public place and perform harmless atten-
tion-seeking activities before quickly
dispersing
‘Details of the venues are kept secret
until the last minute and are revealed
only to those who register at the Flash
Fusion Concerts website. It turns out
that the concerts are being staged by
Ford Motor with Sony Pictures Digital
to promote the launch of the new Ford
Fusion car... Trust big business to turn
flash mobbing to its advantage.’
[Richard Tomkins, The Financial
Times|

flash photography / flef fo'togrofi/
noun photography that makes use of a
brief flash of artificial light on its subject

flash prank /'fle[ prapk/ noun a
website designed to shock the viewer by
presenting a normal picture, game or
video that then pops up with a sudden
scary image and often a loud noise. Also
called screamer

flashtube /'fle[tju:b/ noun a glass or
quartz tube filled with gas that emits a
short burst of light when electric current is
passed through it for flash photography
flash unit /'flef juinit/ noun 1. a
flashtube and its power supply 2. a
flashgun, or a flashgun and a reflector in
one unit

flat /fleet/ noun a wooden screen used as
part of a stage set, painted to look like a
door or a wall etc.

flatbed /'flet,bed/ adjective refers to
any piece of equipment such as a scanner
or editing table which has a large flat
surface to hold paper, film etc

flatbed press /'fleetbed pres/ noun a
printing press in which the type lies on a
flat surface and moves under a rotating
cylinder to which the paper is fixed
flat-screen technology / flet skri:n
tek'nolad3i/ noun » Malvern screen
fleapit /'flizp1t/ noun a shabby run-down
cinema or theatre

Fleet Street /'fli:t stri:t/ noun a street
in London where many major newspaper
offices used to be situated, near to St
Paul’s Cathedral

flick /flik/ noun CINEMA same as film
flicker /fliko/ noun the effect of
wavering or unsteady light on a television
screen, caused by differences in update
rates as the image is being created on the
screen and perceived by the eye

flicks /fliks/ plural noun the cinema
flick through /'flik 6ru:/ verb to glance
at the opened pages of a book or magazine
in quick succession

flier /'flara/ noun a leaflet, usually adver-
tising a product or event

flip /flip/ verb to glance at the pages of a
magazine or book quickly

flog /flpg/ verb to publicise something
very aggressively

flong /floy/ noun a sheet of papier-
maché or cardboard used to make a mould



flood

for a metal plate for printing a page of
newspaper

flood /f1ad/, floodlight /'fladlait/ noun
a lamp with a wide angle that spreads the
beam of light broadly. Also called open-
face lamp. Compare spot

floor manager /'flo: ;manidzs/ noun
the person who is responsible for safety
and general organisation during a
rehearsal or shoot in a television studio.
Abbreviation FM

floor plan /'flo: pleen/ noun a map of
the studio floor showing positions of the
audience, cameras etc.

floppy disk / flopi 'disk/ noun » disk

flow /flou/ noun 1. the movement of
something such as information from one
place to another 2. an evening’s scheduled
programming

fluorescent light / fluores(o)nt 'lart/
noun light from a tube with an internal
coating which glows when electricity is
passed through it

flush /flaf/ adjective referring to a
printed page with an even margin, without
any indentations

flutter /'flato/ noun a slow variation in
pitch of recorded sound, occurring at
higher frequencies than wow

flyaway /'flaro,wer/ noun satellite
equipment which can be disassembled
and packed away enough to be flown as
cargo to an outside broadcast location,
then reassembled

flying erase head / flany 1'reiz \hed/
noun a head on a video recorder which
erases old material on the tape as new
material is being recorded

fly-on-the-wall /flar on 00 'wo:l/
noun a genre of documentary-making
similar to ciné-verité, in which the
cameras used are small, unobtrusive and
often numerous and the subjects are
filmed continuously as they go about their
everyday lives. ¢ reality TV

‘James McCaskill clearly cares very
much about his parish... More
controversial is the use of a slick
marketing campaign and the latest
concept in reality TV. For the past year
cameras have been recording James’s
every move for a Channel 4 fly-on-the-
wall documentary comically called
Priest Idol.” [Yvonne Illsey, The
Express]

flyposting /'flaipoustig/ noun the
practice of displaying posters wherever
possible, often illegally

flysheet /'flaifizt/ noun a leaflet or
pamphlet, usually containing advertising

FM abbreviation 1. RADIO frequency
modulation 2. floor manager

FoC abbreviation PRINTING, UK father of
the chapel

focal length /'fouk(a)l len6/ noun the
distance away from the camera at which
objects are in focus. Different lenses and
lens apertures produce different focal
lengths.

focus /'foukss/ noun a device on a
camera for adjusting the lens so that the
image is clear

focus group /'foukes gru:p/ noun a
small group who discuss a topic such as
their viewing preferences. Their discus-
sions are taped and later analysed by audi-
ence researchers.

focus puller /'foukas ,pule/ noun1. a
member of a camera crew whose job it is
to keep moving objects in focus
throughout a shot by constantly adjusting
the lens 2. an assistant to the camera oper-
ator, who control the focus during
complex camera movements

fog /fog/ verb to produce a cloudy image
on a negative, print or transparency by
allowing too much light to reach it in the
developing process B noun a cloudy area
on a photographic image, caused by too
much light

foldback /'fouldbek/ noun sound
played from the control room down into a
studio, for example music to which a
performer can mime

foldout /'fouldzut/ noun PRINTING
same as gatefold

foley artist /'fouli ,a:tist/ noun a
person whose job is to produce sound
effects for a film, that can be dubbed onto
a soundtrack in postproduction

folio /'fouliou/ noun a single sheet of
hard copy

folk /fauk/, folk music /'fouk ,mju:zik/
noun 1. traditional songs and music,
passed from one generation to the next 2.
modern music composed in imitation of
traditional music

folk devil /'fouk ,dev(o)l/ noun an indi-
vidual or group that is the subject of a



fortnightly

moral panic, caused by media demonisa-
tion

folk-rock /'fouk rok/ noun a type of
popular music combining folk melodies
with the rhythms of rock music

follow shot /'folou [pt/ noun a camera
shot in which a moving subject is filmed
as the camera moves alongside or behind
follow-up /'folou Ap/ noun a news story
that has been spotted in another news-
paper or in other media and investigated
further

font /font/ noun a typeface. Newspapers
generally use a house font which forms
part of their characteristic style and
appearance. Also called fount

footage /'futids/ noun recorded mate-
rial on film or tape

footer /'futo/ noun a section at the
bottom of a webpage, which usually
contains any essential links and informa-
tion on how to contact the organisation
that owns the page and on its copyright
and privacy policy

footnote /'futnout/ noun further infor-
mation, usually printed at the bottom of a
page, about something mentioned in the
text above. A reference number or symbol
is usually printed after the relevant word
in the text and before the corresponding
footnote.

footprint /'futprint/ noun 1. the area
affected or covered by something such as
a device, phenomenon, service provider
etc 2. the area supplied by a signal from a
particular broadcasting satellite

Fordism /'f5:diz(a)m/ noun the idea in
mass production that the product should
be accessible and affordable to the
workers producing it and that they should
be paid a fair wage based on the value of
what they are producing

forecast /'forka:st/ noun a prediction
of what the weather will be like in the near
future, usually broadcast on television or
radio or printed in a newspaper
fore-edge /'fo: eds/ noun the outer
edge of a page of a book

foreground /'forgraund/ noun the area
of a picture or scene that appears to be
nearest to the viewer

foreign correspondent / forin korr
'spondont/ noun a journalist who lives in
or visits another country and writes news

reports or features for broadcast or publi-
cation in his or her own country

form /fo:m/ noun the general structure of
a piece of text or a film

formal /'fo:m(a)l/ adjective 1. done or
carried out in accordance with established
or prescribed rules 2. used in serious, offi-
cial or public communication but not
appropriate in everyday contexts 3. refer-
ring to the form and appearance of a
media product, for example its layout,
rather than the content

formalist /'fo:molist/ adjective relating
to the principle that form is more impor-
tant than content

format /'formeet/ noun 1. the presenta-
tion of a television show which makes it
different from others of the same genre,
for example on a game show, the set, the
number of contestants, the way in which
they are eliminated, the prize offered etc.
2. the type and quality of recording equip-
ment used 3. the structure of a radio
programme according to an agreed style,
for example timings, fixed spots etc. 4. the
different size, shape and appearance of
competing media products, for example
the page size of a tabloid vs. broadsheet.
formation /for'merf(e)n/ noun the
association between artists in a particular
movement or cultural group

format radio /'format ,rerdiouv/ noun
a station which only plays one type of
music, for example country music
Format Recognition and Protec-
tion Association /formaet
rekognif(9)n  on pra'tekf(o)n o
,sausie1f(9)n/ noun an organisation in the
UK which seeks to protect the formats of
television shows as intellectual property.
Abbreviation FRAPA

forme /'form/ noun blocks of type,
assembled in a metal frame in preparation
for printing

form letter /'fo:m |leto/ noun a
standard printed letter that is sent to many
people for the same reason, for example
one dealing with a common customer
complaint

fort-da game / fo:t d& 'germ/ noun a
concept from Freud, in which an infant
learns to differentiate itself as a person
from other objects and experiences loss
fortnightly /'fo:tnaritli/ noun a publica-
tion that is published once every two
weeks



forum

forum /'forram/ noun 1. a medium in
which debate, discussion and argument
can take place, for example a magazine or
newspaper 2. a website on which people
can post opinions and read what others
have to say about the subjects they are all
interested in

forward slash /fo:wod 'slef/ noun
COMPUTING, PRINTING same as slash

foundationalism /faun
'derf(o)naliz(a)m/ noun the study of
arguments as being reducible to a set of
commonly-held ‘basic beliefs’, which are
so ingrained as to be considered not in
need of justification

fount /font/ noun PRINTING another
spelling of font

four-by-three /,fo: bar '0ri:/ adjective
referring to the normal aspect ratio of non-
widescreen broadcasts (often written 4:3).
» sixteen nine

four-colour /fo: ‘'kalo/ adjective
PRINTING referring to the process of full-
colour printing by combining the primary
colours cyan, magenta, yellow and black

four O’s /foir 'suz/ plural noun a
simple way of summarising the essentials
of a marketing operation, which are
Objects, Objectives, Organisation and
Operations

four P’s / fo: 'piiz/ plural noun a simple
way of summarising the essentials of the
marketing mix, which are Product, Price,
Promotion and Place

Fourteen Day Rule /fo:tiin 'der
rutl/ noun in the period following the
World War 11, a restriction placed on the
BBC by the government forbidding them
to broadcast on any issue debated in
Parliament until 14 days after the debate
had taken place

Fourth Estate /,{5:0 1'steit/ noun the
press, supposedly the fourth most impor-
tant institution in the UK (after Lords
(spiritual), Lords (temporal) and the
Commons)

Foxtrot /'fokstrot/ noun an internation-
ally recognised code word for the letter F,
used in radio communications

fps abbreviation PHOTOGRAPHY frames
per second

fractal compression /frekt(s)l
kom'pre[(a)n/ noun a technique used to
compress images

fragmentation /freegmon'terf(o)n/
noun the use of a variety of media for a
publicity campaign

fragmentation of audience
/ freegmonteif(a)n ov 'o:dions/ noun
the idea that with so much choice over
which television channels to watch, there
is no such thing as a ‘shared public expe-
rience’ of a broadcast as there was in the
early days of television (with everybody
watching the same thing)

fragrance strip /'freigrons strip/
noun a fold of paper on an advertisement,
that is impregnated with a fragrance that is
released when the fold is opened

Fraktur /fraek't3:/ noun a thick ornate
style of printed letter, the standard type-
face for all printing in German until the
mid-20th century

frame /frexm/ noun 1. a single exposure
on a film 2. the borders of a film shot or
scene

frame rate /'freim reit/ noun the speed
at which frames in a video sequence are
displayed, measured in frames per second

frames per second /freimz po
'sekond/ noun the numbers of frames
shown in a second, usually 24 during
normal playback. Abbreviation fps

framing /'freimig/ noun 1. the adjust-
ment of the positioning of a film in a
projector so that the image on the screen is
shown in the correct position 2. the way a
scene in a film is composed within the
visual field of the camera

franchise /'frentfaiz/ noun 1. a
successful media product such as a film
which can be developed into sequels,
spin-offs and merchandising 2. a licence
to use a successful brand name 3. a
licence granted by the ITC, allowing a
television company to broadcast within a
specific area and/or for a particular length
of time only

Franchises for Independent Tele-
vision / frentfaizoz for ,indipendont
'teltviz(a)n/ nounlicences granted by the
ITA in 1955 allowing independent compa-
nies to produce regional programming for
broadcast on non-BBC Channel 3

Frankfurt School /'frepkfa:t sku:l/
noun a group of critical theorists of social

and mass culture, active in Germany from
1923



frequency

FRAPA /'frapos/ abbreviation Format
Recognition and Protection Associa-
tion

free /fri:/, freesheet /'fri:fiit/ noun
same as freesheet

freebie /'fri:bi/ noun a free service or
product offered to journalists, for example
meals, flights, tickets for events etc.
freedom of information /,fri:dom ov
infa'merf(o)n/ noun the idea that citizens
of a country should have free access to any
information that is in the public interest
Freedom of Information Act 2000
/'frirdom ov ,info'meif(a)n ,a&kt/ noun
an act of Parliament which states that any
person has the right to apply for informa-
tion held by public bodies that is of public
interest. It must usually be disclosed
within 20 days of the request.

freedom of the press /fri:dom ov
39 'pres/ noun liberty to print or dissem-
inate information in the press or in the
media generally, without censorship
before or after the event and without
incurring penalties

Freefone /'fri:foun/ a trade name for a
phone system in which the holder of the
phone number pays the cost of the call,
not the caller

freelance /'fri:la:ns/ adjective working
or earning a living as a freelancer in any
profession

freelancer /frilainsa/ noun 1. a
reporter who contributes copy on an ad-
hoc basis to several different news outlets
but is not on the permanent staff of any.
Also called stringer 2. any person who
works on an ad-hoc basis for several
different companies for a limited time
each

freenet /'friznet/ noun an online infor-
mation network, often run by volunteers
and charging no access fees

free paper /fri: 'peipa/ noun a news-
paper which is given away free, and which
relies for its income on its advertising

freephone /'fri:foun/, freefone noun a
system where a person can telephone to
reply to an advertisement, to place an
order or to ask for information and the
seller pays for the call

freepost /'fri:poust/ noun a system
where someone can write to an advertiser
to place an order or to ask for information
to be sent, without paying for a stamp. The

company pays for the postage on receipt
of the envelope.
freesheet /'fri:fi:t/ noun a free news-
paper or news leaflet that is funded by
advertising and often delivered to all the
households in a particular area. Also
called free, giveaway
free space/ fri: 'spers/ noun space that
can be used as an absolute standard
because it contains no matter and no grav-
itational or electromagnetic fields
free-standing insert / fri: ;stendip
In's3:t/ noun advertising material on one
or more pages that is inserted into a news-
paper
free-to-air / fri: to 'ea/ adjective refer-
ring to television programmes that are
available to all customers without charge
Freeview /'fri:vju:/ noun a box which
connects to a television and, for a one-off
charge, allows free access to up to 30
digital channels without subscription to a
cable or satellite service. Also called set-
top box
freeware /'fritwea/ noun software
which can be downloaded free of charge
from the Internet with no usage restric-
tions
‘Corona makes his music on a PC he
built himself. “I have favourite
programs, but I'm always trying new
stuff to look for new ways of working. I
use brand software but also a lot of
freeware and dodgy plug-ins”.” [John L
Walters, The Guardian]

freeze /fri:z/ verb 1. to take a still photo-
graph of somebody or something in
motion 2. to show a single frame of a
moving film so that it appears to be a still
image

freeze frame /'fri:z freim/ noun 1. the
act of stopping a moving piece of video or
film on a single, still frame 2. a device on
a video recorder that enables a single
static image to be viewed 3. a single frame
of a film or video recording viewed as a
static image M verb to present something
contained in a single frame from a film or
video recording as a static image

freq. abbreviation frequency
frequency /'fritkwonsi/ noun 1. a
measurement of radio waves, describing
how quickly the waves are being trans-
mitted. It determines where a station is
found on a radio dial. Abbreviation freq.
» amplitude, wavelength 2. the amount



frequency discount

of exposure a topic is given in the media.
A high frequency means that it appears
often and prominently.

frequency discount /'frizkwonsi
,diskaunt/ noun reduced rates offered for
frequent use of an advertising medium
frequency modulation /'frizkwonsi
;mpodjule1f(a)n/ noun a method of trans-
mitting audio or visual information using
radio waves, where the amplitude remains
constant but the frequency varies
according to the input signal. Abbrevia-
tion FM. Compare amplitude modula-
tion

frequency response /'frizkwansi r1
,spons/ noun the sensitivity of a micro-
phone to a particular range of sound
frequencies

frequently  asked
/ fritkwont(d)li a:skd
noun full form of FAQ
fresnel lens /'fremel lenz/ noun an
adjustable lens for a light source that
allows the beam to be changed easily from
spot to flood

fringe area /'frind3 ,eario/ noun an
area near the edge of a radio or television
transmitter’s range, where reception may
sometimes be weak or disrupted

fringe time /'frind3 taim/ noun televi-
sion air time around prime time where
there is usually more availability

frisket /'friskit/ noun a thin frame that
holds the paper on a hand-operated
printing press, and masks any parts, such
as the margins, that are not to be printed
front /frant/ verb to present a television
or radio programme M noun the first
pages of a book or magazine

front of house /,frant ov 'haus/ noun
the areas of a theatre, cinema or concert
hall used by members of the audience
front-page /(frant 'peids/ adjective
referring to news that is important or inter-
esting enough to appear on the front page
of a newspaper B verb to publish some-
thing on the front page of a newspaper
f-stop /'ef stop/ noun an increment used
in measuring the size of a lens aperture
FT abbreviation PRess, uk Financial
Times

full duplex /,ful 'djuipleks/ noun a
communications network connection that
allows signals to be sent in opposite direc-
tions at the same time

questions
'kwest fonz/

full-motion video adapter /ful
;mauf(d)n 'vidiou o,depto/ noun a
computer fitted with a digitising card that
is fast enough to capture and display
moving video images, at a rate of 25 or 30
frames per second

full nester /ful 'nesto/ noun in
marketing, an older customer who has
their own home and who is interested in a
good quality of life, eats in restaurants,
buys new gadgets and is not influenced by
advertising

full-page /'ful peirds/ adjective refer-
ring to a printed item such as an advertise-
ment, that takes up a complete page

full scene anti-aliasing /ful siin
,&nti 'eiliasmy/ noun a method of anti-
aliasing a complete frame of a video or
animation rather than just one object,
which requires powerful graphics hard-
ware

full-service advertising agency
/,ful |s3ivis 'advotarzig erdzonsi/,
full-service agency /ful  s3ivis
'‘erdzonsi/ noun an advertising agency
offering a full range of services such as
sales promotion, design of house style,
advice on public relations and market
research and creating stands for exhibi-
tions

full-wave rectifier /ful werv
‘rektifara/ noun an electronic circuit in
which both polarities of the input alter-
nating current are converted to the direct
current output

fully connected world /fuli ko
nektid 'wa:ld/ noun a world where most
people and organisations are linked by the
Internet or similar networks
functionalist mode /'fapk[(a)nalist
moud/ noun a mode of media analysis
that treats all behaviours as either contrib-
uting to or detracting from the general
equilibrium of society. Compare Marxist
mode

fundamentalism /fanda
'ment(9)liz(a)m/ noun a return to the
founding or guiding principles of some-
thing, for example a religion, without
consideration for modern thought or
advances

funk /fagk/ noun a style of popular
music that derives from jazz, blues and
soul and is characterised by a heavy
rhythmic bass, syncopated rhythms,
African tones and danceability



FX

funky /'fagki/ adjective 1. with the
backbeat and rhythmic bass typical of
funk music 2. referring to or resembling
of blues music

funnies /'fani/ plural noun US the part
of a newspaper where comic strips are
published

furniture /'f3:n1t fo/ noun strips of hard
material such as wood, metal or plastic
that fill the spaces between and around

metal type that has been set up to be
printed

fuse /fju:z/ noun part of a plug or other
electrical circuit that breaks and cuts off
the flow of electricity if there is a fault
with the current

fuzzbox /'fazboks/ noun an electronic
device that distorts the sound that passes
through it, especially one wired to an elec-
tric guitar and operated by foot

FX abbreviation effects



G /dzi:/ noun in the United States,

Canada, Australia, and New Zealand, a

film rating that means that a film or video

is suitable for anyone to watch

gaffer /'gafo/ noun the senior lighting

electrician on a film shoot

gaffer tape /'gafo teip/ noun strong

adhesive tape used to secure equipment,

wires etc. on a film shoot

gag /gag/ noun a joke or comic story

told by a comedian

gagging order /'gegiy ,0:do/ noun an

order preventing a piece of information

from being published if it is against the

law, particularly human rights laws
‘...a spokeswoman said: “I would be
grateful if you did not report Mrs Blair’s
trip in your newspaper tomorrow”...
The request follows a similar gagging
order from No 10 in the summer when
the British media were told not to reveal
that the Blairs were holidaying in Cliff
Richard’s villa in Barbados.” [Jonathon
Oliver, The Mail on Sunday]

gallery /'gelori/ noun the main produc-
tion control room in a television studio,
where the production assistant, director
and vision mixer sit. Also called produc-
tion gallery

galley /'geli/ noun a long metal tray,
open at one end, used for holding type that
is ready for printing

galley proof /'gali pru:f/, galley
/'geeli/ noun a proof which contains just
columns of text (rather than the layout of
the entire page) to be read and corrected
by hand

Galtung and Ruge’s model of
selective  gatekeeping 1965
/,geltuy on 'ruz/ noun a model of the
way in which events are selected as being
newsworthy and their importance relative

to each other, first passing through the
media gatekeeping filter (essentially
personal opinion based on experience),
then the analysis of their news value

gambling /'gembliy/ noun betting
money or other valuables on the outcome
of a game, either involving chance or skill,
for entertainment

game console /'getm konsaul/ noun
a dedicated computer that is used prima-
rily to play games, designed to connect to
a television set rather than a monitor and
usually used with a game controller rather
than a keyboard and mouse

game controller /'germ kan,trauvle/
noun any hand-held device used to control
a video game, such as a joystick or
gamepad

gamepad /'geimpaed/ noun a game
controller used to interact with a video
game, which can be held with both hands
and typically consisting of buttons for
directions and actions. Also called
joypad

game show /'geim [ou/ noun a televi-
sion programme in which a game is
played by members of the public and a
prize is awarded to the winner

gaming /'germiy/ noun the playing of
video games for entertainment

gamma /'gema/ noun a measure of the
contrast in a developed photograph or a
television image

gangsta /'gensta/ noun a performer of
gangsta rap

gangsta rap /'gepgsto rap/ noun a
style of hip-hop music in which the lyrics
tend to deal with gangs and gangsters
gantry /'gentri/ noun a high platform
around the wall of a television studio
giving access to the lighting rig



gender gap

garage /'geridz, 'geraiz/ noun a style
of electronic dance music inspired by
disco and house music and associated
with the urban styles of hip-hop, rap and
R&B

Garamond /'gaeromond/ noun
PRINTING a Roman typeface often used in
books

garble /'ga:b(e)l/ noun 1. the act of
distorting a message, piece of information
or signal so that it is misleading or unintel-
ligible 2. a jumbled or distorted message,
piece of information or signal that is
confusing to listen to

gate /geit/ noun the part of a camera
through which film passes to be exposed
gatefold /'gertfould/ noun a page in a
book or magazine that is larger than the
others, but folded in to be the same size.
Also called foldout

gatekeeper /'gert kiipa/ noun the
person on a newspaper who undertakes
the gatekeeping role
gatekeeping /'gert kirpig/ noun the
job of deciding which news stories will
and will not be covered, usually under-
taken by the editor
‘The BBC’s Nik Gowing [said] “The
challenge is how to gate-keep, to
discriminate and to know how good that
information is. It’s not just the press,
radio, TV, but every form of
transmission by whoever has the
means... You watch us because you
expect us to do the gatekeeping”.’
[Richard Doughty, The Guardian]

gateway page /'geitwer perds/ noun
the opening page of a website, that
contains key words and phrases that
enable a search engine to find it

gather /'geda/ verb to put the printed
sections of a book together ready for
binding

gay, bisexual, lesbian, trans-
gender /ger baiseksjual lezbion
trenz'dzends/ adjective referring to
minority gender and sexuality issues,
particularly their representation in the
mass media. Abbreviation GBLT

gaz. abbreviation PRESS gazette

gaze /geiz/ noun in feminist theory, a
term to describe the act of seeing some-
thing, and how this defines the power
structure between the ‘watcher’ and the
‘watched’

gazette /go'zet/ verb to report or
announce something in a gazette ® noun
1. an official publication in the UK in
which government appointments, public
notices etc. appear. Abbreviation gaz. 2. a
newspaper, especially a local one or the
official journal of an organisation or insti-
tution

GBLT abbreviation GENDER ISSUES gay,
bisexual, lesbian, transgender

gel /dzel/ noun a sheet of coloured
acetate placed over a light in the theatre or
on a film set to create different lighting
effects. Also called colour correction
filter

gelatin /'dzelotin/ noun thin translucent
gel used to bind the light-sensitive chemi-
cals to photographic paper

gelatinise /d3o'letinaiz/ verb to coat a
photographic medium with gelatin

gels /dzelz/ plural noun coloured trans-
parencies used to alter the colour and
quality of light from a light source, or of
natural light through a window

gender /'dzenda/ noun the notion of

sexual identity
COMMENT: Gender is based on social,
cultural and historical considerations and
more describes the ‘feeling’ of sexuality
that a person has than the pure biological
differences between men and women.
According to Money (1955), “...the term
‘gender role’ is used to signify all those
things that a person says or does to
disclose himself or herself as having the
status of boy or man, girl or woman,
respectively. It includes, but is not
restricted to, sexuality in the sense of
eroticism”.

gender awareness /'dzends o
,weanas/ noun sensitivity to how
communities differentiate between male
and female roles, especially in particular
environments, such as the workplace

gender bias /'dzendos \baras/ noun a
situation in which men or women are
treated differently because of their sex

gendered genre /dzendod 'zpnro/
noun a genre of television programme or
film which appeals to and is pitched at one
gender in particular, for example soap
operas which are more watched by
women

gender gap /'dzends g@p/ noun a
difference in the way males and females
behave or think about things



gender identity disorder
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‘The rise of “female late adopters” has
profound implications on a purchase
decision traditionally reserved for men.
‘Women favour mainstream retail outlets
over specialist camera stores, and are
more pragmatic... according to a recent
IDC report on the technology “gender
gap”.’

[Geoff Nairn, The Financial Times]

gender identity disorder /,dzendo
ar'dentiti dis,o:da/ noun a condition in
which a person is unable to accept his or
her birth gender

genderlect /'dzendslekt/ noun the
idea that each gender makes different
language choices, the female being more
focused on bonding, intimacy and encour-
agement while the male concentrates on
asserting independence and power

gender-neutral /dzends ‘'nju:tral/
adjective without reference to masculinity
or femininity

gender-specific /,dzendo spa'sifik/
adjective referring to or affecting only
males or only females

genealogy /,dzi:ni'elod3i/ noun the
study of genre constructions and their
cultural basis, history, formation etc.

General MIDI/,d3zen(o)ral 'midi/ noun
a set of standards for a synthesiser that set
out the first 128 different instrument
sounds in a synthesiser and the number
that refers to it. For example, 40 is always
a violin.

General National Vocational
Qualification /,dzen(o)ral ,nzf(a)nal
vau, kerf(a)nal kwolifr'kerf(a)n/ noun
a vocational qualification which measures
standards of competence in a general area
of work such as performing arts. Abbrevi-
ation GNVQ

general packet radio system
/,dzen(o)ral ,pakit 'reidiou sistom/
noun full form of GPRS

general preplanning input
/,dzen(o)ral pri:'pleniy ,1nput/ noun
market research which can be used to
prepare the initial stages of an advertising
campaign

general view /'dzen(o)ral vju:/ noun
film footage or a shot that provides back-
ground or that is used when more detailed
pictures are not available, for example, the
outside of a building. Abbreviation GV

generator /'dzenarerta/ noun a mobile
source of electricity for use when filming
on location

genre /'zonra/ nounthe category or type

into which a film or text falls
COMMENT: Examples of film genre are:
comedy, horror, documentary, musical,
Western, science fiction, action,
adventure, crime, historical, war, and
many more. The notion of genre also
applies to books (for example non-fiction,
mystery, chick lit, comic book) and to
television programmes (for example
soap opera, documentary, drama, news
programme) as well as many other
products.

geocentric stage /d3i:ousentrik
'sterd3/ noun an advanced stage in a
company’s international marketing when
there is great co-ordination of overseas
marketing activities

geotargeting /,dzi:ou'ta:gitig/ noun
a method of analysing what a visitor to a
website is viewing or doing and deducing
his or her location, then displaying custom
content or advertisements accordingly

Gerbner’s model of communica-
tion 1956 /'d33:bna/ noun a model of
the different stages in the communicative
process, emphasising the perception of
both sender and receiver, the context in
which the communication takes place and
the form in which the message is trans-
mitted

gestural dance /,dzestforal 'da:ns/
noun the way in which two people
speaking will coordinate their body
language, gestures, eye contact etc. with
each other

gesture /'dzest o/ noun a movement of
the body, either made deliberately to
signify something or unconsciously, but
which reveals something about what the
person making the gesture is thinking

get /get/ verb to be able to receive a
broadcast signal such as a radio or televi-
sion broadcast

get out/ get 'aut/ verbto publish some-
thing, especially a newspaper or magazine

ghetto blaster /'getou \bla:sta/ noun
a large portable machine that combines a
radio receiver and a cassette or CD player,
having a built-in speaker at each end and a
carrying handle on top

ghost /goust/ noun a fuzzy or weak tele-
vision picture
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ghost site /'goust sait/ noun a website
that is no longer being updated, but is still
available for viewing

ghost-writer /'goust raita/ noun a
writer whose work is credited to another
person, usually a celebrity

.gif noun a computer image format, the
one most commonly used for non-photo-
graphic images on webpages. Full form
Graphic Interchange Format

giveaway /'givower/ noun 1. a radio or
television programme involving games or
competitions and the chance for contest-
ants to win prizes, especially cash prizes
2. PRESS same as freesheet

giveaway paper /'givower ,peipa/
noun a newspaper which is given away
free, and which relies for its income on its
advertising

glam rock /'gleem rok/ noun a style of
popular music of the 1970s, characterised
more by the extravagant clothes, makeup
and hairstyles of its performers, than the
music itself. Its most famous exponents
were the singers Gary Glitter and Marc
Bolan and the band Sweet.

Glasgow University Media Group
/,glaizgau juinivaisiti 'mitdie ,grup/
noun a research group that has published
three scathing reports on the objectivity
and reliability of television news reporting
glasnost /'gl&znost/ noun a Russian
term meaning ‘openness, publicity,
freedom of speech’, one of Mikhail
Gorbachev’s policies for reforming the
Soviet Union in 1985 by lifting restric-
tions on what could be published in the
press

‘Ali Reza Sami-Azar, who recently
resigned as the head of the Teheran
Museum of Contemporary Art [in Iran],
said the cultural glasnost of the past five
years had come to an end. “We are in
very grave danger of reverting back to
the post-revolutionary days, when only
those artists who were deemed as
expressing so-called Islamic values
were displayed”,” he said.” [Lilian
Swift, The Daily Telegraph]

global advertising  /,gloub(a)l

'&dvataizin/ noun the use of a common

advertising message to advertise the same

product internationally

globalisation / gloubolar'zei[(a)n/

noun the process of making things (access

to technology, cultural and media prod-
ucts etc.) available on a global scale
COMMENT: Some believe that
globalisation allows developing countries
access to advances and information
which are valuable to them, which they
would otherwise be unable to use for
their own development and quality of life.
Others believe that it amounts to cultural
imperialism and poses a distinct threat to
the beliefs and values of the receiving
countries.
globalisation of culture
/,glauboalaizerf(a)n ov 'kalt [o/ noun the
spread of a dominant society’s culture into
a different society using communication
networks, either damaging or improving
(depending on your attitude) the culture
that it already has
globalisation of news
/,glauboalaizerf(a)n av 'njuiz/ noun the
spread of information technology across
the world, so that ‘local’ news can be
accessed wherever you are
global marketing /,glaub(a)l
'ma:kitig/ noun the use of a common
marketing plan to sell a product or service
everywhere in the world
global media system / gloub(a)l
'mirdio ,sistam/ noun a large multina-
tional media corporation, such as AOL,
Disney, Sony etc.
global positioning system
/,glaub(a)l pa'zif(a)niy ,sistom/ noun
full form of GPS
global scrutiny /,gloub(o)l 'skru:tini/
noun the fact of being more ‘visible’ to
others on a global scale due to increased
communication networks
global village /gloub(o)l ‘'vilidz/
noun the idea that the whole world can be
considered as a compact community
because of electronic communications
and information technology
glorify /'gloirifar/ verb to make some-
thing seem exciting and interesting,
particularly something which is generally
thought to be morally dubious such as
violence
gloss /glos/ noun a short definition of a
word or phrase on a page that may be
unfamiliar to the reader B adjective of a
photographic print, made on shiny paper.
Compare matte
glossy /'glosi/ noun 1. a photograph
printed on shiny paper 2. PUBLISHING
same as glossy magazine
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glossy magazine /'glosi ,maga'ziin/
noun a magazine containing many high-
quality colour photographs. Also called
glossy

GMT abbreviation Greenwich Mean
Time

GNVQ abbreviation General National
Vocational Qualification

go /gau/ verb to take part in a television
or radio programme

gobo /'goubau/ noun a metal cut-out
that is used to project a shape or lighting
effect against a wall using a bright studio
light

God slot /'gnd slpt/ noun a time in a
radio or television schedule when reli-
gious programmes are broadcast

go-go /'gau gau/ noun a style of popular
music originating in Washington D.C. in
the 1970s, having a strong funk beat and
often involving crowd call-and-response
breaks

gold disc /,gould 'disk/ noun an award
in the form of a golden replica of a
recording that has sold in exceptionally
high numbers, given to an artist by the
recording company

‘Golden Age of Cinema’ /,gouldon
,.e1d3 av'sinima/ noun the period in the
late 1920s and throughout the 1930s when
Hollywood studios were enjoying an
unprecedented boom in the quality and
quantity of output

golden oldie /,gould(o)n 'auldi/ noun
a popular music recording that was
popular in the past

Golden Pen of Freedom /,gould(o)n
pen ov 'fritdom/ noun a journalistic
award, formerly presented annually by the
International Federation of Newspaper
Publishers

goldfishing /'gouldfifiy/ noun a
broadcast that shows a person talking, but
without the relevant sound

Gold Lion /,gould 'laton/ noun an
award given at the Cannes International
Advertising Festival

gold record /,gould 'reko:d/ noun a
golden replica of a recording that has
achieved a particular exceptionally high
number of sales

Golf /golf/ noun an internationally
recognised code word for the letter G,
used in radio communications

gonzo journalism /'gpnzov
d33m@)liz(e)m/ noun a type of
reporting which is more concerned with
recreating a mood, the pursuit of the story,
the journalist’s own involvement in the
situation etc. than with straight factual
reporting
COMMENT: The term gonzo journalism
is usually used to describe the work of
US author Hunter S Thompson, who
would become heavily involved in the
events that he was documenting and
record his own actions and the reactions
of others. It is also sometimes used to
describe the rambling, stream-of-
consciousness  writing  style  that
Thompson was notorious for.

Google /'guig(d)l/ noun the largest
Internet search engine, which can search
from an index of more than 8 billion
webpages B verb to search for something
on the Internet using Google

go out /,gou 'aut/ verb to be broadcast
on television or the radio

gopher /'gaufa/ noun a computer
program that searches for file names and
resources on the Internet, organising them
into menus containing links to text files,
graphic images, databases and further
menus

gospel /'gospal/ noun highly emotional
evangelical vocal music that originated
among African American Christians in
the southern United States and was a
strong influence in the development of
soul music

gossip /'gosip/ noun a form of (gener-
ally female) talk that is more focused on
intimacy and bonding than on exchange of
information

‘...there’s no doubt that the trickiest
people I've ever worked with have also
been female. But they haven’t been bad,
so much as barking mad... such
diversions helped fuel the gossip that is
such an essential part of a female-
dominated office.” [The Mail on
Sunday]

gossip column /'gosip kolom/ noun
a regular column in a magazine or news-
paper where rumours and personal details
about well-known personalities are
printed

gossip network /'gosip netwsik/
noun a seemingly-trivial, but emotionally
important bonding group, usually of
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women, based on non-confrontational
intimate conversation

goth /go6/ noun a style of popular music
that became popular during the early
1980s, combining features of heavy metal
and punk

gothic /'go0ik/ adjective part of a
subculture in art, architecture, film and
dress, which is characterised by a dark
aesthetic which challenges accepted
norms M noun a simple sans serif typeface
with strokes of uniform width. Also called
black letter

Gouraud shading /'gu:irou Jerdiy/
noun shading within a three-dimensional
scene created by a mathematical equation
that is applied to each side of each object
and produces a gradual change in colour
to give the impression of light and shade

governmentality / gavomon'teliti/
noun the theory behind government, its
construction and its approach to the insti-
tutions it presides over

GPMU abbreviation RADIO, TV Graph-
ical, Paper and Media Union

GPRS /,dzi: pi: a: 'es/ noun the tech-
nology that allows a mobile phone to
make calls while maintaining a connec-
tion to the Internet. Full form general
packet radio system

GPS /,d3i: pi: 'es/ noun the use of satel-
lite technology to identify the location of
something such as a mobile phone
anywhere within the world, often to
within a few metres. Full form global
positioning system

grab /grab/ noun 1. same as sound bite
2. a still picture taken from a video

grading /'grerdiy/ noun the process or
act of matching different shots intended
for an edited sequence for quality and
colour in a laboratory

graffiti /gro'fizti/ noun drawings or
words that are scratched, painted or
sprayed on walls or other surfaces in
public places

grain /grein/ noun 1. the rough effect on
a television image caused by electrical
noise 2. a particle in a photographic emul-
sion, on whose size the extent of possible
enlargement depends

grainy /'greini/ adjective referring to a
photograph that is unclear because it has
been enlarged too much

Grammy /'gremi/ a trade name for an
award given annually for outstanding
work in the recorded music industry

gramophone /'gremofoun/ noun a
machine formerly used for playing

recorded sound wusing records and
speakers
grapevine /'greipvain/ noun an

informal and unofficial communications
network within an organisation that
passes on information by word of mouth
graphic /'grefik/ adjective including a
number of vivid descriptive details, espe-
cially unpleasant and disturbing ones W
noun 1. a part of a film that consists of text
and illustrations, for example the title and
credits 2. a printed picture, drawing or
diagram
‘James Caviezel plays Christ in the
powerful movie, which features graphic
violence in the torture and beatings
scenes.’ [Sandro Monetti, The Sun]

Graphical, Paper and Media
Union / grefik(o)l ,perpo and 'mi:dio
Jumnian/ noun a trade union that once
represented workers in the paper and
printing industries. It merged in 2004 with
general manufacturing trade union
Amicus. Abbreviation GPMU

graphic design /grafik di'zam/
noun the art or skill of combining text and
illustrations in the production of adver-
tising, books and magazines

graphic display /grefik dis'pler/
noun a computer screen able to present
graphical information

graphic equaliser /. grefik
'itkwalaiza/ noun a facility on an elec-
tronic machine for playing back recorded
music, that allows separate adjustments to
be made to the strength of sounds on
different frequency bands

graphic novel / grefik 'nov(e)l/ noun
a work of fiction for adults, published as a
comic strip

graphics /'grefiks/ plural noun 1.
illustrations and drawings (not photo-
graphs) used in the layout of a printed
page 2. images created by computer or by
hand, rather than by filming something
‘real’

graphics display adapter /,grefiks
dis'pler o,deepta/ noun a cable that
allows a computer to be connected to a
television or video screen to give a larger
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display while still retaining digital image
quality

gravure /gra'vjua/ noun PRINTING same
as intaglio

graze /greiz/ verb to switch between
television channels without watching
much of any programme

green room /'griin ruim/ noun a room
where actors or guests on a television
show can rest backstage

greenwash /'gri:znwo [/ noun a show of
concern on behalf of an organisation or
business for the environmental impact of
its activities

Greenwich Mean Time /grenit[
'mi:n ,taim/ noun the exact solar time on
the prime meridian (at 0° latitude, found in
Greenwich, UK) from which the local
time in all time zones is calculated.
Abbreviation GMT

Greenwich Time Signal /grenitf
'tarm ,s1gn(9)l/ noun six pips broadcast
from Greenwich to mark the hour, often
broadcast on radio shows

grey card /'grer ka:d/ noun a predict-
ably-reflective, grey-coloured card which
is used to calibrate equipment

grey scale /'grer skeil/ noun 1. the
shades that are produced from displaying
what should be colour information on a
monochrome monitor 2. a series of shades
from white to black used in displaying or
printing text and graphics

grip /grip/ noun a member of a filming
crew responsible for moving and setting
up heavy equipment such as camera
dollies

groove /gru:v/ verb to play jazz or
dance music well, with the full support of
the audience (informal)

gross /graus/ verb to multiply a survey
group by a particular factor in order to
estimate results for a larger population

gross audience /grous ‘'o:dions/
noun same as advertising impression

gross cover /,grous 'kava/ noun the
number of times a television or radio spot
has been seen, based on television ratings

gross opportunity to see /grous
,Dpatjuinrti to 'sii/ noun the number of
opportunities that an average member of
the target audience will have to see the
advertisements in  an  advertising
campaign

gross rating point /grous 'rertip
,point/ noun a way of calculating the
effectiveness of outdoor advertising,
where each point represents one per cent
of the population in a specific market

group /gru:p/ noun the social networks
that a person is involved in, either primary
such as the family, or secondary such as
friendship groups, work colleagues, etc.

group system /'gru:p ,sistom/ nouna
system of organising an advertising
agency into groups, each group having
specialists in creative, media, marketing
services and other areas, and each group
dealing with particular accounts

Grub Street /'grab stri:t/ noun any
sort of journalistic work which is dull and
usually given to lower-ranking newspaper
staff
COMMENT: The term comes from the
former Grub Street near Moorfields in
London, which was famous for its
population of low-paid writers and literary
reviewers.

grunge /grand3/ noun a type of rock
music that grew in the US in the 1980s and
is influenced by punk and heavy metal

GSM /,d3zi: es 'em/ a trade name for an
international wireless communications
network for mobile phones

GTS abbreviation Greenwich Time
Signal

guaranteed circulation / geronti:d
,satkju'lerf(a)n/ noun the audited circu-
lation of a magazine that is used as a basis
for calculating advertising rates

guaranteed homes impressions,
guaranteed homes ratings plural noun
an advertising package offered by televi-
sion companies that guarantees the adver-
tisers that their advertising will reach a
specified number of people, but leaves it
to the broadcaster to choose the number
and timing of the spots

guard band /'ga:d band/ noun a
narrow band between adjacent frequency
bands (channels), which protects them
from overlapping or interference

guard book /'ga:d buk/ noun a hard-
cover album which allows pages to be
inserted into it, for example for showing
samples or advertising material

guard dog metaphor /'ga:d dog
.metofo/ noun the idea of the media as a
sentry that sounds a warning whenever the
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‘family’ (the structure and stability of
society) is threatened

guerrilla marketing /ga,rilo
'ma:kitig/ noun a form of unconven-
tional flexible marketing, adapted to the
products or services sold, or to the type of
customer targeted
‘Jack’s official description is an
“ambient marketing agency”. The
company uses projectors, works online
and offers street stunts — such as an
open-air acrobatic performance for Ikea
where the tumblers landed on
mattresses; events; and a broad set of
viral, in-store and guerrilla marketing
techniques.’
[Stephen Armstrong, The Guardian]

guest /gest/ noun a person who is
invited to appear on a radio or television
programme M verb to appear on a radio or
television programme as a guest

guest star /'gest sta:/ noun a well-
known performer who agrees to appear in
a television or radio programme

guest viewer /'gest ,vju:d/ noun a
guest in a television access panel who is
asked to register their presence and give
basic demographic information for the
survey

guide /gard/ noun a publication that
gives basic information or instructions on
a subject

guide sign /'gaid sam/ noun any
gesture which indicates direction, usually
some form of pointing

guide track /'gaid traek/ noun a
commentary recorded by a member of the
production team to be used in editing the
accompanying video (it is re-recorded
later by a professional voiceover artist)
gum print /'gam print/ noun formerly,
a mode of printing photographs producing
an ‘oil painting’ effect

gun mike /'gan maik/ noun a direc-
tional microphone designed to pick up
sound within a narrow area without
picking up sound from other areas. Also
called rifle mike, super-cardioid micro-
phone. Compare omnidirectional
microphone

gutter /'gata/ noun the fold between the
two pages in the centre spread of a maga-
zine or newspaper

gutter press /'gato pres/ nouna disap-
proving term for tabloid newspapers in
general

GV abbreviation general view
gynesis /gar'ni:sis/ noun the feminist
theory that female connotations and read-
ings can invade and disrupt the male
narrative of texts

gynocriticism / gamou'kritisiz(o)m/
noun in feminist theory, the study of
female writing, its history and creativity
and how it describes the common ‘female
experience’
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habitus /'hebitos/ noun the set of
values, beliefs and ideas that a person
acquires through their exposure to home
life, schooling, social groups and so on
hack /hak/ noun a disapproving term for
a journalist

hacker /‘heko/ noun a person with
knowledge of information systems,
encryption codes etc. who breaks into
systems and networks to which they
should not have access

hacktivist /'haktivist/ noun a hacker
with a political or social agenda

hair in gate /,hes n 'gert/ noun a hair
or other piece of debris that is trapped in
the gate of the camera and causes prob-
lems with the picture being filmed
hairline /'healain/ noun a very thin line
on a typeface, or a typeface consisting of
very thin lines

hair space /'hes speis/ noun the thin-
nest possible space between printed words
or letters

hair stroke /'hes strouk/ noun a very
thin line in writing or printing

halation /ha'lerf(a)n/ noun a patch of
blurring around a light source on a photo-
graphic image, caused by light being
reflected from the back of the film

half binding /'ha:f ,baindig/ noun a
type of bookbinding in which the spine
and sometimes the corners of a book are
bound in a different material from the
sides

half-bound /'ha:f baund/ adjective
referring to a book that is bound on the
back and sometimes the corners, in a
different material from the sides
half-length /'ha:f len6/ adjective refer-
ring to a portrait showing a person from
the waist up

half title /'ha:f tart(e)l/ noun 1. a title
printed on the right-hand page before the
beginning of a section of a book 2. the title
of a book printed separately on the right-
hand page before the main title page »
also called bastard title

halftone /'ha:ftoun/ noun a process by
which shading is produced on an image by
photographing it through a screen, then
etching a plate so that the shading appears
as dots

halo effect /'herlou 1,fekt/ noun the
way in which a person’s appearance or
demeanour can lead an observer to make
other assumptions about them - for
example, that an unshaven, scruffily-
dressed person would not be a conscien-
tious worker and so would not be suitable
for a job

halogen lamp /'hzladzon lemp/
noun a type of light source popular in
lighting rigs, which uses quartz. It is more
long-lasting than tungsten but can give off
intense heat. Compare tungsten lamp

ham /ham/ noun 1. someone, especially
an actor, who performs in an exaggerated
showy style 2. an amateur radio operator
m verb ham it up to behave, overact, or
perform a role in an exaggerated showy
style

hammocking /‘hamokig/ noun the
technique of scheduling a programme
between  two  other  highly-rated
programmes to boost its viewing figures
hamper /"heempa/ noun PRESS a story
which is laid out in a strip across the
whole width of the page, usually at the top
hand /h&nd/ noun PRINTING same as
index

hand-held /hand 'held/ adjective 1.
referring to a camera that is steadied on
the shoulder of the operator rather than on
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a dolly or other apparatus. Abbreviation
H-H 2. filmed with a camera that is carried
by the operator rather than mounted on a
support

handouts /'hendauts/ plural noun
stories given out by public relations
departments to the media

hand over / hend 'auva/ verb to allow
another person to take over a commentary
during a broadcast

handover /'handouva/ noun the act or
process of transferring control of the
commentary during a broadcast to another
person

hand press /'hand pres/ noun a hand-
operated printing press

hands-free /handz 'fri:/ adjective
referring to a device that allows a person
to use portable communications equip-
ment such as mobile phones without
having to hold them

hanging indent /hapmy 'mdent/
noun a style of paragraph where all but
the first line is indented on the left-hand
side

hang time /'hep taim/ noun the
amount of time a person spends visiting a
website. Longer viewing times are consid-
ered to be commercially more valuable,
on the assumption that the message is
holding the viewer’s interest.

Hankey Committee Report on
Television /'hapki/ noun a report
commissioned after World War II to
explore the usefulness of bringing back
television broadcasting, which stated that
it would provide ‘a great service’

happy hard core /hepi 'ha:d ko:/
noun a type of popular dance music that
evolved from rave music in the early
1990s, often achieving its emotional
effect by the use of piano samples and
simplistic female vocals over straightfor-
ward rhythms

happy talk /'hapi to:k/ noun informal
conversation between broadcasters during
a television news programme

hardback /'ha:dbak/ noun a book with
a solid inflexible cover, usually more
expensive and in a larger format than a
paperback. Also called hard cover

hard copy /ha:d 'kopi/ noun printed
copy on A4 sheets

hard core /'ha:d ko: noun 1. an
extreme version of a type of popular

music such as punk, techno and hip-hop 2.
films, photographs or publications which
depict sexual acts in an explicit way
hard-core /'ha:d ko: adjective 1.
referring to rock music with repetitive
rhythmic synthesised sounds and a fast
tempo 2. depicting sexual acts in an
explicit way
hardcover /'ha:dkava/ noun same as
hardback
hard disk /'ha:d disk/ noun a perma-
nent storage disk in a computer, which is
not removable
hard news /ha:d 'nju:z/ noun news
reported using merely facts and quotes
with little description or opinion.
Compare soft news
hard rock /,ha:d 'rok/ noun a form of
rock music, usually written in a major key,
that has simple lyrics, bright, distorted
guitar effects and a strong insistent beat
hard sell /ha:d 'sel/ noun an aggres-
sive insistent way of trying to sell or
advertise something
hardware /'ha:dwea/ nounin computer
science, the physical objects such as the
monitor, disc drives, keyboard etc. needed
to construct a computer. Compare soft-
ware
Harlequin /'ha:lakwin/ noun a tradi-
tional pantomime character who usually
wears multicoloured diamond-patterned
tights and a black mask
harmonious interaction /ha:
,maunias ,intar'ekfon/ noun the way in
which advertising and editorial styles
reflect each other in a publication to
produce a coherent message
hate speech /'heit spi:tf/ noun any
speech or written work which is intended
to offend or degrade a person on the
grounds of their ethnicity, sexuality, disa-
bility etc
‘A Protestant evangelical pressure
group has warned that it will try to use
the government’s racial and religious
hatred law to prosecute bookshops
selling the Qur’an for inciting religious
hatred. “If the Qur’an is not hate speech,
I don’t know what is. We will report
staff who sell it. Nowhere in the Bible
does it say that unbelievers must be
killed”.” [Stephen Bates and Julian
Glover, The Guardian)

Hays code /'heiz koud/ noun a set of
censorship guidelines for US films, issued
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by the Hays office in 1934. Also called
Production Code

Hays office /‘heiz ,ofis/ noun the
board of censors in the USA from 1922 to
1966

H-certificate /'eitf so,tifikot/ noun
formerly, a film classification certificate
that meant that the film dealt with horror
themes and was unsuitable for children
(now included in the X certification)
HDTV abbreviation high-definition
television

head /hed/ noun a heading at the top of
a text, for example a newspaper headline
or a title m verb to be or supply a heading
on a printed page

headcam /'hedkem/ noun a video
camera that a person fixed to a person’s
head or headgear

header label /'heds \leib(a)l/ noun a
section of data at the beginning of a
magnetic tape, that contains identifica-
tion, format and control information
heading /'hedin/ noun a title for a para-
graph, section, chapter or page
headline /'hedlain/ noun 1. a title
printed across a page or before a news-
paper article, usually in larger heavier
letters and indicating what follows it 2.
the printed line at the top of a page of a
book showing the page number and some-
times other information such as the title or
the author’s name M verb to provide a
page or story with a title

headlines /'hedlainz/ plural noun a
brief summary of one of the most impor-
tant items of news covered by a newspaper
or a news broadcast

head nods /'hed nodz/ plural noun a
form of body language which indicates
agreement with the speaker and a desire to
take a turn at speaking

headnote /'hednoaut/ noun a summary
at the top of a chapter or a page that
summarises what follows

head of programming /hed ov
'prougremiy/ noun the person whose
job is to be responsible for what television
or radio programmes are broadcast
headphones /'hedfounz/ plural noun
a pair of earphones joined across the top
of the listener’s head

headpiece /'hedpi:s/ noun a decorative
design printed at the beginning of a
chapter in a book

headroom /‘hedru:m/ noun the
amount of space in a photographic image
between the top of the subject’s head and
the top of the frame

heads /hedz/ plural noun 1. news head-
lines 2. the parts of a tape recorder that
read the magnetic tape

headset /'hedset/ noun headphones,
often with a small microphone to enable
two-way communication

headshot /'hedfot/ noun a photo-
graphic image of a head, especially a
person’s head

head wheel /'hed wiil/ noun a wheel
that keeps video tape in contact with the
playing head

Health and Safety at Work Act
1974 /hel on seifti ot 'waik ,ekt/
noun an act of Parliament that lays out
which steps employers have to take to
make sure that people are not injured at
work

heavy /'hevi/ noun same as broadsheet

heavy metal / hevi 'met(a)l/ noun an
aggressive style of loud rock music that
was most popular in the 1980s. Also
called metal

heavy user /hevi 'juiza/ noun a
person who buys or uses a larger than
average amount of a product or service

heavy viewer /hevi 'vjuwo/ noun a
person who watches a lot of television,
and is part of the target audience for
commercials

hedge /hed3/ noun a mostly redundant
phrase used in speech, such as ‘I think” or
‘you know’, whose purpose is to make a
statement less blunt

hegemony /hi'gemoni/ noun the
prominence given to the dominant class’s
ideas, values, belief systems etc., which
labels those of other classes as ‘minority’,
and so further controls production of
future ideas, values etc.

helical scan /'helik(a)l skan/ noun a
method of storing data on magnetic tape
in which the write head stores data in
diagonal strips rather than parallel with
the tape edge so using the tape area more
efficiently and allowing more data to be
recorded. It is used most often in video-
tape recorders.

Heliochrome /'hi:lioukroum/ a trade
name for a photograph that reproduces the
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colours of the original subject very accu-
rately

help screen /'help skri:n/ noun the
part of computer program that contains
help and advice about using the applica-
tion

he/man language /hi: ‘'man
Jleengwidz/ noun language that suppos-
edly helps to reinforce the perspective of
male as the superior gender, for example
the use of ‘man’ to mean ‘human being’

heritage /'heritids/ noun the status,
conditions, or character acquired by being
born into a particular family or social
class

Herman and Chomsky’s propa-
ganda model / h3:mon ond 't fomski/
noun a model of news selection in which
the overriding consideration is not threat-
ening the values, norms etc. of the power
elite, in essence producing a form of prop-
aganda

hermeneutics /,haima'njustiks/
noun in aesthetic theory, the theory, prac-
tice and methodology of interpretation
hero /'hiorou/ noun in a narrative, the
main character who represents ‘good’,
who has to defeat the forces of ‘evil’
represented by the villain

heroine /'herauin/ nounin a narrative, a
female hero

herstory /'ha:stori/ noun GENDER
ISSUES 1. the biography or study of a
particular woman or group of women 2.
history as it affects women or looked at
from a female perspective, especially in
contrast to conventional approaches to
history, which feminists see as having
favoured men

Hertzian wave / hs:tsion 'werv/ noun
aradio wave

heterodyne /'heteradamn/ verb to
combine two signals of different frequen-
cies to produce two new frequencies, one
equal to the sum of and one equal to the
difference between the original two
signals

heteroglossia /hetero'glpsia/ noun
in the theories of structuralism and
discourse, another ‘language’ that is unfa-
miliar to a person, for example a new
perspective, voice, situation, meaning etc.
heterophily /heto'rofili/ noun the
state in which a person has differing
values, beliefs etc. to the person with

whom they are interacting. Compare
homophily
heterotopia /,hetarau'toupis/ noun in
the theories of structuralism and
discourse, a single location in which
several ‘social spaces’ co-exist without
interrelating
H-H abbreviation hand-held
hiatus /har'ertos/ noun a space or break
where something is missing, especially in
a manuscript
hickey /'hiki/ noun an imperfection in
print, especially one caused by dirt on the
printing plate
HICT project /aitf ar sir 'ti
.prodzekt/ noun a research project into
families to determine their domestic use
of televisions, radios, computers etc. Full
form Household Uses of Information
and Communication Technology
project
hidden agenda /hid(s)n o'dzendo/
noun a plan, motive, or aim underlying a
person’s actions that is kept secret from
others
hidden needs /hid(o)n 'ni:dz/ plural
noun secret but powerful desires which an
advertiser can appeal to, such as the desire
to be thought attractive or worthwhile
COMMENT: Other hidden needs include:
the need for ego gratification or power;
the need to feel competent and
worthwhile, the need for good health; the
need for love and familial security, and
many others.
hierarchy of effects / harora:ki ov 1
'fekts/ noun a model showing the stages
in the effect of advertising on a consumer
such as awareness, knowledge, liking,
preference, conviction and purchase
hi-fi /'har far/ abbreviation Music,
RECORDING high fidelity
high-angle /har 'epgol/ adjective
referring to a camera shot that is taken
from above the action being filmed.
Abbreviation H/A
high concept /,har 'konsept/ noun an
important and persuasive idea expressed
clearly and in few words
high-concept /har 'konsept/ adjec-
tive referring to a film that has popular
appeal, for example big stars, fast action
and glamour
high-definition television /har
,definif(o)n 'teliviz(a)n/ noun a televi-
sion system with a higher resolution than
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normal television systems, allowing for a
clearer picture and less flickering. Abbre-
viation HDTV

high fidelity / har fr'deloti/ noun the
near-perfect reproduction of sound, with
little or no distortion, that can be achieved
with electronic equipment. Abbreviation
hi-fi

high frequency /har ‘'frizkwonsi/
noun a radio frequency in the range 3-30
MHz or of wavelength 10-100 metres
high-key /,ha1 'ki:/ adjective referring
to a style of lighting in which there are few
deep shadows or contrasts, giving a bright
effect. Compare low-key

highlight /'hailart/ noun 1. an area in a
light tone in a picture that provides
contrast or the appearance of illumination
2. the reflection of a light source in a
photograph, for example the reflection of
a studio light in somebody’s eye m verb to
pick out parts of a picture with highlights
to provide the appearance of illumination
or prominence

high-speed /'har spi:d/ adjective 1.
PHOTOGRAPHY referring to a very fast
exposure rate, between 50 and several
million frames per second 2. referring to a
film that needs a very short exposure time

high-speed photography /hai
spi:d fo'tografi/ noun a technique in
which multiple shots are taken at
extremely short intervals to capture a
process or action too fast to see with the
naked eye

hip-hop /'hip hop/ noun a form of
popular culture that started in African
American areas of New York City in the
1970s, characterised by rap music, graffiti
art and breakdancing

historical allusion /hi,storik(@)l o
'lurz(e)n/ noun the act of comparing
some current news event with a well-
known one from the past in order to
increase its news value — for example, to
compare a politician involved in a cover-
up scandal with Richard Nixon

historicism /hi1'storisiz(e)m/ noun in
Marxist theory, an approach that places a
text in its historical setting

hit /hit/ noun something such as a play.
musical or single which is a success with
critics and audiences. B verb to open a
particular webpage

HMI /,art[ em 'a1/ noun an artificial light
that reproduces the effect of daylight. Full
form hydragyrum medium iodide
hoarding /'ho:dig/ noun same as bill-
board

hoist /ho1st/ noun a crane used to raise a
camera for a high-angle shot

hoke /hauk/ verb to perform in an exces-
sively theatrical, possibly ludicrous way
in order to captivate an audience

hold /hould/ noun copy which is
prepared and set aside for later publication
(for example, an obituary of a person in
the public eye). Also called set and hold
Hollywood /'holiwud/ noun the centre
of the film industry in the US, based in
California

HOLMES 2 /houlmz 'tu:/ noun a
computer database system used by police
to hold large quantities of searchable
personal data for use in emergencies, such
as data about missing persons after a
disaster. Full form Home Office Large
Major Enquiry System

holography /ho'lografi/ noun the art
of producing three-dimensional images
which are viewable from different angles,
used as a security device on items such as
credit cards because they are very difficult
to fake

homepage /'haumperdz/ noun the first
page that is loaded when a person opens
up their browser to use the Internet
Home Service /houm 's3ivis/ noun
the first BBC talk radio station founded in
1939, now called Radio 4

home shopping /,houm 'fopig/ noun
shopping done from home by mail order,
over the Internet or a television shopping
channel

homes passed /homz 'pa:st/ noun
the number of homes that do not, but
could have a cable connection easily as
there is a cable to a home nearby

home video /houm 'vidiou/ noun a
video recording made at home, often a
recording of family events

homology /ho'mplod3i/ noun in
Marxist theory, the way in which the
structure of a media text and the structure
of the social context in which it is viewed
correspond

homophily /ho'mofili/ noun the state
in which a person shares the same values,
ideas, beliefs etc. as the person with
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whom they are interacting. Compare
heterophily

homophobia /houmou'foubia/ noun
fear of homosexuality, expressed in a
range of ways from discrimination in the
workplace to using demeaning language
and hostile behaviour

honeywagon /'hani,wagon/ noun a
portable toilet used at location film shoots
and outside broadcasts

hood /hud/ noun a cover for an appli-
ance, or part of one, such as a camera lens

hook /huk/ noun 1. a device to attract the
attention of a viewer and keep them inter-
ested 2. same as angle 3. a pleasing and
easily remembered refrain in a pop song
4. in writing or printing, a short curve of a
letter that extends above or below the line

horizontal cooperative adver-
tising /horizont(a)l kou,pp(a)rativ
‘®dvatalzin/ noun cooperative adver-
tising where the advertising is sponsored
by a group of retailers

horizontal integration
/,horizont(a)l ,intr'greif(o)n/ noun the
acquisition of a company at the same level
of production in the same market sector as
another company already owned. An
example of horizontal integration is a
newspaper magnate taking over a rival
newspaper. Compare vertical integra-
tion

horror /'horo/ adjective referring to a
genre of motion picture or literature
intended to provoke feelings of fear,
revulsion or shock

horse-race story /'ho:s reis stouri/
noun a report of a story such as a political
race with analogy to a horse race, with
statements such as ‘neck-and-neck’ and
‘falling behind’

host /houst/ noun 1. a person who
welcomes and speaks to invited guests on
a radio or television programme such as a
chat or game show 2. the main computer
that controls specific functions or files in
a network W verb to be the host of a tele-
vision or radio programme

hostess /'houstis/ noun a woman who
welcomes and speaks to invited guests on
aradio or television programme such as a
chat or game show

hosting /'houstig/ noun the business of
putting websites onto the Internet so that
people can visit them

hosting centre /'houstiy ,sento/
noun a business that makes the pages of
other businesses available in the Internet
and guarantees maintenance of Internet
links to clients housing their own proces-
sors

host service /'houst ,s3:vis/, hosting
service provider /'houstiy ,s3:vis pro
vaida/ noun a company that provides
connections to the Internet and storage
space on its computers, which can store
the files for a user’s website

Hotel /hou'tel/ noun an internationally
recognised code word for the letter H,
used in radio communications

hot media /hot 'mi:dio/ plural noun
media which require little interaction and
interpretation by the audience, for
example film, radio. Compare cold
media

hot metal /hot 'met(o)l/ noun 1.
printing type that is cast from molten
metal 2. a typesetting technique using hot
metal type

hot shoe /'hot [u:/ noun a socket on a
camera to which an electronic flash can be
fitted

hot spot /'hot spot/ noun a building or
area where wireless Internet users can
access a high-speed Internet connection
house /hauvz/ noun 1. a style of dance
music first developed by adding electronic
beats to disco records, and later character-
ized by the addition of repetitive vocals,
extracts from other recordings, or synthe-
sized sounds 2. a media organisation
house agency /'haus ,e1dzonsi/ noun
an advertising agency owned and used by
a large company, and which other compa-
nies may also use

households using television
/,haushouldz ,ju:ziy teli'viz(a)n/ noun
the percentage of homes watching televi-
sion during a specific time period and
within a specific area. Abbreviation HUT
Household Uses of Information
and Communication Technology
project /haushould  juisiz ov
Jnfromerf(o)n and ko,mju:nr'kerf(o)n
tek,noldadzi/ noun full form of HICT
project

house music /'haus ;mju:zik/ noun
MUSIC same as house

house organ /'haus ,o:gon/ noun a
magazine published by a company for its
employees and clients, containing details
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about the company, its products and its
workers

house style / haus 'stail/ noun in the
style that is characteristic of a particular
organisation, for example a newspaper
article written in the house style will use
the particular language, structure, layout
etc usually used by that publication

House Un-American Activities
Committee /haus ano,merikon &k
'tivitiz ko,miti/ noun a witch-hunt
committee in the US that ran from 1938—
69, which was formed to hunt for subver-
sives and Communists and ‘root them
out’. Abbreviation HUAC

howl /haul/, howlround noun same as
feedback

HTML /ext[ ti: em 'el/ noun a set of
codes used for writing and displaying
webpages. Full form hypertext mark-up
language

HUAC abbreviation House Un-Amer-
ican Activities Committee

hub /hab/ noun a control room in a tele-
vision studio that is dealing with a very
large number of outside feeds, for
example for a special event

huckster /'haksto/ noun a publicity
agent or writer of advertising copy, espe-
cially for broadcasting

hue /hju:/ noun 1. a colour or shade of a
colour 2. a property of a colour that
enables it to be perceived, determined by
its dominant wavelength

human interest story /hju:mon
'Intrast ,sto:ri/ noun an emotive piece of
reporting that touches on issues that are
important to all people, usually telling the
story of one or a few people’s experiences

humanism /'hju:moniz(a)m/ noun the
philosophical view that the ‘person’ or
individual is of more importance than any
religious or spiritual power

Human Rights Act 2000 / hju:mon
'rarts ,&kt/ noun the act of Parliament
which  incorporated the European
Convention on Human Rights into British
law, protecting the right to freedom of
thought and expression without persecu-
tion

Human Rights Watch /hju:mon
'rarts ,wot [/ noun an independent organ-
isation that monitors human rights
infringements across the globe

humorist /'hjuimorist/ noun a
performer or writer of comic material
hunch marketing /'hant[ ,ma:kitip/
noun the process of making marketing
decisions following a hunch, rather than
relying on market research
Hunt Committee Report on Cable
Expansion and Broadcasting
Policy /hant/ noun a 1982 report on the
available market for and proposed regula-
tions on cable and satellite broadcasting in
the UK
HUT abbreviation households using
television
hybrid /'haibrid/ noun a combination of
cultural forms (styles of music, genres of
film etc.) resulting in a new form, or one
that is popular with the audiences of both
the original forms. y masala, cross-over
hybridity /har'briditi/ noun in cultural
theory, a term which describes the cross-
breeding and intertwining of different
identities
hype /haip/ noun 1. greatly exaggerated
publicity intended to excite public interest
in something such as a film or theatrical
production 2. a widely publicised person
or thing W verb 1. to promote someone or
something with intense publicity 2. to
artificially boost sales of a pop music
recording by paying people to buy it in
large quantities
hyperbole /har'pa:bali/ noun exagger-
ation or over-statement for literary effect,
not intended to be taken literally
‘Meyer’s book, DC Confidential, the
first insider’s account of the decision
making that led to war, is described with
questionable hyperbole by his publisher
as “one of the most important political
memoirs of the decade”.” [The Sunday
Times|

hyperfocal distance / haipafouk(a)l
‘distons/ noun the distance between a
camera lens and the point beyond which
everything appears in focus when the lens
is focused at infinity

hyperlink /haipaligpk/ noun a word,
image or button on a webpage or multi-
media title that moves the user to another
page when it is clicked

hypermedia /'haipomi:dis/ noun
computer software and hardware that
supports the linking of graphics, audio
and video elements, and text and allows
interaction between any of them
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hyperreality /haipori'eliti/ noun in
postmodernist theory, the suggestion that
the way in which a copy (of an event,
object, media text etc.) selects and
imitates reality makes it ‘more real than
real’, a preferred form of reality to the
original

hypersensitise  /haipa'sensitaiz/
verb to treat a photographic emulsion to
increase its speed
hypertext/'haipstekst/ noun 1. a piece
of highlighted text on a webpage that can
be clicked on to link to another page 2. the
way in which technology makes it more
possible to produce, access and interact
with texts than before

hypertext mark-up language
/,haipatekst 'ma:kap ,l&ngwidz/ noun
full form of HTML

hypodermic model /haipa'ds:mik
,mod(a)l/ noun a model of communica-
tions that holds that an intended message
in a media product will be accepted
wholly and without question or interpreta-
tion by the receiver. Also called magic
bullet

hypoing /'haipauiy/ noun using special
promotions to increase the audience of a
television station during the sweep
periods and so affect the ratings
hypothesis /hai'po6asis/ noun a tenta-
tive explanation for a phenomenon, used
as a basis for further investigation



IBA abbreviation Independent Broad-
casting Authority

iceberg principle ['aisbaig
prinsip(d)l/ noun the principle that
strong needs and desires lie deep in the
human personality and that advertising
must work at this level if it is to be effec-
tive

icon /'atkon/ noun 1. a film or music
superstar, seen as a good role model 2. in
semiology, a sign or symbol that repre-
sents a real object. Compare arbitrary
signifier

iconography /,aika'nografi/ noun the
study of iconic symbols

iconoscope /ai'kpnaskoup/ noun an
early form of television camera tube in
which a beam of high-velocity electrons
converts an image into electrical impulses
to produce a picture signal

IDD /,ar di: 'di:/ noun a telephone line
which allows international calls to be
made directly. Full form international
direct dial

idealism /a1r'dializ(a)m/ noun the phil-
osophical view that reality is only a crea-
tion of the mind based on perceptions of
and ideas about it

ideational function of language
/,aidierfan(a)l fank[(o)n v
'lengwid3/ noun the use of language to
express ideas and feelings, or to interpret
and construct viewpoints etc. Compare
interpersonal function of language

ident /'ardent/ noun a visual image that

appears briefly between television
programmes to identify a television
channel

ident clock /'ardent klpk/ nouna black
and white graphic screen on a video just
before the start of a programme, which

contains production details and a clock
that counts down to the start
identification /a1 dentifi'keif(o)n/
noun the ability of people to identify and
sympathise with a fictional character
identity /ar'dentiti/ noun the individual
characteristics of a person that most
define them

‘I never use the word racist easily. But I
do think he is part of a new wave that has
been building up since The Satanic
Verses ... a feeling that too much
diversity unravels the core identity and
the values of this country.” [James
Silver, The Guardian]

idents /'atdents/ plural noun a jingle or
announcement that identifies a radio
station

ideological criticism
/,ardislodzik(9)l 'kritisiz(a)m/ noun
critical reading of a text which makes a
deliberate effort to go ‘against the grain’,
reject norms and preferred readings etc
ideological presumption
/,ardisalodzik(9)l pri'zampfon/ noun the
idea that the media are ideologically
implicated in the messages that they shape
and transmit

ideological state apparatus
/,ardislndzik(a)l stert  &pa'rertos/
noun in Marxist theory, the ways in which
a society imposes its ideology on its citi-
zens, either by coercion through such
mechanisms as the law, or by persuasion
by religious beliefs or the family
ideology /,aidi'vlod3i/ nounthe system
of values and beliefs which an individual,
group or society holds to be true or impor-
tant. The media is one agent that perpetu-
ates these within a society, as are the
government, the church, the education
system and others.
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imagined community

ideology critique /,aidi'vlodzi krr
.titk/ noun in Marxist theory, the study
and analysis of ideology, its mechanisms
and structures

ideology of romance /,aidinlod3i ov
‘rovmans/ noun the way in which the
mass media impose romantic, subordi-
nate, patriarchal ideals onto women
idiolect /'1dislekt/ noun a person’s indi-
vidual dialect, the exact way that they
choose to use language to express them-
selves

idiot board /'1diot bo:d/ noun a hand-
held board with a presenter’s or actor’s
lines written on it, in case they forget what
to say. Also called idiot card

idiot box /'1diat boks/ noun television,
or a television set (informal)

idiot card /'1dist ka:d/ noun Tv same as
idiot board

idiot tape /'1diot terp/ noun a contin-
uous tape for a typesetting machine,
containing text but no formatting except
markers for new paragraphs

IFB abbreviation interruptible fold
back

IFG abbreviation International Federa-
tion of Journalists

illuminate /1'luimiert/ verb to deco-
rate a letter or a page with colour, gold or
silver ornamentation
illumination /1, luzmi'nerf(o)n/ noun a
decorated letter, design or illustration on a
manuscript or page, or the art or act of
decorating written texts
illusionism /1'lu:3(o)niz(e)m/ noun
the techniques used to make artistic repre-
sentations resemble reality
illustration / 11o'stre1f(o)n/ noun the
art or process of producing or providing
pictorial matter to accompany a text
image /'tmi1d3/ noun 1. a picture, photo-
graph or diagram 2. how something is
represented to the outside world, the repu-
tation or general understanding of some-
thing or somebody
COMMENT: The public image of a figure
such as a celebrity or politician is
something in which the media are heavily
implicated. By judiciously reporting and
emphasising certain events over others,
a person can be made to appear

untrustworthy, reliable, wild, family-
oriented, good at their job, crazy,
dynamic, or attributed any other

characteristics.

image advertising /'tmid3
&dvataiziy/ noun advertising with the
aim of making a brand or company name
easily remembered
‘Of all major drug marketers,
GlaxoSmithKline has done the most to
restore consumers’ faith... running a
campaign reminding people that the
business is mostly about researching
cures for Parkinson’s and Alzheimer’s.
GSK is not alone. Through August,
corporate image advertising by all drug
companies was up 33%, to $270 million,
according to Nielsen Monitor-Plus.’
[Jim Edwards, Brandweek]

image area /'imid3 ,eoria/ noun a
region of microfilm or display screen on
which characters or designs can be
displayed

image compression /‘imid3 kom
.pref(d)n/ noun the process of
compressing the data that forms an image

image degradation /' tmid3
.degraderf(a)n/ noun the loss of picture
contrast and quality due to signal distor-
tion or bad copying of a video signal
imagemap /‘mmidsmep/ noun a
graphic image on a website that has areas
of the image defined as hyperlink hotspots
that link to another webpage

image processing /'1imid3
,prausesiy/ noun the analysis of informa-
tion contained in an image, usually by
electronic means or using a computer
which provides the analysis or recognition
of objects in the image

image processor /'imid3 ,prousesd/
noun an electronic or computer system
used for image processing, and to extract
information from the image

image resolution /'1mid3
rezoalu:f(9)n/ noun the number of pixels
in an image. The higher the number, the
clearer the image will be.

image retention /'imid3 ritenfon/
noun the time taken for a television image
to disappear after it has been displayed,
caused by long persistence phosphor
imaginary /i'med3m(@)ri/  noun
existing only in the mind, not in reality
imagined community /imad3ind
Jkonti'nju:iti/ noun the idea that people
do not bond and form a community
according to territorial boundaries, but
according to shared ideas
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imaging system /'imid3ip sistom/
noun equipment and software used to
capture, digitise and compress video or
still images

IMAX /'aimaks/ a trade name for a
large-format film projection system that
uses a cinema screen that is ten times
larger than a conventional screen and
compatible with 3-D technology

immediacy /i'mi:diosi/ noun how
recently a news story being reported actu-
ally happened, a key news value

immersion /1'ms:[(a)n/ noun the state
of being totally surrounded by something
such as a culture or language by being in
the country from which it originates

impact /'tmpakt/ noun 1. the powerful
or dramatic effect that something or
someone has 2. one person viewing one
30-second advertisement, once only. Used
in measurements of advertising exposure
and reach.

impactaplan /im'pazktoplen/ noun an
extensive poster advertising campaign

impact printer /im'pakt printo/
noun any printing device such as a tradi-
tional typewriter, in which ink is pressed
onto the paper by the printing element

impact scheduling  /'impakt
Jedju:lin/ noun the practice of running
advertisements for the same product close
together so as to make a strong impression
on the target audience
impartiality /im, pa:fi'eliti/ noun the
idea of being completely objective and
uninvolved in reporting news
‘Sir Christopher Meyer was resisting
fresh demands to step down as head of
the Press Complaints Commission
yesterday... In his letter, leaked to The
Observer, Mr Prescott [wrote]: “How
can I or others criticised in your book
come to the PCC in future and expect
impartiality when you have made it
clear you are anything but?”
[George Jones, The Daily Telegraph]

imperfect competition /im,pa:fikt
Jkompo'tif(e)n/ noun a situation in
which market forces are dependent on
those buying and selling, and can be easily
influenced by them. Compare perfect
competition

imperial /im'p1ariol/ noun the largest of
the traditional UK and US paper sizes.
The UK imperial measures 559 x 762

mm/22 x 30 in. The US imperial measures
584 x 838 mm/23 x 33 in.

imperialism /im'prarioliz(s)m/ noun
the policy or practice of one country
ruling over one or more others by means
of physical occupation and the assump-
tion of governmental powers
implication /impli'kerf(a)n/ noun
something which is not said but is
assumed to already be known

impose /im'pouz/ verb to order the
pages of a book or magazine correctly for
printing and folding

imposition /mps'zif(s)n/ noun the
skill or act of setting up and ordering
pages for printing

impression /im'pref(a)n/ noun 1. a
particular version of a printed book 2. the
total number of copies of a book printed at
one time, or the printing of these
impression cover /im'pref(o)n
kava/ noun the amount of advertising
necessary to ensure the required number
of advertising impressions
impressionist /im'pre[onist/ noun 1.
a performer who impersonates well-
known people in a humorous exaggerated
way 2. an painter, writer or composer
whose work is in the style of Impres-
sionism, especially one active in France at
the end of the 19th century
impressionistic /im,pref(s)'nistik/
adjective relating to or reminiscent of the
style of the impressionists in painting or
music

impression management /im
'pref(e)n , manidzmant/ noun the art of
presenting yourself to others, highlighting
your most attractive features and hiding
others

imprimatur  /impri'mertsa/  noun
permission for a book or other work to be
published, now usually confined to reli-
gious works sanctioned by the Roman
Catholic Church

imprint /'imprint/ noun the name and
address of the printer and publisher of a
newspaper, printed on every newspaper as
a legal requirement

impro, improv noun same as improvi-
sation

improvisation /impravar'zeif(o)n/
noun 1. something performed or done
without any preparation or set text to
follow 2. the skill or creative process of
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creating and performing something
without any preparation or set text to
follow
improvise /'improvaiz/ verb to
perform or compose something, espe-
cially a sketch, play, song, or piece of
music, without any preparation or set text
to follow
Impulse Pay-Per-View /,impals per
pa 'vjui/ noun a form of pay-per-view
television that does not have to be ordered
in advance, but can be purchased on the
spot. Abbreviation IPPV
incentive-based system /in'sentiv
beist ,sistom/ noun a payment system by
which an advertising agency’s commis-
sion depends on how well it performs
incentive marketing /in'sentiv
;ma:kitig/ noun any additional incen-
tives to buy apart from advertising, for
example free gifts
inch rate /'inJ reit/ noun an advertising
rate for periodicals, calculated on a
normal column width, one inch deep
incidental music /nsr'dent(o)l
.mjuizik/ noun music specifically
written to be played at the same time as
the action of a film, play or television
programme
incorporation /in ko:pa'rerf(a)n/
noun the way in which underground
cultural forms are absorbed and ‘softened’
by popular culture, as happened with punk
incunabulum, incunable noun a book
printed before 1501
COMMENT: The word derives from the
Latin incunabula, meaning ‘swaddling
clothes worn in the cradle’, to refer to the
fact that the books represent the infancy
(the first 50 years) of printing
indent /'indent/ noun the amount of
white space at the beginning and end of
lines of text
indentation /,inden'terf(a)n/ noun the
practice or act of leaving space between
the margin and the beginning of a line of
text, or the blank space left
independent /ndr'pendont/ noun
any media company that is not a major
Independent Broadcasting
Authority /,indipendent
'bro:dka:stig or,0oriti/ noun the regula-
tory body that controlled television and
radio broadcasting from 1974 until 1990,
when it was replaced by the Broadcasting
Standards Commission, the Independent

Television Commission and the Radio
Authority. Abbreviation IBA
Independent Television
/indipendont 'teliviz(e)n/ noun a
British commercial television station.
Abbreviation ITV

Independent Television Associa-
tion /indipendont ‘teliviz(d)n o
,sausie1f(a)n/ noun a council made up of
representatives from each of the inde-
pendent companies which form the ITN.
Abbreviation ITVA

Independent Television Authority
/,indipendoant 'teliviz(o)n o:,0prati/
noun the body which regulated the inde-
pendent television companies prior to
1974. Abbreviation ITA. » Independent
Broadcasting Authority
Independent Television Commis-
sion /indipendont ‘'teliviz(d)n ko
.mif(e)n/ noun the regulatory authority
for television in the UK before it was
replaced by OFCOM under the 2003
Communications Act. Abbreviation ITC.
» OFCOM

independent television company
/indipendont teli'viz(o)n kamp(a)ni/
noun a company with a franchise to
broadcast as part of the ITV network
Independent Television Network
/indipendant 'teliviz(e)n ,netws3:k/
noun the group of independent television
companies who share the single ITV
channel

in-depth reporting /in depb r1
'po:tin/ noun coverage that goes into a lot
of detail and has been well researched
index /'indeks/ noun 1. a front-page list
of the contents of a newspaper 2. a symbol
that calls attention to a particular section
or paragraph in a piece of text. Also called
fist, hand 3. a list of books which must
not be read, especially on religious
grounds 4. a measurement used in statis-
tics in relation to a norm of 100 — so that
an index of 140 would mean that the
measurement was 40% higher than the
norm

indexical /in'deksik(a)l/ adjective in
semiotics, relating to something which
shows the value of something else, such as
a thermometer displaying heat on an
rising scale of numbers

India /'indjo/ noun an internationally
recognised code word for the letter I, used
in radio communications
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indicators /'indikertoz/ plural noun
non-verbal cues used in interpersonal
communication, such as nodding, folding
the arms, frowning etc.
indie /'indi/ adjective referring to music
produced by small independent record
companies, or artists who play the type of
music recorded by such companies
noun a small independent record or film
company
indirect channel /,indarrekt
'tfen(a)l/ noun a sales method where
wholesalers and retailers are used to sell a
product, as opposed to using a direct sales
force
individualist /,indr'vidjuslist/ adjec-
tive referring to a culture in which an
emphasis is placed on the rights and
desires of an individual rather than of the
larger community. In these -cultures,
personal achievement and assertiveness is
prized and there is a strong sense of
competition. Independence is also seen as
more important than  conformity.
Compare collectivist
indoctrination /in,doktri'neif(a)n/
noun a negative and controversial term
meaning to be forcibly educated and ‘fed’
with values and ideas without being given
a chance to properly analyse them or
make free choices
‘If the business community is the “old
boys’ network” in the west, the
Communist party is the “old boys’
network” in China. Bright young
officials are selected for ideological
indoctrination and management
training, and moved through
increasingly  responsible positions.’
[James McGregor, The Observer]

inductive reasoning /in,daktiv
'rizz(a)n1n/ noun the use of observations
of a single event to draw more general
conclusions. Compare deductive
reasoning

industrial advertising /in,dastriol
'®dvotalziy/ noun advertising to busi-
nesses, not to private individuals
industrialisation /in,dastrislar
'ze1f(9)n/ noun the adoption of industrial
methods of production and manufacturing
by a country or group, with all the associ-
ated changes in lifestyle, transport, and
other aspects of society

inferior /in'f1orio/ adjective referring to
characters written slightly lower than the

rest of the line, for example the ‘2’ in
‘CO,” ® noun a character written below
the line

infinity /m'finiti/ noun a point suffi-
ciently far from a lens or mirror that the
light emitted from it falls in parallel rays
on the surface

inflight advertising /anflart
‘edvatalzin/ noun advertising on televi-
sion screens inside a plane

inflight magazine /nflait ;mago
'zimn/ noun a magazine which is provided
free for each passenger on a flight
infoholic /,infou'holik/ noun a person
who is obsessed with obtaining informa-
tion, especially on the Internet

infomediary /'infou,mi:diori/ noun a
website where specialist information is
gathered for a target audience

infomercial /,infou'ms:f(a)l/ noun an
extended advertisement that is presented
in the form of a television show

infonesia /nfou'niizio/ noun the
inability to remember a piece of informa-
tion or its location on the Internet

informant /in'fo:mont/ noun same as
respondent

information and communications
technologies /infomerf(a)n on ko
;mjurni'keif(a)nz tek,nolodziz/ plural
noun computer and telecommunications
technologies considered together. Abbre-
viation ICT

information architecture /nfo
'meif(a)n ,a:kitekt [o/ nounthe methods
used in designing the navigation, search
and content layout for a website

information blizzards /,infa
'me1f(o)n ,blizadz/ noun the overload of
information that the media exposes people
to, which is difficult to take in and make
sense of

information gap /mfo'meif(o)n
,ga&p/ noun the divide between those with
access to information and those with none

information line /nfa'merf(o)n
Jam/ noun a line running across a
computer screen that gives the user infor-
mation about the program being executed
or the file being edited

information management /nfo
'merf(a)n ;manidzmont/ noun the task
of controlling information and the flow of
information within an organisation, which
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involves acquiring, recording, organising,
storing, distributing and retrieving it
information overload /,infa
'merf(o)n ,ouvaloud/ noun having too
much information to process

‘DAVID AYLWIN, founder and
managing director [of the Training
Association], said: “With the huge
explosion in emails and web pages, the
average number of hours people spend
having to read in a day is between four
and seven. People are suffering from
information overload. They need to
update the reading skills they were
taught when they were five”.” [Mary
Morgan, The Daily Mail]

information processing model
/,infomerf(a)n 'prousesiny ,mod(a)l/
noun a way of evaluating the effect of
advertising in which the receiver of the
message is regarded as somebody who
processes information and deals with
problems

information rate /nfo'merf(o)n
rert/ noun the amount of information
content per character multiplied by the
number of characters transmitted per
second

information retrieval /,infa
'merf(o)n r1,trizv(a)l/ noun the process
of locating quantities of data stored in a
database and producing useful informa-
tion from the data

information retrieval centre /,nfo
'me1f(o)n rr'trizv(a)l ,sents/ noun a
research system providing specific infor-
mation from a database for a user
information science /,info'merf(a)n
,sarons/ noun the study of the processes
involved in the collection, categorisation
and distribution of information

information society / info'meif(o)n
$9,sa1ati/ noun a society in which every-
body has full and free access to informa-
tion for the sake of personal and commu-
nity development

information storage and retrieval
/,infomerf(a)n ,stoirid3 an rr'trizv(a)l/
noun the techniques involved in storing
information and retrieving data from a
store

information superhighway
/,;nfomeif(a)n ,suipa‘haiwer/ noun the
worldwide computer network  that
includes the Internet, which permits the

high-speed transfer of many different
forms of data, including voice, video and
text

information technology
/;infomerf(a)n tek'nolodzi/ noun the
whole range of communications technolo-
gies, including those used in television,
radio, print media and the Internet
infotainment /,infou'ternmant/ noun
information presented in an entertaining
and engaging way. This term is often used
pejoratively. Also called docutainment

infrared photography / nfrored fa
'tografi/ noun photography with film that
is sensitive to infrared light and can be
used for taking pictures at night, in misty
conditions or to detect camouflaged
objects

ingénue /'&n3onju:/ noun a naive inex-
perienced young woman

ingredient sponsored coopera-
tive advertising  /in,gri:diont
,sponsad kou,pp(a)rativ 'edvotaizin/
noun advertising sponsored by the
producers of raw materials, that aims to
encourage the production of products that
use these raw materials

inherent drama /in,hroront 'drarma/
noun advertising that emphasises the
benefits of purchasing a product or
service, such as the speed of a car, the
nutritional value of cereals, etc.

inheritance factor /in'herit(o)ns
[faeekto/ noun a situation in which the
programme’s ratings rise if it is aired after
a popular programme, resulting from
button apathy

in-home viewing /,in houm 'vju:ig/
noun television viewers who are watching
in private homes only. Compare out-of-
home viewing

in-house /,in 'hauvs/ adjective within
the same company

in-house agency /,in haus 'erdzonsi/
noun an advertising agency which is
owned and operated by a company and is
responsible for the company’s advertising
programme

initial /1'n1f(9)l/ noun the large and often
decorative first letter of a verse, para-
graph, page, chapter or work

inject box /in'dzekt boks/, inject
point /in'dzekt point/ noun BROADCAST
same as feed point
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ink /ipk/ noun publicity, especially in the
print media W verb to cover with ink,
usually in preparation for printing

ink in /;mpk 'm/ verb to apply ink to a
surface before printing from it

in-line /,1n 'lain/ noun a graphic image
that is part of a webpage

inoculation effect /1,nokju'lerf(o)n 1
[fekt/ noun the ability of an audience to
resist being persuaded of something if
they are warned beforehand that an
attempt to persuade them is about to take
place

in-point /'in point/ noun the point at
which a piece in an edited sequence
should start

input /'input/ verb to type something
into a computer M noun a contribution to
something, especially comments or
suggestions made to a group

inquiry test /ip'kwarorr test/ noun a
method of measuring the effectiveness of
advertising based on responses following
the advertisement such as requests for
information, phone calls or the number of
coupons redeemed

INS abbreviation PRESS International
News Service

insert /'inss:t/ noun 1. a piece of extra
text added into text that has already been
written 2. same as loose insert

insert shot /in'ss:t [t/ noun a close-
up shot of an item, headline, etc., inserted
into a filmed scene to show the audience
what the character in the scene can see

inside back cover /said bak
'kava/ noun the page on the inside of the
back cover used for advertising
inside story /nsaid 'stouri/ noun a
piece of reporting based on the first-hand
experiences of those inside a company or
organisation in the news — either the
reporter or his or her sources
‘Vatican sources said that, as the
Foreign Minister from 1990 until
November 2003, the cardinal knew “the
inside story” of the Vatican’s troubled
relations with China. In his current post
as the head of the Secret Archives, he

remained “one of the Pope’s
confidants”.

[Richard Owen, The Times]

instant messaging  /,mstont

'mesid3in/ noun software which allows
computer users to send short messages in

real time which appear on another user’s
screen

instant replay / mstont ri:'pler/ noun
an immediate playback of a videotape,
usually in slow motion and to show a
particular moment in a sporting event on
television

institution / mstr'tju:f(a)n/ noun the
cultural and political conventions within
which media products are constructed and
disseminated

institutional advertising /mstit
'juzf(d)n(ao)l ,edvatarziy/ noun adver-
tising an organisation rather than a

product
institutional documentary
/,mstitjuzf(e)n(d)l ,dokju'ment(a)ri/

noun a documentary based in and around
a place of work such as a hospital
instrument patch /'instromont
patf/ noun on a synthesizer, a ‘voice’
that recreates the sound of an instrument
playing, for example a piano, a flute etc
insulating tape /'msjulertig terp/
noun special tape that is used to make
electrical wiring safe to touch

intaglio /in'ta:lisu/ noun 1. any
printing technique in which the design is
cut into the plate, such as engraving or
etching. Also called gravure 2. a printing
block into which a design is cut
integrated information response
model /mtigreitid ,mfomerf(d)n r1
'spons ,mod(a)l/ noun a model showing
the response process to an advertising
message which suggests that advertising
leads to a low acceptance rate of informa-
tion, but that after trials of the product the
acceptance rate increases and this in turn
leads to brand loyalty

integrated marketing /mtigrertid
'ma:krtm/ noun co-ordination of all of a
company’s marketing activities in estab-
lishing marketing strategies such as pack-
aging, media promotion or after-sales
service

Integrated Services Digital
Network  /intigreitid s3:visiz
,didzit(a)l 'net,w3:k/ noun an adaptor
that uses digital technology to increase the
bandwidth of a telephone line. Abbrevia-
tion ISDN

integration /ntr'greif(a)n/ noun the
way in which new ideas and values
become part of the established social
system
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Intel Indeo /ntel 'indiou/ a trade
name for software technology developed
by Intel that allows a computer to store
and play back compressed video
sequences

intellectual /ntr'lektfusal/ noun a
person who has expertise and education in
some field and so can speak with authority

intellectual property /ntslektjusl
'propati/ nounideas, designs and creative
material that are deemed to ‘belong’ to a
person and should be protected from theft
or use by others
COMMENT: Among the things which can
be considered intellectual property are:
inventions, trade names, pieces of
literature, plays, musical works, pictures,
photographs, designs, performances and
broadcasts.

Intelsat /'intels&t/ noun an interna-
tional organisation that owns and operates
the communications satellites that orbit
Earth

intensity /in'tensiti/ noun the amount
of coverage and attention given to a
particular news story, often at the expense
of other stories

interabang  /in'teroben/  noun
PRINTING another spelling of interrobang

interactive /tor'ektiv/ adjective
referring to a system or piece of software
that allows communication between the
user and the computer in conversational
mode

interactive  advertising /ntor
'‘’ktiv ,edvotaizin/ noun advertising
that requires some input from its audi-
ence, usually found on the Internet or
through other new technology forms

interactive media /intoraktrv
'mirdia/ plural noun media that provide
two-way communications between users
and their machines or systems and enable
users to control their systems and obtain
responses from them in real time

interactive multimedia /,intoraktrv
malti'mi:dis/ noun a multimedia system
in which users can issue commands to
which the program responds, or control
actions and control the way the program
works

interactive television /ntoraktrv
'teliviz(e)n/ noun television which
allows the user to take part in quizzes,
vote in competitions, access more infor-

mation etc. through their remote control.
Abbreviation iTV

interconnect /,intoka'nekt/ noun two
or more cable systems joined together for
advertising purposes so as to give a wider
geographical spread

intercultural communication
/;mtokaltf(a)ral ko mjuini'kerf(a)n/
noun communication between people
who are from different cultural or social
backgrounds

intercut /,into'kat/ verb to cut back and
forth between filmed scenes or shots of
different events or time periods to give the
impression that they are taking place at
the same time

interference /nto'frorons/  noun
unwanted signals from other sources that
disrupt radio, telephone or television
reception

interframe  coding /ntofreim
'koudiy/ noun a system for compressing
video images, in which only the differ-
ences between each frame are recorded

interior /in'tiorio/ noun 1. the inside of
a building, a film set designed to look like
the inside of a building or a scene filmed
inside a building 2. a painting or photo-
graph of the inside of a building
interlace /,inta'lers/ verb to build up an
image on a television screen using two
passes to create two picture fields. One
displays all the odd-numbered lines, the
other all the even-numbered lines. The
aim is to reduce the flicker effects on the
television picture.

interlaced scanning /mtolersd
'skaenir/ noun a technique for producing
an image on a television or computer
screen that is clear and correctly aligned
in the vertical plane. It involves scanning
first all the odd numbered and then all the
even numbered lines in the screen image.

intermedia comparison
/;intomiidio kom'peris(o)n/ noun a
comparison of different media to decide
how suitable they are for advertising

international direct dial
/,inton&[(9)nal darrekt 'daral/ noun
full form of IDD

International Federation of Jour-
nalists /intonzf(a)nal [fedaferf(a)n
v 'dzainalists/ noun an organisation
formed to campaign for freedom of the
press across the globe. Abbreviation IFJ
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International Federation of News-
paper Publishers /ntonz[(o)nal
[fedoreif(o)n ov 'nju:z,peipa/ noun »
World Association of Newspapers
international media /intona[(o)nsl
'mirdio/ plural noun advertising media
that cover several countries and can be
used to reach audiences in them

International News  Service
/mtonaf(a)nal 'njuiz ,s3:vis/ noun a
news agency that was the subject of
controversy in 1918 when it was accused
of ‘lifting’ stories from a rival agency,
Associated Press. Abbreviation INS. 0
Doctrine of Misappropriation

international roaming
/mtonzf(a)nal 'roumin/ noun the
facility to use a mobile phone outside the
country in which the user have a contract

International Telecommunication
Union /,mtonaf(o)nal teliko,mju:ins
'kerf(9)n ,jurnion/ noun an organisation
that promotes international cooperation in
telecommunications and allots radio
frequencies for various purposes. It was
founded in 1865 and affiliated with the
United Nations in 1947. Abbreviation ITU

internaut /'intono:t/ noun an Internet

user, especially a habitual one
‘To some analysts, Netbridge’s greatest
weakness is the lack of a coherent portal
that would draw sufficiently large
volumes of traffic — and notably
internauts willing to spend money or
draw advertisers.” [Andrew Jack, The
Financial Times]

Internet phenomenon /'mtonet fo
'nominan/, Internet meme noun some-
thing such as a person, site or image that
captures the attention of multiple Internet
users and becomes a fad that quickly
spreads. Viral advertising tries to take
advantage of this.

Internet protocol /'intonet
,proutokol/ noun the standard that
controls the addressing and format of data
transmitted over the Internet

Internet Relay Chat /,intonet 'ri:ler
tfet/ noun software that allows users to
join chat rooms and post instant messages
that other users can read and reply to in
real time. Abbreviation IRC

Internet service provider /,intonet
's31vis pro,varda/ noun a company that
sells connections providing access to the

Internet. Abbreviation ISP. Also called
access provider

Internet telephony /intonet to
'lefani/ noun a system that allows users to
make telephone calls using the Internet to
carry the voice signals. To make a call,
users need a computer with a sound card
fitted and a microphone and loudspeaker
plugged in, and special software that
manages the connection and transfers the
voice data over the Internet.

internship /in'tsinfip/ noun same as
work experience

interpellation /,intopa'lerf(a)n/ noun
in Marxist theory, the way in which
people are addressed and how this relates
to their position in society
interpersonal communication
/,itop3:s(d)n(a)l ko mjuini'kerf(a)n/
noun any communication between two
people, whether verbal or non-verbal
interpersonal framing
/,itop3:s(@)n(e)l 'frermin/ noun in
interpersonal communication, the signals
by which two people talking let each other
know whether the conversation is serious
or not, what purpose it has, whether it has
to end soon etc.

interpersonal function of
language /,intop3:s(e)n(a)l ,fapkfon
av 'leengwidz/ noun the use of language
to bond with other people, as opposed to
its use for exchanging information.
Compare ideational function of
language

interpretant /in'ts:protont/ noun the
set of associations that are raised in the
mind of a person on seeing a particular
sign

interpretive community  /m
tamrpritiv - ko'mjuiniti/  noun in
aesthetic theory, the idea that a text’s
meaning is not an essential part of it, but
comes from the shared ideology of the
‘community’ reading it

interrobang /in'terobzy/ noun a
punctuation mark in the form of a
combined question mark and exclamation
mark. It is used at the end of, or some-
times in place of, an utterance that is both
question and exclamation, especially to
indicate disbelief.

interrogate /in'terogert/ verb 1. to
question someone thoroughly, often in an
aggressive or threatening manner and
especially as part of a formal enquiry, for
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example in a police station or courtroom
2. to send a request for information to a
computer device or program

interruptible fold back
/,itoraptib(a)l 'fould ,bak/ noun same
as clean feed

interstitial /mto'stif(a)l/ noun an
advertisement on the World Wide Web
that is shown briefly before a selected
page

intertextuality  /mntotekstju'eeliti/
noun the theory that all media texts are
interrelated, and can only be defined by
their relations with others

intervalometer /,intova'lomita/ noun
a device that is designed to activate a
mechanism automatically at regular inter-
vals, especially one that operates a camera
shutter

interval signal /'intov(o)l sign(a)l/
noun a phrase of music, a jingle or other
sound that a radio station uses to identify
itself, broadcasting it between and some-
times during programmes

intervening variables /ntovi:rnip
'veariab(e)lz/ plural noun any factors
that influence how a message is finally
interpreted, on the part of the sender, the
receiver and the form of transmission

intervention /nto'venfon/ noun the
ability of governments and those in power
to intervene in the transmission of infor-
mation through the media

interview /'intovju:/ noun a meeting
during which a person is asked questions,
for example by a journalist or a researcher
intimisation /,intmmar'zerf(a)n/ noun
the practice of making a news story more
interesting or a message more convincing
by appealing to the viewer’s own values
and beliefs

intramedia comparison
/,;tromi:dio kom'peris(e)n/ noun a
comparison of different advertising
options within the same medium

intransient advertisement /mn
trenziont 'edvetaizin/ noun an adver-
tisement that the target audience can keep
and look at again, for example in a news-
paper or magazine. Compare transient
advertisement

intrapersonal communication
/,intrap3isan(d)l ko mju:ni'kerf(a)n/
noun internal conversation, thoughts

intro /'introu/ noun the opening para-
graph or paragraphs of a story that intro-
duce it and its main angle

inventory /'invont(e)ri/ noun adver-
tising time or space that is not used and is
available

inverse video /,inva:s 'vidiou/ noun a
television effect created by swapping the
background and foreground text display
colours

inverted pyramid /in,vatid
'‘prromid/ noun the way in which news
stories are generally structured, starting
with the most important news at the begin-
ning, continuing with less important
pieces of information and finishing with a
short background piece

investigative reporting /in

'vestigotiv r1'poitig/, investigative
journalism /in,vestigoativ
'dzs3noliz(e)m/ noun the type of

reporting that involves the journalist
having to do a lot of research to discover
more detail, often an exposé of something
that somebody is trying to cover up

investment advertising /in
'vestmont ,advataizig/ noun large
expenditure on advertising to achieve
long-term objectives

investment spending /in'vestmont
,spendig/ noun the policy of spending
more than normal on advertising with the
expectation of increased sales and profits

invisibility /in vizi'biliti/ noun the
idea that particular minority groups are
under-represented in the mainstream
media and are as such ‘invisible’ to the
majority of viewers

in-vision /,1n 'vi3(o)n/ adjective refer-
ring to subjects that are on camera, within
the shot

iPod /'aippd/ a trade name for a portable
electronic device onto which users can
download music, radio programmes etc
from their home computer

IPPV abbreviation Impulse Pay-Per-
View

ips /,a1 pi: 'es/ noun inches per second —
a measurement of the speed of magnetic
tape running over a head

IP terminal /,a1 'pi: ,t3:rmin(o)l/ nouna
special visual display unit that allows
users to create and edit videotext pages
before sending them to the main videotext
page database
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IR /a1 'a:/ noun Independent Radio — in
the UK, all non-BBC stations

IRC abbreviation Internet Relay Chat

iris diaphragm /'airis 'darofrem/,
iris /'arr1s/ noun a diaphragm consisting
of thin overlapping plates that control the
size of a hole, especially one controlling
the amount of light allowed to enter a
camera lens

iris in /,arrts 'in/ verb to open up the iris
diaphragm of a camera gradually in order
to take in more of a subject or scene

iris out/ airis 'aut/ verb to close the iris
diaphragm of a camera gradually in order
to shrink the picture area until it disap-
pears completely. Irising out was formerly
a common way to end a film or sequence.

irony /'arrani/ noun 1. humour based on
using words to suggest the opposite of
their literal meaning 2. something said or
written that uses humour based on words
suggesting the opposite of their literal
meaning 3. incongruity between what
actually happens and what might be
expected to happen, especially when this
disparity seems absurd or laughable

ISDN abbreviation Integrated Services
Digital Network

island position /'ailond po,zif(e)n/
noun advertising space separated from
other advertising space in a newspaper or
magazine

iSO /'a1sou/ noun an ‘isolated’ television
camera, the output from which is recorded
separately to those of other cameras on the
shoot

iSociety /,arso'saroti/ noun the lifestyle
choices characteristic of the late 1990s,
with greater gender equality and less of a
competitive focus

“I became disenchanted with the
corporate culture”, says the 44-year-old.
“It did not offer me the personal rewards
or camaraderie I wanted”. A
quintessential member of the iSociety,
he eschewed financial reward, tore up
traditional family roles and risked his
career setting up his own firm.” [The
Observer]

isolation booth /aisa'leif(a)n bu:d/
noun in a recording studio, a small sound-
proof booth in which individual instru-
ments, vocals etc can be recorded for
mixing later

ISO rating /,a1 es 'su ,rertig/ noun a
measure of film speed, where a doubling
of the number represents twice as much
sensitivity to light
ISP  abbreviation
provider
issue /'1fu:/ noun a copy of a regularly
published magazine or newspaper that
was put out on a particular date ® verb to
produce and distribute a product such as a
book, magazine or newspaper
issues /'1fu:z/ noun those ideas that are
the source of controversy and debate in a
society at any given time
‘He described his new National
Responsibility Party, which he hopes to
steer to victory in next spring’s election,
as a ‘“national liberal movement”...
After decades of violence and two
intifadas ~ when  security  issues
dominated most elections, the issue of
poverty is likely to play a leading role
this time round.” [Tim Butcher, The
Daily Telegraph]
ITA abbreviation Independent Televi-
sion Authority
ital. abbreviation PUBLISHING italics
italic /i'talik/ noun a style of printed
letter that slopes to the right ® adjective
referring to printed text using letters that
slope to the right. Italic letters are often
used to show emphasis in text. Abbrevia-
tion ital.
italicise /1'leelisaiz/ verb to print text in
italics
Itar Tass /,ita: 'tees/ noun a Russian
news agency that replaced Tass, the news
agency of the former Soviet Union, in
1992
ITC abbreviation Independent Televi-
sion Commission
ITC Programme Code /a1 ti: si:
'provgrem koud/ noun the code of
broadcasting practice in the UK which
rules that material not suitable for chil-
dren must be shown after the watershed,
that offensive (for example racist) jokes
are subject to regulation, and other
considerations about suitability of content
item /'aritom/ noun a piece of reported
news, for example in a newspaper or on
television
ITU abbreviation TELECOMS Interna-
tional Telecommunication Union
iTV abbreviation interactive television

Internet service
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ITV abbreviation Independent Televi- IV /a1 'vii/ noun a system that uses a
sion computer linked to a video disk player to
ITVA abbreviation Independent Televi-  provide processing power and real images

sion Association or moving pictures



jack /dzak/ noun a female socket
designed to receive a jack plug in order to
complete a circuit

jack plug /'dzek plag/ noun a plug
with a single pin, often used to connect
items of audio equipment

jam /dzem/ noun 1. a device for
preventing a pre-recorded videotape from
being copied 2. a situation where radio or
television signals are blocked W verb 1. to
prevent the reception of a radio or televi-
sion signal by broadcasting other signals
on the same frequency 2. to adjust or
adapt something such as a pre-recorded
videotape, to prevent it from being copied

JANET /'d3zenit/ noun a computer
network that is government-funded and
used by academics and researchers,
linking all British institutions of higher
and further education to each other and to
the Internet

jargon /'dza:gen/ noun terms that are
only used in one specialist area such as a
profession, and are not widely understood
outside that

‘...business communication really does
have too much jargon and obfuscation.
Such vocabulary betrays a lack of clarity
and lazy thinking. What do the
following actually mean: “granular”;
“traction”; “thoughtware”; ‘“matrix”;
“paradigm”; “disintermediate”?’ [Luke
Johnson, The Daily Telegraph]

jazz /dzxz/ noun popular music that
originated among black people in New
Orleans in the late 19th century and is
characterized by syncopated rhythms and
improvisation

J-curve /'dzer k3:v/ noun the correla-
tion between the number of people who
have heard about an event and the number

that heard about it from non-media
sources
jib /d31b/ noun a swinging arm on a
camera mounting, allowing the camera to
move freely
JICNARS /'dzikna:z/ abbreviation
Joint Industrial Committee for
National Readerships Surveys
JICNARS scale /'dzikna:z skeil/
noun one of six social groups into which
consumers are divided for advertising
purposes
COMMENT: The group categories are A —
high managerial leaders, B — middle
management, C1 — lower management
and administrative workers, C2 — skilled
manual workers, D — unskilled manual
workers, and E — low waged or unwaged.
JICREG /'dzikreg/ abbreviation Joint
Industry Committee of Regional
Newspapers
jihad /d3zi'had/ noun the idea of a
culture which is homogenous, dominated
by big corporations
Jim Henson Pictures /d3zm
;hens(o)n 'pikt [oz/ noun a film produc-
tion studio best-known for its Muppets
feature films
jimmy-jib /'dzimi d31b/ noun a type of
hoist which allows for smooth movement
of a remote-controlled camera
jingle /'d31yg(e)l/ noun a short musical
piece identifying a station or presenter
jingoism  /'dziggouviz(e)m/  noun
extreme national pride
jive /dzarv/ noun jazz or swing dance
music, especially that of the 1940s
JNRS abbreviation Joint National
Readership Survey
jock /dzpk/ noun RADIO same as DJ
jog/shuttle /,d3pg Tat()l/,
jog/shuttle control /,d3pg '[at(9)l kon



127

justify

,traul/ noun a manual control on a video
player or camera that allows a user to edit

a sequence
Joint Industrial Committee for
National Readerships Surveys

/,dzomt  1n,dastrial  komiti  fo
na&f(o)nal 'rizdofips ,s3iveiz/ noun
previously, the body that carried out read-
ership surveys in the UK, replaced in 1992
by the National Readership Survey.
Abbreviation JICNARS
Joint Industry Committee of
Regional Newspapers /dzomnt
Jandastri komiti  ov  rird3(9)nal
'njuizpeipaz/ noun a non-commercial
organisation that provides readership
statistics for regional newspapers in the
UK. Abbreviation JICREG
Joint National Readership Survey
/,d3omt nef(d)nal 'rirdofip ,s3iver/
noun a commercial organisation that
provides readership statistics for several
major publications in the Republic of
Ireland, using random probability testing.
Abbreviation JNRS
jouissance /'zu:isons/ noun in femi-
nist theory, an extreme instance of intense
joy, bliss or jubilation
journal /'d33:n(a)l/ noun a magazine or
periodical that deals with an area of
special interest or is produced by a profes-
sional body for its members, containing
articles and papers relevant to their area of
activity
journalese /d3amina'litiz/ noun the
particular type of language used by jour-
nalists
journalism /'dzam(e)liz(e)m/ noun
the act of reporting, writing or editing for
a newspaper or magazine or for television
or radio
journalist /'dz3:n(a)l1st/ noun a person
whose job is to write for a newspaper or
magazine or prepare news for television or
radio broadcasting
journalistic /,dzsmo'listik/ adjective
relating to journalism or resembling the
style of journalism
journalistic standards
/,d33moalistik 'stendadz/ plural noun
the code of ethics which a journalist
should observe, such as objectivity,
honesty, accuracy and fairness
‘...“there’s no question that PR
standards have risen, while arguably a
lot of journalistic standards have

declined”, she says. She is not trying to
“bash journalism”, but adds: “I think
that the economics of it, principally the
rush to publish before facts can be
checked or context can be gained, has
impacted on accuracy”.’ [Vincent Graff,
The Guardian]

journo /'d3sinou/ noun same as jour-
nalist (informal)

joypad /'dzoiped/ noun same as
gamepad

joystick /'dzoistik/ noun a hand-held
game controller usually consisting of an
upright stick which pivots on its base to
control directions and additional buttons
to control other actions

.jpeg noun a computer format for
images, that compresses data with some
loss of quality in the image

Juliet /,d3u:li'et/ noun an internation-
ally recognised code word for the letter J,
used in radio communications

jump cut /'dzamp kat/ noun a cut from
one shot in a film to another very similar
frame within the same piece of footage,
without the camera having changed posi-
tion. It gives the impression that the
subject has ‘jumped’ within the shot.

jumpstation /'dzamp,sterf(o)n/ noun
a website that simply provides links to
other websites

junction /'dzagkfan/ noun the point at
which a radio or television programme or
item has to end in order for the next to
start on time

jungle /'dzangal/ noun a rhythmically
complex form of electronic dance music
also known as ‘drum and bass’ that is
largely instrumental with heavy beats and
bass lines and shows the influence of jazz
and techno

junk mail /'dzapk meil/ noun unsolic-
ited advertising and promotional material
that arrives through the post

justification /,dzastifi'kei[(a)n/ noun
the adjustment of the spaces between
words in text in order to make each line
the same width

justified /'dzastifaid/ adjective refer-
ring to printed text that has both left and
right margins aligned

justify /'dzastifar/ verb to set text so
that it begins and ends at a given point on
the page



karaoke / kari'ouki/ noun a form of
entertainment in which amateur singers
sing popular songs accompanied by pre-
recorded music from a machine that may
also display the words on a video screen
Kelvin scale /'kelvin skeil/ noun the
scale used in measuring colour tempera-
ture

Kepplinger and Habermeier’s
model of media events 1995
/ keplingo ond 'ha:bomers/ noun a
model predicting that coverage of a partic-
ular news event will increase interest in
similar events

kern /k3:n/, kerne noun the part of a
printed character that extends beyond its
body m verb 1. to join or overlap printed
characters 2. to close or reduce the white
space between printed letters

kerning /'k3a:nig/ noun the adjustment
of the space between individual printed
characters to improve the appearance of
the text or alter its fit

kestrel /'kestral/ noun a large camera
mounting with a jib arm on which the
camera operator can sit

key /ki:/ noun the strength of tone of an
image, especially with regard to its colour
intensity W verb to mark symbols on the
layout of artwork, or anything to be repro-
duced, to show the correct locations of its
different parts

key account /'ki: o kaunt/ noun an
important account or client, for example
of an advertising agency

keyboarder /'ki:bo:ds/ noun a person
whose job is to input data using a
computer keyboard or typesetting
machine

keyed advertisement /ki:d od
'vartismant/ noun an advertisement that
asks people to write to a specially coded

address which will indicate where they
saw it, thus helping the advertisers to eval-
vate the effectiveness of advertising in
that particular newspaper or magazine
key frame /ki: 'freim/ noun a frame
that is recorded in full rather than being
compressed or otherwise reduced in size
to save storage space

key grip / ki: 'grip/ noun the member of
a television or film production team who
is responsible for moving set equipment,
especially cameras

key light /'ki: lait/ noun 1. the main
light source on a film set, used in conjunc-
tion with the fill light and the backlight to
form a complete lighting set-up 2. the
main light source for a particular filmed
scene or shot

key out/ ki: 'aut/ verb to select a partic-
ular colour or colour range in an image or
piece of footage and digitally overlay it
with some other colour or image. i chro-
makey

keyword /'ki:w3:d/ noun a term which
is placed in the metadata of a webpage to
attract search engines

Kidult /'kidalt/ noun an adult who
enjoys entertainment such as films or
computer games intended mainly for chil-
dren

kidvid /'kidvid/ noun a video aimed at
children

kill /kil/ verb to decide not to use a story
or feature that is already being written or
has been written
killer application /'kilo ,apl
'kerf(o)n/, killer app noun a piece of
software that is so useful that a person will
invest in the relevant hardware, operating
system etc., just to use it
‘More worryingly, [Microsoft] has
missed the boat in search technology,



129

kwela

the killer application on the internet that
has catapulted Google into a position
where senior Microsoft staff are left

spluttering pathetically about their
upstart  competitor.”  [The  Daily
Telegraph]

kill fee /'k1l fi:/ noun money that is paid
to a writer, photographer, artist or illus-
trator when a publisher decides not to
publish the contracted work

kill off / kil 'pf/ verb to end the fictional
life of a serial or soap opera character by
writing their death into the script

Kilo /'ki:lov/ noun an internationally
recognised code word for the letter K,
used in radio communications

kilowatt /'kilowpt/ noun one thousand
watts. Abbreviation kW

kinescope /'kiniskoup/ noun 1. a film
of a television broadcast 2. a television
tube W verb TV to make a film of a televi-
sion broadcast

kinesics /ki'ni:siks/ noun the study of
the way people communicate though
movements of the body and gestures
kinetheodolite / kinifi'ndolait/ noun
an optical instrument use for tracking
missiles or satellites, that contains a cine
camera that follows the moving target
while recording its altitude and trajectory
kinetoscope /kai'netoskoup/ noun an
early method of film projection, involving
a wooden cabinet with a passing roll of
film that could be viewed through a slit
Kinoflo /'kainosuflou/ a trade name for a
type of fluorescent light used on film
shoots

kiosk /'ki:osk/ noun 1. a small perma-
nent or temporary structure in the street
that sells items such as newspapers, travel
and entertainment tickets and sweets 2.
the site of a phone or Internet access point
that is used by the public

Kirlian photography /kirlion fa
'tografi/ noun a photographic process
that records the radiation emitted by, or
the aura surrounding, an object to which
an electric charge has been applied

KISS /kis/ noun the need to make sure
your advertising is clear and concise so as
to improve its chances of getting a
response. Full form keep it short and
simple

kiss and tell /kis on 'tel/ noun a
record, often published in the tabloid

press, of a person’s past sexual experi-
ence, especially with a celebrity

kiss-and-tell /kis an 'tel/ adjective
referring to revelations about an earlier
sexual experience with somebody else

kitchen sink drama /kitfin 'sipk
,draxma/ noun a genre of film that
became popular in the late 1950s and
throughout the 1960s, focusing on the
gritty reality of working-class life

kitsch /kit [/ adjective of poor taste, but
used or displayed intentionally to imply a
light-hearted lack of regard for considera-
tions of high art, good taste etc.

klieg light /'kli:g lart/ noun an intense
carbon-arc light formerly used in film-
making

knock down /,nok 'daun/ verb to write
a story challenging another story, usually
one featured in a rival newspaper, and
disproving its claims

knocking copy /‘nokiy ,kopi/ noun
advertising material aimed at showing the
inferiority of a competing product
knowns and unknowns / nounz and
'Annaunz/ noun the theory that people
and things that are already famous are
more likely to be given attention and
coverage than those which are not

Kuleshov effect /'ku:lofov 1,fekt/
noun the theory that a single shot or piece
of film can be given a different signifi-
cance when shown next to another

kuuki /'ku:ki/ noun an environment in
which agreement with social norms of
opinion is more important than nurturing
independence of thought
COMMENT: The word kuuki comes from
the Japanese meaning ‘mood’ or
‘atmosphere’, referring to the idea of
values, perceptions etc existing ‘in the air
around us’, rather than in individual
minds.

kW abbreviation kilowatt

kwaito /'kwaitou/ noun a South African
style of house music combining African
samples and male vocals, usually shouted
or chanted in African languages, English
or a mixture, although more recently,
artists are rapping rather than shouting
their lyrics

kwela /'’kweila/ noun a style of South
African street music with influences from
jazz and originally played on the penny
whistle
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L/A abbreviation low-angle

label /'letb(a)l/ noun 1. a simple head-
line giving straight details of what a story
contains, for example ‘interview with...’
2. a stereotype that is applied to a person,
often offensively

label libel /'letb(a)l ,larb(a)l/ noun the
idea that creating stereotypes with which
to ‘label’ people can attach unwanted
values, ideas etc. to them, which could be
viewed as a form of libel

laboratories /lo'borat(o)riz/ plural
noun the place in which film is developed
and printed

laboratory test /lo'borat(o)ri test/
noun a test carried out under controlled
conditions, for example of the reactions of
consumers to advertising

LAD abbreviation language acquisi-
tion device

laddette /lz'det/ noun a young woman
with a lifestyle that is more characteristic
of that of some young men, usually
involving heavy drinking and boisterous
behaviour

lad mag /'leed meeg/ noun a magazine
aimed at young men who are chiefly inter-
ested in sport, alcohol and sex

‘What a difference a decade makes. The
rise of lad mags and the post-irony,
have-your-cake-and-eat-it anti-PC
backlash haves restored the swimsuit,
evening gown, and perma-smile [Miss
World] parade to something like centre
stage.’ [Stuart Husband, The
Independent on Sunday]

LAN /lan/ abbreviation
network

land-based /'lend berst/ adjective
referring to a business that exists in a
physical location rather than as a website

local area

landing page /'l&ndig perds/ noun
the page on a website where the user
arrives, in particular the page arrived at
when directed by a hyperlink

landline /'leen(d),lamn/ noun a cable for
carrying high-quality signals, especially
before IDSN

landscape /lendskerp/ adjective
referring to the orientation of a piece of
paper whose long sides are at the top and
bottom of the page

language acquisition device
/lenpgwidz ekwr'zif(e)n  di,vars/
noun the linguistic theory that parts of our
brain are specifically hard-wired to
receive and construct languages, a skill
which is particularly sharp before the age
of 5. Abbreviation LAD

language laboratory /'leggwidz lo
borat(a)ri/ noun a room equipped with
audio recording and playback equipment
for use by students learning languages
language pollution /'lepgwid3 po
Juif(e)n/ noun the use of language to
confuse or mislead, such as to tell a lie
lantern slide /'lenton slaid/ noun a
piece of transparent glass or plastic with
an image on it that can be projected onto a
screen by a slide projector or magic
lantern

large-print /'la:d3z print/ adjective
referring to type that is bigger than normal
so that partially-sighted readers can see it
easily

Lasswell’'s model of communica-
tion 1948 /'l&swel/ noun a model of
lines of enquiry which can be followed
when analysing a piece of communica-
tion, namely to look at who is speaking
and to whom, through which channels
they are speaking, what is said and what
effect it has
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latency /'leit(a)nsi/ noun 1. the state or
condition of being latent 2. the amount of
time it takes data to move across an
Internet connection

latent /'lert(o)nt/ noun of thoughts, feel-
ings or desires, present or existing but in
an underdeveloped or unexpressed form B
adjective of thoughts, feelings or desires,
dormant or undeveloped but able to
develop normally under suitable condi-
tions

latent image / lett(o)nt 'tmid3/ noun
the image that is recorded on light-sensi-
tive materials such as photographic film or
paper but that cannot be seen until it is
developed

latitude /'leetitju:d/ noun 1. the degree
of flexibility regarding how much light
photographic paper can be exposed to
while still providing an acceptable image
2. the idea of three strata into which a new
idea suggested to a person falls — that of
acceptance (where it is close to the ideas
that they already hold), non-commitment
(where they are concerned either way) and
rejection (where the new idea is too far
removed from what is already thought)
laugh track /'la:f traek/ noun a
recording of laughter that is added to a
comedy programme in appropriate places
launch /lomtf/ verb to put a new
product on the market, usually spending
money on advertising it M noun an occa-
sion such as a party at which a product is
launched

lavaliere microphone /o vali'ed
.maikrafoun/ noun a small microphone
that is worn on a cord around a speaker’s
neck

law of primacy /lo: ov 'praimosi/
noun the theory that the argument that is
presented first to an audience will stand a
better chance of persuading them than
subsequent ones

layback /'letbak/ noun the process of
laying together a finished audio track with
the filmed sequence it accompanies
layer /'lersa/ noun an audio track that can
be played ‘on top of’ another, such as a
spoken piece played over background
music, to create a complete soundtrack ®
verb to put together different audio tracks
to create a complete soundtrack

layout /'leraut/ noun the way in which
the page is designed showing the position
of text, graphics and photographs

leakage
Ic, I.c. abbreviation PRINTING lowercase
LCD abbreviation liquid crystal
display

Id abbreviation PRINTING lead

lead /led/ noun 1. the main story on the
front page of a newspaper. Abbreviation
Id 2. the first and most important piece of
news in a bulletin 3. an electrical cable
connecting pieces of equipment

leader /'lizdo/ noun 1. same as editorial
2. coloured, non-recordable tape used on
reel-to-reel tape to indicate the beginning
(green) and end (red) of a piece of audio

leadership /'li:daf1p/ noun the fact of
being a leader, or the guidance provided
by a leader to a group

lead-in /'li:d i/ noun 1. an introduction
before an item on television or a topic for
discussion 2. a cable connecting an aerial
with a transmitter or receiver

leading /'li:digy/ noun the blank spaces
separating lines of text, originally created
using strips of lead to separate the lines
leading article /li:digp ‘'a:tik(e)l/
noun PRESS same as editorial

lead out / li:d 'aut/ verb to increase the
amount of white space between lines of
type in order to make the article fit the
space allocated to it

leaflet /'li:flat/ noun a sheet of printed
paper that is given out as part of an adver-
tising or information campaign B verb to
distribute leaflets in a particular place or
to a particular group of people

leaf through / li:f '6ru:/ verb to turn
the pages of a book or magazine without
reading much

leak /li:k/ noun an occasion when confi-
dential information is given to the media,
or the information itself ® verb to give
confidential information to the media
unofficially, or become known unoffi-
cially

‘Matters deteriorated further when she

found Caithness’s heir, Alexander, Lord

Berridale, had a CD of their wedding

photos. A friend said: “She was

concerned he would leak them to the

Press, which of course he would never

do”.”’

[Louisa Pritchard, The Mail on Sunday]
leakage /'litkidz/ noun the way in
which confidential information reaches
the media through unofficial channels
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leakproof /'lizkpru:f/ adjective refer-
ring to a system of confidentiality that is
guaranteed to work

leaky /'li:ki/ adjective prone to allowing
breaches in secrecy or confidentiality

LED abbreviation light emitting diode

legal /'li:g(a)l/ verb to send a story to a
lawyer to check that it is safe to publish it

legend /'ledzond/ noun 1. a story that
has been passed down for generations,
especially one that is presented as history
but is unlikely to be true 2. a popular myth
that has arisen in modern times 3. some-
body famous admired for a particular skill
or talent 4. an inscription, such as a title or
motto, on an object

legitimation /I1,d3iti'merf(a)n/ noun
the process by which certain values, ideas,
beliefs etc. are introduced, preferred and
considered to be ‘mainstream’ by the
society in which they are found. Compare
delegitimation

legman /'legmon/ noun a reporter who
researches a story, especially from
firsthand sources

legs /legz/ plural noun the ability of an
advertising campaign, a film, a book or
other usually short-lived product to
interest people for a much longer time
than normal ® noun an informal term for
tripod

lemma /'lema/ noun a heading that indi-
cates the topic of a work or passage

lens /lenz/ noun a curved piece of glass
or plastic that bends (refracts) light when
filming or taking a photograph. Different
types of curve produce different focal
lengths, fields of view and distortion
effects. i) fisheye lens, telephoto lens,
prime lens, zoom lens

letter /'leta/ noun a style of typeface

letterbox /'letoboks/ noun 1. a film
format for television that shows a wider
and shorter picture than usual to allow the
complete frame of cinema films to be
shown on television 2. the appearance of a
4:3 screen on which a 16:9 picture is being
shown, with black bars at the top and
bottom

letterform /'letoform/ noun the shape
of a letter of the alphabet

letterhead /'letohed/ noun a printed
heading for paper that a company uses for
official letters and documents

lettering /'letoriy/ noun writing that is
printed, inscribed or painted on something

letterpress /'letopres/ noun 1. mate-
rial that is printed using the letterpress
technique 2. a printing technique that
works by covering raised type with ink
and pressing it onto a surface such as
paper

level /'lev(a)l/ noun the volume of a
speaker’s voice or audio piece, recorded
by a meter

lexis /'leksts/ noun the words that make
up a language or the language of a partic-
ular person

If abbreviation PRINTING lightface

libel /'larb(a)l/ noun writing or recording
in some permanent form, things that are
not true about another person. Compare
slander

library music /'laibrori ,mju:zik/
noun music used in films or television
shows, not recorded for the specific show
but available from a specialist library for a
fee

licence fee /'lais(o)ns fi:/ noun the
annual fee that must be paid by each
household with a television set in return
for BBC programming. A colour licence
costs over £120 per year (the price being
set by the government), a black-and-white
set around £45. There is no fee for radio
services.

life /laif/ noun an account of somebody’s
life, usually in writing

‘life in the day’ feature /laif i &0
'der fiit[o/ noun a feature that describes
a typical day in the life of a subject.
Compare ‘day in the life’ feature
lifestyle /'laifstail/ noun a way of clas-
sifying and grouping an audience
according to the way in which they live,
their possessions, living arrangements,
beliefs etc.

lift /11ft/ verb to re-use material from your
own or another publication, changing very
little

ligature /'ligat [/ noun a character that
consists of two or more letters joined
together, for example ‘@’

light emitting diode /lait 1,mitip
‘daroud/ noun a series of blinking lights
that indicates for example volume. Abbre-
viation LED
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lip-sync

lightface /'laitfers/ adjective referring
to printed characters with relatively
narrow lines. Abbreviation If

lighting /'lartiy/ noun 1. the equipment
used for lighting a theatre stage or a tele-
vision or film set 2. the overall effect
produced by the lights used on a theatre
stage or a television or film set

lighting cameraman  /'lartip
kaem(a)roman/ noun a member of a
film production team who is responsible
for lighting and camerawork

lighting plot /'lartig plot/ noun a plan
of where the lighting will be on a film set

light meter /lait  miito/ noun
PHOTOGRAPHY same as exposure meter

light-struck /'lait strak/ adjective
referring to photographic material that has
a foggy appearance because it has been
accidentally exposed to light

light viewer /lait 'vjura/ noun a
person who watches very little television

Lightworks /lartws:ks/ a trade name
for a non-linear editing system
Lima /'liima/ noun an internationally
recognised code word for the letter L,
used in radio communications

liminality /limi'neliti/ noun in soci-
ology, a state of moving between social
roles, such as between an adult and a child

linage /liniid3/, lineage noun the
number of lines of copy produced by a
freelancer (used to calculate how much
they are paid)

line /lain/ noun 1. a sentence or short
piece of dialogue which an actor has to
deliver 2. one of the horizontal scans that
forms the picture on a television screen 3.
a horizontal row of words or numbers
linear perspective /linio po
,spektrv/ noun a form of perspective in
which depth and distance is shown in
drawings or paintings by showing parallel
lines as coming together on the horizon
line cut /'lain kat/ noun a printing plate
made from a line drawing

line drawing /'lamn ,dro:g/ noun a
simple black and white drawing or
diagram

line in /lamn 't/ noun an input connec-
tion to audio equipment such as an ampli-
fier that accepts a low voltage audio signal
line noise /'lain no1z/ noun unwanted
interference on a telephone or communi-

cations line that causes errors in a data
transmission

line of sight /lam ov 'sait/ noun a
straight path, not passing over the horizon,
between a transmitting and receiving
aerial. Abbreviation LOS

line producer /'lain pro,dju:sa/ noun
the member of a film production team
who is responsible for the day-to-day
practical considerations such as budg-
eting, technology hire and maintenance
and scheduling

liner /'laima/ noun RECORDING same as
sleeve

line rate /lamn rert/ noun the rate
charged for advertising space, based on
the line space used in a newspaper or
magazine

lines /lainz/ noun the dialogue which an
actor has to deliver

lineup /'lainap/ noun the preparation
and checking of electrical equipment at a
shoot to make sure that it is ready to use
line-up /'lain Ap/ noun Tv a program-
ming schedule of a television network
linguistic determinism /lip,gwistik
di't3iminiz(a)m/ noun the theory that a
person’s language affects how they shape
and understand the world

linguistics /lip'gwistiks/ noun the
scientific study of language

link /ligk/ noun a piece of speech that
introduces the next item in television or
radio broadcasting W verb to make a
linking piece of speech to the next broad-
cast item M noun a satellite dish
linkman /'lipkman/ noun somebody
who introduces the next item on radio or
television

linocut /'lainoukat/ noun a print made
from a design that has been cut into a
piece of linoleum or the design itself

lip microphone /'lip ,maikrofoun/
noun a microphone designed to be held
close to the user’s mouth so that back-
ground noise does not interfere with the
recorded sound

lipstick camera /'lipstik 'keem(o)ra/
noun a small cylindrical digital camera
that can be mounted on a military helmet,
motor vehicle or fighter aircraft and used
to make visual records of operations or
targets etc.

lip-sync /'lip sigk/ verb 1. to make sure
that the speech heard fits the mouth move-
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ments of the actor on film perfectly 2. to
mouth along to a recorded track as though
performing it live

liquid crystal display /likwid
krist(o)l dis'pler/ noun a thin display
screen for a computer or television which
uses little power and gives superior
picture resolution. Abbreviation LCD
listener /'lis(a)na/ noun somebody who
listens, especially to a radio broadcast

listenership /'lis(o)nafip/ noun the

number or type of people who listen to a

radio broadcast, programme or station
‘MacKenzie’s great achievement has
been in taking a failing talk radio station,
deliberately getting rid of its ageing,
largely female listenership (“the old
bags”) and, amid considerable
scepticism, turning it into a sports
station aimed squarely at young men.’
[Raymond Snoddy, The Independent]

listen in / lis(o)n 'mn/ verb 1. to listen to
a radio broadcast 2. to listen to other
people’s radio or telephone communica-
tions

listening area /'lis(o)niy ,earia/ noun
the area covered by a radio station’s signal

listening share /'lis(o)niy fea/ noun
the share of the total audience enjoyed by
aradio station

listings /'listigz/ plural noun the details
of future events such as concerts, plays,
special events etc., usually including their
venues, times, prices and contact details.
Also can refer to cinema and television
schedules.

lit. abbreviation PRINTING literal

literal /'lit(a)ral/ noun a printing error
that is either a misspelling or the acci-
dental swapping of two letters. Abbrevia-
tion lit.

literature /'Iit(a)rotfa/ noun 1. written
works, for example fiction, poetry, drama
and criticism, that are recognised as
having important or permanent artistic
value 2. the body of written works of a
culture, language, people, or period of
time, or on a particular subject 3. the body
of musical compositions for a particular
instrument or group of instruments 4.
printed material that gives information 5.
the creation of literary work, especially as
an art or occupation

lithography /11'6pgrafi/ noun a method
of printing using a plate of aluminium or

zinc, treated to attract or repel oily ink in
the appropriate places

little magazine / Iit(a)l ;meego'zim/
noun a magazine of literary work by
writers who are not yet well known,
usually having a limited circulation and a
small format

live /larv/ adjective referring to the
broadcasting of an event while it is
happening B adverb so as to be broadcast
at exactly the same time as a performance
or event happens

live room /laiv ruim/ noun in a
recording studio, a large room in which a
band can play their instruments together
and be recorded

live shot /'larv [ot/ noun a filmed inci-
dent that is broadcast live without a
presenter at the scene

live voiceover / larv 'vors,auvo/ noun
a voiceover for a pre-recorded piece of
video often used in news reporting.
Abbreviation LVO. Also called underlay

Lloyd’s List / loidz 'list/ noun one of
the world’s oldest international newspa-
pers, first published in the City of London
in 1734

load /loud/ verb to put a film, plate or
tape in a camera, or take one in

lobby /'1obi/ noun 1. the small group of
journalists that report from the House of
Commons 2. a group of supporters and
representatives of particular interests who
try to influence political policy on a
particular issue M verb to campaign for or
against a particular piece of legislation by
attempting to influence politicians

lobby practice /'lobi ,praktis/ noun
rules that lobby journalists must observe
when reporting

lobster shift /'Iobsto [ift/ noun the
night shift in a newspaper or other work-
place

local advertising /Jouk(a)1
'‘edvoataiziy/ noun advertising in the area
where a company is based

local area network /,louk(a)l ,eario
'netw3:k/ noun a group of computers
using the same communications link-up
and server. Abbreviation LAN

localisation /gloukolar'ze1f(a)n/ noun
the process of making national or interna-
tional media products more suitable for a
smaller local market
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‘According to a spokesman, the best-
selling items in UK stores this season —
skinny jeans, capelets and cashmere
jumpers — have all been sourced out of
London, rather than out of the US
“That’s given us confidence that the
localisation strategy is working”.’
[Harry Wallop, The Daily Telegraph]
localised advertising strategy
/loukalaizd 'advotarzip straetodzi/
noun an advertising campaign aimed at a
particular country or area of a market
rather than a global campaign
local media / louk(a)l 'mi:dia/ plural
noun newspapers and radio and television
stations in a small area of the country
local radio station /1ouk(a)l 'rerdiou
sterf(d)n/ noun a radio station that
broadcasts over a small area of the country
location /lau'keif(a)n/ noun a place
away from a studio where filming takes
place
location coordinating /lou'keif(o)n
kou,o:dinertiy/ noun the organisation of
things such as transport for crew and
equipment, accommodation, catering etc.,
that are necessary for filming on location
location filming  /lou'kerf(o)n
f1lmig/ noun filming that takes place
away from a studio and without a
specially-built set, in a real-life place
location scout /lou'kerf(a)n skaut/
noun a member of a film and television
production team who is responsible for
finding suitable shooting locations
lock /Iok/ verb to fix metal type in a
printing press
locked-off camera /Ilokt of
'keem(a)ra/ noun a camera that cannot be
moved, whose shot has been fixed for
filming
log /log/ noun 1. a recording of all a
radio station’s output, in case of legal
disputes. Also called programme as
broadcast 2. a note of all pieces of music
broadcast so that royalties can be paid
log file /'Ing fail/ noun a record of how
many people have visited a website and
how they have navigated through it, what
links were followed etc.
‘Gavin Hyde-Blake, a computer security
expert with Carratu International, a
corporate investigations firm, says there
are two principal ways companies detect
inappropriate web use. They can either
examine the temporary files on an

individual PC, or they can look at log
files stored on a main server.
[Stephen Overell, The Financial Times]

logging /'logig/ noun the process of
making a official record of each shot taken
when filming

Logie /'lougi:/ noun in Australia, a stat-
uette awarded annually for outstanding
work or performance in the television
industry

logo /'laugoau/ noun a design used by an
organisation as an emblem by which it can
easily be recognised

logocentricism /,Ingou
'sentrisiz(a)m/ noun in cultural theory,
belief in a central meaning, law, cause,
reason etc.

logotype /lpgoutaip/ noun a single
piece of type that has different uncon-
nected characters on it

longitudinal timecode
/lopgitju:dmn(a)l 'tarmkoud/ noun a
method of recording a timecode signal on
alinear audio track along a videotape. The
disadvantage of this method is that the
code is not readable at slow speeds or
when the tape has stopped. Abbreviation
LTC

long persistence phosphor /,lop
pa,sistons 'fosfo/ noun a television
screen coating that retains the displayed
image for a period of time longer than the
refresh rate, so reducing flicker effects

long shot /'Ioy fot/ noun a camera shot
that is taken from some distance away
from the subject, showing for example the
whole of a person’s body. Abbreviation

long take /'Iog teik/ noun a filmed take
that lasts for more than 20 seconds
long wave /'Ioy werv/ noun the broad-
casting or receiving of radio waves of
1,000m or more in length
look and feel /,luk an 'fi:l/ noun the
appeal of the design, layout and ease of
use of a website to potential customers
and the way the site fits the image the
company is trying to put across
lookism /'lukiz(a)m/ noun the idea that
good-looking people are unconsciously
preferred by most observers and have
greater success in life
‘...it’s not only recruitment and
promotion that is affected by lookism. A
report last year by the University of
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Helsinki showed that overweight
women earned up to 30% less than their
more slender colleagues.” [Kate
Hilpern, The Guardian]

loony leftism /,lu:ni 'leftiz(o)m/ noun
a largely journalistic term meaning ‘polit-
ical correctness gone mad’, i.e. taking
socialist principles to ridiculous extremes
loop /lu:p/ noun a piece of film, video or
music that repeats itself over and over,
starting again as soon as it has finished
loose insert/ lu:s 'ins3:t/ nouna sheet
of advertising material slipped between
the pages of a publication

Lord Chamberlain /lo:d
't fetmbolin/ noun the official censor of
all plays shown in the UK until 1967
LOS abbreviation BROADCAST line of
sight

lot /lot/ noun a film studio and the land
that belongs to it

loudspeaker /laud'spitko/ noun a
device used to convert electrical energy
into sound energy, producing the sound in
equipment such as televisions, radios, CD
players and public-address systems. Also
called speaker

low-angle / Iau '®ngsl/ adjective refer-
ring to a camera shot taken from below the
action being filmed. Abbreviation L/A
lowercase /,lous'kers/ adjective refer-
ring to characters that are written or

printed in small rather than capital form m
noun the small rather than capital form of
letters. Abbreviation l.c., lc ® verb to put
typescript or written material in lowercase
form

low frequency / lou 'fritkwansi/ noun
a radio frequency ranging from 30 to 300
kilohertz

low-involvement hierarchy / lou in
'vplvmont  harra:ki/ noun a model of
response to advertising where the
customer is relatively indifferent to the
product or service and only responds to
repeated marketing

low-key /,lou 'ki:/ adjective referring to
a style of lighting in which deep shadows
and contrast are accentuated, creating a
dark, dramatic effect. Compare high-key

LS abbreviation long shot

LTC /el ti: 'si/ abbreviation longitu-
dinal timecode

luma /'luzmoa/ noun the black and white
parts of an image or video signal, repre-
sented by the symbol Y and controlling
the brightness of an image. Compare
chroma

luminance /lu:min(e)ns/ noun the
part of a video signal or image that defines
the brightness at each point. Compare
chrominance

LVO abbreviation live voiceover
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M.A. noun a rating indicating that a film
is not to be seen by anyone under fifteen
unless they are accompanied by an adult

Mac /mak/ noun same as Apple Macin-
tosh

MAC /em e1 'si:/ noun a system for
transmitting pictures to colour televisions
using satellites

macaronic /mako'ronik/ adjective
referring to verse containing words and
phrases from everyday language mixed
with Latin, other foreign words and
phrases, or everyday words with Latinate
endings, usually for comic effect

MacBride Commission /mok'brard
ko, mif(a)n/ noun a commission set up by
UNESCO in 1978 to investigate the
effects of Western technology on devel-
oping countries, especially with regard to
media and communications

machinery of representation /mo
Jimoari ov reprizen'terf(a)n/ noun a
view that the mass media is a machine
which processes reality and produces a
representation of it

mackle /'mak(s)l/ noun a blurred or
double impression caused by the move-
ment of paper or type during the printing
process W verb to cause a printed impres-
sion to blur, or appear blurred » also
called (all senses) macule

Mac OS Z /mak au es 'zed/ a trade
name for a user-friendly operating system
developed by Apple, used in personal
computers as a rival to the more wide-
spread Microsoft Windows system. o
Microsoft Windows, Unix

macro lens /'makrou lenz/ noun a
lens used for close-up photography that
produces a life-size or larger image on

film, with a minimum of 1:1 object-to-
image ratio

macrophotography /,mekravfa
'tografi/ noun close-up photography that
produces images on the film that are life-
size or larger than life

macule /'makju:l/ noun PRINTING same
as mackle

mag. abbreviation PUBLISHING maga-
zine

magalogue /'megslog/ noun a cata-
logue presented to look like a magazine
and used for marketing

magazine /mego'zizn/ noun 1. a
publication issued at regular intervals,
usually weekly or monthly, containing
articles, stories, photographs, advertise-
ments and other features, with a page size
that is usually smaller than that of a news-
paper but larger than that of a book 2. a
space or compartment in a camera from
which film is loaded without exposing it
to light. Abbreviation mag 3. a container
designed to hold a number of photo-
graphic slides and feed them automati-
cally through a projector

magazine programme /mags'ziin
'prougrem/, magazine / mago'ziin/
noun a television programme that has lots
of entertaining features, reports, music
spots etc. linked by a presenter

magic bullet / madzik 'bulit/ noun 1.
a quick and easy solution for a difficult
problem, or a means of accomplishing the
impossible 2. same as hypodermic
model

magic realism / mad3ik 'rializ(o)m/
noun astyle of art or literature that depicts
fantastic or mythological subjects in a
realistic manner

magnate /'magneit/ noun same as
baron
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magnetic tape /megnetik 'terp/
noun a thin strip of material, usually
plastic, coated with iron oxide and used to
record sounds, images or data
magnification /magnifr'keif(a)n/
noun a copy of a map, photograph or other
image that has been made larger than the
original

Magnum /'magnam/ noun a coopera-
tive of photojournalists with offices in
London, New York, Paris and Tokyo,
promoting independence and professional
quality

maildrop /'meildrap/ noun the practice
of sending unsolicited promotional mate-
rial to potential customers as a way of
advertising, or the material that is mailed
mailer /'meilo/ noun an advertising
leaflet sent with a letter

mail form /'meil fo:m/ noun a webpage
designed to be used as an online order
form

mailing /'meilig/ noun something sent
through the post, especially as part of a
mass advertising campaign
mailing list /'meilig list/ noun a list,
usually computerised, of names and
addresses to which advertising material or
information can be posted
‘The trick, of course, is to add your
name now to the online mailing list of
every happening venue from the
Almeida to the Young Vic, and to
become a “friend” at the Tates and the
National, buying yourself that one-hour
slot on a Tuesday morning.” [Paul
Vallely, The Independent]
mail shot /'meil ot/ noun a single
mailing of direct-mail advertising
mainstream /'meinstrizm/ adjective
referring to something that most people
approve of. The term is often used in a
derogatory way to suggest that a product
is not new or imaginative.
mainstreamer /'meinstri:mo/ noun in
advertising audience classifications, a
person who wants products that are reli-
able and from a trusted brand. ;) aspirer,
succeeder, reformer
mainstreaming /'meinstrizmiy/ noun
the process by which the opinions of a
group of television viewers from different
backgrounds move together after they
have watched the same broadcasts for a
long time

mainstream media /memstriim
'mi:dia/ noun same as mass media
maintain /mein'tein/ verb to make sure
that something such as a website or a
piece of software is kept up to date and in
good order for the benefit of users
major /'merdzs/ noun a media company
that is powerful, important or very
productive

major selling idea /, meidzo 'seliy ar
,dia/ noun the central theme in an adver-
tising campaign

majuscule /'madzoskjuil/ noun a
large letter used in writing or printing, for
example a capital letter or any of the large
rounded letters (uncial) used in ancient
manuscripts

make up /meik 'ap/ verb to arrange
columns of text and illustrations on a page
makeup /'merkap/ noun the arrange-
ment of printed elements on a page
makeup artist /'meikap ,a:tist/ noun
the member of a television and film
production team who is responsible for
the actors’ make-up and hair

male /meil/ adjective 1. relating or
belonging to men or boys 2. describes a
projecting part such as a bolt or plug that
is designed to fit into a hollow part or
socket that is the female counterpart
male-as-norm / meil oz 'nomm/ noun
in feminist theory, the idea that female
suffixes in language such as ‘ess’ and
‘ette’, as well as common uses such as
‘man’ to mean ‘human’, strengthen the
idea that the male version is the normal
one and that the female version is a special
category within that, and therefore less
important

male gaze / meil 'geiz/ noun in femi-
nist theory, the idea that a man gains
power through being able to view a
woman without her looking back at him
Maletzke’s model of the mass
communication process 1963 /ma
'letska/ noun a complicated model of the
factors influencing communication, such
as the self-image of the sender and
receiver, the organisations and social envi-
ronments that they are in and other pres-
sures and limitations caused by the
medium and content of the message
Malvern screen /'mo:lvon scrim/
noun a thin, flexible television screen
using LCD display, which can be rolled up
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for storage. Also called flat-screen tech-
nology

managing editor / menidzip 'edito/
noun an editor of books, newspapers or
other publications who is responsible for
the editorial process, budget and sched-
ules

M and E
effects

manga /'manga/ noun a Japanese style
of comic-book fantasy drawing, charac-
terised by over-large eyes and a layout in
which the panels run right to left. { anime

manifold /'mani, fould/ verb to make
several copies of a book or page

manipulate /mo'nipjulert/ verb 1. to
control, influence or present somebody or
something in a clever or devious way
which distorts the truth 2. to digitally alter
a photograph by moving, adding,
removing, shading, colouring etc any part
of it

manual data processing /, manjuol
'derto ,prousesin/ noun the process of
sorting information without the help of a
computer

manual handling /,me&njual
'haendliny/ noun carrying or moving
things by hand

manufacture of consent
/,maenjufekt[or ov kon'sent/ noun the
practice of controlling or manipulating the
norms, values etc. held by an audience by
controlling what they are exposed to in the
media. This could be done by a govern-
ment or other institution in authority.

manuscript /'manjuskript/ noun an
author’s text for a book, article or other
piece of written work as it is given to a
publisher

Marantz /mo'rents/ noun a portable
tape recorder

March of Time / ma:t [ ov 'taim/ noun
a US newsreel programme of the 1930s,
which became a radio series and then a
film

margin /'ma:dzin/ noun 1. a blank
space on the left or right edge, or at the top
or bottom, of a written or printed page 2.
a straight line drawn down the left- or
right-hand side of a page to separate a
narrow section from the main part
marginality / ma:d3r'naliti/ noun the
feeling of minority groups that they are

abbreviation music and

ignored or considered unimportant by
mainstream society
margin of understanding
/ma:dzin ov ,anda'stendin/ noun the
degree to which a message has ‘lost some-
thing’ in being encoded by the transmitter
and decoded slightly differently by the
receiver
market /'ma:kit/ noun the number of
potential buyers for a particular product
market area /'ma:kit ,eario/ noun a
geographical area that represents a partic-
ular market, for example a television
viewing area or a sales representative’s
territory
marketer /'ma:kita/ noun a person or
company that carries out marketing activ-
ities
market forces / ma:kit 'forsiz/ noun
the relationship between supply of and
demand for a product which dictates its
market price
marketing /'ma:kitiy/ noun the
process of transferring goods from buyer
to seller, including advertising, distribu-
tion and product placement
marketing budget /'ma:kitip
,bad3zit/ noun money set aside by an
organisation for its marketing activities
marketing communications
/ma:kitiy ko mjuinr'keif(o)nz/ plural
noun all methods of communicating used
in marketing, for example television,
radio and sales literature
marketing department /'ma:kitiy
dr,pa:tmont/ noun the section of a
company dealing with marketing and
sales
marketing intelligence /'ma:kitip
in,telidzons/ noun information about a
market that can help a marketing
campaign
marketing manager /'ma:kitiy
;manid3a/ noun a person in charge of a
marketing department
marketing mix /‘ma:kitig miks/ noun
a mixture of marketing techniques such as
pricing, packaging and advertising used to
promote the sale of a product
‘...draws on a database containing more
than 75,000 new product marketing
plans across 60 countries and more than
200 product categories. It provides data-
based perspective for eight key
marketing plan metrics covering the full
marketing mix, including media,
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marketing model /maikitry Marxism  /'maks,1z(e)m/ noun a

,mpd(a)l/ noun an overview of the whole
marketing process which can be shown
graphically, often using a computer, and
used to solve problems

marketing research /ma:kitip rr
's3:tf/ noun all research carried out in
order to improve marketing, including
market research, media research and
product research

marketing services /'makitip
,s31visiz/ plural noun marketing func-
tions other than selling, for example
market research and advertising
marketing strategy /'ma:kitip
streetadzi/ noun a plan for marketing
activities

market intelligence /ma:kit m
telidzons/ noun information about a
market that can help a marketing

campaign
market liberalism /ma:krt
'lib(@)raliz(d)m/ noun an ideology

similar to capitalism, in which market
forces are allowed to develop without
outside interference

market penetration /ma:kit ,pent
'trerf(9)n/ noun the extent to which a
product reaches the potential buyers in its
market

market potential / ma:kit pa'tenfol/
noun the sales of a product that should be
achieved with the right kind of marketing
campaign

market research /ma:kit rr'ss:tf/
noun  investigating the  potential
consumers for a product and gathering
data about their needs, lifestyle, habits etc
which can be used for development and
marketing purposes

market specialist /mazkrt
'spefalist/ noun a person who concen-
trates on a few markets, and is an expert
on the media industry in these markets

marquee /ma:'kii/ noun 1. a very large
tent with straight sides that can be rolled
up or removed, used for large gatherings
such as parties, product launches, sales,
and exhibitions 2. a piece of text that
scrolls across a screen horizontally or
vertically in a highlighted band

Martindale /'ma:tindeil/ noun a device
the checks the electrical supply from a

philosophy that social inequality is caused
by those people who are in power (the
higher classes) being more represented in
terms of their norms, values etc. than the
working classes
COMMENT: The theory of Marxism was
created by highly-influential philosopher
Karl Marx (1818-83), who was
concerned with social conflict and class
struggle throughout history and the effect
it has had on social development. He was
particularly concerned with labour and
the means of production of goods within
a society, thinking it to be one of the
major causes of social conflict.

Marxist /'ma:ksist/ adjective based on
the values of Marxism

Marxist mode /'ma:ksist moud/ noun
a mode of media analysis which empha-
sises the role of the media in reinforcing
the norms, values etc. of the powerful
members of society and presenting these
as representative of the general popula-
tion. Compare functionalist mode

Mary Whitehouse /,meari
'warthaus/ an important campaigner
against falling moral standards in broad-
casting. She formed the Clean Up TV
Movement (later the National Viewers’
and Listeners’ Association) in 1963 and
contributed to the banning of the film A
Clockwork Orange on British TV as well
as many other acts of censorship.

masala /moa'sa:lo/ adjective referring to
typical form of Hindi filmmaking which
combines many different genres (action,
romance, comedy etc.) in a single film.
The term is Hindi for ‘spices’ or
‘flavours’.
‘Gurinder Chadha’s follow-up to Bend
It Like Beckham gives Jane Austen the
masala treatment, with Bollywood song-
and-dance routines pepping up the
action.” [Sukhdev Sandhu, The Daily
Telegraph]

mash-up /'mea[ Ap/ noun a song in
digital format created by combining parts
of different songs, for example the music
track of one song and the vocal track of
another

mask /ma:sk/ noun a shield, often a
sheet of paper, placed over areas of unex-
posed photographic film to stop light
hitting it ® verb to prevent unwanted light
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from reaching areas of unexposed photo-
graphic film, either using hands or a
special shield

Maslow’s hierarchy of needs
/,meazlovz herora:ki ov 'ni:dz/ noun
the idea that when a person has pressing
needs for essentials such as for food, rest,
water etc., no other needs matter, and that
other needs only begin to matter when
these first are satisfied

masquerade /masko'rerd/ noun in
feminist theory, the idea of a mask of
‘womanliness’ which women wear to
satisfy the typical image of a woman in a
male dominated society

mass /mas/ adjective large-scale,
involving large numbers (of people, prod-
ucts etc.)

mass communication /ma®s ko
;mju:ni'keif(a)n/ noun communication
by means of broadcasting and newspa-
pers, which reaches all or most people in
society

massification / masifi'ke1f(a)n/
noun the act of taking all people in a
group together as a whole, without refer-
ence to their individual characteristics or
needs

mass manipulative model of
media communication /mes mo
nipjolotiv mod(@)l ov miidio ko
;mjuini'keif(a)n/ noun a model that
states that consumers passively receive
communication that is fed to them by an
all-powerful media, and that they can be
influenced by it. Compare commercial
laissez-faire model of media commu-
nication

mass-market / maes 'ma:kit/ adjec-
tive having wide, popular appeal to large
numbers of people, often used in a derog-
atory way to indicate a preference for
sales over artistic integrity B verb to sell
something to as many people as possible
by advertising and promoting it widely
mass marketing /mes 'ma:kitig/
noun marketing that aims at reaching
large numbers of people

‘The Office of Fair Trading is to
assemble a new ‘“‘scambusting” team,
dedicated to stamping out the growing
number of mass-marketing scams
targeting UK consumers. The OFT
estimates that Britons lose £1bn a year
on various scams, which exploit low-
cost marketing techniques to ensnare as

many victims as possible.’” [James

Daley, The Independent]
mass media / mas 'mi:dia/ noun all
of the communications media that reach a
large audience, especially television,
radio and newspapers

mass observation /mzs ,pbzo
'veif(e)n/ noun a technique of taking
surveys by asking questions of very large
groups of people

mast /ma:st/ noun a tall broadcasting
aerial

master / mes proa'djuis/ noun an orig-
inal copy of something, for example a
recording tape from which other copies
can be made W verb to produce a master
recording of something W adjective orig-
inal, not a copy

master antenna television / ma:sta
@&n,tend 'teliviz(o)n/ noun television
signals that are received through an aerial
or cable that serves several televisions,
such as in a block of flats. Abbreviation
MATV

master control room /ma:sto kon
'troul ,ruim/ noun the part of a studio that
controls output to the transmitter. Abbre-
viation MCR

mastering /'maz:storiy/ noun the act of
recording data onto a master disk which
can be copied from many times without
loss of quality

master of ceremonies / ma:sto ov
'serrmoni:z/ noun full form of MC

Master of Fine Arts / ma:sto ov fain
'arts/ noun a qualification in theatre and
drama for people with a first degree, often
held by set designers. Abbreviation MFA

master shot /'ma:sts [pt/ nouna wide
camera shot in which all the action in a
film scene is visible

masthead /'ma:sthed/ noun the main
headline on a newspaper’s front page.
Also called flag

materialism /mo'tiorializ(e)m/ noun
in cultural theory, the idea that culture
exists purely through its products such as
texts, art, media products etc., and is not
an independent concept

matinée /'matier/ noun a perform-
ance of a play, concert or film that is given
during the day, especially in the afternoon,
often with cheaper seats than the evening
performance
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matrix /'mertriks/ noun 1. a metal
mould from which type is made in the hot-
metal process 2. a mould made by
pressing a raised surface in a substance
such as plastic, used in stereotyping or
electrotyping 3. a mould used in the
production of gramophone records

matt /met/ noun a dull finish, for
example on paintwork or photographic
prints W adjective referring to a matt
finish

matte /mat/ noun 1. a mask used for
covering part of an image so that another
image can be put on top of the original 2.
a cover for a camera lens with a cut-out
shape such as a key-hole, to give a partic-
ular effect when filming 3. a post-produc-
tion technique in which objects can be
separated from their background, and
moved around M adjective of a photo-
graphic print, not made on shiny paper.
Compare gloss

matte artist /'met ,a:tist/ noun the
member of a film and television produc-
tion team who has responsibility for
creating background sets and paintings to
create a ‘real’ background image, such as
the fantasy scenes in ‘The Wizard of Oz’
(1939)

matte shot /'mat [ot/ noun in film-
making, a visual effect that is achieved by
masking part of an image using a matte
and replacing it with another image so that
it combines with the rest of the original
MATYV abbreviation TV master antenna
television

maximal awareness /maksimal o
'weanas/ noun the point at which a
consumer is convinced enough by a
product’s advertising to buy the product
mbaqanga /.umba:'kengs/ noun a
rhythmic form of South African popular
music

MC /em 'siz/ noun 1. someone who
makes the opening speech and introduces
speakers or performers at a formal event.
Full form master of ceremonies 2. a
performer who acts as the host of a variety
show performed in front of an audience.
Full form master of ceremonies 3. a
rapper whose role is to excite a crowd at a
party or in a club and involve them in the
music W verb to speak rhythmically and
often in rhyme over music

McComb and Shaw’s agenda-
setting model of media effects

1976 /mo,ku:m ond '[5:/ noun a model
to show the way in which the media
present events as important or not, and
how this affects the impression that the
general public has of how important they
are

McDonaldisation /mak,donoaldar
'ze1f(9)n/ noun the process by which
large corporations are coming to take over
more and more sections of society

‘In Italy, 42 towns now belong to the
Slow Cities Association. To belong,
they must limit pollution especially
from noise... encourage
environmentally-friendly local produce
and preserve local cuisine, culture and
traditions. In short, they must do
everything in their power to combat
McDonaldisation and promote the good
life.” [Sebastian Cresswell-Turner, The
Daily Mail]

McGregor Commission Report
on the Press 1977 /mo'gregoa/ nouna
report that was largely ignored, recom-
mending that newspapers should be
excused from paying interest on loans so
that they could modernise their equipment
and methods

McGuffin /mo'gafin/ noun in a film,
play or book, something that starts or
drives the action of the plot but later turns
out to be unimportant

MCI /,em si: 'a1/ noun an computer inter-
face that allows any program to control a
multimedia device such as a sound card or
video clip

McLurg’s Law /ma'kl3:gz 1o:/ noun
the journalistic idea that events have less
news value, the further away they are from
the place where they are being reported.
For example, the theory suggests that a
single casualty in one’s home country is as
newsworthy as 1,000 casualties on the
other side of the world.

McNelly’s model of news flow
1959 /mok'neli/ noun a model in which
a report of a news event passes through
several intermediary stages between the
original reporter and publication, and the
effect that this has

MCPS abbreviation Mechanical Copy-
right Protection Society

McQuail’s  accountability of
media model 1997 /mok'weil/ noun a
model of the responsibilities that the
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media have and the ways in which they are
accountable

McQuail’'s four stages of audi-
ence fragmentation noun a model of
the way in which the audience for televi-
sion broadcasts has changed from 100%,
totally mainstream to a large number of
smaller, specialised groups, due to the
greater choice available

MCR abbreviation master
room

MCU abbreviation medium close-up

McWorld /mak'w3:1d/ noun the idea of
a culture which is a single unit dominated
by big corporations

MDK /em di: 'ker/ noun a product
developed by Microsoft that allows devel-
opers to produce multimedia applications
more easily using ready-made routines to
control video playback, process images
and display text

mean world syndrome /miin
'waild ;sindrouvm/ noun the idea that the
media give their audience the impression
that crimes such as violent attacks or rape
etc. occur more frequently than they really
do and that viewers therefore think it is a
‘mean world’

measure /'me3os/ noun the width of the
type area on a page or in a column

mechanical /mi1'kanik(a)l/ noun copy
consisting of type proofs and artwork that
is laid out and ready to be photographed or
electronically scanned for the purpose of
preparing printing plates

Mechanical Copyright Protection
Society /mi kenik(a)l kopirait pro
'tekf(e)n so,sarati/ noun the body that
arranges rights to use or sample recorded
performances. Abbreviation MCPS
mechanical data /mikenik(a)l
'derto/ noun information relating to the
printing of newspapers or magazines, for
example format or column width

control

media /'mi:dio/ noun the various means
of mass communication considered as a
whole, including television, radio, maga-
zines and newspapers, together with the
people involved in their production

media analysis /'mi:dio o,n&losis/
noun the act of studying the media, in
particular its role in society, how it has
evolved, its effect on its audience, trends,
its reliability when reporting news etc

media broker /'mi:dio ,brouvka/ noun
a business that offers organisations a
media-buying service and possibly other
services such as media planning

media buyer /'mi:dio ,bara/ noun a
person in an advertising agency who
places advertisements in the media for
their clients

media buying /'mi:dio ,barg/ noun
the process of buying space in a media
product, for example a slot in a magazine,
radio time etc., in which to place an adver-
tisement

media centre /'mi:dio ,senta/ noun 1.
the part of an organisation which releases
information to journalists and the public,
looks after promotions and public image
etc 2. a personal computer which, in addi-
tion to its usual functions, also provides
access to digital television and radio,
displays photographs, plays music etc
media circus /mi:dio 's3:kas/ nouna
situation in which there is so much
activity by the news media around an
event that the coverage distorts the event’s
significance

media class /'mi:dio kla:s/ noun a
basic type of medium, for example televi-
sion, radio or the press

media control /mi:dio kon'troul/
noun the amount of control that is placed
on the media of a country by its govern-
ment

‘““Effective measures must be taken to
prevent any invasion by harmful
programming”, the rules said. The
tightening of media controls [in China]
goes beyond foreign companies. Over
the last year, the space granted to
domestic newspapers, magazines and
internet websites to report on politically
sensitive topics has been noticeably
reduced.’

[Mure Dickie, The Financial Times]

media coverage /'mi:dio
kav(o)ridz/ noun reports about some-
thing in the media

mediacy /'mi:diasi/ noun the ability to
use and understand media texts, both new
and traditional. The word has developed
by analogy with ‘literacy’ and
‘numeracy’.

media data form /mi:dio 'derto
form/ nouna document giving basic data
or information about a publication such as
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circulation, readership and geographical
distribution

media event / mi:dio 1'vent/ noun an
event that attracts a great deal of attention
from the news media, often arranged
specifically for that purpose

media images /'miidio ,imid3iz/
plural noun the stereotypes, reference
points and conventions created by the
media

media imperialism /mi:dio mm
'prarializ(a)m/ noun same as cultural
imperialism

media independent /mi:dio ndr
'pendont/, media shop /'mi:dia [op/
noun a business that offers organisations a
media-buying service, but without the
creative services usually offered by adver-
tising agencies

media messaging /,mixdio
'mesid3iy/ noun the sending of images,
sound, and text from one mobile phone to
another

Media Monitoring Unit /mi:dio
'monit(e)riy ,juinit/ noun a subscription
service for government ministers to keep
them up to date with all the latest news
developments, 24 hours a day. Abbrevia-
tion MMU

media objectives /mi:dio ob
'dzektivz/ plural noun aims that an
advertiser has in advertising through the
media

media option /'mi:dio ,ppfen/ noun a
single unit of advertising space or time
media organisations /'mi:dio
\o1gonaizelif(e)nz/ plural noun organisa-
tions whose aim is to provide information
or entertainment to their customers while
at the same offering marketers a way of
reaching audiences with advertising
messages

media owner /'mi:dio ,ounds/ noun a
person or company that owns a magazine
or newspaper or a radio or TV station
media plan /'mi:dis pleen/ noun a plan
of an advertising campaign that shows
which advertisements are to appear where
and on which dates

media planner /'mi:dis ,pla&na/ noun
a person who deals with media planning
media planning /'mi:dio ,pleniy/
noun a strategy concerned with what type
of media should be used and how much
advertising should be done and when

Media Research Group /mi:dio r1
'sa1t[ ,gruip/ nouna group at the London
School of Economics who carried out an
investigation into children, culture and the
media during 1997-8

media schedule /'mi:dio ,fed3u:l/
noun same as media plan

media selection /'mi:dio s1,lek[on/
noun the process of choosing the right
type of media for an advertising campaign
media service /'mi:dis ,s3:vis/ noun
an organisation that provides the full
range of media functions to its clients
MediaSpan Selector /mi:diospen
s1'lekta/ noun a questionnaire by TNS
done every six months to examine the life-
style and shopping habits of panel
members

media species /'mi:dio spi:fiiz/
noun a classification of audiences
according to their attitude to advertising. ¢
acquiescent, ambivalent, cynic,
enthusiast

mediasphere /'mi:diosfia/ noun the
range of available media, its influence and
structure, in relation to the public sphere

media strategy /'mi:dio streetodszi/
noun action plans for achieving media
objectives

mediate /'mi:diert/ verb to act as a
medium that processes and transfers
something such as information from one
place to another

media text /'mi:dio tekst/ noun any
product related to media, for example a
film, a television programme, a book, a
magazine, a newspaper, an advertisement,
aCD etc

mediation / mi:dr'eif(o)n/ noun 1. in
cultural theory, the process by which texts
and media products are analysed through
an intermediary ‘structure’, for example
conventions of genre, form of production
2. in cultural theory, the idea that texts
interpret and hide meaning, and present it
in a ‘mediated’ state, ie. one that is not to
be trusted.

mediatisation / mi:distar'zerf(o)n/
noun the process by which political
activity and awareness raising has become
more focused on media presentation, for
example through the use of sound bites
media vehicle /'mi:dio ,viuk()/
noun the specific programme or publica-
tion used to carry an advertising message
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Mediawatch-uk /mi:dio,wot[ ju:
'ke1/ noun a pressure group (formerly the
National Viewers’ and Listeners’ Associ-
ation) that campaigns for high moral
standards in programming and was
formed in 1965 by Mary Whitehouse. In
recent years it has also monitored Internet
content.
medium /'mi:diam/ noun 1. a means of
mass communication, for example televi-
sion, radio or newspapers 2. the physical
means of transmitting a message through
a channel of communication
medium close-up /mi:diom 'klous
,Ap/ noun a camera shot that shows the
head, shoulders and upper chest of a
person. Abbreviation MCU
medium  frequency /mi:diom
'fritkwonsi/ noun aradio frequency lying
between 300 and 3,000 kilohertz
medium long shot / mi:diom 'log
Jot/ noun a camera shot that shows a
person from their head to just below the
knee. Abbreviation MLS
medium shot /'mi:diom [pt/ noun1. a
camera shot that shows the upper half of a
person to about the waist. Abbreviation
MS 2. a filmed view, midway between
long shot and close-up, that shows a
standing person from the waist up or the
full body of a sitting person
medium wave /'mi:diom werv/ noun
a radio wave with a wavelength that lies
between 100 and 1,000m
megaplex /'megapleks/ noun a large
cinema complex with at least fifteen
screens, often with the same film playing
at the same time in three or four of the
theatres
melodrama /'meloudra:ma/ noun
drama with exaggerated acting, extreme
emotions and often comic overreaction
‘The two hour-plus epic stars a Mexico
City security guard in crisis, includes
long, 360-degree pans of the
megalopolis and unprecedented
eroticism. Some critics herald the work
as refreshingly original, breaking from
the melodrama that has been a
traditional staple of Latin American
work.” [Monica Campbell, The Times]

Memory Stick /'mem(o)ri stik/ a trade
name for a small flash drive that can store
data for use in portable electronic devices
such as hand-held computers, digital
cameras and mobile phones

merchandise /'ma:tfondaiz/ noun
goods bought and sold for profit B verb to
sell goods in a variety of ways, such as
display, advertising or sending samples
merchandising /'ma:t[(o)n,darzip/
noun the creation of branded non-media
products such as toys, food, posters etc.,
which take advantage of the success of
something such as a popular film. ) tie-in
Mersey beat, Mersey sound nounpop
music of the 1960s that originated in the
Merseyside area, especially Liverpool,
and was performed by groups such as the
Beatles

message /'mesidz/ noun 1. the infor-
mational content of a piece of communi-
cation 2. a lesson, moral, or important
idea communicated, for example in a
work of art

messageboard /'mesidzbo:d/ noun a
page or group of pages on the Internet
which allows visitors to read and respond
to messages posted by other users, usually
on a specific topic

messaging /'mesid3iy/ noun sending
short instant messages by mobile phone or
computer

metadata /'metoderts/ noun essential
information contained in a document or
webpage, for example its publication date,
author, keywords, title, and summary,
which is used by search engines to find
relevant websites when a user requests a
search

metafiction /'metofik[(o)n/ noun in
aesthetic theory, a fictional text that talks
about the structures and conventions of
fiction writing — essentially talking about
itself

metal /'met(a)l/ noun 1. printer’s type
made of metal 2. MUSIC same as heavy
metal

metalanguage /'meto,leggwidsz/
noun language that describes language,
such as the language of linguistics

metalingual / meto'lingwal/ adjective
of a message or piece of communication,
referring to the language code in which is
is transmitted. ) conative, emotive,
phatic, poetic

metamessage /'mets,mesid3/ noun
the ‘real’ message sent by a piece of
communication, for example through tone
of voice, which may be different or even
contradictory to the content
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metanarrative /'meto,nerotrv/ noun
in the theories of structuralism and
discourse, a narrative that describes or
includes other narratives

metaphor /'metofa/ noun the applica-
tion of a word or phrase to somebody or
something that is not meant literally but to
make a helpful comparison
metasignals /'meto,sign(o)lz/ plural
noun signals such as body language that
show the metamessage in an encounter or
piece of communication

meter /'mi:to/ noun a device for meas-
uring something such as audio levels
metonymy /me'tonimi/ noun a figure
of speech in which an attribute of some-
thing is used to stand for the thing itself,
for example ‘the press’ to stand for ‘jour-
nalists, newpapers etc’.
Metro-Goldwyn-Meyer  / metrou
,goldwin 'mars/ noun a major Holly-
wood film studio formed in 1924, most
notable for its ‘golden age’ in the 1930s
when it produced stars such as Clark
Gable and Jean Harlow. Abbreviation
MGM

metropolitan bias /metrapplit(a)n
'baras/ noun the argument that most
media industries focus on London in their
products because they are based there
MFA abbreviation Master of Fine Arts
MHP abbreviation multimedia home
platform

mic /maik/ noun same as microphone
micro- /maikrouv/ prefix involving
microfilm or microphotography
microcassette /'maikrauka,set/
noun a small audiotape cassette designed
to fit into a pocket-size tape recorder or
dictation machine

microdot /'maikroudot/ noun a tiny
photographic reproduction of something,
about the size of a dot or a pinhead
microfiche /'maikrou firf/ noun a
sheet of microfilm containing information
laid out in a grid pattern

microfilm /'maikraufilm/ noun a strip
of photographic film on which tiny repro-
ductions have been recorded W verb to
photograph something on microfilm
micropayment /'maikrou,permont/
noun a small charge made to users in
return for Internet content, usually per
page downloaded, on sites which are not
sponsored by advertisers

‘...the big newspaper and magazine
publishers will quickly realise that the
bulk of their readers are switching from
paper to e-paper (which they eventually
will)... it’s a doddle to charge users for
downloading a virtual copy — either as a
one-off micropayment or as part of a
longer term subscription.” [Paul Carr,
The Guardian]

microphone /'maikrofoun/ noun a
device that converts sounds to electrical
signals which can then be amplified,
transmitted for broadcasting or recorded
microphotograph /'maikrau
foutogra:f/ noun 1. a photographic
image, for example on microfilm, so small
that it has to be magnified in order to be
viewed 2. a photograph of an object
viewed through a microscope
microprint /'maikrou,print/  noun
printed text, for example on microfilm, so
small that it has to be magnified in order
to be viewed

microprism /'maikrau,priz(a)m/
noun a small prism that is part of the
viewfinder of many single-lens reflex
cameras

microreader /'maikrou,rizdo/ noun a
device that projects enlarged images and
text from microfilm and microfiche onto a
screen for easy reading

Microsoft /'maikrosoft/ noun the
world’s largest software corporation,
based in Washington, USA

Microsoft Office /, markrosoft 'pfis/a
trade name for a software package devel-
oped by Microsoft, which allows the user
to carry out desktop publishing and
produce spreadsheets, presentations and
databases

Microsoft Windows /markrosoft
'windouz/ a trade name for the most
popular operating system used in personal
computers, developed by Microsoft. 0
Mac OS Z, Unix

microwave link /'maikrowerv link/
noun a type of terrestrial link, different
from a satellite link, in which there must
be a clear line of sight between the trans-
mitter and the receiver

middle-market /mid(e)l ‘'ma:kit/,
mid-market adjective in format and
style, somewhere between a broadsheet
and a tabloid, for example the Daily Mail
MIDI /'midi/ abbreviation the interface
between an electronic musical instrument
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and a computer, used in composing and
editing music to allow the computer to
control an instrument or one instrument to
control others. Full form of Musical
Instrument Digital Interface

MIDI control-change message
/,midi kon,traul 't feind3 ,mesid3/ noun
a message sent to a synthesiser to control
the volume or pitch of a sound or to
change the instrument patch used to
generate a sound

mike /maik/ noun same as microphone
B verb to supply somebody with, or
transmit something through, a micro-
phone

Mike /maik/ noun an internationally
recognised code word for the letter M,
used in radio communications

mike cable /'maik keib(o)l/ noun the
cable connecting a microphone to a
speaker or piece of recording equipment

mike rattle /'maik ,r&t(o)l/ noun inter-
ference caused by moving the mike cable
during recording

milline /'milan/ noun a unit of adver-
tising copy equal to one column line in
agate type in one million copies of a news-
paper or magazine

milline rate /'milain/, milline noun the
cost per unit of advertising copy

Milton’s paradox /,miltonz
'peeradoks/ noun the idea that theory and
practice may not correspond, as illustrated
by Milton’s work as a censor during
Cromwell’s reign despite the fact that he
claimed to support freedom of the press. 0
Areopagitica

mimetic plane /mi'metik plemn/ noun
in semiology, the parts of signs which
represent something (their signifiers), as
contrasted with the objects or meanings
which they represent (their referents).
Compare semiosic plane

mimic /'mimik/ noun somebody who
imitates others, especially for comic effect

mimicry /‘mimikri/ noun the practice
of imitating other people’s voices,
gestures or appearance, often for comic
effect

Minicam /'minikem/ a trade name for a
portable, shoulder-mounted television
camera used in outside broadcasts
MiniDisc /'minidisk/ a trade name for a
data storage facility like a small CD, with

a different compression system for audio
files
MiniDisk recorder /'mmidisk 11
ko:da/ noun a digital recording machine
which uses MiniDiscs
Mini-DV /,mini di: 'vi:/ a trade name for
a videotape format
miniseries /'mini,siori:z/ noun a short
series of television programmes, often a
serialised fictional story, usually broad-
cast on consecutive nights
Minority Report of Mr Selwyn
Lloyd /mar,norati ri,poit ov ,misto
,selwin 'lord/ noun an appendix to the
Beveridge Committee Report 1950,
which stated that the introduction of
greater competition for the BBC would
not lead to poorer quality broadcasting
minuscule /'mmiskju:l/ noun 1. a
small flowing style of writing used in
medieval manuscripts 2. a letter of the
alphabet written in minuscule style 3. a
lower case letter B adjective in lower case
letters
MIPCOM /'‘mipkom/ noun a ‘market-
place’ which organises conferences and
functions for media content providers, so
that they can network and reach new
markets
MipTV /mipti:'vii/ noun the branch of
MIPCOM dealing specifically with the
television industry
Miramax /'miromaks/ noun a major
Hollywood studio formed by brothers
Bob and Harvey Weinstein in 1979,
responsible for hits such as Pulp Fiction
(1994), The Talented Mr Ripley (1999)
and Sin City (2005)
mirror /'mira/ verb to maintain an exact
copy of a program, data, or website,
usually on another file server W noun
same as mirror site
mirror-phase /'miro feiz/ noun in
psychology, the stage at which a child
begins to recognise that it is independent
from its parents and is a separate being,
observed by others
mirror site /'miro sait/ noun a copy of
a website maintained on a different file
server so as to spread the distribution load
or to back up data
‘The most that authorities can do is to try
to shut down the website. That happened
after the video footage of the beheading
of Nick Berg, the US hostage, in May.
But even with one website shut down,
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several "mirror" sites are likely to
appear, making it almost impossible to
close down the terrorists’ method of
communicating.’

[Nicholas Rufford and Uzi Mahnaimi,
The Sunday Times)

mise en abyme /mi:z pn &'biim/
noun in the theories of structuralism and
discourse, the technique of ‘bottomless’
reduplication, as when an image contains
a smaller version of itself, which contains
an even smaller version, and so on
endlessly. Literally ‘to put into the abyss’.

mise en scéne /,mi:z on 'sen/ noun 1.
a style of film directing characterised by
long scenes, little camera movement and
few changes of camera position 2. the
overall ‘look’ of a filmed scene, including
such things as lighting, costume design,
period detail etc, and the positioning of
actors, scenery and props

misinformed society /misinformd
sa'sarati/ noun a view that increased
communications systems do not neces-
sarily lead to better spread of information,
because the information is often false or
mistaken

misprint /'misprint/ noun an error in
the printed copy of a text M verb to print
something wrongly

misrecognition / misrekog'nif(o)n/
noun in psychoanalysis, the tendency of a
person to look for a rational explanation
for something that they cannot otherwise
explain

mix /miks/ verb to put together various
different audio feeds, for example music
and the input from a microphone, or from
several microphones

mix down /miks 'daun/ verb to put
together parts that have been recorded
separately to create a final finished sound
recording

mixdown /'miksdavn/ noun 1. the
process of converting a multitrack
recording, usually a master tape recorded
in a studio, into a stereo recording, usually
for public release 2. a new recording
produced by a mixdown

mixed /mikst/ adjective referring to a
feed on which the different audio and
video components have been digitally
combined to be transmitted as one.
Compare split track

mixed light /mikst ‘'lait/ noun
different colour temperature light sources
on the same film set

mixed media / mikst 'mi:dis/ noun 1.
the use of different artistic media, for
example painting, photography and
collage, in a single composition or work
2. the use of different advertising media
together, for example billboards, televi-
sion and radio

mixer /'miksa/ noun 1. an electronic
device used to adjust and combine various
inputs, for example performed or broad-
cast sounds, to create a single output 2.
somebody who combines various sound
recordings to create the final soundtrack
of a film

mixing /'miksig/ noun the practice of
putting together different pieces of audio,
for example interview, music, effects etc.,
to make a complete piece for broadcasting
mixing desk /'miksip desk/ noun a
piece of equipment for receiving,
checking, adjusting the levels of etc
incoming audio feeds and creating a
blended audio output

mix minus /,miks 'mainas/ noun same
as clean feed

MLS abbreviation medium long shot

MMS /.em em 'es/ noun a system that
allows sounds, images or animations to be
included in text messages sent, usually,
from mobile phones. Full form multi-
media messaging service

MMU abbreviation Media Monitoring
Unit

mobile control room / moubail kon
'troul ,rurm/ noun a truck with produc-
tion equipment inside, used for coordi-
nating outside broadcasts

mobile phone / maubail 'foun/ noun
a portable telephone that works using a
series of locally based cellular radio
networks

mobilisation /,maubilar'zer(a)n/
noun the ability of the media to stir up
public feeling and encourage its audience
or those in authority to take some action
moblogging /'moblogiy/ noun the use
of a mobile phone or other hand-held
digital device to post text and images to a
weblog

modality /mou'deeliti/ noun in literary
theory, the function of some words or
phrases, such as ‘might’ or ‘I suppose’
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etc. in a statement, that define levels of
certainty or agreement
model /'mod(®)l/ noun a way of
explaining how something works
COMMENT: In media studies, a model is
an illustration of the way in which
something such as communication
works, showing the inputs, outputs and
processes and naming the factors which
affect the process. It presents an idea or
working theory in a clear, visual way.
modem /'moudem/ noun a device
linking a computer to a telephone line so
that the Internet can be accessed
mode of address / moud ov o'dres/
noun the way that a media product
‘speaks’ to its audience
modern /'mod(e)n/ noun a typeface
with heavy vertical strokes and straight
serifs
modernisation /modonar'zeif(o)n/
noun the scientific and technological
advances during the period of modernity
which led to social, economic and polit-
ical development, for example improved
healthcare, more efficient transport and
communications links
modernism /'mod(a)niz(a)m/ noun 1.
various artistic movements involving a
high level of innovation that developed
during the 20th century 2. in aesthetic
theory, the development in literature and
the arts specifically between 1880 and
1940
modernity /mp'ds:mati/ noun in post-
modernist theory, the social, economic
and political development that took place
in the period between the 18th century
‘enlightenment’ and the post-war period
of the 20th century
modify /'modifai/ verb to make a minor
change or alteration to something, or
change slightly, especially in order to
improve
modulate /'modju,lert/ verb to change
the tone, pitch, or volume of sound, for
example of a musical instrument or the
human voice
mogul /'moaug(a)l/ noun same as baron
mole /moul/ noun a journalist’s source
who is secretly reporting on the activities
of an organisation
MOMI /'moumi/ abbreviation Museum
of the Moving Image
monitor /'monits/ noun 1. a receiving
device used to show video or closed-

circuit television pictures 2. somebody
who listens to and checks broadcasts for a
client or employer, for example to learn
foreign news or discover secret plans 3. a
receiver in a television studio that allows
the audience to watch the recorded
sections of a show or performers to view
parts of the programme M verb to use an
electronic receiver to check the quality of
transmitted audio or visual signals

monochromatic / monoukra'metik/
adjective painted or printed in a single
colour

monochrome /'monokrovm/ noun 1.
a painting, drawing or print in shades of a
single colour 2. the art of painting,
drawing or printing in shades of a single
colour 3. the condition of being only in
black and white 4. the condition of being
painted, drawn or printed in shades of a
single colour 5. a black-and-white photo-
graph or transparency M adjective 1.
painted or drawn in shades of a single
colour 2. using or displaying only shades
of one colour or black and white
monochronic time / mpnoukronik
'tarm/ noun an image of the perception of
time in some cultures in which it is strictly
linear and deadlines etc. are taken very
seriously. Abbreviation M-time. Compare
polychronic time

monofunctional /,mpnau
'‘fagk[(a)nal/ adjective fulfilling only
one function; in the case of the media this
is often entertainment

monologue /'monalpg/ noun 1. a play
or film in which only one actor appears
and speaks 2. a long passage in a play or
film spoken by one actor

monopod /'monaupod/ noun a camera
stand like a tripod, but with a single leg. It
is less stable but easier to set up.
monopoly /ma'nopasli/ noun a situation
in which one seller holds a large share of
the market and effectively controls prices
and product supply

Monroe motivated sequence /mon
'rou/ noun five steps for creating a persua-
sive speech which achieves its aim of
making the audience take action

COMMENT: The five steps are 1) to
capture the attention of the audience, 2)
to outline a problem which is relevant to
them, 3) to discuss various solutions to
this problem, 4) to lead them to your
‘preferred’ conclusion, and, finally, 5) to
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encourage them to take some sort of
action to achieve your aims.
montage /'monta:3/ noun a sequence
of images and/or sounds edited together to
stimulate a particular emotional or intel-
lectual response

MOO /mu:/ noun the next generation of
MUD, which allows users to create a
virtual reality in which they can interact
with each other and the environment. Full
form MUD object-oriented

mood music /'mu:d ,mju:zik/ noun
same as library music

moonlighter /'mu:nlaito/ noun a
person who works as a journalist during
the evenings and has another full-time job
during the day

moral entrepreneur  /moral
,ontropra'n3:/ noun a person who
decides to act as a moral watchdog for the
media, expressing themselves most
usually in letters of complaint but some-
times forming organisations in protest and
trying to affect change. 7 Mary White-
house

moral panic /moral 'penik/ noun a
sudden increase in public anxiety about
the possible effects of media products on
consumers for example music that
encourages sexism, violent video games,
etc.
‘With 33% of British teenagers now
classified as binge drinkers, alcohol
abuse among the young is a rising
problem, often overshadowed by moral
panics over illegal, harder but less
universally harmful drugs.” [Joss
Hutton, The Guardian]

mores /'mo:reiz/ plural noun rules
about acceptable social behaviour
according to customs, morals etc.

morgue /mo:g/ noun a room or file in a
newspaper office containing various
pieces of information that are kept for
future reference, for example for writing
obituaries

morphing /'mo:fiy/ noun in film, a
change in an object from one form to
another, presented as one continuous
movement

morphology /mo:'folad3i/ noun the
study of the structure of words in terms of
combinations of meaningful units

morse code /mo:s 'koud/ noun a
system for representing letters and

numbers by using combinations of long or
short beats, taps or beeps

mortise /'mo:tis/ noun a hole cut in a
printing plate to receive type or another
plate W verb to cut a hole in a printing
plate to receive type or another plate
mosaic /mou'zenk/ noun a light-sensi-
tive surface on a television camera tube,
consisting of a thin sheet covered by parti-
cles that convert incoming light into an
electric charge for scanning by an electron
beam

mosquito newspaper /mp'ski:tou
.njuizpeipa/ noun a short-lived, cheaply
produced newspaper, often satirical in
content

motif /mou'ti:f/ noun same as super
motion picture /mouf(o)n 'piktfo/
noun a film

Motion Picture  Association
/'mauf(a)n ,pikt [ 9,sousierf(a)n/ noun
the international arm of the MPAA which
protects the rights of Hollywood Studios
to free trade and involvement in interna-
tional markets. Abbreviation MPA

Motion Picture Association of
America /mouf(o)n piktfo o
,sausierf(a)n ov a'meriks/ noun the
trade association in America which
protects the interests of major Hollywood
studios. Abbreviation MPAA

motivated /'mouti,vertid/ adjective
referring to a camera shot that follows a
particular piece of action or is prompted
by some action within a scene. Compare
unmotivated

motivation / mouti'verf(o)n/ noun a
reason for doing something
motivational research
/,mauvtiverf(a)nal rr's3:tf/ noun the
study of why people do things, specifi-
cally in media why they watch, listen,
read, consume a product or respond to an
advertisement

motor drive /'mouto drarv/ noun a
motorised mechanism to move film
through a camera

Motown /'moutaun/ a trade name for a
music company based in Detroit whose
music, consisting of pop, soul and gospel,
was especially popular during the 1960s
and 1970s

mount /mauvnt/ verb to attach some-
thing securely to something else, such as a
camera to a dolly
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mounting /'mauntiy/ noun something
on which something else is mounted, such
as a tripod for a camera, which makes it
easier to hold steady and adjust its posi-
tion between shots
mouseover /'mausouve/ noun a
feature on a webpage, for example a pop-
up menu or graphic image, that is acti-
vated when a user moves the cursor over a
contact point on the page. The feature is
designed to encourage the user to select it.
movie file /'mu:vi fail/ noun a file
stored on disk that contains a series of
images that make up an animation or
video clip
moviemaker /'mu:vii,meiko/ noun
same as filmmaker
MP3 /.em pi: 'Oriz/ noun a format for
compressing music files to approximately
one tenth of their original size, while
losing little quality
MPA abbreviation Motion Picture
Association
MPAA abbreviation Motion Picture
Association of America
.mpeg nouna computer format for video
data
MS abbreviation medium shot
M-time /em taim/ abbreviation mono-
chronic time
MTV /,em ti: 'vii/ noun a global televi-
sion service that broadcasts music videos
and related programming such as celeb-
rity interviews, award shows etc. It is
extremely popular and has a great deal of
influence in the music world
muckraking /'mak reikig/ noun jour-
nalism that tries to uncover scandal,
corruption, crime, fraud etc. which is of
interest to the public
‘The press is also increasingly carrying
such stories. The once staid but now
transformed China Daily carries
frequent articles on corruption, often in
copious detail and with a muckraking
tone.” [Martin Jacques, The Guardian]

MUD /.em ti: 'er/ noun a piece of soft-
ware usually used for gaming, which
allows many different users to interact in
the same environment. Full form multi-
user domain

MUD object-oriented /,mad ,objekt
‘arrientertid/ noun full form of MOO
mug /mag/ verb to make exaggerated
facial expressions in front of a camera

mug shot /'mag [ot/ noun a head-and-
shoulders shot

multi-actuality /malti  ektfu'eliti/
noun the existence of many different and
often contradictory meanings attached to
any given sign or symbol

multiband /'maltibend/ adjective
referring to the separate processing of
more than one bandwidth of a signal in
order to achieve higher fidelity
multi-camera /malt 'kam(o)ra/
adjective using more than one camera
multi-channel home /,malti
tJen(a)l 'houm/ noun a household that
can receive cable or satellite television as
well as terrestrial channels
multicoloured US /malti'kalod/
noun of more than one colour B adjective
able to print more than one colour at once
multiculturalism /,malti
'kaltf(a)raliz(e)m/ noun in sociology,
the different belief systems, customs and
cultural products of different communi-
ties, brought together in a single society
multimedia / malti'mi:dia/ noun the
combination of different media, for
example sound, video, images or
computer technology, in one package such
as a CD-ROM m adjective using more
than one media, as with an advertising
campaign

multimedia document /malti
'mi:dio ,dokjumant/ noun an electronic
document that contains interactive mate-
rial from a range of different media such
as text, video, sound, graphics and anima-
tion

multimedia home platform
/maltimi:dio houm 'pletfo:m/ noun a
digital broadcasting standard that
combines Internet and television broad-
casting to create interactive television.
Abbreviation MHP

multimedia messaging service
/maltimi:dio 'mesidzig ,s3:vis/ noun
TELECOMS full form of MMS
multimodal / malti'moud(o)l/ adjec-
tive using several different channels to
access the same information, for example,
cinema listings which are available in the
press, by phone and on the Internet
multipath  /'maltipa:6/  adjective
relating to television or radio signals that
use more than one route from the trans-
mitter to the receiver, causing picture or
sound distortion
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multiplane /'maltiplein/ noun the illu-
sion of depth created by laying animation
cells not directly on top of each other but
with a tiny space between them

multiplayer /'maltiplera/ adjective
referring to a computer game that is
played with other players, typically over a
local area network or the Internet

multiple /'maltip(a)l/ noun a system of
wiring arranged so that a group of
communication lines are accessible at a
number of points

multiplex adjective with the digital
technology to broadcast several different
channels using a single wavelength ®
noun a large cinema with many screens

multiplexer /'malti,pleksa/ noun 1. a
device for sending several data streams
down a communications line and for split-
ting a received multiple stream into
components 2. a device for transferring
projected film to video

multiplexing /'maltipleksig/ noun the
sending of two or more signals along one
communication channel

multiplex provider /'maltipleks pro
,vaido/ noun a service that carries several
separate digital channels

multiplier effect /'maltiplais 1,fekt/
noun the effect by which the successful
export of one product, such as a piece of
technology, a popular television show
etc., opens up the market for others

multiscreen /'maltiskri:n/ adjective
with several screens for showing films,
videos or slides

multistart /'maltista:t/  adjective
beginning at several different times so that
the viewer can select the most convenient
start time. () Near Video On Demand

multitrack /'maltitrek/ adjective
using, capable of or produced by the sepa-
rate recording of several different tracks

multi-user domain / malti ,ju:zo do
'mein/ noun full form of MUD

Murdoch effect /'ms:dok 1fekt/

noun the process by which journalism is

seen to have become more and more

obsessed about money and big business
COMMENT: The term is named after
Rupert Murdoch, who is said to exert an
influence over the news that is reported
in his media empire so that it doesn’t
conflict with his interests as a
businessman.

Museum of Brands, Packaging
and Advertising /mju: zitom ov
Jbrendz pakid3m ond 'advotaizig/
nouna museum in London which displays
advertising and branding on product pack-
aging from the 19th century to the present
day

Museum of the Moving Image
/mjur,zizom ov 09 ,mu:vig ‘tmidz/
noun formerly, an interactive museum of
film and television culture on London’s
South Bank, closed in 1999 in favour of
new BFI projects. Abbreviation MOMI
mush /maf/ noun radio interference,
especially a hissing noise

mush area /'ma|[ ,eario/ noun a region
where two or more radio signals overlap
so that interference results

musical /'mju:zik(s)l/ noun, adjective
a genre of film or stage production that
features a lot of songs and musical
numbers

Musical Instrument Digital Inter-
face / mju:zik(a)l ,Instromont
,didz1t(a)l 'intofers/ noun full form of
MIDI

music and effects /mjuizik on 1
'fekts/ noun audio track used in dubbing
stage. Abbreviation M and E

music centre /'mju:zik ,senta/ noun
a one-piece hi-fi unit that has a turntable,
amplifier, cassette deck, radio and
speakers

music hall /'mju:zik ho:1/ noun a type
of entertainment, popular in the late 19th
and early 20th centuries, that consisted of
a variety of singing, dancing and comic
acts

music reporting form /'mju:zik r1
,po:tiy form/ noun one of the four forms
which must be submitted when delivering
aprogramme to the BBC, giving details of
all music used in the programme. ¢ billing
form, transmission form, Programme
as Completed form

music video /'mju:zik ,vidiouv/ noun
a short video or film made to accompany
a song or piece of popular music
musique concréte /mju:,zizk kon
'kret/ noun recorded music composed by
electronically combining natural and
musical sounds

must /mast, mast/ noun a piece of copy
which cannot be dropped from an edition
of a newspaper or magazine, for example
an apology or correction
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mute /mju:t/ adjective with no sound
Mylar /'maila:/ a trade name for a thin
strong polyester film used in recording
tapes and photography

myth /mi16/ noun 1. a traditional story
about heroes or supernatural beings, often
attempting to explain the origins of
natural phenomena or aspects of human
behaviour 2. a set of often idealised or
glamorised ideas and stories surrounding
a particular phenomenon, concept or

famous person 3. a widely held but
mistaken belief

mythology /mi'0pladzi/ noun 1. a
group of myths that belong to a particular
people or culture and tell about their
ancestors, heroes, gods and other super-
natural beings, and history 2. the study of
myths, or the branch of knowledge that
deals with myths 3. a body of stories
ideas, or beliefs that are not necessarily
true about a particular place or person



n, N symbol PRINTING en dash
nabe /neib/ noun a local cinema
Nachtraglichkeit /nzx'treglix kert/
noun literally ‘deferred action’. The idea
that dealing with a traumatic event may be
deferred in a person’s mind until a later
time when they are mature enough to
process it.
Nagra /'nzgro/ noun a Swiss company
who make standard sound recording
equipment
name super /'nerm ,su:pa/ noun same
as super
Napster /'nzpsto/ a trade name for soft-
ware that allows users to share files,
normally MP3-format music files, over
the Internet
narcotising dysfunction
/natkatarzig dis'fapkf(a)n/ noun the
social consequence of the mass media
overloading audiences with so much
information that they are reduced to
apathy
narrate /na'rert/ verb to tell the story or
provide a commentary for a film or televi-
sion programme
narration /na'reif(a)n/ noun the
process of explaining what is happening
as a story or event progresses
narrative /'narotiv/ noun the way in
which a story is told
COMMENT: Considerations in a narrative
are: the chronological order of events,
the person who is telling the story, the
ways in which themes and motives are
represented, the way in which secrets
are revealed, characterisation and role
fulfilment, values and importance
attached to events, and more.
narrative  paradigm /nerativ
,peradaim/ noun the theory that part of
what defines us as humans is our tendency
to tell stories

narrator /na'reito/ noun the person
who tells the story in a film or book, not
necessarily a character in the story them-
selves

narrowcast /'narouvka:st/ verb to aim
aradio or television broadcast at a limited
audience, defined by considerations such
as geography or special interests

narrowcasting /'nerouka:stig/ noun
a term formed by analogy with broad-
casting, in which programming and adver-
tisements are aimed at a narrow, specialist
audience

national /'nz[(a)nal/ noun PRESS same
as national newspaper

National Association of Televi-
sion Program Executives
/,nz[(a)nal 9,squsierf(a)n v
'teliviz()n prougrem oro,djuisaz/
noun an organisation which offers its
members information on creative devel-
opment in the US television industry.
Abbreviation NATPE

National Broadcasting Company
/,nz[(a)nal 'bro:dka:stip
ko:poreif(a)n/ noun an international
media company based in the USA that
operates terrestrial and cable broadcasting
and Internet news provision. Abbreviation
NBC

nationalism /'nz[(a)ns,liz(o)m/ noun

pride in a particular nation’s cultural iden-

tity
‘Extremism in  nationalism, like
anything else, is ugly. But it is more than
time that we learned to celebrate British
history rather than forever abusing it,
and encourage newcomers to Britain to
do likewise. If we do not seem to believe
in our own heritage, why should anyone
else?’ [Max Hastings, The Daily Mail]
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national media /'nz[(o)nal ;mi:dio/
noun the broadcast and print products of a
country that get nation-wide distribution,
for example major newspapers and televi-
sion programming

national newspaper /nz[(s)nol
'njuizpeipa/ noun a newspaper that is
available and read in every part of a
country. Also called national

National Readership  Survey
/n&f(d)nal 'rirdafip ,s3:ver/ noun a
commercial organisation which provides
readership statistics for 250 major publi-
cations in the UK, using random proba-
bility testing. Abbreviation NRS
National Television Systems
Committee /na[(o)nal 'teliviz(d)n
,sistomz ko,miti/ noun full form of
NTSC

National Union of Journalists
/,n&f(d)nal juinjon ov 'dz3inalists/
noun the trade union for journalists in the
UK and Ireland. Abbreviation NUJ
National Viewers and Listeners
Association /nz[(o)nsl ,vjusz ond
'l1s(a)naz 9,sausierf(a)n/ noun » Media-
watch-uk

National Vocational Qualification
/n&f(d)nal vou keif(a)n(d)l kwolifr
'ke1f(9)n/ noun a vocational qualification
which measures standards of competence
in a particular occupation such as jour-
nalism. Abbreviation NVQ

NATPE /'natpi/ abbreviation National
Association of Television Program
Executives

natural break /natf(s)ral 'breik/
noun a convenient or reasonable point in a
television programme for a commercial
break

naturalism /'nat [(o)roliz(o)m/ noun a
method of filmmaking that represents
characters and locations as they actually
would be, as opposed to trying to create
artificial drama and effects

naturalistic illusion of television
/,neet f(a)ralistik 1,luzz(9)n oV
'teliviz(e)n/ noun the impression given
by some television programmes that what
they are showing is real life when it is not
nature /'nert o/ noun 1. the countryside
or the environment in a condition rela-
tively unaffected by human activity or as
the home of living things other than
human beings 2. the intrinsic or essential
qualities of a person or thing

navigable /'nzvigob(e)l/ adjective
referring to a website that the user can
move through by clicking on highlighted
computer links
navigate /'navigeit/ verb to move
about a website by using the links
provided in it
NBC abbreviation BROADCAST, US
National Broadcasting Company
NC-17 /en sir ,sev(e)n'tizn/ noun a
censorship classification in the United
States indicating that a film should not be
seen by children under the age of 17
because of its adult content
Near Instantaneous Amplitude
Companding And Modulation
noun full form of NICAM
Near Video On Demand /nio
,vidiou on di'ma:nd/ noun a situation in
which the same programme or film is
transmitted on several different sister
channels at a short interval on each, so that
the viewer can choose to start watching at
the most convenient time for them. Abbre-
viation NVOD
needle /'ni:d(a)l/ noun the tone arm on
the pickup of a record player
needle time /'ni:d(o)l taim/ noun the
agreed maximum amount of time that a
radio station can spend playing recorded
music
‘In fact Peel’s role as the impresario and
talent-broker of a certain kind of
alternative contemporary music can
hardly be overstated... he was
practically the only national DJ prepared
to give needle-time to the raucous DIY
offerings of bands such as the Damned
and the Buzzcocks.” [Spencer Leig, The
Independent]

negative /'negotiv/ noun a photo-
graphic image that has been developed but
not printed and shows black and white
tones reversed and colours as complemen-
tary W adjective referring to photographic
film that has been exposed to light and
developed, used as a basis for preparing
final prints

negative cutter /'negotiv kato/ noun
the member of a film and television
production team who is responsible for
conforming negatives so that they match
the director’s view of what should be seen
on screen

negotiated commission  /n1
,gaufiertid ka'mif(a)n/ noun a commis-



negotiated meaning

156

sion agreed with an advertising agency
before work starts, and which may be
different from standard commissions

negotiated meaning /n1,goufiertid
'miiniy/ noun the ‘compromise’ that is
reached between the preferred reading
offered by a text and the reader’s own
assumptions and interpretations

negotiation /n1,goufi'erf(o)n/ noun
the process of arriving at a compromise
between the preferred reading offered by a
text and the reader’s own assumptions and
interpretations

neo-noir /niou 'nwa:y adjective
relating to or reminiscent of the style of
film noir

neorealism /,niou'risliz(a)m/ noun a
style of cinema focusing on issues of ordi-
nary working-class life that began in Italy
in the 1940s with the work of directors
such as Roberto Rossellini

net /net/ noun a broadcasting network

net audience /'net ,o:dions/ noun the
total number of people reached by an
advertising campaign, excluding duplica-
tions. According to this method, a person
will be counted once whether they have
seen an advertisement once or twenty
times. Compare advertising impres-
sion

Net imperative /net 1m'peratrv/
noun the idea that it is vital for organisa-
tions to use the Internet for business
purposes if they are to be successful in the
future

netiquette /'netiket/ noun an informal
set of standard rules for how to use the
Internet

‘However familiar many parents are
with the wonders, as well as the wiles, of
the web, they still find the “netiquette”
of chat rooms a mystery. “It’s the
language and syntax”, says Fiona
Derbyshire, mother of two teenage gitls.
“It’s even more impenetrable than
texting”.’

[Martin Wroe, The Sunday Times]

netphone /'netfoun/ noun a phone that
makes connections via the Internet

NetShow /'netshou/ a trade name for a
system developed by Microsoft to provide
audio and video delivery over the Internet
without interruptions in the video
sequence

Net surfing /'net ,s3:fig/ noun the
activity of moving through sites on the
Internet out of interest

network /'netws:k/ noun 1. an inter-
connected system of communications
channels 2. a group of communication
channels, for example television or radio
stations, owned by a single company

networking /'netws:kiyg/ noun 1. the
process or practice of building up or main-
taining informal relationships, especially
with people whose friendship could bring
advantages such as job or business oppor-
tunities 2. the process of interconnecting
two or more computers either in the same
room or different buildings, in the same
town or different towns, allowing them to
exchange information

network  marketing /'netwsa:k
;ma:kiti/ noun a marketing campaign
carried out through a complete magazine
network

network programming /netws:k
'prougremin/ noun the practice of
scheduling television programmes over
the whole network

network society /'netwa:k so,saroti/
noun a society that regularly uses global
networks for the purposes of work,
communication and government

neutral density filter /nju:trol
,densrti 'filta/ noun a filter used on a
camera lens to prevent overexposure in
strong lighting conditions

Newcomb’s ABX model of
communication 1953 /'njutkom/
noun a communication model in which
there are three points of reference — the
sender (A), the receiver (B) and the social
situation in which the communication
takes place (X)

new journalism /'njuz
dz3m)liz(e)m/ noun a type of
reporting similar to gonzo journalism, in
which the reporter records a stream of
consciousness

New Line Cinema /nju: lam
'sintmo/ noun a major film studio, a
subsidiary of Time Warner, formed in
1967. It has produced such blockbusters
as the Austin Powers series of films and
the Lord of the Rings trilogy.

news /nju:z/ noun 1. a broadcast report
on important events or developments that
are taking place 2. information about
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newspaper

current events and developments as it is
reported in the mass media

news agency /'nju:z ,erdzonsi/ noun
an organisation that provides accurate
information on the news to other media
such as newspapers and radio so that they
can report it, and also to online
subscribers. They are often global, oper-
ating in several languages. Examples of
major news agencies are Reuters and
Associated Press (AP). Also called news
service, press agency

newsagent /'nju:zerdzont/ noun a
person whose job is to sell newspapers
and magazines, often together with
confectionery, tobacco and other items

news aid /'nju:z erd/ noun the idea that
news coverage that is aimed at alerting
people to suffering, distress, victims of
disasters etc. often gives a simplistic view
of the reasons behind what has happened
newsboy /'nju:zboi/ noun a boy who
sells or delivers newspapers

newsbreak /'nju:zbreik/ noun 1. a
short news bulletin during a radio or tele-
vision programme 2. something that is
newsworthy

newscast /'njuizka:ist/ noun a
programme of news reports on the televi-
sion or radio

newscaster /'nju:zka:sta/ noun a
person whose job is to read the news on
television or the radio

news conference /'njuiz
konf(a)rons/ noun BROADCAST, PRESS
same as press conference

News Corporation /'njuiz
korparerf(a)n/ noun one of the world’s
largest media conglomerates which owns
book publishers, magazines, film studios
and cable and satellite television channels
across Australia, the UK and the US The
majority shareholder is mogul Rupert
Murdoch

newsdealer /'nju:izdi:le/ noun a
person who keeps a shop or stall selling
mainly newspapers, magazines and often
paperback books and confectionery
newsdesk /'nju:zdesk/ noun the place
where a news editor prepares news for
publication or broadcasting

new season /,nju: 'si:z(a)n/ noun the
start of the television year, usually taken
to be the autumn and winter programming
season

news flash /'nju:z fle[/ noun a short
report about an important piece of news,
that interrupts a scheduled programme

‘Last  month  the  Broadcasting
Complaints Commission (BCC) upheld
a religious complaint against Eamon
Dunphy’s show on NewsTalk 106
which broadcast a spoof newsflash in
December last year saying that Pope
John Paul II had died.” [Dearbhail
McDonald, The Sunday Times]

news frameworks /'njuiz
[frermwas:ks/ plural noun a shared set of
rules or guidelines by a group of editors
and journalists about what counts as
‘newsworthy’

newsgathering /'nju:z,ge[(o)rip/
noun the system by which news is
obtained from sources, interviewees,
observation, news agencies etc.

newsgirl /'nju:zgs:l/ noun a girl who
sells or delivers newspapers

newsgroup /'nju:z gruip/ noun a
news discussion group on the Internet

newshound /nju:zhavnd/ noun a
newspaper reporter

newsletter /'nju:zleta/ noun a report
that contains matters of interest to a
specific group such as the members of a
society or employees of an organisation,
and is regularly sent to them

news-literate / nju:z 'lIit(o)rot/ adjec-
tive referring to somebody who has the
ability to ‘read’ the news intelligently
taking into consideration its conventions,
codes, norms etc.

news magazine /'nju:z ,megozimn/
noun 1. a radio or television programme
consisting of news commentary, inter-
views, investigative reporting and features
2. a magazine, often published weekly,
that contains reports and analysis of the
previous week’s news

newsman /'njuizman/ noun a male
journalist or newsreader

newspaper /'njuizpeipa/ noun 1. a
daily or weekly publication containing
news reports and commentary, features
and advertisements, and is printed on
large folded sheets of paper. Also called
paper 2. an organisation that publishes a
newspaper 3. a sheet or sheets of a news-
print
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newspaperman /'njuispeipoman/
noun 1. a male newspaper reporter or
editor 2. a man who owns a newspaper
newspaperperson /'njuizpeipd
,p3:s(e)n/ noun 1. a newspaper reporter
or editor 2. somebody who owns a news-
paper
newspaperwoman /'njuizpeipa
,wuman/ noun 1. a female newspaper
reporter or editor 2. a woman who owns a
newspaper
newspeak /'nju:spi:k/ noun an imagi-
nary form of language in George Orwell’s
1984, in which the size of vocabulary and
ranges of meaning were so restricted that
this in itself restricted the concepts and
thoughts that a person was capable of
formulating
newsperson /'nju:iz,p3:s(e)n/ noun a
journalist or newsreader
newsprint /'njuizprint/ noun the
cheap, low-quality paper that newspapers
are printed on
news professional /'nju:iz pro
[fe[(a)n(a)l/ noun a person whose job it is
to process and supply news according to
the format of the institution or publication
newsreader /'nju:zri:ds/ noun some-
body who presents the news, especially
the headlines, on a television or radio
news broadcast
newstreel /'nju:zri:l/ noun news reports
on film, often shown at the cinema before
the main feature, which were popular
from World War I until the advent of tele-
vision
news release /'nju:z rilizs/ noun
same as press release
newsroom /'nju:zru:m/ noun the
office in which journalists, researchers,
editors etc. gather to put news stories
together
news service /'njuiz s3ivis/ noun
BROADCAST, PRESS same as nhews
agency
newsstand /'nju:zstend/ noun a stall
for selling newspapers and magazines
news values /'nju:z ,valju:z/ noun
the criteria applied to news stories and
employed when gatekeeping
COMMENT: Examples of typical news
values would be: the event’s impact on
the public (the number of people
affected, its unexpectedness), the

human interest (the involvement of a
famous person or powerful nation, the

relevance of the topic to the audience)
and the pragmatics of news reporting
(the existence of similar stories in the
news, the time of the event taking place,
etc).
newsvendor /'nju:z,venda/ noun a
person who sells newspapers
newsweekly /nju:z'wikli/ noun a
newspaper or news magazine that is
published weekly
newswoman /'nju:z,woman/ noun a
female journalist or newsreader
newsworthy /'njuizw3:0i/ adjective
referring to stories or issues that are inter-
esting or important enough to be reported
in the media
‘For all the empowerment of women,
though, violence by men against women
is still far more serious than vice versa.
Serious cases of women as the
aggressors are newsworthy exceptions
which prove the rule.” [Peter McKay,
The Daily Mail]

newswriting /'nju:z raitiy/ noun the
process of writing news stories

new wave / nju: 'werv/ noun 1. a style
of film-making that developed in France
during the late 1950s and 1960s that was a
reaction against established French
cinema, emphasising unconventionality
and the individual styles of directors 2. a
type of rock music in the late 1970s that
developed from the punk rock era

New World Information and
Communication Order /nju: wa:ld
Janfomeif(9)n on ko mjuinr'keif(o)n
,01da/ noun a UNESCO concept from the
1970s and 80s with the aim of making
media representation of developing coun-
tries more equitable across the globe. It
was unpopular with the United States who
withdrew  their ~membership from
UNESCO in response.

next matter /'nekst mata/, next-to-
reading matter /nekst to 'riidip
,meato/ noun advertising material placed
next to editorial matter in a publication
N-Gen /'en d3en/ noun the Net Genera-
tion, referring to young people who have
grown up with the Internet from an early
age

nib /nib/ noun same as brief

NICAM /'natkeem/ noun a system in
which digital quality audio can be trans-
mitted through an analogue signal and
decoded by compatible viewing equip-
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ment. Full form of Near Instantaneous
Amplitude Companding And Modula-
tion

niche /ni:J/ noun an area of the market
specialising in one type of product or
service W adjective referring to something
highly specific, that is relevant to only a
small section of the population

niche audience / ni:f 'o:dions/ noun
a small target audience that is highly
specific

niche marketing /ni:[ 'ma:kitip/
noun the process of marketing to small
but potentially highly profitable specialist
markets

nick /nik/ noun PRINTING a groove in the
side of a piece of metal printing type, used
to align and often, identify it

nickelodeon /nik(a)l'audion/ noun
an early 20th-century cinema where a
ticket cost five cents

Nielsen Media Research /ni:lson
'mirdio r1,s3:tJ/ noun a multinational
media company that provides television
and audience viewing figures, information
about print readership and information for
the purposes of marketing and advertising

Nielsen Television Index / ni:ls(o)n
'teliviz(o)n ,indeks/ noun the most-used
television audience ratings in the USA,
produced by media research company A.
C. Nielsen. Abbreviation NTI

nl abbreviation a proofreading mark on a
text that means ‘new line’

NLE abbreviation non-linear editing

noddy /'nodi/ noun a cutaway shot of an
interviewer nodding, looking interested
etc., used to disguise editing, avoid jump
cuts or simply break up a long speech by
the interviewee

Noelle-Neumann’s  spiral  of
silence model of public opinion
1974 /,nouvel 'noiman/ noun a model of
the way in which a person is less likely to
voice their opinion if they think there is
little support for it, meaning that it appears
even less popular

noir /nwa:/ adjective relating to or remi-
niscent of the style of film noir

noise /noiz/ noun 1. interference either
visually or on the soundtrack when using
magnetic tape 2. any sort of interference
affecting a channel of communication 3.
unwanted or meaningless data intermixed

with the relevant information in the output
from a computer

noise level /'noi1z lev(a)l/ noun the
amount of unwanted information found
when searching the Internet

nomadism /nouvma'dizm/ noun in
feminist theory, the practice of rejecting
mainstream cultural forms and territorial-
isation in order to undermine the theory
that humans instinctively create an inclu-
sive, unifying culture

non-alighed news pool /non o
Jamnd 'njuiz ,pu:l/ noun a news agency
formed by 85 countries, agreeing to share
news gathered by their domestic agencies
with each other

nonbroadcast /mon'bro:dka:st/
adjective referring to material that is not
suitable for, or transmitted by, radio or
television

non-diegetic sound /nan
,darogetik 'sauvnd/ noun sound that is
not coming from a recognisable source in
a piece of film but has been added to the
soundtrack, for example a voiceover or a
piece of music. Compare diegetic sound

nonimpact /non'impezkt/ adjective
referring to a printing method that does
not involve pressing ink onto a surface,
but uses laser or ink-jet technologies
non-linear editing /non lmnio
‘edrtig/ noun film and video editing that
is performed on a computer, in which the
shots may be handled separately and
digitally reassembled in any order. Also
called random-access editing. Abbre-
viation NLE

non-media /non 'mi:dis/ adjective
unconnected to the media

nonpareil /nonpa'rer(a)l/ noun a size
of printers’ type equal to six points
nonprinted /non'printid/ adjective
referring to material that has not been
printed

nonprinting /non'printiy/ adjective
referring to characters not used or
intended for printing

nonsexist /non'seksist/  adjective
avoiding or not involving discrimination
based on sex

non-sync /non 'sig/ noun non-
synchronised sound, i.e. a soundtrack that
is produced separately from the picture.
Compare sync
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non-synchronised /non
'sigkronaizd/ adjective of sound, not
matching up exactly with the pictures
because for example the soundtrack was
recorded separately
non-verbal communication /non
,v3:b(9)l ko, mjuni'kerf(a)n/ noun any
communication that is not performed with
words, for example facial expression,
gesture, touch, tone, posture etc. Abbrevi-
ation NVC
non-verbal vocalisation /non
,vaibal | voukolar'zeif(e)n/ noun a
sound or quality of sound made by a
person that is not language but communi-
cates something about the speaker, for
example a laugh, a stutter, a change of
pitch
norm /no:m/ noun something which is
normal, usual, expected; a convention or
standard
normative /'noimotiv/  adjective
according to norms, what is expected as
opposed to what happens in reality
Northcliffe revolution /no:0klif
revalurf(e)n/ noun a shift in the
economic basis of newspaper publication
in the late 19th and early 20th century, as
they became dependent on advertisement
revenue and therefore on grabbing atten-
tion and attracting more readers
COMMENT: The term is named after
newspaper baron Lord Northcliffe, who
founded the Daily Mail and the Daily
Mirror as well as turning around the
fortunes of other dailies by making their
content more sensational and populist in
deference to his advertisers. The Daily
Mail held the highest circulation of any
newspaper in the UK from its inception in
1896 until his death in 1922.
nostalgia /no'stald3zs/ noun a mixed
feeling of happiness, sadness and longing
when recalling a person, place or event
from the past, or the past in general
‘...the publication of The Best Of
Jackie, a book which celebrates the top-
selling teenage magazine of bygone
years, is a portal into another era. I sat on

the floor, pages spread around me,
swamped in nostalgia, instantly
transported back to another life, another
time...’

[Nina Myskow, The Daily Mail]

note /nout/ noun an extra piece of infor-
mation often given at the bottom of a
printed page or at the very end of a text
notice /'noutis/ noun a written state-
ment of information, often displayed on a
board or wall, or published in a newspaper
or magazine

noting scores /'noutiy skoiz/ plural
noun the percentage of a publication’s
readers who report having seen a partic-
ular article, advertisement etc.
November /nou'vemba/ noun an inter-
nationally recognised code word for the
letter N, used in radio communications
Nn.p., NP abbreviation a proofreading
mark on a text that means ‘new paragraph’
NRS abbreviation National Reader-
ship Survey

NTI abbreviation Tv, us Nielsen Televi-
sion Index

NTSC /.en ti: es 'sii/ noun the standard
television system in many countries
including the USA, Canada and Japan.
Full form National Television Systems
Committee

nudie /'nju:di/ noun a product such as a
film or magazine that features unclothed
performers or models

NUJ abbreviation UK, PRESS National
Union of Journalists

number /'namba/ noun one of a series
of things, especially a single issue of a
magazine

nut /nat/ noun PRINTING same as en
NVC abbreviation non-verbal commu-
nication

NVOD abbreviation Near Video On
Demand

NVQ abbreviation National Vocational
Qualification



OB, o.b. abbreviation outside broad-
cast

obeli PRINTING plural of obelus
obelise /'pbolaiz/ verb to insert a
dagger or obelus into a printed text
obelisk /'pbalisk/ noun PRINTING same
as dagger

obelus /'pbalos/ noun 1. a symbol (7)
used in modern printed editions of ancient
manuscripts to show that a particular
section is possibly not genuine 2.
PRINTING same as dagger

obit /'subit/ abbreviation obituary
obituary /o'bitfuari/ noun an account
of a prominent person’s life, published in
a newspaper shortly after they have died.
Abbreviation obit

object /'pbdzekt/ noun 1. something
that can be seen or touched, or something
that is perceived as an entity and given a
name 2. a focus of somebody’s attention
or emotion 3. a collection of variables,
data structures, and procedures stored as
an entity and forming a basic building
block of object-oriented programming
object database /'obd3zekt
,dertobers/ noun a database that has the
capacity to deal with audio and video
files. Abbreviation ODB

object-image ratio /pbjekt ''mid3
reifiov/ noun the difference between the
actual size of an object being photo-
graphed or filmed and the size of the final
image produced

objective and task method /ob
dzektiv on 'taisk ,me6od/ noun a
method of calculating an advertising
budget by setting objectives, deciding
what tasks are needed to achieve them and
then calculating the actual costs involved
objectivity / obdzek'tiviti/ noun the
idea that news can and should be reported

without opinion or bias.

subjectivity
‘A month ago, some of American
television’s most recognisable news
reporters took on the unlikely role of
conscience of the nation as they howled
with indignation about the poor and
dispossessed of New Orleans... They
lost all pretence of detached objectivity
and instead gave full vent to their
frustration and anger.’ [Michael
Ainsworth, The Independent on Sunday]

object language /,obd3zekt
'lepgwid3/ noun the meanings and
symbolic values that a person attaches to
objects around them

obl. abbreviation PRINTING oblique
oblique /5'bli:k/ noun PRINTING same as
slash

obscenity /ob'seniti/ noun a word,
phrase or statement that is offensive, espe-
cially because of being sexually explicit,
and may be subject to legal restraints
regarding broadcast or publication
obsolescence /,pbsa'les(a)ns/ noun
the state of becoming obsolete by being
replaced by something new

obsolete /'vbsali:t/ noun no longer in
use, usually because of having been
replaced by something new and more
interesting or efficient

occupational soap /,okju'peif(a)nal
,SQup/ noun a soap opera that is based
around a place of work, rather than a street
or other place where people live. An
example of this is The Bill.

OCR abbreviation optical character
recognition

octavo /pk'tarvou/ noun 1. a book with
8 leaves and 16 pages resulting from the
folding in half of a single sheet of
standard-sized printing paper three times.

Compare
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Also called eightvo 2. the size of one
page of an octavo book

octodecimo /,pktouv'desimou/ noun a
book that measures about 10 by 16 cm/4
by 4 V4 in, or this size of book. Also called
eighteenmo
ODB abbreviation object database
oedipal complex /'ixdop(a)l
kompleks/ noun according to Freudian
psychology, the desire of every male child
to sleep with his mother and kill his father
COMMENT: The term oedipal complex
comes from the Greek myth of Oedipus,
who marries his own mother Jocasta
after murdering his father Laius, without
knowing the identity of either.
oeuvre /'3:vra/ noun the creative work
of a person

OFCOM /'ofkom/ noun the telecommu-
nications regulator in the UK Formed in
2003, it took over the licensing and regu-
latory duties formerly undertaken by the
Radio Authority, The Broadcasting Stand-
ards Commission, the Independent Tele-
vision Commission, the Office of Tele-
communications and the
Radiocommunications Agency. Full form
Office of Communications

off-air /,of 'ea/ adjective referring to
events, speech or action taking place in
broadcasting studios but not used during a
broadcast

off-beat /of 'biit/ adjective slightly
unexpected or humorous

off-camera /,of 'kem(o)ro/ adjective
referring to action that takes place out of
range of a film or television camera that is
recording. Compare on-camera

off-card rate /,of 'ka:d ,rert/ noun a
specially arranged price, lower than that
on the rate card, for advertising space or
time

off-diary piece /,of 'darori ,pi:s/ noun
an article that was not scheduled to be
covered but that a journalist writes on his
or her own initiative. Compare diary
piece

offensive spending /s fensiv
'spendiy/ noun the practice of spending
on advertising which aims to attract users
of a rival brand or to attack the competi-
tion

Office of Communications /,of1s
ov ko,mju:nr'kerf(a)nz/ noun full form
of OFCOM

Office of Telecommunications
/,of1s av teliko,mjuinr'ke1f(a)nz/ noun
the body formerly responsible for regu-
lating the non-military radio spectrum in
the UK, issuing licences and protecting it
from unauthorised use. It was replaced by
OFCOM under the 2003 Communications
Act.  OFCOM

Official Secrets Act /5, f1f(a)l
'sitkrats ,&kt/ noun an act of Parliament
that allows some censorship of the media,
on the grounds that the information might
be of use to the country’s enemies
offline /of'lain/ adjective 1. referring to
a computer not connected to the Internet
2. referring to a printer that is not
connected to or receiving data from a
computer 3. referring to people or proc-
esses involved in preparing but not trans-
mitting material for broadcasting
off-line editing /,of lain 'editiy/ noun
the process of editing a film using a copy
rather than the original recording. It does
not result in a final copy for broadcast but
uses cheaper equipment and so editors can
take more time to decide how the final on-
line edit should be done. Compare on-
line editing

off-line newsreader /pof lam
'njuizrizda/ noun computer software that
allows users to read newsgroup articles
without being online at the same time
off-mike /,of 'maik/ adjective referring
to noise that is audible in the background
of a broadcast

offprint /'ofprint/ noun a separately
printed article taken from a larger publica-
tion and often given to the contributor
off-screen image /,of skriin 'imrdz/
noun an image that is first drawn in
memory and then is transferred to the
display memory to give the impression of
fast display action

offset noun /'vfset/ 1. a method of
printing in which inked impressions are
transferred onto paper via an intermediate
surface made of rubber. Also called set-
off 2. the accidental transfer of ink,
usually from one piece of paper to another
m verb /of'set/ to print something by
offset printing

off the record /,of 05 'reko:d/ adjec-
tive comments made off the record are not
intended to be published or used by a jour-
nalist but only for background or further
investigation, protecting the source
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‘Gloria Macapagal Arroyo, Philippine
president... revealed during lunch with
a columnist last week that military
intelligence  suspected a  popular
television reporter of coddling a
suspected Islamic terrorist. While the
information was "off the record", it
proved too tempting for the columnist’s
newspaper not to publish.’
[The Financial Times]

off-tube /,of 'tju:b/ adjective referring
to a commentary made without being
physically present at the event but by
watching a video feed

000 noun a list of items for sale with
prices and product details and often, illus-
trations

Old English /,0uld 'mglif/ noun a
form of black-letter typeface used by
English printers up to the 18th century

old face /'suld feis/ noun a typeface
originating in the 18th century that shows
little difference between light and heavy
strokes and has slanting serifs

old style /'auld stail/ noun a modern
typeface that imitates the characteristics
of old face

oligopoly /pli'gopali/ noun an
industry that is monopolised by a small
number of producers

OMB abbreviation one-man-band

omnibus /'pmnibas/ noun a radio or
television programme that brings together
all the instalments of a serial or soap opera
that have been broadcast since the
previous omnibus edition

omnibus survey /'omnibas s3:ver/
noun a survey carried out once a month by
the Office for National Statistics, using a
range of simple questions on all topics
from contraception to media use
omnidirectional antenna
/,omnidarrekf(a)nal &n'tensa/ noun an
antenna which sends and receives signals
equally effectively in all directions.
Compare directional antenna
omnidirectional microphone
/,omnidarrek f(a)nal 'markrofoun/ noun
a general purpose microphone that picks
up all sound in an area. Compare gun
mike

omnimax /'omnimaks/ noun a system
of film projection that surrounds the
viewer in a semi-circle, occupying the
entire field of vision

on-camera /,on 'kam(a)ra/ adjective
referring to action that takes place within
range of a film or television camera that is
recording. Compare off-camera

on demand /,on di'ma:nd/ adjective
referring to a service whereby the user can
select the start time of a particular
programme rather than it being broadcast
at a scheduled time

1802 rule /,wan ,erti dr'griz ,ru:l/ noun
the idea that in filming, the camera should
be placed behind a line and should not
cross that 180° field of potential vision.
Doing so is called ’crossing the line’.
one-man-band /wan men 'band/
noun a camera operator who also deals
with lighting and sound set-ups. Abbrevi-
ation OMB

one-plus-one /,wan plas 'wan/ noun
an interview set-up in which there is one
interviewer and one interviewee
one-step approach /wan 'step o
pravtJ/ noun a form of direct marketing
where advertisements are used to obtain
orders directly

one-time order /wan taim 'o:do/
noun an order for an advertising spot for a
particular time that is not scheduled to be
repeated

one-to-one marketing /,wan to wan
'ma:kitig/ noun a method of marketing
through a website which aims to establish
a personal relationship with a customer,
selling to each customer as an individual
and trying to differentiate between
customers

on-hold advertising /on ‘hould
,&dvataizing/ noun a method of adver-
tising to telephone callers while they are
waiting to be connected to the person they
want to speak to, usually involving voice
messages about the firm and its products
online /on'lain/ adjective 1. referring to
a printer that is connected to or receiving
data from a computer 2. referring to a
computer that is connected to the Internet
on-line editing /,on lain 'editiy/ noun
the practice of editing a film using the
original recording to make the final edit
for broadcast. It follows the decisions
made in off-line editing. Compare off-
line editing

onomatopoeia /,onomata'pira/ noun
the formation or use of words that imitate
the sound associated with something, for
example ‘hiss’ and ‘buzz’



on-pack promotion

164

on-pack promotion /pn 'pak pra
,mauf(a)n/ noun the practice of placing
advertising material on the outside of
packaged goods

on-screen /pn 'skriin/ adjective,
adverb referring to an event or action that
can be seen by the audience during a tele-
vision programme or film

on spec /,on 'spek/ adjective referring
to an article or piece that is submitted
without having being commissioned by
the newspaper

on the record /,on 8o rr'ko:d/ adjec-
tive referring to comments that may be
freely reported, quoted etc.
on-the-spot editing /,on 0o ,spot
'editig/ noun editing together of footage
from an outside broadcast straight away
‘on site’, using an edit caravelle or similar
OOV abbreviation out of vision

opacity /ou'paesiti/ noun the degree to
which a material such as photographic
film is able to stop light

opaque /au'peik/ noun a photographic
pigment that can block out areas of a
negative

op ed /'op ed/ noun 1. an article
expressing a personal viewpoint written
for the op-ed section of a newspaper 2.
opposite editorial, i.e. on the facing page
to that on which the editorial article
appears

open /'aupan/ adjective referring to a
narrative without a definite conclusion or
resolution at the end. Compare closed
open access television /oupon
&kses 'teltviz(9)n/ noun same as
public access television
open-ender /oupon'enda/ noun a
continuous broadcast on a major event or
piece of breaking news, which overrides
all other scheduled broadcasts until
further notice. Also called rolling news
open-face lamp /,oupan fers 'l&mp/
noun same as flood

open letter /,oupan 'leta/ noun a letter
that is published in a newspaper or maga-
zine but addressed to an individual or
organisation

open rate /'supan rert/ noun an adver-
tising rate where discounts are available
for frequent or bulk orders

open source creed /oupon 'sois
krixd/ noun the policy of making tech-

nology, data etc. freely available without
charging a fee

open talkback /oupon ‘to:kbek/
noun talkback from the production
gallery of a recording studio that can be
heard continuously and by everybody.
Compare switched talkback

open text /oupan 'tekst/ noun a text
that allows plenty of scope for free inter-
pretation. Compare closed text

Open University /oupon juini
'v3siti/ noun a British university founded
in 19609 that offers degree courses that are
mostly taken by mature students studying
part-time and by correspondence, many
classes being broadcast on television and
radio

opera /'pp(e)ro/ noun 1. a dramatic
work where music is a dominant part of
the performance, with the actors often
singing rather than reciting their lines 2.
operas thought of collectively or as an art
form

opéra bouffe /,pp(o)ro 'bu:f/ noun a
French opera with a comic or farcical
theme

opera buffa /,op(a)ra 'bu:fo/ noun a
comic opera, usually in Italian, using
themes or characters from everyday life
and usually having a happy ending.
Mozart’s The Marriage of Figaro is an
example.

operetta /ppo'reto/ noun a type of
opera, usually with a comic theme, but
with much spoken dialogue and usually
some dancing. Gilbert and Sullivan wrote
many operettas.

opinion leader /5'pinjon |liz:ds/ noun
somebody who influences the values,
beliefs etc. of others

opinion piece /a'pinjan pi:s/ noun an
article in which the journalist expresses
their own opinion on some topic, rather
than reporting the facts

opinion poll /s'pinjon pauvl/ noun a
poll that questions a sample of people
about their opinion on an issue and makes
generalisations about the whole nation
from those answers. Findings may tend to
‘dumb down’ issues, as the questions have
simple, yes-or-no answers and offer little
background or analysis.

Opportunity To See /,ppatjuinati to
'sit/ noun the number of times it is theo-
retically possible to see or hear an adver-
tisement. Abbreviation OTS
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oppositional /opa'zif(a)nal/ noun
referring to anything or person that rejects
or disagrees with what is expected,
preferred or in authority

oppositional reading /,0pa
'z1J(a)nal ,rizdig/ noun an interpretation
of a text by a reader whose social position
puts them into direct conflict with its
preferred reading

oppositions /ppa'zif(e)nz/ plural
noun pairs of concepts which are diamet-
rically opposed to each other or comple-
ment each other

optical character recognition
/,optik(d)l 'keerikto rekognif(a)n/
noun a scanner which can ‘recognise’ text
characters and save them as a text docu-
ment. Abbreviation OCR

optical sound /pptik(s)l 'saund/
noun a form of sound reproduction in
films where a photographed pattern of
light on the film is read by a lamp in the
projector. It has now largely been super-
seded by digital sound.

optical zoom /,optik(o)l 'zuim/ noun
a zoom facility on a camera that zooms
using the lens itself, without losing
quality. Compare digital zoom

optimal balance /,optim(a)l 'balons/
noun the best combination of elements or
activities that can be achieved when a
marketing strategy is being planned
optimisation /,optimar'zerf(a)n/
noun a computer package that automati-
cally devises a media schedule for an
advertising campaign

option /'op[an/ verb to buy the right to
make a film from something such as a
book or script

opt out /,opt 'avt/ noun the action of
asking not to receive advertising e-mail
messages and being removed from an e-
mail list
“The catch? You’ll have to spend a few
seconds registering your home address
and email. But don’t worry about
endless marketing emails as a result —
tick the small opt-out box and you’ll get
the free money without the spam.’
[Patrick Collinson, The Guardian)

oral culture /'omral kaltfo/ noun a
society in which most communication is
by word of mouth, with little emphasis on
written texts

orality /o:'reeliti/ noun oral communica-
tion through speech, often contrasted with
literacy. Some cultures value oral commu-
nication as more authentic and immediate
than text.

orbit /'orbit/ noun the practice of
rotating advertisements among different
programmes on a television station
organ /'sigon/ noun a newspaper or
magazine regarded as a means of commu-
nicating the views of a particular group
such as a political party

organisation culture /o:rgonar
'ze1f(a)n kalt[a/ noun the way in which
the power structure in an organisation is
constructed. » person culture, power
culture, role culture, task culture

orientalism /o:ri'entoliz(e)m/ noun
in cultural theory, the misrepresentation
and stereotyping of the culture of Asia and
the characteristics of its people, as
described by writers and artists of the
West

orientation /o:rion'terf(o)n/ noun 1.
the way in which people stand or hold
themselves in relation to each other when
they meet, an element of non-verbal
communication 2. in typography, the
position of a piece of paper in relation to
the text that runs across it. » landscape,
portrait

originate /o'ridzmnert/ verb to copy an
image onto film from which printing
plates will be made

orphan /'o:f(a)n/ noun the last line of a
paragraph, placed at the top of a column
or page while the rest is at the end of the
last one. This is poor layout and to be
avoided. Compare widow

orthochromatic /,0:0oukra'metik/
adjective referring to film that is sensitive
to all the same colours as the human eye,
except red

OS abbreviation outside source

Oscar /'psko/ a trade name for the
golden statuette awarded annually by the
Academy of Motion Picture Arts and
Sciences to people in the film industry for
achievement in the making of films

other /'Ada/ noun social and cultural
groups that are different from our own,
whom we think about simply as being
different

OTS abbreviation Opportunity To See
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out /aut/ noun the last three words on a
piece of audio, given to presenters and
technicians as a cue that the piece is about
to end

outdoor advertising /autdorr
,&dvataizig/ noun 1. advertising in the
open air, including advertising in public
transport, on roadsides, at bus stops,
skywriting, etc. 2. advertising on the
outside of a building or in the open air,
using posters on hoardings or neon signs
outline /'auvtlamn/ noun 1. a general,
preliminary or rough plan or account of
something, that concentrates on the main
features and ignores detail 2. the most
prominent or important aspects of some-
thing 3. a drawing which only describes
the shape of something

out-of-home advertising /avt ov
'houm ,eedvotaizi/ noun outdoor
advertising including transport,
skywriting, etc.

out-of-home viewing /,aut ov 'houm
vjuirg/ noun television viewers who are
watching in public places such as bars.
Compare in-home viewing

out of sync /,avt ov 'sigk/ adjective
having the sound incorrectly synchronised
with the pictures

out of vision /aut ov 'viz(e)n/ noun
an instruction on scripts to show that the
person talking will not be shown on
screen, but heard as a voiceover. Abbrevi-
ation OOV

out-point /‘aut point/ noun the point at
which a piece in an edited sequence
should finish

output /'avtput/ noun the audio that is
actually broadcast

outside broadcast /autsaid
'bro:dka:st/ noun a broadcast, often live,
which is made from outside a studio using
mobile equipment. Outside broadcasts are
used, for example, for reporting from a
sports game or other public event. Abbre-
viation OB, o.b.

outside source /,avtsaid 'sors/ noun
a feed coming into a studio from an
outside broadcast or other place. Abbrevi-
ation OS

outtake /avtteik/ noun a scene or
sequence that is left out of the final edit of
a film or television programme, usually
because it contains mistakes

overclaim /ouvo'klerm/ verb in a
survey, to exaggerate in your replies and

say that you have had more opportunities
to see or hear advertisements than you
really have. Compare underclaim

overdetermination /ouvadr, taimi
'‘ne1f(a9)n/ noun the process of under-
standing all the different meanings and
images that have been combined into a
single, simple image during the dream
process of condensation

overdevelop /suvadi'velop/ verb to
produce too much contrast in a photo-
graphic image by exceeding the amount of
time, temperature or strength of solution
required to develop the film

overdub /ouva'dab/ noun an extra
layer of sound or music added to a
recording W verb to add another layer of
sound or music to a recording

overexpose /,ouvarik'spauvz/ verb to
expose a film to too much light or for too
long a time, so that the colours or tones in
the resulting photograph are too light

overexposure /,auvariks'pau3za/
noun an act or incident of overexposing
photographic film to light

overhearing /,ouva'hiorig/ noun the
act of ignoring or altering those parts of a
message we have received, but do not
wish to process, often unconsciously

overkill /'ouvakil/ noun a very intensive
and expensive marketing campaign that
has the effect of putting customers off

‘...political advertising is about to reach
overkill proportions... The truth is that
politicians’ blind faith in the power of
advertising is based on the myth that
success is directly proportional to the
size of the budget.” [Campaign]

overkill signal /'ouvokil ,sign(a)l/
noun a gesture or facial expression which
is too large or loud to be judged sincere,
for example a smile which is too wide or
bright

overlay noun /'suvasler/ in traditional
methods of printing, a piece of paper used
to add more pressure on a forme or
printing plate where the type is not
printing evenly W verb /ouva'lel/ to
attach a piece of paper to parts of the
surface of an old-fasioned printing press
to help make a uniform impression on a
forme or plate

overline /'suvoalain/ noun same as stra-
pline
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Oz trial

overmatter /'suvomats/ noun copy
that has been typeset but exceeds the
space available and cannot be included in
the final version. Also called overset

overmiked /.ouvo'maikd/ adjective
referring to amplified or recorded sound
that is too loud because a microphone has
been positioned or adjusted incorrectly

overprint /ouva'print/ noun a further
printing on a surface, especially text,
numbers or another colour M verb to print
additional material onto a printed surface,
especially text, numbers or another colour
» also called (all senses) surprint

overrun verb /ouva'ran/ 1. to print
more copies than expected of a publica-
tion 2. to transfer set type or illustrated
material from one column, page or line to
the next 3. of a broadcast, to take more
time than the allotted slot W noun
/'auvaran/ an incident of a broadcast
overrunning

overset /'suvaset/ verb to set too much
type or copy for the available space m
noun PRINTING same as overmatter

over-the-air /ouvo 35 'ed/ adjective
referring to material transmitted by radio
or television

over-the-shoulder shot /ouvo 0o
'foulds [t/ noun a camera shot taken
from over the shoulder of a character
whose back can be seen at the side of the
frame

over-the-transom /,20Va 09
'treens(o)m/ adjective referring to mate-
rial that is submitted to a publisher in the
hope that it will be accepted for publica-
tion
COMMENT: The phrase possibly comes
from the US term transom meaning
‘window over a door’, conjuring up the
image of an author throwing his
manuscript onto a publisher's desk
through a window left open.

Oz trial /'vz trawl/ noun a 1971
obscenity trial in the UK against ‘Oz’
magazine, on the grounds of their having
published a pornographic cartoon strip
(produced by a 15-year-old) in an issue
aimed at under-18s. The three editors
were jailed for terms from 9 to 15 months.



P4A abbreviation pre- and post-
production paperwork automation
PA abbreviation 1. Press Association
2. production assistant
package /'pekids/ noun 1. a complete
piece of audio, fully mixed and ready for
broadcasting 2. a series of interview clips
linked together by a presenter or reporter
W verb to create suitable or attractive
packaging in which to sell a product
packager model /'pekidzo ,mod(s)l/
noun a group of themed -channels
provided by a broadcaster, usually on
satellite or cable
package unit system /pxkids
'jurnit sistom/ noun the system of
Hollywood film production in which each
film is treated as a separate project with a
separate team of director, actors and crew.
It replaced the studio system in the 1950s
and allows easier access to the industry for
independent film-makers.
packaging /'pakid3iy/ noun 1. the
process of creating a slick and appealing
image for a media product 2. the design or
style of the wrapping or container in
which something is offered for sale, espe-
cially from the point of view of its appeal
to buyers
‘Investment in new print facilities
means that our readers are being offered
livelier, more colourful, more accessible
packaging for a newspaper that has lost
none of its gravitas, authority, breadth
and fun.” [Martin Newland, The Daily
Telegraph)
pack shot /'pak [pt/ noun a close-up
shot in a commercial of the product itself
PACT /pxkt/ abbreviation Producers’
Alliance for Cinema and Television
paddle /'ped(o)l/ noun an device for
operating early video games with a dial

that allowed the user to move an on-screen
object up and down or from side to side

page /perds/ noun 1. a single sheet of
paper, especially one bound into a book,
newspaper or magazine 2. one side of a
single sheet of paper, especially one
bound into a book, newspaper or maga-
zine

page impression /'perd3 1m
.pref(e)n/ noun a measure used to count
how many times a webpage has been
displayed to a visitor to a website

PageMaker /'peidzmeika/ a trade
name for an alternative page layout soft-
ware to Quark Xpress

pager /'peid3a/ noun a small electronic
device, often with a small screen, that
beeps, flashes or vibrates to let the user
know that somebody is trying to contact
him or her

page rate /'peid3 reit/ noun the cost of
a whole page of advertising space

page reader /'perd3 ,ri:do/ noun a
device which converts written or typed
information to a form that a computer can
understand and process

page requests /'peid3s rikwests/
plural noun a measure of the number of
webpages viewed in a day, providing an
indication of the popularity of a website

Page Three / peid3 'Orii/ a trade name
for the page on which the Sun newspaper
prints a large photograph of a nearly-
naked woman

page view /'peid3 vjui/ noun 1. an
incident of one person looking at one
webpage 2. the number of times a
webpage has been requested, assumed to
be the number of responses there have
been to a particular advertisement



169

paradigm

pagination / ped3i'neif(a)n/ noun the
sequence of numbers given to pages in a
book or document

painting /'peintiy/ noun a picture made
using paint, or the art of creating pictures
using paint

PAL /,pi: ex 'el/ noun the system used for
broadcasting television programmes in
the UK, most of Europe, China and India.
Full form phased alternation line
palmcorder /'pa:mko:ds/ noun a
small video recorder that fits into the palm
of the hand

Palme d’Or /,pa:m 'do:/ noun the pres-
tigious top prize awarded for Best Film at
the Cannes Film Festival

pamphlet /'pemflot/ noun a folded
sheet or paper booklet that gives informa-
tion or supports a position
pamphleteer /pemflo'tio/ verb to
write and distribute material for
pamphlets, especially political ones ®
noun a writer or distributor of pamphlets,
especially campaigning ones

pan /pzn/ verb to turn a camera
smoothly and slowly on its axis, moving
horizontally across the action being
filmed without moving the base on which
it is mounted. Compare tilt m noun a
sound effect whereby sound appears to
move around from one side to the other
when listening using stereo speakers
panchromatic /,paenkra'maetik/
adjective referring to photographic film
that is sensitive to the same colours as the
human eye and some ultraviolet light
panel /'pen(a)l/ noun 1. a piece of text
that is separated from the main body of
text by lines above and below, also usually
printed in a larger size font 2. same as
access panel 3. a poster for advertising
purposes

panorama /pana'ra:md/ noun a
picture or photograph that has a wide
view, especially one that is unrolled grad-
ually in front of the spectator
pantomime /‘pentomaim/ noun a
style of theatre, or a play in this style,
traditionally performed at Christmas, in
which a folktale or children’s story is told
with jokes songs, and dancing
pantomime dame /pantomaim
‘derm/ noun the comic role in a British
pantomime of an ill-tempered elderly
woman, traditionally played by a male
actor

pantomime horse /pzntomaim
'hois/ noun a comic character in a British
pantomime played by two actors in a
horse costume, with one occupying the
front half of the horse and the other the
back half

Papa /'pa:pa/ noun an internationally
recognised code word for the letter P, used
in radio communications

paparazzi /,pEpa'retsi/ noun
persistent freelance photographers who
aggressively shadow celebrities in order
to take pictures of them, for example
waiting outside their house or following
their car

‘In Los Angeles celebrities have found
so few refuges from prying lenses that
new laws have been brought in to
protect them from the paparazzi.’
[Damian Whitworth, The Times]

paper /'peipa/ noun PRESS same as
newspaper

paperback /'perpobak/ noun a book
with a soft flexible cover, often cheaper
and in a smaller format than a hardback.
Also called soft cover

paper edit /'peipo ,edit/ noun a
preliminary edit of filmed material made
using typed transcripts of the shots, before
moving on to the recorded material
Paper Tiger TV /,peipa ,taiga ti: 'vii/
noun an alternative media organisation
based in New York, which is dedicated to
promoting free access and distribution for
independent producers

Paperwork Reduction Act
/,peipaw3ik rr'dak[(a)n ,&ekt/ noun an
Act in the United States that aims to
reduce the amount of bureaucracy and
unnecessary government paperwork that
is criticised for putting much information
beyond the reach of ordinary citizens

par. abbreviation a journalistic abbrevia-
tion for ‘paragraph’

parabolic reflector /parobolik r1
'flekta/ noun 1. a curved reflector used to
focus a beam of light 2. a large disc,
usually made of metal, used to funnel
sound waves into a microphone placed at
its centre

paradigm /'parodaim/ noun 1. a
standard or typical example of a genre 2.
a set of concepts, assumptions, values or
practices
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paragraph /'perogra:f/ noun a short
item in a newspaper B verb to report a
news item in a short paragraph

parajournalism /,p&era
'dz3imaliz(a)m/ noun PRESS same as
new journalism

parallel broadcast /,paeralel
'bro:dka:st/ noun a broadcast that is
transmitted by radio and on television or
over the Internet at the same time

Paramount /'peromaunt/ noun a
major film studio based in Hollywood and
formed in 1914. Among the many block-
busters it has produced are Grease,
Mission: Impossible, Titanic (jointly with
20th Century Fox) and War of the Worlds.
paraproxemics /,peroprok'sizmiks/
noun the creation of the viewer’s percep-
tion of space in film and television, for
example by the use of close-ups
parasocial interaction
/,perasauf(a)l ,intor'akfon/ noun the
‘relationship’ between the viewer and an
on-screen character

parchment /'pa:tfmont/ noun strong,
stiff, usually off-white paper used for
special documents
parenthesis  /pa'renfosis/
PRINTING same as bracket
parody /'paradi/ noun 1. the humorous
imitation of another object or text or style
2. same as spoof
parole /po'roul/ noun the spoken or
written word
participant  observation /pa:
tisipant ,obza'veif(a)n/ noun a method
of researching societies and culture in
which the researcher becomes an accepted
member of the community they are
observing in order to get an ‘inside’ point
of view
participation /pa:,tisi'perf(a)n/ noun
the practice of taking part in something,
for example when advertisers buy adver-
tising time on television
partisan /'pa:tiz(e)n, pa:iti'zen/
noun showing a bias or allegiance, as in
news coverage of party politics
‘In the US, the birthplace of blog
culture, it was easy to see how almost
any viewpoints expressed online were
going to count as a breath of fresh air....
Britain’s press, by contrast, has long
been more politically diverse and
unashamedly partisan, which may

noun

explain the blogs’ lesser impact here.’
[Oliver Burkeman, The Guardian]

partwork /'pa:tws:k/ noun a series of
magazines published over a period of time
and intended to be collected to form a
complete volume

party political broadcast /,pa:ti po
Artik(9)1 'bro:dka:st/ noun a short tele-
vision or radio programme in which
representatives from a political party can
comment on political issues or can
campaign, especially during an election
p as b /pi: oz 'bii/ abbreviation
programme as broadcast

passage /'pasidz/ noun a person
passing the site of an outdoor advertise-
ment such as a poster

passivity /pe'stviti/ noun a view that
the attitude of a typical audience is
entirely passive and accepts all ‘ideas’
sold to them

pass-on reader /'pa:s on ri:da/ noun
same as secondary reader

paste up /peist 'Ap/ verb to take
printed pages or proofs and stick them
onto separate sheets of paper so that they
can be read and amended

paste-up /,peist 'ap/ noun 1. cards on
which pieces of typesetting or artwork
have been placed to be photographed for
making printing plates 2. a number of
sheets of paper onto which printed pages
or proofs have been pasted for checking
pastiche /pa'stizf/ noun a media
product that mimics another maker, for
example a film made in the style of a
famous director. Compare spoof

patch /patf/ verb to connect one tele-
phone or radio caller with another or
transfer a call

patriarchy /'pertria:ki/ noun a view of
society as a hierarchy dominated by the
older male

Patriot Act 2001 /'pertriot a&kt/ noun
an Act in the United States rushed out in
response to the September 11th terrorist
attacks, designed to give authorities the
‘tools’ to prevent terrorism, mainly by
allowing much greater access to personal
information of suspects

pattern advertising /'pzt(o)n
.&dvotaiziy/ noun an advertising
campaign that follows a global approach
patter song /'pxto soy/ noun a long
song, especially in the works of Gilbert
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performative

and Sullivan, that consists of a simple
melody and very fast, usually comic,
lyrics

pay cable /'per keib(a)l/ noun cable
television that viewers who want to watch
it have to pay for

pay-off /'per of/ noun the last sentence
of a news report, often incorporating a
sign-off

pay-per-play /,per p3: 'pler/ noun a
website where the user has to pay to play
an interactive game over the Internet
pay-per-view / per pa: 'vju:/ noun a
subscription system in which viewers pay
for each television programme they wish
to receive, which will then be decoded for
them. Abbreviation PPV. Also called
encrypted service

pay television /'per teli,vi3(o)n/, pay
TV /'per ti: vii/ noun a system in which
television programmes are transmitted in
a scrambled form that can be decoded by
viewers who have paid for the appropriate
equipment. Abbreviation PTV

PBS abbreviation BROADCAST, US
Public Broadcasting Service

PCC abbreviation Press Complaints
Commission

PC/TV /pi: si: tiz 'vii/ noun a personal
computer that can receive, decode and
display standard television images

.pdf noun a format that allows different
types of documents to be viewed and
printed using Adobe’s Acrobat

pe, p.e. abbreviation PRINTING printer’s
error

peak performance meter /,pitk po
'formons mi:ta/ noun a meter measuring
the volume peaks of a broadcast. Compare
volume unit meter

ped /ped/ abbreviation pedestal
pedestal /'pedist(a)l/ noun a wheeled
mounting for a studio camera. Abbrevia-
tion ped

Peewee /'pi:wii/ a trade name for a
small wheeled camera dolly
penetrated market /penitreitid
'ma:kit/ noun a market where more of a
company’s products are sold, shown as a
percentage of the total market
penetration / peni'treif(a)n/ noun the
amount to which a given media has ‘pene-
trated” the market, i.e. the number of
people that use it or are able to use it

penetration strategy /pent'treif(o)n
streetadzi/ noun a plan for selling a
company’s products to a particular section
of a market, shown as a percentage of the
total market
penny dreadful /peni ‘'dredf(o)l/
noun a cheap book or comic containing
sensational stories of adventure, crime or
passion
pentaprism /'pento,priz(e)m/ noun a
prism with five faces that deviates light at
a90° angle, making it useful in presenting
an image in the viewfinder of a single-lens
reflex camera correctly
Peoplemeter /,pipal'bmita/ noun the
method used by TNS to carry out their
audience measurement surveys, using a
remote control to register what they are
viewing
People’s Communication Charter
/,piip(d@)lz ko mjuini'kerf(o)n tfa:ta/
noun a proposal to protect every person’s
right to unrestricted and undistorted infor-
mation and communication channels
perception /pa'sepfon/ noun the
process of using the senses to acquire
information about the surrounding envi-
ronment or situation
‘The Prime Minister, for his part,
understands no less keenly that the
public’s perception of crime has
changed fundamentally. “I think most
people would say that in virtually every
aspect of their life things are better than

they were 30 or 40 years ago”.’
[Matthew D’Ancona, The Daily
Telegraph]

per diem/,p3: 'dizem/ noun money that
is given as an allowance for daily
expenses

perfect /po'fekt/ verb to print the
second side of a page

perfect competition /pa:fikt
Jkompa'tif(e)n/ noun the ideal market,
where all products are equal in price and
all customers are provided with all infor-
mation about the products
performance art /ps'formons a:t/
noun a form of art that combines two or
more artistic media such as a traditionally
static medium such as sculpture or
photography, and a dramatic medium such
as recitation or improvisation
performative /po'formotiv/ noun a
verb which carries added information
about the way in which an action is carried
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out, for example ‘heave’, which means
‘lift or pull with effort’

performativity /po forma'tiviti/ noun
in feminist theory, the way in which iden-
tity is constructed around expected social
norms, which are ‘performed’ or acted out

Performing Rights Society /po
[formip 'raits s9,sarati/ nounabody that
represents the rights of composers and
performers and controls the payment of
royalties to artists and publishers. Abbre-
viation PRS

period drama/,proriad 'draima/ noun
same as costume drama

periodical /piori'pdik(@)l/ noun a
magazine or journal published regularly,
especially weekly, monthly or quarterly m
adjective  referring to  something
published at regular intervals
periodicity /prorio'disiti/ noun the
time period during which a news media
text is on release and the news within it is
considered to be current, for example 24
hours for a daily newspaper

peripheral /pa'rif(a)ral/ noun a device
that plugs into a computer, such as a
printer, modem etc.

peripheral nations  /po,rifaral
'neif(e)nz/ plural noun countries that
have restricted access to information,
generally those whose communications
systems are less developed. Compare
core nations

permission /pa'mif(e)n/ noun a
formal agreement that filming can be
carried out in a particular location, or that
images, sound or text may be used by
somebody who does not hold the rights

personal ad /'p3:s(o)n(o)l &d/ noun a
usually classified newspaper or magazine
advertisement in which somebody
expresses interest in meeting others or
sends a message of a personal nature to
somebody else

personal column /'pa:s(o)n(a)l
kplom/ noun a section of a newspaper or
magazine in which personal ads are
printed

personal content /pa:s(o)n(e)l
'kontent/ noun content on a personal
webpage such as home photographs
personal idiom /,ps:s(a)n(a)l '1diom/
noun an ‘in-joke’, a word or phrase that
has a special meaning within a particular
group or relationship

personalisation /,p3:s(9)nalar
'ze1[(9)n/ noun the use of human interest
to capture audience attention when
reporting a news story, for example using
tales of individual suffering to illustrate a
large-scale disaster

personalising transformation
/,p3:s(e)nalaizin traensfa'meif(a)n/
noun the use of available news footage to
capture audience attention by putting
together emotive images and an emotive
commentary, even if these are not directly
related to the news item being covered
personality / ps:so'naliti/ noun 1. a
famous person, usually connected with
television or sport 2. the character, espe-
cially the tone, of an advertising e-mail,
for example serious or cheerful
personal mic /ps:s(e)nal 'maik/
noun a small radio microphone clipped to
a person’s clothing so that they can move
around

personal space /,ps:s(o)nal 'spers/
noun the space around a person’s body,
possessions etc which it feels uncomfort-
able or stressful for another person (espe-
cially a stranger) to move into

person culture /'pa:is(o)n kaltfo/
noun an organisational structure in a busi-
ness which is constantly shifting and has
no fixed power base or roles. Compare
power culture, role culture, task
culture

perspective /pa'spektiv/ noun 1. the
idea of seeing an object or scene from a
particular point of view, by suggesting
depth in something like a flat drawing 2.
seeing something from another person’s
mental ‘point of view’, by recreating their
understanding of a situation
perspective correction /po'spektiv
ko, rekf(a)n/ noun in a three-dimensional
scene, a method that is used to change the
size and shape of an object to give the
impression of depth and distance in an
image

persuasibility /po,swerzi'biliti/ noun
the degree to which a target audience can
be persuaded through advertising that a
product has good qualities

persuasion matrix /pa'swerz(o)n
.meitriks/ noun a planning model that
shows how responses are affected by the
communications they receive

pester power /'pesto ,pava/ noun the
technique of selling to adults (who have
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photo

the money) by appealing to children (who
do not) and relying on them to pester their
parents into buying the item for them
‘David Beckham was accused of
exposing parents to pester power
yesterday as he prepared to launch his
sixth pair of Adidas football boots in just
18 months. It means a £1,100 bill for any
parent forced to fork out for all six
pairs.” [Henry Mellor, The Daily Mail]
PG /pi: 'dzii/ a trade name for a film
classification indicating that a film may be
seen by anyone, but that parents should
decide on its suitability for their own chil-
dren
PG-13 /,pi: dzi: 03:'tiin/ a trade name
for a film classification indicating that a
film may be seen by anyone, but that
parents should decide on its suitability for
their own children if they are under the
age of 13
phallocentric / felou'sentrik/ adjec-
tive according to feminist theory, centred
on the view of the male (symbolised by
the penis) as dominant in society, and
psychological development according to
this view
phallus /'fxlos/ noun the penis, as a
symbol of male power and authority
phased alternation line /feizd
Lilta'rerf(9)n lam/ noun Tv full form of
PAL
phatic /'fetik/ adjective of a message or
piece of communication, having the func-
tion of maintaining open channels of
communication.  conative, emotive,
metalingual, poetic
phatic language / fetik 'lepgwids/
noun language such as greetings, that is
used primarily for maintaining social
contact and interpersonal relationships,
rather than for exchanging information
phenotypical / fiznou'tipik(a)l/
adjective of a person’s appearance, char-
acteristic of their genetic make-up which
can be loosely linked to an originating
area of the world
phish /f1J/ verb to trick somebody into
providing personal financial details by
sending an e-mail that is supposed to be
from a bank, Internet provider, etc. asking
them to verify an account number or pass-
word on a (fake) website
‘Over the past two weeks, [my laptop]
has developed the habit of groaning and
blinking and then launching all sorts of

pop-up adverts... If you’re surfing on
eBay, up pops a suspicious eBay login
screen, via Aurora, that may well be a
so-called "phish" — an attempt to heist
your password and personal
information.’

[Richard Siklos, The Daily Telegraph]

Phoenix log /'fiiniks log/ a trade name
for an automated computer program that
picks up all timecodes, scene descriptions
etc. from pieces of film ready to be edited,
which can then be slotted into editing
programs

phone-in /'foun m/ noun a radio or
television programme in which the audi-
ence can call the host and any guests and
ask questions, make comments or take
part in discussions

phoneme /'founi:m/ noun a basic unit
of sound within a language, usually repre-
sented by a single letter in languages
using the Roman alphabet

phoner /'founa/ noun an interview that
takes place over the telephone, especially
on a radio or television programme

phones /founz/ plural noun a set of
earphones or headphones

phonetics /fa'netiks/ noun the study
of language sounds, how they are
produced, understood and represented by
symbols

phono /'fonou/ adjective referring to
signals transmitted over a telephone line
phono connector /'founou ko, nekto/
noun a standard plug and socket system
used to connect audio and video devices

phonodisc /'fonoudisk/ noun an early
method of video recording using a 10-
inch record, which never caught on
commercially

Phonographic Performance Ltd
/ fonougrefik po'formons  limitid/
noun a licensing body for the broad-
casting of music, representing record
companies and collecting royalties for
them. Abbreviation PPL

phonology /fo'nplad3i/ noun the study
of the set and patterns of language sounds
that make up a language

phosphor /'fofso/ noun a substance
that can emit light when irradiated with
particles of electromagnetic radiation,
used in television sets

photo /'foutou/ noun same as photo-
graph m verb same as photograph
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photocall /'foutouko:l/ noun 1. an
occasion when celebrities pose for
photographers, usually for publicity
purposes 2. MEDIA same as photo oppor-
tunity

photoconductive / fautoukon
'daktiv/ adjective electrically conductive
in varying amounts according to exposure
to light

photocopy /'fautoukopi/ noun a copy
of something printed, written or drawn
that is produced almost instantly by a
photographic process in a machine
designed for this purpose

photodigital memory
/ fautoudidzit(a)l 'mem(a)ri/ noun a
computer memory system that uses a laser
to write data onto a piece of film which
can then be read many times but not be
written to again

photoessay /'foutou,eser/ noun MEDIA
same as photo story

photoflash  /'foutouflaf/
PHOTOGRAPHY same as flashbulb

photoflood /'foutouflad/ noun a very
bright incandescent lamp used in photog-
raphy and filming

photogram /'foutougrem/ noun a
photographic image produced without a
camera, usually by placing an object on or
near a piece of film or light-sensitive
paper and exposing it to light
photogrammetry / fouvtou'grematri/
noun the technique of making scale draw-
ings from photographs, especially in the
construction of maps, using aerial photog-
raphy

photograph /'foutogra:f/ noun an
image produced on light-sensitive film
inside a camera, especially a print or slide
made from the processed image, or a
reproduction in a newspaper, magazine or
book. Also called picture m verb 1. to
produce an image of something or some-
body using a camera 2. to be able to be
photographed, or to have a particular
quality or appearance in a photograph
photographic / fouto'grefik/ adjec-
tive relating to, used in or produced by
photography

photographic truth /foutografik
'tru:®/ noun the belief that photographs
do not lie, i.e. that they cannot be altered
and can be used as documentary proof.
This is now not the case, with digital

noun

manipulation of images being readily
available.
photography /fa'tografi/ noun 1. the
process of recording images by exposing
light-sensitive film to light or other forms
of radiation 2. the art, hobby or profession
of taking photographs, and developing
and printing the film or processing the
digitised image
photogravure / foutaugra'vjua/
noun an early process of reprinting in
large quantities from a photographic
image, using an engraved plate
photojournalism I'foutou
,d33maliz(e)m/ noun a form of jour-
nalism in which photographs play a more
important role than the accompanying text
photomap /'foutoumap/ noun a map
created from an aerial photograph with
added placenames, grid lines and other
information M verb to make a photomap
of an area
photomechanical / fautouma
'kenik(9)l/  adjective referring to a
method of producing printed text or
images that uses photography
photo messaging ['foutou
,mesid3ip/ noun TELECOMS same as
picture messaging
photomicrograph /,fautou
'markrogra:f/ noun a photograph made
of something seen through a microscope
photomontage /'foutou,monta:s/
noun the art of combining different photo-
graphic images to create a single image
photomosaic /'fautoums,zenk/ noun
a large picture made up of many photo-
graphs, for example a combination of
aerial photographs to produce a detailed
picture of an area
photo-offset /,foutou 'pfset/ noun a
method of offset printing in which plates
are created using photographic methods
photo opportunity ['fautau
,Dpatjuiniti/ noun an opportunity for the
media to photograph a politician or other
public figure, especially when it is likely
to produce favourable publicity because
of the particular event or activity. Also
called photocall
‘[Davis] threw himself into a series of
bizarre and perhaps unwise photo
opportunities... At the Gloucestershire
County Association for the Blind, he...
nonchalantly tried out several vision
inhibitors — black visors that would not
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have looked out of place on a Marvel
superhero. This delighted  the
photographers, which is always a bad
sign.” [Sam Coates, The Times]

Photoshop /'foutoufpp/ a trade name
for software that allows images to be
manipulated

photo story /'foutou stoiri/ noun a
series of photographs telling a story in a
magazine or book. Also called
photoessay

phototypeset / foutou'taipset/ verb
to prepare text for printing by the use of
filmsetting

phototypesetter / foutou'taipsets/
noun a device that can make high-quality
reproductions of text on photosensitive
paper or film

pi /par/ noun a pile of printing type that
has been mixed up together B verb to mix
printing type up together

pic /pik/ noun picture, photograph

pica /'paikas/, pica em noun a unit of
measurement for printing type, equal to
12 points or 0.422 cm/0.166 in. Also
called em

pick up /,pik 'ap/ verb to successfully
receive something such as a radio or tele-
vision signal or a radar image on a piece
of equipment

pick-up /'pik ap/ noun 1. a pick-up job
is one in which the journalist collects
news or photographs of an event from the
organisers after it has happened 2.
RECORDING same as tone arm

pick-up pattern /'pik Ap ,paton/
noun the sensitivity of a microphone to
sounds from different directions

pictorial /pik'to:riol/ noun a newspaper
or magazine that has many pictures in it,
especially one with far more pictures than
text

pictorialism /pik'to:risliz(e)m/ noun
a style of photography, popular at the
beginning of the 20th century, which used
soft-focus techniques to imitate academic
painting

picture /'piktfo/ noun 1. a cinema film
or motion picture 2. the image on a televi-
sion screen 3. PHOTOGRAPHY same as
photograph m verb to feature a picture,
especially a photograph, of somebody or
something in a newspaper, magazine or
book

picture beam /'pikt[s birm/ noun a
moving electron beam in a television that
produces an image on the screen by illu-
minating the phosphor coating and by
varying its intensity according to the
received signal

picture-grabber /'piktfo  grabo/
noun a device for capturing still pictures
from a moving piece of video
picture-in-picture /,pikt o mn
'pikt[a/ noun a facility on some televi-
sions for showing a small screen view of
another channel over the top of the main
picture. Abbreviation PiP

picture library /'piktfo 1laibr(o)ri/
noun a photograph store, from which
images may be borrowed for use in books,
magazines and newspapers

picture messaging /'piktfo
.mes1d31n/ noun the practice of sending
images and photographs from one mobile
phone to another. Also called photo
messaging

picture postcard /'piktfa
,poustka:d/ noun a small card for
sending through the post, which has a
picture on one side and is left blank on the
other side for the sender’s message
picture researcher /'piktfo 11
831t o/ noun somebody whose job is to
find the photographs, drawings and other
illustrative material for a book or maga-
zine, using picture libraries and other
sources

pictures /'piktfoz/ plural noun the
cinema, as a place of entertainment, or a
cinema show

pie /par/ noun another spelling of pi
piece /pi:s/ noun an article in a news-
paper or magazine or an item on a televi-
sion or radio programme
piece-to-camera / pi:s to 'kem(o)ro/
noun a shot in which a presenter or
reporter speaks directly to the camera,
usually used in news reporting. Abbrevia-
tion PTC. Also called stand-up
Pilkington Committee Report on
Broadcasting 1962 /'pilkigtan/ noun
a report on the standards and effects of
broadcasting after the introduction of ITV.
It largely praised the BBC but strongly
criticised ITV and recommended that it be
externally regulated and planned, a
proposal that was never taken up.

pilot /'pailat/ noun a television or radio
programme made as an experiment, to test
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audience reaction to an idea for a possible
new series
pilot study /'pailot stadi/ noun a
study that is preliminary to an intended
full study, to see whether it will be
feasible and gives the intended results
pinch roller /'pint [ ,raulo/ noun part of
a device for playing back tape (such as a
reel-to-reel machine) which holds the tape
in place while it travels between reels
pinhole camera/'pinhoul ,kem(o)ro/
noun a basic form of camera with a tiny
hole for the aperture, and no lens. Light
passes through the hole to form an
inverted image on the film.
pink advertising /'pipk ,&edvotarzip/
noun advertising aimed specifically at the
gay and lesbian market
pip /pip/ noun a short, usually high-
pitched sound, especially of the kind used
in broadcasting as a time signal
PiP abbreviation picture-in-picture
piracy /'pairosi/ noun the illegal
copying, distribution or broadcasting of
copyright-protected media texts such as
films, programmes, CDs etc
‘The US movie industry won an
important symbolic breakthrough in its
fight against online piracy yesterday as
it announced an accord with the creator
of a technology that is widely used for
copying movies and TV shows illegally
over the internet.” [Richard Waters, The
Financial Times]

pirate /'pairot/ noun somebody who
broadcasts television or radio
programmes illegally

pirate radio /pairot 'rerdiou/ noun
radio stations that broadcast illegally
(without a licence) and often do not pay
royalties or other fees, but can attract huge
numbers of listeners

pitch /pit/ noun a presentation by an
advertising agency to a potential customer
pitchman /'pit fmen/ noun somebody
show presents commercials on television
or radio, especially a man

pitchperson /'pit{,piis(e)n/ noun
somebody who presents commercials on
television or radio

pitchwoman /'pitf,womoan/ noun a
woman who presents commercials on
television or radio

pix /piks/ CINEMA, PHOTOGRAPHY, ARTS
plural of pic

Pixar /'piksa:/ noun a major animation
studio which develops computer graphics
technology and also has produced feature
films such as Monsters Inc (2001) and
The Incredibles (2004)

pixel /'piksal/ noun a single dot on a
computer screen which forms part of what
is seen. The more pixels that a screen has,
the sharper the image resolution.

pixelated /'pikssleitid/ adjective refer-
ring to an image on a computer or televi-
sion screen that is made up of pixels, espe-
cially one that is unclear or distorted

plagiarism /'pleidzoriz(a)m/ noun the
process of copying another person’s idea
or written work and claiming it as original

plaintext /plemn'tekst/ noun text or
information that has not been encrypted or
coded

planer /'plema/ noun a flat block of
wood used to hold printing type level in a
chase

planned obsolescence /plend
,bbsa'les(e)ns/ noun the theory that
certain manufacturers do not design their
products to last as long as they could, so
that consumers will be forced to buy more

planted news /,pla:ntid 'nju:z/ noun
propaganda in the form of inaccurate
‘news’, reported as real and accurate,
which discredits an enemy or presents the
propagandist in a good light

plasma /'pleezma/ noun a screen that
displays pictures through a live camera to
the rest of the studio

plasma screen /'plezmo skriin/
noun a type of flat display screen for
computers and televisions, which gives
clearer pictures than the older cathode ray
tube technology

plate /pleit/ noun 1. a template for
printing, either an engraved metal sheet or
a phototypeset page 2. a full-page illustra-
tion or photograph in a book, especially
on glossy paper 3. a sheet of glass or other
material coated with a light-sensitive film
to receive a photographic image 4. a print
made from a printing plate, especially one
inserted into a book on paper different
from that on which the text is printed 5.
part of a tripod set-up that fixes the
camera securely to the tripod B verb to set
up movable printing type into page form
ready for printing
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platemaker /'pleit,meiko/ noun a
person or machine that prepares plates for
printing

platen /'pleit(e)n/ noun a flat metal
plate in a printing press that holds the
paper against the inked type

platform /'pletform/ noun a purpose-
built scaffolding platform that cameras
can be mounted on for a good view of
events

play /pler/ noun a dramatic work written
to be performed by actors on the stage,
television or radio

playback /'pletbak/ noun 1. the replay
of a sound or video recording after it has
been made, often as a check for quality or
accuracy 2. the facility in a recording
device for replaying recordings
playback rate scale factor
/,pletbek rert 'skerl faekto/ noun the
point at which video playback is no longer
smooth and appears jerky because of
missed frames

playback singer /'pleibak sigo/
noun a singer who sings songs that film
actors are then able to mime to

playbill /'pleibil/ noun a poster adver-
tising a play or other theatrical perform-
ance

play-by-play /pler bar 'pler/ noun a
spoken description of an event as it
happens, especially of a sporting event
being broadcast on radio or television
(informal)

playlist /'pletlist/ noun a list of musical
recordings that are to be played on a radio
programme or by a radio station

play theory of mass communica-
tion /pler Orori ov mes ko,mjuini
'keif(a)n/ noun the idea that media
communications cannot have harmful
effects because the audience uses them
primarily for entertainment, rather than as
serious sources of information
pleasure /'plezo/ noun in feminist
theory, the desire for fulfilment of natural
urges such as the sexual urge, ignoring
social or moral considerations

plot /plot/ noun the story or sequence of
events in something such as a novel, play
or film M verb to plan the sequence of
events in a story or script

plug /plag/ noun 1. a mention given to
something in order to advertise it, for
example in a published article or on the

radio. It is often given as a favour or in
exchange for another service, for example
plugging an artist’s album in return for an
exclusive interview. 2. a line on the cover
of a publication that boasts an interesting
article inside
‘When viewers settled down to watch
Channel 4’s blockbuster drama Lost,
they were anticipating an hour of action
and intrigue. What they got instead was
almost 30 minutes of advertising,
sponsor plugs, programme trailers and
plot reminders.” [Ciar Byrne, The
Independent]

pluralism /'pluaraliz(e)m/ noun the
idea that there are many different ideas
and value systems that make up a society,
and that each are equal and should be
allowed to thrive

podcasting /'pod ka:stiy/ noun the
act of offering audio or video files over the
Internet to subscribing users

podding /'podiy/ noun the practice of
having small groups of multi-skilled
reporters and  photographers  work
together

poetic /poau'etik/ adjective of a message
or piece of communication, referring to its
own form or the context in which it is
transmitted. v conative, emotive, meta-
lingual, phatic

Pogle /'paug(d)l/ a trade name for a
grading system for use in post-production
point /pomnt/ noun 1. in printing or
writing, a punctuation mark, especially a
full stop 2. a unit of measurement in
printing equal to one twelfth of a pica or
approximately 0.03515 cm/0.01384 in

point-and-shoot /pomt on 'fu:t/
adjective referring to a camera that
requires no adjustment by the user before
taking a photograph, because the focus
and exposure are adjusted automatically
or are fixed

point-of-purchase advertising
/,point av 'p3:tf1s ,@dvataiziy/, point-
of-sale advertising noun advertising at
the place where the products are bought,
for example posters or dump bins
point-of-view shot /pomnt ov 'vju:
Jot/ noun full form of POV shot

point size /'point saiz/ noun the unit of
measurement of the font size in typeset-
ting and on computers, generally ranging
from 8 to 72
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Point-to-Point Protocol /pomt to
point 'pravtaukol/ noun a protocol for
dial-up access to the Internet using a
modem

polar diagram /'poulo daregrem/
noun a diagram showing the pick-up
pattern of a microphone

polarisation /,poaulorar'zeif(s)n/ noun
the tendency to think and speak using
oppositions, i.e. forming definitions by
comparing something to something which
it is not

Polaroid /'paulorord/ a trade name for a
camera that produces pictures that
develop inside it within seconds of being
taken, or the film used in such a camera

polecam /'poulkeem/ noun a camera
mounted on a pole and operated by remote
control

police procedural /ps'liis pro
,sirdzaral/ noun a crime novel or drama
in which a crime is investigated by police
officers rather than amateur detectives

police reporter /pa'li:s r1,po:ita/ noun
a journalist who is assigned to cover news
about crime and police work

politically correct /po litikli ko'rekt/
adjective marked by language or conduct
that deliberately avoids giving offence, for
example on the basis of ethnic origin or
sexual orientation

polychronic time / polikronik 'tarm/
noun an image of the perception of time in
some cultures in which it is flexible and
fluid, deadlines etc are not adhered to and
many things can be done at the same time,
picked up and left off etc. Abbreviation P-
time. Compare monochronic time
polysemic /,poli'siimik/ adjective in
semiology, referring to a combination of
symbols that can be interpreted in many
different ways

polysemy /pa'lisomi/ noun the theory
that an image can be interpreted in many
different ways by different observers, and
may need to be accompanied by text or
sound to restrict the way it is interpreted
pool /pu:l/, pool arrangement noun a
small group of reporters who have
personal access to an event or source, who
distribute their reports to the wider media.
Also called pool system

pool feed /'pu:l fi:d/ noun a feed from
a pool arrangement which is made avail-
able in full and without delay

pool system /'pu:l sistom/ noun
PRESS same as pool
pop /pop/ adjective referring to popular
music
pop art /'pop a:t/ noun a post-modern
form of art that makes use of graphic
styles from the mass media, such as adver-
tising, comic strips and science fiction,
thereby attempting to comment on
modern cultural values and society
popcorn movie /‘popko:n mu:vi/
noun a popular and highly entertaining
film
pop group /'pop gruip/ noun a small
musical band who play pop music
together as a unit
pop music /'pop ,mju:izik/ noun
modern commercial music, usually
tuneful, up-tempo and repetitive, that is
aimed at the general public and the youth
market in particular
popping /'popiy/ noun distortion
caused by a person speaking too close to a
microphone
popular /'popjule/ adjective referring
to anything that is widely liked, with a
large appreciative audience, although this
may be used in a derogatory way to imply
a lack of artistic merit
popular culture /popjulo 'kaltfo/
noun the tastes, habits and values of the
majority of people in society, that are not
considered elite or ‘highbrow’
populars /'popjsloz/ plural noun an old
term for tabloid newspapers
populism /'politikz(e)m/ noun the
philosophical belief that the needs and
desires of the masses should be promoted
over and above those of the elite
populist /'popjulist/ noun appealing to
the masses, used in a derogatory way
‘Under its new director of television,
Simon Shaps, ITV is falling back on the
staples of populist drama and brassy
entertainment shows, following a
disastrous summer with flops including
Celebrity Wrestling and the critically
panned  Celebrity Love Island.’
[Ciar Byrne, The Independent]
pop-under ad /'pop andor ,e&ed/ noun
an Internet advertisement that appears in a
separate browser window from the rest of
a website
pop-up /'‘pop Ap/ noun an advertise-
ment which is activated when a user visits
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a particular webpage and launches itself in
its own window

pornographic /,po:no'grefik/ adjec-
tive 1. sexually explicit and intended to
cause sexual arousal 2. producing or
selling sexually explicit magazines, films
or other materials

pornography /po:'nografi/  noun
films, magazines, writings, photographs
or other materials that are sexually
explicit and intended to cause sexual
arousal

portable single camera /,po:tob(o)l
,sipg(d@)] 'keem(a)ra/ noun a small port-
able camera which uses video instead of
film. Abbreviation PSC

portapak /'po:topxk/ noun a small
portable video camera

Portaprompt /'poitopromt/ a trade
name for a type of television prompting
system

portrait /'poitrit/ noun 1. a painting,
photograph or drawing of someone, espe-
cially just the face 2. a description of
something such as a person, place or
period, which aims to give a rough overall
picture W adjective referring to a piece of
paper, illustration, book or page that is
taller than it is wide

portraiture /'po:treit o/ noun a picture
of a person, especially of their face

positive /'pozitiv/ noun a photographic
image in which the light and dark tones
and colours correspond to those of the
original subject B adjective referring to
photographic images that have colours or
values of dark and light corresponding to
the subject

positive appeal /,pozitiv o'pi:l/ noun
advertising that is designed to show why a
product is attractive

post /paust/ verb 1. to place or send a
message on a newsgroup or bulletin board
on the Internet or some other electronic
network 2. to update a database record by
entering or transferring information 3. to
make text appear online or at an Internet
location

postal sales /'poust(o)l seilz/ plural
noun sales of products by post, through
advertisements in the press

postbag /'poustbag/ noun the letters
and messages received by an MP, famous
person or television or radio programme

postcolonialism /,paustka
'lovnializ(e)m/ noun the study of the
effects of colonialism on the ideologies
and cultures of the countries involved

poster /'pausta/ noun 1. a printed
picture, often a reproduction of a photo-
graph or artwork, used for decoration 2. a
bill or placard in a public place adver-
tising something 3. somebody who places
a message on a website

poster specialist /'pousto ,spe[alist/
noun a company that organises an outdoor
poster campaign for an advertising
agency. Their job is to deal with consider-
ations such as obtaining the rights to use
each site and organising contractors to put
them up.

post-feminist /poust ‘'feminist/
adjective 1. differing from or showing a
re-evaluation of the principles of femi-
nism 2. developing out of or including the
principles of feminism B noun somebody
who supports or believes in post-feminist
ideas

post-Fordism /poust 'fo:diz(s)m/
noun the process in which mass produc-
tion has moved away from traditional
industries such as ship-building, towards
the service and technological industries

posthumanist  /poust'hju:monist/
adjective referring to the idea that one day
there will be such technological advances
as can prolong human life, perhaps indef-
initely, as well as improving its quality

posthumous /'postjumas/ adjective
referring to a work published or printed
after the author’s death

posting /'paustiy/ noun a message sent

to and displayed on an online facility such

as an Internet newsgroup or bulletin board
‘London-based foreign extremists are
using websites to post video footage of
suicide operations and attacks by
insurgents against coalition forces in
Iraq. There are also postings of the
execution of Russian soldiers by
mujaheddin rebels in Chechnya.” [Abul
Taher, The Sunday Times]

post-Marxism /paust 'ma:ksiz(o)m/
noun a development of Marxist theories
on the inequality of power in society,
moving the focus away from upper/lower
class-based distinctions and towards the
power associated with access to technolo-
gies, education etc.
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postmaster /'poustma:sta/ noun 1. a
computer program that distributes,
forwards and receives electronic mail 2.
the person responsible for the mainte-
nance of a website and for being the
contact point for information and
complaints

postmodernism /paust
'mpdaniz(e)m/ noun a concept in the arts
referring to the way in which new prod-
ucts can be constructed with reference to
existing ones

post-production /'paust pro
dak3zf(@)n/ noun the final stage in
making a recording, film or television
programme that includes editing, sound
dubbing and adding special effects
post-purchase advertising /,poust
'paitfis ,edvotaizig/ noun advertising
designed to minimise the possibility that a
customer will regret making their
purchase

PostScript /'paustskript/ a trade name
for a computer language that allows page
layout to be described

post-synch / paust 'sipk/ verb to add
sound or music to a film after shooting
post-synchronisation /,paust
sigpkronar'zeif(e)n/ noun same as
dubbing

post-testing /'paust ,testig/ noun the
evaluation of an advertising campaign
after it has been run, or of a product after
it has been launched

postural echo /'postforal ekou/
noun the practice of unconsciously
mimicking another person’s posture,
gestures, facial expressions etc., as a sign
of unity and closeness when interacting
with them

posture /'postfo/ noun the way in
which a person holds themselves as a
means of communicating in addition to
speech and gestures

pot /pot/ verb to perform a pot cut

pot cut /'pot kat/ noun a quick fade-out
of the sound on an audio feed already
being broadcast, because of overrun or to
make room for another piece

POV shot /,pi: ou 'vi: ,[ot/ noun a
scene that is filmed from the point of view
that a character would see it from. Espe-
cially effective in horror films where the
character cannot see a lurking danger and
the audience is waiting for them to see it,

heightening the drama. Full form point-
of-view shot
power /'paua/ noun the idea of having a
voice, being represented, having a posi-
tive and truthful image constructed of you
and the groups to which you belong, etc.
PowerCD /'pauo si: ,di:/ a trade name
for a CD-ROM player produced by Apple
that can connect to a television to display
photo images, or to a Macintosh as a
standard CD-ROM drive, or to play back
music CDs
power culture /'pauvo kalt[o/ noun an
organisational structure in a business
which is based around a ‘god-like’ single
power source. Compare person culture,
role culture, task culture
power elite /'pavs 1,liit/ noun in
Marxist theory, the members of a society
who hold both political power and educa-
tional and financial privilege
PPL  abbreviation = Phonographic
Performance Ltd
PPV abbreviation pay-per-view
pragmatics /prag'matiks/ noun
consideration of what is sensible and will
work, without reference to aesthetic
values
preamplifier /pri‘zmplifara/ noun an
amplifying circuit, for example in a radio
or television, that is designed to
strengthen very weak signals and then
transmit them to a more powerful ampli-
fier
pre- and post-production paper-
work automation /pri: ond poust
pra,dakf(o)n 'perpows:k
,o1tomer[(9)n/ noun a computer program
that automates all the paperwork associ-
ated with submitting a programme to the
BBC, namely the billing form, the trans-
mission form, the music reporting form
and the Programme as Completed form.
Abbreviation P4A
pre-comms /,pri: 'knmz/ noun a teaser
that appears just before the commercials
predatory pricing /pred(s)torri
'praisin/ noun the practice of pricing a
product in order to undercut the competi-
tion and make them unable to continue
while still making a profit
‘...the OFT has uncharacteristically
backed down over its refusal to
investigate the convenience store sector,
in which independent traders claim they
are being forced out by predatory
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pricing from large supermarket groups.’
[Bob Sherwood, The Financial Times]

pre-emptive  censorship /pri
.emptiv 'sensafip/ noun censorship that
takes place before the work in question is
released to the public, by editors or offi-
cials. Compare punitive censorship
pre-empt selling /,pri 'empt selip/
noun the practice of selling television
advertising time at a lower rate on condi-
tion that if another advertiser offers the
full rate, they will be able to take it over

pre-fade /pri: 'ferd/ noun RADIO a
facility on a studio desk that allows a
presenter to listen to an audio source and
adjust the level before it is recorded W
verb to set a guest’s microphone in a
broadcasting studio so that the feed can be
heard by all but the audience, so that he or
she can be briefed etc. before starting their
interview

preferred reading /prr'fa:d rirdm/
noun the interpretation of a media product
that was intended by the maker or which is
dictated by the ideology of the society in
which it is viewed

prejudice /'predzudis/ noun a pre-
formed opinion, usually an unfavourable
one, based on insufficient knowledge,
irrational feelings, or inaccurate stereo-
types

pre-press /,pri: 'pres/ adjective before
going to press

preprint /'prizprint/ verb 1. to print
something in advance of its being used or
before the full print run 2. to issue some-
thing, especially an article or other piece
of writing, in draft form before its official
publication ® noun 1. something that is
printed in advance, especially before
being published in full 2. a piece of
writing, especially a contribution to an
academic journal, that is printed and often
distributed in a preliminary form before
its official publication

pre-production /pri: pro'dakf(e)n/
noun the work done to a programme
before the filming stage, for example
script redrafting, budgeting and sched-
uling

prequel /'prizkwal/ noun a film or novel
set at a time before the action of an
existing work, especially one that has
achieved commercial success. Also called
back-story

pre-record /,pri: ri'ko:d/ verb to record
something, for example a message or tele-
vision or radio programme, for later use or
broadcasting

pre-roll /'pri: roul/ noun leader tape or a
few seconds of blank tape at the start of a
section of film for editing

pre-sale /,pri: 'seil/ noun the act of
selling distribution rights to a media
product before that product is completed,
S0 as to get more money for its production

pre-score /,pri: 'sko:/ verb to compose
or record the music or other sound for a
film or television programme before the
dialogue and picture have been produced

pre-sell / pri: 'sel/ verb to promote a
product or entertainment before it is
generally available to the public, by
means of advertising and publicity

present /pri'zent/ verb to introduce, or
act as the host of, a television or radio
programme or an infomercial

presentation /,prez(d)n'terf(a)n/
noun the department at a television station
responsible for links between
programmes and trailers for future
programmes

pre-shoot /pri: 'fuit/ noun material
filmed in advance of an event

press /pres/ noun 1. the news-gathering
business generally, or all the people
involved in gathering and reporting on the
news, especially journalists working on
newspapers 2. a company that publishes
books 3. same as printing press

press advertising /'pres
&dvataiziyg/ noun advertising in news-
papers and magazines

press agency /'pres eidzonsi/ noun
PRESS, BUSINESS same as News agency

press agent /'pres ,eidzont/ noun a
promoter who deals with the press on
behalf of a client

Press Association /'pres o
,sausierf(a)n/ noun 1. a national news
agency founded in 1868. Abbreviation PA
2. in the United States, a national, state or
local organisation of media companies
and their representatives

press clipping /'pres klipig/ noun a
copy of a news item kept by a company
because it contains important business
information or is a record of news
published about the company
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press communications /'pres ko
;mju:nike1f(a)nz/ plural noun communi-
cations that increase the awareness of
journalists of a product or firm, for
example press releases or news flashes

Press Complaints Commission
/,pres kom'pleints ko, mif(a)n/ nounthe
body that oversees the press in the UK,
monitoring the newspapers for inappro-
priate  content and  investigating
complaints. Abbreviation PCC

Press Complaints Commission
Code of Practice 1977 noun the five
guidelines by which the PCC operates,
concerning the treatment of sensitive
issues, the correction of mistakes, privacy
matters, the conduct of journalists and
subjects’ right to reply

press conference /'pres
konf(a)rons/ noun a meeting where
newspaper and television reporters are
invited to hear news of something such as
a new product or a takeover bid. Also
called news conference

Press Council /'pres ,kauns(a)l/ noun
a self-regulatory governing body for the
print media in many countries including
Australia, New Zealand, India and the
Netherlands

presser /'presa/ noun same as press
conference

press freedom /'pres frizdom/ noun
» freedom of the press

press gallery /'pres ,gelori/ noun a
raised gallery with seating at the back of a
courtroom or legislative assembly room,
where newspaper reporters and other
members of the press can sit

press kit /'pres kit/ noun a package of
background and promotional material
relating to a product, distributed to the
media by a press agent or publicity depart-
ment

pressman /'presman/ noun 1. a man
working as a newspaper reporter 2. some-
body, especially a man, who operates a
printing press

press officer /'pres ,ofisa/ noun
somebody employed by an organisation or
government department to provide the
news media with information about the
organisation or department
pressperson /'pres,p3:s(e)n/ noun 1.
a newspaper reporter 2. somebody who
operates a printing press

press relations /'pres r1leif(o)nz/
plural noun part of the public relations
activity of an organisation, aimed at
building up good relations with the press
press release /'pres r1,lizs/ noun an
announcement usually in the form of a
written piece, giving facts to be reported
in the media. Also called news release

pressroom /'presru:m/ noun 1. an
enclosed area in a newspaper plant or
printing works where the printing presses
are located 2. same as media centre

pressrun /'presran/ noun 1. the
number of copies that are run off in one
continuous printing operation 2. the
continuous running of a printing press
until a set number of copies is printed
press secretary /'pres ,sekrat(o)ri/
noun an employee who is responsible for
dealing with the news media on behalf of
an organisation or a prominent person
pressure group /'pre o gruip/ nouna
number of people who work together to
make their concerns known to those in
government and to influence lawmaking
‘Environmental pressure groups are
divided on the best tactics to oppose
moves to revive nuclear power. Some
environmentalists are  wary  of
campaigning on a negative anti-nuclear
message, preferring to present the public
with a more positive choice of
combating climate change through
renewable energy.’ [Fiona Harvey, The
Financial Times]

presswoman /'pres,woman/ noun a
woman working as a newspaper reporter

presswork /'preswa:k/ noun the oper-
ation or management of a printing press,
or the work done by it

prestige advertising /pre'stiiz
.&dvataizig/ noun advertising in high-
quality magazines to increase a
company’s reputation

pre-striping /,pri: 'straipig/ noun the
process of laying a timecode on a piece of
film before filming starts

pre-testing /pri: 'testip/, pre-test
noun the testing or evaluation of a product
or advertising campaign before it is
launched or run

preview /'pri:,vju:/ noun 1. a piece
printed in a paper or magazine or broad-
cast on radio or television describing and
commenting on something that is soon to
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be broadcast or presented to the public 2.
a short film shown on television or at the
cinema promoting a forthcoming film or
programme M verb to write, print or
broadcast a short piece that describes and
comments on something that is soon to be
broadcast or presented to the public

price-fixing /'prais fiksiy/ noun the
practice, often illegal, of competing
companies agreeing to set their prices at
the same artificially high rate, rather than
dropping them to compete with each
other. i anti-trust laws

“The threat of an inquiry into alleged
price-fixing involving digital music
services has emerged in New York state.
Eliot Spitzer, the hawkish attorney

general, has subpoenaed major
companies in a preliminary
investigation aimed at discovering

whether they have been involved in
illegal arrangements.” [Roland Gribben,
The Daily Telegraph]

price mechanism ['prais
.mekaniz(a)m/ noun the shifting of
prices in a market according to, and
affecting, supply and demand

primacy effect theory /'praimosi 1
[fekt Orari/ noun the theory that the first
information in a message is most likely to
be remembered

primary data /,praimori 'deita/ noun
data or information which has not yet
been published and must therefore be
found by field research. Also called
primary information

primary definers /prammori di
'famnoz/ plural noun when commenting
officially on events, the police, govern-
ment officials and others who are in a
position to speak on such matters.
Compare secondary definers

primary demand advertising
/,praimori di'ma:nd ,&dvataizin/ noun
adevertising that increases demand for a
generic product, rather than for a specific
brand within that product category.
Compare selective demand adver-
tising

primary information /,praimori ,info
'me1f(a)n/ noun same as primary data
primary reader /'praimori ri:do/
noun a person who buys and reads a
publication themselves. Compare
secondary reader

primary research /'praimori r1,s3:t [/
noun information that is collected first-
hand, for example an interview, original
photographs or diagrams, etc. Compare
secondary research

primary source /praimori 'sois/
noun a news reporter’s source (for
example an eyewitness who gives an
account) which provides them with
primary research

primary text /'praimori tekst/ nounin
textual theory, the media text which is
created and transmitted, before reception.
Compare secondary text, tertiary text
prime /praim/ noun a mark added to a
number, character, or expression in order
to distinguish it from another

prime lens /'praim lenz/ noun a lens
that cannot have its focal length adjusted.
Compare zoom lens

prime time /'praim taim/ noun the
period in a radio or television schedule
when there is the largest audience, for
example weekday evenings

priming /'praimiy/ noun the process of
agenda-setting by giving certain news
stories more prominence, airtime, atten-
tion etc

principal photography /,prinsip(o)l
fo'tograofi/ noun same as production
period

print /print/ verb 1. to publish informa-
tion or a publication 2. to make a positive
image or copy of a photograph or film
from a negative 3. to make a copy, docu-
ment, or publication using a printing press
or a computer printer B noun 1. the state
of being in a printed form or being
published 2. a copy of a film 3. a photo-
graph, usually on paper, made from a
negative M adjective produced by or
relating to the published media
printable /'printob(a)l/ adjective suffi-
ciently inoffensive, correct or well-written
as to be fit to be printed in a publication

printed matter /'printid ,mata/ noun
published material, for example books,
newspapers, magazines or catalogues
printed word /printid 'w3:d/ noun
written language as used in books, maga-
zines, newspapers and other literature

printer /'printa/ noun 1. a machine that
makes duplicates of film, normally a posi-
tive from a negative 2. a machine that
prints books, newspapers or magazines 3.
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a person or company in the business of
printing books, newspapers or magazines
printer’s devil / printoz 'devil/ noun
an apprentice or young assistant to a
printer

printer’s error /'printoz ,era/ noun a
spelling error in a printed document made
during typesetting

print farming /'print ,fa:mig/ noun
the process in which an organisation sends
out material such as advertising leaflets,
catalogues, letterheads, etc. to be printed
by outside printers

printhead /'printhed/ noun the metal
form of a character that is pressed onto an
inked ribbon to print the character on
paper

printing /'printig/ noun the process or
business of producing copies of docu-
ments, publications or images

printing press /'printiy pres/ noun a
machine that presses inked type or etched
plates onto paper or textiles that are fed
through it

print media /'print ,mi:dio/ plural
noun advertising media, for example
magazines and newspapers

print run /'print ran/ noun the number
of copies of a publication, document or
artwork that are printed in a single batch
prior restraint/ prais r1'streint/ noun
same as pre-emptive censorship
prism /'priz(a)m/ noun a device used to
bend and concentrate light, used in the
workings of some types of camera

privacy /'privosi/ noun freedom from
the observation, interference or attention
of other people, sometimes protected by
law

‘Other aspects of press freedom
assessments are more difficult to
quantify. Would the privacy laws
limiting the activities of paparazzi who
pursue celebrities, as are currently being
proposed in California, be a serious
violation of press freedom?’ [Duncan
Campbell, The Guardian]

Privacy and Electronic Communi-
cations Directive /privesi ond
celektronik ko mnjuini'keif(e)nz dar
rektiv/ noun a European Union directive
that limits the type of unsolicited direct
marketing that is allowed to be sent
through e-mail or text according to their
content and the circumstances under

which the contact details had been

obtained

privatisation  /praivatar'zeif(o)n/
noun the transferring of services in the
public sector to private ownership

probe /proub/ noun an investigation

problematic / problo'matik/ noun a
set of problems or questions that are
answered by a theory, and those that are
raised by it

process /prou'ses/ verb to treat light-
sensitive film or paper with chemicals so
that an image that is held there becomes
visible

process printing /'prouses ,printiy/
noun a method of full-colour printing
using multiple images from plates printed
in yellow, magenta, blue and cyan
producer /pra'djuiss/ noun 1. the
member of a television production team
who is responsible for hiring the rest of
the crew and generally overseeing the
project 2. the member of a film production
team who is responsible for crew hire,
general supervision and also financing of
the project

producer choice /pro,djuss 't[o1s/
noun the ability of producers for the BBC
either to use BBC facilities or less expen-
sive independent facilities

Producers’ Alliance for Cinema
and Television /prs,djuisoz 9,larons
fo ,sinimo on teli'viz(d)n/ noun the
organisation that represents the interests
of independent producers in the UK.
Abbreviation PACT

Producers Guild of America /pra
,djuzsaz gild ov a'merika/ noun a trade
union representing screen and television
producers in the USA, formed in 1962

product /'prodakt/ noun a commodity
that is produced by manufacture or by a
natural process and is offered for sale

product advertising /'prodakt
,&dvataiziyg/ noun the practice of adver-
tising a particular named product, not the
company that makes it

product endorsement /'prodakt in
,dorsmoant/ noun advertising that makes
use of famous or qualified people to
recommend a product

production /pra‘'dakfon/ noun 1. the
way in which a society’s economy runs,
dependent on how efficiently goods are
produced in relation to the demand for
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them 2. a film, play, broadcast or
recording that has been produced for the
public 3. the work of making a media text,
especially something filmed

production assistant /pro'dakfon o
,s1st(a)nt/ nounin live television produc-
tion, the crew member who is responsible
for planning the timing of the script in
advance, monitoring timing of each
segment during broadcast, prompts and
communication between the studio and
the broadcasting channel. Abbreviation
PA

Production Code /pro'dakfon koud/
noun same as Hays code

production crew /pro'dakfon kru:/
noun all members of a film or television
crew responsible for filming, editing,
organising and financing a production

production designer /pro'dakfon di
,zaind/ noun in film production, the crew
member with overall responsibility for
choosing locations, sets and costumes

production gallery /pro'dakf(o)n
.geelari/ noun same as gallery
production manager /pro'dakfon
,man1d3a/ noun the member of a film or
television production team who is respon-
sible for booking rehearsal and filming
space and liaising between lighting,
sound, set design etc.

production number /pro'dakfon
.namba/ noun a piece of music in a
musical that is sung and danced by star-
ring actors supported by the chorus

production period /pro'dakfon
,proriad/ noun the work done to a
programme during the filming stage, for
example rehearsals, costume fittings,
location filming etc. Also called prin-
cipal photography

product manager /'prodakt
.man1d3a/ noun the manager or execu-
tive who is responsible for marketing a
particular product

product placement /'prodakt
.plersmant/ noun a form of marketing in
which a branded product is prominently
featured in something such as a film or
television show. Some consider this to be
underhand practice as the audience are
being subjected to advertisements without
their consent.

prof ¢ in prof an abbreviation for ‘in
profanity’, used to refer to a slight delay,

for example during a phone-in, to allow
any profane language to be bleeped out

profane language /pro,fem
'lepgwidz/ noun language showing
disrespect for God, any deity or religion

profile /'proufail/ noun 1. a description
of a person or organisation giving a short
history, key facts etc. 2. the way that the
total audience for a broadcast can be
broken down according to such factors as
age, gender, income etc.

profiling /'proufailiy/ noun the anal-
ysis and classification of somebody based
on personal information such as ethnicity,
shopping habits, or behavioural patterns,
used for example for advertising research

pro-filmic event /prouv [filmik 1
'vent/ noun the scene that the camera is
recording

prog /prog/ noun a television or radio
programme

program director /'provgrem dar
.rekta/ noun an executive who is respon-
sible for the selection and scheduling of
television or radio programmes for broad-
cast

programme /'prougrem/ noun a tele-
vision or radio broadcast

programme as broadcast
/,prougram oz 'bro:dka:st/ noun RADIO
same as log 1

Programme as Completed form
/,provgraem oz kom'pli:tid ,fo:m/ noun
one of the four forms which must be
submitted when delivering a programme
to the BBC, giving all the contractual and
rights information. ¢ billing form, trans-
mission form, music reporting form

programme flow /'prougrem flou/
noun same as flow

programming /'prougremin/ noun
the selection and scheduling of television
or radio programmes, or the programmes
themselves

Progressive Rock /pra‘gresiv rok/
noun a type of rock music originating in
the early 1970s and characterised by tech-
nically complicated and sometimes exper-
imental arrangements, often drawing on
jazz or classical music influences

projection /pra'dzek[on/ noun 1. the
process of unconsciously attributing a
personal thought, feeling or impulse,
especially one considered undesirable, to
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somebody else 2. the projecting of an
image or picture on a surface

projectionist /pro'dzek[anist/ noun
somebody whose job is to operate the
projector and screen the film in a cinema
and take responsibility for the quality of
the image and sound

projection rate /pro'dzek[(a)n rert/
noun the rate at which filmed frames are
shown, typically 24 per second for normal
speed viewing

projection room /pra'd3ek[on ru:m/
noun 1. a private room with a projector
and screen in which films are viewed 2. an
enclosed compartment in a cinema or
theatre from where films, slides or lights
are projected onto a screen or stage
projection television /pro'dzek[on
teliviz(e)n/ noun a television picture
display system in which an enlarged
picture is projected onto a screen
projector /pro'dzektoa/ noun a piece of
equipment for projecting the image from
film onto a screen and for playing back
recorded sound from tracks on the film

promo /'provmau/ noun 1. an advertise-
ment for another programme or feature.
Also called trail 2. same as promotional
material

promotion /pro'mou(a)n/ noun some-
thing such as an advertising campaign that
is designed to promote a product, cause or
organisation

promotional /pra'mauf(@)n(d)l/
adjective used in an advertising campaign
promotional material /pra
,mau[(9)nal ma'trariol/ noun material
used to advertise a film, such as trailers
and television spots, printed flyers, free
gifts etc

prompting system /'promptip
,sistom/ noun a screen mounted by a
camera which provides a rolling script for
a presenter to read

proof /pru:f/ noun a printout of the page
layout of material to be printed, including
copy, pictures, advertisements etc., made
available for checking and correction
before final printing

proofing /'pru:fig/ noun 1. the process
of checking a text just before publication
for spelling errors, problems with layout
etc. 2. the process of printing out an image
as a test to check colour resolution away
from the computer screen

proofread /'pru:fri:d/ verb to read the
proofs of a text and mark corrections to be
made

proof sheet /'pru:f [it/ noun a sheet
of paper that has a printer’s proof on it,
usually with wide margins so that correc-
tions can be marked up easily
propaganda /propoa'gends/ noun
media text that is designed to persuade its
audience of a particular belief or idea
‘However, rather then allow
epidemiologists free access to its HSN1
hotspots, the government in Hanoi
balked at sharing biological samples
with foreign scientists and instead went
on a propaganda offensive.” [Adrian
Levy and Cathy Scott-Clark, The
Guardian]

propaganda model /props'gends
;mod(a)l/ noun a model of gatekeeping
that outlines the forces such as funding
and ownership, that determine how the
media select and structure their news,
making it in essence a form of propa-
ganda, putting forward only one point of
view

propagandist /,propoa'gendist/ noun
an individual or organisation that distrib-
utes propaganda
properties /'propatiz/ plural noun full
form of props
property /'propeti/ noun an original
story that a film production company has
bought the rights for
proposal /pra'pouz(d)l/ noun an idea
for development that is formally presented
to a production company
Propp’s people /'props ,pirp(d)l/
noun a set of basic characters who, it is
argued, are vital components of every folk
tale and narrative, including the hero, the
villain, the object of the quest and the
hero’s helper
COMMENT: The idea comes from the
research of Vladimir Propp (1895-—
1970), a Russian formalist, who analysed
folktales and developed a list of basic
characters and plot developments which
he believed were present in almost all
stories.
props /props/ plural noun objects on a
set that are small or light enough to be
carried by the actors. These are distinct
from larger pieces of furniture or décor
which merely form the background of the
set. Full form properties
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prospects /'prospekts/ plural noun a
list of news stories to be covered
protagonist /prouv'teegonist/ noun the
most important character in a novel, play,
story or other literary work

protocol /'proutokol/ noun software
that controls the relationships between
networked computers, such as on the
Internet

prove /pruiv/ verb to make a test
impression of a negative, etching or type
proxemics /prok'sizmiks/ noun the
study of personal space and how it is used
in the interaction between ourselves and
others, another form of body language
proximity /prok'simiti/ noun in terms
of news values, geographical closeness or
ideological similarity of a country in
which news has occurred to the one
reporting it

PRS abbreviation Performing Rights
Society

psa abbreviation public service
announcement

PSC abbreviation portable single
camera

pseudo-context /'sju:dou kontekst/
noun the structure of information
presented through the media, which is
thought by some to be fragmented and
useless

psychogalvanometer
/,saitkougealva'nomits/ noun an instru-
ment used to measure emotional reactions
to advertising by checking the degree of
sweating on the palms of the hands
psychogeography /,satkaud3i
'pgrafi/ noun in postmodernist theory, the
analysis of the influence of a person’s
environment on their mental processes
psychographics /saikou'grafiks/
noun the study of the lifestyle of different
sectors of society for marketing purposes
PTC abbreviation piece-to-camera
P-time /'pi: taim/ abbreviation poly-
chronic time

PTV abbreviation 1. Tv pay television
2. TV public television

pub. abbreviation 1. publisher 2. publi-
cation 3. publishing

publ. abbreviation 1. publisher 2.
publication

public access television /pablik
&kses 'teliviz(e)n/ noun in the US,
cable broadcasting facilities for the trans-

mission of programmes produced by
members of the public. Also called open
access television

publication / pabli'keif(a)n/ noun 1.
an item that has been published, espe-
cially in printed form. Abbreviation pub.,
publ. 2. the act of making printed mate-
rial, especially books, available for sale to
the public

Public Broadcasting Service
/,pablik 'brordka:stig ,s3:vis/ noun a
not-for-profit corporation in the US which
oversees public service television broad-
casting by more than 300 member
stations. Abbreviation PBS

public domain /,pablik dou'mein/
noun any uncopyrighted work is consid-
ered to be in the public domain, ie. that
can be rereleased by any company without
having to pay for rights. The period for
copyright expiration in the EU is 70 years
after the death of the author.

publicise /'pablisaiz/ verb to make
something generally known or known to a
group, typically by advertising
publicist /'pablisist/ noun a person
whose job it is to raise awareness of, and
get press coverage of, a production such
as a film

publicity /pa'blisiti/ noun activity,
especially advertising and the publishing
or broadcasting of information, designed
to increase public interest in or awareness
of something or somebody

public opinion /pablik o'pinjan/
noun the values, ideas, political beliefs
etc. held by the general public

public relations /,pablik ri'lerf(s)nz/
noun the work of promoting a product by
arranging for it to be featured in the media
as opposed to paying for an advertisement
public sector /'pablik ,sekta/ noun
organisations that are funded by local or
national government

public service /,pablik 's3:vis/ noun
a service that is run for the benefit of the
general public, for example the emer-
gency services, transport and broad-
casting

public service advertising /,pablik
'saivis ,@dvataizig/ noun the adver-
tising of a public service or cause such as
a disaster relief fund

public service announcement
/,pAblik 's3:vis 9,navnsmant/ noun any
announcement of information relevant to
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the public for example a police appeal.
Abbreviation psa

public service broadcasting
/,pablik s3:vis 'bro:dka:stiy/ noun
non-commercial broadcasting sponsored
by the state, for example programmes
broadcast by the BBC

public sphere /,pablik 'sf1a/ noun the
section of society that a person is likely to
come into contact with, who they are
aware of and who is aware of them

public television /,pablik
'teliviz(e)n/ noun television that is
funded by the government, viewers and
corporate sponsorship. Abbreviation PTV

publish /'pablif/ verb 1. to prepare and
produce material in printed or electronic
form for distribution and, usually, sale 2.
to make the work of a particular author
available in printed or other form

publisher /'pablifo/ noun 1. a
company or person that publishes prod-
ucts such as books, journals or software 2.
the owner or representative of the owner
of a newspaper, periodical or publishing
house » abbreviation pub., publ.

publisher’s statement /'pablifaz
,steritmont/ noun a statement of circula-
tion issued by a publisher, which may not
have been independently verified

publishing /'pablifig/ noun the trade,
profession, or activity of preparing and
producing material in printed or electronic
form for distribution to the public. Abbre-
viation pub.

publishing house /'pablifiy haus/
noun an established publishing company
that prepares and produces material in
printed or electronic form for distribution
and, usually, sale

puffery /'pafori/ noun advertising that
praises the product or service being sold
in an exaggerated way, without any
specific factual data

puff piece /'paf piis/ noun an article
giving publicity or uncritical support for
an event, person, organisation etc.

‘You have critics...who almost act as
personal publicists for certain artists.
There’s no way they can have any
critical detachment. We’re a newspaper.
It’s not our job to write puff pieces, it’s
our job to break news.” [Stephen
Armstrong, The Guardian]

Pulitzer Prize /'pulitso praiz/ noun an
annual prize offered in the US for excel-
lence in journalism and fiction writing

pull /pul/ noun a printing proof made for
correction W verb 1. to make a printing
proof 2. to remove something from circu-
lation, or prevent it from ever getting into
circulation

pullout /'pulavt/ noun part of a publica-
tion that can be pulled out, for example a
removable section of a magazine or a part
of a book that folds out

pull strategy /'pul ,streetod3i/ noun an
attempt by a producer to use heavy adver-
tising to persuade final users to buy a
product, so ‘pulling’ the product through
the distribution process to the point of sale

pulp /palp/ noun novels or magazines
produced on cheap paper, especially
crime, horror or science fiction stories

Punch and Judy / pant[ on 'dzu:di/
noun a children’s comic puppet show
featuring Punch and Judy, a quarrelsome
couple, together with a number of other
standard characters

punchline /'pant [lain/ noun the news
angle of a piece

punchy /'pantfi/ adjective having a
strong news angle

pundit /'pandit/ noun an expert in a
particular field who is frequently inter-
viewed

punitive censorship /pjunitiv
'sensaf1p/ noun censorship that takes
place after the work in question is released
to the public, in response to public protest.
Compare pre-emptive censorship

punk rock /papk 'rok/, punk /papk/
noun a type of fast loud rock music often
with irreverent, aggressive lyrics and a
lack of skilled instrumental playing

put out /,put 'avt/ verb to make some-
thing widely known, for example by
announcing or broadcasting it
pyrotechnics /,pairau'tekniks/ plural
noun explosive devices used in film-
making and theatre, to imitate for example
the effects of a gunshot or a fire, or to
create a dramatic effect on stage

Pythonesque /,paifon'esk/ adjective
absurdly or surreally comical in a way that
is reminiscent of the 1970s British televi-
sion comedy show Monty Python’s Flying
Circus



Q and A /kju: and 'er/ noun a way of
presenting news in which the presenter
asks a correspondent questions about a
story that they have been following

qr. abbreviation PRINTING quire

QRS abbreviation quality of reading
survey

qto abbreviation PRINTING quarto
quadraphonic / kwodra'fonik/,
quadriphonic, quadrophonic adjective
referring to the use of a four-channel
system to record and reproduce sound.
The four separate signals may be fed to
individual loudspeakers placed in the
corners of a room. Abbreviation quad
quadrat, quad noun /'kwodrat/;
/kwpd/ PRINTING in traditional hot-metal
printing, a piece of blank type metal used
for spacing W adjective RECORDING same
as quadraphonic

qualitative audit /'’kwolitotiv ,o:dit/
noun the practice of examining an adver-
tising agency’s work in planning and
developing a client’s  advertising
programme

qualitative research /'’kwolitotiv r1
,$3:tJ/ noun research that is not simply
the collecting of statistics, but which
focuses on reasoning and cultural and
social factors, which are researched and
then analysed. Compare quantitative
research

quality /'’kwnoliti/ adjective referring to
certain media works such as television
and radio broadcasts and the press which
have high production values

quality document /'kwoliti
.dokjument/ noun an official report on
the administrative systems of an organisa-
tion

quality of reading survey / kwoliti
ov 'ritdip ,s3:1ver/ noun a survey into

individual reading habits and attitudes
towards the printed word. Abbreviation
QRS

quality press /'kwoliti pres/, quality
/'’kwnliti/ noun same as broadsheet
quantitative research /'’kwontitotiv
r1,s3:tf/ noun the process of collecting
information based on statistics. Compare
qualitative research

Quark Xpress /kwaik 1k'spres/ a
trade name for standard software used for
page layout throughout the media
quarterly /'k(w)o:tali/ noun a maga-
zine or journal published four times a
year, at three-month intervals

quarto /'’kwo:tou/ noun 1. a book with
pages of a size traditionally created by
folding a single sheet of standard-sized
printing paper in half twice, giving four
leaves or eight pages 2. the page size of a
quarto book » abbreviation qto
Quebec /kwi'bek/ noun an internation-
ally recognised code word for the letter Q,
used in radio communications
queercore /'kwioko:/ noun a style of
music similar to punk rock with lyrics that
proclaim homosexuality confidently and
assertively

queer theory /'kwia O1ari/ noun in
feminist theory, the idea that sexuality is
not a set of a few rigidly-defined catego-
ries, but that it is variable and a choice
which can be remade or put off

quest /kwest/ noun in a narrative, the
‘journey’ undertaken by the hero to
achieve something or find some object or
person, which provides an opportunity for
action and narrative progression
QuickTime /'’kwiktaim/ a trade name
for the graphics routines built into the
Macintosh’s operating system that allow
windows, boxes and graphic objects,
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including animation and video files, to be
displayed

quire /'’kwaia/ noun a bundle of sheets
of paper folded together for binding into a
book, especially a four-sheet bundle,
folded once to make eight leaves or
sixteen pages. Abbreviation qr.
quizmaster /'’kwizma:sto/  noun
somebody who presents a quiz show and
puts the questions to the contestants
quiz show /'kwiz [au/ noun a televi-
sion or radio programme in the form of a
game in which contestants compete
against each other for prizes by answering
questions that test their general or
specialist knowledge

quota /'’kwauta/ noun a restriction on
the amount of a particular media product
that may be broadcast in order to ease
competition. For example, in France at
least 40% of the music broadcast by any
radio station must be French-language.
quotable /'’kwoutob(a)l/ noun of a
person, easily quoted because their speech

lends itself to snappy sound bites B adjec-
tive able to be quoted in a publication such
as a newspaper because the person
speaking or writing has given permission
quotation /kwou'terf(a)n/ noun a
piece of speech or writing quoted some-
where, for example in a book or magazine

quote /kwout/ noun something that
somebody has said, word for word,
reported in quotemarks B verb to repeat or
publish what somebody has said, word for
word
‘Mr Blair’s oft-quoted claim that he will
“serve a full third term” and quit before
Britain next goes to the polls has always
been viewed sceptically, even by some
of his closest allies.” [James Blitz, The
Financial Times]

quotemarks /kwou'terf(o)n marks/,
quotation marks plural noun either of a
pair of punctuation marks, either in single
(“ ’) or double (“ ) form, used around
direct speech, quotations, and titles, or to
give special emphasis to a word or phrase



r abbreviation PRINTING recto

R /a:/ in the United States, a trade name
for a rating indicating that a film can be
seen by children under the age of 17 only
if accompanied by an adult m noun in
Australia, a rating indicating that a film
may not be seen by anyone under 18

rabbit ears /'rebit 102/ plural noun a
V-shaped aerial made up of two metal
rods on a base, designed to sit on top of a
television set

race /reis/ noun in postmodernist theory,
the idea of a category to which a person
belongs, based on phenotypical or ethnic
distinctions between people. i phenotyp-
ical

race reading /'rers rirdig/ noun a
commentary given by the production
assistant via talkback about what is
coming up next, for example to camera
operators and presenters

racism /'reisiz(a)m/ noun 1. prejudice
against people who belong to other races
2. the belief that people of different races
have different qualities and abilities, and
that some races are inherently superior or
inferior

racks /reks/ plural noun the area of the
studio where cameras are controlled

radar antenna /'rerda: &n,tena/ noun
a device for sending and receiving radio
waves

radical media /redik(o)l 'mi:dio/
noun same as alternative media
radical response /radik(e)l r1
'spons/ noun one of three supposed
responses to receiving a message, the
radical response involves total rejection of
whatever messages, values, ideas etc. are
being received. ;) dominant response,
subordinate response

radio /'rexdiov/ noun 1. radio broad-
casting as an industry or profession 2.
sound broadcasts transmitted by means of
radio waves 3. the broadcasting by radio
of programmes for the public 4. a station
which transmits radio broadcasts, or an
organisation involved in radio broad-
casting 5. an electronic device for
receiving sound broadcasts transmitted
via radio signals

Radio Authority /'reidiov or Ooroti/
noun formerly, the body that regulated
independent radio in the UK It was
replaced by OFCOM under the 2003
Communications Act. ® OFCOM

Radio Authority Programme
Codes /rerdiou o1,0prati 'prougrem
koudz/ noun two sets of guidelines
concerning radio broadcasting covering
such issues as bad language, sex and
violence, bad taste humour and politi-
cally-biased programming

radio backpack /'reidiov bekpak/
noun portable radio broadcast equipment

radio beam /'rerdiov birm/ noun a
beam of radio signals transmitted by a
radio or radar beacon for communications
and navigation purposes

radio cam /rerdiou kem/ noun a
camera that transmits a signal to a nearby
receiver without the need for cabling

radio car /'reidiou ka:/ noun a large
van containing all the equipment needed
for an outside radio broadcast

radio cassette /'reidiou ko,set/ noun
a radio and a cassette player combined in
a single, usually portable machine

Radiocommunications Agency
/,rerdioks,mjuinr'kerf(a)nz ,erdzonsi/
noun the body formerly responsible for
regulating telecommunications in the UK
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It was replaced by OFCOM under the
2003 Communications Act.  OFCOM
Radio Death / rerdiou 'de6/ noun the
nickname given to Rwanda’s main radio
station after it was found to be broad-
casting messages of racial hatred and
incitement to violence against the
country’s minority Tutsi population
radio frequency /'rerdiou
[frizkwansi/ noun 1. a frequency on
which a radio station broadcasts its
programmes 2. any of the frequencies of
electromagnetic radiation in the range
between 10kHz and 300MHz, including
those used for radio and television trans-
mission

radio-frequency device /reidiouv
'frizkwonsi di,vars/ noun a measuring
device such as a meter that transmits its
reading by radio waves, which can then be
picked up remotely

radiogram /'reidiougraeem/ noun 1. a
radio and a record player combined in a
single cabinet 2. a telegram sent by radio
Radio Joint Audience Research
/,rerdiou d3oint o:dions ri's3:tf/ noun
the official body that measures audience
figures for radio stations. Abbreviation
RAJAR

Radio Luxembourg /rerdiou
'Iaksombs:g/ noun a seminal radio
station operating out of Luxembourg (to
avoid licensing restrictions), which served
much of Northern Europe with broadcasts
in English and German between 1933 and
1992

radio mic /'rerdiouv maik/ noun a
microphone that is not connected by wires
but has its own radio transmitter, so that
the user can move around freely

Radio Northsea /reidiou 'no:0si:/
noun a pirate radio station operating in the
Northsea area of Essex, which broadcast a
heavy anti-Labour campaign during the
1970 general election and was found to
have had a sigificant effect on voting
patterns in that area

radio spectrum /'rerdiou ,spektrom/
noun the range of radio frequencies used
for radio and television, between 10kHz
and 300MHz )

Radio Telefis Eireann noun the
Republic of Ireland’s public service
broadcaster, which provides two televi-
sion stations, four radio stations and an
online news service. Abbreviation RTE

radio telegraph /'reidiou teligra:f/
noun a telegram that is transmitted via
radio signals rather than by wire. Abbrevi-
ation RT

radiotelephone, radiophone noun a
telephone that transmits sound signals by
radio waves rather than through wires.
Abbreviation RT

radioteletype / rerdiou'telitarp/ noun
1. a teleprinter that transmits and receives
by radio rather than along a cable 2. a
receiving and transmitting system that
uses radioteletypes

radio waves /'reidiou wervz/ noun a
form of electromagnetic radiation sent in
modulated waves which can transmit
signals

radome /rerdoum/ noun a dome-
shaped protective enclosure for a radar
antenna, made from materials that do not
interfere with the transmission and recep-
tion of radio waves

rag /reg/ noun a newspaper with low
journalistic standards, or any newspaper
regarded with contempt

ragga, raggamuffin noun a style of
reggae music characterised by long rap
monologues and repetitive beats
ragtime /'reegtaim/ noun a style of
popular music in the US in the late 19th
and early 20th centuries characterised by
distinctive syncopated right-hand rhythms
against a regular left-hand beat. Ragtime
was widely popularised by the pianist and
composer Scott Joplin.

RAJAR /'reidza:/ abbreviation Radio
Joint Audience Research

r&b abbreviation music rhythm and
blues

random-access editing /' ,rendom
,&kses 'editig/ noun same as non-linear
editing

random probability  testing
/,;reendom ,proba'biliti ,testin/ noun the
practice of carrying out a survey on a test
group which is representative of the entire
population, without any restrictions on
type of person surveyed

rap /rep/ noun a vocal style in which
performers use rhythm and rhyme to
speak in verse over music with a strong
beat, usually hip-hop. Rap developed
from African American hip-hop music
and culture in the 1970s. B verb to speak
in verse using rhythm and rhyme over
music with a strong beat, usually hip-hop
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rapper /'repa/ noun somebody who

raps

rapport /re'po:/ noun good communi-

cation and understanding between two

people
‘He is quick to admit he was not “best
friends” with the Princess. “We met
three times, exchanged a few letters,
phone calls. We had one portrait
session”. But the rapport they
established  shines  through  the
photographs.” [Hermione Eyre, The
Independent on Sunday)

rapport-talk /re'po: tork/ noun the
style of speech more common among
women, according to some theorists,
which is aimed more at establishing inti-
macy than exchanging information.
Compare report-talk

rate card /'rert ka:d/ noun a list of
charges for advertising issued by a news-
paper or magazine, excluding discounts

ratings /'rettinz/ plural noun 1. audi-
ence figures that are presented in the form
of a league table of programmes achieving
the highest numbers 2. the estimated
number of people who tuned in to a televi-
sion or radio programme, used as an indi-
cation of its relative popularity

ratings point /'reitinz pomt/ noun
one percentage point of a television audi-
ence in a given area

rational appeal /'ref(o)n(o)l o,pizl/
noun the technique of designing adver-
tising to appeal to a prospective customer
using logical arguments to show that the
product satisfies the customer’s practical
needs (as opposed to an emotional
appeal). Compare emotional appeal
rave /rerv/ noun 1. a large party or club
event at which dance music is played,
sometimes lasting all night 2. a very
enthusiastic review B verb of a critic, to
give a very enthusiastic review of some-
thing such as a film

RCD abbreviation residual
device

RDS /,a: di 'es/ noun a system for tuning
radio receivers automatically by sending
digital signals with normal radio
programmes

reach /ri:tf/ noun 1. the percentage of
listeners in a station’s TSA who are tuned
in during a particular period 2. the
percentage of viewers, readers etc. who

current

saw a particular publication, programme
or advertisement

reaction shot /ri'ekfon [ot/ noun
same as hoddy

read /ri:d/ verb 1. to identify and under-
stand the meaning of the characters and
words in written or printed material 2. to
interpret the information carried by move-
ments, signs or signals 3. to say the words
of written or printed material aloud

readerly /'ri:dsli/ adjective in the theo-
ries of structuralism and discourse, refer-
ring to a text that conforms to various
expected patterns of construction, style
etc. in order to satisfy the reader. Compare
writerly

reader panel /'ri:do ,pan(a)l/ noun a
small group who are questioned about
their responses to any media product (not
just a text)

reader research /'ri:do r1,s3:t [/ noun
research into the potential audience for a
media product

readership /rirdofip/ noun the
number of people that actually read a
publication (as opposed to the number of
copies sold). Compare circulation
reader’s inquiry card /ri:doz m
'kwarori ka:d/, reader’s service card
/,ritdaz 's3:vis kaid/ noun a card bound
into a magazine that contains a matrix of
numbers and letters on which readers can
mark codes for products they wish to have
further information about. The card is
returned to the publisher, who gets the
advertiser to send the relevant information
to the reader.

readers per copy /ri:doz ps 'kopi/
noun the number of people who have had
access to a single copy of a magazine, ie.
its primary and secondary readers. Abbre-
viation RPC

reading /'ri:dig/ noun in aesthetic
theory, a wide-ranging term roughly
meaning ‘the reception and interpretation
of a text or sign’

read/write head /ri:d 'rart  hed/
noun the part of a disk drive mechanism in
a computer which reads data from, or
writes data onto, the disk

Real /r10l/ a trade name for a system used
to transmit sound and video over the
Internet, normally used to transmit live
sound, for example from a radio station,
over the Internet
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RealAudio / r1ol'o:diou/ a trade name
for a system used to transmit sound,
usually live, over the Internet

real image /rml ''mid3/ noun an
optical image of something that is
produced by reflection or refraction and
can be transferred onto a surface such as
the film inside a camera

realism /'r1aliz(a)m/ noun the concept
that filmmaking and television reproduce
a realistic situation, one which could
occur in our world under all the given
conditions. It is distinct, for example,
from fantasy, which does not imply
reality.

reality TV /ri'eliti ti: 'vit/, reality
television, reality show noun documen-
tary-style programmes that use fly-on-
the-wall footage of real people, not actors,
either going about their everyday life or
put into an unfamiliar situation to which
they are reacting

Really Simple Syndication /risli
,simpal ,sindr'kerf(a)n/ noun a type of
XML file format which allows news
websites to update regularly using a
tagged-up source feed. Abbreviation RSS
real time /'r1al taim/ noun the recrea-
tion of an event in a piece of film or audio
in exactly the same period of time that it
would take for the same event to unfold in
the real world. The drama series ‘24’ is
filmed entirely using this device.

ream /rizm/ noun the standard measure
used in paper orders, which is 500 sheets
rebadged /ri'badzd/ adjective refer-
ring to an existing product that is being
marketed in a different way to appeal to a
different group of consumers. ¢ badged
rebroadcast /ri:'bro:dka:st/ noun
something that is broadcast again, espe-
cially a radio or television programme
verb to broadcast something again, espe-
cially a radio or television programme
recall test /'riko:l test/ noun in adver-
tising, a research test that checks how well
someone can remember an advertisement
recce /'reki/ noun a visit to a potential
location for filming to assess its suitability
receive /r1'si:v/ verb 1. to pick up elec-
tronic signals and convert them into sound
or pictures 2. in interpersonal communi-
cation, to pick up signals and interpret
them so that the message is understood
received pronunciation /risi:vd
pro,nansi'erf(a)n/ noun the accent

generally accepted as the standard for

broadcasters in the UK
COMMENT: Received pronunciation is
often used by newsreaders, presenters
etc as it is clear, easily understood,
presents an air of authority and
education, but is not connected with a
geographical region. However, regional
accents such as Scottish or Irish are
sometimes used as well, as it is felt that
they seem more friendly and ‘down-to-
earth’.

receiver /ri'sizva/ noun 1. an electrical
device that receives and converts elec-
tronic signals into sound or pictures 2. the
part of a telephone that contains the
earpiece and mouthpiece and receives and
converts electronic signals into sound 3.
in a piece of communication, the person
who is receiving the transmitted message

recency /'rizsansi/ noun the amount of
time in between a person reading a partic-
ular publication or seeing a broadcast, and
being interviewed about it for the
purposes of a survey

reception /ri'sepfon/ noun 1. the
quality of the signal received by a radio or
television set, or by a mobile phone 2. the
process of receiving and converting elec-
tronic signals 3. in interpersonal commu-
nication, the process of receiving signals
containing a message

reception studies /ri'sepfon ,stadiz/
noun the study of how people receive
media messages, how they interpret them
and what they do with the meanings and
impressions that they take away

reception theory /ri'sepfon Orori/
noun 1. the idea that a person reading a
text will have basic pre-conceived ideas
and expectations which may shift over
time, which they apply to their under-
standing of the text 2. the idea that a
person reading a text will anticipate and
fill in meanings, scan and rescan it and
arrive at a final understanding

reciprocal link /r1,siprok(s)l 'ligk/
noun a link in both directions from one
website to another

reciprocity failure /resi'prositi
fei1lja/ noun in photography, the failure
of light intensity and exposure time to act
together as expected, which may happen
when their values are extremely high or
low. This can affect the colour character-
istics of the resulting photograph.
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recital /r1'sait(a)l/ noun 1. a musical or
dance performance given by a soloist or
small group 2. a performance given by
music or dance students to demonstrate
the progress they have made 3. the reading
aloud or reciting from memory of some-
thing such as a poem

recitation /resr'teif(a)n/ noun 1. the
public reading aloud of something or
reciting of something from memory, espe-
cially poetry 2. material read aloud or
recited from memory in public, especially
poetry

recitative / resito'tizv/ noun 1. a style
of singing that is close to the rhythm of
natural speech, used in opera for dialogue
and narration 2. a passage in a musical
composition that is sung in the form of
recitative

recite /ri'sait/ verb to read something
aloud or repeat something from memory,
either for an audience or in a class
recognition test /rekog'nif(o)n
.test/ noun a research test in advertising
that checks to see how well someone can
remember an advertisement either with or
without prompting

reconstruct /ri:kon'strakt/ verb to
fundamentally change something such as
a theory, concept, image or media text, by
adding or removing elements or changing
the relationship between them

record /'reko:d/ noun 1. a piece of
music in a format that can be listened to
repeatedly 2. something on which sound
is copied, especially a plastic disc with a
groove that can be played using a gramo-
phone

recording /ri'ko:din/ noun a broadcast
that is not live but has been recorded on an
earlier occasion

recording off transmission /r1
'ko:dig of traenz'mif(a)n/ noun a copy
of a programme or piece as it was broad-
cast. Abbreviation ROT

recording studio /ri'kordip
,stjurdiou/ noun a room or suite of rooms
with facilities for recording professional-
quality music, including a gallery, live
room and isolation booth(s)

recordist /ri'ko:dist/ noun somebody
who records sound during the making of a
film or broadcast

record player /'reko:d ,plers/ noun a
machine for reproducing the sounds
recorded on records, consisting of a turn-

table on which the disc revolves and a
needle that follows the groove to pick up
sound

recto /'rektou/ noun the right-hand page
of a two-page spread. Abbreviation r.
Compare verso

red, green, blue /red grizn 'bluy/
noun the three colour picture beams used
in a colour television

redeye /'redar/ noun red pupils in the
eyes of a subject in flash photography
redhead /'redhed/ noun an 800 watt
halogen spotlight

red-top /'red top/ noun same as tabloid
reduce /ri'dju:s/ verb to lessen the
density of a photographic negative or print
using a chemical substance

reducer /ri'djuiso/ noun a chemical
solution that lessens the density of a
photographic negative by oxidising it
redundancy /ri'dandensi/ noun the
proportion of words in a piece of commu-
nication that are not meaningful. Compare
entropy

reel /ri:l/ noun 1. the amount of cinema
film stored on one reel 2. a revolving
device around which something such as
thread, film or wire can be wound for
storage

reel-to-reel /ri:l to 'ri:l/ noun a tape
recorder that uses quarter-inch magnetic
tape, wound onto and held between two
reels

reference /'ref(o)rons/ noun 1. a note
directing a reader’s attention to another
source of information 2. a source of infor-
mation referred to by a footnote or citation
reference mark /'ref(o)rons ma:k/
noun a printed symbol used to draw the
attention of a reader to a note or biblio-
graphical entry, for example an asterisk or
number

referent /'ref(o)ront/ noun in semi-
ology, the thing referred to by a symbol.
Also called signified

referential code / reforenf(a)l 'koud/
noun one of five codes used in the anal-
ysis and deconstruction of texts,
describing science and knowledge
referred to in a narrative. ¢ action code,
enigma code, semantic code,
symbolic code

reflect /ri'flekt/ verb 1. to redirect
something that strikes a surface, espe-
cially light, sound, or heat, usually back
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towards its point of origin 2. to show a
reverse image of somebody or something
on a mirror or other reflective surface

reflection /ri'flekfon/ noun 1. the
image of somebody or something that
appears in a mirror or other reflecting
surface 2. the process or act of reflecting
something, especially light, sound, or heat

reflection theory /ri'flekfon 6rori/
noun the idea that language ‘mirrors’ the
objects around us, that its meaning is
derived from what each word denotes in
real life and the relationships between
those objects

reflector /ri'flekto/ noun a reflective
board used to direct light onto a subject
during filming

reflector board /rr'flekto bo:d/ noun
a board that reflects and softens light onto
a subject for photographing, filming etc.
reflector spotlight  /rr'flekto
,spotlait/ noun a spotlight which uses
internal reflectors to concentrate and
intensify the pool of light it produces

reflex camera /'ri:fleks kem(o)ro/
noun a camera with an internal mirror that
reflects the actual image from the lens into
the viewfinder so that the photographer
can check the composition and focus
exactly

reflexive modernisation /r1,fleksiv
;mpdeanar'zeif(a)n/ noun in sociology,
the idea that a modernised society could
modernise itself further by eliminating the
social problems caused by modern
advances, for example global warming,
genetic engineering etc.

reflexivity /riiflek'siviti/ noun in
cultural theory, the process of recognising
one’s own values, beliefs etc. and
comparing them to those held by other
people

refocus /ri'foukas/ verb to change or
adjust the focus of something such as a
camera or telescope

reformer /r1'fo:ma/ noun in advertising
audience classifications, a person who
wants products that will improve the
quality of their lives rather than appealing
to a sense of fashion or style. v aspirer,
mainstreamer, succeeder

refract /ri'frekt/ verb 1. to alter the
course of a wave of energy that passes into
something from another medium, such as
light through a refracting lens 2. to

measure the degree of refraction in a lens
or eye
refraction /ri'freekfon/ noun 1. the
change in direction that occurs when a
wave of energy such as light passes from
one medium to another of a different
density, for example through a lens 2. the
ability of the eye or a lens to change the
direction of light in order to focus it
refresh /ri'fref/ verb to update the
information on a website, or to be updated
refresh rate /ri'fref reit/ noun the
number of times that an image on a televi-
sion or computer screen is repainted, typi-
cally 60 times per second
refutation /refju:'terf(a)n/ noun the
act of arguing against or disproving a
theory or allegation
‘More recent history is scrutinised in
Robert  Greenwald’s  documentary
Uncovered: the War on Iraq. The film
consists of a point-by-point refutation of
the charges made by President Bush in
his State of the Union speech and Colin
Powell in his address to the United
Nations concerning the alleged threat
posed by Saddam Hussein.” [lan Johns,
The Times)
reggae /'regel/ noun a type of popular
music, originally from Jamaica, that
combines rock, calypso and soul and is
characterised by heavy accentuation of the
second and fourth beats of a four-beat bar
regional press /'ri:d3(o)nal pres/
noun newspapers published and distrib-
uted in defined areas outside London,
either in a region or in a town or a few
neighbouring towns
regional production /'ri:dz(o)nal
pra,dakfan/ noun the BBC’s policy not
to restrict production to London but to
spread it around the UK
register /'redzisto/ noun 1. language
that is appropriate to a social situation or
used for communicating with a particular
set of people 2. a range of sounds, such as
of a voice or instrument, or part of this
range
reglet /'reglat/ noun in traditional hot-
metal printing, a piece of wood used to
separate lines of type
regular readership  /regjulo
'rizdaf1p/ noun the number of people who
read all or most issues of a publication
regulation / regju'letf(a)n/ noun the
activity of controlling what happens in an
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industry and taking action when unfair or
unreasonable practices occur. OFCOM is
the body which regulates the media in the
UK.

Regulation of Investigatory
Powers Act 2000 / regjuleif(a)n an
n'vestigat(d)ri ,pauvaz/ noun an act of
Parliament that allows authorities to
access and monitor personal e-mails and
telephone communications, and forbids
encryption which makes this difficult
regulatory favours /'rejolot(o)ri
[fervaz/ plural noun the act of ignoring
governmental regulations on the media in
return for favourable coverage or suppres-
sion of unwanted coverage against the
interests of large corporations
rehearsal /r1'h3:s(o)l/ noun a practice
session or series of sessions for a produc-
tion that is going to be filmed or
performed live later

rehearse /ri'ha:s/ noun to practise a
performance, lines, blocking, a stunt etc.,
before filming or performing it live
reification /ranfr'keif(o)n/ noun in
Marxist theory, the identification of a
person with a commodity, such as of a
worker with the products they produce
reimpression /,rizim'pres(a)n/ noun a
reprint of a book without any changes in
the text

reinforcement / ri:in'forsmont/ noun
the theory that showing certain acts, such
as violence, in the media, may not
persuade viewers to commit the same acts
if they had not considered them before,
but may ‘reinforce’ tendencies that were
already present

reinforcement advertising /ri:in
'forsmont ‘'®dvotaizin/ noun adver-
tising aimed at emphasising the positive
features of a product in order to reassure
people who have already purchased it
Reithian /'ri:0ion/ adjective referring to
the philosophies of Sir John Reith, the
first Director General of the BBC. He
believed that broadcasting should be free
of commercial considerations and should
be committed to producing high-quality,
informative media products, not less
‘worthy’ products with popular appeal.
rejig /ri:'dz1g/ verb to rearrange a piece
of writing to improve the structure
relative autonomy /relotiv o:
'tpnomi/ noun in Marxist theory, the idea
that ‘realms’, or apparatuses of society

such as art, culture, the economy etc., are
more or less linked to and dependent on
each other

relative cost / relotiv 'kost/ noun the
relationship between the cost of adver-
tising space and the size of the audience

relay /'rizlet/ noun 1. an apparatus
consisting of a receiver and a transmitter,
used to receive and retransmit signals 2. a
message or broadcast passed on by an
apparatus that receives and retransmits
signals W verb TV to transmit a broadcast
through a transmitting station

release pattern /r1'lits peton/ noun
the schedule of release for a media
product across the world. A film may be
released at different times in different
regions to make promotion easier, or it
may go on simultaneous release.

release print /r1'li:zs print/ noun the
version of a film released for distribution
to commercial cinemas

relief /ri'lizf/ noun a printing process
that uses raised surfaces to apply ink to the
paper, for example engraving

reload /ri:'loud/ verb to put a new load
into something, for example film into a
camera or fresh ammunition into a gun

remake /'rizmerk/ noun something that
has been made again or differently, espe-
cially a new version of an old film

remaster /ri'ma:sto/ verb to make a
new master copy of an earlier audio
recording or film to improve its quality of
reproduction

reminder advertising /ri'maindor
&dvataizin/ noun advertising designed
to remind consumers of a product already
advertised

reminder line /ri'mainds lain/ noun a
little advertising gimmick, for example a
giveaway pen with the company’s name
on it

remnant space /‘remnont spers/
noun unsold advertising space that is
usually available at a discount

remote /r1'mout/ noun a radio or televi-
sion broadcast transmitted from outside
the studio

remote control /r1mout kon'troul/,
remote /ri'mout/ noun 1. a hand-held
device used to operate a television set,
video cassette recorder or other electronic
device from a distance 2. the control of a
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device, system, or activity from a
distance, usually by radio signals
rendering /'rend(d)rig/ noun in soft-
ware, the process of generating pixels in
order to create an image or visual effect
renter /'renta/ noun a film distributor
renting films to cinemas

repeat /r1'pi:t/ verb to broadcast a tele-
vision or radio programme again, or be
broadcast again B noun something that is
broadcast, shown, or performed again
repeat sound /ri'pi:t sauvnd/ noun a
situation in which a presenter is not given
a clean feed and can hear their own
commentary with a slight delay, which is
disorientating

repertoire /'repatwa:/ noun the size
and range of some resource that a person
has at their disposal, for example gestures,
expressions, jokes

repertoire of elements /repotwa:
av 'elimants/ noun the set of conventions
associated with a genre

repetition and difference
/,repitif(a)n on 'dif(a)rons/ noun the
combination of both expected and unex-
pected elements in a media product which
attract and entertain the reader
repetitive strain injury /ripetitiv
'strein ,ind3ori/ noun pain caused by
repeating the same physical action over
and over, for example by using a keyboard
and mouse continually. Abbreviation RSI
replay /riiplet/ noun something
recorded on tape, video or film that is
played again W verb to play again some-
thing that has been recorded on tape,
video or film

replicability / repliko'biliti/ noun the
idea that research findings should be so
clear that the same research done by a
different researcher or at a different time
would give exactly the same results

report /r1'po:t/ noun an account of news
presented by a journalist, in a print or
broadcast medium M verb to find out facts
and tell people about them in print or a
broadcast

reportage /'repo:ta:z/ noun 1. the use
of print and electronic media to inform
people about news and current events 2. a
body of reported news 3. a particular way
of gathering and presenting news

reporter /ri'poita/ noun somebody
whose job is to find out facts and use the

print or broadcast media to tell people
about them
Reporters Sans Frontiéres /r1
,po:toz son 'frontier/ noun an interna-
tional organisation of journalists who
actively promote freedom of the press in
countries where this is not enforced by
law, and defend journalists who have been
silenced or punished for reporting in these
countries
report-talk /ri'po:t to:k/ noun the style
of speech more common to men,
according to some theorists, in which the
the exchange of useful information is
more important than establishing an inter-
personal relationship with the other party.
Compare rapport-talk
reposition /rirpa'zif(e)n/ verb to
change the marketing strategy of a
company or product in order to have a
wider or different appeal
repositioning / ri:pa'zif(a)niy/ noun
a shift in the position of a product in the
market, or the consumers’ idea of it, by
changing its design or by different adver-
tising
representation /reprizen'terf(o)n/
noun the way in which a particular group
or section of society is presented on
screen or the image that is created of them
‘Are they “old codgers” or vigorous
protectors of civil liberties? Asking
young people what they think judges are
and what they do may throw up some
interesting observations. It is likely that
most students’ ideas will be derived
from TV and film representations.’
[Jerome Monahan, The Guardian]

representative /,repr1'zentotiv/
adjective referring to words in a language
which are directly connected to the
features of the object they name, for
example onomatopoeic words such as
‘buzz’, ‘snap’ etc., which represent the
sound itself. Compare arbitrary
re-press / ri: 'pres/ verb to press some-
thing again, especially to manufacture
another issue of a recording
reprint/'rizprint/ nouna printed copy of
something that has already been in print B
verb to print something again, especially
with few or no changes

reproduction / ri:pra'dak(e)n/ noun
in feminist theory, the way in which the
dominant ideology of a society is repre-
sented and spread
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reproduction proof /,rizpra
'dak[(e)n pru:f/, repro /'rizprou/ noun a
printed proof, usually on glossy paper, of
such high quality that it can be photo-
graphed for making a printing plate
reprography /ri'progrofi/ noun the
reproduction of something printed, for
example by offset printing, microfilming,
photography or xerography
republication /riz,pablr'kerf(o)n/
noun 1. something published again, espe-
cially in an unchanged form 2. the act or
process of publishing something again
republish /ri:'pablif/ verb to reissue a
publication, especially in an unchanged
form

request /ri'kwest/ noun a piece of
music played on a radio programme, at a
live performance or at a disco because
somebody asks for it

rerecord /riri'ko:d/ verb to record
something again

rerecording /rirrr'koidiy/ noun a
further recording of something
re-regulation /ri: regju'lerf(e)n/
noun the theory that deregulation of
media companies has merely led to regu-
lation in a different form, which does not
give more freedom

rerelease /'riirilits/ noun a music
recording or a film that has been released
again to the public ® verb to release a
music recording or a film again for distri-
bution to the public

rerun /ri:'ran/ noun a repeat showing of
recorded entertainment, especially a tele-
vision series

re-run /ri: 'ran/ verb to show or broad-
cast a television series, video or film again
research /ri'ss:tf/ noun methodical
investigation into a subject in order to
discover facts, to establish or revise a
theory or to develop a plan of action based
on the facts discovered B verb to carry out
research

researcher /ri'saitfo/ noun the
member of a film and television produc-
tion team who is responsible for putting
together material for a project

residual /r1'zidjusl/ noun a payment to
performers, directors or writers when
their filmed work is shown again, espe-
cially on television

residual current device /r1,zidjuol
Jkaront dr'vais/ noun a piece of equip-

ment that checks the electrical supply
from a socket and trips a switch if any
changes in the flow are detected,
protecting people and equipment. Abbre-
viation RCD

resistive reading /ri'zistiv ri:dig/
noun the act of reading while actively
resisting taking in the preferred meaning

resolution /reza'lu:f(o)n/ noun the
quality of detail offered by a TV or
computer screen or a photographic image,
expressed usually as the number of dots of
colour or pixels per inch

resonance /'rez(s)nans/ noun a situa-
tion in which what a viewer sees corre-
sponds closely to their own experiences or
expectations, so reinforcing them

respondent /ri'spondont/ noun a
person who has taken part in a survey.
Also called informant

response function  /ri'spons
fapkfon/ noun a figure that represents
the value of a particular quantity of adver-
tising impressions on a person
response mechanism /ri'spons
;mekoniz(o)m/ noun a method of
showing a response to an Internet adver-
tisement, or the way in which a customer
can reply to an advertisement or direct
mailshot, such as sending back a coupon
or a faxback sheet

restricted code /rr'striktid koud/
noun the speech patterns thought to be
more common among working-class, less
educated people, using a smaller vocabu-
lary, simpler grammatical structure and a
greater assumption of shared under-
standing. Compare elaborated code

Restricted Service Licence /r1
striktid 's3:vis \lais(e)ns/ noun a
licence to broadcast granted by OFCOM.
These licences are valid either for a period
of a month, such as a licence to trial a new
radio station or serve a special event, or
for longer period, such as for hospital and
schools radio. Abbreviation RSL

retail media /riiterl ,mi:dio/ noun
advertising media in retail outlets, for
example ads on supermarket trolleys

retake /'riztetk/ noun an instance of
recording, photographing or filming
something again, or the product that
results from this B verb to record, photo-
graph or film something again in order to
get it right
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‘Musicians working with the demanding
star have become used to endless retakes
and reworking of the tracks that have
resulted in some songs taking up to four
years to complete.” [Paul Scott, The
Daily Mail]

retention /ri'ten[(a)n/ noun the act of
keeping the loyalty of existing customers,
one possible aim of an advertising
campaign. Compare acquisition

reterritorialisation /riteritorriolar
'ze1f(9)n/ noun the process of reclaiming
cultural ‘territory’ by interpreting cultural
meanings and artifacts in new and
different ways

retouch /ri:'tatf/ noun something that
has been retouched, especially a photo-
graph W verb to alter a photographic nega-
tive or print by removing imperfections or
adding details

retransmit /rirtrenz'mit/ verb to
transmit a television broadcast by cable

retrospective /retrou'spektiv/ noun
an article looking back at recent events

retune /ri'tjuin/ verb to readjust a radio
or television set to a different station or
channel

Reuters /'roitoz/ a trade name for a
London news agency providing interna-
tional news reports

revamp /ri:'vemp/ verb to update an
article or page because new material has
emerged

reverb, reverberation noun a musical
effect that gives the impression of depth in
the sound

reverse /ri'v3is/ verb to print text or
graphics in white against a dark or colour
background

reversion /ri'v3:f(a)n/ verb to make a
new or different version of an existing
thing, especially a radio or television
programme or a piece of software

review /ri'vju:/ noun 1. a journalistic
article giving an assessment of a book,
play, film, concert or other public
performance 2. a magazine or journal that
publishes reviews B verb 1. to examine
something to make sure that it is adequate,
accurate, or correct 2. to write a journal-
istic report on the quality of a new play,
book, film, concert or other public
performance

revise /ri'vaiz/ noun the final page
ready for printing after a proof has been
checked and amended

revision /r1'viz(a)n/ noun a revised and
republished version of a text

revolutions per minute
/,revaluf(e)nz pa 'minit/ noun a meas-
urement of how fast something turns,
usually used to describe the speed that a
gramophone record plays at. Abbreviation
rpm

rewind / ri:'waind/ noun a function that
quickly winds a film or tape backwards,
for example on a camera or video recorder
W verb to wind something such as video or
audio tape back onto its original spool or
back to an earlier point

rewrite /riz'rait/ verb to reword an
article using the same information (not
updating it)

RFD  abbreviation
frequency device
RF shielding /,a: 'ef ,[izldip/ noun
thin metal foil wrapped around a cable
that prevents the transmission of radio
frequency interference signals

rhetoric /'retorik/ noun speech or

writing that communicates its point

persuasively
‘On the advice of their spin-doctors, the
rhetoric of politicians will become more
and more tabloid in its vehemence.
Home secretaries, and even perhaps
prime ministers, will attend funerals and
utter profound words of condemnation.’
[Simon Heffer, The Daily Telegraph]

rhetorical /ri'torik(s)l/ adjective 1.
relating to or using language that is elabo-
rate or fine-sounding but insincere 2.
relating to the skill of using language
effectively and persuasively

rhetorician /reto'rif(o)n/ noun 1. a
speaker or writer of elaborate or fine-
sounding but insincere language 2. a
teacher of the effective and persuasive use
of language 3. a skilled and effective
speaker or writer

rhetoric of image /retorik ov
'tmid3/ noun the way in which pictures
are used to persuade the viewer of a
message or reinforce it

rhizome /'raizouvm/ noun in the theo-
ries of structuralism and discourse, a
structure which grows and evolves simul-

RADIO  radio-
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taneously in many different directions and
has no defined centre, as with a language

rhyme /raim/ noun a similarity in the
sound of word endings, especially in
poetry

rhythm /'r10(e)m/ noun 1. the regular
pattern of beats and emphasis in a piece of
music 2. in poetry, the pattern formed by
stressed and unstressed syllables 3. a
pattern suggesting movement or pace in
something such as a work of art 4. a mood
or effect in a book, play or film created
from repetition

rhythm and blues /ri0(e)m on
'blu:z/ noun a style of music combining
blues and jazz, originally developed by
African American musicians. Abbrevia-
tion r&b, R’'n’'B

rich e-mail / ritf 'i: ;me1l/ noun an e-
mail that has a voice message attached to
1t

riffle /'rif (2)I/ noun a quick flick through
the pages of a book, magazine or news-
paper B verb to flick through the pages of
a book, magazine or newspaper, glancing
casually at the contents

rifle mike /'raif(o)l maik/ noun same as
gun mike
right of reply /rait ov ri'pla/ noun
the right of persons represented in the
media to ‘answer back’ to the media if
they are dissatisfied
“The last time I happened to discuss
astrology in a newspaper article, some
years ago, Professor Richard Dawkins
was so enraged that he demanded an
immediate and lengthy right of reply, in
which he denounced my “frivolous
tolerance”.’
[Justine Picardie, The Daily Telegraph]

rim light /'rim lart/ noun same as back-
light

ring-around /'riy o,ravnd/ noun the
act of calling lots of people to gather
material for an article

ringtone /'riggtoun/ noun the sound
that indicates the arrival of an incoming
call on a mobile phone, for example, a
series of beeps or a musical tune

COMMENT: Ringtone companies often
involve themselves in large, persistent
advertising campaigns which tap into the
large youth market for these. The
Advertising Standards Authority ruled in
September 2005 that one such company
be largely banned from advertising
before 9pm, on the grounds that their

advertisements were targeting young

people who would be unlikely to read

their small print.
risk assessment /'risk o,sesmont/
noun the process of working out what
potential dangers there are in a situation
(for example, on a set) and taking steps to
avoid them
risk society /'risk so,saroti/ noun a
community which is preoccupied with the
increasing risks created by modernisation
and how to prevent or circumvent these
R’n’B abbreviation music rhythm and
blues
road blocking /'roud blokiy/ noun
the practice of placing an advertisement
on different television channels or in
different publications at the same time, so
as to maximise the number of people who
will see it
road movie /'roud ,mu:vi/ noun a film
that depicts the adventures of a person or
people who leave home and travel from
place to place by road, often to find or
escape from something
roadshow /'roud[ou/ noun a live open-
air radio or television show that travels to
a series of locations, usually during the
summer months
rock /rok/ noun a style of popular music,
derived from rock and roll, usually played
on electric or electronic instruments and
equipment W verb 1. to sing, play or dance
to music, especially to rock music 2. to
have or play music with a strong solid beat
rockabilly /'rokobili/ noun a style of
popular music originating in the late
1950s, that combines rock and roll with
country music
rock and roll /rok on ‘'roul/,
rock’n’roll noun popular music derived
from blues music that has heavily stressed
beats. It is usually played on electric
instruments and has simple, often repeti-
tive, lyrics.
rocker /'roks/ noun 1. a fan of rock
music or rock and roll 2. a rock singer or
musician 3. a rock music song
rock steady /rok ‘'stedi/ noun
Jamaican reggae of the early 1960s,
popular as dance music
rockumentary /,rokju'ment(a)ri/
noun a film documentary about rock
music in general or a particular rock band
or musician, containing film footage of
relevant performances
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role /roul/ noun 1. a person’s social posi-
tion in relation to others 2. an individual
part in a play, film, opera or other
performance

role culture /'roul kaltfa/ noun an
organisational structure in a business
which is based around a hierarchy of roles
with diminishing power and influence.
Compare person culture, power
culture, task culture

role fulfilment /roul fal filmont/
noun in a narrative, the way in which
characters fulfil or subvert the expecta-
tions attached to the traditional roles they
are playing, for example hero or villain,
and the effect that this has

roll /raul/ verb 1. to cause credits, titles
or other captions to move in a continuous
upwards direction on a cinema or televi-
sion screen, or move in this way 2. to
apply ink to type or a plate with a roller 3.
to function, or cause something to func-
tion, especially a cine camera or printing
press

roller /'roula/ noun a hard tube, usually
of compressed rubber, on which ink is
spread and rolled over type or an engraved
plate before printing

rolling credits / rouliy 'kredits/ plural
noun credits at the end of a broadcast
programme that gradually roll up the
screen in a continuous list

rolling news /roulig 'njuiz/ noun
same as open-ender

rolling spider /,rouliy 'sparda/ noun a
spreader mounted on wheels, so that the
camera and tripod can be moved around
rom. abbreviation PRINTING roman
roman /'rovman/ noun normal typeface
that is not bold or italic. Abbreviation
rom.

romance /rouv'mans/ noun a novel,
film or play with a love story as its main
theme

romantic comedy /rou,mentik
'komadi/ noun a humorous film, play or
novel about a love story that ends happily.
Abbreviation romcom

romcom /'romkom/  abbreviation
CINEMA, TV romantic comedy

Romeo /'roumioau/ noun an internation-
ally recognised code word for the letter R,
used in radio communications

roof rig /'ru:f rig/ noun a terrestrial
transmitter attached to the roof of a

building, used where outside broadcasting
will take place over a long period (such as
at a court during a lengthy trial) and
parking for a satellite truck is not available
rostrum /'rostrom/ noun 1. a bench
used for filming an object such as a map,
on which it can be held securely and lit
evenly 2. a platform, stand or raised area
supporting a film or television camera
rostrum camera /'rpstrom
kaem(a)ra/ noun a camera that is set up
to face an evenly-lit surface so that draw-
ings or other still images can be filmed,
photographed or exposed for a single
frame to create animation

ROT abbreviation recording off trans-
mission

rotary press /'routori pres/ noun a
printing press that prints from curved
plates mounted on a revolving cylinder,
often onto a continuous roll of paper

rotogravure /rauvtougra'vjua/ noun
1. a printing process in which images are
etched onto copper cylinders mounted in a
rotary press, from which they are printed
onto moving paper 2. something printed
using rotogravure, for example a maga-
zine or a photographic section of a news-
paper

rough cut /'raf kat/ noun 1. the first
stage of editing in which all the pieces are
put in the correct order 2. the preliminary
version of a cinema film, with only basic
editing done to put the scenes together in
sequence

round bracket /'rauvnd ,brakit/ noun
PRINTING same as bracket

roundsman /raundzman/ noun a
journalist, especially a man, employed to
cover stories on a specific topic or field of
interest

roundsperson /'raunz,p3:s(d)n/
noun a journalist employed to cover
stories on a specific topic or field of
interest

round-up /'ravnd Ap/ noun an article
composed of different small pieces of
news

roving camera /'rouviyg kam(o)ra/
noun a camera that is not fixed

roving reporter /rouvig ri'po:to/
noun a journalist who travels around to
get stories from different places

royal /'ro1al/ noun a size of paper, espe-
cially a British size of writing paper 483 x
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610 mm/19 x 24 in or a size of printing
paper 508 x 635 mm/20 x 25 in
Royal Photographic Society /,roiol
[fauta'greefik so,sarati/ noun an organi-
sation in the UK that promotes photog-
raphy as an art and science, with an open
membership policy. Abbreviation RPS
Royal Television Society /roiol
'telrviz(o)n s9,sarati/ noun an organisa-
tion in the UK which provides a forum for
the discussion of television standards and
reform
royalties /'roroltiz/ plural noun 1. a fee
paid for the right to play commercially-
produced music on a radio station 2.
money payable when an artist’s work is
used, according to copyright
‘Little-known indie outfit Looper have
earned about £500,000 in royalties —
despite having no record deal and giving
their music away free on the internet.
Mondo 77 is now heard each day by
millions of Americans on national
television after Xerox snapped it up [for
an advertisement] three years ago.’
[Elaine Reid, The Daily Star]

RPC abbreviation readers per copy
rpm abbreviation revolutions per
minute

RPS abbreviation Royal Photographic
Society

RSI abbreviation
injury

RSL abbreviation Restricted Service
Licence

RSS abbreviation Really Simple
Syndication

RT abbreviation 1. radio telegraph 2.
radiotelephone 3. radio telegraphy

repetitive strain

RTE abbreviation Radio Telefis
Eireann
RTS abbreviation Royal Television
Society

ruffle /'raf(a)l/ verb to flick rapidly
through the pages of a book or magazine
rule /ru:l/ noun a thin printed line or
design used for borders or for separating
columns of type

rule of thirds /,ru:l ov '03:dz/ nounthe
technique of mentally dividing a scene or
frame into three sections horizontally and
vertically, so as to create a balanced
composition

run /ran/ noun the length of time taken to
print an edition

runaround /'ransravnd/ noun an
arrangement of printed type where lines
are shortened to leave room for an illustra-
tion or symbol
run in/,;ran '/ verb to insert additional
text in printed matter
run-in /'ran m/ noun a section of text
added to a page that has already been
typeset or printed
runner /'rana/ noun a general helper on
a film shoot or at an editing session, who
makes coffees, goes out for food, relays
messages etc.
running head /raniy hed/ noun a
heading printed on every page or every
other page of a book. Also called running
title
running order /'raniy ,0:da/ noun 1.
the order in which the items on a maga-
zine show will appear, and their duration
2. the order of items in a broadcast
programme
‘The 7 O’Clock News, presented by
Paddy O’Connell and Sevan Lawson
and produced by a team of 24 staff,
attempted to put a different spin on the
day’s news and often featured an
alternative running order to the evening
bulletins on BBC1.” [Owen Gibson, The
Guardian]

running story /,raniyp 'sto:ri/ noun a
story that is followed in a series of articles
over a number of editions of the same
publication

running title /ranip 'tart(o)l/ noun
PUBLISHING same as running head

run of book /ran ov buk/, run of
paper noun advertising space bought at
the basic rate, but not in a specific position
in the publication

run of network /ran ov 'netwsik/
noun banner advertising that runs across a
network of websites

run of site /,ran ov 'sart/ noun banner
advertising that runs on one single website
run of station /ran ov 'sterf(o)n/
noun television advertising for which a
particular time period has not been
requested

run of week /ran oav 'witk/ noun
advertising space bought at the basic rate,
but not in a specific issue of the publica-
tion

run on /ran 'on/ verb of text, to
continue to the next line, column or page
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run-on /ran 'on/ adjective referring to
material that is added to an existing line of
text without a line break B noun an added
section of text that continues a line,
without a line break

Rupert Murdoch /ru:pat 'ma:dok/
one of the most influential media moguls

in the world, majority shareholder of
News Corporation with holdings in
Australia, the UK and the US

rushes /'raf1z/ plural noun an early
print of all material filmed on a particular
day, used to check progress and whether
reshooting of any scenes is required



SABC abbreviation BROADCAST South
African Broadcasting Corporation

safelight /'seiflait/ noun a light used in
darkrooms that filters out the rays that are
harmful to sensitive film and photo-
graphic paper

safety film /'seifti film/ nounnonflam-
mable cinema film made with a cellulose
acetate or polyester base. Formerly, film
was made with cellulose nitrate and often
caught fire as it aged.

sales house /'seilz havus/ noun a
company that specialises in selling adver-
tising space in the media

sales literature /'seilz | lit(o)rotfo/
noun printed information such as leaflets
or brochures about a product that sales-
people and customers can use

salience /'seilions/ noun the degree to
which something stands out among other
things

salutation display /szlju'terf(o)n
di,spler/ noun elements of language and
non-verbal communication such as
gestures, which reveal that a person is
pleased to enter into communication with
another person and feels friendly towards
them

samizdat /'semizdaet/ noun an under-
ground publication by dissident writers,
circulated at great risk of punishment
during the Soviet Communist era

sample /'sa:mpal/ noun 1. a represent-
ative group of people chosen for larger
audience research 2. a piece of recorded
sound or a musical phrase taken from an
existing recording, especially in digital
form, and used as part of a new recording
W verb to take a sample of recorded music,
especially in order to use it in another
recording

sampler /'saixmplo/ noun 1. an elec-
tronic device that can record sounds or
take short musical phrases from an
existing recording and alter them digitally
before they are used to make a new
recording 2. an electronic device that
converts sound to digital information for
electronic storage

sample survey /'sa:mpal  s3:ver/
noun a statistical study of a selected group
of individuals designed to collect infor-
mation on specific subjects such as their
buying habits or voting behaviour
sampling /'sa:mplig/ noun the process
of selecting a sample from the larger
population for the purposes of a survey or
experiment

sandbag /'sendbag/ noun a weight
(literally a bag full of sand) used to hold
equipment firmly in place, such as a
lighting stand

sandwich /'seenwid3/ noun a piece-to-
camera followed by a video insert, and
finished with a second piece-to-camera.
Also called top and tail

sans serif /s&nz 'serif/, sanserif
noun a typeface in which there are no
angled lines (serifs) at the ends of the
main strokes of the characters. v serif
Sapir-Whorf linguistic relativity
hypothesis /so'pio 'woif/ noun the
theory that a person’s ability to form orig-
inal thoughts is limited by the way they
can express those thoughts, ie. by the
structure of the language that they use and
the size of their vocabulary.

Sarah’s Law /'serraz 1o/ noun a
campaign by The News of the World
newspaper in the UK, proposing changes
to privacy laws which would allow public
access to records of registered sex
offenders. It argues that the rights of
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parents to protect their children from
convicted paedophiles are more important
than the rights of the offenders to privacy.

satellite /'satolait/ noun an object that
orbits Earth or another planet in order to
relay communications signals or transmit
scientific data

satellite broadcasting /sxtolait
'brordkarstig/ noun broadcasting using
satellites in space to receive and send
material back to Earth

satellite dish /'satolart dif/ noun a
bowl-shaped aerial for receiving televi-
sion signals broadcast via satellite

satellite link /'setolart ligk/ noun a
communications signal or link from a
transmitting Earth station to a satellite and
back to a receiving Earth station

satellite master antenna televi-
sion /satolait ,maisto en'tend
telviz()n/ noun satellite television
signals that are received through a shared
dish, such as in a block of flats. Abbrevia-
tion SMATV

satellite phone /'satslart faun/ noun
a wireless phone that connects callers via
a communications satellite that receives
transmissions, then relays them back to
Earth

satellite station /'sxtolait ,sterf(o)n/
noun a radio or television station that
receives programmes from another station
and rebroadcasts them immediately on a
different wavelength

satellite  telephone /s&tolait
'telifoun/ noun a mobile phone that can
send voice messages over extremely long
distances via links with communications
satellites

satellite television /szt(o)lart
'teltviz(a)n/ noun a television service for
which the signal is relayed via satellite to
be broadcast to customers who have suit-
able receiving equipment

satellite transmission /s&tolart
trenz'mif(e)n/ noun transmission of
communication signals using satellite
technology

satellite truck /'setolart trak/ nouna
truck with portable satellite broadcasting
equipment, used for outside broadcasts.
Also called satvan, scanner

satire /'setara/ noun the use of wit,
especially irony, sarcasm and ridicule, to
criticise faults

‘Ali G star Sacha Baron Cohen has been
forgiven for taking the mick out of
Kazakhstan. [An official said] “We
understand that it is satire and it appears
his target is not the Kazakh people but
foreigners stupid enough to believe all
this rubbish about our country”.’
[Andy Lea, The Daily Star]

satirical /so'tirik(a)l/ adjective refer-
ring to speech or writing which uses satire
to make a person or thing look ridiculous
saturated colour / sat farertid 'kalo/
noun colour that is rich and intense,
supposedly with a high concentration
(saturation) of pigments. Compare desat-
urated colour

saturation / szt [o'rerf(o)n/ noun the
intensity of a colour

saturation advertising /satfo
'reif(o)n ,a&dvataizig/ noun a highly
intensive advertising campaign
saturation testing /szt[o'rerf(o)n
testig/ noun the process of testing a
communications network by transmitting
large quantities of data and messages over
it

satvan /'sztvaen/ noun same as satel-
lite truck

satyr play /'seto pler/ noun in ancient
Greece, a comic play that made fun of a
mythological subject and included a
chorus of satyrs

SB abbreviation simultaneous broad-
cast

S band /'es band/ noun a microwave
band in the 2655-3353 MHz range, used
in radio astronomy and satellite communi-
cations

SBS abbreviation Special
casting Service

SC abbreviation PRINTING small capital
scaleboard /'skeilbo:d/ noun very thin
wood used when hand-setting type, in
bookbinding and picture-framing
scandal sheet /'skend(a)l [i:t/ noun
a magazine that features scandalous
stories about people’s private lives
scanner /'skena/ noun 1. a receiver
that continuously broadcasts radio signals
it picks up from specific frequencies 2.
any mobile control room at an outside
broadcast

scatter /'skaxto/ noun a strategy by
which an advertising message is put out

Broad-
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through several different channels at the
same time

scenario /sr'na:riou/ noun a screen-
play for a film
scenarist /'sirnorist/ noun same as
scriptwriter

scene /siin/ noun a division of an act of
a play or opera, presenting continuous
action in one place

scenery /'simari/ noun the set or deco-
rated background for a play, film or opera

scenic designer /'sinik di,zama/
noun same as set designer

scenography /si:'nografi/ noun the
process of painting of theatrical scenery

schedule /'fedju:l/ noun 1. the planned
order of programmes on a broadcasting
station during one day or week 2. the
planned order of activities when starting
on a major project, for example filming ®
verb to decide which programmes should
be shown at which times and in what order

schedule evaluation /'fedju:l 1
veeljuerf(a)n/ noun an analysis of how a
particular media plan has performed in
relation to its target audience

schema /'ski:ma/ noun a mental frame-
work of some concept, based on previous
experience, which affects and is affected
by further relevant information

schizoanalysis / skitsouo'nelisis/
noun in psychoanalysis, a theory which
focuses on the conflict between the
suppressed libido (the id) and the
constraints of society (the super-ego)

Schramm’s models of communi-
cation 1954 /[reem/ noun an expansion
of Shannon and Weaver’s model of
communication 1949, which emphasises
how the roles of the sender and receiver
(the ‘encoder’ and ‘decoder’) overlap

SCi  abbreviation PRINTING single
column inch
science fiction /sarons 'fik[on/

noun, adjective a form of fiction, usually
set in the future, that deals with imaginary
scientific and technological developments
and contact with other worlds

SCisSSor /'s1za/ verb to define an area of
an image and delete any information that
is outside this area

scissor lift /'s1zs lift/ nouna large plat-
form for cameras that can be hydraulically
raised and lowered

scoop /sku:ip/ noun a story that appears
in only one newspaper

‘US politicians have made no secret of
their deep hostility to the TV station [Al-
Jazeera], whose scoops have included
exclusive interviews with Osama bin
Laden and other al-Qaida leaders as well
as videos showing masked terrorists
beheading western hostages.” [The
Guardian]

scopophilia /skopa'filia/ noun a
term, from the Greek word meaning ‘the
pleasure of looking’, used when consid-
ering the relationship between a film
unfolding and the audience who is
watching it

score /sko:/ noun the music that has
been composed for a film, play or musical

Scottish Television /,skot1f
'teltviz(e)n/ noun the ITV franchise
operating in Scotland, which features
original Scottish and regional program-
ming

Scottish Vocational Qualification
/,skotif vou, keif(a)nal Jkwolifr
'ke1f(a)n/ noun a National Vocational
Qualification issued in Scotland. Abbrevi-
ation SVQ

scramble /'skremb(a)l/ verb to make a
telecommunications or broadcast signal
unintelligible by means of an electronic
device

scrambler /'skrambls/ noun an elec-
tronic device that makes telecommunica-
tions or broadcast signals unintelligible
without a special receiver

screamer /'skrima/ noun 1. an excla-
mation mark, especially as part of a news-
paper headline 2. same as flash prank

screen /skriin/ noun 1. a large flat
white or silver surface onto which a film
or slide is projected 2. the broad flat end
of a cathode-ray tube or liquid crystal
display on which images are displayed,
for example in a television set or computer
monitor 3. the film industry 4. a glass
plate marked with very fine lines used in
producing half-tone reproductions 5. a
glass plate in a camera that is used in
focusing an image before photographing
it m verb 1. to broadcast a film,
programme or other item on television, or
be broadcast on television 2. to project a
film onto a screen in a cinema, or be
projected in a cinema 3. to photograph
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something through a glass plate to make a
half-tone reproduction

screen editor /'skriin ,edito/ noun
software that allows the user to edit text
on-screen, with one complete screen of
information being displayed at a time

screen grab /'skriin graeb/ noun the
process of digitising a single frame from a
display or television

screening /'skrixnig/ noun 1. the
projection of a film on a screen in a
cinema 2. a showing of a film, programme
or other item on television

screenplay /'skriinpler/ noun the
script and acting directions for a film
production

screen quota /'skriin kwouta/ noun
a national law that a particular country
must screen a certain proportion of
‘home-grown’ cinema compared to the
amount of imported film

‘Korean movies accounted for almost 50
per cent of domestic screenings last
year, whereas Hollywood dominates 85
per cent of the global market. This
success has been boosted by a screen
quota system, adopted by Seoul in 1966,
which works on the principle that 40 per
cent of the films projected should be
domestically produced.’ [James Pringle,
The Times]

screen test /'skri:n test/ noun an audi-
tion for a film role in which an actor is
filmed, or the film made of the audition

screenwriter /'skri:nraito/ noun same
as scriptwriter

screwball comedy /skru:bo:l
'komadi/ noun a film, especially a Holly-
wood comedy of the 1930s, featuring the
comic adventures of appealing characters
in a glamorous world

scrim /skrim/ noun a wire mesh used
over a lamp to soften the light

script /skript/ noun 1. the planned
dialogue for a filmed or recorded piece,
together with camera and production
instructions 2. in psychoanalytical theory,
a set of preconceptions about life which
are applied to all interaction and can be
changed or strengthened by experience

script doctor /'skript ,dokta/ noun a
scriptwriter who is employed to improve
another writer’s script, for example to
tighten up the dialogue

scriptwriter /'skriptraito/ noun a
person who writes and prepares a screen-
play for filming. Also called screen-
writer, scenarist

ScriptX /skript'eks/ noun software
that allows a developer to write multi-
media applications that can be played on a
range of different platforms

scrub /skrab/ verb to wipe information
off a disk or remove data from store

sculpture /'skalptfo/ noun 1. the
process of creating a three-dimensional
work of art, especially by carving, model-
ling or casting 2. a work of art created by
sculpture, or such works collectively

SDI noun a standard in digital video
equipment, allowing different pieces to be
connected easily. Full form Serial Digital
Interface

search  directory /'sa:itf dar
rekt(a)ri/ noun a website in which links
to information are organised alphabeti-
cally and in categories to provide the
widest response to a query

search engine /'sa:t[ ,end3m/ nouna
facility on the Internet that searches
webpages for a particular word or phrase,
then provides the user with quick links to
each one
‘The web is a network of interlinked
pages and search engines use robot
“spiders” to crawl it. Any website will
be found if it has incoming links. The
more incoming links there are, the
sooner a site will be noticed and
indexed, so get people to link to your
site.” [Jack Schofield, The Guardian]

season /'siiz(o)n/ noun a ‘package’ of
episodes of a television show, for example
8 or 12 episodes, which are scripted,
filmed and released together and form a
coherent set. A television show may run
for several seasons, with large breaks in
between each being broadcast.
seasonal discount /siiz(o)n(o)l
‘diskavnt/ noun a discount offered at
specific times of the year during periods
of slow sales, such as by media owners to
advertisers

season finale /siiz(o)n fr'na:ler/
noun the last episode in a season, which
usually contains dramatic plot revelations
and a cliffhanger

SECAM /s i: sii er 'em/ noun the
standard television system used in France
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and much of eastern Europe. Full form
Sequential Couleur a Memoire
secondary data /'sekond(o)ri ,derto/
noun data or information that has already
been compiled and is therefore found
through desk research

secondary definers /,sek(o)ndori dr
'famnoz/ plural noun when speaking
authoritatively about events, the media,
who interpret what the primary definers
say. Compare primary definers
secondary reader /'sekond(o)ri
rirda/ noun a person who does not buy a
publication themselves but reads some-
body else’s copy. Also called pass-on
reader. Compare primary reader
secondary research /'sekond(o)ri r1
,s31t [/ noun information that is collected
from secondary sources, for example a
news agency, an report from an eye-
witness, other media sources. Compare
primary research

secondary source /sek(e)ndori
'sors/ noun a news reporter’s source (for
example library resources, other news
articles) which provides them with
secondary research

secondary text /'sekond(o)ri tekst/
noun in textual theory, the media text as it
is received by the audience for the first
time. Compare primary text, tertiary
text

secondary viewing /'sekond(o)ri
vjuirg/ noun the act of watching televi-
sion while doing other things, such as
housework

second assistant director /,sekond
9,sist(e)nt dai'rekta/ noun the person
whose job it is to look after the cast and
supporting actors, mark changes to call
times and the shooting schedule and
generally assist the director and first
assistant director of a film

second class /,sekond 'kla:s/ noun a
mail delivery service for newspapers and
periodicals

second-generation /,sek(a)nd
.dzena're1f(a)n/ adjective referring to a
wireless communications technology
which is designed to transmit digital
signals, as opposed to the earliest technol-
ogies which used analogue only. Abbrevi-
ation 2G. » third-generation

second season /sekond 'siiz(o)n/
noun the period when a second series of a
network television programme is shown

section /'sek[on/ noun a separate part
of a paper on some topic such as money,
culture etc., often included with weekend
editions of newspapers
section mark /'sek[on ma:k/ noun a
printed symbol (§) sometimes used to
mark the beginning of a section of a book
or one of a series of footnotes
secure server /si,kjuo 's3:vo/ noun
an Internet server that allows data encryp-
tion and is therefore suitable for use in e-
commerce
‘...each user is supplied with a token
that displays the constantly changing
number. When logging on to the secure
server, user names and secret Pin codes
have to be keyed in along with the
current passcode on the token. This
system  provides much  stronger
authentication than the standard
username and password.” [Eric Doyle,
The Guardian)
secure website /sikjuo 'websait/
noun a website on the Internet that
encrypts the messages between the visitor
and the site to ensure that nobody else can
get access to the information
seg, segue noun the continuation from
one piece of music to another without a
link or commercial in between
segment /seg'ment/ verb to divide a
target audience into smaller, more special-
ised groups for advertising purposes
segmentation /,segman'terf(a)n/
noun 1. the way in which television
schedules are divided into sections by
genre of programme, or the way in which
multi-channel providers may broadcast
specific genres only on separate channels
2. the process of dividing audiences into
categories according to their lifestyle
choices for advertising purposes
segment producer /'segmont pro
,djuisa/ noun a film or television
producer who is responsible for only one
part of a multi-part production
selective demand advertising /s1
Jlektiv di'maind ,edvataizin/ noun
advertising that increases demand for a
specific brand, rather than for a generic
product. Compare primary demand
advertising
selective exposure /silektiv 1k
'spau3a/ noun same as overhearing
selective retention /silektiv r1
'tenfon/ noun the process by which
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people remember some information but
not everything they hear

selectivity /silek'tiviti/ noun the
degree to which an electronic device or
circuit can distinguish one frequency from
other adjacent frequencies, as in the
tuning circuits in radio or television
receivers

selector /si'lekto/ noun a computer
program that selects a sequence of records
for a playlist, appropriate for the time of
day and audience, based on pre-
programmed information such as the
track’s chart position, mood, tempo etc.

self-censorship /self 'sensafip/
noun a situation in which journalists fail
to question aggressively on a sensitive
issue because they are under pressure
from the institution or government that
they work under

‘French  broadcasters have been
criticised for self-censorship in covering
the country’s worst unrest since the
student riots of May 1968. Jean-Claude
Dassier, director general of the rolling
news channel LCI, admitted censoring
coverage of the riots for fear of
encouraging support for far-right
politicians.’

[Kim Willsher, The Guardian]

self-concept / self 'konsept/ noun a
person’s perception of how they appear to
others (their self-image) and how they feel
about that image (their self-esteem)

self-disclosure /self dis'klouzo/
noun the way in which people reveal
pieces of information about themselves to
others and the effect that this has on inter-
personal relationships

self-focusing /self 'foukasiy/ adjec-
tive referring to a camera lens that is
focused automatically rather than manu-
ally

self-fulfilling prophecy /self ful
filig 'profesi/ noun an event about
which expectations are so strong that they
have the effect of making those expecta-
tions come true

self-identity / self ar'dentiti/ noun a
person’s concept of who they are in rela-
tion to the world, how they fit in
self-justifying /self 'd3astifany/
adjective PRINTING automatically
providing an even right or left margin for
text printed on a page

self-monitoring /,self 'monit(a)rig/
noun the degree to which a person is
aware of social demands on and expecta-
tions of their behaviour, and is able to
modify it accordingly
self-presentation /self  prez(o)n
'te1f(e)n/ noun the way in which a person
behaves in a given social situation
self-published / slef 'pablifd/ adjec-
tive referring to a text that is published
without a publisher, and therefore at the
author’s own expense

self-reflexive / self ri'fleksiv/ adjec-
tive referring to a media product which is
‘self-aware’, i.e. makes reference to its
own status as a media product
self-regulation /self regju'lerf(o)n/
noun the practice of some industries who
set up their own regulatory agencies

selling costs /'selip kosts/, selling
overheads /selip ‘'ouvohed/ plural
noun the amount of money that has to be
paid for the advertising, representatives’
commissions and other expenses involved
in selling something

Selsdon Committee Report on
Television 1935 /'selzdon/ noun the
report on television development and
financing that recommended that the BBC
should continue to be paid for by the
licence fee system

semantic code /so'mantik koud/
noun one of five codes used in the anal-
ysis and deconstruction of texts,
describing the ‘human voice’ portrayed in
a narrative.  action code, enigma
code, referential code, symbolic code

semantic differential /so,mantik
difa'renf(9)l/ noun a research method
that asks audiences to grade their reac-
tions on a scale, for example ‘offensive’ —
‘mildly offensive’ — ‘not offensive’
semantics /si'mantiks/ noun the
study of meaning in language

semibold /semi'bold/  adjective
PRINTING darker than ordinary type but not
as dark as bold type
semidocumentary /,semi:dokju
'ment(d3)ri/ noun a film or TV
programme that is fictional but makes use
of or is based on factual details or events
semimonthly /,semi'mon6li/ noun a
publication that appears twice each
month, usually at equal intervals
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semiology /semi'vlodsi/ noun the
study of signs and symbols and how they
affect society
semiosic plane /semiozik 'plemn/
noun in semiology, the objects or mean-
ings which are represented by signs (their
referents), as contrasted with the symbols
which represent them (their signifiers).
Compare mimetic plane
semiotic power /semiotik 'pauo/
noun the ability of an audience to attach
meanings to a sign or symbol which were
not originally intended
semiotics /,semi'ntiks/ noun the study
of the way in which signs and symbols are
used to create systems of social meaning
‘A classic example of a semiotics-driven
campaign is the TV advertisements for
Pot Noodle, which show the fast-food
snack as a sinful indulgence and a lapse
of taste. Pot Noodle was difficult to
justify on a nutritional basis, so
semioticians turned the idea on its head.’
[Maija Pesola, The Financial Times]
COMMENT: Semiotics is an important part
of media analysis, and is especially used
to deconstruct promotional tools such as
package design, logos and slogans in
marketing. It explores both the signifier
and the signified in any given sign as part
of a media product.
sender /'sends/ noun in a piece of
communication, the person who is trans-
mitting the message
sensitisation /,sens1tar'zeif(a)n/
noun the way in which media coverage
can create a moral panic amongst the
public by drawing attention to a social
issue
sensitise /'sensitaiz/ verb to make a
photographic film, plate or other medium
sensitive to light by coating it with an
emulsion
sensitive /'sensitiv/ adjective 1. of a
radio or other receiver, able to respond to
transmitted signals 2. PHOTOGRAPHY
extremely responsive to radiation, espe-
cially to light of a specific wavelength
sensitivity / senst'tiviti/ noun 1. the
ability of a radio or other receiver to
respond to transmitted signals 2. the
capacity to respond to radiation, espe-
cially light, as of photographic paper
sensitometer / ;sens1'tomita/ noun an
instrument for measuring degrees of
sensitivity, especially one used on photo-
graphic materials

sentence meaning  /'sentons
,mi:nir/ noun the ‘absolute’ meaning of a
set of words put together in a grammatical
structure, without any considerations of

context, tone, gestures etc. Compare
utterance meaning
separate channel signalling

/,sep(@)rat tfen(a)l 'sign(a)lin/ noun
the process of using independent commu-
nications channels or bands in a
multichannel system to send the control
data and messages

sepia /'sirpia/ noun 1. a brownish tone
produced by some photographic proc-
esses, especially seen in early photo-
graphs 2. a drawing done in sepia, or a
photograph with a brownish tone
sequel /'sitkwal/ noun a film, novel or
play that continues a story begun in a
previous film, novel or play

sequelitis /si:kwol'artis/ noun the
tendency of authors and film-makers to
continue to produce sequels to their works
as long as they are financially successful

sequence /'sizkwons/ noun a section
of a film showing a single incident or set
of related actions or events

Sequential Couleur a Memoire /s1
Jkwenfa:l ku,13: & me'mwa:/ noun full
form of SECAM

sequential sampling /si,kwenf(o)l
'sarmplig/ noun the process of contin-
uing sampling until enough people have
been interviewed to provide the necessary
information

sequential scanning /si,kwenf(o)l
'skaenir/ noun a system that scans a tele-
vision picture using lines in a numerical
sequence

serial /'s1orial/ noun a story that is split
into a number of episodes and shown on
television at a particular time each day or
week B adjective published or broadcast
in parts, usually at regular intervals

Serial Digital Interface /sioriol
,didz1t(a)l 'intofers/ noun full form of
SDI

serialisation /,s1orialar'ze1f(o)n/
noun a story which has been divided into
parts suitable for publishing or broad-
casting

serialise /'s1ariolaiz/ verb 1. to adapt a
work so that it can be published or broad-
cast as a serial 2. to publish or broadcast a
story in parts at intervals
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serial rights /'s1oriol raits/ plural noun
the right to publish a story or book in parts
as a serial

series /'sioriiz/ noun 1. a set of regu-
larly broadcast programmes, each of
which is complete in itself 2. same as
season 3. a television programme that is
shown at the same time each day or week,
keeps the same actors and situation but
tells a different, self-contained story in
each episode 4. a number of books,
pamphlets or periodicals published by one
company or organisation on the same
topic or in the same format

serif /'serif/ noun 1. a small line on a
text character at the end of the main
strokes 2. text with these serifs.  sans
serif

seriocomic /,s1ariou'’komik/ adjective
with both serious and comic aspects
server /'s3:va/ noun a computer that
controls network services available on
other computers

service area /'s3:vis ,eario/ noun the
area over which a radio or television
broadcasting station can transmit a satis-
factory signal for reception

service provider /'s3:vis proa,vaidos/
noun a company that provides people and
businesses with access to the Internet,
usually charging a monthly fee

set /set/ noun an artificially-created
location in which a play is performed for
filming in or outside a studio, for example
the inside of a room. This means that only
the part of the room to be filmed needs to
be created, with plenty of space in front
for the cameras and crew.

set and hold /;set on 'hould/ noun
same as hold

set designer /'set di,zama/ noun the
member of a film, television or theatre
production team who is responsible for
designing the scenery and props for a set
or stage. Also called scenic designer
set meter /'set \mi:to/ nouna device in
a television that records which channels
are being shown and for how long, used in
television audience research

set-off /'set of/ noun PRINTING same as
offset

set-top box /et top 'boks/ noun a
device that enables digital and/or cable
television signals to be received, and for
subscription services to be decoded using
a special card

setup /'setap/ noun the position of a
camera at the beginning of a film scene

set-up /'set Ap/ noun the three main
light sources on a film set, consisting of
the key light, the fill light and the back-
light

sexism /'seksiz(a)m/ noun discrimina-
tion against or stereotyping of a person on
the grounds of their sex

sexploitation /,seksplor'terf(o)n/
noun the deliberate use of sexual material
to make a product, especially a film,
commercially successful

‘...in the case of Channel 4, it is
demonstrably true that a decade ago, an
evening spent watching the channel
would have harvested rather more than
repeats,  imported  sitcoms  and
sexploitation masquerading as factual
television.” [Alasdair Palmer and Chris
Hastings, The Sunday Telegraph]
sextodecimo /,sekstou'destmou/
noun a size of book page traditionally
created by folding a single sheet of
standard-sized printing paper four times,
giving 16 leaves or 32 pages. Also called
sixteenmo

sexual difference /,sekfual
'dif(a)rans/ noun in feminist theory, the
idea of the difference between the sexes
being biological and ideological, and how
the media expresses and encourages this

sexuality /,sekJu'eliti/ noun part of a
person’s identity related to their sexual
activities or preferences

sexy /'seksi/ adjective referring to an
article that has popular appeal (informal)

sh. abbreviation PRINTING sheet

shadow mask /' f&dou ma:sk/ noun a
metal sheet with very small holes in it that
is situated close to the back of the phos-
phor screen of some types of colour tele-
vision tubes. The shadow mask is used to
direct the electron beam to the correct
phosphor colour element.

shank /fgk/ noun PRINTING the body
of a piece of type, between the foot and
shoulder

Shannon and Weaver’s model of
communication 1949 / [enon ond
'wiiva/ noun one of the earliest models of
the communicative process, which
describes it as a linear series of events
transmitting information from A to B
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share /[ea/ noun the total percentage of
potential audience in a radio station’s
TSA listening during a particular period
of time

share of voice/,[eo ov 'vors/ nounthe
way that one advertiser’s activities
compare to those of another at any given
time

Shawcross Commission report
on the Press 1962 /'[>:krps/ noun a
report that first suggested that monopolies
held by large successful newspapers could
be bad for other publications and should
possibly be regulated externally

sheet /[iit/ noun 1. a single piece of
paper. Abbreviation sh., sht 2. a news-
paper or periodical, especially one
dismissed as trivial

shellac /'felek/ noun an old type of
gramophone record originally made from
a material containing purified lac, played
at 78 rpm

shield law /'[i:ld 1o:/ noun in North
America, a law that protects a journalist
from being forced to reveal the name of a
source who provided information confi-
dentially

shipping forecast /'[ipiy forka:st/
noun a weather forecast for ships and
sailors around the UK coast that is broad-
cast at regular times by the BBC

shirt-tail /'[3:t te1l/ noun a short addi-
tional and related piece of writing at the
end of a newspaper article

shock jock /'[ok dzok/ noun a DJ or
radio host who uses provocative language
and broadcasts his or her extreme views

shock site /'[pk sait/ noun a website
with content which is designed to shock
and offend most viewers, usually
distasteful images

Shockwave /'[pkwerv/ a trade name
for a system developed by Macromedia
that allows web browsers to display
complex multimedia effects

shoegazing /' [u:,ge1ziy/ noun a style
of early 1990s guitar music characterised
by relaxing sounds and static perform-
ances

shoot /[u:t/ noun an occasion when a
professional photographer or film-maker
is photographing or filming something B
verb to record a shot, scene, film or
programme on film with a camera

shoot-’em-up /'fu:t om ,Ap/ noun a
film, television programme or video game
featuring a large amount of shooting and
personal violence

shooting ratio /'[u:tig rerfiov/ noun
the ratio between the amount of material
that is filmed and the amount used in the
finished television programme

shooting script /'fu:tig skript/ noun
the final screenplay for a cinema or televi-
sion film that includes directions for
shooting and is divided into scenes with
the shots numbered consecutively

shop /fop/ noun an advertising agency
shopper /'fopa/ noun a usually free
newspaper that carries advertising and
some local news

shopping channel /'[opig ,tfen(a)l/
noun a television channel dedicated to
advertising products, usually with one or
more presenters talking about and demon-
strating them. The products can then be
bought by dialling a telephone number
shown on screen.

short /[o:t/ noun a film whose running
time is approximately 30 minutes or less

short end /'[5:t end/ noun the unused
film left over when a shoot is finished

shortfall signal /'fo:tfo:l sign(e)l/
noun a gesture or facial expression that
seems insincere or shows some hidden
emotion, for example a smile that appears
unnatural

short message service /fort
'mesid3 ,s3:vis/ noun full form of SMS

short subject /,[o:t 'sabd3zikt/ nouna
short film of approximately 30 minutes or
less, sometimes a documentary, shown
before a full-length feature film

short wave /'[o:t werv/ noun 1. aradio
wave with a wavelength between 10 and
100m 2. a radio capable of transmitting or
receiving short waves

shot /fot/ noun a piece of filming, meas-
ured from the moment that the camera is
turned on until the moment it is turned off

shot list /'[ot list/ noun a list of the
shots that have been taken in a period of
filming

shot-reverse-shot / fot r1'va:s [ot/
noun a method of filming a conversation
in which scenes are first shown from one
character’s point of view, then the other’s
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shoulder /'foulds/ noun a flat surface
of printers’ type below the raised letter or
character

show /[au/ noun a public entertainment,
for example a theatre performance, film or
radio or television programme

show bill /' [au bil/ noun a poster adver-

tising or publicising something

show business /'[ou ,biznas/ noun

the entertainment industry, including

films, radio, television, theatre and music

recording
‘Funnyman Jasper Carrott has quit
television. In fact, he’s quit show-
business. The ginger haired comic — real
name Bob Davis — is stepping down
after three decades of entertaining.’
[Nicola Methvyn, The Mirror]

showcard /'fouka:d/ noun a piece of
cardboard with advertising material, put
near an item for sale

showing /'fouiy/ noun a measurement
of an audience’s exposure to outdoor
advertising

show print /'fou print/ noun the final
print of a film that will be broadcast

show reel /'[ou ri:l/ noun a compilation
of a film-maker’s work made in order to
demonstrate their skills

showtime /' [outaim/ noun the sched-
uled time for an entertainment such as a
film or play to begin

sht abbreviation PRINTING sheet

shutter /'[ato/ noun a mechanical part
of a camera that opens and closes the lens
aperture to expose the film or plate to light
shutterbug /'fatobag/ noun a keen
amateur photographer (informal)
shutter speed /'[ato spi:d/ noun the
length of time the shutter remains open
when a photograph is taken

S/l abbreviation superimpose

side /said/ noun a television channel
sideband /'saidband/ noun in tele-
communications, the band of frequencies
on either side of the carrier frequency,
produced by modulation of a carrier wave
sidebar /'saidba:/ noun 1. a short news
story containing additional relevant infor-
mation that is printed beside a featured
story 2. a block of text set beside the main
text in a web document

Sierra /si'era/ noun an internationally

recognised code word for the letter S, used

in radio communications

sight gag /'sait gag/ noun a joke that

has to be seen, to be appreciated
‘Knowing nothing of the practicalities
she hires a general manager, Vivian Van
Damm (Bob Hoskins), to run the place,
and then can’t keep from interfering in
it.... paving the way for a couple of lame
sight gags as she disguises herself, first
as a Chinese matron, then as a polar
bear, to spy on him.” [Anthony Quinn,
The Independent]

sign /sain/ noun 1. in semiology, a term
used to express the existence of a symbol
(a signifier) and the existence of an object
or concept which it represents (the
referent or signified) 2. a publicly
displayed structure carrying lettering or
designs intended to advertise a business or
product, for example a painted board or
neon lights

signal /'sign(a)l/ noun information
transmitted by means of a modulated
current or an electromagnetic wave and
received by telephone, telegraph, radio or
television

signature /'signit[o/ noun 1. a letter or
mark printed on the first page of a section
of a book, indicating its order in binding
2. a sheet of paper with several pages
printed on it that, when folded and cut,
makes up a section of a book

signature tune /'signat o tjuin/ noun
a piece of music used to introduce or iden-
tify a performer, group or television or
radio programme

significant symboliser /s1g
.nifikont 'stmbolaiza/ noun a sign that
is common to all members of a commu-
nity, for example clapping the hands
together to indicate praise, bowing to
show respect etc.

signification /signifi'keif(o)n/ noun
the existence of and relationship between
a physical sign and the mental concept it
represents

signification spiral /,s1gnift
'keif(a)n ,spairal/ noun a situation in
which media coverage of separate events
implies a link between them, suggesting a
more widespread problem

signified /'signifaid/ noun same as
referent
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signifier /'signifars/ noun in semi-
ology, the symbol that represents some
other meaning

sign language /'sain leggwids/
noun communication, or a system of
communication, by gestures as opposed to
written or spoken language, especially the
highly developed system of hand signs
used by or to people who are hearing-
impaired

sign off /,sain 'pf/ verb to bring to an
end a communication or transmission
such as a radio or television programme or
an e-mail message

sign-off /'samn of/ noun 1. same as
byline 2. a straight-to-camera piece by a
television reporter at the end of a report, in
which they give their name and location
sign painting /'sain ,pentiy/ noun in
the US, the activity or profession of
designing and painting signs, especially
for advertising

silence /'sailons/ noun not speaking, an
element of non-verbal communication

silent /'sailont/ noun a film made
without sound M adjective referring to
films made without sound, especially
those made before 1927

silent majority / sarlont mo'dzoriti/
noun the idea that there is a large section
of society who agree with a particular
point of view, but that they have not yet
spoken up to confirm this

silly season /'sili siiz(o)n/ noun a
period during which there is little hard
news to report, and papers and broad-
casters cover a lot of trivial stories

‘Victoria Beckham squeezed yet
another headline out of the silly season
with the announcement that she is to
give up her musical career (I know, it’s
tempting — but let’s not) in favour of
staying home to look after her children.’
[Carol Sarler, The Guardian]

Silver Lion /silvo 'laton/ noun an
award given at the Cannes International
Adpvertising Festival

silver screen /silvo 'skriin/ noun
films or the cinema industry in general
sim card /'sim ka:d/ noun a smart card
inside a mobile phone that stores user
information

simple device /simp(o)l di'vars/
noun a multimedia device that does not

require a data file for playback, such as a
CD drive used to play audio CDs
simulation /simju'lerf(a)n/ noun in
cultural theory, the way in which a sign or
signifier represents some version of
reality

simulcast /'simolka:st/ noun a situa-
tion in which a programme is broadcast on
two channels at the same time, for
example analogue and digital, or a televi-
sion channel and a radio station. Also
called simultaneous broadcast

simulcasting /'sim(o)lka:stiy/ noun
broadcasting the same transmission on
different frequencies, for example on both
analogue and digital

simultaneous broadcast
/,stm(9)ltenias 'bro:dka:st/ noun same
as simulcast

simultaneous release
/,stm(d)lternias r1'lizs/ noun the practice
of releasing a media product at the same
time across the world. This usually
implies a major, popular product which
may be leaked if it becomes available in
one place before another.

sincerity test /sin'seriti test/ noun
the ability of an audience to assess every
implication, tone, gesture etc. of a politi-
cian on a television broadcast and decide
whether he/she is sincere and trustworthy

single column inch /smg(©)l
kolom 'int [/ nounsame as column inch
single-lens reflex /;sipg(e)l 'lenz
rirfleks/ noun a camera in which the
light passes through one lens to the film
and, by means of a mirror and prism
system, to the viewfinder. Abbreviation
SLR

single-space /'sigg(a)l spers/ verb to
type or print text without a blank space
between the lines

sisterhood /'sistohud/ noun GENDER
ISSUES the empathy and loyalty that
women feel for other women who have
similar goals, experiences or points of
view

sister paper /'sisto ,peipa/ noun a
paper that is owned by the same company
as another

sit /sit/ verb to pose for a portrait or
picture

sit-com /'sit kom/ noun a television or
radio comedy series in which a regular
cast of characters, usually working or
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living together, experience everyday situ-
ations in a humorous way. Full form situ-
ation comedy

sitter /'sito/ noun an artist’s or photogra-
pher’s model, especially for a portrait
sitting /'sitig/ noun a period of time
during which somebody is posing for a
portrait

situational attribution
/,sitfuerf(a)nal ,etrr'bju:f(a)n/ noun
the tendency to analyse a person’s actions
according to the situation they are in,
rather than their innate characteristics.
Compare dispositional attribution
situation comedy /sitfuerf(o)n
'komodi/ noun full form of sit-com
sixteenmo  /'sikstiinmou/  noun
PRINTING same as sextodecimo
sixteen nine/ siksti:n 'nain/ adjective
referring to the normal aspect ratio of
widescreen broadcasts (often written
16:9). » four-by-three

sixty-fourmo / siksti 'formou/ noun a
size of book page traditionally created by
folding a single sheet of standard-sized
printing paper 6 times, giving 64 leaves or
128 pages

skeletonised copy /'skelitonaizd
kopi/ noun a shortened copy of a publi-
cation consisting of the front page and a
few key articles, used by researchers for
evaluating people’s reactions to, and expe-
rience of, different publications

sketch /sket[/ noun a flippant article
describing an event, usually used in rela-
tion to happenings at the House of
Commons

skiffle /'skif(a)l/ noun a type of popular
music in the 1950s, usually played by a
small group on guitars with improvised
instruments such as a washboard used as
percussion

skill /ski1l/ noun the ability to do some-
thing that you have learned

Skillset /'skilset/ noun the organisation
responsible for training and qualifications
within the film and broadcasting indus-
tries

skin flick /'skin flik/ noun a porno-
graphic film

skip /skip/ verb to fail to play properly
by jumping from one place to another
skip distance /'skip ,distons/ noun
the shortest distance between a radio
transmitter and receiver that permits

waves of a specific frequency to be sent
and received by reflection from the iono-
sphere

skit /skit/ noun 1. a short piece of comic
writing that satirises somebody or some-
thing 2. a short comic sketch

skylight filter /'skailart filto/ noun a
photographic filter that is slightly pink
and is used to filter out ultraviolet light
and reduce blueness

Skype /skaip/ a trade name for a piece
of downloadable software that allows free
phone calls to be made over the Internet,
using a standard computer headset and
speakers

skywriting /'skarrartip/ noun 1. the
use of an aircraft releasing coloured
smoke to form letters in the sky, often for
advertising purposes 2. letters or a
message formed in the sky by coloured
smoke released from an aircraft

slander /'slainds/ noun an untrue
spoken statement which damages some-
body’s reputation. Compare libel
‘Such wild, malicious and deeply
personal allegations are far too grave to
be dealt with by the FA. Slander is a
matter for the civil courts only.’
[The Daily Telegraph]

slang /slen/ noun words, expressions
and usages that are casual replacements
for standard ones, are often short-lived
and are usually considered unsuitable for
formal contexts

SLAPP /slep/ noun the practice of
companies taking out large, expensive
lawsuits against their critics, who cannot
possibly compete and are forced to back
down. Full form Strategic Lawsuits
Against Public Participation

slash /sle [/ noun a punctuation mark (/)
that is used to separate optional items in a
list or to express fractions or division, and
that has various uses in computer
programming. Also called diagonal,
forward slash, oblique, solidus
slash-and-burn /;sle[ an 'b3:n/ noun
rapid editing in order to get a piece to air
slate /sleit/ noun 1. the list of major
films that are to be produced during a
single production period 2. same as
clapper board

sleeper effect /'sli:por 1,fekt/ noun a
response in an audience to a message that
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is not immediately apparent,
surfacing after some time

sleeve /sli:v/ noun a decorated protec-
tive cover for a record or CD that usually
lists the performers and contents. Also
called liner

sleeve notes /'sli:v nouts/ plural noun
information about a record, printed on its
cover

slide /slaid/ noun a small piece of film
that carries a positive photograph that can
be viewed by projection on a screen or
through a magnifying device

slidefile /'slardfail/ noun same as stills
store

slider /'slatrdo/ noun a control knob or
lever on a piece of equipment that moves
horizontally or vertically, for example to
change the volume of a radio or CD player
slip /slip/ noun a special pull-out section
covering a particular event

slipsheet /'slip[i:t/ noun a sheet of
blank paper placed between newly printed
sheets to prevent wet ink on the printed
sheets from rubbing off or smearing W
verb to place a blank sheet of paper
between newly printed papers on which
the ink is still wet

slogan /'slougan/ noun a short catchy
phrase used in advertising to promote
something

slomo /'sloumou/ abbreviation slow-
motion

slot /slot/ noun the allocated place in a
schedule for a particular programme

slow drip /;slou 'drip/ noun regular,
‘low-dose’ exposure to some idea or view
that gradually persuades its audience over
time

slow motion /;slov 'mouf(a)n/ noun a
method of filming action at a rate faster
than the normal projection rate, so that it
appears on the screen at a slower than
normal rate

slow-motion /;slov 'mouf(o)n/ adjec-
tive referring to film that is shot or shown
in slow motion. Abbreviation slomo
SLR abbreviation PHOTOGRAPHY single-
lens reflex

slug /slag/ noun same as catchline
slur /sl3:/ noun an image that has been
smeared or blurred B verb to blur or smear
wet ink on a page, or be blurred or
smeared

only

small capital /,smo:l 'keepit(a)l/ noun
a capital letter that is the same height as a
lowercase letter. Abbreviation sc

small print /'smo:l print/ noun items
printed at the end of an official document
such as a contract in smaller letters than
the rest of the text
COMMENT: People sometimes do not pay
attention to the small print in a contract,
but it can contain important information,
and unscrupulous operators may
deliberately try to hide things such as
additional charges or unfavourable terms
in it because they know that people are
unlikely to read it before signing up.

small screen /'smo:l skri:n/ noun the
medium of television, especially as
distinct from the cinema

Small World Media /,smo:l wa:ld
'mitdio/ noun a UK-based alternative
media company that is dedicated to
covering overlooked or buried news
through video and Internet broadcasts

SMATV abbreviation Tv satellite
master antenna television

smiling professions /'smailip pro
[fef(o)nz/ plural noun the media, seen as
dedicated to portraying a happy image of
events and providing entertainment
SMPTE abbreviation Society of
Motion Picture and Television Engi-
neers

SMS noun same as text message

snail mail /'sne1l mei1l/ noun mail sent
through the postal service, as distinct from
the faster electronic mail
‘Digital photography... has
revolutionised the way travellers
communicate. Forget writing picture
postcards to send by snail mail, now you
can be in the world’s remotest internet
cafe and upload photos of where you are
to send instantly to the folks back
home.’
[Charlotte Hindle, The Independent]

snap /snzp/ noun a brief summary of a
story provided by a news agency
shapper /'snapa/ noun a photographer
snapshot /'snep[ot/ noun a photo-
graph, especially one taken by an amateur
with simple equipment

sneak preview /,sni:k 'prirvju:/ noun
a public screening of a film before to its
general release, in order to test public
reaction to it
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sniffer /'snifo/ noun a program on a
computer system designed legitimately or
illegitimately to capture data being trans-
mitted on a network, often used by
hackers to discover passwords and user
names

snuff film /'snaf film/ noun a porno-
graphic film or video that is supposed to
end with the real-life murder of one of the
actors on film

soap /soup/, soap opera /'saup
,op(d)ra/ noun a serial drama that is
broadcast at the same time and at regular
intervals (ie. every day or every weekday)
COMMENT: Soap operas have their own
format which features long-running,
open-ended storylines, often with several
stories taking place at the same time
which may or may not affect each other.
The plots tend to be based around a set
of friends or families or around a place of
work, and characters are able to enter
and exit the soap easily (for example by
moving to the street, taking a new job etc)

sob stuff /'spb staf/ noun something
such as a film, intended to provoke feel-
ings of sadness

SOC abbreviation standard out cue

social action mode of media anal-
ysis /,souf(a)l 'ekfon moud ov ,mi:dio
9,n&losis/ noun a view of the media as
being instrumental in documenting social
conflict and the processes that bring about
change

socialisation /souf(o)lar'zerf(o)n/
noun the process by which a person
comes to understand the beliefs, conven-
tions etc. of a society, by living in it

‘Children frequently converse about a
video or a computer game or a television
programme. Heated exchange of views
on such topics is part of their experience
of socialisation. However, they rarely
have such conversations about books.’
[Frank Furedi, The Daily Telegraph]

socialism /'soufaliz(e)m/ noun 1. a
political theory or system in which the
means of production and distribution are
controlled by the people and operated
according to equity and fairness rather
than market principles 2. in Marxist
theory, the stage after the proletarian revo-
lution when a society is changing from
capitalism to communism, marked by pay
distributed according to work done rather
than according to need

social psychology /souf(a)l sar
'kplad3i/ noun the study of human behav-
iour, taken as a product of both mental
processes and social pressures
social space/,souf(a)l 'spers/ nounin
the theories of structuralism and
discourse, an environment in which a
social group such as a family, a group of
friends or workmates exists and operates
Society of Motion Picture and
Television Engineers /so,saioti ov
mauf(d)n ,piktfo on 'teliviz(e)n
.end31'n1az/ noun a union for technicians
working in the film and television indus-
tries in the US. Abbreviation SMPTE
sociology /;sousi'plod3zi/ noun the
study of human social interactions.
Compare anthropology
COMMENT: The study of sociology
encompasses such areas as economic,
political and religious behaviours, and
examines prevailing social structures
and problems such as violent crime,
divorce and substance addiction.
sociometrics /,soufio'metriks/ noun
the study of small groups and the power
structures and interpersonal relationships
within them
SOF abbreviation sound on film
soft /soft/ adjective dealing with other
than serious issues or facts
soft core /'soft ko:/ noun films, photo-
graphs or publications which are provoca-
tive but not sexually explicit
soft-core /'soft ko:/ adjective sexually
suggestive or provocative without being
explicit
soft cover /'soft kavo/ noun same as
paperback
soft focus /,soft 'foukos/ nouna delib-
erate slight blurring of a photograph or a
filmed image, giving it a hazy appearance,
in order to achieve a special effect such as
romance or nostalgia
soft news /;soft 'njuiz/ noun news
reported in a chatty, colourful style with
less emphasis on straight facts and quotes.
Compare hard news
soft rock /'soft rok/ noun rock music
that tends to be slower and more melodic
than hard rock, often influenced by folk or
country and western music
soft sell /,;soft 'sel/ noun a method of
selling or advertising goods and services
that uses subtlety and persuasion, rather
than aggressive insistence
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software /'softwea/ noun in computer
science, the programs, procedures, rules
and languages which are installed onto the
hardware and enable it to run. Compare
hardware

solarise /'souloraiz/ verb to overexpose
photographic materials to light for delib-
erate effect, usually in order to exaggerate
highlights

solid /'splid/ adjective without spaces
between lines of type in printing
solidus /'splidas/ noun PRINTING same
as slash

sophism /'sofiz(e)m/ noun an argu-
ment or explanation that seems very
clever or subtle on the surface but is in fact
misleading or intended to deceive

sort /soit/ noun PRINTING a character in
a font of type

SOT abbreviation sound on tape

soul music /'soul mju:zik/, soul
/saul/ noun a style of African American
popular music with a strong emotional
quality, related to gospel music and
rhythm and blues

sound /sauvnd/ noun 1. the music,
speech or other sounds heard through an
electronic device such as a television,
radio or loudspeaker, especially with
regard to volume or quality 2. the
recording, editing and replaying of music,
speech or sound effects in the broadcast or
entertainment industry

sound bite /'saund bait/ noun 1. a
short extract from an interview or speech
2. a short, succinct quote

Sound Blaster /'savnd ,bla:sto/ a
trade name for a type of sound card for
personal computers developed by Crea-
tive Labs that allows sounds to be
recorded to disk (using a microphone) and
played back

Sound Broadcasting Act 1972
noun the act of Parliament that allowed
the setup of commercial radio stations
sound capture /'savnd  keptfo/
noun the conversion of an analogue sound
into a digital form that can be used by a
computer

sound card /'saund ka:d/ noun an
expansion card that produces analogue
sound signals under the control of a
computer

sound chip /'savnd tfip/ noun a
device that will generate a sound or tune

sound crew /'saund kru:/ noun all the
members of a film or television crew who
are responsible for recording, editing and
mixing sound

sound effect /'saund 1,fekt/ noun a
recording or imitation of a sound used in a
film, radio or television programme, play
or other theatrical performance

sound file /'saund fail/ noun a
computer file that contains sound data
sound image /'savnd ,imid3/ noun a
term used to refer to the action of
‘reading’ a sound in the same way as a
picture can be read

sound mixer /'sauvnd ,miksa/ noun a
person or machine that combines or
balances sounds for a recording, broad-
cast or film soundtrack

sound on film /;sauvnd on 'film/ noun
the background sounds recorded with a
piece of video, not those edited on after-
wards. Abbreviation SOF

sound on tape /saund on 'teip/
abbreviation SOT. Same as sound on
film

sound on videotape /saund obn
'vidioutelp/ noun a mark on a script indi-
cating that the sound accompanying a
piece of video should be the sound already
on it, not from a voiceover or other track.
Abbreviation SOVT

Sound Recorder /'saund r1,ko:do/ a
utility included with Microsoft Windows
that allows a user to play back digitised
sound files or record sound onto disk and
carry out very basic editing

sound stage /'saund steids/ noun a
large room or studio, usually soundproof,
where film scenes are shot. Also called
stage

soundtrack /'saundtrek/ noun 1. the
recorded music, dialogue and sound
effects in a film or video production. Also
called track 2. a commercially released
recording of the music that has been used
in a film

sound waves /'savnd weivz/ plural
noun pressure waves produced by vibra-
tions, which are transmitted through air
(or a solid) and detected by the human ear
or a microphone (in which they are
converted to electrical signals)

source /sois/ noun a person, organisa-
tion, book or other text that supplies infor-
mation or evidence for someone such as a
journalist
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source feed /'so:s fixd/ noun content
provided for a website using Really
Simple Syndication technology, which is
submitted directly to the system in a form
which it can automatically process

SOVT abbreviation sound on video-
tape

spaceband /'speisbend/ noun a
device used in printing to provide even
spacing between words in a justified line
of text

spacebridge /'speisbrids/ noun a way
of communicating internationally by tele-
vision, using transmissions from orbiting
satellites

space buyer /'speis bars/ noun a
person who buys advertising space in
magazines and newspapers

space segment /'speis ,segmont/
noun a period of time which a broadcaster
books in advance for the use of a satellite

spaghetti western /spa,geti
'weston/ noun a film in the style of the
cowboy epics set in the Wild West, but
actually filmed in Italy or Spain during the
1960s and 70s

spam /spam/ verb 1. to send an unsolic-
ited e-mail message, often an advertise-
ment, to many people 2. to post a message
many times to a newsgroup, or an inap-
propriate message to multiple newsgroups
W noun an unsolicited, often commercial,
message transmitted through the Internet
as a mass mailing
‘When police first took him in for
questioning, Francis-Macrae asked
officers for the name of their chief
constable. A bogus spam e-mail
suddenly appeared around the world
threatening to remove £400 from
people’s bank accounts to pay for an
iPod. The name and telephone number
given for the ‘“customer services
manager” was the Chief Constable.’
[Dominic Kennedy, The Times]

spam Killer /'spem kila/ noun a piece
of software that automatically identifies
and deals with spam in incoming e-mail
spamming /'speamiy/ noun the
sending of unsolicited electronic
messages through the Internet to a large
number of recipients

spark /spa:k/ noun an electrician
responsible for lighting on a film shoot
(informal)

spatial zone /'speif(a)l zoun/ noun
the physical space maintained between
people in communication, according to
the nature of their relationship

speaker /'spitka/ noun same as loud-
speaker

special /'spef(a)l/ noun a television
programme that is not part of a network’s
normal schedule

Special Broadcasting Service
/,spef(a)l 'bro:dka:sting ,s3:vis/ noun
a broadcasting corporation in Australia
that is dedicated to representing and
reaching a multicultural, multilingual
audience. Abbreviation SBS

special effects /spef(o)l 1'fekts/
plural noun effects that are planned,
constructed and filmed as though they
were real, for example explosions, fires
etc.

‘[in Harry Potter and the Goblet of Fire]
Ralph Fiennes does a great job as Lord
Voldemort, helped by some brilliant
effects used to keep his character just as
dark and dangerous as it is on the printed
page — the film’s budget was £80 million
and required 1,600 special effects
shots.” [Emma Urquhart, The Sunday
Telegraph]

specialist editor /'spefalist edito/
noun a film editor with specialist knowl-
edge, such as of special effects or a partic-
ular piece of technology used in produc-
tion

special position /spef(a)l po
'z1f(9)n/ noun an especially good place in
a publication for advertising

special sort /'spef(a)l soit/ noun a
character that is not on the usual printing
font, for example an accented or Greek
letter

specification / spesifi'keif(a)n/ noun
detailed instructions regarding informa-
tion such as font, point size and layout that
are sent with material to be typeset and
printed

spectacle /'spektok(a)l/ noun in
cultural theory, something that people
want to look at, which attracts attention

spectrum  scarcity /'spektrom
,skeasrti/ noun a situation in which there
are not enough wavelengths to match the
number of channels which wish to broad-
cast. This situation no longer arises since
the advent of digital broadcasting.
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speech bubble /'spi:t[ ,bab(a)l/ noun
same as balloon

speech chip /'spi:t[ tfip/ noun an
integrated circuit that generates sounds
(usually phonemes) which when played
together sound like human speech

speech-recognition technology
/,spittf rekog'nif(o)n tek,nolod3zi/
noun a system of computer input and
control in which the computer can recog-
nise spoken words and transform them
into digitised commands or text

speed /spird/ noun a measure of the
sensitivity of photographic film to light,
expressed according to any of various
numerical rating systems

spider /'spaids/ noun a piece of equip-
ment for locking the three legs of a tripod
in place. Also called spreader

spike /spaik/ verb to reject a piece of
copy

spin /spin/ noun the act of interpreting
and presenting news according to a partic-
ular point of view

spin doctor /'spin ,dokts/ noun a
person working in public relations, whose
job is to influence the way in which news
is interpreted and presented to protect
somebody’s public image, for example a
politician

spine /spain/ noun the back of a book
cover to which the pages are fixed

splash /sple[/ noun the front page,
most important story

splash page /'splaf peids/ noun a
webpage, usually containing advertise-
ments, that is displayed to visitors to a
website before they reach the homepage

splatterpunk /'spletopangk/ noun a
form of narrative, for example a story, film
or comic strip, that contains a large
amount of bloody violence

splice /splais/ verb to join the ends of
two pieces of film or magnetic tape, for
example in editing

splicing tape /'splaisiy terp/ noun
adhesive tape used for connecting pieces
of magnetic tape edited by hand

split run /'split ran/ noun the printing
of the same issue of a publication in
several production runs, so that different
advertisements may be placed in different
printings, allowing the effects of the
advertising to be compared

split screen /'split skriin/ noun a
cinema or television screen frame divided
into more than one image
split track /'split traek/ adjective refer-
ring to a feed in which the different audio
and video components are transmitted
separately so that they may be used inde-
pendently later. Compare mixed
spoiler /'spoila/ noun a newspaper or
magazine that is deliberately released at
the same time as a rival publication in
order to divert interest in it and reduce its
sales
‘[Hello! magazine] provoked an
expensive legal battle five years ago
when it ran a set of snatched “spoiler”
photographs of the marriage of the
actors  Catherine Zeta-Jones and
Michael Douglas. The couple, who had
sold the rights to their wedding to the
rival magazine OK! for £1 million, sued
Hello! at the High Court.” [Richard
Eden, The Sunday Telegraph]

SpPONSOr /'sppnsa/ noun a person or a
business that pays for radio or television
programming by buying advertising time
sponsorship /'sponsafip/ noun the
act of paying full or part costs towards the
production of something such as a televi-
sion show, in return for a regular adver-
tising slot on it

spoof /spu:f/ noun a media product that
mimics a more serious product and ridi-
cules it with humour. For example, the
Hot Shots! films (1991 and 1993) mimic
Top Gun, a hugely-popular film of 1986
starring Tom Cruise. Same as parody.
Compare pastiche

sportscast /'spo:tska:st/ noun a radio
or television broadcast of a sports event or
of sports news

sportswriter /'spo:tsraito/  noun
somebody who writes about sport, espe-
cially for a newspaper or magazine

spot /spot/ adjective referring to a news
report that is broadcast from the place
where it happens B noun 1. a brief
announcement or advertisement inserted
between regular radio or television
programmes 2. a lamp with a narrow,
focused beam, concentrating the light on
one spot. Also called closed-face lamp.
Compare flood

spot news /'sppt nju:z/ noun news
coverage that is not planned, because it is
covering an event which is still unfolding
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or has only very recently happened. Also
called breaking news. Compare diary
piece
spotter /'spoto/ noun an assistant to a
sports commentator who identifies the
players in a game
spread /spred/ noun 1. an advertise-
ment or story that occupies two or more
columns in a newspaper or magazine 2.
two facing pages in a newspaper, maga-
zine or book, often with material printed
across the fold
spreader /'spredo/ noun same as
spider
sprocket holes /'sprokit houlz/ plural
noun the holes that run down the side of a
piece of film, allowing it to be held steady
and wound on by the mechanism of a
camera
spun /span/ noun a flameproof sheet
made from fibreglass that is used to
diffuse lights
Spycatcher case /'spaiketfo kers/
noun the attempted censorship by the
British government of revelations made
by a former MIS intelligence officer in his
book ‘Spycatcher’, published in 1987.
Despite arguments that he had signed the
Official Secrets Act, the courts held that
the book should be published in full and
the press could publish excerpts, as the
information was in the public interest.
spyware /'spaiwed/ noun software that
is secretly installed on a hard disk without
the wuser’s knowledge and collects
encoded information on his or her identity
and Internet use via an Internet connection
‘Nilay Patel, director of engineering at
MailFrontier, the internet security
company... gives warning of the risks of
e-mail Christmas cards. “These could
look pretty on your screen, but behind
the flickering Christmas lights could be
spyware installing itself on your PC,
which can filter all your internet
password and card details to fraudsters”,
he says.” [Joe Morgan, The Times]

square bracket /skweo 'brakit/
noun either of a pair of symbols, [ ], used
in keying, printing or writing to indicate
some kind of special comment, for
example that made by an editor
squeegee /'skwirdzii/ noun an imple-
ment, usually a rubber roller, that is used
in printing and photography to remove
excess water or ink

squib /skwib/ noun a short humorous
piece that acts as a filler in a newspaper

st. abbreviation PRINTING stet

stab /stab/ noun a short piece of music
such as a jingle

stage /steid3/ noun CINEMA, RECORDING
same as sound stage

stage left / steids 'left/ noun the left-
hand side of a stage or set from the actor’s
point of view, facing towards the audience
or camera. Compare cam L

stage right /sterd3 'rait/ noun the
right-hand side of a stage or set from the
actor’s point of view, facing towards the
audience or camera. Compare cam R

stage window /'sterd3 ,windau/ noun
a window in which a video or animation
sequence is viewed on a computer

stamp /stemp/ noun a small block with
a raised design or lettering that can be
printed onto paper by inking the block and
pressing it to the paper

stamp duty /'stemp ,dju:ti/ noun a
tax on newspapers in the late 18th and
early 19th century, which pushed the
prices of publications up to damaging
levels

stamper /'stempa/ noun a mould from
which disc recordings are pressed
standard error /,steendod 'era/ noun
an estimate of possible errors when calcu-
lating the results of a particular survey. A
large standard error leads to lowered
confidence limits.

standardisation /,stendodar
'ze1f(9)n/ noun the process of making or
becoming standard

standard out cue /stazndod 'aut
kjui/ noun same as sign-off

Standard Rate & Data Service
/,stendad rert ond 'derto ,s3:vis/ noun
an American publication listing adver-
tising rates, circulation and other details
of major American magazines, newspa-
pers and other advertising media

standards conversion /'stzndodz
kon,vaif(e)n/ noun the process of
converting a television picture from one
standard to another, for example from
PAL to SECAM

standfirst /'stendfs:st/ noun a short
introductory few lines between the head-
line and the body of text in a longer article
or feature
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stand-in /'stend m/ noun a replace-
ment for an actor in a film, for example
when preparing scenes or during
dangerous action

stand-up /'steend Ap/ noun same as
piece-to-camera

stand-up position /'stend ap po
,Z1f(9)n/ noun a spot at an incident or
event where pieces-to-camera can be
filmed, usually with some sort of view of
events in the background

star /sta:/ noun a person in the public
eye because of a particular achievement or
talent of theirs, for example a sports star, a
film star. Compare celebrity

starch ratings /'sta:t rertigz/ plural
noun a method of assessing the effective-
ness of an organisation’s advertising
star image /'sta: ,imid3/ noun the
reputation of a star, used as an additional
way of marketing a film

starlet /'sta:lot/ noun a young female
actor seen as a possible major film star of
the future

star system /'sta: ;sistom/ noun the
system of deliberately exploiting an indi-
vidual performer by creating an appealing
off-screen persona for them, in order to
sell films

start page /'stait perds/ noun the
webpage to which a visitor to a website is
automatically taken first, or the page to
which a user is automatically taken first
whenever he or she goes online

startup screen /'sta:tap skriin/ noun
text or graphics displayed when a
computer application or multimedia book
is run

statement /'stertmont/ noun 1. the
expression in spoken or written words of
something such as a fact, intention or
policy, or an instance of this 2. a specially
prepared announcement or reply that is
made public, such as by a politician
statement of circulation
/,stertmoant ov ,s3:kju'lerf(a)n/ noun a
report prepared by a magazine or news-
paper publisher giving their own circula-
tion figures

static /'steetik/ noun electrical interfer-
ence in a radio or television broadcast,
causing a crackling noise or disruption of
a picture WM adjective 1. not moving 2.
referring to a medium in art which does
not involve drama and movement, such as
sculpture, photography or painting.

Compare dramatic 3. relating to or
caused by electrical interference in a radio
or television broadcast

static object / stetik 'pbbdzekt/ noun
an object in an animation or video that
does not move within the frame

station /'sterf(o)n/ noun 1. a place
equipped to make and broadcast radio or
television programmes 2. a television or
radio channel

station break /'ste1f(o)n breik/ noun
a time when a radio or television
programme is interrupted by an
announcement giving the name, and
sometimes other details, of the company
that is broadcasting the programme
statistics /sto'tistiks/ plural noun facts
or information in the form of numbers
status quo /steitas 'kwau/ noun the
way that things are, i.e. the current
ideology, social system etc.

statutory regulation /stetfut(o)ri
regju'lerf(e)n/ noun regulatory powers
that have been established by law, for
example those conferred by the 2003
Broadcasting Act on OFCOM
Steadicam /'stedikeem/ a trade name
for a type of camera that can be strapped
to the body of the operator and contains
technology to keep an image steady artifi-
cially

Steenbeck /'stinbek/ noun a flatbed
editing table for film

stem /stem/ noun an upright stroke,
especially the main one, in a letter or char-
acter

stenotype /'stenstaip/ noun a machine
whose keyboard is used to record speech
by means of phonetic shorthand

step frame /'step fremm/ verb to
capture a video sequence one frame at a
time, used when the computer is not
powerful or fast enough to capture real-
time full-motion video

stereo /'steriou/ adjective same as ster-
eophonic ® noun 1. an audio system or
device that reproduces stereophonic
sound 2. photography using stereoscopy
stereogram /'steriagrem/ noun a
radiogram that gives stereo sound repro-
duction

stereograph noun a picture with two
superimposed images or two almost iden-
tical pictures placed side by side which,
when viewed through special glasses or a



stereophonic

224

stereoscope, produce a three-dimensional
image

stereophonic /sterio'fonik/ adjec-
tive referring to an audio system based on
two or more soundtracks to make
recorded sound seem more natural when
reproduced. Also called stereo
stereopticon / steri'optikon/ noun a
slide projector able to allow one image to
gradually replace another

stereoscope /'sterioskoup/ noun a
device resembling a pair of binoculars in
which two-dimensional pictures of a
scene taken at slightly different angles are
viewed concurrently, one with each eye,
creating the illusion of three dimensions
stereoscopy / steri'nskapi/ noun the
creation of a 3D illusion in photography
and film, using two images taken from
slightly different angles which mimic
those seen by each eye
stereotype /'steriotarp/ noun a way of
classifying people which is over-simpli-
fied, based on a narrow set of attributes
and assuming others, which may be offen-
sive to the person in question
COMMENT: The creation and perpetuation
of stereotypes is something for which the
media are often blamed. Care must be
taken in the representation of any group
orindividual in the media, and particularly
those which are less often represented,
to avoid unfair and lasting attributions.
stet /stet/ noun PRESS a proofreading
mark meaning ‘ignore marked deletion’.
Abbreviation st.
stickiness /'stikinas/ noun the extent
to which a website attracts, and especially
keeps, visitors
‘Wimbledon claims to have been the
first big sports event in the UK to use its
website as a promotional and marketing
tool... The site claims 2.8m unique
users, each spending an average of two
hours nine minutes on the site, a degree
of “stickiness” that most commercial
organisations would kill for.” [Alan
Cane, The Financial Times]
sticky /'stiki/ adjective referring to an
Internet site that attracts, and especially
keeps, visitors
still /stil/ noun a photographic print,
either made from a single frame of a film
or shot independently with a still camera
during production M adjective designed
for, or relating to the process of, taking
photographs as opposed to making films

still frame /'st1l freim/ noun a single
frame from a film or television
programme displayed as a photograph
still photography /'stil fa togrofi/
noun photography of objects or people
that are not moving

stills /stilz/ plural noun photographs or
still images taken from a film

stills store /'stilz sto:/ noun an elec-
tronic file of still shots that can be easily
located for use in a production. Also
called slidefile

stimulus-response model
/'stimjulas r1,spons ;mod(a)l/ noun an
attempt to describe the relationship
between the stimulus provided by adver-
tisers and the audience reaction in terms
of actually buying the advertised product
sting /stig/ noun same as stab

stitch /stit [/ verb to bind the pages of a
book, pamphlet or other publication with
thread or staples

stock /stok/ noun unused film

stock shot /'stok [pt/ noun a general
piece of footage of an area, object or
person that is stored in a library for later
use

stone /stoun/ noun a very smooth flat
table used for arranging printing type
stooge /stu:dz/ noun a comic actor,
usually part of a double act, who acts as
the butt of most of the jokes

stop /stop/ noun one of the graded
settings for the size of the aperture of a
camera lens

stop bath /'stop ba:6/ noun an acid
solution in which a negative or print is
dipped in order to stop the developing
process

stop down / stop 'daun/ verb to make
the aperture of a camera lens smaller
stop-motion /,stop 'mouf(a)n/ noun a
filming technique in which filming is
stopped, something about the scene
changed (an object added or removed, for
example) and filming resumed, giving the
impression that something has changed
‘by magic’

stop press /'stop pres/ noun a blank
column on the back page of a newspaper
allowing space for a last-minute addition
of breaking news

story /'stoiri/ noun 1. a report in the
news of something that has happened 2. a
subject or material for a news report
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storyboard /'stoiribo:d/ noun a
written plan for the filming of a sequence
with drawings of how the scenes should
appear and camera and lighting instruc-
tions, timings etc.

STR abbreviation BROADCAST synchro-
nous transmitter receiver
straight-to-camera  /streit tu
'keem(a)ro/ adjective referring to speech
that delivered straight into the camera as
though talking directly to the viewer
straight-to-video /streit to 'vidiou/
adjective referring to a film that is
released only in video format rather than
shown in cinemas

stranding /'streendin/ noun same as
stripping

strap /streep/ noun a blocked-out strip,
usually at the bottom of a picture, over
which text can be placed and easily read
strapline /'straplain/ noun a smaller
headline summing up the article in a neat
accessible way. Also called overline
strap titles /'straep tait(o)lz/ plural
noun a caption that appears at the bottom
of a television screen, for example giving
the name of a person being interviewed
strategic bargaining /stro ti:dzik
'ba:ginin/ noun the practice in which
public figures feed news items to the press
in return for exposure or favourable
coverage

Strategic  Lawsuits  Against
Public Participation noun full form
of SLAPP

strategic marketing /stro ti:dzik
'ma:kitiy/ noun marketing according to
aplan that is developed after analysing the
market, designing the advertising
messages and launching the product
strategic  silence  /stro ti:dzik
'sailons/ noun the act of leaving some-
thing out, as with news selection and
coverage

strategy /'stratod3zi/ noun a communi-
cative act that has a clear purpose and has
been pre-planned, for example to
persuade or make a sale

strays /streiz/ plural noun electrical
interference in a radio or television broad-
cast, causing disruption of a signal
stream /stri:m/ verb to broadcast video,
audio etc. material via the Internet or a
computer network in real time W noun a
video or audio broadcast made via the

Internet or a computer network in real
time
‘...Sling Media. This US-based
company has developed a television set-
top box, decorously called the
“Slingbox”, which connects to the
internet allowing the consumer to watch
the live video stream from his or her
television over a broadband link on a
personal computer anywhere in the
world.”
[Alan Cane, The Financial Times]

streamer /'stritma/ noun a large head-
line that extends the entire width of a
newspaper page

streaming video /strirmig 'vidiou/
noun video data that is continuously
transmitted (normally over the Internet)
using a streaming protocol to provide
smooth moving images

stream of consciousness /stri:m
ov 'konfasnas/ noun 1. a literary style
that presents a character’s continuous
random flow of thoughts as they arise 2.
the continuous uninterrupted flow of
thoughts and feelings through some-
body’s mind

street furniture /'striit fainrtfo/
noun lamps, litter bins, bus shelters etc.,
on which advertising can be placed

strike /straik/ verb to take a film set
apart or remove an unwanted prop from a
set

strike off / straik 'of/ verb to print a
copy, document or publication
strikeover /'straik,ouve/ noun 1. a
character or word that has been typed over
by something else 2. the typing of one
character over another already typed
without erasing the first one

stringer /'stripo/ noun PRESS, RADIO
same as freelancer

strip /strip/ verb to put pieces of photo-
graphic film or paper together to make a
plate for printing

strip cartoon /'strip ka: tuin/ noun
same as comic strip

stripping /'stripig/ noun in scheduling,
showing the same programme or genre of
programme at the same time each day.
Also called stranding

stroke /strouk/ noun a short diagonal
line (/) used to separate groups of numbers
or in written text to mean ‘and’ or ‘or’
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structuralism  /'straktforaliz(o)m/
noun a technique of critical analysis that
focuses on the basic structures of media
products and how meanings are created
through the interrelation of existing struc-
tures
COMMENT: According to structuralist
analysis, meaning can only be
interpreted in terms of the constructed
system that the sign fits into, such as the
other things with which it is associated or
which it is opposite to.
structure of reassurance / strakt o
9v ri1a'fuarans/ noun the way in which
news is presented in a familiar, trust-
worthy manner in which in order to make
the audience believe it

studio /'stju:diou/ noun 1. a commer-
cial film production company 2. a room or
building equipped for making films, tele-
vision or radio productions or musical
recordings 3. all the buildings connected
with a film production company, used for
shooting and producing films

studio system /'stju:diouv ,sistom/
noun the system of Hollywood film
production from the 1930s-1950s in
which the major studios controlled the
production of each film with their own
strict management style, allowing little
opportunities for independent film
companies to break into the industry
stunt double /'stant ,dab(a)l/ noun a
person who replaces a film actor in scenes
involving dangerous action sequences.
Also called stuntperson

stuntman /'stantman/ noun a man
whose job is to take the place of a screen
actor in a scene involving danger or
requiring acrobatic skill

stuntperson /'stant,p3:s(e)n/ noun
same as stunt double

stuntwoman /'stant, womon/ noun a
woman whose job is to take the place of a
screen actor in a scene involving danger or
requiring acrobatic skill

STV abbreviation Scottish Television
style /stail/ noun a set of guidelines for
a particular publication regarding ‘house

rules’ on punctuation, grammar and
spelling
stylist /'stailist/ noun somebody

employed to set up scenes to be photo-
graphed in a magazine, including
supplying any accessories or decorative
objects required

stylus /'stailos/ noun the jewel-tipped
needle of a record player that rests in the
grooves of a record as it revolves and
transmits vibrations to the cartridge
sub /sab/ noun 1. a subtitle to a docu-
ment or printed matter 2. same as
subeditor m verb to add subtitles to
something
subconscious /sab'kon[os/ adjective
below the level of conscious realisation
subculture /'sabkaltfa/ noun in soci-
ology, a smaller, ‘breakaway’ cultural
group characterised by non-mainstream
activities, interests, styles of dress, reli-
gion etc.
subedit /sab'edit/ verb to read and
correct written material before it is
published, particularly for newspapers
and magazines, under the general supervi-
sion of an editor
subeditor /'sabedito/ noun 1. an
assistant editor helping to prepare mate-
rial for publication 2. somebody whose
job is to read and correct written material
before it is published, particularly for
newspapers and magazines, under the
general supervision of an editor » also
called sub
subhead /'sabhed/ noun a secondary
heading or title
subject /'sabd3zikt/ noun the person or
thing that a camera is looking at, or who is
being interviewed or having a programme
made about them
subjectivity /sabdzek'tiviti/ noun
the practice of allowing personal opinion
to affect news reporting, a situation which
should be avoided, unless it is made
obvious that this is the case. Compare
objectivity
subliminal /sab'limin(a)l/ adjective
below the level of conscious realisation,
especially of some stimulus that provokes
a reaction
subliminal advertising  /sab
Jmmin(a)l 'advetaizig/ noun a tech-
nique that supposedly puts an idea into a
viewer’s head by flashing barely-percep-
tible images between frames in a filmed
piece
‘Deploying the music from a successful
older film to advertise a new one must
be about as close to subliminal
advertising as it’s legally possible to get:
the makers of the trailers for the recent
movie Lemony Snicket’s A Series of
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suggestion

Unfortunate Events... knew the movie
they wanted viewers to be reminded
of... and so they bought the rights to its
score.’

[Oliver Burkeman, The Guardian)

submaster /'sabma:sta/ noun a copy
from an original video cassette, made as a
backup in case the master tape is damaged
or lost

subminiature /sab'minit fo/ adjective
referring to a camera that is smaller than a
compact camera, using film smaller than
the 35mm miniature format W noun a
subminiature camera

subordinate response /ss,bo:dinot
ri'spons/ noun one of three supposed
responses to receiving a message, the
subordinate response involves general
acceptance of whatever messages, values,
ideas etc are being received, with slight
questioning of or disagreement with them.
» dominant response, radical
response

subplot /'sabplot/ noun a second and
less important story within a book, play or
film

subscribe /sob'skraib/ verb 1. to pay
money for a service such as cable or satel-
lite television, Internet access, a series of
issues of magazines etc 2. to add your
name and e-mail address to a mailing list
in order to receive messages from a
website automatically, with or without
charge

subscriber /sob'skraiba/ noun a user
who chooses to receive information,
content or services regularly from a
service provider such as a cable or satel-
lite television company

subscript /'sabskript/ adjective refer-
ring to characters that are printed on a
lower level than other characters in a line
of type B noun a character that is printed
on a level lower than the rest of the char-
acters on the line, for example the 2’ in
the chemical formula ‘H,0’
subscription /sob'skripfon/ noun
money that is paid in advance for a series
of issues of a magazine, for membership
of a society or for access to information on
a website or cable or satellite television
services

subscription-based publishing
/sab,skripfon beist 'pablifiy/ noun a
form of publishing in which content from
a website, magazine, book or other publi-

cation is delivered regularly by e-mail or
other means to a group of subscribers
subscription channel /sab'skrip[on
tfen(@)l/ noun a cable or satellite
channel that is only available on payment
of a subscription

subscription process /sab'skripfon
,prouses/ noun the process by which
users register and pay to receive informa-
tion, content or services, from a website or
cable or satellite television service
substratum /'sabstraitom/ noun a
layer of a substance placed on a photo-
graphic film or plate as a foundation for an
emulsion

subtext /'sabtekst/ noun an underlying
meaning or message in something such as
a piece of literature

subtitle /'sabtait(s)l/ noun 1. a printed
translation of the dialogue in a foreign-
language film, usually appearing at the
bottom of the screen 2. a caption for the
action or dialogue of a silent film,
appearing at intervals as a full-screen
panel 3. the printed text of what is being
said in a television programme, provided
for the hearing-impaired and usually at
the bottom of the screen

sub-woofer /'sab ,wufo/ noun a large
loudspeaker that can reproduce very low
frequency sounds, normally with frequen-
cies between 20 to 100Hz, used with
normal loudspeakers to enhance the
overall sound quality

succeeder /sok'si:da/ noun in adver-
tising audience classifications, a person
who wants products that increase their
power and control in life. ) aspirer,
mainstreamer, reformer

succés de scandale /sok;ser de
skon'da:l/  noun something that is
successful because it is controversial, for
example a book, film or play, or the
success that is gained as a result of contro-
versy

succeés d’estime /sok,ser des'tirm/
noun a book, film or play that is
successful with critics but not with the
public, or the success that is gained
because of this

suggestion /so'dzestfon/ noun the
deliberate introduction into somebody’s
mind of an opinion, belief or instruction,
for example through hypnosis or adver-
tising, so that it is accepted or acted on as
that person’s own idea
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Sundance Film Festival /,;sanda:ns
'f1ilm ,festrval/ noun a major film festival
for independent film producers, held
annually in Utah, USA

Sundays /'sandeiz/ plural noun special
format newspapers published every
Sunday

sungun /'sangan/ noun an unmounted
light that runs on batteries, useful when
other types of light sources are impossible
to set up on location

sunlamp /'sanleemp/ noun a lamp with
parabolic mirrors that are directed to focus
light, used in cinema photography
super /'su:pa/ noun 1. something super-
imposed onto a picture 2. a starched
cotton gauze fabric that is used to
strengthen the bindings of books 3. a char-
acter generator such as an Aston. Also
called name super, motif

super 16 /;suipoa sik'stizn/ noun a
professional film format used for wide-
screen pictures

super-cardioid microphone
/,suipa ka:diord 'maikrafoun/ noun Tv
same as gun mike

superhero /'suipohiorou/ noun a
fictional character, for example from a
cartoon, who has superhuman powers and
uses them to fight crime or evil
superhigh frequency /su:pohar
'frizkwansi/ noun a radio frequency
between 3,000 and 30,000 megahertz
superimpose /,suiparim'pavz/ verb
to lay an image on top of another image so
that both are visible. Abbreviation S/
superimposition /,suiparmpa
'z1J(9)n/ noun an image which has been
superimposed on another

superior /su'piario/ adjective placed
above a main line of print B noun a char-
acter placed above a main line of print
superstation /'su:ps,sterf(a)n/ noun
a television channel broadcast nationally
or internationally through satellite and
cable

superstitial /,su:pa'stif(a)l/ noun an
animated advertisement that pops up on a
viewer’s screen between page views on
the Internet

superstructure /'suipa,straktfo/
noun » base and superstructure
supervening social necessity
/,surpaviiniy ,sauf(9)l n1'sesiti/ noun a
requirement from society that motivates

the development of technology, for
example to be informed, to be entertained,
to have household tasks simplified etc.
super video graphics array /,su:po
vidiou 'grefiks o,rer/ noun a standard
of video adapter developed by IBM that
can support a display with a resolution up
to 800 x 600 pixels in up to 16 million
colours. Abbreviation SVGA
supervising producer
/,suopavaiziy pra'djuiss/ noun the
member of a film or television production
team who is responsible for supervising
one or more producers in some aspects of
their work

support  advertising /so'port
&dvataizin/ noun advertising that is
designed to back up a campaign which is
being primarily conducted in other media
supporting /so'po:tin/ adjective refer-
ring to an actor or other entertainer who
appears in the same film, play or
programme as the main star or attraction
supporting artist /so,po:tip 'astist/
noun same as extra

support media /so'poit | mirdio/
plural noun non-traditional media that are
used to reinforce messages sent to target
markets through other more traditional
media

surf /s3:f/ verb 1. to go on the Internet
and look at a variety of different websites
for recreation, education or entertainment
2. same as channel-hop
surprint/'s3:print/ PRINTING verb same
as overprint B noun same as overprint
surround sound /so'ravnd saund/
noun a system of recording and repro-
ducing sound that uses three or more
channels and speakers in order to create
the effect of the listener being surrounded
by sound sources. v ambisonics
surveillance society /so'veilons so
,sarati/ noun the idea that increased use
of technology such as credit cards, mobile
phones etc. means that people can be
tracked and traced more easily by the
authorities

suspension of disbelief /so
,spenfon av disbr'lizf/ noun the need to
accept unlikely situations and plot devel-
opments (for example in fantasies and
science fiction) for the purposes of
enjoying the film or programme
suspension point /so'spenfon
point/ noun each of a series of dots,
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usually three, used in printed and written
material to indicate an omission or an
incomplete phrase

sustaining program /so'steinip
,prouvgrem/ noun a US radio or televi-
sion programme that does not have
commercials because the station or
network on which it is broadcast supports
1t

suture /'su:t o/ noun an edit that makes
two filmed shots appear continuous,
‘stitching up’ the gap between them

SVGA abbreviation super graphics
video array

S-VHS /es vir ertf 'es/ noun an
enhanced version of VHS videotape

S-Video /,es 'vidiou/ noun a method of
transmitting a video signal in which the
luminance and colour components (the
luma, Y, and chroma, C) are transmitted
over separate wires to improve the quality
of the video. It is used in Hi8, S-VHS and
other video formats to provide better
quality than composite video.

SVQ abbreviation Scottish Vocational
Qualification

swashbuckler /'swofbakla/ noun a
play, novel or film about a swordsman or
adventurer

swash letter /'swo[ 1leto/ noun an
italic letter with elaborate flourishes and
tails

sweeps /swiips/ plural nouna survey of
television ratings that is used to fix adver-
tising prices or the period when these
ratings are taken

sweetheart deal /'swirtha:t ditl/
noun the practice of employing known
and favoured staff, such as ex-employees,

when commissioning independent
productions
switched talkback /,swrtfd

'totkbaek/ noun talkback in a broad-
casting studio from the production gallery
that is activated by a button or switch, so
that a presenter hears only the instructions
intended for them and not a continuous
feed. Compare open talkback

switcher /'swit [o/ noun same as vision
mixer

swivel /'swiv(e)l/ noun a pivoting
support that allows something such as a
camera to turn from side to side or up and
down, sometimes in a full circle

swung dash /swap 'def/ noun a
character (~) used in printing to represent
all or part of a word previously spelt out
Sykes Committee Report 1923
/saiks/ noun an investigation into the
future of BBC radio, which recommended
that the company as a whole should be
considered a public service and put into
public administration

symbol /'simbal/ noun in semiology, an
image which represents some object or
concept

symbolic /sim'bolik/ adjective in
semiology, something symbolic is not a
sign or symbol itself but represents a set of
ideas and values outside itself, for
example a flag which represents a country
symbolic code /sim,bolik 'koud/
noun one of five codes used in the anal-
ysis and deconstruction of texts,
describing symbols used in a narrative. o
action code, enigma code, referential
code, semantic code

symbolic convergence theory
/stm,bolik kon'vaidzens ,O1ari/ noun
the theory that in order to fulfil the
psychological needs of a group, events
must be interpreted as a group, even
though the resulting shared interpretations
may be inaccurate and fantastical
symbolic interactionalism /sim
,bolik 1ntor'akfonaliz(o)m/ noun the
theory that a person assigns a meaning
and symbolic value to an object as a result
of other people’s reactions to it
symbolic  violence /sim,bolik
'varalons/ noun in sociology, the repres-
sion that the non-dominant classes experi-
ence, having been designated ‘wrong’ and
a ‘minority’

symbolism /'simbaliz(o)m/ noun the
use of symbols to invest things with a
representative meaning or to represent
something abstract

sync /sigk/ noun synchronised sound,
i.e. sound that is recorded simultaneously
with the picture. Compare honh-sync
syncbite /'sipkbart/ noun same as
sound bite

synchroflash /'sigkroufle[/ noun a
mechanism in a camera that opens the
shutter at the moment when the light from
the flashbulb or electronic flash is
brightest

synchronic /sig'kronik/ adjective in
the theories of structuralism and
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discourse, current, referring to the study
of something as it currently is. Compare
diachronic

synchronic linguistics /sip kronik
lip'gwistiks/ noun the study of language
focusing on its qualities at one particular
point in its development. Compare
diachronic linguistics

synchronise /'sigkronaiz/ verb to
make the soundtrack of a film match up
with the action

synchroniser /'sigkronaiza/ noun a
piece of film editing equipment that
allows the picture and the sound to be
matched up

synchronous transmitter receiver
/,smkranas treenz,mito ri'si:va/ noun a
communications device that is able to
both send and receive signals at the same
time. Abbreviation STR

syncopate /'sigkapert/ verb to modify
a musical rthythm by shifting the stress to
a weak beat of the bar

syncopation /,sipka'peif(a)n/ noun a
rhythmic technique in music in which the
accent is shifted to a weak beat of the bar
syncretism /'sigkratiz(e)m/ noun in
cultural theory, the combination in
harmony of supposedly opposite things
such as cultural forms

syndicate noun /'sindikat/ 1. a group
of newspapers that have the same owner
2. a business or agency that sells news
stories or photographs to the media ® verb
/'sindikert/ 1. to sell something such as
an article or a comic strip for publication
in a number of newspapers or magazines
simultaneously 2. to sell television or
radio programmes directly to independent
stations

syndication /,sindr'ke1[(a)n/ nounthe
act of packaging a programme for sale to
other, international networks, or some-
thing such as a news column or cartoon
for publication elsewhere

synergy /'sinad3zi/ noun the relation-
ship between different media products in
which one is used to improve the exposure
of another
COMMENT: Examples of synergy in
products would be the soundtrack from a
film that is released on CD, further
advertising the film while making money
as a product in its own right, or a
newspaper that carries an advertisement
for a sister paper in its pages.
syntactics /sin'tektiks/ nounin semi-
ology, the study of signs and sign systems
without reference to their meanings
syntax /'sintaks/ noun the study of
grammatical structure in language

synthesis /'sinBasis/ noun 1. a new
unified whole resulting from the combina-
tion of different ideas, influences or
objects 2. the production of music or
speech using an electronic synthesiser

synthesise /'sinfosaiz/ verb 1. to
combine different ideas, influences, or
objects into a new whole, or be combined
in this way 2. to produce music using an
electronic synthesiser

synthesiser /'sinfosaizo/ noun a
device that generates and modifies sounds
electronically, especially a musical instru-
ment

synthespian /si'Oespion/ noun a
digital image of a person created by a
precise full-body scan and used by anima-
tors to produce animated characters or
films



T1 /ti: 'wan/ noun a high-capacity tele-
phone line suitable for high-speed digital
access to the Internet and able to handle
24 voice or data channels simultaneously
T3 /,tiz 'Ori/ noun a high-capacity tele-
phone line capable of transferring data at
speeds great enough to provide full-screen
full-motion video and able to handle 672
voice or data channels simultaneously

tablet /'tablot/ noun a flat device that
allows a user to input graphical informa-
tion into a computer by drawing on its
surface

tabloid /'tabloid/ noun a smaller-sized
format of newspaper such as the Sun, The
Daily Mirror etc., with the added implica-
tion that it covers the news in a light-
hearted, entertaining and less serious
manner than a broadsheet. Also called
red-top. Compare broadsheet m adjec-
tive light and entertainment-based. This
term is often used pejoratively.

tabloidese / tebloid'izz/ noun a style
of reporting associated with the tabloids
that is sensational and uses a lot of clichés
and emotive language
COMMENT:  Tabloidese is  overly
sensational, clichéd and characterised
by snappy phrases and emotive
language. It also uses indirect, coded
language and ambiguous statements
which discourage accusations of libel,
such as the often-cited use of ‘romp’ to
imply a sexual encounter.

tabloidisation /tabloidar'zerf(a)n/
noun a change towards the style of news
coverage commonly associated with the
tabloid press

‘He has made the headlines bigger and
more catchy, used populist design
gimmicks, run more human interest
stories on the front page, created a
quirky centre spread and reduced

foreign coverage... How does he
respond to charges of tabloidisation? “I
suppose I plead guilty”.” [Roy
Greenslade, The Guardian)

tabloid TV /,tabloid tiz 'vii/ noun tele-
vision programming that combines
gossip, scandal and news about media
celebrities in the style associated with
tabloid journalism

tachistoscope /to'kistoskoup/ noun
a device used to measure the recognition
level when a customer is exposed to a
brand package or advertising material.
Also called T-scope

tag /teeg/ noun a label that describes a
piece of data, for example to facilitate
later retrieval or text formatting ® verb to
mark a piece of data with tags so that it
can be formatted or retrieved

tagline /'teglain/ noun a short
secondary phrase attached to the title of a
film that expands on its nature and helps
to capture audience attention

tag question /'teeg kwest(o)n/ nouna
short phrase at the end of a statement that
is intended to elicit a response, for
example ‘..., isn’t it?’

tail /teil/ noun the bottom of a printed
page, or the margin between the bottom of
the page and the lowest line of type

tailpiece /'teilpi:s/ noun a decoration at
the bottom of a page, for example at the
end of a chapter

take /teik/ noun 1. a repetition of the
same shot when filming, because the
previous one was not satisfactory for
some reason 2. a single uninterrupted
session in which a work or section of a
work is recorded by audio recording
equipment 3. a page or number of pages
that are part of a larger article
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take back / teik 'b&k/ verb to move a
portion of text back to the previous line
takeoff /'teikof/ noun an imitation of
somebody or something, especially for
comic effect

take-ones /'tetk wanz/ plural noun
advertising leaflets or promotional cards
that are delivered to shops where they are
displayed in racks

take over / teik 'auva/ verb to move a
section of text forward to the next line

take-up /'teik ap/ noun 1. the degree to
which something made available is
accepted or used by people 2. part of a
mechanism onto which something such as
tape is wound

talent /'tzlont/ noun the performer,
actor, presenter, singer etc. appearing in
front of the camera

talk /to:k/ adjective involving mainly
interviews, discussions and telephone
calls from viewers or listeners

talkback /'to:kbak/ noun 1. an off-air
communication system used for example
to link a studio with the control room 2. a
communications system allowing for
example the production gallery to speak to
presenters or camera operators on the
studio floor, via an earpiece

talkboard /'to:kbo:d/ noun an online
discussion group on a specific topic,
sometimes involving experts who will
answer questions

talkie /'to:ki/ noun an early film with a
soundtrack

talking heads /to:kip 'hedz/ plural
noun head-and-shoulder shots of people
talking to camera or to an interviewer

talk show /'tok [ou/ noun 1. a televi-
sion or radio programme in which ordi-
nary people discuss aspects of their lives
or current social issues 2. a television or
radio programme made up mainly of
interviews with guests, especially famous
people

Talloires Declaration 1981
/'telwai/ noun a response from repre-
sentatives of 20 countries to the UNESCO
plans for creating a New World Order
giving journalists a special protected
status, asserting that such measures were
unnecessary. ) New World Information
and Communication Order

tally light /'teeli lart/ noun same as cue
light

TAM abbreviation Tv television audi-
ence measurement
Tango /'tzngou/ noun an internation-
ally recognised code word for the letter T,
used in radio communications
tank /tepk/ noun 1. a large tray or
container for processing a number of
sheets of film together 2. a lightproof
container for developing film, designed so
that processing chemicals can be poured
in and out without light entering
tap-dance /'tap da:ns/ verb to engage
in complicated evasion or hesitation in
order to avoid making a commitment or a
definitive statement
‘Is Tony Blair finally losing his precious
ability to tapdance his way out of a hole?
His latest stumble came after a
lacklustre performance in the Commons
during which his former flatmate, Lord
Chancellor Charlie Falconer, was forced
to come to his rescue much to his
embarrassment.” [Hickey, The Express]

tape /teip/ noun 1. magnetic tape used in
cassettes 2. a cassette used for audio or
video recording or playback W verb to
record something, especially music or a
television programme, on magnetic tape
tape deck /'teip dek/ noun a piece of
electrical equipment that plays and
records tapes, especially audio cassettes
tape header /'terp ,hedo/ noun identi-
fication information at the beginning of a
tape

tape recorder /'terp r1,ko:da/ noun a
machine that can record and play audio
tapes, especially one with its own speaker
tape recording /'teip r1,ko:dig/ noun
a recording made on magnetic tape, espe-
cially an audio recording

target /'ta:git/ noun a surface or elec-
trode, often luminescent, that is hit by an
electron beam to produce an output signal,
for example in a television camera tube
target audience /'ta:git ,o:dions/
noun the group of society at whom a
media product is specifically aimed, for
example young couples, 30-something
males, teenagers etc.

Target Group Index /ta:git 'gruip
.ndeks/ noun a large annual consumer
survey into purchasing habits and life-
style. Abbreviation TGl

Target Group Rating / ta:git 'gru:p
rertig/ noun an analysis of TGI demo-
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graphic data side-by-side with BARB
audience research. Abbreviation TGR
target marketing /'ta:git ,ma:kitiy/
noun the process in which advertising or
selling is aimed a particular group of
consumers who all have similar character-
istics

task culture /'ta:sk kaltfs/ noun an
organisational structure in a business that
is based around the particular skills and
expertise of each employee. Compare
person culture, power culture, role
culture

task method /'ta:sk ,me0ad/ noun the
way of calculating an advertising budget
by basing it on the actual amount needed
to achieve the objectives

Tass /taes/ noun the official news agency
of the former Soviet Union

taste /teist/ noun the subjective judge-
ment of individuals on such matters as
dress, music, film etc.

tasting /'teistiy/ noun same as copy
tasting

Taylor Nelson Sofres plc /teilo
nelson 'sofroz/ noun full form of TNS
tbu abbreviation telephone balancing
unit

t-commerce /ti: 'komsa:s/ noun a
business conducted by means of interac-
tive television

team approach /'tizm o,prout / noun
a method of measuring the effectiveness
of an advertising campaign when the eval-
vators are actually involved in the
campaign

tear sheet /'tes [iit/ noun a single page
taken from a magazine or other periodical,
often used to prove to an advertiser that an
advertisement has been published

tease /ti:z/ noun a short advertisement
for something coming up later on in the
programme or item, for example a news
story

teaser /'tizzo/ noun 1. a preview
intended to interest the audience in a
forthcoming broadcast or publication 2.
an advertisement that gives a little infor-
mation about a product in order to attract
customers by making them curious to
know more

teasers /'ti:zoz/ plural noun same as
cover lines

technical director /'teknik(a)l dar
rekta/ noun the member of a film or tele-

vision production team who has responsi-
bility for overseeing technical operations,
maintenance of camera equipment etc.

Technicolor /'teknikalo/ a trade name
for a method of colour film production
developed in the 1930s, in which three
different pieces of film are developed for
each primary colour and then layered
together

techno /'teknou/ noun electronic dance
music characterised by its quick tempo
and use of digitally synthesised instru-
ments

technological determinism
/,teknalpd3zik(o)l dr't3imi,niz(e)m/
noun the idea that all technology that can
be feasibly produced is desirable and is
likely to be developed and become avail-
able

technophobia /,teknau'foubia/ noun
fear of technology or machines

‘...t is not all IT’s fault. Users who
wear their technophobia as a badge of
honour similarly need to be smoked out.
Users do not need to become technology
experts at the bits and bytes level, but
they do need to understand how IT can
be used to deliver business value...’
[Ade McCormick, The Financial Times]

tech review /'tek r1,vjui/ noun the
process of checking that a finished filmed
piece is of a suitable technical standard,
that the levels are correct and it is
correctly marked with the timecode and
ident clock

tech run /'tek ran/ noun a rehearsal in
which the lighting, camera angles, sound
etc. for a television broadcast are prac-
tised

tec. op. noun a person who does tech-
nical work outside the studio, for example
on an outside broadcast

telco /'telkou/ noun a telecommunica-
tions company

telecamera /'telikem(o)ro/ noun a
television camera

telecast /'telika:st/ noun a television
broadcast W verb to broadcast a
programme on television

telecommunication /teliko,mju:n1
'keif(a)n/ noun the transmission of
encoded sound, pictures or data over
significant distances, using radio signals
or electrical or optical lines
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telecommunications / teliko
;mju:ni'keif(a)nz/ noun the science and
technology of transmitting information
electronically by wires or radio signals
with encoding and decoding equipment
teleconferencing I'teli
konf(a)ronsig/ noun a system of video
conferencing that uses a restricted band of
frequencies and allows participants to be
connected by telephone lines
teledemocracy /,telide'mokrasi/
noun the idea that democracy is served by
telecommunications systems, because
these help to disseminate information to
everybody so that they can make free
choices
teledrama /'telidra:ma/ noun a drama
filmed to be broadcast on television
telefilm /'telifilm/ noun a film made for
television
telegenic /teli'dzenik/ adjective
appearing attractive on television, a
quality prized by politicians as it helps to
hold an audience
‘[Matt] Skinner sets off for America
today on a book tour with [Jamie]
Oliver. They make a veritable dream
team: telegenic, articulate  and
youthfully evangelical as they broadcast
their epicurean message to the masses.’
[Judith Woods, The Daily Telegraph]
telegram /'teligreem/ noun a printed
message sent by telegraphy
telegraph /'teligra:f/ noun same as
telegram W verb to send a message to
somebody by telegraph
telegraphic /teli'grefik/ adjective
relating to telegraphy or telegrams
telegraphy /ta'legrafi/ noun a method
of long-distance communication by coded
electrical impulses transmitted through
wires
teleimmersion / telit'ms:f(a)n/ noun
a teleconferencing technology that uses
banks of video cameras linked to
computers to allow users in remote loca-
tions to communicate as if they were in
the same room
telematics /teli'matiks/ noun the
technology that allows computer data to
be sent from one terminal to another via a
telephone line
telemeter /'telimiita/ verb to collect
and transmit data about a remote object,
especially using a satellite

telenovela /'telinp,vela/ noun a melo-
dramatic type of soap opera popular in
South America, usually made in Portu-
guese or Spanish

telephone /'telifoun/ noun 1. an elec-
tronic apparatus containing a receiver and
transmitter that is connected to a telecom-
munications system, enabling the user to
speak to and hear others with similar
equipment 2. a system of communication
using telephones M verb to contact and
speak to somebody using the telephone

telephone balancing unit / telifoun
'baelonsiy ,juinit/ noun a device used to
balance the level of a broadcast telephone
call with the standard level of the output.
Abbreviation thbu

telephoto /'teli,foutou/  adjective
producing a large image of a distant object
H noun a photograph taken using a tele-
photo lens

telephotography  / telifo'tpgrofi/
noun the photographing of distant objects
with the use of special lenses or electronic
equipment

telephoto lens /telifoutou 'lenz/
noun a camera lens with a narrow field of
view, capable of sharply focusing on
objects a long way away

teleplay /'telipler/ noun a treatment or
script for a play written for presentation
on television

teleprinter /'teli,printo/ noun a piece
of equipment for telegraphic communica-
tion that uses a device like a typewriter for
data input and output

teleprompt /'teliprompt/ noun same
as Autocue

TelePrompTer /'teliprompta/ a US
trade name for a device showing text for
somebody speaking on television to read
telerecording /teliri'ko:dig/ noun
the process of recording television or
computer screens on film by adjusting the
flicker rate of the film camera so that there
is no distortion

telescoping /'teliskoupiy/ noun the
process that occurs when a respondent
exaggerates what they remember seeing
teletext /'telitekst/ noun a system of
broadcasting news and other information
in written form that can be viewed on
specially equipped television sets
teletheatre /'teliBioto/ noun a viewing
area where horse races are broadcast live
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on video screens, for example in a betting
shop

telethon /'teli®on/ noun a lengthy tele-
vision broadcast that combines entertain-
ment with appeals to donate to a charity

teletranscription / telitraens
'kripf(d)n/ noun the transcription of a
television programme using videotape

televise /'telivaiz/ verb to broadcast
something on television

television /teli'viz(a)n/ noun 1. an
electronic device for receiving and repro-
ducing the images and sounds of a
combined audio and video signal. Also
called television set, tv, telly 2. a system
of capturing images and sounds, broad-
casting them via a combined electronic
audio and video signal, and reproducing
them to be viewed and listened to. Also
called tv 3. the image, sound or content of
a combined audio and video broadcast 4.
the industry concerned with making and
broadcasting programmes combining
images and sounds

television audience measure-
ment /,teliviz(o)n 'o:dions
,me3zomoant/ noun » audience meas-
urement

television consumer audit
/,teliviz(a)n kon'sjurma ,o:dit/ noun a
survey carried out on a sample of televi-
sion viewers about their viewing habits
and impressions

television network /teliviz(a)n
'netw3:k/ noun a system of linked televi-
sion stations covering the whole country

television ratings /'teliviz(o)n
rertigz/ plural noun statistics showing
the size and type of television audiences at
different times of day for various channels
and programmes. Abbreviation TVR

Television Receive Only
/,teliviz(e)n risitv 'ounli/ noun full
form of TVRO

television receiver/monitor
/,teliviz(e)n ri,sizve 'monits/ noun a
device able to receive or relay television
pictures and sound

television set/ telr'viz(o)n ,set/ noun
same as television

television spot /'teliviz(a)n spot/, tv
spot noun an advert or short promotional
feature such as an interview, broadcast on
television

television tube / teli'viz(o)n tjurb/
noun a cathode ray tube used to reproduce
television images

teleworker /'teliwsitka/ noun an
employee that works from home, using
communication systems such as e-mail to
stay in touch with co-workers

telex /'teleks/ noun a communications
system using teleprinters that communi-
cate via telephone lines

telly /'teli/ noun same as television
(informal)

Telstar /'telsta:/ noun a low-orbiting
satellite used by the BBC and other broad-
casters

temporary studio /temp(o)rori
'stjurdiou/ noun a compromise between
a permanent studio and an outside broad-
cast with movable equipment, usually
built in advance for some large event
tentpole movie /'tentpoul ,mu:vi/
noun a film that ‘supports’ the other films
on a studio’s slate financially and will be
an almost guaranteed success

terminal poster /'ta:min(a)l ,pousto/
noun an advertising display in stations or
airline terminals etc.

terms of trade /,t3:mz ov 'trerd/ noun
the rate of exchange for goods or services
being imported and exported between two
countries

ternion /'ta:ion/ noun a set of three
sheets of paper folded once to make 12
pages

terrestrial /ta'restriol/ adjective not
broadcast using satellite but by land-based
transmitters

territorialisation / teritorrialar
'ze1f(a)n/ noun the tendency of humans
to divide the world up into ever smaller
territories and groups, to which an indi-
vidual either belongs or is excluded from
territoriality / terrtorri‘aliti/ noun the
desire to establish and guard personal
space, a factor in creating spatial zones
territory /'terit(o)ri/ noun 1. the
geographical area for which rights are
bought (not necessarily a country) 2. a
field of knowledge, investigation or expe-
rience

terrorism /'teroriz(e)m/ noun the
threatening of or carrying out of major
destructive incidents, usually involving
human casualties, as a means of attracting
publicity for a cause
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tertiary text /'ts:fori tekst/ noun in
textual theory, the media text after recep-
tion by an audience as it is analysed and
different readings discussed. Compare
primary text, secondary text

test card /'test ka:d/ noun a geometric
pattern with areas of different colours,
transmitted by a television broadcasting
organisation to help viewers to tune in
their television sets for optimum reception

testimonial advertising /testr
'mounial ,@dvataizin/ noun advertising
that uses statements from famous or qual-
ified people, or from satisfied customers,
to endorse a product

test impression /'test 1m,pref(o)n/
noun a print of a work made to see how
the final printed version will appear

test marketing /'test ,ma:kitig/ noun
the use of a sample of a larger market to
try out a marketing strategy or product

test pattern /'test ,pazt(o)n/ noun a
pattern of colours, shapes etc. that is used
in setting up and calibrating video equip-
ment

test-screening /'test ,skrirnig/ noun
a screening of a provisional version of a
film to test audience reaction

‘Sutherland said that it was decided that
US audiences needed a “sweeter film™’.
The romantic ending was chosen for
release after a test screening in a US
cinema. Audiences reportedly
“swooned”” as Elizabeth and Darcy
kissed on a terrace, as he cooed: “Mrs
Darcy... Mrs Darcy”.”” [Hugh Davies,
The Daily Telegraph]

téte-a-téte /,tet & 'tet/ adjective of a
conversation, private and between two
people only

text /tekst/ noun 1. a style of type that is
suitable for printing running text 2. the
main body of a book or other printed
material, as distinct from the introduction,
index, illustrations and headings 3. same
as text message W verb to send a text
message to somebody

text box /'tekst boks/ noun a box
within a computer dialog box in which
characters such as text, dates or numbers
can be typed and edited

text chat /'tekst tfat/ noun a real-time

communication between Internet users in
which messages are typed via a keyboard

text edition /'tekst 1,dif(o)n/ noun the
printed version of something that is
published in some other form such as a
CD-ROM or on the Internet
text message /'tekst ,mesid3/ noun a
short message written and sent from one
mobile phone to another. Also called SMS
textuality /tekstju'zlitii noun in
aesthetic theory, the ‘essence’ of a text,
that which makes it a text and reveals
knowledge about it
textual theory /'tekstjusl ,O1ori/ noun
the study of the construction of literature
and related topics such as editing strate-
gies, structures, symbolism, etc
TGl abbreviation Target Group Index
TGR abbreviation Target Group Rating
theatre /'010ta/ noun 1. a building,
room or other setting where plays are put
on for an audience 2. the industry of
preparing for and putting on plays
The Future of the BBC: Serving
the Nation, Competing Worldwide
noun a government white paper that
reviewed the status of the BBC as the
UK’s major public service broadcaster. 0
BBC
thin /01n/ adjective referring to a photo-
graphic negative that lacks density or
contrast
think piece /'01gk pirs/ noun an article
that analyses a topic currently in the
media
think tank /'0mk tank/ noun a
committee of experts that undertakes
research or gives advice, especially to a
government
third assistant director /,03:d o
,sist(e)nt dar'rekta/ noun the person
whose job it is to assist the first assistant
director
third-generation  /0a:d dzeno
're1f(o)n/ adjective referring to the latest
specification for mobile communication
systems, including mobile telephones. o
second-generation
‘Vodafone has also to persuade its
customers to  switch...to  third
generation (3G), where video and high
quality sound services mean average
revenues per subscriber can be more
than double those for 2G services.’
[Alan Cane, The Financial Times)

thirty-twomo /,03:ti 'turmou/ noun a
size of book page traditionally created by
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folding a single sheet of standard-sized
printing paper 5 times, giving 32 leaves or
64 pages

three-colour /6ri: 'kalo/ adjective
using, produced by or relating to a colour
printing process in which the print is
produced by superimposing separate
plates for the colours yellow, magenta and
cyan

3D /,0ri: 'dii/ abbreviation three-dimen-
sional

3D gaming /,6ri: 'di: 'germiy/ noun
computer games that create the illusion of
a three-dimensional universe in which a
character can move around
three-dimensional /,0riz dar
'menf(o)nal/ adjective possessing or
appearing to possess the dimensions of
height, width and depth. Abbreviation 3D
3G /0ri: 'dzi:i/ abbreviation third-
generation

three-quarter binding / 0ri: 'kwo:to
,baindiy/ noun bookbinding in which the
spine and most of the sides of a book are
covered in the same material

throat microphone /'Oraut
.markrafoun/ noun a microphone that is
placed in contact with a person’s throat to
pick up the vibrations produced by speech
through-the-lens /0ru: 3o 'lenz/
adjective as a scene would appear through
a camera lens, with the framing. Abbrevi-
ation TTL

throw /Orou/ verb to hand over to
another presenter

throwaway /'Orouvo,wer/ noun an
advertising leaflet or handbill that is
discarded after being read

thumb /6Am/ verb to glance through the
pages of a book or magazine

thumb index /'0am ,indeks/ noun a
series of labelled indentations cut into the
pages of a book down the edge opposite
the binding to allow a particular section to
be located quickly

ticker /'tika/ noun a service from news
agencies in which a toolbar-sized
scrolling band on a computer screen
delivers constantly-updated headlines
tie-in /'tar m/ noun merchandise
attached to a film or other media product.
» merchandising

tie line /'tar lamn/ noun the cables etc.
which physical connect a recording studio
to the gallery

tilt /tilt/ verb 1. to move a camera up or
down vertically from a fixed point 2. to
turn a camera smoothly and slowly on its
axis in a vertical direction (from up to
down, or vice versa). Compare pan

time buyer /'taim baro/ noun a person
who buys advertising time on radio or
television

timecode /'taimkoud/ noun 1. a
system in which each piece of film is
digitally identified, frame by frame, using
criteria such as time and frame number 2.
an electronic signal that is added to a piece
of video to identify it, consisting of tape
number, minutes, seconds, frames since
the start of filming

time exposure /'taim 1k,spou3zo/
noun 1. the exposure of photographic film
for an unusually long time to achieve a
desired effect 2. a photograph taken by
time exposure

time-lapse photography /taim
leps fa'togrofi/ noun a method of
filming a slow process such as the opening
of a flower by taking a series of single
exposures, then showing them at higher
speed to simulate continuous action

timelength /'taimlegk6/ noun the
length of a cinema, television or radio
advertisement

time segment /'taim ,segmont/ noun
a period set aside for advertisements on
television

time-shift viewing /taim [ift
'vjuitg/ noun the act of watching
recorded television programmes on video
up to 7 days after they were originally
shown

Tin Pan Alley /'t pan ,&li/ noun1. a
city district in which the business of
composing and publishing popular music
is carried on 2. popular music composers
and publishers considered collectively

COMMENT: The phrase comes from a
street in New York (West 28th) formerly
known as Tin Pan Alley in which many
musicians and composers set up home in
the late 19th and early 10th century. The
name evokes the sound that could be
heard when walking past, of different
music playing from every house creating
a cacophonous noise like pans clattering
together.

tint /tint/ noun a pale colour printed as a
background onto which another colour is
printed
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tip-off /''tip of/ noun information given
to a journalist to follow up
‘Zardad was traced to south London
after the BBC’s John Simpson received
a tip-off in Afghanistan that he was
living in Britain.” [Sandra Laville, The
Guardian]

tip sheet /'tip [i:t/ noun a newspaper
that gives information about shares which
should be bought or sold

title /'tart(a)l/ noun 1. a name that iden-
tifies a book, film, play, painting, musical
composition or other literary or artistic
work 2. a descriptive heading for some-
thing such as a book chapter, a magazine
article or a speech 3. a work published or
recorded by a company

title role /'tart(a)l roul/ noun the role of
the character in a play or film whose name
appears in the work’s title

title sequence /'tait(a)l ,sizkwans/
noun the series of pictures, on-screen
graphics, credits and music that are shown
as the introduction to a television
programme

title sequence designer /'tait(o)l
,sitkwons dr,zamna/ noun in television
production, the person responsible for
designing and editing the title sequence
title track /'tart(o)l trak/ noun the
song or piece of music whose name is
used as the title of a particular recording
tittle /'t1t(a)l/ noun a small mark used in
printing and writing, for example an
accent, punctuation mark or diacritical
mark

TiVo /'tizvau/ noun a digital box attached
to a television, that automatically records
programming based on the viewer’s
personal taste and also  allows
programmes being watched ‘live’ to be
paused, rewound etc.

TNC abbreviation transnational corpo-
ration

TNS noun a market research company
that carries out audience measurement
surveys. Full form Taylor Nelson Sofres
plc

tonality /tou'naliti/ noun the scheme
connecting the colour tones in a work of
art such as a painting

tone /toun/ noun 1. the impression given
by a text or media product of its creator’s
attitude, for example serious, humorous
etc. 2. the quality of a sound that makes it

distinctive, for example in a voice or
musical instrument 3. a signal sent before
an audio feed for technicians so that they
can set levels

tone arm /'touvn a:m/ noun a record
player’s arm with a stylus on its end
tone control /'toun kon,troul/ noun a
control on a radio, record player or other
piece of audio equipment that adjusts the
tone of the sound reproduction, accentu-
ating the higher or lower sound frequen-
cies

toner /'touna/ noun 1. a chemical solu-
tion used in photograph development 2.
ink in powder or liquid form for a photo-
copier or computer printer

toon /tuin/ noun 1. a character in a
cartoon 2. same as cartoon

top /top/ noun an article at the top of a
page

Top 10 /,top 'ten/ noun a list of the ten
best-selling pop records in the previous
week

Top 40 /,top 'foiti/ noun a list of the 40
best-selling pop records in the previous
week, usually announced on the radio on
a Sunday

top and tail /,top on 'te1l/ noun 1. to
edit a piece of audio cleanly at the begin-
ning and end 2. same as sandwich
top-shelf / top '[elf/ adjective referring
to pornographic magazines that are very
sexually explicit and are therefore
displayed on the top shelf in a shop, out of
direct view

top shot /'top [pt/ noun a camera shot
of an incident or event, taken from a crane
or something such as a helicopter or
balloon

tormentor /to:'menta/, tormenter
noun a panel of sound-absorbent material
used to eliminate echo on a film set

Toronto International Film
Festival /to,rontou 'film (festrvol/
noun a prestigious film festival consid-
ered second only to Cannes in terms of
importance. It is held annually in
September and is often used as an oppor-
tunity to create publicity for the Oscars.
total audience package /tout(a)l
's:dions ,pakidz/ noun a media owner’s
arrangement or scheduling of advertise-
ments across time segments on television
and radio, so as to reach the widest range
of viewers or listeners
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totality /tou'taliti/ noun in cultural
theory, everything, ie. all the people, all
the products and means of production,
everything in every possible world.

total service area / tout(a)l 'sa:vis
,earia/ noun the geographical area that is
served by a radio station, used by RAJAR
to determine audience figures
tots /tots/ noun ‘triumph over tragedy
story’, a human interest piece

touch /tat[/ noun an element of non-
verbal communication, transmitting
messages of comfort, solidarity, sexual
interest etc.

touchdown /'tatfdaun/ adjective
offering computer and telephone connec-
tions and Internet access to visitors and
business travellers

touchscreen /'tatfskriin/ adjective
referring to a kiosk or public access
computer that has a screen that responds
to touch (either pressure or heat) so that it
can be operated without a keyboard or
mouse

Touchstone /'tat[stoun/ noun a major
film studio, a subsidiary of the Walt
Disney Company, created to handle
slightly more adult content films than is
possible under the Disney label. It also has
a television arm that produces the hit
series Lost and Desperate Housewives.

town meeting / tavn 'mi:tig/ noun a
television programme centring on an issue
of national interest, in which people from
a town or region ask questions of debaters
or speakers

townscape /'tavnskeip/ noun a
painting or photograph of an urban scene

tr. abbreviation PRINTING 1. transpose
2. transposition

track /trazk/ noun 1. a physical move-
ment by a camera (on its guiding rails or
movable mounting), following action or
movement in the scene 2. a guiding rail
along which a camera moves when taking
a tracking shot. The rail allows a smooth,
gliding movement. 3. same as sound-
track 4. a component of the finished
soundtrack, prepared in the editing suite
and layered together with others, for
example the dialogue track and the music
track

tracking /'treekiy/ noun a function on a
video player that adjusts the quality of the
picture

tracking shot /'trekiy [ot/ noun a
camera shot filmed from a moving dolly,
following the movement of somebody or
something

track laying /'trek |lery/ noun the
process of layering tracks together to
produce a complete soundtrack

tract /traeekt/ noun a pamphlet that sets
out a position or an analysis, especially
one dealing with a political or religious
issue

trade /trerd/ noun a publication meant
for people in a specific line of business
trade advertising /'trerd
.&dvataiziyg/ noun advertising to trade
customers and not to the general public

trade journal /'treid ,d33:n(ae)l/ noun
a periodical devoted to news and features
relating to a specific trade or profession

traditional  transmission /tro
(dif(a)n(d)l trenz'mif(s)n/ noun the
way a language is passed from one gener-
ation to the next through immersion and
formal teaching
traffic /'treefik/ noun 1. the number of
visitors to a website 2. a department at a
radio station that decides where commer-
cials should be placed
‘Once material [content] on the web
becomes paid for, a number of things
happen. First, your traffic drops
dramatically, so if you do have
advertising its value will fall. Second,
you stop being something stumbled on
by Google or linked to by blogs, and
potentially your growth stagnates.’
[Emily Bell, The Guardian]
traffic data /'trefik derta/ noun
statistical information about messages
sent and received on a network without
reference to their content
tragedy /'tredzodi/ noun 1. an event in
life that evokes feelings of sorrow or grief
2. a serious play with a tragic theme, often
involving a heroic struggle and the down-
fall of the main character 3. a literary
work that deals with a tragic theme 4. the
genre of plays or other literary works that
deal with tragic themes
tragicomedy /'treedsi,komodi/ noun
1. tragicomic plays or literary works
considered as a genre 2. an event or situa-
tion that has both tragic and comical
aspects
trail /tre1l/ noun same as promo
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trailer /'treila/ noun 1. an advertisement
for a film consisting of extracts from it,
shown on television or in a cinema 2. a
blank piece of film at the end of a reel ®
verb to advertise a film with extracts from
1t

train on /'trein on/ verb to aim some-
thing such as a camera at somebody or
something

trance /trains/ noun electronic dance
music with a repetitive hypnotic beat
transactional analysis /tren
.zeek[(9)nal o'naelasis/ noun the investi-
gation of motives behind interpersonal
exchanges and what is given and taken
away by each participant
transactional television /trznz
;&kfonal 'teltviz(e)n/ noun services
available to viewers through a television
channel, such as home shopping
transcribe /tren'skraib/ verb 1. to
record something so that it can be broad-
cast at a later time 2. to broadcast some-
thing that has been transcribed earlier
transculturation /treenzkalt [o
're1f(a)n/ noun the exchange of cultural
artefacts across borders, where they are
assimilated and modified

transference /'trensf(o)rons/ noun 1.
in psychoanalytical theory, a patient’s
projection of deeply-hidden desires onto
their analyst 2. the attachment of mean-
ings to signs

transformational advertising
/ treensfo'meif(a)nal ,&dvoataizinp/
noun a form of emotional advertising that
aims to relate emotional experiences to
the product or service being advertised,
and then tries to change these emotions
into an active interest in purchasing
transgender /trenz'dzends/ adjec-
tive relating to transsexuals or transves-
tites

transgressive /trenz'gresiv/ adjec-
tive in feminist theory, referring to some-
body or something that goes against social
norms

transient advertisement
/,treenziont od'va:itismont/ noun an
advertisement that the target audience
cannot keep to look at again, for example
a cinema advertisement. Compare intran-
sient advertisement

transistor radio /tren,zists 'rerdiou/
noun a small portable radio that uses tran-
sistors in its circuits

translation /trens'lerf(o)n/ noun in
the theories of structuralism and
discourse, the process of transferring a
message from one semiotic system
(language) to another

translator /trens'leito/ noun a radio
transmitter that receives a signal on one
frequency and retransmits it on another
transmission /trenz'mif(a)n/ noun
1. a radio or television broadcast. Abbre-
viation TX 2. something transmitted, for
example a radio signal 3. the act or
process of transmitting something, espe-
cially radio signals, radio or television
broadcasts or data

transmission area /trenz'mif(o)n
,eario/ noun same as total service area
transmission form /trenz'mif(e)n
form/ noun one of the four forms that
must be submitted when delivering a
programme to the BBC, giving informa-
tion to the presentation department. o
billing form, music reporting form,
Programme as Completed form
transmission medium  /trenz
'mif(e)n ,mi:diom/ noun a means by
which data can be transmitted, for
example radio or light

transmit /trenz'mit/ verb 1. to broad-
cast a radio or television programme 2. to
send a signal by radio waves, satellite or
wire

transmitter /trenz'mito/ noun 1. a
piece of broadcasting equipment that
generates a radio-frequency wave, modu-
lates it so that it carries a meaningful
signal and sends it out from an antenna 2.
in a piece of communication, the person
who is receiving the transmitted message
transnational corporation /traznz
.n&[(a)nal koipa'rerf(e)n/ noun a giant
corporation that produces and distributes
products in more than one country, such as
Coca Cola, Microsoft, HSBC, Sony etc.
Abbreviation TNC

transparency /trens'paronsi/ noun
the way in a which the structure of a media
text should be invisible to the casual
reader

transponder /tren'spondo/ noun 1. a
receiving and transmitting device in a
communication or broadcast satellite that
relays the signals it receives back to Earth
2. a channel system on a satellite that
allows it to send and receive many
different signals simultaneously
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transport advertising /'transpo:t
.&dvataiziy/ noun advertising appearing
on or in forms of transport such as buses
or trains

transpose /trans'pauz/ verb to make
two things change places or reverse their
usual order, for example two letters in a
word. Abbreviation tr., trs.
transposition / treenspa'zif(o)n/
noun a reversal or alteration of the posi-
tions or order in which things stand.
Abbreviation tr.

travel /'trev(a)l/ verb to scan an object
or scene in the process of observing or
filming it
travelogue /'travslog/ noun a film,
video or piece of writing about travel,
especially to interesting or remote places,
or about one person’s travels
‘A gentle culture-clash comedy from
those pre-Eurostar days when France
seemed a whole exotic continent away
from stuffy olde England, Gordon
Parry’s amiable period piece works
better nowadays as a handsome
travelogue of 1950s Paris than as a true
snapshot of Brits abroad.” [Stephen
Dalton, The Times]

treatment /'triztmont/ noun a docu-
ment that expands the ideas in a proposal,
describing how the idea will be developed
into a film or programme

treble /'treb(a)l/ noun 1. the higher
audio frequencies electronically repro-
duced by a radio, recording or sound
system 2. a control for increasing or
decreasing the high-frequency output of a
radio or audio amplifier

treeware /'tritwea/ noun books and
other material printed on paper

trial by media / trarol bar 'mirdio/
noun the idea that the media can make
judgments about a person’s actions and
deliver punishment in the form of shame,
ridicule, loss of career and reputation etc.

trichromatic / tratkrov'maetik/ adjec-
tive 1. relating to, involving or using three
colours 2. involving the combination of
the three primary colours to produce the
other colours

trim /trim/ noun a piece of film elimi-
nated from a shot during editing ® verb to
cut pieces from a film during editing
trimetrogon /trar'metrogon/ noun a
technique in which three aerial photo-

graphs are taken at the same time, one
vertical and two at oblique angles, in order
to obtain more topographical detail

trims /trimz/ plural noun the sections of
footage which are removed in editing,
both before and after the selected frames.
They are filed away in case they are
needed for later use.

trip hazard /'trip ,hazad/ noun some-
thing such as a wire that people might
catch their feet on and trip over

trip hop /'trip hop/ noun a rhythmic
dance music that developed from hip-hop
in the 1990s. It uses electronic sampling to
create a psychedelic effect.

tripod /'traipod/ noun a frame or stand
with three legs that are usually collaps-
ible, used for supporting something such
as a camera or other piece of equipment
TRIPS agreement /'trips o,gri:moant/
noun a paper released by the WTO in
1995 covering aspects of intellectual
property protection across the world, such
as what should be protected, how long for,
how to resolve disputes etc. Full form
Agreement on Trade-Related Aspects
of Intellectual Property Rights
tripwire /'tripwaro/ noun a wire that
activates a device such as a camera when
it is pulled or disturbed

trs. abbreviation PRINTING transpose
trunking /'trapkig/ noun same as
elephant trunking

TSA abbreviation total service area
T-scope /'ti: skoup/ noun same as
tachistoscope

T-square /'ti: skwea/ noun a drawing-
board ruler consisting of a rectangular
handle with a straight-sided wooden or
plastic blade attached to it, to form a T
shape, used in animation and story-
boarding

TTL abbreviation
through-the-lens
tube /tju:b/ noun 1. a cathode ray tube
used to reproduce television images 2.
same as television

tune /tju:n/ verb to adjust a radio or tele-
vision set to a station or channel

tune in/ tju:n 'in/ verb to adjust a radio
or television to receive a signal,
programme or channel

tune out /,tju:n 'aut/ verb to adjust a
radio or television set to prevent the recep-

PHOTOGRAPHY
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tion of something undesired such as inter-
ference

tuner /'tjuina/ noun a device used for
accepting a desired signal from a mixture
of signals, for example in a radio or televi-
sion set containing one or more resonant
circuits

tunesmith /'tjuinsmi6/ noun a
composer of popular songs or music
(informal)

tungsten /'tagston/ noun the glowing
metal filament used in artificial studio
lighting, which has an orange tone

tungsten lamp /'tagston l&mp/ noun
professional-grade lighting equipment
with a tungsten filament, similar to a
normal household lightbulb

turn-around /t3:n o'raund/ noun a
script that has been purchased but discon-
tinued by a studio (due to, for example,
lack of funds), which can be repurchased
by another studio

turnover /'t3moauva/ noun the number
of times something is used or sold in a
period, usually one year, expressed as a
percentage of a total
“In terms of staff morale, extensive
monitoring of  productivity is
demoralising for staff and part of the
reason why burn-out and staff turnover
in the UK is so high”, Fleming says.
“Call centre employers need to rethink
their approach to getting staff to be more
productive”.’
[Vicky Frost, The Guardian]

turntable /'ts:nteib(a)l/ noun the flat
round revolving plate on which the record
rests on a record player

turntables /'ts:nteib(e)lz/ noun a
piece of equipment used by a DJ for
playing and mixing music, consisting of
two or more circular rotating platforms on
which records are played, usually with
controls to create audio effects. Also
called decks

TV / ti: 'vii/ noun same as television
TVCR noun a television set with a built-
in video recorder

TV Licensing /ti: vir 'lais(e)nsip/
noun the company responsible for
collecting the BBC licence fee

TV-out / ti: 'vi: ,avt/ noun a connector
on a computer or graphics adapter that
provides a modulated signal that can be

displayed on a standard television or
recorded on a video recorder

TVR abbreviation television ratings

TVRO /ti: vir air 'ou/ noun an aerial
used for receiving television signals from
a broadcasting satellite. Full form Televi-
sion Receive Only

TV spot /ti: 'vi: ,spot/ noun a short
period on television that is used for
commercials. Same as television spot

tweeter /'twiitoa/ noun a loudspeaker
used to reproduce high-frequency sounds,
for example in a hi-fi system

12 /twelv/ noun in the United Kingdom,
a rating given to films and videos consid-
ered unsuitable for children under the age
of twelve

12A /twelv 'er/ noun in the United
Kingdom, a rating given to films and
videos which children under the age of
twelve may only watch in the cinema if
accompanied by an adult

twelve-inch /'twelv mtf/ noun a
record that is 30.5 cm/12 in in diameter
and played at 45rpm, usually containing a
single, often extended track

twelvemo /'twelvmau/ noun PRINTING
same as duodecimo

25% production quota / twenti farv
pa,sent pra'dakf(a)n ,kwauto/ noun in
British broadcasting, the requirement that
25% of programmes should be commis-
sioned from independent programme
makers

24/96 /twenti for namti 'siks/ a
popular standard for high-performance
digital audio equipment that provides 24-
bit samples and a sample rate of 96KHz

20th Century Fox /twentiof
,sentfari 'foks/ noun a major film studio
formed in 1935 by the merger of two
smaller studios, Fox Film Corporation and
Twentieth Century Pictures, based in Cali-
fornia and responsible for many big-
budget blockbusters including the Star
Wars series of films. It also has a televi-
sion syndication arm, 20th Century Fox
Television.

twin bill /'twin bil/ noun CINEMA same
as double feature

twin-lens reflex /,twin lenz 'ri:fleks/
noun a camera that has two forward-
facing lenses, one for focusing through
and one for taking pictures
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2G /tu: 'dzi/ abbreviation second-
generation

two-shot /'tu: [pt/ noun a camera shot
with two people in a single frame
two-step flow model / tu: step 'flou
;mpd(a)l/ noun a model of mass media
influence as being shaped and modified
by interactions with social groups, partic-
ularly with opinion leaders

two-way /'tur wer/ noun RADIO same as
Qand A

TX abbreviation transmission
tympan /'timp@n/ noun a piece of
padding that fits between the impression
cylinder of a printing press and the paper
to be printed, ensuring an even image
typ. abbreviation PRINTING 1. typo-
graphical 2. typography

type /taip/ noun 1. printed words, letters
or symbols as they appear on a page 2. an
individual piece of type bearing a single
character 3. the set of small metal blocks
used in printing, especially formerly, each
of which has a raised figure that is the
mirror image of a number or letter on one
of its sides

typeface /'taipfers/ noun a set of text
characters, numbers and punctuation
marks in a consistent design. Also called
type style

type founder /'taip fauvndo/ noun a
manufacturer of metal printing type

type-high /'taip har/ adjective as high
as the standard height of a block of
printer’s type, 23.3 mm/0.9186 in
typeset /'taipset/ verb to prepare text
for printing, either by the use of
computers or by arranging blocks of type
manually

typesetter /'taipseta/ noun a mechan-
ical or electronic device that prepares text
for printing

typesetting /'taipsetiy/ noun the
process of arranging text on a page, now
almost always done using computer soft-
ware

type style /'taip stail/ noun same as
typeface

typewriter /'taipraita/ noun an elec-
trical or mechanical device with keys that
are pressed to print letters or other charac-
ters one by one on a sheet of paper
inserted into the machine

typo /'taipau/ noun a typographical
error

typo. abbreviation PRINTING 1. typo-
graphical 2. typography
typographical / taipa'grafik(a)l/
adjective to do with the appearance of
printed characters on the page. Abbrevia-
tion typ., typo.

typography /tar'pografi/ noun the
appearance of printed characters on the
page. Abbreviation typ., typo.



U nounin the UK, a film classification for
films that can be seen by everybody,
regardless of age

u.C. abbreviation PRINTING uppercase

Ullswater Committee Report on
Broadcasting 1936 /'Alzwo:ta/ noun
a report on the performance of the BBC
after its first term of office, which largely
praised its programming, but suggested
that a greater range of political viewpoints
could be broadcast and power decentral-
ised

Ultimatte /'altimet/ a trade name for a
system for producing chromakey effects

Ultimedia /,Alti'midis/ a trade name for
a multimedia concept developed by IBM
that combines sound, video, images and
text, and defines the hardware required to
run it

U-Matic /,ju: 'matik/ noun an old
video cassette format using 3/4 inch tape

umbrella advertising /am'brelo
,&dvataizig/ noun the advertising of an
organisation or an association of compa-
nies rather than a single product

UMTS /,ju: em tir 'es/ noun a third-
generation mobile communication system
that supports voice data and video signals
to the handset. Full form universal
mobile telecommunications system
unaided recall /anerdid ‘'rizko:l/
noun same as unprompted recall (a)
unaired /an'ead/ adjective not broad-
cast on radio or television

uncensored /an'sensod/ adjective
published, reported or broadcast without
being subject to censorship

uncial /'ankial/ noun a letter of the kind
used in Greek and Latin manuscripts
written between the 3rd and 9th centuries

that resembles a modern capital letter but
is more rounded

unconscious /an'konfos/ noun in
psychoanalysis, the workings of the mind
that we are unaware of but which reveal
themselves through dreams, actions etc.
uncut /an'kat/ adjective with the edges
of the pages not yet trimmed to separate
them

underclaim /andoa'klerm/ verb in a
survey, to deny that you have had expo-
sure to media vehicles for advertising
when you have. Compare overclaim
underdeveloped / andadi'velopt/
adjective referring to a photograph, nega-
tive or film that was inadequately devel-
oped during processing, usually through
being taken out of the developer too soon,
and lacks contrast as a result
underexpose /,andarik'spaus/ verb
to expose photographic film to light for
too short a time, or expose it to inadequate
light

underground /'andegravnd/ noun a
movement or group that is separate from
the prevailing social or artistic environ-
ment and often exerts a subversive influ-
ence M adjective separate from a
prevailing social or artistic environment,
and often exercising a subversive influ-
ence

underground press /'andagravnd
,pres/ noun newspapers that are anti-
establishment and likely to attract censor-
ship

underlay /'andsler/ noun same as live
voiceover

underline /'andolamn/ noun a line
underneath a headline or crosshead
underplay /ands'pler/ verb to act a
role in a deliberately restrained or subtle
way
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undeveloped /,andr'velopt/ adjective
referring to film which has not yet chemi-
cally treated to produce a negative or print
unexposed /,anik'spouzd/ adjective
referring to a film that has not been
exposed to light
unexpurgated /an'ekspagertid/
adjective not edited to remove words or
passages considered offensive or unsuit-
able
‘Nor has she [Sharon Osborne] refrained
from telling the unexpurgated story of
her life. Those years of betrayal in her
marriage, tormented relationships with
her parents and battle against cancer
have been documented in her ballsy
autobiography My Life Of Extremes.’
[Sue Carroll, The Mirror]

Uniform /'juinifo:m/ noun an interna-
tionally recognised code word for the
letter U, used in radio communications
unilateral /,ju:ni'lat(a)ral/ noun a war
correspondent who chooses to work inde-
pendently rather than being attached offi-
cially to a military unit B adjective refer-
ring to something such as a feed or
journalist’s report which may only be
used by one organisation, as opposed to a
pool arrangement

unindented /anin'dentid/ adjective
printed without a space set in from the
margin

uninterruptible power supply
/,anintaraptib(a)l 'pauva so,plar/ noun a
safety system of supplying power to
equipment, which has a back-up source if
the main source should fail. Abbreviation
UPs

unipod /'ju:nipod/ noun a one-legged
stand, for example for a camera

unique selling point /ju:,ni:k 'selip
point/, unique selling proposition /ju:
nitk  ‘'seliy ,propozif(e)n/ noun a
special quality of a product that makes it
different from other goods and is used as
a key theme in advertising. Abbreviation
USP

United Press International /ju:
nartid pres ,inta'naf(9)nal/ noun an
international news agency set up in 1907,
which delivers content in English,
Spanish and Arabic. Abbreviation UPI
universality /jumniva:'seliti/ noun
the theory that some services such as
healthcare and access to information
should be freely available to everyone

universal remote control
/,jurnivais(a)l r;,moaut kon'troul/ noun
a remote control that works with any tele-
vision set

universal service /juinivsis(o)l
's31vIs/ noun a broadcasting service that
is available to everybody at the same price
Universal Studios /juniva:s(o)l
'stjurdiouz/ noun a major film studio and
television production company based in
Hollywood and formed in 1912. Although
not as prolific as other studios it has
produced such popular films as Spartacus
(1960), E. T. the Extra-Terrestrial (1982)
and the Back to the Future trilogy (from
1985).

universe /'juinivais/ noun the total
number of people / homes / television-
owning homes etc. in the UK, taken for
statistical purposes

Univision /'juni,viz(e)n/ noun a
Spanish language television network that
broadcasts in the US

Unix /'juiniks/ a trade name for a family
of operating systems, commonly used for
business servers and desktop computers in
more technical professions. y Mac OS Z,
Microsoft Windows

unjustified /an'dzastifard/ adjective
referring to text that is not arranged evenly
in such a way that the ends of the lines on
a page form a straight vertical line parallel
to the margin

unlead /an'led/ verb in traditional hot-
metal printing, to take out the leading or
leads separating lines of type

unleaded /an'ledid/ adjective referring
to lines of type that are not separated by
leads

unload /an'laud/ verb to remove a roll
of film from a camera

unmetered /an'miitod/ adjective
referring to an Internet service that is
available at a flat rate, typically by the
month, rather than by connection time
unmotivated /an'moutivertid/ adjec-
tive referring to a camera shot that moves
without being prompted by the action on
screen, for example panning across the
scene. Compare motivated

unposed /an'pouzd/ adjective refer-
ring to a camera shot with subjects who
have not been arranged in a special posi-
tion or who are not adopting a special pose
or facial expression
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unprinted /an'printid/ adjective not
printed or published

unprompted recall /an,promptid
'rizko:l/, unprompted awareness test
/an,promptid 9'weonas test/ noun an
advertising research test to see how well a
respondent can remember an advertise-
ment when he or she is given no help in
remembering it. Compare aided recall.
Also called unaided recall
unsubscribe /,Ansob'skraib/ verb to
end a subscription to or registration with
something, especially an e-mail mailing
list

UPI abbreviation United Press Interna-
tional

uplink /'aplink/ noun the transmission
of data upwards to a satellite, from where
it will be beamed back down to receivers.
Compare downlink

uppercase /apo'kers/  adjective
relating to or written or printed in capital
letters. Abbreviation u.c. B verb to write,
type, typeset or print something in capital
letters W noun capital letters used in
writing, typing, typesetting or printing.
Abbreviation u.c.
UPS  abbreviation
power supply
urban blues /3:bon 'bluiz/ noun a
type of blues music that has a stronger
beat than country blues, often played with
electric instruments and featuring songs
about life in the city

urban legend /,3:bon 'led3zond/ noun
a popular myth that is quickly spread,

uninterruptible

especially via the Internet, and is widely
believed to be true

urban music /,3:bon 'mju:zik/ noun a
genre of music covering such styles as
hip-hop, drum and bass, R’n’B and garage
URL /,ju: a: 'el/ noun a string of charac-
ters that identify the location of a webpage
or set of webpages. Full form Uniform
Resource Locator

uses and gratifications theory
/,juisiz and gratifi'keif(o)nz Orori/
noun the idea that audiences of mass
media texts actively use these to fulfil a
complex set of needs — for example to
gain information, to be entertained, to
discuss with others as a ‘social facilitator’,
to explore the ideas and values of others

USP abbreviation unique selling point

utopia /ju:'toupio/ noun a representa-
tion of a ‘perfect’ society, in which all citi-
zens are happy and no social problems
exist. Compare dystopia
COMMENT: Examples of works of
literature which describe a utopian world
are ‘News from Nowhere’ (William
Morris, 1890) and the work which coined
the term, ‘Utopia’ (Sir Thomas More,
1891).

utter /'ato/ verb to publish something,
for example in a book or newspaper

utterance meaning /'At(o)rons
,mi:nig/ noun the meaning of something
that is said, including the words used, the
speaker’s tone and posture and other
contextual  considerations. ~Compare
sentence meaning



V abbreviation 1. PRINTING verso 2. volt

validity effect /vo liditi 1'fekt/ noun
the tendency of people to believe in the
truth of a statement if it is repeated often
enough, for example in the press

VALS typology /'valz tar,polod3i/
noun a classification of people according
to their values and lifestyle choices, based
on a research project carried out in the
USA in 1980. It describes categories of
people by needs, aspirations etc., and also
how changing economies might affect
these over time. Full form Values and
Lifestyles

value /'valju:/ noun 1. what an item is
worth, how much money it would cost if it
were to be sold 2. the ‘worth’ of an idea,
belief, way of behaving etc. to a person or
society

valued impression per pound
/,veeljuid im,pre[(o)n p3: 'paund/ noun
a method of showing how many readers
are reached by advertising for a given sum
of money

vamp /vemp/ noun in the early days of
Hollywood, a seductive and glamorous
female film star

variety show /vo'rarati fou/ noun a
theatrical show made up of a number of
short performances of different kinds,
such as singing, comedy sketches,
dancing and magic acts

vaudeville /'vo:dovil/ noun 1. a type of
entertainment popular in the late 19th and
early 20th centuries consisting of singing,
dancing and comedy acts 2. a comic play
with songs and dances

Vbox /'vitboks/ a trade name for a
device that allows several VCRs, video-
discs and camcorders to be attached and
controlled by one unit, developed by Sony

V-chip /'vi: t f[1p/ noun an electronic chip
in a television that enables parents to
block programmes with sexual or violent
content

‘Watchdogs rejected  high-
technology “electronic  gate-keeping
devices” such as the V -chip, which
block material unsuitable for some
viewers. They offered an “inadequate,
quick-fix solution” which could lead in
future to broadcasters relaxing their
standards.’

[Stuart Millar, The Guardian]

VCR abbreviation video cassette
recorder
VDA abbreviation video distribution
amplifier

V disc /'vi: disk/ noun musical record-
ings made available at reduced cost to the
British Army during the World War II as
an attempt to boost morale

Venice film festival / venis 'film
festival/ noun an international film
festival held annually in Venice, Italy in
late August/early September

verso /'vaisau/ noun the left-hand page
of a two-page spread. Abbreviation v, vo..
Compare recto

vertical integration /,va:tik(o)l ,int1
'greif(e)n/ noun the acquisition of
companies at all levels of production in
the same market sector as each other — for
example, a single company owning the
newspaper offices, the printers that
produce the papers and the chain of news-
agents that sell them. Compare hori-
zontal integration

vertical interval timecode
/,vaitik(a)l ,intov(a)l 'tarmkoud/ noun
a system of recording timecode by
marking it on the vertical spaces between
the frames of a film. Abbreviation VITC
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very high frequency /veri har
'frizkwansi/ noun the radio frequency
band between 30 and 300 MHz, reserved
for the transmission of television and FM
radio signals

very long shot/ veri 'log ,[pt/ nouna
camera shot that shows its subject from a
distance, so that it does not fill the whole
frame. Abbreviation VLS

VF abbreviation Tv video frequency

VGA abbreviation video graphics
array

VHS /,vi: eitf 'es/ noun a videotape for
use in domestic video recorders rather
than for professional recording

victim funds /'viktim fandz/ plural
noun money raised by the underground
press to help pay governmental fines
imposed on papers that could not afford to
pay stamp duty

vidclip /'vidklip/ noun a short excerpt
from a film or television production, used
for news or promotion

video /'vidiou/ noun 1. the visual part of
a television broadcast 2. something that
has been recorded on videotape, espe-
cially a feature film or a short promotional
film made to accompany a newly issued
pop record 3. the industry of recording
and broadcasting visual information and
entertainment, especially that which can
be viewed on a television 4. videotape, or
a video cassette

video blog /'vidiou blog/ noun a
weblog that uses video as a means of
communication, for example to conduct
an interview or illustrate a story

video camera /'vidiou kam(o)ra/
noun a camera that records onto videotape
video cassette /'vidiou ka,set/ noun
a flat rectangular plastic cassette
containing two tape reels and a magnetic
videotape

video clip /'vidiou klip/ noun a short
video sequence

video conferencing /'vidiou
konf(a)ronsiy/ noun the holding of
meetings in which the participants are in
different places but are connected by
audio and video links. Also called video-
teleconferencing

videodisc /'vidioudisk/ noun a read-
only disc that can store up to two hours of
video data, usually used either to store a
complete film, as a rival to video cassette,

or to use in an interactive system with text,
video and still images

video display terminal /'vidiou dr
'spler 't3:min(o)l/, video terminal
/'vidiou ta:min(e)l/ noun same as
visual display terminal

video distribution  amplifier
/,vidiou  distri'bju:f(e)n ,@mplifare/
abbreviation VDA. iy distribution ampli-
fier

video editing /'vidiou ,editiy/ noun a
method of editing a video sequence in
which the video is digitised and stored in
a computer

video editor /'vidiou ,edita/ noun a
computer that controls two videotape
recorders to allow an operator to play back
sequences from one and record these on
the second machine

video EDL /,vidiou ,i: di: 'el/ noun »
editing decision list

video feed /'vidiou fi:d/ nounrecorded
video sent from one place to another
where it can be used

video frequency /'vidiou
[fritkwansi/ noun a frequency in the
range of signals used to carry the image
and synchronising pulses in a television
broadcasting system. Video frequencies
range from the very high to the ultra high
in the US and are found in two ultra high
bands in Europe. Abbreviation VF

video game /'vidiouv germ/ noun an
electronic or computerized game, usually
controlled by a microprocessor, played by
making images move on a computer or
television screen or, for hand-held games,
on a liquid-crystal display

video graphics array /vidiou
'‘greefiks o,rer/ noun a standard of
graphics display software developed by
IBM that can support a display with a
resolution up to 640 x 480 pixels in up to
256 colours, superseded by SVGA.
Abbreviation VGA

video graphics card /vidiou
'greefiks ka:d/ noun an expansion card
that fits into an expansion slot inside a PC
and allows a computer to display both
generated text and graphics and moving
video images from an external camera or
VCR

videography /,vidi'ngrofi/ noun the
art or practice of using a video camera to
make films or programmes
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video insert /'vidiou ,1nss:t/ noun a
piece of pre-recorded footage which is
cued and played at the appropriate point in
anews or magazine show by the VT oper-
ator. Also called VT

video interface chip /vidisu
'intofers tf1p/ noun a chip that controls
a video display allowing information such
as text or graphics stored in a computer to
be displayed

video jockey /'vidiou ,d3pki/ noun
somebody who plays videos, especially
music videos, on television. Abbreviation
vJ

video monitor /'vidiou ,mpnitao/ noun
1. a device able to display, without sound,
video signals from a computer 2. a televi-
sion-like screen which only plays back a
video feed, sometimes without sound

video nasty /,vidiou 'na:sti/ noun a

film on videotape that contains explicitly

violent or pornographic scenes
‘...here’s a great chance to judge for
yourselves if the fear stories about
“video nasties” have any validity. [Six
famous horror movies] are all collected
here and none make pleasant viewing.
But are they a fascinating product of
their time, or merely slices of sick self-
indulgence?’ [Tain Miller, The
Independent on Sunday)

video news release /,vidiou 'nju:z
r1,lizs/ noun video shots released to illus-
trate a news story. Abbreviation VNR

video on demand /vidiou pn d1
'ma:nd/ noun a pay-per-view facility in
which a subscriber can order a film or
programme and it will be broadcast to
them at the most convenient time for
them. Abbreviation VOD

videophile /'vidiafail/ noun somebody
who enjoys watching or making video
recordings

videophone /'vidiou,foun/ noun a
communications device that can transmit
and receive both video and audio signals
using a camera, receiver and screen

video recorder /'vidiou r1ko:do/
noun a tape recorder that can record and
play video cassettes through a standard
television receiver

Video Recording Act 1984 /,vidiou
ri'ko:dig ,e&ekt/ noun the act of Parlia-
ment that designated a body to classify
videos for home viewing according to the

adult nature of their content, in the same
way that films are classified

videotape /'vidisuteip/ noun magnetic
tape on which pictures and sound can be
recorded. Abbreviation VT

videotape recording report
/,vidiauterp ri'ko:dig r1,poit/ noun a
report that must be delivered with a
recording to the BBC giving its technical
details. Abbreviation VTRR

video teleconferencing /vidiou
'teli, konf(a)ronsin/ noun same as video
conferencing

videotext /'vidioutekst/ noun a
communications service linked to an
adapted television receiver by telephone
or cable television lines to allow access to
pages of information. Systems can be one-
way, allowing only for the display of
selected information, or on-line or inter-
active, allowing for two-way communica-
tion.

video vérité /vidiouv 'veriter/ noun
the use in video documentaries of the real-
istic unrehearsed portrayal of people and
situations

videowall /'vidiouwa:l/ noun a bank of
monitors or video screens arranged so that
several different pictures can be viewed at
once (such as the feeds from separate
cameras), or displaying one single large
image

vidicon /'vidikon/ noun a light-sensi-
tive television camera tube in which an
image is stored on a photoconductive
plate as an electric charge pattern that is
scanned by an electron beam and trans-
mitted

view /vju:/ verb to watch a television
programme

viewdata /'vju:derta/ noun an interac-
tive system for transmitting text or
graphics from a database to a user’s
terminal by telephone lines, providing
facilities for information retrieval, trans-
actions, education, games and recreation
viewer /'vju:a/ noun a person who
watches television

viewfinder /'vju:faindo/ noun 1. a
device on a camera that lets the user see
what is being photographed 2. the part of
a camera through which the operator can
see the framing and focus which will be
recorded by the lens

viewing /'vju:g/ noun 1. the act of
watching television programmes 2. televi-
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sion programmes considered collectively
or with respect to their nature or quality
viewing figures /'vjuuy figoz/ plural
noun figures showing the numbers of
people watching a television programme
viewscreen /'vjuiskriizn/ noun the
screen on a digital camera on which the
user can view the image he or she has just
recorded
vignette /vin'jet/ noun 1. a brief scene
from a film or play 2. a painting, drawing
or photograph that has no border but is
gradually faded into its background at the
edges 3. a small decorative design printed
at the beginning or end of a book or
chapter of a book, or in the margin of a
page W verb to finish a painting, drawing
or photograph by gradually fading it into
its background at the edges rather than
giving it a border
villain /'vilon/ noun in a narrative, the
character who represents ‘bad’, whom the
hero (representing ‘good’) has to defeat
vinyl /'vam(a)l/ noun gramophone
records made of a vinyl polymer, as
opposed to compact discs
violence /'vaislons/ noun the use of
physical force to injure somebody or
damage something
violence debate /'varslons dibert/
noun a moral panic that recurs frequently,
based on the supposed effects of violence
in films and on television on the audience
Violent and Sex Offenders
Register /vamwlont ond ‘'seks o
[fendoz redszista/ noun a database of
registered sex offenders, people who have
served more than one year in prison for
violent assaults and, controversially,
people who have not offended but are
thought likely to. The information is avail-
able only to the police and probation serv-
ices. Abbreviation VISOR
VIPer /'vaipa/ noun a continuous
consumer and lifestyle panel survey of
1,000 people in the highest socio-
economic group, AB, run jointly by
Channel 4, Classic FM and The Times
Newspaper Group
viral advertising /['varral
,&dvataizin/ noun an advertisement
posted on the Internet that tries to capture
people’s attention and encourage them to
‘pass it on’ (like a virus) to their friends
‘...there’s been a boom in making ads
specifically for e-mail. It’s called viral

advertising... These short films are
electronic word-of-mouth. Once they’re
made they cost nothing to place, as
media space is free. Some are sexy or
violent. Others are funny, or just weird.
The best virals go round the world in
moments.’

[John Carver, The Independent]

viral marketing /'vairol jma:kitig/
noun 1. the distribution over the Internet
of a service that becomes so immediately
desirable that it leads to an enormous
growth in traffic 2. a form of marketing in
which an organisation’s customers, inten-
tionally or not, act as advertisers for its
products by spreading knowledge of them
by word of mouth

virtual /'vs:tfual/ adjective representa-
tive, not the real thing

virtual community /va:tfual ko
'mjuiniti/ noun a group of people who
‘meet’ and interact on the Internet, for
example on a messageboard or discussion
page

Virtual Private Network / vs:tfuosl
Jprarvat 'netwsik/ noun full form of
VPN

virtual reality /,va:t fual ri‘eeliti/ noun
the use of multimedia technology for
example headsets, video displays, body
tracking motion sensors etc., to create the
illusion of a three-dimensional alternate
universe

virtual studio /,vsa:tfual 'stjurdiou/
noun an entirely computer-generated set
in which a presenter or actor is present,
using a blue screen

virus /'vairas/ noun a short computer
program, hidden within another, that
makes copies of itself and spreads them,
disrupting the operation of a computer
that receives one. A virus may be trans-
mitted through networks, on-line services
and the Internet.

vis FX abbreviation visual effects
vision /'vi3(a)n/ noun the picture on a
television screen

vision mixer /'vi3(o)n ,miksa/ noun1.
the member of a television production
team who is responsible for switching
between feeds and pre-recorded video
sources. Also called switcher 2. the piece
of studio equipment used to switch
between feeds and video sources

vision mixing /'vi3(o)n ,miksig/ noun
in a live broadcast, the work of editing and
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switching between the inputs from
different cameras, putting captions on
screen etc.

visit /'vizit/ verb to view a website

visitor /'vizito/ noun an Internet user
who views a website

ViSOR /'vaizo/ abbreviation Violent
and Sex Offenders Register
Vistavision /'visto,vi3(a)n/ noun the
brand name for the process resulting in
widescreen pictures developed by Para-
mount in the 1950s

visual aid /'vizual eid/ noun some-
thing that is looked at as a complement to
a lesson or presentation, for example a
model, chart or film

visual display terminal /,vizjual dr
'spler ,t3iminal/, visual display unit
/,vizual dr'spler juinit/ noun a screen
attached to a computer that shows the
information stored in the computer
visual effects /,vizual 1'fekts/ plural
noun effects created in an editing suite on
a piece of filmed footage, such as
distorting or moving an image, superim-
position etc. Abbreviation vis FX

visual effects director /vizual 1
'fekts dar,rekta/ noun the member of a
film or television production team who
has responsibility for supervising visual
effects production staff

visualiser /'vizualaiza/ noun a person
who produces visual ideas for advertise-
ments or advertising campaigns
vitaphone /'vaitafoun/ noun the first
film soundtrack process that made use of
a synchronised audio disc, first played in
1926 to a showing of ‘Don Juan’ by the
Warner Brothers studio

VITC abbreviation vertical
timecode

Vivo /'viivou/ a trade name for a data
format used to deliver video over the
Internet

VJ abbreviation video jockey

VLS abbreviation CINEMA, TV very long
shot

VNR abbreviation video news release
VO abbreviation voiceover

VO. abbreviation PRINTING verso

VOA abbreviation BROADCAST, US Voice
of America

vocal cues /'voukal kju:z/ plural noun
aspects of speech other than the words

interval

themselves, for example tone, pitch,
speed, pronunciation etc.

VOD abbreviation video on demand

voice /vors/ noun 1. the sound produced
by using the vocal organs, especially the
sound used in speech 2. a right to express
an opinion M verb to provide the
voiceover for a character in a cartoon or a
radio or television advertisement
voicebank /'voisbaengk/ noun a system
used for recording information that jour-
nalists can access, for example by the
emergency services

voice data entry /,vors ,deitos 'entri/,
voice data input /,vors ,derto 'input/
noun the input of information into a
computer using a speech recognition
system and the user’s voice

voicemail /'voismell/ noun an elec-
tronic communications system that stores
digitised recordings of telephone
messages for later playback

Voice of America/,vors ov o'meriko/
noun a US government-funded interna-
tional multimedia broadcasting company
that provides radio, television and Internet
news and cultural programming in 44
languages. Abbreviation VOA

voice output /'vors ,auvtput/ noun the
production of sounds that sound like
human speech, made as a result of voice
synthesis

voiceover /'vois,auva/ noun 1. a voice
track added to a piece of film from
someone who is not seen to be speaking in
the footage, such as a commentator or one
of the participants speaking later. Abbre-
viation VO 2. the voice of, or the words
spoken by, an unseen narrator, commen-
tator or character in a film or television
programme

Voice-over-Internet Protocol /,vois
,UVa 'itonet proutokol/ noun full
form of VolP

voice piece /'vors pi:s/ noun a scripted
report of a story read by a reporter
voicer /'voisa/ noun a report that has a
voiced-over section by a different reporter
from the one presenting the report

voice synthesiser /'vors ;smfosaizo/
noun a device that generates sounds that
are similar to the human voice

VoIP /voip/ noun a technology that
enables voice messages to be sent via the
Internet, often simultaneously with data in
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text or other forms. Full form Voice over
Internet Protocol

volt /voult/ noun a measure of potential
electrical force. Abbreviation V

volume /'volju:m/ noun 1. the loudness
of a sound 2. a set of issues of a periodical
spanning one calendar year 3. a bound
collection of printed or written pages 4.
the knob or button on a radio, television or
audio player that controls loudness
volume level /'voljurm (lev(a)l/ noun
the volume of a sound, expressed as a
reading on a scaled meter

volume peak /'volju:m pi:k/ noun the
highest volume level of a broadcast
reached during the observation period
volumetrics /,volju:'metriks/ noun
analysis of the relative influence of
various media by considering the number
of people who are exposed to them, and
their importance as buyers

volume unit meter /,volju:m 'ju:nit
miite/ noun a meter measuring the
average volume level of a broadcast.
Abbreviation VU. Compare peak
performance meter

voluntary control / volont(e)ri kon
'troul/ noun a system adopted by the
advertising industry for maintaining
standards, which involves following
guidelines laid down for the industry as a
whole

vortal /'voitol/ noun a web portal
devoted to one specific industry which
enables business-to-business e-commerce
transactions by bringing together busi-

nesses at different points in the supply
chain

voxX pop /'voks pop/ noun a series of
replies to a question posed to ‘people in
the street’, used to give a popular response
to an issue

voyeurism /'vwai3siriz(e)m/ noun the
pleasure of looking at something or some-
body without being seen yourself

‘Few films deal more fascinatingly and
uncomfortably with voyeurism than
Hitchcock’s  gorgeously  designed
masterpiece. James Stewart... serves as
our eyes in the story, a temporarily
wheelchair-bound photographer who
amuses himself by spying on people in
the apartment block opposite.” [The
Financial Times]

VPN /,vi: pi: 'en/ noun a network that
provides remote offices or users with
secure access to their organisation’s
network using the Internet or other public
telecommunications system. Full form
Virtual Private Network

VT abbreviation videotape m noun same
as video insert

VT operator /,vi: 'tiz ,ppareita/ noun
the member of a television production
team who is responsible for cueing video
inserts and also for preparing replays and
highlights during a live-action broadcast
VTRR abbreviation videotape
recording report

VU abbreviation BROADCAST volume
unit meter
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W3C /,dab(a)l ju: Ori: 'siy/ noun a
consortium of organisations, program-
mers, developers, industry executives and
users that seeks to guide the future devel-
opment of the World Wide Web and
ensure that all web technologies are
compatible with one another. Full form
World Wide Web Consortium

W/A abbreviation wide-angle
walkie-talkie / wo:ki 'to:ki/ noun a
hand-held battery-operated radio trans-
mitter and receiver often used by emer-
gency personnel to communicate with one
another

Walkman /'wo:kmoan/ a trade name for
a small portable cassette player with
earphones

walk-on /'woik pn/ noun 1. an actor
who has a small part, usually a
nonspeaking one, in a stage or film
production 2. an extra at a film shoot who
has to perform some specific action
(without speaking), rather than generally
being in the background, walking by etc.
3. a small part, usually a nonspeaking one,
in a stage or film production

walk through /'wo:k Oru:/ verb 1. to
rehearse something in a simple way,
without props or costumes, mainly prac-
tising basic moves and positions 2. to
rehearse a television programme without
cameras

walk-through /'wo:k Orui/ noun an
early play rehearsal without props or
costumes, or a television rehearsal
without cameras, usually held to practise
basic moves and positions

walled garden /wo:ild ‘'ga:d(e)n/
noun a browsing environment for viewing
websites that provides a means of control-
ling the information and websites that a

user is able to access. It may either protect
users such as children from unsuitable
information or direct users to specific,
often paid content supported by an
Internet service provider.

‘But for large media owners, fear of the
poorly lit, sinister back alleys of the web
is useful. It drives people into “walled
gardens”, safe havens of manicured web
content, provided on subscription;
guaranteed free of bad guys; well
stocked with familiar brands.” [Rafael
Behr, The Observer]

wall of sound /,wa:l ov 'saund/ noun
a recorded musical effect on pop records
achieved by overdubbing or layering
many different instruments around a pop
tune

wallpaper /'wo:lpeipa/ noun 1. a
soundless video picture used in news
bulletins to illustrate a story coming up,
over which the presenter reads a short
commentary 2. background shots which
are necessary and unavoidable, but dull 3.
the background pattern for a computer
screen, composed of graphics

Walt Disney Pictures / wo:lt ,dizni
'pikt foz/ noun a Hollywood film studio
producing hundreds of well-known,
family-friendly films, both animated and
live-action, starting with Snow White and
the Seven Dwarves in 1937

WAN /wan/ abbreviation World Asso-
ciation of Newspapers

want ad /'wont &d/ noun a classified
advertisement in a newspaper or magazine

WAP /wep/ noun a standard protocol for
the transmission of electronic data
between hand-held narrowband devices
such as mobile phones and pagers and
other sources of digital information such
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as the Internet. Full form Wireless Appli-
cation Protocol

WAP browser /'wap ,bravza/ noun a
simple web browser that works on a hand-
held WAP device

war correspondent
korispondont/ noun a
reporting from a war

wardrobe mistress /'wo:droub
,mistras/ noun the woman in charge of
the costumes in a theatre or on a film set

warmth /wo:m6/ noun the effect created
by using colours such as red, orange and
yellow, which suggest heat and are soft
and flattering

warm-up /'worm Ap/ noun the act of
preparing an audience before a show is
filmed by telling jokes, breaking the ice
and coaching them in any specific reac-
tions they will have to make

Warner Bros /'woina bros/ noun one
of the world’s largest producers of family
film and television entertainment, based
in Hollywood. It is responsible for the
Looney Tunes cartoon series and the
Superman, Batman and Harry Potter
films, among many other family favour-
ites.

War of the Worlds /wo: ov 80
'w3ildz/ noun a radio adaptation of H G
Wells’ 1938 novel about interplanetary
invasion, delivered in the style of an actual
radio news broadcast, which caused many
listeners to believe the ‘reports’ were real

waste coverage /'werst kav(9)ridz/
noun media coverage that goes beyond
the target audience

watchdog /'wot [dpg/ noun a person or
organisation guarding against illegal prac-
tices, unacceptable standards or ineffi-
ciency
‘The Channel Five daytime talkshow
[Trisha] hosted by Trisha Goddard is
known for its unsavoury subject matter.
Three years ago the 47-year-old
presenter was criticised by TV
watchdogs after featuring “love rat”
specials  straight after children’s
programmes.’
[Matt Born, The Daily Mail]

watchdog journalism /'wotfdog
,d33:m(a)liz(a)m/ noun a type of jour-
nalism that monitors reports from other
sources, exposing news reports that are
inaccurate or ‘yellow’

/'wor
journalist

Watergate /'wo:togert/ noun the
scandal that forced US President Nixon to
resign in 1972, in which journalists were
responsible  for uncovering hidden
evidence and pushing the trial forward
COMMENT: Investigative journalists Bob
Woodward and Carl Bernstein and their
anonymous source Deep Throat were
responsible for exposing the Watergate
scandal and uncovering hidden evidence
which was crucial to the later trial. The
suffix ‘...gate’ is often used to jokily name
other political scandals, such as
‘Monicagate’/ ‘Sexgate’, the alleged affair
between US president Bill Clinton and
White House aide Monica Lewinsky.
watershed /'wo:tofed/ noun the time
before which programmes unsuitable for
children (featuring strong language or
inappropriate content) may not be broad-
cast. Currently in the UK this is 9pm.
watt /wot/ noun a measure of the amount
of power used by an appliance. Abbrevia-
tion W
waveband /'wervband/ noun a range
of radio frequencies within which trans-
missions occur
waveform /'wervform/ noun a visual
representation of sound in the form of a
computer-generated 'wave’
waveform editor /'wervform edrto/
noun a software program that displays a
graphical representation of a sound wave
and allows a user to edit, adjust levels and
frequencies or add special effects
waveform  monitor /'wervform
,mponita/ noun a device that measures the
output of a video signal with respect to
luminance and chrominance, used for
checking that different cameras are in line
with each other
waveform synthesiser /'wervform
,smbasaiza/ noun a musical device that
creates sounds of an instrument by using
recorded samples of the original wave-
form produced by the instrument
wavelength /'weivlenb/ noun 1. a
measurement of radio waves, describing
the distance between the peak of one wave
and the peak of the next. j amplitude,
frequency 2. in broadcasting, the wave-
length of the fundamental radio wave used
by a broadcasting station
wax /weks/ noun a gramophone record
(informal)
weak /wi:k/ adjective PHOTOGRAPHY not
having much contrast between tones
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weather forecast /'wedo forka:st/
noun a radio or television broadcast
predicting weather conditions

web /web/ PRINTING noun a roll of paper
that is used on a rotary printing press W
verb to form or produce a web

web browser /'web bravzo/ noun a
computer program used for displaying
and viewing pages on the World Wide
Web

Webby /'webi/ noun an annual award
made by the International Academy of
Digital Arts and Sciences for the best
website

webcam /'webkem/ noun a digital
camera connected to the Internet which
can transmit moving images live
webcast /'webka:st/ noun a piece of
video filmed with a webcam, that can be
viewed live or downloaded from an
archive for later viewing

webcasting /'webka:stiy/ noun the
use of the World Wide Web as a medium
for broadcasting information

web crawler /'web kro:lo/ noun a
computer program used to search through
pages on the World Wide Web for docu-
ments containing a specific word, phrase
or topic

web-enabled /'web 1nerb(a)ld/
adjective referring to the ability of mobile
phones and other hand-held devices to
access the Internet

web form /'web form/ noun an elec-
tronic document similar to a printed form,
that can be used to collect information
from a visitor to a website. When the form
has been filled in, it is usually returned to
the owner of the website by e-mail.

webhead /'webhed/ noun a frequent
user of the World Wide Web (informal)

web hosting /'web /haustig/ noun the
business of supplying server space for
storage of websites on the Internet, and
sometimes the provision of other services
such as website creation

webisode /'webrsoud/ noun an
episode, preview or promotion of a film,
television programme or music video on a
website

weblish /'weblif/ noun the form of
English used globally online, with charac-
teristic features such as the omission of
apostrophes and capital letters, the use of

abbreviations and the rapid absorption of
new words

‘Weblish is having a profound effect on
written English: the informality and
speed of e-mail especially are eroding
capital letters, punctuation and the
importance of perfect spelling, as well
as making Mr, Mrs, Miss, Yours
faithfully and Yours sincerely seem
impossibly dusty.” [Barry Collins, The
Sunday Times]

weblog /'weblpg/ noun a frequently

updated personal journal on a website,

intended for public viewing
COMMENT: Weblogs are usually updated
regularly and feature short posts with
opinions, information etc, as well as
images and links to other webpages.
They are usually in a chatty, personal
style and may take the form of a personal
diary, a round-up of news on a particular
topic, a way of sharing information on
something such as science, politics etc,
and can be written by one person or
many collaborators.

web marketing /'web  ma:kitip/
noun marketing that uses websites to
advertise products and services and to
reach potential customers

webmaster /'webma:sto/ noun some-
body who creates, organises or updates
information on a website

web offset /'web | ofset/ noun
PRINTING offset printing carried out on a
web press

webpage /'webperds/ noun a
computer file, encoded in HTML and
containing text, graphics files, and sound
files, that is accessible through the World
Wide Web

webpage design software
/,webpeid3 di'zain ,softweo/ noun soft-
ware that provides features that make it
easier for a user to create webpages
webphone /'webfoun/ noun a phone
that uses the Internet to make connections
and carry voice messages

web portal /'web ,po:t(a)l/ noun a
webpage on a particular topic which
provides links to many other relevant
webpages, services etc

web press /'web pres/ noun a printing
press that is fed paper from a large roll
web server farm /,web 's3:vo farm/
noun a business with a group of intercon-
nected servers engaged in web hosting
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website /'websait/ noun an intercon-
nected group of webpages, available
through computers over the Internet
WebTV /,web ti: 'vii/ a trade name for a
television that also lets a user view
webpages

‘Wedom’ and ‘Theydom’ /w:don
ond 'derdom/ noun the division of the
world into two groups for the purposes of
persuasion and journalistic colour: ‘us’
and ‘them’, friends and enemies

weekly /'wiikli/ noun a newspaper or
magazine published once a week
weepie, weepy, weeper noun a film,
play or book that tends to move people to
tears, especially one that is blatantly senti-
mental in tone

weight /weit/ noun PRINTING the heavi-
ness or thickness of a typeface m verb to
multiply results in a survey group
according greater significance to the
results of one section than to another

well-made /,wel 'me1d/ adjective refer-
ring to a film or programme that is skil-
fully plotted or structured, though often
considered to be unadventurous in subject
matter or treatment

western /'westan/ noun a film, novel or
radio or television programme set in the
western US, usually during the late 19th
century

Westerstahl and Johansson’s
model of news factors in foreign
news 1994 /vestoftel ond jou
'heenson/ noun a model of news values
relating to foreign news, in which its
‘proximity’ to the ideology of the
reporting country is key along with access
to information, importance of the origi-
nating country and drama of the event
Westminster view /'westminsto
vjui/ noun the idea that political news
reporters in the United Kingdom are more
concerned with the activities of Parlia-
ment than with political events elsewhere
wf abbreviation a proofreading mark
meaning ‘wrong font’

WGA abbreviation Writers Guild of
America

Whisky /'wiski/ noun an internationally
recognised code word for the letter W,
used in radio communications

whisper  microphone /'wispo
,matkrofoun/ noun a small highly sensi-
tive microphone with headphones, used

especially by military or
personnel

whistleblower /'wis(a)1,bloua/ noun a
person who reveals information to the
media about a scandal or other news-
worthy secret

whistler /'wislo/ noun an interference
signal in a radio receiver, resembling a
whistling sound of decreasing pitch and
caused by lightning or other electromag-
netic disturbance

white /wait/ verb to put or leave blank
spaces in something, especially some-
thing printed

white balancing /'wait balonsiy/
noun the process of balancing a camera to
combine the three primary colours in the
correct proportions, so that white always
appears neutral

white coat rule /wart 'kout ru:l/
noun a rule for advertising on television
stating that doctors or actors in white
coats cannot promote medical products

white list /'wart list/ noun a list of e-
mail addresses, for example from friends
or customers, to which somebody wants
to permit access

white noise /'wart noiz/ noun low-
volume electrical or radio noise of equal
intensity over a wide range of frequencies

white space /'wait spers/ noun an area
of a page or other printed surface where
no text or pictures appear

whizz-pan /'wiz p&n/ noun a very fast
panning camera movement that has the
effect of blurring the frames

wide-angle /'waid ,&engol/ adjective 1.
relating to or using a camera lens with an
unusually wide field of view 2. a wide-
angle shot is one that shows a wider than
usual view. Abbreviation W/A

wide screen /'waid skriin/ adjective
1. referring to a type of film projection in
which the image is substantially wider
than it is tall 2. referring to a television
whose screen is noticeably wider than
average M noun an image that is substan-
tially wider than it is tall, at a ratio of 16—
9 rather than the usual 4-3

wide shot /'waid [pt/ noun 1. a camera
shot that takes in a panoramic view of the
set or an outside scene. Abbreviation WS
2. a shot taken with a wide-angled lens,
with a field of view of more than 60°

security
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wordbreak

widow /'widou/ noun the first line of a
paragraph, stranded at the bottom of a
column or page while the rest of the para-
graph is at the top of the next one. This is
poor layout and to be avoided. Compare
orphan

Wi-Fi /'war far/ noun technology in
newer computers, mostly laptops, that
allows them to connect to a wireless local
area network or Internet connection. Also
called wireless Internet

‘Life, on the whole, is better without
cables. So we should welcome cameras
with wireless capabilities, like this one
from Nikon. Exclusive to Jessops, this
camera has wi-fi... if you’re in an area
with a wireless network, you can
transmit images from your camera to
your computer.” [Daniel Paddington,
The Independent]

wild shooting /,waild '[u:tig/ noun
shooting either picture or sound without
synchronising the other to it

wild track /'waild traek/ noun same as
atmosphere

Williams Committee Report on
Obscenity and Film Censorship
/'wiljomz/ noun a report on the state of
laws concerning obscenity in the UK,
especially on film censorship, which
suggested that pornography does not have
too great an effect on the values of society

wind machine /'wind mo, fizn/ noun a
device used to simulate the sound or
effects of wind, for example a machine
used backstage in a theatre

windshield /'windfi:ld/ noun a
protector used on a microphone to prevent
wind noise

wind up /,waind 'ap/ verb to bring
something such as an interview to a close

wipe /waip/ noun a way of mixing from
one image to another in which neither
fades, but the incoming image replaces the
second in any of a variety of ways, such as
‘opening up’ from the centre or rushing in
from the side. Compare cross fade
wipeout /'warpaut/ noun the receiving
of a radio signal that is so strong it makes
receiving other signals impossible

WIPO /'waipau/ abbreviation World
Intellectual Property Organisation

wired world /warad 'wa:ld/ noun a
view of communities and societies being

globally interconnected by multiple tele-
communications links

wireless /'waiolas/ adjective using
radio signals rather than wires B noun a
radio or a radio set

Wireless Application Protocol
/,waralas | @pli'keif(a)n ,proutouknl/
noun full form of WAP

wireless Internet /,warolos 'intonet/
noun same as Wi-Fi

wireless local area network
/,waralas |louk(a)l ,eario 'netws:ik/
noun a local area network that uses high-
frequency radio signals to connect with
computers within its range without the
need for cables. Abbreviation WLAN
wireless telegraphy /waislos to
'legrafi/ noun early methods of sending
messages to and from ships using radio
waves, before the arrival of radio broad-
casting into the home

wire recorder /'waro r1,ko:da/ noun
an early type of magnetic recorder that
used stainless steel wire instead of
magnetic tape to record sound

wire service /'waro ,s3ivis/ noun
news stories sent by computer from
national and international news agencies
wiring /'wararig/ noun 1. a network of
electrical wires 2. the act or process of
installing a system of electrical wires
WLAN abbreviation wireless local
area network

woman suffrage / womon 'safridsz/
noun same as women’s suffrage
women’s liberation /wimminz 1libo
'rerf(e)n/ noun a political movement
intended to free women from oppression
women’s movement /'wiminz
,mu:vmant/ noun a movement seeking to
promote and improve the position of
women in society

women’s studies /'wiminz ,stadiz/
noun a course of study examining the
historical, economic and cultural roles
and achievements of women

women’s suffrage  / wiminz
'safridz/ noun the extension of equal
rights to women with regard to voting,
owning property etc. Also called female
suffrage, woman suffrage
wordbreak /'wa:idbreik/ noun the
point in a word where it can be divided if
there is not enough space at the end of a
line for the entire word
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word of mouth /ws3:d ov 'mauvt/
noun the way that cult media products
become known, by people recommending
them to their friends and through
webpages etc., instead of through main-
stream advertising

‘At first, the reputation of Antony and
the Johnsons was a slow-burning, word-
of-mouth thing. For myself, it was a
chance meeting with Andres Lokko
(effectively Sweden’s John Peel) at a
pop singer’s wedding, who said “I think
you’d like this”. It was a self-selecting
thing: people recommended A&TJ to

people who would “understand”.’
[Simon Price, The Independent on
Sunday]

work  experience /'watk 1k

,sp1arians/ noun a period of time spent in
a place of work such as a newspaper office
or television studio, observing how others
carry out their jobs and sometimes under-
taking small tasks. It is usually unpaid, but
provides valuable experience of the work-
place, and can often be a stepping stone to
a permanent position. Also called attach-
ment, internship

workie /'waiki/ noun a person doing
work experience (informal)

work print/'ws:k print/ noun a print of
a film used in various stages of editing and
as a guide in cutting the original negative
from which the final commercial prints
are made

World Association of Newspa-
pers /waid osousierf()n  ov
'njuizpeipaz/ noun a non-profit interna-
tional association based in Paris,
protecting the rights of newspaper agen-
cies and publications and promoting press
freedom and communication (formerly
the Fédération Internationale des Editeurs
de Journaux et Publications). Abbrevia-
tion WAN

World Intellectual Property
Organisation /wa:ld  tolektfusl
'propati ,orgenaizeif(a)n/ noun a global
organisation that 1is dedicated to
protecting intellectual property rights in
its 182 member states. Abbreviation
WIPO

World Press Freedom Committee
/,w3tld 'pres fritdom ko miti/ noun an
alliance of more than 30 international

press and news publishing agencies in
defence of journalistic freedom

World Trade Organisation /,ws:ld
'trerd ,o:gonaizeif(a)n/ noun an organi-
sation that deals with trade disputes
between countries and seeks to establish
free and fair trade. Abbreviation WTO

World Wide Web /,w3:1d ,waid 'web/
noun the entire array of websites available
through computers over the Internet
World Wide Web Consortium
/,w3:ild ward 'web kon,sortiom/ noun
ONLINE full form of W3C

WOW /wau/ noun a distortion in recorded
sound in the form of slow fluctuations in
the pitch of long notes, caused by varia-
tions in the speed of the reproducing or
recording equipment

wow factor /‘'wau fekto/ noun the
ability of a advertisement to impress its
audience and remain in the memory
wrap /rep/ noun 1. the conclusion of a
piece of filming, either for the end of the
day or for the end of the entire production
2. a news item consisting of a short inter-
view or sound bite with the presenter
giving a link before and after
wraparound /'reporaund/, wrap-
round noun a plate of flexible material
that can be attached to the cylinder of a
rotary press

wrapper /'repa/ noun a piece of paper
wrapped around a magazine or newspaper
sent by post

write /rait/ verb to create books, poems
or newspaper articles for publication,
often as part of a job

write head /'rait hed/ noun part of a
disk drive or other recording mechanism
which can write data onto a tape or disk
write out /,rait 'aut/ verb to remove a
regular character from a radio or televi-
sion series

writer /'rarta/ noun a person who creates
an original story or adapts another story
for the purposes of making a script
writerly /'rartali/ adjective referring to a
text that moves away from the expected
norms of structure, character, plot devel-
opment etc. in a way that may be
confusing to the reader. Compare read-
erly

Writers Guild of America /raitoz
,g1ld av o'merika/ noun the trade union



259

www

which represents scriptwriters in the US,
protecting their rights to a fair wage and to
be properly credited for their work.
Abbreviation WGA

write-up /'rait Ap/ noun a written
account of material, especially a

published review of a new play, book, or
film

WS abbreviation wide shot

WTO abbreviation World Trade Organ-
isation

WWW abbreviation World Wide Web



X /eks/ noun a censorship classification
used in the UK until 1982 for films that
could not be shown publicly to anyone
under 18 and until 1990 in the United
States for films considered unsuitable for
under-17s

xerography /zia'rografi/ noun photo-
copying using an electrically-charged
plate to transfer ink powder to paper

x-height /'eks hait/ noun the height of
the lowercase letter ‘x’ in a typeface, used
as a measure of the height of the main
body of all lowercase letters in that type-
face

Xinhua news agency /[in,wa:
'njuiz erd3zonsi/ noun the major national
and international news agency in China,
which releases news in seven languages
X-rated /'eks ,rertid/ adjectivereferring
to something that has a high level of
sexual or violent content. & X

X-ray /'eks ,rer/ noun an internationally
recognised code word for the letter X,
used in radio communications

yagi /'ja:gi/ noun US a directional radio
or television aerial consisting of several
components arranged in line

Yahoo! /ja:'hu:/ noun a computer serv-
ices company that offers free e-mail and is
the most-visited web portal on the Internet

Yankee /'jeqgki/ noun an internationally
recognised code word for the letter Y,
used in radio communications

Y/C /,wai 'siz/ noun two parts of a video
signal representing the luminance (Y) and
the chrominance (C) parts of the image

Y/C delay /,war 'si: diler/ noun an
error caused by wrong synchronisation
between the luma and chroma signals in a
video transmission, seen as a colour halo
around objects on the screen

yearly /'jiali/ noun something that
happens or appears once a year, especially
an annual publication

yellow /'jelou/ adjective using scan-
dalous or sensational material, often
greatly exaggerating or distorting the truth
yellow journalism /'jelou
,d33m(a)liz(e)m/ noun a style of jour-
nalism that makes unscrupulous use of
scandalous or sensationalised stories to
attract readers

‘[Actress] Karki took her life after the
weekly tabloid Jana Aastha published
what it said was a picture of her in the
nude. King Gyanendra wrote to
Lokendra Bahadur Chand, the prime
minister, asking him to change the law
to control “yellow journalism”.’
[Michael Sheridan, The Sunday Times]

yellow press /'jelov pres/ noun
collectively, the newspapers that make
unscrupulous use of scandalous or sensa-
tionalised stories to attract readers

yoke /jouk/ noun equipment for
recording or reproducing sounds or music
on more than one track simultaneously, by
joining together two or more magnetic
recording heads

youth market /'ju:0 ,ma:kit/ noun the
potential market for a product which is
specifically aimed at (usually) 18-35 year
olds

YUV encoding /war ju: 'vii m
kaudig/ noun a video encoding system
in which the video luminance (Y) signal is
recorded at full bandwidth but the chromi-
nance signals (U&V) are recorded at half
their bandwidth

zap /zap/ verb to change channels on a
television set using a remote control
device, especially to change channels
rapidly W interjection used especially in
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comic books to indicate sudden and
violent force
zapping /'zepmy/ noun 1. flicking
between television channels using a
remote control, looking for something
interesting 2. changing channels during
commercial breaks to avoid watching the
advertisements
‘...we would be far less likely to reach
for the remote control if we were
watching people we could imagine
sleeping with... aware that people are
never more than a hair’s breadth from
zapping channels, [producers] exploit
our weakness. So it was goodbye Noel
Edmonds and Mike Read and hello Cat
Deeley and Gail Porter.” [David
Hepworth, The Mail on Sunday]

zarzuela /,za:zu'elo/ noun Spanish
musical theatre, usually comic,
combining dialogue, music and dance
zine /zi:n/ noun a self-published paper,
Internet magazine or other periodical,
issued at irregular intervals with and
usually appealing to a specialist reader-
ship

Zinoviev letter 1924 /zi'noviev/
noun a forged letter that was leaked to the
UK government in 1924 before the
general election, discrediting the social-
ists by alleging communist links and plans
for military action

zipping /'zipig/ noun fast-forwarding
through commercial breaks on recorded
programmes during playback, thereby
avoiding the advertising

Zircon affair /'za:kon o,fea/ noun an
incident of attempted censorship by the
UK government of a television
programme about the proposed launch of
a spy satellite, Zircon, in 1987. The police

raided the programme makers’ offices and
seized tapes, although the programme was
later proven not to actually reveal any
state secrets.

zoetrope /'zovotroup/ noun an early
method of simulating moving pictures by
mounting them on the inside of a spinning
wheel, with slots for viewing

zoom /zu:m/ noun 1. same as zoom
lens 2. a shot in which a zoom lens is used
to make the object in focus appear to
move closer or farther away while the
camera itself stays still

zoom in /,zuim '/ verb to make an
object appear bigger or closer, or to
decrease the area in view, by use of a
zoom lens or a graphic imaging device
zoom lens /'zuim lenz/ noun a lens
that can be adjusted to have a longer or
shorter focal length. Also called zoom.
Compare prime lens

zoom out /,zu:m 'avt/ verb to make an
object appear smaller or farther away, or
to increase the area in view, by use of a
zoom lens or a graphic imaging device

zouk /zu:k/ noun a style of dance music
originating in Guadeloupe and Martinique
and played with guitars and synthesisers,
combining a strong fast disco beat and
Caribbean rhythms

Zulu /'zu:luz/ noun an internationally
recognised code word for the letter Z,
used in radio communications

zydeco /'zaidekau/ noun a style of
dance music originating in Louisiana that
is usually played on accordion, guitar and
violin and combines traditional French
melodies with Caribbean and blues influ-
ences
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Communications Theorists

Name

Louis
Althusser

Ien Ang

Roland
Barthes

Daniel Bell

Daniel
Biltereyst

J.G. Blumler

Pierre
Bourdieu

Manuel
Castells

Specialisations

Marxism, ideological state
apparatuses

media audiences, identity
politics, globalisation,
ethnicity and representation

effects of the mass media,
creation of meaning; the
pleasure of reading

effects of the mass media,
modernity

controversial media works,
censorship, film
classification, reality
television

audience interaction with
media texts — co-author of
the uses and gratifications
theory

cultural sociology,
especially the notion of
cultural capital

sociology of media, Marxist

theory

Major Works

Ideology and Ideological State
Apparatuses (1977); Marxism and
Humanism (1969); Contradiction and
Overdetermination (1962)

On Not Speaking Chinese: Living
Between Asia and the West (2001);
Desperately Seeking the Audience
(1991); Living Room Wars: Rethinking
Media Audiences for a Postmodern
World (1996)

Mythologies (1957); The Pleasure of
the Text (1973)

Cultural Contradictions of Capitalism
(1996); The End of Ideology (2000)

published widely in journals such as
European Journal of Communication,
Media, Culture & Society, Journal of
International Communication,
Intercom and Cultural Policy

The Uses of Mass Communication
(with E. Katz) (1974); Television In
Politics (with D. McQuail) (1979);
The Role of Theory in Uses and
Gratifications Studies (article in
Communication Research, 6)

La Distinction (1979); The Logic of
Practice (1990)

The Urban Question. A Marxist
Approach (1977); City, Class and
Power (1978); The Power of Identity,
The Information Age: Economy,
Society and Culture, Vol. 11. (2004)



Communications Theorists continued

Name

Noam
Chomsky

James Curran

Jan A.G.M.
van Dijk

Marjorie
Ferguson

John Fiske

George
Gerbner

Peter Golding

Specialisations

power structures of media
institutions; mainstream
mass media, globalisation

globalisation, mass
communication

new media; social and
cultural effects of
technology

globalisation of media,
media technologies;
representation of women in
the media

discourse surrounding
media events, generation of
meaning

media and culture — creator
of cultivation theory

media and European culture

Major Works

Manufacturing Consent: The
Political Economy of the Mass
Media (1988); Media Control
(2002); Hegemony or Survival:
America’s Quest for Global
Dominance (2003);
Understanding Power (2002);
Necessary Illusions: Thought
Control in Democratic Societies
(1989) and many others

Mass Media and Society (2005);
Culture Wars: The Media and the
British Left (2005); De-
Westernising Media Studies (ed.)
(2000)

The Network Society (1999);
Digital Democracy (2000); The
Deepening Divide, Inequality in
the Information Society (2005)

Forever Feminine: Women's
Magazines and the Cult of
Femininity (1983); Cultural
Studies in Question (with P.
Golding) (1997), editor of several
journals including Culture and
Communication and Journal of
Communication

Media Matters (1996);
Understanding Popular Culture
(1989); Television Culture (1987)

The Global Media Debate
(1993), author and editor of many
journal articles and collections

European Culture and the Media
(2004); editor of the European
Journal of Communication



Communications Theorists continued

Name

Antonio
Gramsci

Klaus Bruhn
Jensen

Elihu Katz

Paul
Lazarsfeld

Tamar Liebes

Denis
McQuail

David Morley

Kaarle
Nordenstreng

Specialisations

Marxism, hegemony, power

struggle through ideas

research methodology in
communications theory

diffusion of ideas through
mass media, globalisation,
communication models —

co-creator of the two-step
flow model

communication models —
co-creator of the two-step
flow model; audience
research methods

decoding media texts,
perception, cultural
anthropology

theories of mass media and

communication,

communication models, the

effect of media texts on
their audience

audience research,
communications
technologies, cultural
imperialism

theory of communication,
international
communication, media
ethics

Major Works

various articles in Italian journals
including L 'Ordine Nuovo and
Avanti!

Handbook of Media and
Communications Research
(2002); A Handbook of
Qualitative Methodologies for
Mass Communication Research
(with N. Jankowski)

Media Events (1992); The Export
of Meaning (1990); Personal
Influence: The Part Played by
People in the Flow of Mass
Communications (with
Lazarsfeld) (1956)

The People's Choice (1948);
Personal Influence: The Part
Played by People in the Flow of
Mass Communications (with
Katz) (1956)

The Export of Meaning (with
Katz) (1999); Media, Ritual and
Identity (ed) (1998)

Communication Models (1981);
Mass Communication Theory
(1983); Media Performance
(1992)

Home Territories: media,
mobility and identity (2000); The
Nationwide Television Studies
(with C. Brunsdon) (1999)

editor and author of many
reports, papers and journal
articles



Communications Theorists continued

Name

Neil Postman

Philip

Schlesinger

W. Schramm

Stuart Hall

J. Tomlinson

Jeremy
Tunstall

Lisbeth van
Zoonen

Specialisations

media technology (its
limitations and dangers)

media and politics, media
ethics

mass communications

Marxism, ideology and
ideological state
apparatuses, interpretation
of texts

globalisation of media

the state of British national
and regional media, power
hierarchies in media
organisations, the
relationship between the
British and American media

feminism and gender
representation in the media

Major Works

Amusing Ourselves to Death
(1985); Conscientious Objections
(1992); The End of Education
(1996)

Open Scotland? (2001); Women
Viewing Violence (2002); Putting
‘Reality’ Together: BBC News
(2002)

Process and Effects of Mass
Communications (ed. with D. F.
Roberts) (1954)

Policing the Crisis (1978);
Encoding/Decoding (1980)

Globalisation and Culture
(1999); Media and Modernity
(1995); Cultural Imperialism
(1991)

The Anglo-American Media
Connection (with David Machin)
(1999); Newspaper Power: The
New National Press in Britain
(1996); Media Moguls (1991)

articles in collections including
Questioning The Media (J.
Downing et al) (1995)



Media Resources on the Web

Copyright and Intellectual Property

Information on protecting Intellectual Property:
www.intellectual-property.gov.uk

World Intellectual Property Organisation:
WWW.Wipo.int

The UK Patent Office (information on copyrights, trademarks and patents):
www.patent.gov.uk

The European Patent Office:
www.european-patent-office.org

Alternative to patenting:
www.researchdisclosure.com

The Copyright Licensing Agency:
www.cla.co.uk

Mechanical Copyright Protection Agency AND the Performing Right Society:
www.meps-prs-alliance.co.uk

Media Law

Office of Public Sector Information (the full texts of all statutes):
WWW.opsi.gov.uk

Overview of media laws and reports:
www.terramedia.co.uk/law

Media Training

Official guide to NVQs:
www.dfes.gov.uk/nvq

BBC online guide to media training, including free online courses:
www.bbctraining.com

Helpful guide to further education, choosing the right course etc:
www.aimhigher.ac.uk


http://www.intellectual-property.gov.uk
http://www.wipo.int
http://www.patent.gov.uk
http://www.european-patent-office.org
http://www.researchdisclosure.com
http://www.cla.co.uk
http://www.mcps-prs-alliance.co.uk
http://www.opsi.gov.uk
http://www.terramedia.co.uk/law
http://www.dfes.gov.uk/nvq
http://www.bbctraining.com
http://www.aimhigher.ac.uk

Media Resources on the Web continued

International News Agencies

Agence France-Presse (France):
www.afp.com/english/home

All Headline News (web-based):
www.allheadlinenews.com

Associated Press (USA):
WWW.ap.org

Austral International (Australia):
www.australpress.com.au/home.html

Bloomberg L. P. (financial news)
www.bloomberg.com

British Broadcasting Corporation:
http://news.bbc.co.uk

Cable News Network:
WWW.cnn.com

Canadian Press:
WWW.Cp.org

China News Service:
www.chinanews.cn

Deutsche Presse-Agentur (Germany):
www.dpa.de

EFE (Spain):

www.efenews.com

Inter Press Service:
WWW.1psnews.net

ITAR-TASS (Russia):
Wwww.itar-tass.com/eng

Kyodo News:
http://home.kyodo.co.jp

Pacific News Service (alternative news):
http://news.pacificnews.org/mews

Press Association (UK):
Wwww.pressassociation.co.uk

Press Trust of India:
WWW.ptinews.com

Reuters:
www.reuters.com

United Press International:
WWW.upi.com

Xinhua News Agency (China):
www.xinhuanet.com/english

Zenit (the news agency of the Roman Catholic Church):
www.zenit.org/english


http://www.afp.com/english/home
http://www.allheadlinenews.com
http://www.ap.org
http://www.australpress.com.au/home.html
http://www.bloomberg.com
http://news.bbc.co.uk
http://www.cnn.com
http://www.cp.org
http://www.chinanews.cn
http://www.dpa.de
http://www.efenews.com
http://www.ipsnews.net
http://www.itar-tass.com/eng
http://home.kyodo.co.jp
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http://www.pressassociation.co.uk
http://www.ptinews.com
http://www.reuters.com
http://www.upi.com
http://www.xinhuanet.com/english
http://www.zenit.org/english

Media Resources on the Web continued

Films and Festivals

Academy of Motion Picture Arts and Sciences:
WWW.0scars.org

British Academy of Film and Television Arts:
www.bafta.org

British Board of Film Classification:
www.bbfc.co.uk

British Film Institute:
www.bfi.org.uk

Cannes Film Festival:
www.festival-cannes.fr

Cannes International Advertising Festival:
www.canneslions.com

DreamWorks SKG:
www.dreamworks.com

Metro-Goldwyn-Meyer:
WWWw.mgm.com

Motion Picture Association of America:
WWW.Mmpaa.org

New Line Cinema:
www.newline.com

Sony Pictures (formerly Columbia Pictures):
WWww.sonypictures.com

Sundance Film Festival:
www.sundance.org

Toronto International Film Festival:
www.e.bell.ca/filmfest

Touchstone Pictures:
http://touchstone.movies.go.com

20th Century Fox:
www.foxmovies.com

Universal Studios:
www.universalstudios.com

Walt Disney Pictures:
http://disney.go.com/disneypictures

Warner Bros:
www.warnerbros.com


http://www.oscars.org
http://www.bafta.org
http://www.bbfc.co.uk
http://www.bfi.org.uk
http://www.festival-cannes.fr
http://www.canneslions.com
http://www.dreamworks.com
http://www.mgm.com
http://www.mpaa.org
http://www.newline.com
http://www.sonypictures.com
http://www.sundance.org
http://www.e.bell.ca/filmfest
http://touchstone.movies.go.com
http://www.foxmovies.com
http://www.universalstudios.com
http://disney.go.com/disneypictures
http://www.warnerbros.com

Media Resources on the Web continued

Press Organisations

Audit Bureau of Circulations:
www.abc.co.uk

International Federation of Journalists:
www.ifj.org

Joint Industrial Committee of Regional Newspapers:
www.jicreg.co.uk

Joint National Readership Survey:
wWww.jnrs.ie

National Readership Survey:
www.nrs.co.uk

Press Complaints Commission:
www.pcc.org.uk

Reporters Sans Fronticres:
www.rsf.org

Royal Photographic Society:
WWW.IPS.0rg

World Association of Newspapers:
WWW.Wan-press.org

Broadcasting

Adpvertising Standards Authority:
www.asa.org.uk/asa

Broadcasters’ Audience Research Board (BARB):
www.barb.co.uk

CEEFAX:
www.ceefax.tv

Corporation for Public Broadcasting:
www.cpb.org

Office of Communications — OFCOM:
www.ofcom.org.uk

Paper Tiger TV:

Wwww.papertiger.org

Radio Joint Audience Research — RAJAR:
www.rajar.co.uk

Taylor Nelson Sofres plc (TNS):
www.tnsofres.com

TiVo:

www.tivo.com


http://www.abc.co.uk
http://www.ifj.org
http://www.jicreg.co.uk
http://www.jnrs.ie
http://www.nrs.co.uk
http://www.pcc.org.uk
http://www.rsf.org
http://www.rps.org
http://www.wan-press.org
http://www.asa.org.uk/asa
http://www.barb.co.uk
http://www.ceefax.tv
http://www.cpb.org
http://www.ofcom.org.uk
http://www.papertiger.org
http://www.rajar.co.uk
http://www.tnsofres.com
http://www.tivo.com

Media Resources on the Web continued

Telecommunications

Community Media Association:
www.commedia.org.uk

European Cable Communications Association:
www.ecca.be

Federal Communications Commission:
www.fcc.gov

Unions and Campaigns

American Federation of Television and Radio Artists:
www.aftra.com

Broadcasting Entertainment Cinematograph and Theatre Union:
www.bectu.org.uk

Campaign for Press and Broadcasting Freedom:
www.cpbf.org.uk

International Telecommunication Union:
www.itu.nit/home

Mediawatch-uk:
www.mediawatch.org

National Union of Journalists:
www.nuj.org.uk

Producers’ Alliance for Cinema and Television:
www.pact.co.uk

Producers’ Guild of America:
www.producersguild.org

Royal Television Society:
www.rts.org.uk

Society of Motion Picture and Television Engineers:
wWww.smpte.org

World Press Freedom Committee:
www.wpfc.org

World Trade Organisation:
WWW.Wt0.0rg

Writers’ Guild of America:
WWW.Wga.org


http://www.commedia.org.uk
http://www.ecca.be
http://www.fcc.gov
http://www.aftra.com
http://www.bectu.org.uk
http://www.cpbf.org.uk
http://www.itu.nit/home
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http://www.wpfc.org
http://www.wto.org
http://www.wga.org

Media Law in the UK

Press

Criminal Justice Act 1925:
made it illegal to take photographs or make sketches inside a court-
room (although it is still legal to make later sketches from memory
and publish them)

Race Relations Act 1976:
made it an offence to discriminate against people on grounds of race,
or to publish or distribute any material which does this

Contempt Of Court Act 1981:
made it illegal to film court proceedings, or to report anything which
may prejudice a trial

Public Order Act 1986:
made it an offence to publish or distribute material intended to stir up
‘racial hatred’ against citizens of Great Britain

Criminal Justice Act (Section 11) 1988:
gave leave to the press to officially appeal against reporting
restrictions under the Contempt of Court Act 1981

Official Secrets Act 1989:
made it an offence to disclose official information which may be
damaging or against the public interest, such as military secrets

Sexual Offences (Amendment) Act 1992:
made it illegal to publish anything which may reveal the identity of a
victim of a sexual offence

Defamation Act 1996:
stated that the author, editor or publisher of a work must take ‘reason-
able care’ to avoid publishing defamatory statements, in print or on
the Internet

Human Rights Act (article 8) 1998:
protected the privacy of citizens from intrusion, surveillance,
harassment etc by the press

Human Rights Act (article 10) 1998:
defends the right to freedom of expression

Youth Justice And Criminal Evidence Act 1999:
made it illegal to publish anything which may reveal the identity of an
accused or convicted young offender

Anti-Terrorism, Crime and Security Act 2001:
expanded the crime of ‘racial hatred’ in the Public Order Act 1986 to
include that against citizens of other countries; introduced the offence
of inciting hatred against those with different religious views

Radio / Television Broadcasting

Television Act 1954:
established the Independent Television Authority to regulate
television broadcasts

The Marine, etc, Broadcasting (Offences) Act 1967:
made broadcasting from ships and off-shore equipment illegal

Sound Broadcasting Act 1972:
renamed the Independent Television Authority the Independent
Broadcasting Authority; established local commercial radio broad-
casting to be licensed by the IBA



Media Law in the UK continued

Broadcasting Act 1980:
allowed the IBA to set up Channel 4

Public Order Act 1986:
made it an offence to broadcast or perform material intended to stir up
‘racial hatred’ against citizens of Great Britain

Consumer Protection Act 1987:
banned the use of misleading wording in advertisements which
encourages people to buy

EU Directive 89/552 1989:
introduced rules governing international broadcasts and fair
competition across the EU

Broadcasting Act 1990:
introduced new licensing framework for broadcasters; set up two new
regulatory bodies (Independent Television Commission and the Radio
Authority); made provisions for greater quality control and more
independent output on commercial television

EU Directive 93/83 1993:
defined satellite transmission; set rules for cable retransmission of
broadcasts

Criminal Justice and Public Order Act 1994:
extended powers of censorship under the Protection of Children Act
1978 to include doctored images purporting to show indecent acts
(even where none had taken place); introduced harsher penalties for
unclassified videos; introduced the notion of ‘harm’ caused to the
viewer by watching depictions of sex, violence, crime etc

Broadcasting Act 1996:
paved the way for digital broadcasting and multiplex licenses;
introduced rules on cross-media ownership; formed the Broadcasting
Standards Commission

Communications Act 2003:
formed OFCOM by merging 5 older regulatory bodies; relaxed rules
on cross-media ownership

Film

Cinematograph Act 1909:
introduced licensing and safety regulations for private cinemas

Cinematograph Film Act 1927:
established a quota of British films which must be exhibited in UK
cinemas, first 7.5%, later lifted to 20% (no longer in force)

Sunday Entertainments Act 1932
established a fund to promote cinema as a means of entertainment,
which originally funded the British Film Institute

Cinematograph Films (Animals) Act 1937:
made it illegal to depict actual cruelty to animals in film

British Film Institute Act 1949:
introduced government grants for the British Film Institute

Obscene Publications Act 1959:

defined obscene works as any which ‘tend to deprave or corrupt’ and
allowed for official censorship of these



Media Law in the UK continued

Protection of Children Act 1978:
made it illegal to own, broadcast or distribute indecent images of
children (under 16 years of age)

Cinematograph (Amendment) Act 1982:
covers regulations for the public exhibition of pornographic films

Video Recordings Act 1984:
introduced compulsory age classifications for videos, administered by
the British Board of Film Classification

Films Act 1985:
introduced regulations for the designation of films as British and
funding of these

Cinemas Act 1985:
introduced the current regulations governing the exhibition of films
and licensing of cinemas

Finance (No.2) Act 1997:
made provision for tax breaks for British independent film makers on
productions costing less than £15 million

Telecommunications

Wireless Telegraphy Act 1949:
defined wireless broadcasting (the sending of electro-magnetic
signals without the use of a dedicated communications line) and
introduced the need to hold a licence to do this commercially

Wireless Telegraphy Act 1967:
allowed information on the sale or hire of televisions to be made
available to the Secretary of State

British Telecommunications Act 1981:
separated British Telecom from the Post Office and made it a
stand-alone telecommunications corporation; allowed competition to
BT from other providers
Telecommunications Act 1984:
introduced regulatory bodies for broadcast media; formed OFTEL
Cable And Broadcasting Act 1984:
established the Cable Authority for regulation of cable transmission
services
Telecommunications (Fraud) Act 1997:
made it an offence to possess any equipment related to tele-
communications systems which is intended to be used for fraud



Media Law in the UK continued

Data Protection

Data Protection Act 1984:
introduced regulations on the storage, security and transferring of
personal information of individuals held electronically by companies

Data Protection Act 1998:
expanded the 1984 Act to cover manual as well as electronic records;
introduced the notions of ‘sensitive’ data and accountability of
directors for company transgressions

Freedom of Information Act 2000:
allowed access by members of the public to any and all information
held by public bodies

Regulation of Investigatory Powers Act 2000:
allowed those in authority to access and monitor all personal e-mail
and telephone communications; forbade encryption which makes this
difficult

Anti-Terrorism, Crime and Security Act 2001:
allowed authorities greater access to personal information about
suspected terrorists

Copyright
Copyright Act 1956:

set up copyright protection for all original literary, dramatic, musical
or artistic works made in the UK under the control of the Government

Copyright, Designs And Patents Act 1988:
introduced the rights for the author of a work to be identified as such,
and to not suffer harm to their reputation through mistreatment of
their works

EU Directive 92/100 1992:
clarified intellectual property rights in relation to copying or
distribution of a person’s work

EU Directive 93/98 1993:
made copyright periods uniform throughout the EU, extending
post-mortem copyright protection of a work from 50 to 70 years in
the UK

Trademarks Act 1994:
made provision for registration of trademarks and sets out guidelines
for what constitutes infringement



National Newspapers in the UK

Daily Newspapers

Daily Express Circulation: 810,827
Northern & Shell Building, 10 Lower Thames Street,
London EC4R 6EN.

Tel. 0871-434 1010
www.express.co.uk

Daily Mail Circulation: 2,350,694
Northcliffe House, 2 Derry Street,

London W8 5TT.

Tel. 020-7938 6000

www.dailymail.co.uk

Daily Mirror Circulation: 1,684,660
1 Canada Square, Canary Wharf, London E14 5AP.

Tel. 020-7293 3000

www.mirror.co.uk

Daily Record Circulation: 454,247
1 Central Quay, Glasgow G3 8DA.

Tel. 0141-309 3000

www.dailyrecord.co.uk

Daily Sport Circulation: no figures available
19 Great Ancoats Street, Manchester M60 4BT.

Tel. 0161-236 4466

www.dailysport.co.uk

Daily Star Circulation: 820,028
Ludgate House, 245 Blackfriars Road,

London SE1 9UX.

Tel. 020-7928 8000

www.dailystar.co.uk

The Daily Telegraph Circulation: 901,667
1 Canada Square, Canary Wharf, London E14 5DT.

Tel. 020-7538 5000

www.telegraph.co.uk

Financial Times Circulation: 419,249
1 Southwark Bridge, London SE1 9HL.

Tel. 020-7873 3000

www.ft.com

The Guardian Circulation: 403,297
119 Farringdon Road, London EC1R 3ER.

Tel. 020-7278 2332

www.guardian.co.uk

The Herald Circulation: 75,541
Newsquest Ltd, 200 Renfield Street, Glasgow G2 3PR.

Tel. 0141-302 7000

www.theherald.co.uk

The Independent Circulation: 267,037
Independent House, 191 Marsh Wall,

London E14 9RS.

Tel. 020-7005 2000

www.independent.co.uk
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National Newspapers in the UK continued

Morning Star Circulation: no figures available
People’s Press Printing Society Ltd, William Rust House, 52 Beachy Road,
London E3 2NS.

Tel. 020-8510 0815

www.morningstaronline.co.uk

Racing Post Circulation: 74,552
Trinity Mirror, Floor 23, One Canada Square, Canary Wharf,

London E14 5AP.

Tel. 020-7293 3291

www.racingpost.co.uk

The Scotsman Circulation: 65,194
Barclay House, 108 Holyrood Road, Edinburgh EH8 8AS.

Tel. 0131-620 8620

WWWw.scotsman.com

The Sun Circulation: 3,224,427
News Group Newspapers Ltd, Virginia Street, London E1 9XP.

Tel. 020-7782 4000

www.the-sun.co.uk

The Times Circulation: 703,492
1 Pennington Street, London E98 1TT.

Tel. 020-7782 5000

www.timesonline.co.uk

Weekly Newspapers

The Business Circulation: 178,528
292 Vauxhall Bridge Road, London SW1V 1DE.

Tel. 020-7961 0000

www.thebusinessonline.com

Daily Star Sunday Circulation: 404,723

Express Newspapers, Ludgate House, 245 Blackfriars Road, London SE1 9UX.
Tel. 020-7928 8000

www.megastar.co.uk

The Independent on Sunday Circulation: 230,053
Independent House, 191 Marsh Wall, London E14 9RS.

Tel. 020-7005 2000

www.independent.co.uk

The Mail on Sunday Circulation: 2,292,258
Northcliffe House, 2 Derry Street, London W8 5TS.

Tel. 020-7938 6000

www.mailonsunday.co.uk

News of the World Circulation: 3,773,705
1 Virginia Street, London E98 INW.

Tel. 020-7782 1000

www.newsoftheworld.co.uk

The Observer Circulation: 451,781
3-7 Herbal Hill, London ECIR 5EJ.

Tel. 020-7278 2332

www.observer.co.uk
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National Newspapers in the UK continued

The People Circulation: 905,494
1 Canada Square, Canary Wharf, London E14 5AP. Tel. 020-7293 3000
www.people.co.uk

Scotland on Sunday Circulation: 84,192
108 Holyrood Road, Edinburgh EH8 8AS. Tel. 0131-620 8620
www.scotlandonsunday.co.uk

Sunday Express Circulation: 829,064
Northern & Shell Building, 10 Lower Thames Street, London EC4R 6EN.
Tel. 0871-434 1010

www.express.co.uk

Sunday Herald Circulation: 58,140
200 Renfield Street, Glasgow G2 3QB.

Tel. 0141-302 7800

www.sundayherald.com

Sunday Mail Circulation: 549,129
1 Central Quay, Glasgow G3 8DA.

Tel. 0141-309 3000

www.sundaymail.com

Sunday Mirror Circulation: 1,457,792
1 Canada Square, Canary Wharf, London E14 5AP.

Tel. 020-7293 3000

www.sundaymirror.co.uk

The Sunday Post Circulation: no figures available
D. C. Thomson & Co. Ltd, 144 Port Dundas Road, Glasgow G4 OHZ.
Tel. 0141-332 9933

www.sundaypost.com

Sunday Sport Circulation: 148,385
840 Melton Road, Thurmaston, Leicester LE4 8BE.

Tel. 0116-269 4892

www.sundaysport.com

The Sunday Telegraph Circulation: 661,425
1 Canada Square, Canary Wharf, London E14 5DT.

Tel. 020-7538 5000

www.telegraph.co.uk

The Sunday Times Circulation: 1,404,616
1 Virginia Street, London E1 9BD.

Tel. 020-7782 4000

www.timesonline.co.uk

The Sunday Times Scotland Circulation: no figures available
Times Newspapers Ltd, 124 Portman Street, Kinning Park, Glasgow G41 1EJ.
Tel. 0141-420 5100

www.timesonline.co.uk

Wales on Sunday Circulation: no figures available
Thomson House, Havelock Street, Cardiff CF10 1XR.

Tel. 029-2058 3583

www.icwales.co.uk

(circulation figures net average October 2005, courtesy of the Audit Bureau of
Circulations — see www.abc.org.uk for further details)
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Major Magazines in the UK

Sky Magazine
(TV Listings: Satellite/Cable)

Boots Health and Beauty
(Women’s Health & Beauty)

What’s on TV
(TV Listings: Radio & TV Guides)

The National Trust Magazine
(Countryside & County: National)

U (magazine for Unison members)
(General Interest: Miscellaneous)

Saga magazine
(General Interest: Retirement)

Take a Break
(Women’s Weeklies)

TV Choice
(TV Listings: Radio & TV Guides)

Radio Times
(TV Listings: Radio & TV Guides)

Eyes Down
(Leisure Interests: Games)

BBC Pre-Schools Magazines
(Children’s Magazines: Pre-School)

Reader’s Digest
(General Interest: Miscellaneous)

Debenhams Desire
(Women’s Lifestyle/Fashion)

Birds (the RSPB magazine)
(Leisure Interests: Wildlife)

Glamour
(Women’s Lifestyle/Fashion)

Chat
(Women’s Weeklies)

Now
(Women’s Weeklies)

That’s Life
(Women’s Weeklies)

Heat
(Women’s Weeklies)

FHM
(Men’s Lifestyle)

Time Magazine

(News & Current Affairs: International)

Closer
(Women’s Weeklies)

Circulation
6,783,581

1,765,387
1,673,790
1,655,088
1,465,833
1,245,006
1,200,397
1,157,622
1,080,199
984,946
929,452
776,902
745,126
624,118
609,626
609,163
591,795
569,631
560,438
560,167
551,114

540,044



Major Magazines in the UK continued

Circulation
OK! 532,843
(Women’s Weeklies)
The Economist 503,077
(News & Current Affairs: Business)
Exchange & Mart 491,152
(Buying & Selling: General)
Woman 485,463
(Women’s Weeklies)
Good Housekeeping 475,838
(Women’s Lifestyle/Fashion)
Cosmopolitan 462,943
(Women’s Lifestyle/Fashion)
Yours 440,070
(Women'’s Lifestyle/Fashion)
Woman’s Weekly 425,568
(Women’s Weeklies)
Legion 425,462
(General Interest: Miscellaneous)
Woman’s Own 424,292
(Women’s Weeklies)
TV Times 418,192
(TV Listings: Radio & TV Guides)
Emma’s Diary Pregnancy Guide 416,140
(Parenthood)
Best 398,289
(Women’s Weeklies)
The Vauxhall Magazine 394,846
(Motoring & Motorcycling: Motoring)
Auto Exchange Group 392,598
(Motoring & Motorcycling: Motoring)
Hello! 392,481
(Women’s Weeklies)
Marie Claire 381,281
(Women’s Lifestyle/Fashion)
New! 373,039
(Women’s Weeklies)
Motoring and Leisure 371,940
(Motoring & Motorcycling: Motoring)
People’s Friend 363,638
(Women’s Weeklies)
National Geographic 350,253

(General Interest: Miscellaneous)

(circulation figures net average Jan-Jun 2005, courtesy of the Audit Bureau of
Circulations — see www.abc.org.uk for further details)
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